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STRATEGIC ASPECT OF ENGLISH POLITICAL 

DISCOURSE 

 

The article discusses a strategic aspect of English political 

discourse. The aim of communicative acts of political discourse is to 

influence the audience and to induce it to some actions which 

correspond to the aims and intentions of the sender of the mess ge. For 

political discourse, the main goal of which is to influence the 

addressee, the perlocutive act is the main one in the structure of the 

speech act. It represents a purposeful influence on the thoughts and 

actions of the recipient and provokes the cСКЧРО ТЧ ЭСО ТЧЭОrХШМЮЭШr’Ь 
consciousness and certain reaction (amazement, discontent, fear, 

КЧРОr, ОЭМ.). TСО ЦШНОХ “ПrТОЧН - ОЧОЦв” / “аО - ЭСОв” ТЬ ЭСО ЛКЬТМ 
semantic opposition in political discourse with corresponding positive 

and negative value implications and connotations and lies in the basis 

of its linguopragmatic strategies and tactics. Correspondingly, political 

discourse is characterized by two opposing function:  on the one hand, 

it secures continuity of social development by means of cooperation 

strategy directed towards consolidation of social and political forces 

and  reaching  consent and compromises, and, on the other hand, it  

ШppШЬОЬ КЧН НТЯТНОЬ ЭСО ЬШМТОЭв ШЧ “ПrТОЧНЬ” КЧН  “ПШОЬ” ТЦpХОЦОЧЭТЧР 
the strategies of confrontation and conflict. Modern political discourse, 

which is becoming less tolerant and more aggressive, not only reflects 

mentioned social practices, but also influences them. Nevertheless, 

though strategies and tactics of speech influence explicitly or implicitly 
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represent varieties of coercive influence on the recipient, which 

contradicts th  cooperation principle and maxims of effective 

communication, everyday communicative practice is the only way to 

avoid coercion, reach mutual understanding and compromise. 
Key words: political discourse, strategies and tactics, speech 

influence, speech acts, perlocutive effect, social practice. 
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   (legitimization),   
  (delegitimization).   
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     ( uthorization),  
  (moral valuation),   

(rationalization)    (mythopoesis), 

      .   
       ,    

      «  
– », .     ,   ―axis 

of evil‖,  . .     , 
     (Van 

Leeuwen, 2008, c. 110).    
     

 « » ( ,    
,  ,  

  . .)   .   
      

  ,   ,   
  , ,   . . 

,   (representation)  
 (misrepresentation)   

        . 
     (quantitative)  

 (qualitative).      
       

.  –         
 ,     , 
, ,      

.     ,  
,      

     ,   
.  ,   ,  

 ,     , 
       , 

   (Chilton, 2004; VanLeeuwen, 

2008). 

         
 , ,    -  16  2015 .  

        
 .     
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 ,    
. ,      
        

    ,    
        : 

―When Mexico sends its people, they're not sending their best. 

They're not sending you. They're not sending you. They're sending 

people that have lots of problems, and they're bringing those 

problems with us. They're bringing drugs. They're bringing crime. 

They're rapists. And some, I  assume, are good people. But I speak to 

border guards and they tell us what we're getting. And it only makes 

common sense. It only makes common sense. They're sending us not 

the right people. It's coming from more than Mexico. It's coming 

from all over South and Latin America, and it's coming probably – 

probably– from the Middle East. But we don't know. Because we 

have no protection and we have no competence, we don't know what's 

happening. AЧН ТЭ's РШЭ ЭШ sЭШЩ КЧН ТЭ's РШЭ ЭШ sЭШЩ ПКsЭ‖. 
        

        
     ,     

, ,    : ―And our real 

unemployment is anywhere from 18 to 20 percent. Don't believe the 

5.6. Don't believe it. That's right. A lot of people up there can't get 

jobs. They can't get jobs, because there are no jobs, because China 

has our jobs and Mexico has our jobs. They all have jobs. But the 

real number, the real number is anywhere from 18 to 19 and maybe 

even 21 percent, and nobody talks about it, because it's a statistic 

ЭСКЭ'Ь ПЮХХ ШП ЧШЧЬОЧЬО. /…/ OЮЫ МШЮЧЭЫв ТЬ ТЧ ЬОЫТШЮЬ ЭЫШЮЛХО. АО 
don't have victories anymore. We used to have victories, but we 

don't have them. When was the last time anybody saw us beating, 

let's say, China in a trade deal? They kill us. I beat China all the 

time. All the time. When did we beat Japan at anything? They send 

their cars over by the millions, and what do we do? When was the last 

time you saw a Chevrolet in Tokyo? It doesn't exist, folks. They beat 

us all the time. When do we beat Mexico at the border? They're 

laughing at us, at our stupidity. And now they are beating us 

economically. They are not our friend, believe me. But they're 
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killing us economically. The U.S. has become a dumping ground for 

ОЯОЫвЛШНв ОХЬО'Ь pЫШЛХОЦЬ. /…/ OЮЫ ОЧОЦТОЬ КЫО РОЭЭТЧР ЬЭЫШЧРОЫ 
and stronger by the way, and we as a country are getting weaker. 

Even our nuclear arsenal doesn't work‖. 
    ,   .  

    ,      
        

,        
     , 

     : ―I would 

build a great wall, and nobody builds walls better than me, believe 

me, and I'll build them very inexpensively, I will build a great, great 

wall on our southern border. And I will have Mexico pay for that wall. 

/…/ NШа, ШЮr МШЮЧЭrв ЧООНs – our country needs a truly great 

leader, and we need a truly great leader now. We need a leader that 

wrote "The Art of the Deal"‖. 
    

      ,   
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 ,    

      ,  
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 ,  ,    

  « »  « » (smart - stupid), 

 (I will be the greatest jobs president that God ever created), 

   (Not good),   , 
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   ,   .   
 . 
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       . 
. ,  ,  .   . 

    ,  ,  ,   
  2016 .   ,     

 ,  . ,    
  ,    

, ,  .    
     
,      , 
      

        
      

 (Enli, 2017). 

 ,   .   , 
   ,     

  :   
 (pre-emptive framing),   (diversion), 

  (deflection),    (trial 

balloon) (https://www.wnyc.org/story/taxonomy-trump-tweets/).  

.   . ,   . , 
  ,   :  

Pre-emptive framing (  –    

  ): @realDonaldTrump – Only reason 

the hacking of the poorly defended DNC is discussed is that the loss by 

the Dems was so big that they are totally embarrassed! 

Diversion (  –     ): 

@realDonaldTrump – Meryl Streep, one of the most over-rated 

КМЭrОssОs ТЧ HШХХваШШН, НШОsЧ‘Э ФЧШа ЦО ЛЮЭ КЭЭКМФОН ХКsЭ ЧТРСЭ КЭ ЭСО 
Golden Globes. She is a . . . 

Deflection (  –   ,  

): @realDonaldTrump – Intelligence agencies should 

ЧОЯОr СКЯО КХХШаОН ЭСТs ПКФО ЧОаs ЭШ ―ХОКФ‖ ТЧЭШ ЭСО ЩЮЛХТМ. OЧО ХКsЭ 
shot at me. Are we living in Nazi Germany?  

Trial Balloon (  –   ): 

@realDonaldTrump – The United States must greatly strengthen and 

https://www.linguee.ru/%25D1%2580%25D1%2583%25D1%2581%25D1%2581%25D0%25BA%25D0%25B8%25D0%25B9-%25D0%25B0%25D0%25BD%25D0%25B3%25D0%25BB%25D0%25B8%25D0%25B9%25D1%2581%25D0%25BA%25D0%25B8%25D0%25B9/%25D0%25BF%25D0%25B5%25D1%2580%25D0%25B5%25D0%25B2%25D0%25BE%25D0%25B4/%25D0%25BE%25D1%2582%25D0%25B2%25D0%25BB%25D0%25B5%25D1%2587%25D0%25B5%25D0%25BD%25D0%25B8%25D0%25B5.html
https://www.wnyc.org/story/taxonomy-trump-tweets/
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expand its nuclear capability until such time as the world comes to its 

senses regarding nukes.  

       
 ,    .    

 (deflection),        
  ,     

       
   .  

     o ―fake‖,  
        

 (RШss, & RТЯОrs, 2018).  
  (deflection),    , 

  , .       
,     .   

        
   5  2018 .: ―And guess what you have now? 

Eight months, no nuclear testing, no missiles, no anything. Mike 

Pompeo is over there right now. And they – they – they say, "He" – 

meaning me, these guys, the crooked press, they are so dishonest. 

They are so dishonest. Fake news. They're fake news ЦОНТК. /…/ 
Fake news. Bad people. /…/ AЧН вШЮ rОКХХв НШ, вШЮ rОКХХв – and I tell 

you what. Because I see it. I see the way they write. They're so damn 

dishonest. And I don't mean all of them, because some of the finest 

people I know are journalists. Really. Hard to believe when I say that. I 

hate to say it, but I have to say. But 75 percent of those people are 

downright dishonest. Downright dishonest. /…/NШ, ЧШ, аСОЧ вШЮ sОО 
the Times, how dishonest they are, when you see the Washington 

Post, how totally dishonest – when we leave – and I actually say this: 

they are all doing numbers that they've, like, never done‖. 

 ,    .     
  .  . ,   .    

       , 
  .    

       
        

.   ,  ,  
 ,      

 ―good‖, ―ЛКН‖, ―sКН‖,        
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