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MocKoBCKHH IoCy1apCTBEHHbIN JIUHIBUCTHYECKHH
YHUBEpCHUTET

HEPCYA3BUBHOCTb, MAHUIIYJIAAIIUA U
JIMH'BUCTHYECKOE INIPUHYKJIEHUE B BU3HEC-
KOMMYHHUKALINHN

B cmampve AHATUSUPYIOMCA  KOMMYHUKAMUBHbIE Npuembl,
Komopble UCNONb3YIOMCA 6 coepemeHHoﬁ AH2N0A3bIYHOL OU3HEC-
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KOMMYHUKAYUU C Yelbl0 8030elicmeusi Ha peyunuenma. Aemopwi
PAazuuaom nepeyasusHOCmy, MAHUNYIAYUIO U TUHSBUCTNIUYECKOe
NPUHYIICOeHUe KAK OCHOBHble Cmpamezuu 6030€lCmeus Ha
cobeceOHUKa, nNpumeHsemble 8 PA3IUYHbIX CUMYAYUAX 0eN08020
obwenus.  Hecmomps  na  mo, umo  cywecmeyom
MEPMUHONI02UYECKUE PA3IUYUs U ONpeoeleHHble MpPYOHOCMU 8
PAa3epaAHUYeHuU OAHHLIX NOHAMUL, ABMOPbL PACCMAMPUBAIOM
KOMMYHUKAMUBHOE 8030elicmeue KaK oowutl mepmut, Komopulil
sKIIOHaem nepcyasueHoOCmb, MAHURYIUPOBAHUE u
JUHeBUCMUYecKoe — npuHydcoenue.  Ilepeuucnennvle  munovl
6030€lCmBUsl CyujeCmeeHHblM 00pazom omaunaromes. Paznuuus
MedHCOY HUMU pACCMAMPUBAIOMCs 6 cmamve ¢ MOYKU 3PeHus
COUemanust mpex KOMNOHEHMO8 apeyMeHmayuu.: 1020ca, nagoca
u smoca. Illepcyasuenocmsb, MAHURYIAYUS U JUHSBUCMUYECKOE
NPpUHYdICOeHUe NPedCmasienbl KaKk munbvl 6030€UCmeUs pa3Ho2o
yposus  ocosnannocmu.  Ilepcyazusnocmes — noopaszymasaem
Hauevlcuwull ypo8eHb 0co3HanHocmu. 1 osopswuii noHumaem,
umo cywecmeyem HeoOXo0umMocms ybeoums cobeceOHUKd, He
CKpbleaem C80UX HAMEpPeHUll, HO HO3UYUOHUPYEMm JiCeaHUs]
peyunuenma  Kak  bonee  3Hauumvle.  Jlunesucmuyeckoe
NPUHYICOCHUE — PACCMAMPUBAEMCL  KAK — AePeCCUBHbIL  Mun
6030elicmaus, 8 npoyecce KOMOPO20 UHMepecbl CcOOeceOHUKd
OMKPBIMO UCHOPUPYIOMCSL. Manunynayus 3anHuMaem
NPOMENCYMOUHOe NON0NHCEHUe MeHcOy NepCyasusHOCMbvio U
JIUHSBUCMUYECKUM NPUHYHCOCHUEM U PACCMAMPUBAEMCIL KAK MUN
8030elCmaUs, Yelblo KOMOPO20 AGIAEeMCs COKPbIMUe 2080PAUUM
c8OUX UCTNUHHBIX KOMMYHUKAMUGHBIX uHmMeHyutl.
Paccmampusaemvle munvt 6030eticmeust maxkice aHaru3upyomcs
C MOYKU 3PEeHUs IMUYECKUX U HPABCMBEHHbIX HOPM, 8
pesyrvmame ue2o 8bl0ENAIOMCS 8030€UCMEUs. NOJIOHCUMENbHOZO,
OMPUYAMENbHOZO U HEUMpPAaiIbHo20  Xapakmepd. Aemopol
VKA3bl8aiom — HA — 0cOOeHHOCmu — cumyayuil, 6  KOMOPbIX
peanuzyiomcs MAaHunyiamuenvle, Nepcyas’usHvle MaKmuku u
MAKMUKYU TUHSBUCIUYECKO20 NPUHYHCOCHUS, ULTIOCIPUPYSL CE80U
HaO0OeHUs npuMepami.
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PERSUASION, MANIPULATION AND COERCION IN
BUSINESS COMMUNICATION

The article deals with the communicative strategies and
technologies/tactics which are used in today’s business
communication as means of influencing the recipient. The
authors draw a line between the notions of communicative
impact,  persuasion, manipulation, and  coercion as
communicative strategies observed in different situations of
communication. Despite many terminological differences the
authors view the communicative impact as a cover term for
persuasion, manipulation and linguistic coercion. Considerable
differences can be observed between persuasion, manipulation
and linguistic coercion as types of the communicative impact.
These differences are defined in the article in terms of different
combinations of Aristotle’s argumentative components: logos,
pathos and ethos. Persuasion, manipulation and linguistic
coercion presuppose different degrees of the communicants’
awareness. In the case of persuasive argumentation it is the
highest. The speaker is aware of the necessity to persuade the
listener, overtly demonstrates their intentions while making the
recipient’s claims and wants a priority. Linguistic coercion is
perceived as an offensive strategy where the recipient’s wants are
overtly ignored. Manipulation occupies a position in-between
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persuasion and linguistic coercion and is viewed as a strategy
based on covert communicative intentionality. The above-
mentioned types of the communicative impact are also analyzed
in terms of ethics and moral code which allows the authors to
differentiate between positive, negative and neutral impact
factors. Persuasion, manipulation and linguistic coercion are
realized through different technologies/tactics and are found in
different situations. Ample examples are given to illustrate the
authors’ opinion.

Keywords: business communication communicative impact,
persuasion, manipulation, coercion, logos, pathos, ethos,
communicative strategies, communicative technologies/tactics.

Beenenue

CoBpeMeHHOE /1e7I0BO€ OOIIeHHE HEBO3MOXKHO MPEJCTABHUTH
0e3 HCIIOIIb30BaHUSI ONPEAEICHHBIX KOMMYHHMKATHUBHBIX TaKTHUK
W JMHTBUCTUYECKUX MIPUEMOB (mepcya3uBHBIX,
MaHUITYJISITUBHBIX ), 00J1a1ar01IuXx BO3JECHCTBYIOIIUM
MOTEHILIMAJIOM U MPUAAIOIINX COOOIICHUIO XapaKTep YOeKIeHUSI.
VYcenex  OuM3HEC-KOMMYHMKAIMM — HANpsIMylO  3aBUCUT  OT
CHOCOOHOCTH  TOBOpSIIEro  yOexaaTh  MOAYMHEHHBIX U
BBIILIECTOSIIINX, KIWEHTOB U TIOKyNaTeleW, MapTHEPOB U
KOHKYPEHTOB, T. €. BO3/IeiCTBOBAaTh Ha CBOUX COOECETHUKOB.

Bo3aelictBue — O0BOJIBHO HIMPOKOE IOHATHE, KOTOPOE HE
BCErza IO3UTHBHO WJIM JTHYECKH HeuTpanbHo. CoriacHo
J3sUI0MIMHCKOMY, Ui BO3JCHCTBUSA XapaKTEpHO CTPEMIICHHE
«M3MEHUTh CO3HAHUWE WU IIOBEJIEHHE ajpecata, He COOMpasch
MEHATbCS camoMy» (J[3stmommuckuit, 2012, c. 14). Takoit Bua
B3aUMOJIeHiCTBUA coOecelHUKOB He Bcerna H(PQEeKTHUBEH B
Ou3Hec-KOMMYHUKaIMu. B cdepe OuzHeca 4acTO BO3HHKAIOT
CUTyalluM, KOIJa YCTaHOBJEHHE KOHTAKTa C COOECeHUKOM H
MOCEAYIOLIEe YCIENTHOE B3aUMOJICHCTBUE C HUM HaXOZSATCS B
npuopurere. Hampumep, BbllIeCKa3aHHOE CIPABEUIMBO UL
KOMIIaHUM, KOTOpbIE JOpPOXAT CBOMMHU KIHMEHTAaMHU: BaXHO,
4TOOBI KJIIMEHT HEOJHOKPATHO BOCHOJB30BAJICS MX YCIyraMu, a
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HE HCIBITHIBAJI XKeJaHUsl IPEKPaTUTh COTPYIHUYECTBO. B Takom
cilydae Juis ONTHMH3AIMU OW3HEC-KOMMYHHKALUU COOECeHUKY
HEOO0X0MMO BJAJeTh TEXHOJOTUSAMHM Iepcya3uBHOCTH. Ha
CeTONHSIIHUKA  JIeHb ~ MHOTHE  KOMIIAHUM  HCIOJIB3YIOT
MaHMIYJATUBHBIE ~ METOABl  BO3JEHCTBUS B KauecTBe
3¢ (HEeKTUBHOTO Crocoda TOCTHXKEHHUS CBOCH KOMMYHUKATHBHOM
1IeJIM, YTO 0OCOOEHHO aKTYyaJbHO Ul TAKUX KAHPOB KaK peKiama.
Taxke B cTarbe  pacCMaTpUBAeTCA  JIMHTBHCTHYECKOE
HNPUHYXAEHUE B OU3HEC-KOMMYHUKAIUH.

Marepuajibl 1 MeTOABI

B cratbe paccMarpuBarOTCA TEXHOJIOTHMH, MCIOJIb3yEeMble
KOMMYHHKaHTaMHU B nporecce NepCya3uBHOTO u
MaHMITYJIATUBHOI'O BO3JAEHCTBHS, a TaKK€ JIMHIBUCTUYECKOTO
OpPUHYKJEHUs Ha  0a3e  MarepualloB  XyJI0’)KECTBEHHOM
nuteparypsl: pomanHa Julian Fellowes “Downton Abbey”
(dxymman ®emnoy3s «A66arctBo [laynton») u Lauren
Weisberger “The Devil Wears Prada” (Jlopen Baiicbeprep
«dpsiBonm HOCUT Praday). [lyns mccrienoBaHus MaHUITYJISTHBHBIX
METO/I0B BO3JEHCTBHS HCHOJB3YIOTCS PEKJIaMHbIE COOOLICHMS
AHTJIOS3BIYHOTO  €XKeHenenpbHoro >kypHana “The Economist”
(«OxoHOMUCTY). Ilpm 00paboTKe MarepuanoB HCCICIOBAHHUS
aBTOPBI UCTIOJTH30BAJIH JMHTBUCTUYECKHH, JIEKCHKO-
CEeMaHTUYECKUH M CUCTEMHO-UHTEPAKTUBHBIA METO bl aHAIIN3A.

Pe3yabTaTsl U 00cyKIEHHE

Ilepcya3uBHOCTH — 3T0 (hopMa B3aUMOJIEHCTBUS MHIUBUIOB,
OTJMYAIOMIAsACS  TEM, UTO, TMPENOCTaBisisi  HH(POPMAIHIO,
TOBOPALIMNA MbITaeTcsl yOequTh COOECeHUKOB IEePECMOTPETh
CBOE OTHOIIEHHWE K TMpoOJieMe WM U3MEHHTh WX TIOCT-
KOMMYHHKaTHUBHOE TOBEACHUE, P 3TOM OCTaBJIsAsE UM CBOOOIY
BeiOopa (Perloff, 2003, c. 8). Hecmorps Ha TO, 4TO H
NepCya3uBHOCTb, M BO3ACHCTBUE MOJPa3yMEBAlOT OKa3aHUe
OTIPENIeICHHOTO BIUSHUS Ha COOECEIHHKA, CYIIECTBYET pa3HUIIA
MEXy JTaHHBIMH MOHATHSAMH (BO3JEHCTBHE # MEpPCYa3UBOCTbH).
Bosoeiicmeue cnenyer BOCHPUHHMATh Kak OOIIMH TEpPMHH,
MOJPa3yMEBAOIINN  OKa3aHUE OINPEICICHHOTO BIHMSHHUA Ha
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co0eceIHUKa. B ciaydae BO3JICUCTBUA TOBOPAIIUI
KOHILIGHTPUPYETCS Ha CBOMUX JKEGJIaHMSIX W LeIsIX W,
CJIEIOBATENIbHO, MOET HW3MEHUTh IMOCT-KOMMYHUKATHBHOE
MoBeJICHWEe ajpecara 0€3 OCO3HAHWS TOr0, 4YTO IOCICTHUIN
NPUIEPKUBAJICS JIPYTMX HJAEH M HUMEN OTJIMYHBIE >KEeJIaHUs
(Perloff, 2003, c. 10). Ionstue nepcyazusnocmu umeer Oolee
CIIOXKHYIO CTPYKTYPY: TOBOPSIIUNA IPUHUMAET BO BHUMAaHUSI CBOU
COOCTBEHHBIC  JKE€IaHWs, HO YK€ B KOMOMHaIMH C
npeanouTeHusiMu cobecennuka. CrenoBaTenbHO, CIPaBEAJIMBO
YTBEPXK/1aTh, YTO MEPCYA3UBHOCTH SIBJISIETCSI TUTIOM COLIMAJIBHOTO
BO3IEHCTBUS. OnHoH u3 OCHOBHBIX COCTAaBJISIOIINX
MEePCYa3suBHOCTH SIBJISIETCS OCO3HAHHE TOBOPAIIMM TOTO, YTO OH
HAaMEPEBAETCs MOBJIUATH HAa COOECEHHUKA U JKEJIaeT U3BMEHUTH €TI0
MBICJIM WU MHeHHeE. Vcrnonap30BaHre METOAOB MEPCya3nBHOCTU
BO BpeMsl OOIIEHHUS HE TapaHTUPYeT yclexa B TOM, 4TO
cobecemqnuk Oymer yOeXIeH, Tak Kak [epCya3HBHOCTD
MoJIpa3yMeBaeT JIMIIb IMOMBITKM HWHAMBHAA TOBIUATH Ha
pELHUIUEHTA.

B IV B Apucrorenb BbIAEIUI TpPU  KOMIIOHEHTA
aprymentamun: jjoroc' ', madoc'> u sroc” (Apucrorens, 1978).

11
Jloroc (6 nepeeot)e C 2pedecKkoeo — «CloBo», «MblCIbYy, «CMbICILY,

«noHAMUEy, «HAMepeHue») —  TEPMHH JpeBHErpeveckoil ¢umocodun,
O3HAYAOIINI OJHOBPEMEHHO «CJIOBO» (BBICKa3bIBAHHE, PeUb) U «IIOHSITHE)
(cyxnenue, cmbica). JIorocoM NPHHATO Ha3bIBaTh CJIOBECHBIC CPEACTBA,
UCIIONIB3yeMble TOBOPSIIMM JUIsl pPeali3allii 3aMbiClia PEYd, a TaKKe s
noHnMaHus peun ciuymarenimu. — URL: https://4brain.ru/blog/magoc-moroc-
atoc/

2 Tladoc (¢ nepesode c epeueckoco — «603GYIHCOeHUE», «CMPACTBY,
«8000yuULeneHuey, «cmpadanue») — —  PHUTOpUYECKas KaTeropus,
COOTBETCTBYIOIIAS CTUIIIO, MAHEPE MJIM CIIOCOOY BBIPAXKEHHS YYBCTB, KOTOPBIE
XapaKTepU3yITCsl IMOIMOHAIBHONW BO3BBINIEHHOCTHIO, BOOJAYIICBICHUEM.
IMadocom mpUHATO Ha3bIBaTh BCE OJIEMEHThl AapryMEHTAlMH, KOTOPbIE
SMOLIMOHAJIEHO BO3JICHCTBYIOT Ha ciayuaresne. - URL:
https://4brain.ru/blog/magoc-noroc-3toc/

P Droc (6 nepesode c epeueckozo — «xapaxmepy, «Hpasy, «OyuieeHblil
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Wx pa3nuuHple KOMOWHAIIMU, a TAKXE MPEHMYIIECTBO OJIHOTO
HaJ JpyTMM BIUSIOT Ha Xapakrtep yOexnenus. Hecmorpst Ha
aKTyaJbHOCTh ~ BCEX  TpeX  KOMIIOHEHTOB B  cjy4ae
MEPCYa3suBHOCTH, €€ BCE-TAKU CJEAYeT OTHOCHTh K BHUIY
apryMeHTaluu, rje npeoodranaet nmadocHbId U STOCHBIC aCTICKTHI.
OMOIMOHAIIFHO BO3/CHCTBOBATH Ha cobecenHuKa
MPEACTABISIETCS  BO3MOXKHBIM, KOTJIa  TOBOPSIIUH  MMEET
HpCIlCTaBJ'IeHI/Ie 0 €TI0 XKCJIIaHUuAX U HpCIIHOLITeHI/ISIX, CBsA3AHHBIX C
oOcyxnaemoii Temoii. [lepcya3uBHOCTh Bcerja BKIIIOYAET B ceOst
uccienoBanre Bo33penuit perunuenta (Perloff, 2003, c. 4), T.e.
aHAJIU3 €ro OTHOIIEHUS K paccMaTpuBaeMoMy BOIIPOCY
(TIONTOXKUTENILHOE, OTPHUIATEIFHOE, CKENTHYEeCKOE) W  KaKoi
pe3ynpTaT OH Xoren Obl monyuuth. [locne pacno3HaHuUs
UCTUHHOTO OTHOIIEHHUS COOECeHHMKA K MPOoOJIeMe CTaHOBUTCS
BO3MOJKHBIM IIPEJICTaBUTh, KaK HEOOXOIUMO €TI0 U3MEHHUTh IS
IOCTYOKEHMS IIOCTABIIEHHBIX LEJEH M BO3MOXKHO JH CHENATh 3TO
BOOOIIe. 3HAYUTENBHYIO POJb TAKXKE WIPaeT MOHHUMaHHE TOro,
qTO OJIA pGIII/IHI/ICHTa 3HAYUT €ro OTHOHNICHUEC U KaKHEC (1)aKTOpI)I
€ero OTIPEICISAIOT u bopMuUpYIOT. IMonBons HATOT
BI)IHIGCKaBaHHOMy, MOJXHO CJI€JIaThb BBIBOJ, 4YTO JIsd OKa3aHUA
MEepCya3uBHOTO BO3JCHCTBUS Ha COOECEHHUKA TOBOPSAIIEMY
HEOOXOINMO:

1) pacmo3HaTh OTHOIIIEHHE COOECeTHNKA K BOIIPOCaM,

KOTOpBIG ABIIAKOTCA HpGI[MCTOM KOMMYHI/IKaIII/II/I;
2) oIeHHUTH (PaKTOPHI, BIUAONIME HA (OPMUPOBAHUE
IIAHHOT'O OTHOIIIECHMS,
3) BBIIBUTH, KaKOW pe3yabTaT COOECETHUK XOTeN Obl

cknao») — B aHTHYHOW ¢uinocodpun 0003HAYal TPHUBBIYKH, HPABBI,
TEMIIEpaMEHTHI, 00bUal. ITOc, Kak Ooyiee YCTONYMBBIA HPABCTBEHHBIN
3JIEMEHT apryMeHTallld, YacTo IIPOTHBOIIOCTaBisieTcs magocy, Kak
BPEMEHHOMY JIyILIEBHOMY NEePEXKUBAHHUIO. — URL:
https://4brain.ru/blog/magoc-noroc-3toc/
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MOJIYYUTh;

4) npunumas Bo BHuMaHHe (2) u (3), 0OBACHUTH
co0OeceIHUKY, TOUeMy MPeASIOKEHHAs TO3UIUS OyAeT JUis

Hero (yHKIMOHAJIbHA U KaK OHAa MOXET yIOBJICTBOPHUTH

€ro MpeArnoYTeHHUS.

[Tpoananmu3upyem ¢parMeHT JAETOBOIO JTUAIOTa, BO BpEMs
KOTOpPOro CcOOeCeHUKU OOCYKIAIOT BOIPOCHI, CBSI3aHHBIE C
noMectbeM. PoOepr, Xo3smH moMmecThbsl JlayHTOH, uMeeT
ycTapeBlINe B3TJSAbl Ha VIOpaBlIeHHE W HE MOAJIEP>KUBAET
JKEJIAHWE CBOMX POJICTBEHHHKOB HM3MEHUTH ITOJIOKCHUE BEIICH.
Towm, 3416 PobepTa, ycnemHo y0exaaer ero B HEOOXOAMMOCTH
MEePEeCMOTPETh CBOW B3MVIAABI W BHECTH KOPPEKTUBHI B
yIpaBlieHUE, TOBEPUB MOMECThE JIOJSIM C HOBBIMH MOJAXOAAMU:

Tom: “Every man or woman who marries into this house,
every child born into it, has to put their gifts at the family’s
disposal. I'm a hard worker, and I have some knowledge of
the land. Matthew knows the law and the nature of business.”

Robert: “Which I do not.”

Tom: “You understand the responsibilities we owe to the
people around here. Those who work for the estate and those
that don’t. It seems to me, if we could manage to pool all of
that, if we each do what we can do, then Downton has a real
chance.” (Downton Abbey, season 3 episode 8)"*
[IpencraBneHHbIN METOJI yOexIeHus OTHOCHUTCH K

nepcya3uBHOMY, TaK Kak, Mepel TeM KaK BCTYNUTh B JMAJIOT,
ToM TOHWMAET, YTO, BO-TIEPBBIX, POOEPT, SBIISASACH XO3SMHOM U
YEeJIOBEKOM KOHCEPBATHUBHBIX B3IJISIIOB, HE KENaeT IOBEPUTHh
yIIPaBICHUE MOJIOJBIM JIFOJIM C HOBBIMU «HEIPOBEPECHHBIMI
ombIToM HuaesMu (cM. myHKT 1). Bo-BTOpbsix, Pobept He xouer
MpU3HaBaTh, YTO €ro 3HaHUA B o0JacTu OW3HEca YCTapelw,

' [9nexrponnsiii pecype] — URL:
https://www.heroesandheartbreakers.com/blogs/2012/11/downton-abbey-
series-3-recap-season-3-episode-8-lying-love-and-loose-ends
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MO3TOMY COTJIACUTHCS C M3MEHEHUSIMU ObLIO Obl PaBHOCHIBLHO
NpPU3HAHUIO ero Hempodeccuonamm3ma (cM. myHKT 2). OnHako
Tom oco3naer, uro PobGept xeman OBl BHAETH MOMECThE
MPOIBETAIONIUM W TPHHOCSIIMNM TNPUOBLIb, YTO HA TEKYIIUH
MOMEHT HEOCYIIECTBUMO, MOMECThE YBSZaeT (CM. IYHKT 3).
Taxxe KITr04YeBBIM 7151 ToMa SBIsIETCSI TOHUMAaHUE TOTO, YTO Kak
riaBa cemeiictBa PoOepT oueHb BBICOKO LEHUT BKIJIAJ JIIOJEH B
Onaromoiy4ne CBOEH CeMbH W OOIIEYeIOBEYEeCKHE IIEHHOCTH,
KOTOpBIE SBISIOTCA (DYHIaMEHTOM CEMEHHBIX OTHOIICHUH.
Hauunast cBoe yOekIeHHWe ¢ YIOMHHAHHS JTaHHBIX IICHHOCTEH,
Towm pacronaraer k cebe codeceHHKa, BBI3BIBAET OIPEICICHHOE
nosepue: Every man or woman who marries into this house,
every child born into it, has to put their gifts at the family’s
disposal. 3arem Tom HauuMHaeT NEPEUUCHATH JOCTOMHCTBA
JIOJIeH, KOTOpbIE MOTJIH ObI IPUBECTU MTOMECThE K MPOIBETAHUIO:
I'm a hard worker, and I have some knowledge of the land.
Matthew knows the law and the nature of business. Ilocne
CKa3aHHBIX CJIOB PoOepT OTKpHITO MpHU3HAET, YTO caM He
obnanmaeT nepeunciaeHHbIME KauecTBaMu: Which I do not. [lanee
Tom nenmaer akimeHT Ha JOCTOMHCTBax camoro PoGepra (You
understand the responsibilities we owe to the people around here.
Those who work for the estate and those that don’t), 3aBepias
CBOe YyOekJeHHe OOIIMM BBIBOJIOM O  HEOOXOJUMOCTH
COBMECTHOTO y4acTus B cynb0e [layHtona: if we could manage to
pool all of that, if we each do what we can do, then Downton has
a real chance. B naHHOM BBICKa3bIBaHUU TOM HCIOJIB3yET
CIeyIoIlie  TEeXHOJOTUH  TEepCya3uBHOCTH: 1)  JIUYHOE
MectoumMeHnue ‘“we”’, koTopoe co3naer 3hdexT oOuHOCTH,
[EJIOCTHOCTU CEMbH, MOAUYEPKUBAET OOIIHe 1IeTTH CeMeNCTBa, UTo,
0e3yclI0BHO, SIBISIETCS BaXXHBIM aCHEKTOM BO3AECHCTBUS; 2)
CUHTaKCHUYecKuil mapamnenusm “if we could manage to pool all of
that, if we each do what we can do...” 3) noBTOp (B JaHHOM
cilyyae JIeKCHYECKUN TIOBTOp) ‘“‘every man...every child, those
who work...those that don’t” 4) wnteHcudukanus “a real
chance” .
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Crnenyer OTMETUTh, YTO HECMOTPS Ha POJIb CUHTAKCUYECKUX
CpPeACTB B TMpolecce YOeXAEHHUs, TJaBHBIM  AacleKTOM
NEepCya3uBHOCTH, OTJIMYAOUMM €€ OT JPYrMX  BHJIOB
BO3/ICIICTBUS, BCE K€ OCTAeTCs AKLEHTUPOBAHWE BHUMAaHMS Ha
LHEHHOCTSIX U MpEeANoYTeHHAX  coOeceHUKa, a  TakKxke
BO3MOXHOCTh cOOecelHUKa He MEHSTh CBOETO OTHOIICHHS K
CUTYallUH.

Hepenko yOexaeHue BO BpeMsi JICIOBOTO  OOIIEHUS
OCYILECTBIISICTCSI [TOCPEICTBOM MAHMIYJSITHBHBIX MeTO10B
BozaeucTBuA. [Io MueHnio B. E. UepHaBckol, MAHUIY ISALUSA —
9TO CKpubimoe BHEJPEHUE B CO3HAHUE aJpecaTa >KEIaHuM,
OTHOLIEHUH, YCTAaHOBOK, CITY>KaIllUX OCYILLIECTBICHUIO UHIMEPECO8
omnpagumess COOOIIEHUs, KOTOPbIE HEOOs3aTeIbHO COBMAJAIOT
¢ uHrepecamu anpecara (Yepussckas, 2006, c. 19). CornacHo
[TapmmHy,  MaHUNYJIMpPOBAHUWE  OCYILECTBISAETCS  IyTeM
CO3HATEJIbHOTO M IIEJICHAIIPABJIEHHOTO HMCIOJIb30BaHUS TEX WIIU
UHBIX  O0COOEHHOCTEH  ycTpoiicTBa  ymoTpeOieHHs — si3bIKa
(ITapmmn, 2000, c. 58). TmarenbHO  KOHTPOJIHUPYS
IPEJOCTABIAEMYIO MH()OPMALMI0O U UTHOPHUPYS NPEANOYTCHUS
co0eceIHMKa, UHAUBU]T CTPEMUTCS 3aCTaBUTh €r0 U3MEHUThH CBOE
noBeneHne. B TakoM BHJEe apryMeHTAallMM JIOTOCHBINM acCHEKT
uMeeT Oosiblliee 3HA4YEHHE, T. K. TOBOPALIMM YaAEIsAeTCs
3HAUUTENBHOE BHUMaHWE TOMYy, 4YTo OH rosopur. Ho
MaHUNYJSAIUI0 HE BCErJa CleNyeT pacCMaTpUBaTh TOJBKO Kak
BO3JCICTBME HAa pa3yM 4YeEJIOBEKA WM KOHTPOJIb HAaJ €ro
MBICISIMU. MaHUNyIS1Us MOKET ObITh TaK)Ke HallpaBlieHa U Ha
smonuu uenoBeka (Pamrok, 2013, c. 174), HO mpu TaKom
BO3/ICIICTBUM NapOCHO-3TOCHBIN aCIEKT MPOSBIIAETCS B MEHbIIEH
CTEMEHH, YEM B CIIy4ae MepCya3suBHOCTH.

B coBpemeHHOM MHpe MaHUIYJUPOBAHHWE CO3HAHUEM
WHIMBHUIA 4YacTO OCYILECTBIISETCS IOCPEACTBOM pEKIAMHBIX
COOOIIIEHUH, C MOMOIIBI0 KOTOPBIX KOMIaHMs, peKiIaMUpyroLias
NPOAYKT WJIM YCIYTH, CO3/IaeT BIeyaTieHHe 3a00Thl O KIMEHTE,
HO TMpPU OTOM IMIpeciielyeT CBOIO LEeJb: CcleJaTh KIHEeHTa
3aBUCUMBIM OT €€ MPOAYKIUH WIM TNPUYIUTh YEIOBEKa K
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MaKCHMaJbHOMY (CaMOMy JOPOrOCTOSIIIEMY) MAKeTy YCIyT.
PaccmoTpum undopmanmro ¢ caiita sxxypHana “The Economist” o
BO3MOXXHOCTSIX ~ MOAMUCKU. [lOTEeHIMANbHBIM  MOKYIATEIsIM
npeliaraloT TP BapuaHTa TMOMANUCKHA (TeYaTHask BEpCHS
JKypHasa, DJIGKTpOHHAs, IeyaTHas + DSJEKTPOHHas) 3a
OJIMHAKOBYIO IICHY B TedeHHWe IepBoro roma. [lpum stom
MpeJIoKEHNE MMEeYaTHOW M SJIEKTPOHHOM BEPCHIl B KOMIJIEKTE
BBIICNCHO [OMETKOH Best Value' , mocbuias MOTEHIIUATBHOMY
YUTATEII0 CUTHAJI O TOM, YTO JJII HEro 3TO HamboJjee BBITOHAs
MOKYIKa. BeposiTHee Bcero, MOKyMmareidh 3aX04YeT MPHOOpPeCTH
pacCIIMPEHHYIO BEPCUIO TOJMUCKU 32 TAKYIO XK€ LIEHY, JaXKe eCIu
OH HYXIAETCS TOJBKO B IEYATHOM WJIH JJICKTPOHHOM BHJIE.
HWuTepecHOo  OTMETUTh, 4YTO  KIHMEHT  BCE-TaKhd  HMMeEET
OTpeNIeTICHHYI0 CBOOOy BBIOOpA, Kak B cllydae MepCya3suBHOIO
BO3/ICHCTBUS (MMEHHO OH MPUHUMAET OKOHYATEILHOE PEIICHHUE O
TOM, Ha KaKyl IOJAMHCKY COTJIACUTHCS), HO B OTIUYHE OT
NepCya3uBHOCTH, TJ€ JKeJIaHHs KJIMEHTa B IPUOPUTETE, B JAHHOM
cllydae M3AaTeNt KypHaja MpeciIeayoT OnpeaeeHHbIC IIeTH: UM
BBITO/IHEE MPOJATh MOJHBIA KOMIUJIEKT M3/aHus, TaK Kak IleHa
JOCTyTa K HEMY B TMOCIEAYIONIUE TIEPUOIbl CTAHOBHUTCS BHIIIIC.
Bropoit aneMeHT MaHHWMYISINH, KOTOPBIH MOXKHO 3aMETUTh Ha
TOM K€ CTpPaHMIIC caiiTa, — ATO ONMUCAHUE JIOCTOWHCTB KypHAaJIa:
Read by the world's political and business leaders; Available in
a format to suit your life; A unique global perspective: The
Economist's vision of the world, style and philosophy are
different from other publications. We are international, we stress
the links between politics and business, we are irreverent and we
are independent. If it matters in our world we cover it — and
cover it well. B mipencTaBIeHHBIX COOOIIEHUSAX H3IATEIHCTBO
co3maer o0pa3 YHHKAJIBHOCTH >KypHala TIPH TIOMOIIH CIIOB
“unique”, “different from other publications”. VInpopmarus o

'3 [9nexrponnsiii pecype] — URL:
https://subscription.economist.com/offers/subscription
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TOM, 4YTO XypHal 4yuTalT ‘‘the world’s political and business
leaders” MoXeT CTIOIBUTHYTh Y€JIOBEKA HA MIPUHATHE PEIICHUS O
MOJIHUCKE, TaK KaK OH XOYEeT acCOLMMPOBATh ceOsl ¢ TPYIIOH
YCIICITHBIX JIFO/IeH U3 chepbl OM3HECA U MTOJIUTUKU.

Cy1iecTByeT CyXJIeHUE, YTO AJI TOTO YTOOBI BO3/IEHCTBOBATh
Ha co0eceHHKa HEOOXOIMMO TMPOSBIATH HEKYI0 CTENCHb
arpeccuu o otHoumeHuio Kk Hemy (Sean McPheat, 2010). Takas
TaKTHKa BEACHUS Oecelbl MOXKET OBITh YCICNTHOW B HEKOTOPBIX
ClIy4asix M OO0ECHeuuTh JOCTHKEHUE HEOOXOAUMBIX IIeNeH,
OJTHAKO OHA YacCTO pa3pylIaeT B3auMOIOHMMaHue. bojee Toro, B
9TOM cllydae y coOecelHHKa HE OCTaeTcs YOeXIEHHOCTH B
UCTUHHOCTH W TIPABJAMBOCTH TOH HH(OpMammu, KOTOpas emy
MpeloCTaBlieHa, OH JIMIIb TMOJJAaeTCs BO3JCHCTBHIO H3-3a
JABJICHHUSI HETATHBHOTO Xapakrepa. K TakoMy BHIy BO3JIEHCTBUS
MOKHO OTHECTH JIMHIBHCTHYECKOe NMPHUHY:KIEeHHe, KOTOpOoe B
OTIIMYME OT  TICPCYa3sUBHOCTH  SIBJSICTCS ~ aMOPAJIbHBIMHU.
JIMHTBHCTHYECKOE MPUHYKICHUE XapaKTEPHO ISl CUTYaIUil, T1e
YYaCTHUKH KOMMYHHKAIIMM  HAJCIICHbl Pa3HOM  BIIACTHIO.
Paccmotpum npumepst:

1. “Remember, I want my girls smiling,” she was saying into
the phone. I could tell from her tone she was talking to Lucia, the
fashion director who’d be in charge of the upcoming Brazil
shoot, about how the models should appear. “Happy, lots of
teeth, clean healthy girls. No brooding, no anger, no frowning, no
dark makeup. I want them shining. I mean it, Lucia: I will accept
nothing less.” (Lauren Weisberger “The Devil Wears Prada”, p.
103)

2. “Ahn-dre-ah, as I've made clear a dozen times already, the
review I'm looking for is in theWashington Post. You ve heard of
that little newspaper, right? Just like New York has the New York
Times, Washington, D.C., has its own paper, too. See how that
works?” Her voice was now beyond mocking: she was so
incredibly patronizing that she was only one step away from
actually addressing me in baby talk. (Lauren Weisberger “The
Devil Wears Prada”, p. 192)
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JIuHrBHCTHYECKOE NPUHYK]ICHUE OTIINYAETCS oT
MaHUTYJISIUN IPSIMOTOMN: TOBOPSIIHIA HE MBITACTCS CKPBITH CBOU
UCTUHHBIC HAMEpPEHHUs BO3JEHCTBOBaThL Ha cOOEcelHUKa, a,
HAIpoTHUB, NoauepkuBaeT ux. B mpumepe (1) roBopsammii npu
BBIPQXECHUH CBOETO >KEIaHMsI HEOJHOKPATHO MCIIOJIB3YET IJIaroj
“want”’, KOTOpPBIA C TOUKHU 3pEHUS KYJIbTYpbl aHTJIMICKON 3By4UT
CJIMIIKOM MPSIMOJMHENHO U Jaxke rpy0o. ['oBopsimuii HaMepeHHO
MOMYEPKUBACT OJHO3HAYHOCTh CBOHMX CYKICHHWH, IBITAsICh
HaBsA3aTh CBOIO BONIO. C TOUKM 3pEHUs] CHHTAKCHCAa B IPUMEpE
(1) mpeobaar0T HEMOJHBIE MPEUIOKEHUS, COACPKAIIUE JIUIIb
uH(pOpMaIIMI0, HEOOXOAUMYIO Ui JOCTHIKEHHSI TOBOPSIIUM
uenu: Happy, lots of teeth, clean healthy girls. No brooding, no
anger, no frowning, no dark makeup. llpennoxenue «I mean it,
Lucia: I will accept nothing less» numaet codeceTHUKa CBOOOIbI
BbIOOpa U TOMYEPKHUBACT NMPUHYIUTEIBHBIN XapakTep AaHHOTO
PEYEBOTO BHICKA3bIBAHUSI.

HecmoTpss Ha pasHUIly MEXIy MOHSATHSMH BO3JIEHCTBUE,
NepCya3suBHOCTh, MAHUNYJIUPOBAHUE W  JIMHIBUCTHYECKOE
MPUHYXJIEHUE, BOSHUKAIOT CUTYallUH, TJI¢ TPAHUIIa MEXKTYy HUMU
JIOBOJILHO pa3MbITa, KOT/a OJHY M Ty XK€ KOMMYHUKATHBHYIO
TaKTUKYy MOXXHO OTHECTH K pa3HbIM THUIIAaM BO3/EUCTBUAL.
Hanpumep, pexnamubie cooOuieHuss U MHPOPMALUIO C CAaNWTOB
OM3HEC-TPEHEPOB  MOXKHO  OTHECTH K  IEPCya3MBHOMY
BO3JEHMCTBHIO, TaK Kak I10J00HOe OOIIEHHE OCTaBIISIET
pPEIUMNHEeHTY OONbIIYyI0 CBOOOAY BBIOOpA: OTHOIICHUS MEXKIY
«yOSXKIAIOMIMM» U «yOekJTaeMbIM» JIUCTAHTHBI, YYaCTHHUKHU
KOMMYHHKAIIMM HE HaJeNIeHbl BJIACTHBIMH XapaKTEPUCTHKAMHU.
bonee Toro, oOmieHHMe  OCYIIECTBISETCS C  IOMOIIbIO
BCIIOMOTaTEeIbHBIX YCTPOWCTB (TeneBu3zOp, WHTEPHET),
CJIeZIOBATENIbHO, MPEIOCTABIsAT WHPOPMALHIO, YOSKIAOMUN He
BCEr/ia 3HaeT PEeakiuio coOeCeHUKa U He UMEET BO3MOXKHOCTHU
MPOJIOJDKUTE TUAJIOT JIISl TIOCJIEAYIONIET0 YOeXIeHUsI B Cllydae
Hecormacusa. COOTBETCTBEHHO, PELUUIUEHT HMeeT OONbIIyIO
cBoOOy BbIOOpa. OmHAKO, KaK TOKAa3bIBAE€T MPUMEP U3 Ta3eThl
“The  Economist”, Hepeako  TOCPEICTBOM  pPEKJIAMHBIX
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COOOILIEHU TOBOPSIILIUN MOJBEPraeTcsi CKPHITOMY BO3ICHCTBHUIO
WJIM MaHUTYJIMPOBAHUIO, HE OCO3HABAS ATOTO.

BriBoabl
Takum o00pa3oMm, B J€IOBOM OOIIEHUH MOXKHO HAONIOIAThH
pasuyHbIe CTpaTeruu BO3/1EHUCTBUS: nepcyasuBHBIE,

MaHHUITYJSITUBHBIE W INpUHYXKJIaomue. Tun  BO3AeUCTBUA
orpeneNnseT 3By4yaHHE pPEUYEBOIO COOOIEHUS C TOYKH 3pEHHS
TUYECKUX U HPABCTBEHHBIX HOpM. Ilepcya3suBHy1O cTpaTeruio B
JJAHHOM CMBICJIE HENb3s OTHECTM HU K IIO3UTUBHOMY, HU K
HEraTUBHOMY THUIly BO3JEUCTBHUA. TEXHOJIOTMM IIE€PCYa3suBHOIO
BO3JCICTBUS HEUTPAJIbHBI 110 OTHOLIEHUIO K PELUIIMEHTY, TaKk
KaK IO3BOJIAIOT MMO3ULMOHUPOBATh MPEIIOUTEHUs] coOeceaHHKa
Kak Oosiee 3HaYMMBbIE Ui TOBOPSILETro, YeM CBOM COOCTBEHHbBIE
WHTEPECHI.
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