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INTERCULTURAL COMMUNICATION IN TERMS OF 

BUSINESS ENGAGEMENT 

 

Business communication is treated as a cross-cultural 

communication between business partners of different 

linguaculture with a purpose of attaining the goals set or 

exchange of information. An emphasis is put on the peculiarities 

of social grace and phatic function of language.  Business 

communication requires special knowledge of language norms, 

but also broad competencies that are formed on the basis of 

knowledge from a wide range of different scientific fields. In the 

article an important place is given to the linguistic and cultural 

specifics of interaction, linguoculture communication is carried 

out according to principles and norms that may have significant 

differences. 

Key words: communication, intercultural communication, 

business communication, linguoculture, discursive models of 

courtesy, verbal communication, speech etiquette. 
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« » ( . polite). ,    
,   polite (showing good manners toward 

others, as in behaviour, speech etc., refined or cultured  Lat. 

politus, ptp. polire = to polish)      
 БV .  ,     

poli       
     : qui observe 

les convenances sociales;   (    
)       

 БVIII .  ,   
«   » 

 « »    
  ,   , 

      
,       

«ЦКЧЧОrs ЦКФвЭС ЦКЧ».   ,   
  (    )  

       (  
   ), 

― ‖     ―  
‖.      , ―ЭСО BrТЭТsС КrО ЧШЭ 

routinely polite to each other — a habit that can be oppressive in 

ШЭСОr МЮХЭЮrОs; ЭСОв КrО РШШН ‗ШЧ ЩКrКНО‘ аСОЧ ЭСОв СКЯО ЭШ ЛО, 
ЭСШЮРС ЭСОв ЦТРСЭ РrЮЦЛХО‖ (Leary:1957, c. 518). 
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