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C.A. AGpamsH

EpeBancknii rocy1apcTBeHHbI YHUBEPCUTET

JUHTBOKYJIbTYPHBII ACIIEKT CTPATETUH
HNEPCYA3UBHOCTHU B AHI'VIOA3BIYHOM
INOJIMTUYECKOM JIUCKYPCE

B cmamve ananusupyromces nuneeokyibmypHsie ocoboenHocmu
cmpame2uu Nepcyasu8HOCMU 6 aH2I0A3LIYHOM NOJUMUYECKOM
ouckypce. Ilockonbky noaumudeckutl OUCKYPC uzspaem 6adcHyIo
POb 8 CO30aHUU ONpeoeNeHHOl KOHYenmyaibHO -YeHHOCMHOU
KapmuHvl Mupa 6 obwecmee U nocpeocmeom UCHOIb30BAHUS
onpeoeneHHol 1eKCUKU U PUMOPUKU 8030eticmeyem HA CO3HAHUe
u noseoenue nooeu, HEOOXOOUMOCMYb GbIAGIEHUSA U ONUCAHUS
Memo008 GIUAHUS NOJUMULECKO20 OUCKYPCA HA 00ujecmeeHHoe
CO3HaHUe,  CnOCOO08 €20  MAHUNYIUPOBAHUS — MACCAMU
npeocmasnsiem GaxcHyio Hayuuyro 3aoauy. C A3bIK060U MOYKU
3penus nepcyasueHoCcmv, AGIANWAACA OOHOU U3  2IAGHLIX
peuesbix cmpameutl, MOMCem peanu308bl8amvbCs pa3IUYHbIMU
cnocobamu - JleKcudecKum, epamMmamudeckumu,
cmunucmuyeckumu. B Kkaowcool  1uneoKynbmype emecme ¢
VHUBEPCANbHOIMU XAPAKMEPUCTUKAMU UMEIOMCS  KVJbIMYPHO
cneyuguueckue uepmel ee peanuzayull. B pesynomame
UCCcne006aHus AH2N0A3LIYHO20 NOJUMUYECKO20 OUCKYPCA HA
Mamepuane peyeu aMepUKAHCKUX NPe3UOeHmos OblLI0 8blA8IeHO,
Ymo  UCNOb308aHUE 68  NOJAUMUYECKOU  KOMMYHUKAYUU
PA3HOOOPA3HBIX PUMOPUYECKUX CHOCOO08 8030eUcm8usl, 6 MoMm
yucne  KOHYEnmyaabHblX Memagop U  Opyeux JeKCUKo-
CMUTUCMUYECKUX — Cpeocms,  00YCN0BNEeHO  NPASMAMUYECKOU
yenvio cooOujeHuss U HaNpagieHo Ha OKa3auue NepiyKomugHO20
6030elicmeuss Ha CAYWAIOWUX C Yeablo UX YoedcoeHus 6
NPABUILHOCMU NOCMAGIEHHbIX 3a0ay U nymeu ux 00CMUNCEHUS.
Oonaxko nockoibKy 6 OcHO8e 11000l KOMMYHUKAYUU JIedHCUm



«000100HbIlL  KOOY», 000100HOEe 3HAHUEe peanull U 3HAHUE
npeomema KOMMYHUKAYUU MeHcOY VUACMHUKAMU O0OUeHUs,
apekmuenocms  cmpamezuu  Nepcya’UBHOCMU 80  MHOSOM
3asucum om yyema OHOBLIX 3HAHUU adpecama coOOUEeHUsl, e20
KYJIbMYPHOU ~ 2PAMOMHOCMU, — UCNOb308AHUSL MeX  0aA308bIX
KOHYEeNnmos U YeHHOCmel, KOMopbvle XapakmepHvl sk OAHHOU
JIUH2BOKYIbMYPHOU ~ 0OWHOCMU U AGTAIOMCS  dNeMEHMAaAMU
HAYUOHATLHO20 MEHMAaumemd.

Knioueswvie cnosa: ROAUMUYECKULL ouckypc,
JIUH2BOKYJIbMYPHBILL  ACNeKm, — cmpamezusi  NepcyasusHoCmi,
AZBIKOBbIE  CPeOCmBa  Nepcyasu8HoCmu,  (POHOBble  3HAHUS,
KYJIbMYPHAsL 2PAMOMHOCHIb.

UDC 81°42
https://doi.org/10.25076/vpl.28.01
S.A.Abrahamyan

Yerevan State University

LINGUOCULTURAL ASPECT OF STRATEGY OF
PERSUASION IN ENGLISH POLITICAL DISCOURSE

The article deals with linguocultural aspect of the strategy of
persuasion in English political discourse. As political discourse
plays an important role in creation of a definite conceptual and
value picture in society and by means of special lexis and
rhetorics influences the consciousness and behavior of people,
the revelation and description of methods of influence of political
discourse on public consciousness, means of manipulating people
is considered to be an important scientific task. From linguistic
point of view the strategy of persuasion, which is one of the main
speech strategies, can be realized by different means — lexical,
grammatical, stylistic. In every linguoculture, together with
universal characteristics, there are culturally specific means of
persuasion. As a result of the study of the English political
discourse on the basis of the speeches of American presidents it



was revealed that the use of different rhetorical means of
persuasion, including conceptual metaphors and other lexical
and stylistic devices, is conditioned by pragmatic goals of the
utterance and is aimed at exerting the perlocutive influence on
the listeners in order to persuade them in the correctness of the
set objectives and the means for achieving them. Since at the
foundation of any communication lies a “shared code”, common
knowledge of realia and the subject of communication between its
participants, the effectiveness of the strategy of persuasion to a
large extent depends on taking into account the background
knowledge of the addressees, their cultural literacy, the use of
those basic concepts and values which are characteristic of the
given linguocultural community and are elements of national
mentality.

Key words: political discourse, lingoucultural aspect,
strategies of persuasion, linguistic means of persuasion,
background knowledge, cultural literacy.

BBenenue

Cpenu (axTopoB, BIMSIONIMX Ha MPOIECC KOMMYHHKAIUH,
O0COOCHHOCTH  HAlIMOHAJIBHOW  KYJbTYpBl,  HAI[MOHAJIBHOIO
CO3HAHHA M MEHTAJIUTETa HMEIT INEPBOCTEIEHHOE 3HauyCHUE.
JIMHTBOKYNbTypHast ~ cmeuuduka pedn  OCOOCHHO  SIPKO
IPOSIBJIAETCS B IOJIMTUYECKOM JHCKYpCE, KOTOPBIA OKa3bIBAET
HEIOCPEACTBEHHOE BJMSHUE Ha CO3JaHHME  OIPENCICHHON
KapTUHBI MHpa B O0OIIECTBE U TOCPEACTBOM HCIOJIb30BaHUS
OIPE/EIIEHHON JIEKCUKU U PUTOPUKH BO3ICHCTBYET Ha CO3HAHUE
U nosejeHue monaei. OcyliecTBieHre BO3IEUCTBUS aJpecaHTa
Ha MHEHHE M I[IOBEICHUE PELMIUEHTA SBIAETCA TJIABHOU
0COOEHHOCTBIO MOJIMTHYECKOro AucKypca. [Ipu 3ToM B KauecTBe
BAKHEUIIEH BBICTYIIA€T cTparerus [IEpCya3uBHOCTH,
HampaBlieHHass Ha yOexJeHue ajapecata B  IOAJCPKKE
ONpPENENEHHON  OporpaMMbl,  TO3UIMM WO  JCHCTBUU
(Yepnsickas, 2006). Ilosromy Bce >KaHpbl MOJUTHYECKOTO
JUCKypca BKJIIOYAIOT B ce0sl Iepcya3suBHBIE DJIEMEHTHI,



HaIlpaBJICHHbIE HA MNPUHATHE WA W JEHUCTBUN OTIPABUTEINS
coobmenust (Wodak, 2009, p. 583).

MarepuaJjbl 1 METOBI

B Hacrosmel craTbe Ha OCHOBE JIMHI'BOKYJIbTYPHOI'O aHAJIN3a
peuell aMepUKaHCKUX MPE3UJIEHTOB U, B 4acTHOCTH, b. O6ambl
paccmaTpuBaroTcst Hanbosiee 3¢ (heKTUBHbIE peueBble MPUEMBbl U
CpeACTBa IEPCYa3sMBHOIO  BO3JEHCTBUSA, MPUMEHAEMBIE B
AHIJIOSI3BIYHOM  ITOJIMTHYECKOM JUCKypce. Meromonorundecku
paboTa OCHOBaHa Ha COEAMHEHUH 3JIEMEHTOB JIMHI'BUCTUUYECKOTO,
JIEKCUKO-CEMAaHTUYECKOr0, CUCTEMHO-UHTEPAKTUBHOIO, 4 TaKKe
KYJIbTYPHO-UCTOPUYECKOTO M KOJIUYECTBEHHOI'O METONOB M
HOJXOZ0B.

PesyabTarsl H 00Cy:K1eHHE

CormacHo CHUCTEMHO-MHTEPAKTUBHOMY MOJIXOLY K
KOMM YHUKAIIUH, TEKCT, ITOPOXKAAEMBIN aJpECAHTOM,
KOPPEKTUpPYEeTCsl 00pa3oM MHUpa PELMIIMEHTa, COAepXkKaIluMcs B
CO3HAHMM aJpecaHTa, U TAaKUM 00pPa3oM OTpPakaeT HE TOJIbKO
VUHAVBUAYAJIbHbIE XapaKTEPUCTUKU TOBOPSAIIEr0, HO U YEPTHI,
npucymme obpa3dy mupa pernunuenta (Cumopos, 2010). Tak,
WHAyTypalMoOHHas pedyb IPE3UJEHTa B KAa4ECTBE PEUEBOr0 aAKTa
IpearnonaraeT KAk MUHUMYM JIBYX YYaCTHHKOB — I'OBOPSIIETO U
cnymatoniero. CooTBEeTCTBEHHO, OHA XapaKTepuU3yeT UX 00oux,
OTpa)kaeT HE TOJBKO WHJIMBHUIYaJbHBIE XapaKTEPUCTUKU
TOBOPSIIETr0, HO U YePTHI, PHUCYIME 00pa3y MUpa PELUITUCHTA.

YroObl pedb MOrjia Okas3aTh mepcyasuBHBIH 3¢ dekr, oHa, B
IEpBYIO O4epeslb, JODKHA ObITh IMOHATHA ayJUTOPUU U JOJDKHA
ObITh MNpHHATA €10, T.6. MHAyTrypalUOHHas pedb JJs
MOHOCYOBEKTHOT O PELUIHNEHTA, B JAaHHOM cllyuae
aMEpPHUKaHCKOI0 HAapoaa, JOJDKHA OCYILNECTBIATHCS IO CXeMe
«3Ha0 U NoHMMaro». 1103ToMy B HEM JOJKHBI OCTYIMPOBATHCS
TAKME L[EHHOCTH W IPUHLHUIBI, KOTOPBIE CO3BYYHBI YasHUAM M
OXKUAAHMSM  ciaymarommx.  Kak  mokaspiBaeT  aHaiu3
MHayrypaloHHbIX pedeil b. O0ambl, B HUX UCIOJIb30BAaHbI TAaKUE
CJIOBA, KOTOPbIE€ 3HAKOMBI M IOHATHBI I CIyLIaTeled U MOTYT
HAaTH OTKJHUK y ayauTopuu. C JEKCHUKO-CEMaHTUYECKON TOYKH
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3peHHs B KaueCTBE KIIFOYEBBIX BBICTYMAIOT TaKHUE CJI0BA, KOTOPbIE
BBITNOJIHAIOT POJIb HHAUKAaTOpa 0a30BbIX KOHILIENITOB M [IEHHOCTEH,
B TOM 4mcine Takue Kak democracy, freedom, equality,
competition, fair play, hard work, personal responsibility u T.. B
KayecTBE OCHOBHBIX LIEHHOCTEH BBICTYMAIOT HMJI€H, BhICKa3aHHbIE
OTLAMHM-OCHOBATeIsIMU U 3aj]0XkeHHble B  Jlexyapauuu
HezapucumocT ¥ Kornctutynuu CIIA. Tak, corinacHo b. O6ame,
aMEpUKaHCKYI0 HAllUIO B IEPBYIO OYEPEIb BBIIEISAET U JIE€JaeT
«UCKJIIOYUTENBHOW» €€ INPUBEPKEHHOCTh OCHOBOIOJIATAIOIINM
nokyMenTam CIIIA u, B 4aCTHOCTH, OCHOBHOM €€, 3allMCaHHOU
B Jleknmapanuu HezaBucumoctu: ‘life, liberty, and the pursuit of
happiness”.

['oBopst 0 aApyrux OCHOBOINOJArarOIIMX JUIsl aMEpUKaHIIEB
INEeHHOCTSX W mnpuHIunax, b. Obama oTMeyaeT Takue Kak
tolerance, opportunity, human dignity, justice. XapaxTepusys
aMEpUKaHCKHUI XapakTep, OH BBIJENISET TaKUE €ro MOCTOSHHBIE
YepThl KAK MHULIMATUBHOCTb U MPEAIPUUMUYNBOCTb, TOTOBHOCTb K
YIOPHOMY TpPYAy M JUYHas OTBETCTBEHHOCTH (initiative and
enterprise, hard work and personal responsibility).

I'maBHOM Temol BTOPOro MHAayTr'ypalMOHHOI'O BBICTYIUIEHHUS b.
Obambl sABIsIETCS MPU3BIB K €IMHCTBY M COBMECTHOM paboTe BO
UMS OCyIIeCTBIeHUs 00muX neneil. HauaB cBoe BBICTYIICHHE C
TEMBbl €IMHCTBA, OH YETKO MpPUIEpKUBAETCA €€ Ha NMPOTIKEHUU
BCEH CBOEH pedyu. BaXHBIM pUTOPUYECKUM IPUEMOM SBIIIOTCS
oOpallleHusi, KOTOpbIE TIO3BOJISIOT YCTAHOBUTh KOHTAaKT C
aynuropueir (My fellow citizens, My fellow Americans) wn
MOKA3bIBAIOT, YTO OH HE OTAENseT ceds OT ApPYrux TIpaxkiaH
CTpaHbl, HAXOJAUTCS B €IMHEHUU C aMEPUKAHCKUM HAPOJOM.

Peur b. OO0OaMmbl OCHOBBIBAE€TCSI Ha TakKUX Oa30BBIX A
AMEPUKAaHCKOM IOJMTUYECKOM HCTOPHUM JOKYMEHTax Kak
Hexnapauus HeszaBucumoctd 1 Koncrutynus CHIA. B texcre
BTOPOIl MHAYI'ypallMUOHHOW peyu 5 pa3 MOBTOPSETCS BbIpaXKEHHE
We, the people (B mepBoil MHAyrypamvoHHOH peun — 1 pas),
KOTOpOE€  SIBJSIETCS ~ HAyalbHBIMU  CJIOBAaMH  MpeaMOyIibl
Koncturynuu CIIA.
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Baxxnyio ponp B pedax aMEepUKaHCKHX MPE3HJIEHTOB HUIPAOT
MHTEPTEKCTyallbHblE€ OTCBUIKM M auno3uu. Tak, Bropad
MHayrypauuoHHas pedb b. O0aMbl COIEpKUT /BE aJUIIO3MBHBIE
CChUIKM Ha peun A. JIMHKOJIBHA, B IIEPBOM Ciydae, KOrjaa OH
OPUBOAMT 3aKJIIOUUTEIbHBIE CTPOKH [erTHcOeprckoil peuw,
4acTUYHO Iepedpa3supoBaB UX, U BO BTOPOM ciydae, koraa b.
ObamMa B OHOM NPEATIOKEHUNU OOBEAUHSET MpsMbIE LUTATHI U3
IByX peded A. JIMHKOIBbHA — BTOPOM WHAYTypPAaLMOHHOW pedyu
(1865 1.) u peun «Jom pazpenennsiity ( “House Divided”),
npousHeceHHOH A. JIMHKOJIBHOM B X0Jl€ KaMIIaHWU IO BbIOOpaM
Ha MecTo B Cenar CIIHA B 1858 r. B xoHTekcTe cBOEHl riiaBHOU
UJIeU O €IMHCTBE U HEOOXOAUMOCTH KOJJIEKTUBHBIX JAeiicTBuil b.
ObGama wucCIonb3yeT BBIpAKEHHE ‘“‘we cannot walk alone”,
KOTOpO€ SBJISETCS LUTATOM M3 u3BecTHoW peun M.JI. Kunra “/
Have a Dream” («Y meHs ectb MeuTay). IlocpenctBom murat
U3BECTHBIX B AMepuke mnoiutudeckux suaepoB b. ObGama
CTpeMHTCS K OoJbled  yOEAWTENBHOCTH  CBOEH  peuw,
YCTAHOBJIEHUIO KOHTAKTa C ayJUTOPHEH.

BaXHBIM pUTOPHUYECKHMM TIPUEMOM SIBISIETCSl ITOMELIEHHE
TEKyIIEr0 MOMEHTa B HCTOPUYECKUH KOHTEKCT, CO3JaHUe
BIIEUATIICHUS] MCTOPUYECKON NPEEeMCTBEHHOCTH €ro MOJUTUKU
KaK TpOJOJDKEHUS W pa3BUTUS HJEH OTLOB-OCHOBaTeled u
Ipyrux BHUIHBIX nonutuueckux gesrenedt  CIIA. Dtomy
BIICUATIICHUIO  CIIOCOOCTBYeT wHcmonb3yemass b.  OGamoit
MeTaopa OECKOHEUHOT 0 MyTeniecTBus (a never-ending journey),
B KOTOPOM y4acCTBYET BECb aMEPUKaHCKUI HAPOLI.

VYnotpebiieHne JTUYHOTO MECTOUMEHHMS we B HHKIIO3MBHOM
3HAUEHUM SBISIETCS €Il€ OJHUM IIPUEMOM, HUCIOJIb3yeMbIM b.
ObGamoif Ui TOAYEpPKUBAHUS E€IMHCTBA CO CBOMM HapOJIOM.
CooTBETCTBEHHO, B CBOMX MHAyrypaluoHHbIX pedax b. OOama
IPAaKTUYECKH HE TOBOPUT OT MEpPBOro JHIA EJUHCTBEHHOIO
yucna (B NepBOM MHAyrypallMOHHON peun Mectoumenue I/ ObLIO
yIoTpeOJICHO UM TOJIbKO JIBAXK/Ibl, BO BTOPOH - YETHIPEX/bI), a B
OCHOBHOM TOBOPUT OT IE€PBOr0 JMIIA MHOXECTBEHHOI'O 4YHCIIA,
UCIOJIb3ysl MECTOUMEHUS we, Our, us, KOTOpble, HalpuUMep, BO
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BTOPOH  WHAyTypallMOHHOW  peud  ObUIM  yIOTPEOJICHHI,
COOTBETCTBEHHO 89, 79 u 19 pas.

Jns gocTtuxkeHuss CBOMX WIUIOKYTHBHBIX 1ened b. OOama
aKTUBHO  HCIIOJNB3yeT  OOJbIIOE  KOJUYECTBO  Pa3HbBIX
CTUJIUCTHUYECKUX MPHUEMOB, YCHJIMBAIOIIUX 3MOIMOHAIBHOCTh U
BO3JICMCTBYIOLYI0 CHIly ero peud. Hampumep, mnpemsoxeHue
“Our journey is not complete”, moBTOpstOIIEECs B OMHOM ab3arie
oATh pa3, HCHOJIB30BaHO B (¢opMe aHapopel B Hayaje
IPEAJIOKEHHNS, YTO YCUIIMBAET €€ BO3JAEHCTBYIOIYyI0 cuity. Cama
Metadopa «He3aBeplIeHHOro nyreuectsus» (Our journey is not
complete) B HCIOJIb3yEMOM KOHTEKCTE UMeeT
JMHTBOKYJIBTYPHYIO clenu(puKy, YTO OCOOCHHO HArJIAIHO
IPOSIBJIAETCS NP TIOMBITKE €€ MepeBoia, HallpUMeEpP, Ha PYCCKU
WO apMSHCKUH  s3bIkd. O4YeBHIHO, YTO OHAa JIOJDKHA
NEPEBOUTHCA HE KaK «HE3aBEPILIEHHOE IYTEIIECTBUE», a Kak
«HE3aBEpUICHHOE JIeJI0», B Pe3yJIbTaTe Uero Tepsercs o0pa3HOCTb
AHTJIMICKON MeTadophl.

B mnomuTtHueckoM JMCKypce BaKHOE€ MECTO MPUHAIICKHUT
HCII0JIb30BAHUIO peanui. Hanpuwmep, BO BTOpPOH
uHayrypanuoHHoi peun b. Obama wmcronb3oBal Takue peanuu
kak Seneca Falls (Ceneka-®omic), Selma (Censma) u Stonewall

(CroynBoin) — Ha3BaHUE MECT, IOJIOKUBIIUX HA4alo
JIBIDKEHUSIM 32 TpaBa  JKEHIIWH, apoaMepuKaHLEB H
HeTpaAuLMOHHBIX MeHbIIMHCTB B CIIA. Bce st Tpm

UCTOPHUYECKUX COOBITHS, CHIIPABIIMX Ba)XKHYIO pOiib B OOphOE 3a
rpaXJIaHcKue TpaBa B  AMEpHKE, XOpOLIO  HM3BECTHBI
aMepuKaHLaM (COrjlacHO CJIOBApI0 KyJbTYPHOH IpaMOTHOCTU 3.
J. Xupma, Bce OHM BXOAST B KOTHUTUBHYIO 0a3y CpeaHero
aMepuKaHIla), ¥, METOHUMUYHO yromuHas ux, b. OGama naBan
MOHSTh, YTO 3aIIMTAa WHTEPECOB YKA3aHHBIX TPYMNI HACEICHHS
OyIeT HaXOAUTHCS B YU CIIE IPUOPUTETOB €0 aIMHHUCTPALIAH.
Cnemyer OTMETHTb, 4YTO B TMOJUTHYECKOM JTUCKypCe
UCMOJB3YIOTCSI U APyrue MpUeMbl MepCya3uBHOIO BO3JACHCTBUS.
Cpenu HUX BaXHOE MECTO 3aHUMAIOT PUTOPUUYECKHE BOIIPOCHI, a
Takke OOIIMe BOIPOCH, KOTOPbIE MOTYT CTPOUThCA 0e3
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uHBepcuu. Tak, B exxerogHoM «llocmanuu o MoJI0KEHUH CTPAHBI»
(State of the Union Address) 3a 2015 r. b. Ob6ama ucnoab30Bai
HENBIA  Psii PUTOPHYECKHX BOMPOCOB, TpUIaB UM  (GOpMY
albTEpPHATUBHBIX. B HHUX  MOCPEACTBOM  CHEIHATbHBIX
JEKCUYECKUX MapKepoB JaeTcsd YKa3aHHe Ha MpaBWIbHBIN, C
TOYKH 3pEHHMs] OpaTopa, OTBET. AJIbTEPHATUBHBIE BOIPOCHI
BIIOJIHE BIUCBHIBAIOTCS B XapaKTEPHYIO I MOJUTHYECKOIO
JUCKypCa ONIO3ULUI0 «CBOW-UYXOW» WINM «IpYyr-Bpar» H
HO3BOJISIOT HAIOJIHUTh ee ¢dpeiimoBbIe CTPYKTYPbI
COOTBETCTBYIOIIUM COJIEpKAHHEM.

Hna puropuuyeckoro cruisi b. OOGambl Oonbloe 3HaUYeHUE
MMEET TaKTUKa [OAJEP)KUBAHUS IOCTOSHHOI'O KOHTAaKTa C
ayIUTOPUEH, MOJYYEHUsI OT HEE MOJIOXKHUTENbHBIX OTKJIMKOB U
3HAaKOB coryacusi u ono0peHus. ITOro OH JjJgoOuBaercs,
HaIpuMep, MOCPEICTBOM HCIIOJIb30BaHUS OOIIMX BOIMPOCOB, B
TOM YHCIIe TIpUAaBas CIENUATLHOMY BOMpocy ¢opMy o01Iero
BOIIPOCa,  KOTOpBI  TpeOyeT  yTBEPAMUTEIBLHOrO  JHOO
orpunarensHoro oreera (“Do you think what?” Bmecto “What
do you think?”), wnmm uyepe3 OTCYTCTBHE WHBEPCUU IIPH
nocTpoeHuu odmiero Borpoca ( “We want to show our strength in
this new century?’), dUYTO TIO3BOJIIET TIOJYyYUTh CKOpee
YTBEPAUTEIbHBIN, UM OTPUIIATEIIbHBINA OTBET.

BaxxHBIM NpUEMOM PHUTOPHUYECKOTO BO3JAECHCTBUS SIBJIACTCA
BKJIIIOUEHHE B PEYb MJM BBICTYIJIEHHE pPa3HBIX MCTOPUH,
MOJATBEPKAAOIINX OCHOBHYIO He0 oparopa. Kiaccuueckum
MOYKHO Ha3BaTh NpuMep wucnonb3oBaHuss b. Obamoil B ero
nobeaHoit peun 2008 r. ucropuu o 106-meTHEH YepHOKOKEH
uzbuparensuuie OHH Hukcon Kymep, kotopas ponunach BO
BpEMeEHa, KOrjla OHa He MOrja IrojlocoBaTh, a TENEepb, KOraa BcCe
U3MEHWJIOCh, OHA MOIJIa T0J0COBaTh U IOJIOCOBaJA, OATBEPIUB
TEM CaMbIM €ro IJIaBHBIN NpeaBbIOOPHBI cioraH “Yes, we can”.

BriBoabI

Takum oOpa3om, aHanu3 peueir b. OOGambl mokaszajn, dYTO
3a/ICCTBOBAHHBIE B HHMX KaK JIMHIBUCTHYECKHE, TaK U
SKCTPAJMHIBUCTUYECKUE CPEACTBA HMENU LEJbl0 OKa3aHUs
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NEepIYKOTUBHOIO BO3/CICTBHUS Ha CIYIIAIOLINX, UX YOSXKICHHS B
HEOOXOAMMOCTH  COBMECTHOW  pabOTBl  1JIi  JOCTHIKEHUS
IOCTaBJICHHbIX  Iened.  DQPQPEeKTUBHOCTb  KOMMYHHKAIUU
IpeinoNaraeT OCYLIECTBICHUE MOAEIU 3HAI — HNOHUMAI),
KOTOpasi MpenarnonaraeT OAHOPOAHOCTh KOTHUTHUBHOM 0a3bl u
(OHOBBIX 3HAaHUI KOMMYHHMKaHTOB. B Tex ciydasx, korua
(oHOBBIE 3HaHMS KOMMYHUKaHTOB HE COBMAJAlOT, JEHCTBYyeT
MOJZIEINb He 3HAI0 — HO 002a0bl6AI0Ch, KOTOPAs TAKXKE BayKHA IS
NepCcya3suBHOM KOMMYHHUKAllMM, T.K. IPOLIECC JOrajbIBaHUS B
ciryyae I paBUJIbHOMN apryMeHTanuu MIPUBOJUT K
JIONOJIHUTENIBbHBIM MHTEIJICKTYalbHbIM YCHUJIMSIM CO CTOPOHBI
peLunenTa, a, CIe0BaTeNIbHO, U K YCBOGHHUIO 3HaHUNA. Monenb
He 3HAI0 — He NOHUMAIO TApaHTUPYET Heylady KOMMYHHUKAIUH.
YcnemHocTh KOMMYHMKAIlMM  3aBHCUT OT MparMaThyecKux
IPEeCyNNo3uLUi KOMMYHUKAHTOB, UX KYJIbTYPHOH I'PaMOTHOCTH,
BbIOOpA TAaKUX PEUEBBIX CPEACTB, KOTOPbIE HE TOJILKO Haubosee
IOJTHO OTBEYAIOT KOMMYHHUKATUBHOMY HAMEPEHHIO aJ[pecaHTa,
HO U COOTBETCTBYIOT LICHHOCTHBIM YCTaHOBKAM TOH KYJIBTYpHI,
Ha SI3bIKE KOTOPOH BEIETCS KOMMYyHHKALUS.
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PI'BOY BO «Tyabckuiil rocyaiapcTBeHHbIH
negarornyeckuii ynusepcurer uM. JI. H. Toacroro»

MEPEBO/I PEAJIU B AHIJIOS3BIYHBIX TEKCTAX
KAHPA JTHEBHUKA

Hacmoswas cmamwvs noceawena npobaeme nepegooa peanui
8 AH2NOA3LIYHLIX MEKCmax JHcampa onesHuka. Ilepeeod makux
JIeKCUYeCKUx eOuHuy umeem CywecmeenHoe 3Hadenue OJis
NOHUMAHUSL MEeKCMa, NOCKOAbKY peanuu Ompax)carom ucmopuio,
KVIbMypy mo2o Ul uHo2o Hapooa. /s coepemenHo2o mupa
xapaxmepen npoyecc 2n00amU3ayUuy, 8 pPAMKAX KOMOPO2o
Mpaouyuu u pasiudus Mexcoy CmpaHam Cmupaomcs, H03momy
O0aHnHas mema akmyaivha. B oamnoti cmamve mamepuaniom ons
NPAKMUYECKO20 UCCACO08AHU NOCTYIHCUNL pomaH Xenen Punoune
«/[nesnux Bpuodocum Joiconcy u «bpuodscum Joconc. Ha epanu
bezymusy u  nepesod smux pomanos A.H. Mockeuuesou. B
pamkax uccne0o6aHus UCNOIb306aH CPABHUMENbHO -
CONOCMABUMENbHbIL — Memoo U3y4eHuss  IMIUPULECKO20
Mamepuana. 3adaua cmamvu 3aKNO4AEMCA 8 MOM, UMoObl
noKazamov, HACKONLKO BAJNCHO Nepesooumds peanuu;, 6blasumb
aghpexmuenvie npuemvl ux nepeoday, NOCKOJbKY y peanuii Hem
MOYHBIX IKBUBALEHMO8, OHU NPEOCMABAIOM CIOACHOCMb O0ls
nepesooa Ha oOpyaue A3bIKU, MAK KAK AGNAIOMCA OMPAdlCeHUeM
HayuoHanvHo2o menmanrumema. Tak, 6 xooe uccnedo8anus ObLIO
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8bISIGNIEHO, UMO NpU nepesooe peanutl HeoOXooumvl GoHO8blE
3HAMUA, NOCKOJIbKY HeOOCMAMOUHAS 0CBEOOMIAEHHOCHb MONCEem
npusecmu K Oykeanuzmy 6 nepegoode. OnmumanbHbIMU
cnocobamu nepedadu peanuil AGIAIOMCA ONUCAMENbHbLU Nepesoo,
2eHepanuzayus, 3ameHa Ha 0olee U3BeCMHbIL IKEUBAIEHM, d
makdce 8 OONbUUHCIBE CTYUae8 He0OX00UMO 0a8aAMb CCHLIKU C
NOSICHEHUAMU, Ymobbl peanusi Obllad COXPAHEHd, HO 6 MO Jice
gpemsa Ovina nouamua uyumamenio. OOHAKO CMOUM NOMHUMD,
Ymo uHo20a peanus He CMOJb CYWeCmEeHHd, Mo20a ee MONMCHO
onycmums 0/ Iydulell nepeoauu co0epHcanus mekcma.

Kniouesvie  cnosa: — peanuu, — IuHesucmuxa — mekcma,
CMUTUCUKA,  NpaAeMamuxa, —Jaumepamypogeoenue, nepesoo,
nepesodosedeHue, Xy00HceCmeeH bl MeKCm.

UDC 81'42

https://doi.org/10.25076/vpl.28.02

A.V. Bashkatova, D.S. Khramchenko

Tula State Lev Tolstoy Pedagogical University

REALJA TRANSLATION OF ENGLISH TEXTS OF
THE DIARY GENRE

This article is devoted to the problem of realia translation in
English-language texts of the diary genre. Translation of such
lexical units is important for understanding the text, because the
realia reflect the history and culture of a particular nation. The
modern world is characterized by the process of globalization,
when traditions and differences between countries are blended,
so this topic is relevant. The material for the research is Helen
Fielding's novels "The Bridget Jones Diary" and "Bridget Jones.
The Edge of Reason" and the translation of these novels by A.N.
Moskvicheva. The comparative method is used in the study. The
purpose of the article is to show how important it is to translate
realia, to identify effective methods, because there are no exact
equivalents in other languages as realia reflect the ethnic
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mentality. So it was found out that background knowledge is very
important for realia translation. And the best methods of realia
translation  are  descriptive  translation,  generalization,
replacement by a well-known equivalent, and in most cases it is
necessary to give explanatory references. However, if some realia
are not significant for the text essence, they can be omitted.

Key words: realia, textual linguistics, stylistics, pragmatics,
literary science, translation, science of translation, literary text.

Beenenne

['moGamu3amusi — OCHOBHAs 4YepTa COBPEMEHHOTO MHUpa,
KOTOpasi BJIMSET Ha BCE ACIEKThl OOINEeCTBa, W B pe3yJbTaTe
JAHHOTO  IIpollecca MHOTHME  HAIMOHAIBHO-CHEIU(UIecKue
TPaJIUIMK W CYIIECTBEHHBIC DA3JMYMsl MEXKIy CTpaHaMu
HAYMHAIOT TIOCTETICHHO HUBENUpoBaThCcs. [lOCKOIBKY Takue
TEHJCHIIUU €CTECTBEHHBIM 00pPa30M OTPAXKalTCs B S3bIKE, B
COBPEMEHHOW JIMHTBUCTHKE HEU3MEHHO BBICOK MHTEpEC K
COIOCTaBUTENIbHBIM HccienoBaHusM: “the development and
deepening of different aspects of knowledge showed that the
language should be studied in connection with contact zones
(points where different languages and cultures meet) and that it
should be seen as part of human cognitive activity”
(Aleksandrova, Mendzheritskaya, Malakhova, 2017, p. 100).

Hapsiny ¢ B3auMOBIHMSIHUEM SI3BIKOB U KYJIBTYP APYT Ha Apyra
B IIPOIIECCE S3BIKOBBIX KOHTAKTOB, B KAXKJIOM KYJBType OCTAIOTCS
TaKHe CJI0Ba, KOTOPBIE XapaKTePHbI TOJBKO /IS HEe, U 3a4acTyro
nMoI00HAas JIGKCUKA BBI3BIBACT 3aTPYMHEHUS Yy TPEACTaBUTEICH
JIPYTHX JIMHTBOKYJIBTYPHBIX COOOIIECTB. B CBs3m C 3TuUM
npobiema mepefadyr Mparma-cMbICIOBOTO CBOEOOpa3vs peaynid
CpeICTBaMH JPyroro si3blKa BCErja 3aHMMalia 0co00e MECTO B
Teopuu rnepeona (cm., Hanpumep, JlutBunos, 2013; Tomanus,
Maiora, 2016; Crystal, 2017). MakcumalibHO TOYHasl pelenius
CEMaHTUYECKOTO CIEKTPa JICKCUYCCKUX CIMHMI] UMeeT OOJbIIoe
3HAYCHHE Il IOHUMAHMs TEKCTa, 0COOCHHO XYJ10)KECTBEHHOTO,
TaK KaK OTVIMYUTEIbHAsI YepTa peaqnii — CBsi3b ¢ 0003HaAYaeMbIM
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HApoJOM, NPEIMETOM, IOHATHEM, HCTOPHYECKUM COOBITHEM,
MIO3TOMY JJIsl JAHHOTO SIBJICHUS XapaKTE€PEH UCTOPUUECKUN HIIN
MecTHBIH KoiopuT. IIMpoko MCmonb3yoTcs peasuu B (PUKIIH-
JTHEBHUKAX, TOCKOJIBKY T'€pPOEM BEIYTCS 3alUCH <«JIJIs1 ceO0si», 4TO
npeArnojaraeT cBoOOAHYIO (GopMy BBIpaXKEHHUS MBICIEH U
BIIEYATJICHUM, OINUCAaHHUA TOrO, 4YTO OKpY)Kaer aBTopa-
IIOBECTBOBATENS.

Y peamuii HET TOYHBIX OSKBHUBAJEHTOB, MO3TOMY OHH
MPENCTABISIIOT CIOXKHOCTh JJIl EPEBOJA HA JIPYTHE A3bIKA, TaK
KaK SBJISIOTCS OTPAKEHUEM HALMOHAJIIBHOI'O MEHTAIIUTETA.

M.JI. AnekceeBa OTMEYaeT, 4YTO MEPEBOJ pealuii — I3TO
«CIJIOKHBIA MBICIUTENIbHBIN MPOLIECC, COCTOSIIIMM B OCMBICICHUHN
KyJIbTYPHOTO SKBHBAJIECHTa, KOHIENTa M mepenade (HOpMblI,
COIAEpKAHMUSA, HALMOHAIBHOIO M HCTOPUYECKOrO0 KOJIOpHUTa
cpencTtBamu si3bika nepeBoaa» (AnekceeBa, 2009, c. 14-18), To
€CTh IIEPEBOJI peasiuii HE JOJDKEH CBOAUTHCSA K IOUCKY IPSIMOro
COOTBETCTBHS.

OpnHako CTOUT MOMHHTB, UTO €CIIM peasiis HECYIIECTBEHHA, TO
€€ MOXKHO OITYCTUTb ISl JIyULIEH Mepefayn COAEp:KaHusl TEKCTa,
TaK KaK JaJeKO HE BCErJa MOKHO COXPAaHHUTh PEAIMIO WM HAWTH
ONTUMAJbHBIA SKBUBAJEHT. TeM HE MEHee, 3TO MPaKTHYECKU
HEM30EeKHO BIJICYET [1€BAJIBBALIMIO XY OXKECTBEHHOW ILIEHHOCTU
nepeBoga (Manaxosa, 2017). Jlanee B HacTosIel ctatbe OyaeT
NpEANpPUHATA TOMNBbITKA MPOAHAIU3UPOBATH KOHKPETHBIE CIydau
NepeBO/ia aHTJIMICKUX Peafil ¢ 1eJIbI0 yCTaHOBJIEHUSI Hanbolee
aJIeKBaTHBIX CIIOCOOOB UX Mepeayu Ha PyCCKHM A3BIK.

MarepuaJibl 1 METObI

[Tpu paGote ¢ peanusiMu TPAJULMOHHO BCTA€T BOMPOC, KaKOU

NIEPEBOYECKUU puemM BBIOpATH. CpaBHUTENBHO-
COIIOCTABUTENILHOE U3YUEHHE SMIIMPUUECKOT0 MaTepuaia JaHHOU
CTaTbl — COBPEMEHHBIX AaHIJIOS3bIUHBIX XYAO0XKECTBEHHBIX

TEKCTOB, HAMMCAaHHBIX B JKaHpPE JHEBHUKA, U HUX IEPEBOAOB —

JaeT OCHOBaHHE TOBOPUTH O weIoM psage 3h(eKTUBHBIX

croco0oB mepegavn peanuii CpecTBAMU PYCCKOT O S3bIKA.
Marepuanom 1isi IPaKTHIECKOr0 UCCIICTOBAHUS MTOCIYKHI POMaH
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Xenen @unmuar “Bridget Jones’s Diary” («lneBHuk Bpumxur
Jixoner») u “Bridget Jones: The Edge of Reason” («bpumxur

xonc. Ha rpanm Oe3ymusi») u mepeBoiasl 3Tux pomaHoB A.H.
MoOCKBUUYEBOH.

PesyabTarhl 1 00cyK1eHne

C uenbio BBISBUTH ONTHUMAJIbHBIE CIIOCOOBI MTepeaun peasHii,
paccMOTpUM HECKOJbKO mpumepoB. B pomane “Bridget Jones’s
Diary” mepcoHaxx 1o wuUMeHHM Tom  paccyxmaer 00
B3aMMOOTHOIICHUSX MYKUHH U JKCHIIHH:

«Men, he claims, view themselves as permanently on some sort
of sexual ladder with all women either above them or below them.
If the woman is below (i.e. willing to sleep with him, very keen on
him) then in a Groucho Marx kind of way he does not want to be
a member of her cluby.

«Myocuuna, yeepsiem Tom, npeocmasnsem cebsi Ha c80e20
pooa cexkcyanvbHou ecmuuye, npudem 6ce HCeHWUHbL Haxo0amcs
au60 6HU3y, b0 Hao num. Eciau socenwuna enuszy (m.e. meumaem
CRamov ¢ HUM, CMPACMHO e20 Modum), moz20a OH He dicenaem
ObIMb YIeHOM €€ «KIyoar.

I'paydyo Mapkc — aMEepUKaHCKHHM aKTep M KOMHK, KOTOPBIN
CHUMAJICS B psijie XynokecTBeHHbIX (puibMoB 20-30-x romoB XX
BEKa, a B JaJbHEiIIeM paboTam Ha paguo W TeJeBUICHHH. B
cBoeil aptoOmorpadum ot 1959 roma, koropas Ha3bIBaeTCS
«['payuo u si», Mapkc pacckazall, Kak OTHPaBHJI TelerpaMmy B
TOJUIMBY/ACKUH KiIyO, YJIEHOM KOTOPOrO OH HEIAaBHO CTal:
«[loxanyiicra, mpuMHTE MOK OTCTaBKy. I He ’xenar0 ObITh
YIeHOM Kakoro-nu6o kay6a». Ilpu mnepeBome damunus
aMEepUKaHCKOro akTepa Obljla OmylleHa, MOCKOJIbKY, BO3MOXKHO,
HE BCE PYCCKOTOBOPSIIIIME YUTATEIN MOUMYT peasuio.

PaccMoTpum n1pyroi OTphIBOK:

«I'm thinking New Labour Women. I'm thinking image and
roles. 1 want Barbara Follet in the studio. Get her to give
Margaret Beckett a make-overy

« A mvlcio max: HoBbvle etdOPUCTKU; UMUONC U POIU; CHOOA,
6 cmyouio, bapoapy @onnem — nycmv oHa MHe nepedenaem
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Mapzapem bexkemm!»

st Toro, 4TOOBI MOHATH peaINH, KOTOPbIE UCIOJIB3YET aBTOpP,
HEoOXoAnMMO OOpaTHThCS K CIIpaBOYHOM iurepatype: bapbapa
®omer — IlapnamMeHTCKUN 3aMECTUTENHh TOCYAAPCTBEHHOI O
cekperaps B MwuHHCTEPCTBE MO JejaM OOIMH M MECTHOTO
camoymnpaBieHusi. Mapraper Mbpdpu bekert — OpuTaHCKUU
roCyllapCTBeHHbI  nesTenb, gemyTtar  Ilamater  oOmuH,
3aMmectuTens npencenarens Jlebopuctckoir maptuu ¢ 1992 no
1994 rona.

[lepeBomuniia HE NaeT CChUIKM HAa MMEHA, HE MOSICHSET JJIA
YUTaTeNs, KTO 3TU JKCHIIUHBl U YeM OHHM 3HAMEHHUTHI. Takum
o0pa3oM, OOIIECTBEHHO-MOIUTHYECKAsT peausi Tepserca. 31ech
TaK ke ObLIIO OBl YMECTHO CII€NaTh CCHUIKY C IMOSICHEHUEM.

Matp bpumxuT mr00UT HapsiKaThCs, U €€ UMUK TJIAaBHAs
TePOUHS OMUCHIBAET CICAYIOIIMMU CJIOBAMM:

«lIt was trailer for the Anne and Nick show and there, frozen in
a video-effect diamond between Anne and Nick on the sofa, was
my mother, all bouffed and made-up, as if she were Katie Bloody
Boyle or someonen.

«llokasvieanu anonc woy Oun u Huka, u mam, 6 euode
ceepraowe2o 6udeodpgexkma, mexncoy un u Hukom nHa oueame
cuoena Mama, pazoo0emas u packpaueHHas .

B »TOM BbICKa3bIBaHUU CpaBHEHHE, COJEpKAlllee peauto,
OBLJIO OIMYIIEHO B PYCCKOM IEPEBOJIC, OJJHAKO B JAHHOM Ciydae
MOKHO OBLJIO IIPOM3BECTH 3aMEHYy Ha Apyroe, 0osee momyispHOe
B Poccun ums — Mapkusa ne [Tommanyp.

B pomane “Bridget Jones: The Edge of Reason” («bpumxut
JlxoHc. Ha rpanu O0e3ymusi») riiaBHas Te€povHs «CHOBA IOMalia B
3aBapyxy» (®unmunr, 2014, c. 240), U CBOIO CHTyalMIO0 OHA
OIHCHIBACT CIACAYIOIIUM 00Pa3oM:

«Feel like my fate is now in the hands of some fresh-of-
Oxbridge Sloaney.

«lloxooice, mosa cyovba menepb 8 pPYKAX 6bICOKOMEPHO20
NAapHs, KOMOpwlll MOILKO-MOAbKO 8blaynuics uz Okcopuodicay.

OxcOpumx — 310 cpamenue cioB «Okdopa» u «KemOpumx»,
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B OpHUTAaHCKON KyNbType JaHHBIH «KOJUIEKTUBHBIM TOIIOHUM)
UCIOJb3YETCs, YTOOb! MOJYEPKHYTh KOHTPACT MEXAY IUTHBIMU
U MPOCTBIMU y4eOHBIMH 3aBefeHUsIMU. OJHAKO HE BCE PyCCKUE
YUTATEN MOTYT IOHSTh TaKOE CIOBO-THOPHI, TIOATOMY peaus,
UCIOJIb3yeMasi aBTOPOM, YTPauMBAaEeTCs, a YUTATENb OCTAETCs B
HeJOyMeHUHU. [l Toro, 4troObl Takyl0 CUTyalMI0 H30eXathb,
CTOMJIO clienaTh yrouHeHue: «Kaxercs, 4ro Mos cyas0a Terneps
3aBUCUT OT BBICOKOMEPHOI'O MapeHbKa, KOTOPBIH TOJBKO YTO
3akoH4msI KemOpuaxk ninun Oxcdopa».

B pomane “Bridget Jones’s Diary” riaBHasi TepOUHS HE MOXET
HaJIaJUTh CBOIO JIUUYHYIO KU3Hb:

«But when they are together with their married friends I feel
as if I have turned into Miss Havisham ».

«Ho ko2oa x Hum npucoeounsiomcs ux dcenamole Opy3vs, A
yyecmaeyio cebs mak, 6yomo npespaujarocb 6 CUHUIL YYJ10K».

[lepeBogunky HEOOXOAMMO aKTyaJU3UPOBaTh  (OHOBBIE
3HAaHUsA, BCIOMHHUB, 4TO Mucc X3BHUILIEM — TIE€pOUHSI poOMaHa
Yapnwza JlukkeHca «bonbilivie HaASKIbD», OJHA U3 CaMbIX
M3BECTHBIX CTapbIX AEB B JuTepaType. Ee )ku3Hb 3amepiia B 1eHb
HecocTosABIIelcs cBaabObl. OHa Tak M cocTapuiach, He BUAS
CBETa, CUJS B UCTJIEBIIEM ITO/IBEHEUHOM IJIATheE.

B  sTtoMm  cimyyae | mepeBOAUMK  3aMEHWI  PEAHI0
YIIOTPEOUTELHONH B PYCCKOM SI3BIKE HMIMOMOMW, TOCKOJIBKY,
BO3MOYKHO, HE BCE UUTATEJIM 3HAKOMBI C 3TUM IPOU3BEACHUEM
AHTJIMMCKOr O IUCATEIIS.

BriBoabI

Wrak, aHaJm3 3MIUPUYECKOrO MaTepuala IO3BOJISET CleIaTh
BBIBOZI O TOM, YTO ONTHMAJBbHBIMU CIIOCOOAMHU Iepelauu peanuit
SIBJIIIOTCS. ONUCATENbHBINA MEpPEeBOJ, MeHepaau3alus, 3aMeHa Ha
Oonee W3BECTHBIM SKBMBaJIEHT. B  OOJIIIMHCTBE CllydaeB
PYCCKOSI3BIYHBIA TEKCT HEOOXOAMMO CHA0XaThb CHOCKAaMHU C
IIEPEBOIYECKUM KOMMEHTapueM u HOSICHEHUSAMU
JMHI'BOKYJIBTYPHOI'O KOMIIOHEHTAa 3HA4yeHUs, YyTOObl peanus He
TOJBKO OBlIa COXpaHEHa, HO M B TO K€ BpeMs OCTaBajach
HOHATHOW YUTATEIO.
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VYcnoBueM  ycmemmHoOW mepeaayd  CMBICIOBOTO — CIIEKTpa
AQHIVIMWCKUX  peanui Ha  PYCCKMH  A3BIK  SBJIAETCS
npodeccuoHanbHass KOMIETEHTHOCTh MEPEBOIYMKA M BBICOKHI
YPOBEHb BIIaJICHUS BEPTHKAJIBHBIM KOHTEKCTOM. CrenuaaucTy-
S3BIKOBEY HEOOXOIMM KOJIOCCANIbHBIN 3anac (OHOBBIX 3HAHUH, a
HEJ0CTaTOYHAas OCBE/IOMJIEHHOCTh B obmactu
JMHTBOCTpaHoOBeneHus, uctopun BenukoOputanuu u CIIA, ux
UCTOPUYECKUX U  TOJUTUYECKUX JEATENSAX MPUBOJUT K
HEMOHMMAHUIO MCXOJHOr0 TEKCTa, YTO MOXKET BIIOCIEICTBUH
cTaTh MPUUMHON OyKBanu3Ma B repeBoje. B cBs3u ¢ 3TM BeTaer
BOIIPOC O JlajbHEHIIEM M3Y4YEHMM MparMa-ceMaHTHYECKHX,
JMHTBOKYJIBTYPOJIOTMYECKUX OCOOCHHOCTEH pealuii B acmekTe
[IEPEBOJIOBECHUS.
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A.A. T'ankuHa

I'OA MMOY «Jluneukuii THAYCTPHAIbHO-CTPOUTEIbHbBIH
KOJLIIeIH0)

NCCJIEJOBAHUA B OBJIACTU PACIIUPEHUSA
CJIOBAPHOTI'O 3AITACA YYHAIIUXCA HA 3AHATUAX
IO UHOCTPAHHOMY A3bBIKY

B cmamve paccmampueaemcs croeapmwili 3anac uHOU8uUoOq,
e20 cocmaenawue;, pazouparomcs makue HOHAMUS, KAk
«AKMUBHDBILLY, «NACCUBHBINY, «NOMEHYUATbHBINLY 3aNachl ClO08;
OMCNIeHCUBAIOMCS BO3MONCHBIE NYMU PACUIUPEHUS. TeKCUKOHA,
paccmampueaemcs Memoouxka KOpPHYCHO20 nooxoda u ee
UCNONb306aHUE NpU 00VYEHUU UHOCMPAHHOMY S3bIKY, 6 MOM
yucne  UHOCMPAHHOMY  A3bIKY — OAf  CHEYUalbHblX — yeel.
Packpvisaemcs memoouxa xopnycho2co nooxoda: K OQHHOU
Memoouke yueHvle-uccieooeamend nposAeaiom ece 0o.buie
uHmepeca, max KAk ¢ NOMOWbIO YiHce UMEIOUUXCA KOPNYCO8
MeKCMo8 O0CywWecmeaniaemcs omoop MmeKCmoso2o mamepuand,
KOmMopulll 8  OalbHeuwemM Moxdcem  CIVAHCUMb  OCHOBOI,
nomoezaowel.  pacuupsams  IeKCUYeCKUll  3anac  yyawuxcs,
ocobenno 8 CneyuaIbHuIX yesx, CBA3AHHBIX c
npogheccuonanvrol oesmenvnocmoio. Kpome mozo, memoouxa
KOPNYCHO20 N00X00a N0360Jisem c030d8ambs U UCHOIb3068AMb NPU
00VYeHUU UHOCMPAHHOMY A3bIKY MeKCmOosble KOPNYCul Y3KOU
HANPABNIeHHOCMU, — C8A3aHHble ¢ npogeccuell, NoayUaeMou
VUQUUMUCS 8 BbICUUUX U CPEOHUX NPOGHecCUOHATIbHBIX YUeOHbIX
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3agedenusx.  Oowmaxko  npenooasamensim,  UCHOJILIYIOUSUM
A3bIKOBOU  KOpnyc, caedyem paspabomams Uuiu  blOpamo
HeoOxX00uMble YRPANCHEHUA-3A0aAHUs, NO360AI0WUe pabomams ¢
NPeONOAHCEHHBIM KOPNYCOM U HAPAWUBAMNb YYAUWUMCA CLOBAPHbILL
3anac. Kpome moco, ommeuaemcs, umo UCNOIb308AHUE
KOPRYCHO20 NOOX00A B03MONCHO NPU YCI08UU DA3080U SA3bIKOBOT
KOMNEMEHMHOCMU — Y4awuxcsa 6  obracmu — u3yuaemozo
UHOCMPAHHO2O0 A3bIKA, MAKIHCE 80CMPeDOBAHbL OCHOBHbIE HABLIKU
npu  pabome ¢  KoMnblOmepamu,  UHGOPMAYUOHHBIMU,
YugdposviMu Hocumenamu.

Knioueswie cnosa: obyuenue s3vlKy 01 CHEYUAIbHbIX Yeaell,
CJLOBAPHBILL 3aNAC, TEKCUKOH, KOPNYCHBLIL HOOXO0O.

UDC 372.881.111.1
https://doi.org/10.25076/vpl.28.03
A.A. Galkina

Lipetsk industrial building college

RESEARCH IN THE FIELD OF EXPANDING
STUDENTS ' VOCABULARY AT LESSONS OF A
FOREIGN LANGUAGE

The article deals with an individual vocabulary, its items; such
terms as ‘active’, ‘passive’ and ‘potential’ vocabularies are
considered; the possible ways to enlarge student’s vocabulary
are traced; the methods of the corpus approach and its using
while teaching a foreign language are observed alongside some
basic problems of teaching a foreign language for special
purposes. The corpus approach is disclosed as researchers are
showing more interest in this methodology because with the help
of the existing corpora it is possible to select text material, which
can later serve as a basis that helps to extend students’
vocabulary, especially the one for special purposes related to
professional activities. Besides, in teaching any foreign language
the corpus method allows to create and use narrow focus text
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corpora related to the profession received by pupils at higher and
secondary vocational educational institutions. However, teachers
using language corpora, have to develop or choose the
appropriate exercises, assignments allowing to work on the
corpus and to build up students’ vocabulary. In addition, the
author notes that the use of the corpus approach is possible only
if students possess basic LSP skills, IT and digital media
competence.
Key words: LSP teaching, vocabulary, lexicon, corpus

approach.

BBeaenue
[lenpro maHHOW pPaOOTHI SABISETCS KPAaTKUKA 0030p TEpMHUHA
«MGHTaJ'II)HI)Iﬁ JICKCUKOHY, KOMIIOHCHTOB MCHTAJIBHOI' O

JEKCUKOHA, a TaKKe IMpelaraéMblX pa3JMYHbIMU YUYCHBIMH -
UCCIIEIOBATESIMU MIyTeH pacIIMpeHHsl JIEKCHYEeCKOro 3araca
yUYaIMXCs Ha 3aHATUSIX 110 UHOCTPAHHOMY S3bIKY.

MeHTanbHBIM ~ JIGKCUKOH, WM JIKCUKOH (3amac  CJIOB)
OTAENBHO B35ATOr0 HWHAWBUZAA, IONOJIHAETCA  SI3bIKOBBIMU
€IMHHLAMU Ha TPOTSHKEHUM BCEW JKU3HM HOCHUTENS sI3blKa U
YCIOBHO JIENUTCS HAa 3 YacTH — aKTUBHBIA (IIPOJYKTUBHBIN),
NACCUBHBIN (PELIENTUBHBIN) W TOTEHIMAIbHBIM CIOBapHBIE
3anacel (Poroma, 1991). Ilpm maccuBHOM BIaJ€HUU CIOBOM
UHAMBHUJ CHOCOOEH TOJIBKO PAaclno3HaThb U OINpPENeIuTbh €ro
3HAQ4YECHHE IIPU BCTpEYE C HUM. AKTHUBHBIN 3amac IOAPa3yMeBaeT
HE TOJbKO Y3HAaBAHME U PACIIO3HABAHUE CJIOB, HO U yMEHHE
UCIO0JIb30BaTh [JAHHbIE CJIOBA Ha IHCbME M B pEYH Mpu
HeoOxonumoctu (Hukomaenko, 1999). IloteHnmanbHbINA ClIOBaph
IPEACTABIIEH JEKCUYECKUMU €IMHUIAMH, 3HAaUEHUE KOTOPBIX HE
3HAKOMO HWHIUBUAY, HO MOXET ObITh BBIBEJEHO C IOMOILBIO
SI3BIKOBOM  1Oorafku (KOHTEKCT, IpaBuja CIOBOOOpAa30BaHUsA)
(JleneneBa, 2016). IloTeHUMAIBHBIA CJIOBaph IPEICTABISACT
HEKUW JIMHIBUCTUYECKUM ONBIT MHAMBUAA. Pacumpenue
JIEKCUKOHA HauyWHAeTcs C A00aBJICHUS S3BIKOBBIX EIMHHII B
IACCUBHBIN CJIOBapb, KOTOPBIM Bcerga mo o0beMy BXOISAIIMX B
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HEro eIUHUI] O0JIbIIE, YeM aKTUBHBIM.

[ToHnMast 1MOx JEKCUKOHOM CIIOBAph OTIEIBHO B3STOTO
WHANBU/A, €r0 CIEIyeT pacCMAaTPUBATh KaK B KOJMYECTBEHHOM,
TaK U B KadeCTBEHHOM acrektax. OTpakeHHe W3MCEHCHHH B
AKTUBHOM " MaCCUBHOM CJIOBapsIX YUUTBHIBACTCS
KOJIMYECTBEHHBIM  aCHeKTOM, a W3MEHEHHUs, Kacaroluecs
yCcBaMBaeMbIX  JIEKCMUYECKMX €IMHHUL, WX pa3HooOpasue,
0COOCHHOCTH (DYHKIIMOHUPOBAHUS — KA4YECTBEHHBIM AaCIEKTOM.
[Iporlecc KOTHUTUBHOTO Pa3BUTHS JIMYHOCTH BIUSET HA
Ka4eCTBCHHBIM aCIIeKT JIGKCMKOHA, OTpakas I03HABATCILHBIC
BO3MOXXHOCTH M KOMMYHUKATHBHBIE MOTPEOHOCTH WHAMBUAA
(ITmotHukoBa, 2004). PacmmpeHue JEKCMKOHA IPOUCXOAUT
OyTeM  KOJWYECTBEHHOI'O  HAKOIUIGHHS  HOBBIX  CJIOB,
0003HAYAOIIUX HOBBIC IIOHSATHUS, YCBOCHHUS HOBBIX 3HAUCHUN YK€
U3BECTHBIX CJIOB, & TaKXKE C IOMOIIBIO PA3JIMYHBIX CIOCOOOB
CIIOBOOOpa3oBaHus. MICTOYHHKAMU TIOMOJIHCHUS MOTYT CIIY>KUTh
peyb OKpYXAIIUX IO, JIUTepaTypHble MPOU3BEICHUS,
cpencTtBa MaccoBoi mHPpopManuu U T.1. OCHOBHBIM HCTOYHUKOM
pacIMpeHuss JeKCUKOHA JUIS y4YalluXcs CIYKHT TPOIECC
oOy4YeHUs, TJe MPOUCXOJUT 3HAKOMCTBO «C HOBBIMH IS
yUalUXCs  SIBJICHUSMH  JICHCTBUTEIBHOCTH, (DOPMHUPYIOTCS
NPEACTABJICHUS W TOHITHS M3 Pa3HBIX 00JacTed 3HaHWS» (Tam
Ke: c. 84-86). Tak kak CIOBO SABISIETCS OCHOBHONW HOMHHATHBHOMN
eNWHUIIEH, TO TpH HW3YYCHHH KaK pPOIAHOrO s3bIKa, TaK U
WHOCTPAaHHOTO OONBIIOE BHUMAHHE yIEISIeTCS  JIGKCHKO-
CEMaHTUYECKOW paboTe, MPU3BAHHOW PEIIUTh OCHOBHBIE 33/1a4u:
1) xomuyecTBEHHOE oOoramieHue JICKCUKOHAa  (cioBaps)
UHAMBUAA, 2) KauyeCTBEHHOE COBEPIICHCTBOBAaHUE JIEKCHKOHA
(yTouHsIeTCSl CEeMaHTHUYECKOE 3HAYCHHE paHee M3BECTHBIX CIIOB,
YCTAHABIMBAIOTCS CEMAHTHYECKHE CBS3U MEXKIY CIOBaMH,
YCBAMBACTCSI JICKCHYECKAsh COY€TAeMOCTh CJIOB, ()YHKIIMOHAIBHO-
CTUIIUCTHYECKHUE 0COOEHHOCTH), 3) aKTUBU3UPOBAHHE MACCHBHOU
nexkcuku (IlmotHukoa, 2009).

MeToabl pacMpeHusi CJIOBAPHOTO 3amaca

HccrienoBatensMu  MpeiaraloTcsl pasididHbIE METOABI TI0
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pacIIMpeHnIo JIEKCUKOHA WHAMBHUAA, W3YyYalOIlero MHOCTPAaHHBIH
SI3BIK, 0 TEPEXOAY IMACCMBHOIO JIEKCMKOHA B AKTHBHBIA. Tak
E.M. Kapruna npu o0y4eHUN MHOCTPAaHHOMY S3BIKY IpEJIaracT
paclMpsATh aKTUBHBIA M MMaCCUBHBIN 3aMachl MHANBUJIA OTACIBHO
C TOMOIIBI0 OTOOpa JIEKCHMKH Npu NpOPUILHOM 00y4YEeHUH.
Opranuszanys akTUBHOW JIEKCUKU IMPOUCXOAMUT IO H3y4aeMbIM
TeMaM, JleJlaeTcsd AakKLEeHT Ha MHTEPHALMOHAJIbHOM JIeKCHUKe
(cioBax, MMEIOUIMX M HE MMEIOIIUMX CHUHOHUMBI B HM3y4aeMOM
MHOCTPaHHOM  s3bIKe). PacmmmpeHue mnaccuBHOro clioBaps
OPOMCXOAUT  HEOTPhIBHO OT  akTUBHOro. CoOOTHOIIEHHE
MACCUBHOM JIEKCUKH HE JOJKHO HAMHOI'O IIPEBBbIIIATh AKTUBHYIO,
00€CIeunBarOIIyI0 HEKUE «OCTPOBKM» B TEKCTOBOM MaTepuale,
PYKOBOJICTBYSICh KOTOPBIMHU o0yyaromuics MOXET
COCpPEOTOYUTh CBOE BHUMAHUE Ha I[IaCCUBHBIX €JUHUIAX
clioBapsi, 4TOObI MOHSATH CMBICA BbICKa3biBaHUSA. OCHOBHBIM
UCTOYHMKOM JUIS TIONOJHEHWS AaKTUBHOIO U IAaCCUBHOIO
nekcukona E.M. Kapruna Bumut Ttekct (Kapruna, 2014).
VYBenuueHue o0beMa EIMHUIl MHOS3BIYHONW JIEKCHKH BO3MOXHO
BO BpeMsi OOYy4YeHUs C UCIOIb30BAaHUEM WHAMBHyaJIbHBIX
CTpaTerui, HalleICHHBIX HA  pa3BUTHE IO3HABaTEJIbHBIX
noTpeOHOCTEH, pacIIMpeHue JIEKCUKM W COBEPIICHCTBOBAHHE
JIEKCUYECKUX HaBBIKOB M yMeHUU oOyuaromuxcs (3bikoBa, 2010,
Munspyn, 2003). H.B. Huxomaenko B cBoed Hay4dHO-
UCCIIEIOBATENbCKOM  paboTe  mpeylaraeT  MHULIMATUBHOE
pacllMpeHue  ciaoBaps, OCHOBBIBAIOIEECS HAa  YMEHHH
CaMOCTOSATEJILHO aHaJIM3UpOBaTh A3BIKOBOM MaTtepuail,
pa3paboTaB KOMIUIEKC 3HAHUU O croco0ax paboThl CO CIOBOM
(Hukomaenko, 1999). Pacumpenune NOTEHIMAIBHOTO CIIOBaps
BO3MOXHO Ha OCHOBE CJI0BOOOPA30BaHMUS, T.K.
CIIOBOOOPA30BaTEIbHBI  aHAJINW3  BBICTYNAET B  KayecTBe
3¢ dEeKTHBHOTO Crmocoba pacmo3HAHUS 3HAYEHUHW HE3HAKOMBIX
cinoB (Jlapuna, 1998). C.K. X6anoma, FO.C. beikoBa, O.C.
MunoraeBa 1ojaraiT, 4TO MEPEXOJl U3 MACCUBHOM JIEKCUKU B
AaKTUBHYIO BO3MOXXEH BO BpEMs MepeBoJa, T.K. HMEHHO B
mporecce  mepeBoga  QoOpMHpYeTCsl  HEKMH — CTepeoTHIl
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NEPEBOIMMOr0 OTJEIbHO B3STOIO CJIOBA, XapaKTEpU3YIOIIMKCS
pa3sHOOOpa3HBIMM  AKTYaJIM3MPOBAaHHBIMU  cBs3siMu.  CloBO
M3BJIEKAETCS U3 MMaMITH HAa OCHOBE aKTyallh3alliu €ro KaTeropuu
3HaueHMWs, a TaKKe AaKTUBUPYETCS CBSA3b CJIOBA C €ro
WHOS3BIYHBIM  dkBuBasieHTOM  (JKOanoBa, 1982, brikosa,
Murnoraesa, 2015).

OpHako MpHU YCBOGHHUU JIEKCHUECKHX EIWHUIl, PaCIINpEHHUH
3amaca cJIOB, BO3HHMKaeT psija mpoOsieM. Bo-nepBbix, oBnaaeBas
pasNIMYHBIMU BHUJAMHU DPEUYEBOH JEATENBHOCTH, HEOOXOIUMO
3aJI0KUTh CJIOBA B MaMSITH Iepe]l TeM, KaK HallTh U U3BJEYb
HY)KHO€; OBJaneTh (oHeTHueckor (opMO, mpexae dYeMm
IPOM3HECTH; UCIOJIb30BaTh B CIIOBOCOUYETAHUU, OCHOBBIBASICH HA
CMBICJIOBOM COBMECTUMOCTH M  PYKOBOJCTBYSCb HOpPMaMu
rpaMMaTHK{; YHOTPEOUTh IOJYYEHHOE CJIOBOCOYETAHHE B
TEKCTE; COOTHECTH rpauueckuil odpa3 ciioBa U €ro 3By4yaHUe C
€ro JIEKCMYECKMM 3HAa4Y€HHEM, 110 BO3MOXHOCTH OMNHUpasich Ha
COCTaB CIIOBA; OMPEAEIUTh IPaMMATHUYECKYI0 (POpMY cJIOBa, €ro
CBS3M C OKPYKaIOUIMMHU JIEKCHYECKUMHU eauHunamu. M3yudats
JeKCHKYy ¥ o0oramarh CJI0Baph IeJecoo0pa3HO BO BpeMs
peleHuss KOMMYHUKATHBHBIX 3a/1a4, KOT/1a yJallecs MOHUMaloT,
YTO CJIOBa HEOOXOAMMBI JJI BBIPaXXEHUsI U Mepefadu MbICIeH, a
YeTKO TIOCTaBJICHHas peuyeBas Iellb  MOXET 00ecrneuuTh
MOTUBUPOBAHHOCTh M yCNE€X B OBJAJCHUM CIOBAPHBIMHU
enuaunamu  (Poroa, 1991). HeoGxomumo noOuthest mpu
OBJIQZICHUM CJIOBApPEM CO CTOPOHBI O0y4yaeMOro TaKoro
MICUXOJIOTHYECKOTO SIBJICHUS, KaK MMIOPUHTUHT (imprinting),
koropoe omucan A.H. JleoHTbeB, TOBOpPS O TOM, 4YTO
YyenoBeyeckass MaMsATh CIOCOOHa He TONBKO 3ayuynBaTh, HO H
3areyarsieBaTh MO TUIY «pa3 W HaBcernga». UToObl mpousormiesn
UMIPUHTUHT, 3allOMMHAEMOE JOJDKHO COOTBETCTBOBATh KaKOM-
a00 moTpeOHOCTH 00y4aeMoro M IMOJHOCTBIO YIOBJIETBOPSATH
9Ty mnoTpeOHOCTb. [IpuMeHsisi sBIEHME UMIPUHTUHTA K
UHOS3BIYHBIM ~ CJIOBaM, HEOOXOIMMO CO3/1aBaTh IMOJOOHYIO
HANPSHKEHHYI0 PEYEeBYI0 MOTPEOHOCTh CO CTOPOHBI 00y4aeMoro;
TOra B HaMmsITH oOpa3yeTrcs Kak Obl JIOBYIIKAa JUIsl CJIOBa,
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Omaromapss yemy oOHO u 3amedamieBaetcs (JIleontre, 1977).
CroBo, 3ay4yeHHOE TaKUM CIIOCOOOM, 4acTO Cpasy MepexoIuT B
AKTHBHYIO JIEKCHKY.

Tak kak mpu 00y4YEeHUH JIEKCHYECKOH CTOPOHE pedud sSBICHUE
UMIOPUHTUHTA BO3HUKaeT Jalleko HE BCerja, pacllipeHHe
CIIOBAPHOIO 3araca OOBIYHO HAYMHAGTCA ITyTEM paCLIMPEHUs
IIaCCUBHOT'O  clIoBaps MHAMBHAA. B 3TOM cilyuae Takxke
BO3HUKaeT psn mnpobiem. OnHOM M3 TIUVIABHBIX 3ajad IpU
00y4YEHUU NHOCTPAHHOMY SI3BIKY SIBJISIETCS OBJIQZICHUE JIEKCUKOM.
CryneHTsl, pelmBIINe MPOJOLKUTh CBOE JalibHElIIee o0ydueHne
B CPEIHUX CIIELUANbHBIX Y4YeOHBIX 3aBEICHUSAX, IMPUXOAIT Ha
3aHATHS 10 HWHOCTPAHHOMY SI3bIKY, BIIajied YXe HEKHM
aKTHBHBIM, MACCUBHBIM U IMOTEHIUAIBHBIM CJOBapsMu. 3agada
npenojaBareiasi — BbIIBUTb YPOBEHb BIAJEHUS JIEKCHYECKUM
3amacoM oOyuwarouuxcs. Bo Bpemsi o0ydeHus, pyKoBOJCTBYSICh
o0pa3oBaTeabHBIMU IIPOrpaMMaMH U KaJleHIapHO-TEMAaTHYECKUM
IUIAHOM, TIOMHMO T€M, a COOTBETCTBEHHO M TEKCTOB OBITOBOH M
CTPaHOBEIYECKON HAIPABICHHOCTH, BKIIOYEHBI TaKkKe TEMBbI
npodeccHoHaTbHO0-0pU EHTHPOBAHHOT'O CoZIep)KaHus,
IpeACTaBICHHbIE, Kak MpaBuio, TekcTamu. CrenoBaTesbHO,
MPENoaBaTeNi0 HEOOXOAMMO OTOOpaTh JEKCHYECKHN MaTepual
JUIs peajbHOro TMAacCUBHOTO CIOBaps-MMHMMyMa IpH paboTe
o0yyaronmxcs ¢ TeKCTaMu IpodecCHOHaNbHOW HaNpaBIEHHOCTH,
pa3paboTaTh  yHNpaKHEHUS [ OBJAJECHUA  PELENTUBHOU
nekcukoil (Pommnonosa, 1998). OOoramjas maccuBHbBIN CiOBapb
oOyvaromuxcs,  cieayer  (GopMHUpoBaTb M pacIIUpATh
INOTEHUMANbHBIH  cioBapb. s 3TOro  mpernojaBaTello
HEOOXOIUMO OOYYHUTh CTYIEHTOB IpHUEMaM, KOTOpbIE MOMOIYT
UM B JajJbHEHIIEM CaMOCTOSTENbHO IIOHATH 3HA4YEHHUE
HE3HAKOMBIX CJIOB B KOHTEKCTe B Imporecce ureHus. Criemyer
YUUTh IIpUEMaM sI3bIKOBON (00OCHOBaHHON, HEOOOCHOBAHHON) U
KOHTEKCTYaJbHOM JOraJKu; Hay4yuTh MCIOJb30BaTh BHYTPEHHHE
OIIOPHI CJIOB, a TAKXKE CI0BOOOpPa3oBaTeNbHbIN aHamu3 (Yuukosa,
2003). B Hacrosiiee Bpemsi MCCIEAOBATEINA YICISAIOT OOJBIIOE
BHUMAaHUE  MHCIIOJIb30BAHUIO  KOPIYCHBIX  METOJUK  JJs
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o0orarieHus CJI0BapHOIo 3araca yJyaumxcs.

ITon KOpIYCHOM IMHIBUCTUKOW IIPUHATO IOHUMATh pa3el
KOMIIBIOTEPHOM JIMHIBUCTUKH, pa3padaThIBaIOIIEl OCTPOEHUE U
UCIOJb30BAaHUE  KOPIYCOB  TEKCTOB C  HCIIOJIBb30BAHHEM
KOMIIBIOTEPHBIX ~ TEXHOJOTWi.  JIMHrBUCTHYECKHH  KOpIycC
COCTaBIISIET Oob IO MaccuB S3BIKOBBIX JAHHBIX,
Ipe/ICTaBIEHHBIX MHOI' OYHCIICHHBIMU TEKCTaMu B
MamHountaemoM (opmare (3axapos, 2005, c. 7).

IIpenogaBast ~ CTyneHTaM  HMHOCTpPaHHBIA  SI3BIK U
CHeLMaJIbHBIX 1iefied, MpenojaBaTead OTMEYalOT HEXBaTKy
a/IeKBaTHOT'O S3bIKOBOI'O MaTepHaja U CHEeLUaIbHBIX TEKCTOB IO
npodeccun ydammxcs. PermieHuem gaHHOM HpoOsieMbl MOXET
CIyKUTb IPUBJIEYEHUE METOJOB KOPIIYCHOM JIMHI'BUCTUKHU
(aBTOMaTU3MpPOBAHHOE M3BJIeUeHHE HHPOpMAIUU, 0O0ydYeHHE Ha
0a3e JaHHBIX, KOHTEKCTyaJIbHbIE ITOMCKH B KPYIHBIX KOPIYyCax C
UCIOJb30BAaHUEM METOJI0B O0pabOTKH €CTECTBEHHOrO SI3bIKa)
(Harenn, 2008, c. 53). B Hacrosimiee BpeMs CYIIECTBYET
HECKOJIbKO U3BECTHBIX KOPIYCOB aHIIMMCKOro A3blka. OQHUM U3
HauOoJee AOCTYNHBIX U IMPOCTHIX B MCIOJIB30BAHUM SIBJISETCS
British National Corpus (6omee 100 MWUIMOHOB CJIOB).
[IpenogaBast ~ aHTIMICKUM  SI3BIK, CKaXXeM,  CTyIEHTaM,
oOydarormumcsi mo mpodeccunn  «MacTep CTPOUTENBHBIX U
OTAEJOYHBIX PabOT», HCIONB3Yysd AAHHBIA SI3BIKOBOM KOpIIYC,
clenyer HalTH ¥ 0ToOpaTh HEOOXOAMMBIN SI3BIKOBOW MaTepual,
HaIpuMep, CBA3aHHBIN co cioBoM «obomn» (wallpaper). @parmeHT
TEKCTa HEe JOJDKEH ObITh OYeHb OOJIBIIMM: 3TO HEOOXOJUMO JUIs
JAydllero ycBOeHMs M OoJjiee  TIIATENBHOHM  paboThl ¢
IpeJIOKEHHBIMU 3alaHusIMU. Ha npumepe oJHOro npeaioxkeHus
u3 KoprycHoro marepuana (...Finally, never stick mirror tiles (or
any other tiles, for that matter) in top of wallpaper, and make sure
that all porous wall surfaces are sealed with gloss or eggshell (not
emulsion) before you start the job. (British National Corpus))
BO3MOXKHO HCIOJIBb30BaTh TaKWe 3aJaHus IO HapaboTke
BOKaOyJIsipa, KaK sS3bIKOBas JOTajIKa:

- 3Has 3HaueHue cnoBa wall (cTeHa), HaWTH CIO0BO «00OM;
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- ONpeAeNuTh, MOKHO JIM KJIEUTHh (BBIBECTH 3HAYEHHUE CIOBA
stick) Ha oOom MIMTKY (7SI BBIBENEHUs 3HAYeHHUs cloBa tiles,
WM YTO U3 NEPEUUCIEHHBIX CTPOMMaTEpHalIOB HENb3sl KICUTh Ha
o0ou — stickers, other wallpaper, tiles);

- BEIBECTH 3HAUEHHE CIIOBOCOYETaHMS mirror tiles;

- 3aMOJHUTH MPOMYCKH B CJIOBOCOYETAHUSX/TIPEITIOKCHHUIX C
BBIBEJICHHBIM 3HAYCHHEM CJIOBAMH M3 TEKCTOBOro (pparmeHTa
xopmyca (tiles, stick, wallpaper: 1) The fireplace paved with ...,
2) I could not ... the envelope, 3) to hang ... );

- TIEPEBECTH MOJYYEHHBIE CIOBOCOYETAHUS/TIPEIJIOKEHUS HA
PYCCKUH SI3BIK

- TIPUBECTU CBOM COOCTBEHHBIC MPHUMEPHI C HMCIOJIb30BAHHEM
JIAaHHBIX CJIOB.

Kax mpaBuiio, CTyI€HTBI XOpPOIIO CIPABIISIOTCS C TO0OHOTO
TUTIA 3aJaHUSIMH W TPOSIBISIOT HEMOIJCIbHBIA HMHTEPEC K
W3YYCHHIO HWHOCTPAHHOTO f3bIKa HA OCHOBE OpUTHHAIBHBIX
(hparMeHTOB CIEIUAIBHBIX TEKCTOB W pPa3pabOTaHHBIX K HUM
YIpa’KHEHUM.

Pe3yabTarsl u 00Cy:K1eHHE

B npemogaBaHMM = WHOCTpAaHHOTO  sI3bIKa  IMpeodiagaeT
JICKCUYECKUA TOAXOMA, TJe IEHTPAJIbHOE MECTO OTBOAMUTCS
W3YYCHHIO CJIOB W HX KomMOuHarnui. CIOBO MpOSBISET CBOU
(yHKIMOHATBHBIE CBS3U TP HCIOJB30BAaHUM B peuu. llpu
NOCTPOCHUU PEYH BEIYIIYIO POJb HUIPAlOT CHHTarMaTHYecKHe
CBs3M, TMpPOSBIIIONIMECS B  CJIOBOCOYETAaHUAX, (ppaszemax,
uauomax. Yacto MOKHO HaAOJII01aTh HEMPABUIBHOE MOCTPOCHHE
CJIOBOCOYETAHUH, HILTIOCTPUPYIOIINX HEMPABUIBHOE COSAMHEHNE
cioB B peun. CaMu mpaBHJIa COSAMHEHHMS CJIOB JIaJIEKO HE BCerja
4eTKko  (opMymupyroTcs, T.K. OHH  OCHOBBIBAIOTCS  Ha
YCTAaHOBHBIIECHCS MPAKTUKE YIOTPEOICHUS TEKCUUECKUX €IUHUIL
(OpazbekoBa, 2016, c. 291). Bo3aukaer HEOOXOIUMOCTh
TEKCTOJIOTHYECKOTO  M3Yy4YEeHHUs  JIEKCMYECKUX  €AUHHUIl C
COOTHOIIICHHEM JIEKCMKH M CHHTarMatuku. Ilpu oOydeHum
JICKCUKE, TPaBUJIBHOMY COCTABJICHHIO M (DYHKIIMOHHUPOBAHHIO
CIIOBOCOYETAHUM Takas BO3MOKHOCTh BO3HHUKA€T Ha OCHOBE
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00pa31oBbIX TPEHUPOBOUYHBIX TEKCTOB. Yuamemycs
IpeAsiaraercsi KOpInyc TeKCTOB, KOTOPbIE BBICTYNAIOT B KaueCTBE
0o0pa3loB NpU JajJbHEWIIEM HCIONb30BAHUM HW3YyUYEHHBIX U
YCBOGHHBIX  KOHTEKCTyaJbHbIX  JIEKCMUYECKMX  €IUHUI B
nanpHelmem obmennn (Yepuskora, 2011, c. 127). Kpome Toro,
OoTMEYaeTcs, 4To, 00y4dash WHOCTPAaHHOMY S3BIKY, HEOOXOAMMO
CO3/7aBaTh CHELUATU3UPOBAHHBIE TEMATUYECKHUE KOPIYChl IS
HOJrOTOBKH CIELIMAIMCTOB B ONpe/eeHHON 001acTi. Yyamuecs
[0Jy4aT BO3MOXHOCTh Ha OCHOBE JIMHTBUCTHUYECKOI'O KOpIlyca B
OIpEEIICHHON IIPEAMETHON chepe M CCIIEN0BATh
(YHKIIMOHUPOBAHHE  CIOBOCOYETAHMI, TIOPSAOK  CIOB B
NPEIJIOKEHNH, CKOHIEHTPUPOBATh BHUMAHUE HA MCIOJb30BaHUU
JICKCUYECKHUX €IMHHUI-TEPMHUHOB B KOHTeKcTe (AxmeroBa, 2015).
OTU Tak Ha3blBaeMble Yy4e€OHbIE KOPIYCHI MOMOTYT Y4YalUMCS
U3YYUTh HPUMEpPHl IPAMMATUYECKUX M JIEKCUYECKUHN SIBJICHHI,
nogo0paTh BO3MOXKHBIE SKBHUBAJEHTHl M3y4yaeMOW JIEKCHUKH,
IPOCIEANTh 3HaUECHHE M (DYHKIUU T€X WUIJIM HHBIX JIEKCUYECKHX
€IMHULl B KOHTEKCTaX.

BriBoabI

[IpumeHeHue  KOpPHyCHOro  MojAXona B o0yueHuun
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OBYYEHUA NTHOCTPAHHBIM A3BIKAM HA
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OO0HOU U3 aKmyaabHvlX 3a0ay NpPenooda8aHuUsi UHOCMPAHHBIX
A3BIKOB ABNACMCS AKMUBHOE B08]eUeHUEe YYAWUXCA 8 Npoyecc
MOMUBUPOBaHHOU peuegoll OdesmenvHocmu. Kax ommeuaem
aemop, 0onee NPOOYKMUBHBIM, 4 3HAYUM, VEIeKAMelbHbIM,
npoyecc 00yueHuss Moeym cOelamb npuemvl GUIVAIUIAYUL.
Tlockonvbky 3HauumenvHas uacms uHopmayuu nonaoaem 6
YenoseyeckKull Mo32 uepe3 3PUMENbHbIU KAHAL, 6U3yaiu3ayuu
cnocobcmeyem — YC0eHUO U CUCMEMAMu3ayuu  HOBOIl
ungopmayuu.

Kax  noxaszan  sxcnepumenm, — npumeHeHue — NPUEMO8
BU3VAIU3AYUU HA 3AHAMUAX OMPA3ULOCh HA YCNesaemMocmu
cmyoeHmog ydce uepes o0sa Mmecsyd. B kawecmee npumepos
BU3VAIU3AYUU — NPUBOOSIMC  cpammamudeckue  Mabauybl
coomeemcmeus, Kiacmepul, CUHKGeUH, a makdce Humepnem-
pecypcol LearningApps.org, Tagul.com, Rebus1.com u opyzue.

Taxum obpaszom, 6yO0yuU NPOMENCYMOUHBIM 386EHOM MeHCOY
VUEOHbIM MAMEPUATOM U PE3YTbMAMOM 0OVUEHUS, GU3YATUIAYUSL
CYHCUM — MEXAHUSMOM, — NO3BOJSIOWUM — ONMUMUSUPOBAND
KOZHUMUBHble — npoyeccvl  obyuaiowuxci. B uccredosanuu
IKCHEPUMEHMATLHLIM NYMeM O00KA3bl8Aemcsl, Ymo NpuMeHeHue
BUBVAIU3AYUU  ABTAEMCA  MOUWHBLIM  CHOCOOOM 8 0OyueHuu
UHOCMPAHHOMY SI3bIKY HA NPOOSUHYMBIX IMANAX.

Kniouesvie cnoea: euzyanuzayus, mMemoovl U npuembvl
suzyanuzayuy, oobyuyeHue UHOCMPAHHOMY A3bIKY, Hnmepnem-

pecypcul.
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VISUALIZATION AS AN EFFECTIVE METHOD OF

FOREIGN LANGUAGE TRAINING AT ADVANCED
STAGES
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One of the urgent tasks of teaching foreign languages is the
active involvement of students in the process of motivated speech
activity. As the author notes, visualization techniques can make
the learning process more productive, and therefore, involving.
Since much of the information enters the human brain through
the visual channel, visualization facilitates assimilation and
systematization of new information.

As the experiment showed, the use of visualization techniques
in the classroom influenced the progress of students within two
months. Examples of visualization are grammatical matching
tables, clusters, sinquain, as well as Internet resources
LearningApps.org, Tagul.com, Rebusl.com and others.

Thus, being an intermediate link between learning material
and learning outcomes, visualization serves as a mechanism to
optimize the cognitive processes of learners. The study
demonstrates experimentally that the use of visualization is a
powerful way of teaching a foreign language at advanced stages.

Key words: visualization, methods of visualization, teaching a
foreign language, Internet resources.

Beenenue

Ha coBpemeHHOM »5Tame oOy4eHHE HHOCTPAHHBIM SI3bIKAM
SBIIIETCS OJHUM W3 HauOoliee 3HAYMMBIX HAINpaBICHUU B
oOpa3zoBaHHH. OTOT (HAaKTOp JESKUT B OCHOBE (HOPMHPOBAHUS
pa3BUTONH M 0Opa3oBaHHOW JMYHOCTH. OOy4eHHE MHOCTPAHHBIM
S3bIKaM SIBJISIETCS TAK)KE OJTHUM M3 HanOoJiee CIOKHBIX y4eOHBIX
IPOIIECCOB. A MOTOMY M YIIIyOJIEHHOE M3y4yeHUE WHOCTPAHHOIO
A3bIKa COMPSDKEHO C PSJIOM TPYAHOCTEH, PEHIUTh KOTOpbIe
HeoOX0qMMO, B MEpBYIO odepenb, UMeHHO menarory. Crenath
OCBOCHHE HMHOCTPAHHOTO S3bIKA Ha MPOJBHHYTOM JTame
HanOojee MPONYKTUBHBIM — BOT OCHOBHAs 3ajaya IIefarora.
[MToaTomMy HaxoxaeHue 3¢ddexkTuBHOrOo crocoda o00ydeHus
WHOCTPAHHBIM sI3bIKaM Ha TPOJBHHYTBHIX JTamax SBISETCS
aKTyaJbHOU MPoOJIEMOii.

OmgHoMl W3 TIeJarorMYecKUX TEXHOJIOTHH, ITO3BOJISIONINX

42



clenaTh mporecc oOydeHHs: Haubosiee YBJIEKATEIbHBIM M, Kak
CIIEICTBHE, TPONYKTHBHBIM, SBJSIETCS BHU3yalu3auus. OTa
HEOOXOIUMOCTb OMpEeENseT N1eUCTBUS MPENoJaBaTeIs.

Henpro  cTatbu  sIBJIAETCA  BBISBIIGHUE  MPEUMYIIECTB
HaTJISTHOTO TPENCTaBIIeHus HHpopManuu B mporecce o0ydeHus
MHOCTPAaHHBIM  sI3bIKaM Ha MPOABUHYTHIX ATamax. Jlns
JOCTIDKEHHsSI TIOCTaBJICHHOM Wend HEeOOXOAWMO pEIIUTh psij
3a/la4, a HWMEHHO: OIpPEIEeIUTh ICUXOJIOTO-T1eIarornyecKue
ACMEKThl, aneUMPYIOe K BU3YyalU3alllHM, H3y4YUTh TEHE3UC
neUHULIUNA «BU3YaJU3aLMs», PACCMOTPETh METOABI U TPUEMBI,
Jexallde B OCHOBE MHCTPYMEHTa BHM3yalM3allMd, J0Ka3aTb Ha
OCHOBE  DMIHMPUYECKHX  HUCCIeNoBaHUM 3P PeKTUBHOCTD
BU3YyaJIU3ALINH.

ITonsiTve M PyHKI MU BU3YyATIN3ANNHT

Psaom ncuxonornueckux McciueoBaHuil ObUTO BBISIBJICHO, YTO
3pUTENbHBIC KaHaJbl 00J1aat0T Hanbojee BHICOKOM MPOITyCKHON
O0COOEHHOCTBIO, HEKeNU ciyxoBbie. Cunrtaercs, uro 90 % Bcelt
uH(POpMAIIUU YEIOBEK BOCHPHHHMAET HMEHHO C IOMOIIBIO
OpraHoB 3peHHs. bonee Toro, wuHpOpMaNHs, MOIydeHHAs
MOCPEJICTBOM 3peHUsl, 00Jiee OCMBICICHHA M JIy4Ille COXPAHIETCS
B namatu (M3oroBa, byrnaesa, 2015; Jlenenena, 2014). B cBsi3u ¢
9THUM BIIOJHE JIOTHYEH BBIBOJ O TOM, YTO HH(OpMANHIO Ha
3aHATHSAX HaumOoJee BBITOJHO MPEACTABISATH C IOMOIIBIO
3pUTENBHBIX 00pa30B, TaKWX KaK CXEMbl, WIDIFOCTPAIHH,
npe3eHTaluu, TaOJIUIBI U T.I1.

TepMHuH «BU3yanu3auus» MPOUCXOAUT OT Jar visualis, T.e.
HarJsaHbIH, BOCIIPUHUMAEMbIN 3pUTEIBHOU
(bonbII0# DHIUKIIONETUYECKU CIIOBAPH, 2000). Ecnu
BU3YyaJIU3aIMIO PACCMOTPETh MPOIECCYabHO, TO MOXHO CIEIaTh
clenyroumi BbIBOA. Bu3yanuzanusa — 3TO Takod mporece
JEeMOHCTpauuu  uHGOpMAIuu, I1edb  KOTOPOro  CO37aTh
MaKCHUMaJbHbIE yI00CTBA AJisl €€ MOHUMAHUS, a TAaK)Ke MPUJAaHHE
3puTeNIbHOM (OpMBI JIFOOOMY OOBEKTY, MpOIEecCy, CYOBEKTY
(KnenukoBa, AmnapeeBa, 2014). Busyanmmzauuio  MOXKHO
MPEICTaBUTh B BHUJAEC MPOMEKYTOYHOTO 3BEHA MEXKIY Y4EOHBIM
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MaTepualioM W pe3yabtatoM  oOydeHus. OHa  CIyXHT
MEXaHU3MOM, MO3BOJISIOIIUM ONTUMHU3UPOBATh KOTHUTHUBHBIE
IpoIecchl 00yJaronmxcs. Busyanmmsanus mo3BoisieT HarsiiHO U
OMOCPEIOBAHHO TPEJICTAaBUTh U3y4aeMblii BOIpoc Haubomee
«3PEJIMITHO», TEM CaMbIM OHa oOeclieunBaeT CMHTE3 3HaHWi. Ha
3aHATUSX HMHOCTPAHHOTO S3bIKAa BH3YaJHM3al[Usi MOXKET OKa3aTh
JEMCTBEHHYIO TIOMOIIIb B LIEJIOM psijie BOIPOCOB:

- TIOBBIIICHHHM YPOBHS 3aMHTEPECOBAHHOCTH B H3yYEHUHU
MaTepHana;

- yBEJIMYEHUHU 00beMa 3allOMUHAeMON HHpOpMaIuy;

- obecreueHny CUCTeMaTH3aIH MTOTy4eHHbBIX 3HAaHUM;

- CTUMYJIMIPOBAHUU KPEATUBHBIX IIPOLIECCOB;

- YMEHHH JeNaTh BBIBOJBI U ITPOBOIUTH aCCOLUALINU;

- AKTHUBHU3AIIUHU TI03HABATEIHHON U Y4eOHOU e TeIbHOCTH;

- (opMupoBaHUY BU3YaTbHOTO M KPUTUYECKOTO MBIIIJICHUS;

- ¢opMupoBaHuM O00pa3HOro MPEJICTABICHUS  3HAHHUI
(Kamsinosa, 2008).

IIpumepsl BU3yanu3anuu

Cerognss  cymiecTtByeT Macca IPHEMOB U METOJIOB
BHU3yallU3alliK, KOTOPhIE MOXXHO HCIOJIb30BaTh Ha 3aHATUAX, B
TOM YHUCJIe 10 MHOCTpaHHOMY si3bIKy (Mamrora, 2009; Paurkas,
2010). PaccmoTrpum BapuaHThl, OCHOBAaHHBIE Ha COBPEMEHHBIX
UHOOPMAIIMOHHBIX ~ TEXHOJOTUSAX, KOTOpblE BO  MHOTOM
OCBOOOXK/IAIOT MpEnojaBaTesiss OT PYTHHHBIX IEJarornyecKux
oIepanuii, HoO BCe K€ HE HACTOJIbKO, YTOOBI 00ydaeMmble MOIJIH
obxoauthest 0Oe3 mperonaBarens (IO clIoBaM  HM3BECTHOTO
CreuuagucTa Mo OOYyYeHHUIO aHIJIMKWCKOMY s3bIKy Maiikia
Keppuepa, “we can be fairly certain that language teachers will
not be made redundant in the near future” (Carrier, 2017, p. 55)).

Xopo1o 3apeKOMEHI0BaIN ce0sl pa3InyHble WHTEPAKTUBHBIC
YOpaXKHEHUsI, TAKUE KaK, HapUMep, NpoeKT LearningApps.org —
OecraTHBI  MPOEKT, NPEJHA3HAYCHHBIM [UI1  TOJACPKKU
NPOBEACHUS 3aHATUH B MHTEPAKTUBHOM pexkume. OH BKIIOYAET
yIpakKHEHHsI KaK U1 00BSCHEHHSI HOBOTO MaTepuana, Tak U IS
3aKpEIUICHUS €T0, a TAKXKE JUISI KOHTPOJIST YCBOCHUSI.
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CepBuc Tagul.com mo3BOJIIET CO3MaBaTh OOJaKa KITHOUYEBBIX
CIIOB, KOTOPBIE OMUCBHIBAIOT KAPTUHKY WIIM BU3YaIbHOE JICHCTBUE.

Cepsuc Rebusl.com 1mo3BoisieT B peKUME OH-JIalH CO3/1aBaTh
pebychl. XOpOIUM MOMOIIHUKOM SBIISIIOTCS M KOMITBIOTEPHBIE
Ipe3eHTAIINH, 0COOEHHO COCTaBJICHHBIC CaMUMU
00yYJarOIIIMMHUCSI.

WupopmaimoHHble TEXHOJOTUU — JaJieKO HE €IMHCTBEHHBIH
WHCTPYMEHT BH3yaim3aluu. be3 mpHMeHEHUsS KOMITBIOTEPHOU
TEXHUKH TEIaror MOXXET HCIIOJIb30BaTh CIIEAYIONINE IMPHEMBI.
Hanpumep, npu u3ydeHHH TpaMMaTHKH OOYYarOIIMMCS MOXHO
NOPEAJIOKHUTh 3alOMHUTh TaOJUIy COOTBETCTBUS. JTOMY, Kak
MPaBHUJIO, COOTBETCTBYET MpeIBAPUTENIbHBIN 3Tall 03HAKOMJICHUS
C HOBBIM MaTepHajioM, IOITOMY Takue TaOiuubl Hauboiee
3(h(HEKTUBHO MCIOJIL30BATh HA ATAIE 3aKPETIIICHUS.

3. Mus ave to. - to.

Expressing Necessity / Obligation

We our word.
Personal feelings of 'S rather late. | now.
the speaker
Note: Sometimes it doesn’t matter: must or have to

Caused by facts, Her working day begins at 8.15. She !
circumstances  S2rly every day. ‘o,
He was very ill. We the doctor. ' i

Time-table, plan, ’ L
agreement, | the doctor at 6 o’clock.

ke N
arrangement When the lesson ? .

We .
Absence of You by bus. You could have
necessity taken a taxi. <
He tomorrow.
Note!  must not = prohibition: Children matches.

Pucynox 1. [Ipumep npuema Buzyaau3anuu, peajsn30BaHHbIN
B BHJI€ TaOJIMIIBI TPAMMATHKHU

Eme onuH meton Bu3yanu3allMM HOCUT Ha3BaHHUE KiacTepa.
JlaHHBII METOA TakXKe AOCTaTOYHO d(P(HEKTUBEH U 3aKIIIOYAETCS B
crenyomeM. B 1eHTp amcTa, TOCKH 3alHChIBACTCS OCHOBHOE
CIIOBO. BOKpYT 3TOr0 ClioBa 3aMMCHIBAIOTCS CJIOBA, BHI3BIBAIOIINE
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acconmanuu. Kaxgoe HOBoe CiOBO 00pa3yeT HOBOE SAPO U
JIEHCTBUS TOBTOPSIOTCA.

Pucynox 2. I[lpumep knacrtepa

JlOBOIBHO MPOAYKTHBHBIM MOXXHO Ha3BaTh TAaKOH MpUEM
BU3yaJu3aluu, Kak CUHKBEWH. C MOMONIbIO 3TOro Ipuema
MOXXHO U3JIOKHUTHh YUEOHBIM MaTtepuaj B BUJEC CIEHHPHUIECKOTO
ctuxoTBopeHusi. OCHOBHAasl I1€1b CHUHKBEHHA 3aKJII0YaeTcs B
Oonee TIyOOKOM OCMBICICHHHM TEMBI, 4YTO, 0€3yCJIOBHO,
KOppeupyer ¢ uccnenyemoit npodnemoni. CHHKBEHH COCTOUT M3
MSITH CTPOK, CPEIM KOTOPBIX: NepBasi — Ha3BaHUE TEMBbI, BTOPAs —
OMHUCAaHUE TEMbl, TPEThbsl — OINHUCAHUE JCHUCTBUS, 4YeTBEpTas —
OTHOILIGHHE aBTOpa K TeMme, NATas — CHHOHUM TeMbl. s
BBIPAXKEHUsI CBOMX MBICIIEH IO MpaBUJIaM CHUHKBEHHA JAeTcs OT
OJIHOTO JI0 YETHIPEX CJIOB B KAXKJOM CTPOKE.

Tema «It’s a Wonderful Planet We Live on"
» Earth
« Beautiful, blue
« Live, produce, pollute
« Can be kind, can hurt
« Planet

Pucynox 3 — IIpumep cunkBeliHa

46



Pe3yabTarhl JKCIIEPUMEHTA

B xome BhIMONHEHHA HCCIEAOBaHUA ObUI  NPOBEACH
nefarorndyeckuit skcriepuMent. B 2016-2017 yuebHOM roOmy
rpynmna oOydalommxcsi A B TeUeHUE ABYX MECSIEB H3ydaia
aHTJIMHCKUI s3bIK 0€3 MPUMEHEHUs NPUEMOB BHU3yalM3alluu, B
rpymnme ke b nemaror akTMBHO UCIIOIb30Bajl TaKUE IIPUEMBI, KaK
COCTaBJIEHHE TIpaMMaTHUECKUX TaOJUL, KJACTep, CUHKBEMH,
KOMIIbIOTEpHBbIE Tpe3eHTauuu. OOe rpynnel Obuld O0TOOpaHBbI
TaKUM 00pa3oM, 4TOObI B CPEJHEM YPOBEHb UX IEPBOHAYAIbHON
HOATOTOBKU ObLI ofnHaKoB. Crenyer Takke OTMETHTb, YTO 3Tall
00yueHus: 00enx rpymi — NPOJIBUHYTHIH.

Pesynbrat Ob11 cienyromuid. ['pynna b npu npoBepke 3HaHUH,
HAKOIUIEHHBIX B TEUYEHHME JBYX MecsAlleB OOyudeHus, MoKaszaia
pe3ysibTaThl HaMHOrO Bbllle, Hexenu rpynmna A. [lanee obe
rpynnsl 00y4Jaiuch OJMHAKOBO, T.€. B rpynne A ObulM Takxke
IIPUMEHEHBl METOABI U NpHeMbl Bu3yanusauuu. IIpu ouepenHoi
IPOBEPKE 3HAHMM KAauecTBO IMPAKTUYECKH CPaBHSJIOCH, OJHAKO
JUIL  3TOr0 TOTPeOOBAJIOCh YBEIWYEHHE KOJIMYECTBA YACOB
CaMOCTOSITENIbHOW M MHAMBHUAYaAJIbHOM pabOThI ISl TPYNIBI A 110
TeMaM, I/ie BU3yalin3alus He Obljla UCIIOIb30BaHa.

BriBoabI

Takum  oOpazom, B xoie pabOThl  MOATBEpAUIIACH
HEOOXOAMMOCTh IPUMEHEHHS] METOA0B U IPUEMOB BU3yaIU3al[UU
C  MO3MIMM  IICHXOJIOrO-NEJAarorMu4ecKuX  OCOOEHHOCTEH
au4yHOCTH. Jlaxke TOT HEOOJBIIOW MepuoA, MO HCTEUYSHUHU
KOTOPOr0 HPOBOJIMIJIOCH COINOCTaBJICHUE pEe3yJbTaTOB paboThl
KOHTPOJIHBIX TpyII, @POSBWI HNPEUMYLIECTBO METOAMKH,
BKJIIOYABLIEH BU3yaJaM3alMl0, B TOM, YTO CHHTE3 pa3HbIX
Croco00B BOCHIPUATHS CTUMYJIUPYET Jy4lllee YCBOCHUE Y4eOHOT 0
MaTepHaa.
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Poccuiickuii yHuBepcuTeT APYKObl HAPOI0OB

CIIOCOBBbI BBIPA’KEHUSA CBA3HOCTHU
B SOKOHOMHMWYECKOM JUCKYPCE
(HA MATEPHAJIE )KXYPHAJIA THE ECONOMIST)

B cmamve paccmampusaiomces cnocobvl obecneuenus koeeuu
U peanuzayuu Ko2epeHmMHOCmu 8 NONYIAPHOM IKOHOMUUECKOM
OUCKYpCe, AHATUZUPYemcs UX QYHKYUOHAbHO-NPasMamuieckas
poav. H3n0oicenvl ocHoBHble NOOX00bl K MPAKMOGKe NOHAMUL
OUCKYPC, KO2€e3Usl, KO2epeHMHOCMb 8 COBPEMEHHOU IUHSBUCTNUKE.

AxmyanbHocmb uccieoyemou memvl NOOMEePHcOAemces mem,
Ymo Kuouesas posib IKOHOMUKU 8 HCUSHU 0Oujecmed, a makice
npoyeccol  ee  2n00amU3AUUU 8  COBPEMEHHOM  Mupe
CROCOOCMBYIOM NOSABLEHUI0 MHOdCEeCmBa padom, NOCEAUEHHbIX
UCCIe008AHUIO A3bIKA IKOHOMUKU 8 COBDEMEHHOU UHeBUCTUKE.
Ocobennocmu e2o ¢hynkyuonuposanus 8 sxkoHomudeckux CMU
mpebdytom 0cob6020 paccmompenus, ¢ yyemom eIusHus, Komopoe
OHU OKA3bI8AIOM HA 0OUeCmE0.

Ha npumepe owcypnana The  Economist  memooamu
CMPYKMYPHO20, KOHMEKCMYAIbHO20, OUCKYPCUBHO20 AHAIU3A
NPOBOOUMCSL UCCNEO08AHUE CROCOD08 bIPANCEHUS CEAZHOCTU 6
NONYIAPHOM IKOHOMUHLECKOM OUCKYPCe.

Coenan 661600, umo cnocobvl BbIPAN’CEHUS CBAZHOCMU 8
uccnedyemom mamepuane Nnpeocmasiensvl  pa3HooOpaA3HbLIMU
A3bIKOBLIMU eouHuyamu epammamuieckozo, JIeKCUKO -
CEMAHMUYECKO20 U CIMUTUCTNIUYECKO20 YPOBHSL.

Cpeou  epammamuyeckux  cnocooo8  CGA3HOCMU  Obliu
OomMeyeHbl  UCNONb308AHUEe  NPEOUKAMUBHBIX — KOHCIMPYKYUL,
00pamHo20 NopsaodKa €108, 8UA0-BPEMEHHOU CUCHEMbl 21A20108-
CKA3yeMblX, 8600HLIX CI08 U KOHCMPYKYUU, CUHMAKCUYECKO20
napanienusma.
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Jlexcuko-cemanmuueckue cpedcmaa npeocmasieHsl
JIeKCUYeCKUMU nosmopamiu, CUHOHUMUYECKUMU u
AHMOHUMUYECKUMU 3AMEHAMU, UCNOJb308AHUEM DOOO-BUOOBbIX
OMHOWIeHULl  CI08, CN08 OOHO20  CEeMAHMUYecKko2o0 o,
OeliKkmu4eckux cios.

Cpedu cmunucmuueckux cpedcms Haubonee pereeaHmHblMU
OKA3ANUCH PUMOPUYECKUE BONPOCH.

Komnnexc smux cpedcme obecneuusaem cea3HOCMb MeEKCO8
HA PAa3IUYHbIX YPOBHAX ((hpas, medxchpazosvix eOUHCms, HYympu
abszayes U UX MeMAMU4eCKUX 2pynn), 8 HUX pedarusyemcs Kak
GopmanvHoe, Mak U CMbICI080€ eOUHCMBO OUCKYpCd, €20
yenocmuocms. Ilpu smom OHU 63aUMOOOYCIOBNEHbL U YACTO
Heomoeaumvl Opye om opyea.

Kniouesvie  cnoea:  ouckypce, dKOHOMUYECKUU  OUCKYPC,
NONYIAPHBIL  IKOHOMUYECKULl OUCKYPC, Kamez2opuu OUCKypca,
KO2e3Usl, KO2epeHMHOCMb.
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V.M. Oreshko, D.E. Kuznetsov

RUDN University, Peoples’ Friendship University of Russia

MEANS OF EXPRESSING COHERENCE IN THE
ECONOMIC DISCOURSE
(ON THE MATERIAL OF THE ECONOMIST
MAGAZINE)

The article explores means of cohesion and coherence in
popular economic discourse, as well as their functional and
pragmatic significance. It also provides the main approaches to
the concepts of discourse, cohesion, and coherence in modern
linguistics.

With economy being one of the essential areas of society and
with the processes of economic globalization, the language of
economy and economics becomes one of the most focused on
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matters in present-day linguistics. Particular attention should be
given to the discourse functioning in the mass media as being a
very influential phenomenon in society.

All the aforesaid determines the rationale of the study.

The Economist is used as the source of the empirical material
for analysis of coherence in the popular economic discourse. The
descriptive, comparative, and discourse analyses are applied in
the study.

The research has shown that means of coherence in the actual
discourse material include various units of different language
levels.

Among the grammatical means of cohesion the most relevant
ones proved to be predicative constructions, inversion, the verb
aspectual and temporal system, parentheses, and parallel
constructions.

Lexical and semantic means include lexical repetition,
synonyms and antonyms, genus-species relations, words of the
same semantic field, and deictic words.

The most relevant stylistic devise is the rhetorical question.

The complex of these means provides text cohesion on
different scales (phrase, paragraph, etc.), as well as formal and
semantic unity of discourse, its coherence.

Key words: discourse, economic discourse, popular economic
discourse, discourse categories, cohesion, coherence.

BBenenue

Ha coBpemMeHHOM 3Tame MOHSATHE TUCKYypca SBISETCS OAHUM
U3 IEHTPaJbHBIX UIsi MHOrMX HayK. OHO mpencTaBisieT coOoi
CIIO)KHOE W MHOTOCTOPOHHEE SIBJICHHE, 4YTO OOYCIOBIMBAET
HAJIMYUEe MHOXKECTBA ITOIXOJI0B K €r0 U3YYCHHIO.

Hapsiny ¢ 3TuM akTUBHO pa3pabaThIBarOTCS YaCTHbIE TEOPHUU
muckypca. Tak, omHuM w3 Haumbolee BOCTPEOOBAHHBIX B
COBPEMEHHOW JIMHI'BUCTUKE SBJSIETCS SKOHOMHUYECKUH JUCKYPC,
9T0 OOYCIIOBJIEHO KIIIOYEBOH pOJII0O SKOHOMHKH B IKU3HU
o0IIecTBa M roCylapcTBa, a TaKXKe MPOILecCaMH TJI00amM3auu
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SKOHOMHUKH B COBPEMEHHOM MUpE.

Hecmotpss Ha Hamuuume MHOXECTBAa HCCIECIOBAaHMM Kak
OTEYECTBEHHBIX, TAK U 3apYOEKHBIX YUYEHBIX, B JUHTBUCTHKE 10
CHX TIOp HE BBIPaOOTaH €IWHBIN MOAX0J K MOHATHIO AUCKYypca, a
P BOMPOCOB KacaTelnbHO €ro (DYHKIIMOHUPOBAHUS OCTACTCS
OTKPBITBIM M HEAOCTaTOYHO H3y4deHHBbIM. K TakuM Bompocawm,
Cpeau MpPOYMX, OTHOCUTCS MpoOjieMa KOTe3UH M KOT€pEeHTHOCTH
KaK OCHOBHBIX KaTE€rOpui JUCKypca.

B cBere BbImiecka3zaHHOrO OCOOBIM WHTEpPEC MPEACTABISIET
MCCJIEIOBAHUE CIIOCOOOB BBIPAKEHHS KOT€3MH M KOT€PEHTHOCTH,
a TaKkKe HMX MparMaTHYecKOro MOTEHIMajda B SKOHOMHYECKOM
JTUCKypCe KaK OTHOM U3 Hanboliee BIUATENbHBIX B COBPEMEHHOM
oO1ecrTBe.

Takum 00pa3oMm, Ielb JTaHHOTO KCCIICOBAHUS COCTOUT B
aHamM3e  CrnocoOOB  BBIPAXEHHS  CBSI3HOCTH  TEKCTa B
9KOHOMHUYECKOM JIUCKYpCE.

Marepuajibl 1 METObI

B kauectBe Marepmana sl JaHHOTO HWCCIEIOBAHHUS OBLI
BbIOpaH BhIMycK xypHaia The Economist-Europe ot 26 HOsOps
2017 1.

B xome paboTbl MNPUMEHSJIMCH  CJEAYIOIMHAE  METOJBI
WCCIICIOBAHUS: CTPYKTYPHBIM aHAN3, KOHTEKCTYaIbHBIA aHAJIH3,
JVCKYPCUBHBII aHAIIN3.

O NOHATHAX «IHCKYPC», «KOTe3us», «KOT€PEeHTHOCTH» B
COBPEMEHHOI JMHIBUCTUKE

CH0XHOCTh OmpeneNneHus] TMOHATUS «IUCKYPC» BO MHOI'OM
00yCIIOBJIEHA €r0 MPUHAJISKHOCTHIO OTHOBPEMEHHO KO MHOTHUM
HayKaM, B KaXXJIOM M3 KOTOPBIX, B CBOIO O4Yepedb, MPHUHATO
HECKOJIbKO IIOJIXOJI0B K ero TpakToBke: “Discourse is studied in
many branches of human knowledge, and there are different
interpretations of this notion resulting in different understandings
and definitions” (Aleksandrova, Mendzheritskaya, & Malakhova,
2017, p. 104).

Tak, B COLMOJOTUM TPHHITH CJIECAYIOIIHE OMNpeaeIeHus
JUCKYpCa: «COIMAIbHO 00YCIIOBIIEHHBIN CIOCOO OOIIEeHUs 0 1eH

53



¥ TIOHUMaHUS MMM COIMAJIbHOW neicTBUTeNbHOCTH» (KauaHos,
MapxkoBa, 2010, c¢.35); coBOKynmHOCTh BepOaJbHBIX (YCTHBIX U
NUCbMEHHBIX)  MaHU(ecTaluii, B  KOTOPbIX  OTPa’KEHBI
U/ICOJIOTUYECKUE M MBICIUTEIbHBIE 0COOEHHOCTH OIpe/eIeHHON
anoxu (Kmoes, 2016, c¢.184); «cinokHOE €IWHCTBO S3BIKOBOU
IOPAaKTUKH U 3KCTPAJIMHTBUCTUYECKUX (PaKTOPOB, HEOOXOAUMBIX
JUTs ToHUMaHus Tekctay (Ycmanosa, 2001).

B pamMkax NCHXONMHIBUCTUKH JIUCKYpC TIOHHMAETCS Kak
BepOaM30BaHHAs pedYeMbICTUTEIbHAS NesATeTbHOCTbD,
TpakTyeMmasi KakK COBOKYNHOCTb IIpollecca U pe3yJibTarta,
obmajgaroniasi Kak COOCTBEHHO JIMHTBUCTHUYECKHMH, TaK U
IKCTpaIMHTBUCTHYECKUMU cBolicTBamu (KpacHbix, 2001, c. 113).

B nuHrBUCTHKE MOHATHE TUCKYpCa MOXKET PACCMaTPUBATHCS C
TOUYKH 3PEHUS TPEX ACIIEKTOB: MParMaTHKU (CUTyally OOIICHHUS );
IPOLIECCOB, TPOUCXO/SAIINX B CO3HAHUU YYaCTHUKOB OOIIEHUS, U
XapaKTEPUCTUK UX CO3HAHMS; C TOUYKH 3PEHUSI TEKCTa.

K npumepy, E.C.KybpskoBa u O.B. Anekcanapona
ONPENENSIOT IUCKYPC KaK KOTHUTUBHBIA ITPOLIECC, CBSI3aHHBIN C
peuenpou3BoAcTBOM. [Ip 3TOM TekcT, N0 HMX MHEHHIO,
MPEICTaBIISIET coboi pe3yinpTar  mpoluecca  pedyeBou
NeSITENbHOCTH, UMEIOIINN ONpeAeIEHHYI0 3aKOHUYEHHYI0 (opMy
(KybpsikoBa, Anekcanapoa, 1999).

[To muenunro T.H. KameHckoil noOHSATHE IHCKypca, B NEPBYIO
ouepenp, 0003HAYAaeT KOMIUIEKCHYIO €IMHHILY, COCTOSILYIO W3
NI0CJIEI0BATENbHOCTH npeAIOKEHUH, 00bETMHEHHBIX
JIOTUYECKUM, CMBICIIOBBIM THIIOM cBsi3HOCTH (Kamenckas, 2010).

C ToOukM 3peHHs MparMaTU4Yeckoro acrekTa, Hauboiee
1eN1ec000pa3HbIM IIPE/ICTaBJISIETCS olnpeeeHne
E.O. Menmxepunkoiu, COI'JIACHO KOTOpPOMY IHACKYPC
npeAcTaBiser co0oil mepenadyy KOTHUTHBHOTO —COZIEp)KaHUS,
KOTOpO€ aJpecaHT BKJAAbIBAET ajJpecaTy MOCPEICTBOM TEKCTa B
€ro JIMHIBUCTMYECKOM BOIUIOUIEHUH M TOMELIEHHbIX B HEM
OIPE/EIEHHBIX CTpaTerui nojayu uH(bopMaIuu
(Menmxepurikas, 2005).

DKOHOMUYECKUH JUCKYpC, H3y4yaeMblii B JaHHOW padore,
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SABJISIETCA PA3HOBUJIHOCTBIO JEJIOBOTO JMCKYypca, KOTOPBIM, B
CBOIO OYepe/b, XapaKTEPU3yeTCsl KaK S3bIK MPO(EeCcCCHOHATBEHOTO
o0I1eHNUs, peann3yeMblil B pa3HbIX cepax — MPOU3BOACTBEHHO-
9KOHOMHUYECKOMH, 3aKOHOJATEIHLHOM, JHUILIOMAaTHYSCKOM,
aJIMUHHUCTPAaTUBHO-XO3SIMCTBEHHOW, TMOJATHYECKOM, TOProBOM,
ynpaBiieHueckor, HaydHoi u aApyrux (KysnemoBa, 2015;
Mamora, 2011; Malyuga & Tomalin, 2017). DxoHoMuueckuit
JTUCKYPC B JIMHTBUCTUKE PACCMATPUBAETCSI C TOYKH 3PEHUS JIBYX
OCHOBHBIX TO/1X0/10B. COIJIACHO TEPBOMY, OH MPEACTABISIETCS
KaK CUCTEMa TEKCTOB, BOZHUKAKOLIMX MO/ BIUSHUEM PA3IUYHBIX
(hakTOpOB ¥ 0OBbETUHEHHBIX OHON TEMAaTHKOH.

Bropoii mogxoa OCHOBaH Ha ONpPENENIEHUH 3KOHOMUYECKOIrO
JUCKypca KaKk KOMMYHHUKAaTHBHOTO COOBITHS, HJIM  Kak
WHTETPATUBHOT'O KOMIUIEKCA OTACIBHBIX KOMMYHHKAaTHBHBIX
akToB B oOsact 3koHOoMUKH (Lllexnna 2001, c. 124).

B JTAHHOM KOHTEKCTE MPUBEAEM onpeaeneHue
SKOHOMHMYECKOT0  JAHMcCKypca, JnganHoe T.A. EBTymmHON U
H.A. KoBanbCckoii: «COBOKYITHOCTh pEUYEBBIX aKTOB B cdepe
SKOHOMHKHM, a  TakKXke CO3/JaHHble  mpodeccnoHanamu,
HECHEUMAINCTaMA M JKYPHAJIMCTAMU YCTHBIE U THUCbMEHHbBIE
TEKCTBl WM WX (ParMeHTbl, KOTOpPHIE OTOOPAXKAIOT peauu
skoHoMuYeckoro mupa» (Eptymmna, KoBanbckas, 2014, c. 44).

B KoHTeKcTe MAaHHOTO WCCIENOBAHUS CIEAYeT CKazaTth 00
0cOOOM TMOATHUIIE 3KOHOMHYECKOrO0 ITUCKypca — TOIMYJISIPHOM
sKoHOMHYeCKOM auckypce. E.I'. IlerymmHckas omnpenensier ero
KaK  «IpOLIeCC CO3/aHMsl TEKCTa B  COBOKYNHOCTH €
NpParMaTHYeCKUMH, COLUOKYJIbTYPHBIMH, IICUXOJOTHYECKUMHU
(dakTopamMu,  IeleHANpaBlieHHOE  COLMAlbHOE  JeiicTBHeE,
BKJIIOYAIOIIlEE B3aMMOJCHUCTBUE JIIOAEH W MeEXaHU3MBI HX
CO3HaHMsI — KorHuTuBHbIe mpoueccb» (Ilerymmnckas, 2008, c.
57).

[lonynsipHBIi 3KOHOMHUYECKHH JAUCKYpC peanu3yercs B
CTaThsIX T'a3€T, )KYPHAJIOB, a TAKXKE Ha paauo U teneBuneHun. K
HanOoJiee OTJIMYUTEIBHBIM XapaKTepPUCTUKaM JaHHOTO THIA
SKOHOMMYECKOI'0 JHCKYpCa OTHOCAT CTPEMJIEHHUE K CMSATYEHUIO
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BbIpaXKEHUH, OCOOEHHO OTPULATENIBHBIX CYXICHUN; MIMPOKOE
UCTIOJIb30BaHNE MeTadop, MO3BOJIIONIMX Jerde OOBSICHUTH
CIIO)KHBIE SKOHOMUYECKHE ITOHSTHUS; HCIOJIb30BAHUE CJIOB U3
obmiell  JIEKCMKM B CIELUAJIbHBIX  TEPMUHOJIOTUYECKUX
3HAUEHHUSIX; MEHEe JKECTKYI CTPYKTypy, a TakXKe CTHpaHue
JpyTrux NPU3HAKOB CIIELMAIM3UPOBAHHBIX JIUCKYPCOB, TAKUX KaK
TOYHOCTb, MOHOpPE(EpEeHLUUANIbHOCTh U T.I.; MpeoliagaHue
apryMeHTaTUBHOM M omnucaTesnpHoi ¢pyHkuuu (Sobrero, 1993, c.
256).

B wmenom guckypc XapakTepusyercs pAIOM  pa3IM4HbIX
IIO0Ka3aTelled, OCHOBHBIE U3 KOTOPBIX — KOIe3Usl U KOT€PEHTHOCTb.
B oreuecTBEHHON JIMHIBUCTUKE Hapsily C 3TUMH TEPMHUHAMHU
4aCTO UCIIOJIB3YIOTCS TEPMHUHBI CBSI3HOCTD U LIEJIOCTHOCTD.

Kores3us tekcra nposiBisieTcs 4epe3 BHEIIHHE CTPYKTypHBIE
HoKa3aTelM, TOrjJa KaK KOIepeHTHOCTh IMpOSBIIETCS B
TEMATUYECKOM, KOHIENTYaJIbHOM, MOJIaJIbHOM CBSI3M TEKCTA.

K ¢opmanpHbIM CcpeacTBaM CBSI3U B TEKCTE€ OTHOCAT
CIIEA YOI E TPYIIIBI SI3BIKOBBIX €UHULL:

1) coro3bl M Hapeuyus, BBIPAXKAIOUIME JIOTUYECKUE CBS3U
MEXY MPENIIOKEHUSIMMU;

2) pas3nA4YHbIE BUIBI TIOBTOPOB;

3) cuHTaKcu4eckue cpeacTBa (Mapajuiesi3M, XuasM, Tema-
pPEMATUYECKOE WIECHEHUE);

4) TEKCTOOpraHU3yHIIME JEKCHUECKUE CPEACTBA (HAIpUMED,
BBO/IHbIE KOHCTPYKIIUH);

5) napyrue (MHTOHaLUs, TEMIOpPajbHbIE (OPMBI, IIIIUIICUC,
neiikrnyeckue ciosa) (ILumuuna, 2013).

KorepeHTHOCTb, KaK yKa3blBaJIOCh BBILIE, IPEACTaBIsET COOOH
TEMAaTUYECKOE,  KOHIENTyaJlbHOE,  MOJAAIBHOE  €IUHCTBO
nuckypca. OHa 3aKiIl04aeTcsi B €IUHCTBE TEMbl — MHKPOTEMBI,
MaKpOTEMBbl, TEMbl BCEro pedeBoro mnpousBeacHus (Bairuna,
2003).

Cnoco0bl BBbIpaKeHUS] CBA3HOCTH B JKOHOMHMYECKOM
AUCKYpce

B xone wuccrnenoBaHMs NPaKTUYECKOrO MarTepHasia OblIo
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YCTaHOBJICHO, 4YTO CpE€ACTBa CBA3HOCTHU TEKCTa B HEM
MNPCACTABJICHBI CAWHHUIAMU PA3JINYHBIX SA3BIKOBBIX ypOBHCﬁ —

TrpaMMaTU4CCKHUMU, JICKCUKO-CCMAaHTHUYCCKUMHU,
CTHIIMCTHYCCKUMMU.

Ha YPOBHEC 'paMMATHKHU CBA3HOCTH B UCCIICAYECMOM MaTCpUaJIC
obecreunBaeTcs TaKUMHU MOp(i)OJ'IOFI/I‘lCCKI/IMI/I u

CHHTAKCHYECKUMU CPE/ICTBAMHU:

1. Hcnosb30oBaHuE NPEIUKATUBHBIX KOHCTPYKIUN.

[IpenvkaTuBHBIE KOHCTPYKIMU B HCCIEAYEMOM TEKCTe
BBICTYMIAIOT B  POJHM  PA3JIMYHBIX WICHOB NPEMIOKEHUS
(mognexaiee, 000CO0JIEHHOE 00CTOATEIBCTBO U T.I1.), & TAKXKE B
BUJE aOCONIOTHBIX KOHCTPYKUMiA. lVcmonb30BaHHE  TaKHX
KOHCTPYKIIUH  CIIOCOOCTBYET JOCTH)KEHHUIO CEMaHTHYECKOTO
€IMHCTBA Ha YpOBHE BBICKazpiBaHus. Kpome Toro, wux
MCI0JIb30BaHUE 00YCIIOBJICHO, 110 BCEH BUIUMOCTH, TEM, YTO OHU
MO3BOJISIIOT BBIPA3UTh MBICIb 0OJiee KpaTKo, B TO K€ BpeMs,
oOpamiaroT Ha ce0s JOMOJHUTEIBPHOC BHHUMAHHE YHTATElICH,
aKIEHTHPYSl BHUMaHHUE HAa TOM WM HHOM ¢akTe. Hampumep:

Growing spending on health care and pensions for the retired
is already expected to push up the deficit from 3.2% of GDP in
2016 to 5.2% of GDP in 2027.

With each passing survey, fewer people say that couples who
want children ought to marry first.

2. Hcnonb3oBaHue 0OpaTHOrO MOPSAIKA CIIOB.

WHBepTHpOBAHHBIN MOPSAAOK CIOB CIIOCOOCTBYET pealn3aluu
TEeMa-peMaTUYeCKOr0  YJIEHEHHS  TEeKCTa, CBS3U  MEXIY
OPEAIOKEHUSAMUA WM TPEIUKaTUBHBIMU 4YacTAMH, a Takke
MO3BOJISIET ClieJaTh OCOOBIN aKIEHT Ha TOM UJIM HHOM (hakTe.

...(cobalt) has recently become more valuable than nickel
because of its scarcity. Such is the anticipated demand for it in
the lithium-ion battery industry that shortages are expected within
a few years.

...the primary way they watch television is via streaming
services delivered over the internet. Nor are they going to the
movies much...
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Tor xe >¢dexT HaOMOgaeTCsl NMpU BBHIHECEHUM B Haydajo
NPEIJIOKEHUS ~ BTOPOCTENEHHBIX  WIEHOB  IPEAJIOKECHHS,
HaIMpuMep:

To stop donations being stolen, governments and aid agencies
need to admit how much goes astray.

3. Hcrmonp3oBaHHME BHII0-BPEMEHHOW CHUCTEMBI TIJIAroJioB-
CKa3yeMBIX.

Hcnonb3oBanue B TEKCTE TJIArOJIOB TOTO WJIM MHOTO BUAA U
BPEMEHU TO3BOJISIET YCTAHOBUTH TEMIOpPAJIbHBIE OTHOIICHHS
MEXJy 3JeMEHTaMu TekcTa. Tak, riaBHasi craThsi Bbimycka “The
case for taxing death” mocBsimieHa TemMe OTMEHBI Hajora Ha
Hacnencrso. B Helr mpoBoguTcs 0030p  CyIIECTBYIOIEH
CUTyallid, YTO BBIpaXaeTci B IIMPOKOM HCIOJb30BAHHUH
rinarosioB B popme Simple Present. Kpome Toro, B coueranuu c
JICKCUKOW, UMEIOIIEeH OTPUIIATEIbHYI0 KOHHOTAIUIO (Hampumep,
venom, aghast, loom, abolish, hostility u T.m.), co3maercs
HEraTUBHBIM 00pa3 CIOKHUBILIEHCS CUTYyaIHH.

4. BBoaHbI€ CI10BAa U KOHCTPYKIIUH

BBoaHbBIe cOBa M KOHCTPYKIIMH 00ECHEUMBAIOT JIOTHYECKYIO
CBS3b MEXIY OTICIbHBIMUA TMPEMIOKEHUSIMHU, ald3aramMu |
qacTsiMU TeKcTa. [Ipumepsl BBOIHBIX KOHCTPYKIHMHA BKITIOYAIOT
cienyronmme: still, however, yet, indeed, despite, but, what is
more, with this in mind, on the contrary, in fact, if anything, at
the same time, first, second, third u npyrue.

5. CuHTaKkCHYECKHH Mapaaenu3M.

CuHTaKCMYeCKHil mapajied3M 4YacTo HCHOJb3yeTcs B
3arojloBKax M MOJ3arojioBkax. B  Takux cioyyasx Bce
BBICKa3bIBAHHE OTPAXKAET KIIIOUEBYIO MBICIHL TEKCTa M, TeM
CaMBbIM, BBIPAXAET €ro CMBICIOBOE eNnHCTBO. Hampumep:

Redistribution: For richer, for poorer.

The closer John McDonnell gets to power, the harder it is to
pin him down.

JlekCHKO-CeMaHTUYECKHE CPENICTBA O0ECIeUeH s CBSI3HOCTH B
TEKCTaX CTaTed peanu3yloTCs B HCIOJIb30BAHUH CIEAYIOINX
MIPUEMOB:
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1. Jlekcnueckue moBTOPHI.

C TOYKM 3peHus peaJu3aldd  KOTePEHTHOCTH TEeKCTa
HauOoJbIasi BAXKHOCTh MPUHAMICKHUT JUCTAHTHBIM ITOBTOpAM.
Tak, B yNOMHMHABILEHCS BbILIE CTaTh€ O HAJOr€ Ha HACIEICTBO
HanOoJiee 4acTo ymoTpeOJisIuch ClIenylomue ciioBa: tax (Bcero
17 BxoxneHnuii), taxes (14), inheritance (17), heirs (6), income
(5), estate (5), rich (5). Onu npencTaBisAOT COOOH KIFOYEBBIE
CJIOBAa JAaHHOW CTaThU M OTPAXKAIOT CMBICIOBOE €IMHCTBO BCETO
TEKCTa.

2. CHHOHUMHUYECKHE U aHTOHUMHUYECKHUE 3aMEHBI.

B nanHo#l pabore, Kak ¥ B Cly4ae JIGKCHYECKHUX MOBTOPOB,
BBIJICJICHO J1Ba THIIa CHHOHUMHYECKUX U aHTOHUMHYECKUX 3aMEH
— JIUCTaHTHBIC 3aMEHBl Ha YPOBHE BCEro TEKCTa M 3aMEHBbI Ha
YPOBHE NPEATIOKECHHI.

Bropoii Tunm peanusyer CBA3HOCTh MEXAY MPEIJIOKEHUSIMHU
WJIM YaCTSAMU TPEIJIOKCHH S, HATIPUMED:

America’s Department of Justice filed a lawsuit to block the
$109 bn merger of AT&T and Time Warner, arguing that it
would reduce competition. The deal, announced a year ago, was
expected to be completed by the end of 2017.

They have not undermined marriage so far. It is a small fix for
a huge problem, but it might help.

JUis 0030pa AUCTAaHTHBIX 3aMEH OOpaTHMCS CHOBa K CTAaThe
“The case for taxing death”. B Hell cHHOHMMHYECKHE U
AHTOHMMHYECKHE 3aMEHBI MPE/ICTABJICHBI, Harpumep,
CIIeNYIOUIMMU rpynnaMu ciioB: eliminate — binn — abolish; wealth
— fortune; inheritance — bequest; heir — descendant — offspring;
poor — rich; equality — inequality u 1pyrumu.

3. Mcnonb3oBaHue pOJO-BUIOBBIX OTHOLIEHUH CIIOB.

37ech Tak)Ke€ MOXKHO BBIICTUTH 3aMEHBI B paMKaxX BCErO
TEKCTa U Ha YPOBHE MPEAJIOKEHUI:

Jackfruit trees can be planted alongside coconut palms, the
main local crop.

Leyte lies among the islands of the Eastern Visayas, one of the
most deprived parts of the Philippines. About30% of the people
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in the region are poor...

ITpumMeprl AUCTaHTHBIX 3aMEH: nation — citizens — Americans;
government — Administration; country — America; West —
European countries.

4. YnotpeOieHue CJI0B OTHOI0 CEMaHTUYECKOT O MOJIsl.

JlaHHOE CpEeACTBO CBS3M BBICTYNAET OAHMM U3 Haumbojee
3HAYUTEIbHBIX B IUIaHE OOECleYeHHs] CMBICIOBOIO €IMHCTBA
tekcta. CioBa, KOTOpPbIE MOXHO OOBEIWHUTH  OJHUM
CEMAHTUYECKUM I0JIEM, COOTHOCATCS C KJIIOUEBBIMH CJIOBaMU
TOW WJIM MHOU CTaThHU, HECYT OCHOBHYIO CMBICIIOBYIO Harpy3Ky u
nepeaaroT €€ rIaBHYI MBICIb, U, TAKUM 00pa3oM, y4acTBYIOT B
peayinzaluy KOrepeHTHOCTH.

Tak, B craThbe O HaJOre Ha HACIEICTBO MOXXHO BBIICIUTH
CEMaHTUYECKHE TMOJs ¢ TakuMu nomMuHaHTaMu: hostility (hostile,
hostility, venom, opposition, to argue, negative, aghast,
against);inheritance (to inherit, inheritance, ancestral, offspring,
hereditary, heir, last wish, will); property (estate, wealth, fortune,
property, home, income) u npyrue.

5.Mcnonp3oBaHue AEHKTUUECKHUX CIIOB.

Haubonee nmpoayKTHUBHBIM CHOCOOOM CBSI3M B A3TOH Tpyrmie
BBICTYIaIOT MECTOMMEHHbBIE 3aMEHbI, HAIPUMED:

Such levies pit two vital liberal principles against each other.
One is that governments should leave people to dispose of their
wealth as they see fit. The other is that a permanent, hereditary
elite makes a society unhealthy and unfair.

Cpenu CTHIMCTHYECKHX CPEICTB CBSA3HM CIEAYET OTMETUTh
UCIOJb30BAaHUE PUTOPUUECKUX BOINPOCOB, KOTOpBIE YACTO
BBICTYNAIOT B POJIM BCTYIJICHUSI K MOCJIEAYIOLIEH apryMeHTallHH,
HaIpuMmep:

But is it sensible for the state to privilege family firms? There
is something reassuring about entering a shop that has had three
generations of the same family behind the till.

Hcnonb3yroTes U Apyrue npueMsl:

After a longlife, the death taxis in failing health. (meTadopa)

High economics, low politics and bad jokes combine in an
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hour-long monologue before a baying crowd. (antuTe3a)

The Dol is right to oppose the AT&T-Time Warner deal. The
FCC is wrong to scrap net neutrality. (aHTHTE3)

Heir conditioning (urpa cioB Ha co3By4yuu hair — heir)

Me, myself and iPhone (ammo3us va dunem Me, myself and
Iren) u npyrue.

BriBoabI

AHanu3 cnocoOOB BBIPAXKEHUSI CBSI3HOCTU B SKOHOMHUYECKOM
JUCKypce I0Ka3all, 4YTO OHM IPEJCTABJIEHbl B HEM EIUHULAMU
Pa3INYHBIX SI3bIKOBBIX YPOBHEH.

Ha ypoBHE rpaMMaTHMKU CBSI3HOCTb HCCJIELYyEMBIX TEKCTOB
obecrieunBaeTCsl TaKMMU CpPEICTBAMHU KaK HHBEPTHPOBAHHBIN
HOPSIIOK CJIOB, HCIIOJNB30BAHME INPEAMKATUBHBIX KOHCTPYKIMA,
BUJIO-BPEMEHHOI  CHUCTEMBbI  IJIaroJIOB-CKa3yeMblX, BBOAHBIX
KOHCTPYKIUI, CHHTAKCHYECKOT0 MapaljielIu3Ma.

Jlexcuko-ceMaHTHYECKasi CBA3HOCTh B MCCIENyEMOM TEKCTe
IPOSIBISIETCSI B JIEKCMUECKUX IIOBTOPAaX, CHHOHUMHUYECKHX U
AHTOHUMHYECKMX 3aMe€HaX, MWCIOJIb30BaHUU POJO-BUJOBBIX
OTHOUICHUH CJIOB, YIMOTPEOJICHNU CIOB OJHOTO CEMAaHTHYECKOIO
nossi, JedKkTHdeckux ciaoB. OTnenbHO ObUIM  OTMEYEHBI
JTUCTaHTHBIE JIEKCUYECKHe MTOBTOPBHI, JUCTaHTHBIE
CUHOHUMHUYECKHE M AaHTOHMMHUYECKHE, a TaKK€ POJ0-BUIOBbHIE
3aMEHBbI B TEKCTaX CTaTEH.

Haubonee 3HaAYMTENHHBIM CIIOCOOOM CBS3H B JTOWM TpPYIIIE
IPEACTABIAETCA HUCIOJIb30BAHUE CIOB OJHOTO CEMaHTHYECKOIO
10JIs, KOTOPbIE COOTHOCATCSA € KIIIOYEBBIMM CJIOBAMH B TEKCTE,
HECYyT OCHOBHYIO CMBICIOBYIO HAarpysky M, TakuM o00pa3oM,
Y4acTBYIOT B peajH3aliy €ro NEIOCTHOCTH.

Cpenn CTHIMCTHYECKUX CpPEACTB Hambosee BbIAEIAETCS
PUTOPUYECKUN BOIIPOC, KOTOPBIM YaCTO UCIOJb3YETCS B KAYECTBE
BCTYIUJICHUSI K IOCIIEYIOLIEH apryMeHTalluH.

ITpoBeneHHBIN aHaIM3 MO3BOJISIET 3aKIOYUTh, YTO CPENCTBA
CBSI3M B HKOHOMHUYECKOM JHCKYpCE€ B3aMMOOOYCIIOBJIEHBI U
HEOTAENUMBl Jpyr or apyra. KoMmIuleKC 3THX CpEncTB
00€CreyrBaeT CBSI3HOCTh TEKCOB Ha PA3IMYHBIX YPOBHSIX — Ha
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ypoBHE (pa3, MEeK(PpPa3oBBIX EIUHCTB, BHYTpU ab3alleB M HX
TEMAaTHYECKUX TPYII, B HUX peanu3yercs Kak opMajbHOE, TaK U
CMBICJIOBOE €IMHCTBO JUCKYPCA, €r0 LIETOCTHOCTD.

@OYHKIIMOHAIBHO-TTparMaTH4ECK1e ACIIEeKTHI JTAHHBIX
Coco0OB  BBIPAXKEHHUS CBSI3HOCTH, B TEpPBYIO  O4Yepenb,
peanu3yroTcs B KIKOYEBBIX CIOBaX TEKCTa U IEMOYKax CIJOB,
NpPUHALISKAIMX K OTHOMY CEMAHTHUECKOMY MOJIt0. Jlornueckas
CTPYKTypa JIUCKypca MOJJIEP’KUBAETCS KaTeropueu
TEMIOOPAJILHOCTH H  HUCIOJb30BAHUEM BBOJHBIX CJOB U
KOHCTPYKILIUH.
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K.B. Ilonosa

Poccuiickuii yHMBepCcUTET JAPYKObI HAPOIOB

CTPATEIUS YBEXJIEHHUS B COUATIBHOM
PEKJIAME

B Oamnmoti  cmamwe  paccmampusaemcs  cmpameus
yoeaxcoeHus, Komopas UCNOIb3Yemcs KAK CPeoCcmeo peyegozo
8030€lCmBUs 8 COYUANbHOU peKname. Aemop ananuzupyem psio
MAKmuK, KOmopwvle Npu3eamvbl OKA3bl6AMb GIUSHUE HA MHEHUEe
J00ell, Kacaweecs 0CMpbiX COYUATbHIX 6ONPOCO8, U USMEHUMb
MO MHEHUe 6 My UIU UHYIO CMOPOHY, a Mmakxdce nooyoums
mooetl NpeonpuHams Kaxue-mbo oeucmeus. Omu maxkmuku
BKIIOUAIOM 6 CeDs1 MAKMUKY «NPU3bI8A K OeUCMBUIO» U MAKMUKY
«obpawenus K smoyusm peyunuenmay. Kpome moco, asmop
paccmampusaem A3bIKOBble CPeOCmed pearusayui  OAHHbIX
makmuk. Cpeou OCHOBHBIX SA3bIKOBbIX CPEOCME GblOEISAIOMCA:
ynompebaeHue ompuyamenvpHou udacmuyvl “‘not”, MOOANbHbIX
211207108, CMPAOAMENbHO20 34102A U OE3MUUHBIX KOHCMPYKYUIL.
Hanee aemop npueodum psod npumepo8 ¢  AHATUZOM,
OEMOHCMPUPYIOWUX — peanusayuro  OAHHbIX — makmuk. B
3aKTIOUeHUU  asmop  2080pum O MOM, UYMO cmpameus
yoewucoeHUuss WUPOKO UCNOIL3YEMCs 8 COYUATbHOU peKiame KAk
cpeodcmeo 8030etiCmeUs Ha IMOYUU PeyunueHmd.

Knioueswie cnosa: pexnammwiil OUCKYPC, COYUATbHAS PEKIama,
peuesvle cmpamezuu, cmpameeusi YOercOeHus,  MaKmuKa
npuseblea K Oeucmeuro, MaKkmuxa o0paweHuss K IMOYUsM
peyunuenma.

66



UDC 811.111

https://doi.org/10.25076/vpl.28.06

K.V. Popova

RUDN University, Peoples’ Friendship University of Russia

STRATEGY OF PERSUASION IN SOCIAL
ADVERTISING

The article deals with the strategy of persuasion which is used
as means of linguistic persuasion in social advertising. The
author analyses several tactics that are aimed at influencing
people’s opinions on the most topical social issues and to change
this opinion as well as persuade people to take action. These
tactics include the tactics of call to action and the tactics of
appeal to the recipient’s emotions. In addition, the author
analyses the ways that are implemented to realize these tactics.
The following major linguistic means are singled out thereof:
particle ‘not”, modal verbs, passive voice and impersonal
sentences as. Then the author gives several examples of these
tactics implementation. In conclusion the author points out that
the persuasion strategy is widely used in social advertising as
means of address to the recipient’s emotions.

Key words: advertising discourse, social advertising, speech
strategies, strategy of persuasion, tactics of call to action, tactics
of appeal to recipient emotions.

Introduction

Advertising today is one of the most efficient ways to call for
people’s emotions and to persuade them to take action or to
change their opinion on various crucial issues. The main task of
advertisers is generally to create a most efficient advertisement
which can ‘hook up’ the target audience and support public
interest, with a host of stylistic and rhetoric devices being
indispensable, for that matter (Ledeneva, 2017; Ponomarenko,
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Malyuga, 2015). Advertisement is considered to be one of the
most powerful weapons. It influences each and everyone.

At the beginning of the digital era, advertising was something
aimed at selling goods to different layers of consumers. However,
today advertising is a little bit more. It has become something that
digs into people’s souls. It makes the world listen and be
receptive to global problems and challenges. And social
advertising plays the biggest role in influencing and persuading
people.

Theoretical background

Advertising itself is aimed at providing people with
information that appears to be most significant and crucial. The
study of advertising language is impossible without consideration
of “advertising discourse”. Advertising discourse is a kind of
institutional discourse. Karasik V.I. defines it as “a special
clichéd type of communication between people who may not be
familiar with each other, but they are to communicate in
accordance with norms and rules of a particular society”
(Karasik, 2000, p. 5-20).

According to Malyuga E.N. an advertising text should contain
as much information as possible, however, at the same time, it is
meant to be laconic, clear and expressive (Malyuga, 2008, p. 68-
71).

Social advertising is pointed at changing social behavioral
models and attracting attention to the most urgent issues and
problems. The main customers of social advertising are public
organizations and charity funds as well as large enterprises and
governments of different countries.

The main goal of social advertising is an intention to change
behavioral models of a society in regard to the advertisement
object. What’s more, in some cases, some new social values are
created. This type of advertising is not aimed at specific target
audience but the whole social class as well as society.

This type of advertisement cannot be called commercial
because it is not intended in making profit. According to the legal
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definition of the term “Social advertising” that is given in Article
3 of the Federal law of the Russian Federation “About
advertising” dated 13 March 2006 No. 38-FZ: “Social advertising
is information distributed by any ways, in any form with the
usage of any means that is addressed to uncertain scope of people
and aimed at achieving of charity and any other publicly useful
goals as well as provision of government interests” (Federal law,
2006).

Results and discussion

Social advertising campaigns can be considered due to various
directions. The most popular are society, health care protection,
ecology and family.

Texts of social advertisements are full of imperative
constructions targeted at active and aggressive promotion of
advertising message. Moreover, social advertising messages are
often characterized by the implementation of particle “not”,
modal verbs, passive voice and impersonal sentences. The aim of
such a message is not just to warn somebody, but to directly
forbid somebody to do something.

Among speech strategies of social advertising it is possible to
single out the 3 major ones: strategy of warning, strategy of
persuasion and strategy of argumentation. This article is going to
discuss the strategy of persuasion and tactics of its
implementation, proceeding from the definition of speech
strategy as building up the discourse functional perspective
purposefully directed at a certain ultimate goal of
communication, and that of tactics as a set of language means that
practically put the strategy into effect (Malyuga & Tomalin,
2017; Radyuk, Ponomarenko, & Malyuga, 2017).

The speech strategy of persuasion is implemented by means of
tactics of call to action and appeal to the recipient’s emotions. It
is a rather common situation when while implementing this
strategy, advertising experts appeal to the general values such as
family, health and so on. Let’s consider several examples:

(1) CHILDHOOD ENDS WHEN WORK BEGINS.
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If you see any case of forced child labor, report it. Forcing
children to work is a crime and deserves punishment.

In this advertisement, the advertising experts appeal to our
emotions and common sense. They persuade us that we should
not stay indifferent, our task is to inform about cases of law
violation. In this case, the violation is connected to the usage of
child labour.

Here the advertising experts use the images of well-known
toys such as bear or teletubby that are busy with working. One of
them is polishing shoes and the other one is sewing on a machine.
They are doing these with a lost and hopeless expression on their
faces.

The current advertisement makes us think that our children
could be in their place. We are pretty sure, that hardly any parent
wants his or her child to work as these toys do. Every child
should have an opportunity to lead a normal life and have a
childhood.

In addition to the current strategy, here we can see the
implementation of capital letters and italic as well as the use of
the imperative construction that is aimed at urging us to take
action.

(2) YOUR SKIN COLOR SHOULD NOT DICTATE YOUR
FUTURE

Here the authors stress the fact that all people are equal and
that our skin color should not identify who we are and what is our
profession. People nowadays are more tolerant than they used to
be. However, such problem as racism still exists. Some people
believe that people who have a different color of skin are to be
treated worse than those with white skin color.

It can be explained from a historical point of view. As we all
know, some centuries ago, white people in the US and Europe
used to exploit black people as slaves. To some people not many
things have changed from those times. They still believe that the
situation remains much the same and they should be treated the
same way. Though, in reality we live in a civilized world,
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everywhere we hear talks about democracy and equal rights for
every person. So this advertisement is aimed at persuading people
that they should not be discriminated. And in case a person has
the black skin color, it should not mean that he or she is good
only for working as a janitor or other non-qualified jobs.

Besides, alongside the strategy of persuasion, the authors use a
modal verb (‘should’) that definitely shows that it is our right to
choose a profession we want, our right to be equal. In addition,
here we observe the use of the possessive pronoun (‘your’) that
means that this problem has to do with each person addressed,
notwithstanding the age, social status or gender.

Conclusion

Thus, we can say that social advertising is considered to be
one of the most powerful means of influencing people’s attitudes
and views. It plays a great role in changing behavioral models of
people all over the world. It helps to impact human minds and
stimulate people to complete a certain set of actions. In this
article it is impossible to consider the issue to the full extent, but
it can be concluded that the strategy of persuasion is widely used
in advertising of different social issues and problems.
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OCOBEHHOCTH AY/IMOBU3YAJIBHOI'O
MEPEBOJIA

Hacmoswas cmamvs noceéawena paccmompenuto mecma
nepesooa 6 pamKax JNOKAIU3AYUU MeOUd KOHMeHma, a makice —
0030py Hauboliee aKMyaibHLIX NPOOAEM Nepesooda MeKCmos 6
AyOU0BU3YATILHBIX NPOOYKMAX HA npumepe QuibMo8 u eudeousp.
B cmamve npugoosmcs nonamus ayouosuzyanibHo20 nepesood,
JIOKAMU3ayuy, JIOKAIY, MPAHCKYIbMYpayuu u Myavmumeoud,
paccmampuearomcs  6udbl U 0COOEHHOCMU  NOCTIe0He20;
nepevucIsiiomcs 803MOACHbIE MPYOHOCU, C KOMOPbIMU MOICEm
CMOIKHYMbCS  Nepesooyux, pabomarwowuti. ¢  MeOUUHbIMU
npooykmamu. — Omu  mpyoHocmu  éKmouaom 6  cebs
JUHSBUCMUYECKUe, — NAPATUHe8UCMUYECKUe,  KYJIbmypHule U
mexHuiueckue 0coOeHHOCMU, a makxdce — Cheyugpuxy yenesoi
ayoumopuu,  OCHOBHbLIM  Kpumepuem  KOMOpou  A611emcs
803pacmuasn kamezopus nompebumenei. B pamxax nokamuzayuu
Purbmo6 6 Kauvecmee OCHOBHBIX BUOO8 Nepesood GblOenaMmcs
0yonsdic u cyomumpul. 3asepuiaem Cmamvlo CMAMUCIUKA,
npusedeHHas Ha MenHcOyHapoonol Kongpepenyuu LocKit 2017,
NOCBAUEHHOU 8ONPOCAM JIOKAIUZAYUU, KOMOpAs omobpasicaem
APAMYIO  3A8UCUMOCMb  MexcOy  Kauecmeom  nepegooa
ayouoBuU3yaIbHbIX NPOOYKMOS, YPOBHEM YOO0EIemMEOPEHHOCU UX
nompebumeneu u ycnexom npooyKkmoe Ha pulike. B 3asepuenue
aemop Npuxooum K 6bleo0dy O MOM, YMO ayOUOBU3VATbHbILL
nepesoo npooodicaem YNPOUHAMb CBOU NO3UYUU 8 Kayecmee
OMOeNbHO20 HANPABIeHUs 6 pPAMKAX Nepegoo08eOeHUs U
mpebyem 0aIbHeuux Uccied08anuil.

Kniouegvie cnosa u ¢pasvl: ayouosuzyanvuviti nepegoo;

74



nepegod @uibmos; nepesoo eudeoucp, OYOIANC, CYOMUMPDL,
Kayecmeo nepesood, meopus nepesood.
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PECULIARITIES OF AUDIOVISUAL TRANSLATION

The article defines the role of translation in localization of the
media content. It also provides an overview of the most
challenging issues arising during the translation of audiovisual
products through the example of films and video games. The
article contains definitions of the terms ‘audiovisual translation’,
‘localization’, ‘locale’, ‘transculturation’ and ‘multimedia’, but
also the types and peculiarities of the latter. It also recites
possible difficulties in the translation of media products. These
include linguistic, paralinguistic, cultural and technical factors,
and the characteristics of the target audience such as age. Two
main types are distinguished in translation of the films which are
dubbing and subtitling. The article ends with statistics provided
on the recent LocKit 2017 Conference dedicated to the matters of
localization. The figures illustrate positive correlation between
the quality of the translation of media products, the level of the
target audience satisfaction and the success of the media product
on the particular market. The author concludes that audiovisual
translation is a young discipline within translation studies, which
requires further examination.

Keywords: audiovisual translation; films translation; video
games translation; dubbing; subtitling; quality of translation;
translation studies.

75



Beenenne

B 80-x rogax mpomutoro croiietrsi 0003HAYHIACH TEHICHIIUS
nepexofa OT aHAJIOTOBBIX TEXHOJOTHH K IMU(PPOBBIM, U3BECTHAS
Kak 1udposas pesomonus (anra. Digital Revolution). Ona, B
CBOIO  oyepenb, IOBJCKJA  IIMPOKOE  pacnpocTpaHEHHUE
WH()OPMAITMOHHO-KOMMYHUKAITMOHHBIX TEXHOJOTUN U TIOJI0XKMIIA
Hayajgo HOBOW 3IOXE B PAa3BUTHU YEIIOBEYECTBA, MOJYYHBIICH
Ha3BaHMe «uH(popManuoHHas s3pa» (aHri. Information Age,
Computer Age, Digital Age, New Media Age). U3
AHTJIOSN3BIYHBIX HA3BaHWM JAHHOTO (EHOMEHAa MBI MOXEM
BBIJICIUTh OCHOBHBIC TJI00QjbHBIC TEHACHIIMH  IOCJICIHUX
NECATUJICTUH: OrPOMHBIE OOBEMBI W CKOPOCTH TIepenayu
uHdopmarmmy, MOBCEMECTHas KOMITBIOTEPH3aIIUs,
pacnpocTpaHeHue u(POBBIX TEXHOJOTUIA U MYJIbTHMEIHA.

MexaHnu3Mbl Ta00amu3alny, MOSBICHUE MYJIbTUMEIUITHOTO
(aymmoBu3yaJbHOTO) KOHTEHTA KaK HOBOTO BUJa HHGOpMAILIUH, a
TAK)K€ €ro CTPEMHUTEIbHOE paCIpPOCTPAaHCHHE OOHAPYKHUIIO
HEOOXOAMMOCTh B TMOSBICHHM HOBOTO paszliella B Hayke o
nepeBoJie — ayAMOBU3YaIbHOTO EPEBOIA.

Ilenpr0 MaHHOW CTAaThU SBJISETCS BBIACICHUE OCOOCHHOCTEH
nepeBoia ayJAuOBU3YalIbHBIX MPOAYKTOB M PACCMOTPEHHE MYyTeH
MIPEOI0JICHUST OCHOBHBIX TPYJIHOCTEH MpH paboTe ¢ HUMHU. ABTOP
ONMHpAJCs Ha COBPEMEHHbIE pabOThl  MPEUMYIIECTBEHHO
3apyOeXHBIX  HccleoBaTenen B o0nactu rnepeBojia
ayJIMOBU3YaJIbHOTO KOHTEHTA.

Pe3yabTarsl 4 00CyKIeHUE

AynuoBusyanbHblii miepeBos (anri. Multimedia translation,
Media translation (Akbar, 2012, p. 62), Audiovisual translation
(Taia, 2015, p. 1)) — »3T0 ajanTamus MYJIbTUMEIUUHBIX
MPOAYKTOB IS IPYTUX SI3BIKOB U KYJBTYD.

Mynetumenua (anria. multimedia) mpeacraBiseTr coOoit
MHOTooOpa3ue KaHAJIOB TNepeaayd HHPOpMAllMd W BKIHOYAET
TEKCTOBBIE DJICMEHTBI, CTATUYHBIC W300PaKCHHS, BUICO U ayJIHO
Marepualbl, a TaKXke HWHTEepakTHUBHbIe TmpuioxkeHus (Badii,
Fuschi, Khan & Adetoye, 2009).
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K. Paiic Bbimenser ayaumo-mequalibHbIE TEKCThl B KayeCTBE
OTJeNbHOr0 BUia TekcTta. Cpen uX 0COOEHHOCTEH OHa BBIJEISET
nepeaadyy MHQGOpMAIMU 4Yepe3 HES3BIKOBYIO Cpely B YCTHOM
¢bopme, e€ BocpuATHE TTOCPEACTBOM CIIyXOBOI'O KaHaNa, a TAKKe
OONpIIYI0  POJb  OKCTPAJMHTBUCTHYECKHX CpeIcTB B €&
peanu3alMd M YCBOEHMM B BHUJAE HEKOTOPOH <«JIUTEPATYpPHOU
dopmer» (Paiic, 1978, c. 202-228). Takum obOpa3om, mepemada
BepOaIbHON 1 HeBepOaNbHOW MH(pOpPMALMM B 3TOM THUIIE TEKCTa
OJHOBPEMEHHO  OCYILIECTBJIIETCS 1O  AKyCTHUYECKOMY U
BU3YaJIbHOMY HaIlPaBJICHUSM.

MynbTiMenua MOXKeT OBITh MpeAcTaBiIeHa B ABYX OOJBIINX
Kateropusx: JuHerHoe (aHri. Linear multimedia) u HenmmHeWHOE
(aarm.  Nonlinear multimedia). B cimywae ¢ JuHEWHBIMU
MyJabTHMENWa  MHpOpMaUMs  IPENCTaBiICHA  <«JIMHEHHO»,
[IOCJIEIOBATENIbHO, B ONPECICHHOM MOpSJKe, U aapecaT HUKaK
HE MOXET NOBJUATH Ha €€ BbIBOA. llpuMepamu Takoro Ttuma
MYJbTUMEIUUHOIO KOHTEHTa MOTYT CIYXHUTh TeJenepenay,
(bUITBEMBI u cepualbl. Henunelinbie MYJbTUMEINA
NOJPa3yMeEBAIOT MHTEPAKTUBHYIO Cpely, MO3BOJISS anpecaTy
ydyacTBOBaTb B BbIBOJE  HH(MOpPMAaLMM  TIOCPEICTBOM
B3aMMOJCHCTBUS CO CPEICTBOM OTOOpaKEHUS MYJIbTUMEAUMHBIX
naHHblX. K 3TOMy THMY MyJbTHMenua OTHOCSTCS, HampuMmep,
BUJICOUTPBI U yueOHblE KOMIIbIOTEpHbIE KOMILIEKCHI (Seetharam,
Venkatram & Subha Indu, 2015, p. 221). Paccmorpum
OCOOEHHOCTH  ayJIMOBU3YyaJIbHOTO II€peBOJa Ha  IMpUMEpE
(UIBMOB U BUACOUTP.

Obpatasch K mepeBoy Jito00ro NporpaMMHOro o0ecredeHus,
UCIOJIB3YIOT TEPMUH «JIoKanu3auus». Jlokammzamus — 93TO
aJjanTaius HEeKOTOPOro MPOJYKTa Ui LIEeJIeBOM JOKaIu (TPYIIIbI
Jaroied, KOTOPBIX OOBEAUHSET A3bIK, KYJIbTypa UM WHOU
napameTp). Jlokanuzaius UrpoBOro MporpaMMHOI0 oOecredeHust
— 3TO HE TOJILKO MEepeBOJ JIEMEHTOB MHTepdeiica U UTPOBOrO
MEHIO0. JTO, B MEPBYIO Ouepelb, MEPEBOJ TaKOro TEKCTOBOIO
HaIlOJIHEHUs KaK Ha3BaHMUs BHYTPUUIPOBBIX MPEIMETOB U
SBJICHUM, JMAJOTM WIPOBBIX HEpCcOHaxel (MPOTSHKEHHOCTD
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KOTOPBIX B JIOKaJM3UPYEeMOW HWIpe OrpaHHMYeHa MapaMeTpaMu
OpPUTMHAJbHOW BEPCUU) U JPYTHMX 3JIEMEHTOB, UYTO TpeOyeT oT
NEpEeBOYMKA ONbITa MPOXOXKIEHUS UIp JAHHOIO >KaHpa,
HOAPOOHOT0 3HAHUS CIOKETA JIOKAJIM3UPYEMOM UTPHI, HCTOPHH €€
UIPOBOrO MMpa, poJied mnepcoHaxed u T.A. llepeBonuuk,
3aJIeICTBOBAHHBI B 00JACTM KOMIIBIOTEPHBIX WIpP, HdOJDKEH
oTBeYaTh TEM K€ TpeOOBaHMSM, YTO M  TMEPEBOAYHUK
XYAO0XECTBEHHON JMUTEpaTyphl, NOCKOJIbKY MEPEBOJ JODKEH He
TOJIbKO COOTBETCTBOBATh TPeOOBAHMAM fA3blKa INEpPEBOJA, HO U
OBbITh aalTUPOBAHHBIM JUUIsl KOHKPETHOH 1I€N1eBOIl ayquTOpUH, B
YaCTHOCTU BO3PACTHOM KaTErOpUU JAHHOH UTPHI.

[Ipexxae Bcero, (puabMbBl U BHIEOUTPHI, KaK OBLIIO OTMEYEHO
BbIIlIE, OTIMYAIOTCA  CTENEHbIO  MHTEPAKTUBHOCTHU,  YTO
00yCIJIOBJIMBAET pa3HULy B MOAXOAaX K IEPEBOLY 3ITUX JBYX
BUJOB Meaua KoHTeHTa. Ilpu mepeBone ¢uIbMOB U cepuaioB
MEPEBOTYNK CTPEMHUTHCS 00ECIEUUTh SKBUBAJICHTHOCTh Viewing
experience POCCHIICKOrO 3pHUTENS U, HAPUMEP, aMEPUKAHCKOTO.
B ciyuae c¢ Bugeourpamu ropopsaT o gaming experience. Tak,
Harpumep, Buneourpsl xkanpa RPG (anrn. Role-Playing Game)
OTJIMYAIOTCAd HauOOJbIIEeH CTENEeHbIO BAapUAaTUBHOCTU pa3BUTHUS
COOBITUH, MMOCKOJIBbKY 3TOT JKaHP OTIMYAETCs OOraTbiM UTI'POBBIM
MHUPOM, MPOIYMaHHBIM CIO)KETOM M CJIOKHBIM, JHHAMUYHBIM
B3aMMOJACHCTBUEM HUIPOKA C MHPOM M IEPCOHA)KaMU HIPBI.
[locnennee BrimouaeT B ce0s OTKPHITHE HOBBIX MIPOBBIX
obnacred, HaXO0XJIEHUE BHYTPHUUTPOBBIX M CTOYHUKOB
uHbopMauu (KHUT, MAaHYCKPUNITOB M T.HI.), B3aUMOJCHCTBUE C
NepCOHa)KaMU WIPbI, 3a4acTylo IojapazymeBaroniee BbIOOD
UTPOKOM DEIUTUK CBOEro IMepCcoHaXka, Kaxaas W3 KOTOPBIX
3alycKaeT OTAelbHOE COOBITHE B HMIPOBOM MHpPE, U MHOTHE
npyrue ocobeHHoctu. [lostomy mpu paboTe HaJ TEPEBOIOM
JIMAJIOTOB UTPOBBIX MEPCOHAKEH HEOOXOJUMO OBITh MPEAEIbHO
BHUMATEIbHBIM K TOMY, YTOOBI IepEBEICHHbIC BAPHAHTHI PEILIIUK
OBUTM COTJIacOBaHbl KaK C MPOILIBIMU HUTPOBBIMH COOBITHSIMU H
peIUIMKaMu, TaK W ¢ OyAymM  pa3BUTHEM  COOBITHH,
3alycKaeMblM KaXK7oW u3 Hux. B cutyauuu c ¢uiabmamu u
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cepuajaMM TaKMX TpYyJHOCTEl He BO3HUKAaeT BBHAY HX
JMHEHHOCTH.

Ecnu MBI rOBOpUM IIpO IEPEBOJ € AHIVIMMCKOrO S3bIKa HA
PYCCKMH, TO TEKCT Ha pPYCCKOM S3BIKE HMMEET CBOMCTBO
YBEJIMYUBATHCS B 00beMe, a 3HAUUT — U B MPOAOIKUTEIHHOCTH
3BYYaHMsI, 4YTO CO3/1aeT TPYAHOCTH IpH nyossike. [Ipu aTom Kak B
cllydyae ¢ KMHeMaTorpaguueckuM KOHTEHTOM, TaK U B clydae ¢
BUJCOUTPAaMHU IPOJOJDKUTEILHOCTh 3BYYaHUS PEUM OpUTHHaIa
OrpaHHUYEHA, @ APTUKYJISIIUS AKTEPOB MM UTPOBBIX NEPCOHAXEN
crielupUUHa, YTO TAK)KE 3aTPYJHSIET BBIIIOJIHEHUE MIEPEBO/IAa ITUX
JBYX TUIIOB MaTepuana. J{Jis cokpalieHus Kak rpaduaeckoi, Tak
U 3BYKOBOM MPOAOJDKUTEIBHOCTH TEKCTa CieAyeT mpuberath K
METOAY KOMIIPECCHH, T.e. 0ojee KOMIIAKTHOMY H3JIOKEHUIO
MBIC/IM, TP 3TOM HEPEIKO COINPOBOXKAAEMOE BBIHYKICHHOU
HoTepel 4acTu COOOIIEHUs Ha HUCXOTHOM SI3BIKE.

Takke OIHOW M3 TEXHUYECKMX OCOOEHHOCTEH sBIseTCS
npoblieMa OrpaHHYEHUsS] KOJIMYECTBA CHMBOJIOB IS DJIEMEHTOB
MeHI0O U wuHTepdeiica B Buaeomrpax. B Takux cruydasx
MPUXOTUTCS 00panIaThCsi K CIOBOPOPMAM U CHHOHHMAaMH.

OTnenpHOr0 BHHUMAHMS 3acily’)KMBAaeT aJjanTalus IepeBoaa
JUTSE BO3PACTHOM KAaTEropuu MOTpeOuTeNneld Menua-mpoayKTOB.
Tak n7as MapkUpOBKM BO3PAaCTHBIX OrpaHHYEeHUN B cdepe
pa3BJIEKATEILHOTO MPOrPaMMHOIO O0ECIEYEHUs] OCHOBHBIMH
cucremamu peiitunroB sBisoress ESRB u PEGI (Cadponosa,
2017, c. 304), a nnia kKuHeMaTtorpapuyeckod NPONYKIHH —
cUCTEMa  pPEUTUHIOB AMepHUKaHCKOW  KHMHOACCOLUAllNH,
BO3pacTHas Kiaccuukanus HHGOPMALMOHHOW NTPOAYKIHMH B
Poccun u ppyrume. B pamkax 3TUX PEMTHHIOBBIX CHUCTEM Ha
KQXAYI0 BO3PAaCTHYIO TpyIIy HajararmTCs OrpaHUYEHHUsS 110
BUJAM pa3pelIeHHOro JJjisl MOKa3a KOHTeHTa. Takum oOpa3oMm,
IIEPEBOJ, MeEAMa MaTepuajoB JOJDKEH COOTBETCTBOBATh €€
BO3pPAaCTHOM ayJJUTOPUHU.

OT BO3pacTHOM KaTeropuu MPOAYKIMHU TaKKE HaIMPSIMYIO
3aBUCUT, HalpuMep, MepeBoi IWIYTOK. [l BBINOIHEHUS 3TOU
3aJa4l  HEOOXOAMMO B COBEpIICHCTBE BIAJETh SI3BIKOM U
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KyJIbTYpOH fA3bIKAa IEPEBOJA, YYUTHIBATh KYJIBTYPHBII YpPOBEHBb
TOBOPSLIETO, €ro0 BO3PACT, JKCTPAJIMHIBUCTUYECKUN KOHTEKCT H,
YUUTHIBasi COBOKYIIHOCTb BCE€X 3THX (DPAaKTOpOB, alanTHpPOBATh
LOIYyTKY K LEJIEBOM KYIbType, SA3BIKY M BO3PDACTHOM KaTErOpUU

notpeduTens.
Yro Kacaercs CTHJS ayAMOBU3yaJbHOTO TEKCTa, OH
ONpeeIsIeTCs KaK JIMHTBUCTUYECKUMH, TaK u

HapaJMHIBUCTUYECKUMHU (aKTOpaMu (KECTaMH, 11030, MUMHUKON
rosopsiuero). Ilpu 3tom, ecnu pedb UAET O AMAIOrax BHYTPH
¢uibMa MM BUJIEOUTPHI, MPOAYKT UX MEPEBO/A JODKEH HECTH
4epThl  Pa3sTOBOPHOIO  CTUJISI, IIOCKOJIbKY MeE€AMa  TEKCT
npexncraBisger coboi auanor. B mpoTtuBHOM ciydae mpu
nanpHelmed paboTe Haj 3amuchl0  AyOJsbKa  BBIACHUTCA
HapyILIEHUEe CTUIEBOU ITPUHAJIEKHOCTU TEKCTA.

B.E. T'opmkoBa BbIe/si€T JABa OCHOBHBIX BHZAA IEPEBOAA
XYA0XKECTBEHHBIX (GMIbMOB: AyOnmspk u cyotutpsl (I'opiukosa,
2006, c. 141).

CyOTUTpPBI — 3TO INEpeBO peyd Ha IEJEBOM S3BIK, B BHUJE
CHUHXPOHU3UPOBAHHBIX CYyOTHUTPOB, PACHOJIATAIOIINXCS O0BIYHO B
HIDKHEW yactu 3kpaHa (Szarkowska, 2005).

Hyb6msox  (amrn. dubbing) — 2T0  cmocob® mepeBona
ayJMOBHU3YyaJIbHOI'O TEKCTa MyTeM J00aBJCHHUS HOBOHM 3BYKOBOM
JOpOXKHU Ha s13bIke nepeBosa (Chaume, 2013, p. 106).

Hepenku ciydan, xorja urpbl, (GUIBMBI U IIeNbIE CepHAIIBI
CO3/1al0TCd [0 MOTMBAaM KHMUI WJIM KOMHUKCOB. B Takom ciyuae
HEo0X0MMO IIPUAEPIKUBATHCSA UMEH U TEPMUHOB,
UCITIOJIb3YEMbIX B OQMIMAJIbHBIX IEPeBOJaX IEePBOMCTOYHHUKA.
JUis  paboThl HaJX TAaKMMM [POEKTaMH IEPEBOAYMKH YaCTO
CO34AI0T CIIELUAIBHBIA IVIOCCAPUM — CIIMCOK BapuaHTa IepeBoja
UMEH, (paMuIMii, pa3IMYHBIX JIOKALUH U T.1.

W3BecTHBl cuTyauuu, Korjga TIJOCCapUil HE IIOMOTaer.
Hamnpumep, B opuruHansHOlN Bepeuu cepuaia «Mrpa npecronosy,
CO3/1aHHOM 110 MoTuUBaM Lukia pomaHoB «IlecHs JIbna n Orus»
nucarend J>xopaka MapTtuHa, OAUH U3 IEPCOHAXKEN MPOU3HOCUIT
¢pazy «Hodor», dro Takxke SABISJIOCH WMEHEM JaHHOTO
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nepcoHaxa. /{1 mepeBOJYMKOB €O BCErO0 MHUpPa MEPEBOJ 3TOH
¢bpa3pl coctaBUI 0COOYIO TPYIHOCTH, IOCKOJBKY IO CIOKETY
cepuaja y 3TOro mnepcoHaxa Obul nedekT peun U hodor sBisics
akpoHuMoM @pazbl «hold the door» (mepxu ABepb, 3aTBOPU
Bxoa). Hu Ha omHOM s3bIke naHHas (pasa He MOXoxka Ha MM
nepcoHaxa. A B pycu(puIupoBaHHON BepcUU cepuaia 3Ty (pasy
Iepeaalii Kak «CTOU y BXOJa».

OTnenbHOrO0 BHUMAHUS 3acCily’)KUBAeT KyJbTypHas ajanTtanus
TEPMUHOB U SIBJIEHUH, KOTOpasi Ha3bIBA€TCsl TPAHCKYJIbTypaLuei.
B nmanHOM ciiydae peub uaer 00 OTCBUIKAX BHYTPH KYJBTYPBHI.
Tak, HanpuMep, MHOCTpaHIBI HE NMOMMYT BblpakeHus «Kakas
rajlocTh 3Ta Balla 3aJMBHAsl pbl0ay», Ja)ke eciu mepeBof Oyaer
KOppeKTHbIM. Huyero He moilMeT pycckuii YeloBEeK U3
opurvHajga win nepesoja uurtathl U3 «Kacabmanku» — Here is
looking at you, kid. Takue mnpumepsl SBISIOTCA 3J€MEHTaMHU
KyJIbTYPHOTO KOJ/ia, KOTOpbIE MOAJIeXKAT aJalTallu, MOCKOIbKY
UX COXpPAaHEHME HEraTMBHO CKa3bIBAE€TCA HA BIIEYATIEHUU OT
POCMOTpa U cOOpax M peUTHHTax (HIIbMa KaK CIICICTBHE.

Ha mexnyHaponHol koH(epeHIHH, MOCBSAIIEHHONH BOIpocam
nokanmu3auuu, LocKit 2017 Obula mnpuBeaeHa cieayrolas
CTaTHUCTHUKA, Kacalolasics MepeBoia KOMIBIOTEPHBIX UTD:

1. 52-62% WrpoKoB IEpecTaHyT HUIpaTh M PACCKAXYT O
IUIOXOM JIOKAJIU3aLUH 1PY3bsiM;

2. Oxosno 60% urpokoB TrOTOBbl IIJIATUTH OOJbIIE 32
XOPOUIYIO JIOKAJIN3ALIHIO;

3. 70-90% UrpokoB NpEeANOYUTAIOT JOKAIU30BAHHBIE UIPHI,
HE3aBUCUMO OT YPOBHS BIIaJICHUS HHOCTPAHHBIM SI3BIKOM;

4. TI'pammarnueckue U INYHKTyallUOHHbIE  OLIMOKHU
3acTaBJISAIOT puMepHO 16% pycckux u nopsaka 27% KUTaHCKUX
UIPOKOB  MpEeKpallaTh  UIpy WM MEepeKIdarbcs  Ha
OpPUTMHAJbHBIN SA3bIK.

BriBoabI

B 3akimoueHne MOKHO CEIaTh BBIBOJ, YTO NIEPEBOJ BUIEOUTD
U (QUIBMOB SBISETCS YacThIO IPOLECCa UX JIOKAIM3AUUU —
Ba)KHEHMILIEro MapKETMHIOBOTO HWHCTPYMEHTA, IO3BOJIIOLIETO
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9TUM JIBYM BHJIaM pa3BJIEKaTEeIbHOIO Me/IMa KOHTEHTAa BBIXOAUTh
Ha PBIHKU JIOKaJeld NIpyrux sA3bIKOB M KyiabTyp. OmHako mpu
paboTe ¢ Meaua MNPOAYKTaMHM IE€PEBOJUYMK CTAJKUBAETCS C
KOMILJIEKCOM JIMHTBUCTUYECKUX, NapaJuHIBUCTUYECKUX,
KyJIbTYPHBIX U  TEXHHYECKMX  OCOOEHHOCTEW, KOTOpbIe
00yCJIOBIMBAIOT HIOAHCHI TpH paboTe ¢ JaHHBIM BUIOM
HaIIOJHEHHUA U SBJISIIOTCS IPUYUHOM MHOXECTBA TPYAHOCTEN IIpU
nepeBozne. UYro kacaercd ayIHMOBU3YaJbHOTO IIEPEBOAA, TO
CEro/iHsd 3TO HaIpaBJieHHUE YIPOYHSET CBOM MO3ULHU B PaMKax
HAaYKU O IIEpeBOJe U TPeOyeT JallbHEHIIero UCCae 0BaHusl.
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Poccuiickuii yauBepcurteT Apy:K0bl HAPOA0B

JIMHI'BOKYJIBTYPOJIOI'HYECKHUE
XAPAKTEPUCTUKHU AHITIOA3BIYHOT' O
PEKJIAMHOI'O IUCKYPCA

B cmamve paccmampuaromes OCHOGBHbIE
JIUHZBOKYIbIMYPONOSUYECKUe ACNeKmMbl PEeKIaMHO20 OUCKYPCA Ha
npumepe  PeKIAMHbIX ~ COOOUWJeHUll  pPA3TUYHBIX — KAMe2opul.
Mamepuanom 0na ucciedosanus A61A10MCs peKaIaMHble Cl02aAHbl
u nocmepvl 6 OPUMAHCKOM U AMEPUKAHCKOM 8APUAHMAX
aH2nulicko2o A3vlka. B nocnednee epems 8ajxcHOCMb peKIAMHOU
KOMMYHUKAYUU He nepecmaem pacmu. Hlupoxoe
pacnpocmpaneHue pekiamvl 8 0oujecmee Cesa3aH0 ¢ pa3eumuem
cpeocme  Maccoou  KOMMYHUKAYUU, NOCKOILKY — peKiama

84


http://translationjournal.net/journal/32film.htm

peanusyem ceoll npazmamudeckuti NOmeHyual, GYHKYUOHUpYs 8
NOmMoOKe Maccogol uxgopmayuu no ee 3aKOHAM: OHA Oaem
uHgopmayuio 0 6HewlHeMm Mupe, pPempaHcIuUpyem YenHoCMmi,
pasoensiemvie 8 obwecmae, 3a0aem OpUeHMuUpbl
COYUONOTUMUYECKO20 OeUCmBUsL 8 YOPpMAX U 3HAKOMBIX 00PaA3Yax
MPAOUYUOHHOU Ol OAHHO20 00Wecmsa KyJIbmyPHO-3HAKOBOU
napaouemel.  Takum  obpazom,  pexiama  CMAHOBUMCSL
UOeO0N02UYeCKUM — UHCPYMEHMOM 04 8OCHPOU3BEOEHUs.
COYUANLHBIX CPeOCm8 UHOUBUOYAIUZAYUU, HNOMPEOUMENbCKUX
HOpM U npuevluex. Paccmampueas nune60KyIbmyponocuyecKull
acnekm pexiamMHO20 OUCKYPCA, aAmop 8bloeNsiem €20 21A6Hble
0cObeHHOCMU, A  UMEHHO  onpedelsilowull  napamemp
UMNAUYUMHOCIMU/IKCNIUYUMHOCTIU, HANPasieHHOCMb Ha
nompeoumens u UCnOIb308aAHUE CNEYUATbHBIX TUHSBUCUYECKUX
npuUemos Ol 8blpANCEeHUsT KOHMEHMA PeKIAMHO20 COO0OUjeHls,
makace NpPoeoOUM CpAaGHeHUue HeKOMoOpwblX 0cobeHHoCmell Ha
npumepe  OPUMAHCKO20 U AMEPUKAHCKO20 — 8APUAHMOB
AH2ULLCKO20 SA3bIKA.

B pesynemame uccredosanus MoxicHO coenamb 6bl800, UMO
PEKAAMHbBIL  OUCKYPC AH2IUUCKO2O0 A3bIKA  ONpeoensiemcs He
MONbKO  YeNbl0  PEKIAMHO20 — COOOWeHUs, HO U  MAKUMU
IKCMPATUHSBUCTNUYECKUMU — (DAKMOpaAMU, KAk — KVJIbmypHble
0COOEHHOCMU U MEHMAAUumem yenesoll ayoumopuu.

Kntouesuie cnosa: PpeKaamublil ouckypc,
JIUH2BOKYILIMYPONIO2UYECKUE ocobennocmu, peKiamHoe
coobujenue, UMNIUYUIMHOCMb, IKCHIUYUMHOCTb.
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LINGUACULTURAL CHARACTERISTICS OF
ENGLISH-LANGUAGE ADVERTISING DISCOURSE
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The article sheds light upon the main linguacultural aspects of
advertising discourse on the example of advertising messages of
various categories. The material for research is advertising
slogans and posters in the British and American versions of the
English language. Recently, the importance of advertising
communication has not ceased to grow. The wide distribution of
advertising in the society is associated with the development of
the mass media, as the advertising sector realizes its pragmatic
goals, functioning in the mass media stream according to its
laws: it provides information about the outside world,
retranslates the values of the society, sets the guidelines for
sociopolitical action in the forms and familiar examples of the
traditional paradigm. Thus, advertising becomes an ideological
tool for the reproduction of social means of individualization,
consumer norms and habits. Considering the linguacultural
aspects of the advertising discourse, the author identifies its main
features, namely the determining parameter of implicitness /
explicitness, the focus on the consumer and the use of special
linguistic methods for expressing the content of the advertising
message. Also the author compares some features in the British
and American versions of the English language.

As a result of the study, we can conclude that the advertising
discourse of English language is determined not only by the
purpose of the advertising message, but also by such
extralinguistic factors as cultural features and mentality of the
target audience.

Key words: advertising discourse, linguacultural features,
advertising message, implicitness, explicitness.

Introduction

By the end of the 20th century, advertising has become a
single global industry through mass communication, in which
thousands of people are working. In the history of advertising
technology, there has been an evolution from mass advertising to
dividing the consumer audience into so-called target groups. In
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modern society, advertising is both a powerful industry and a
product of its activities. Advertising is aimed at providing the
potential recipient of an advertisement with information on goods
or services to popularize them.

The need to conceptualize the advertising manifests itself in
the diversity of discourses that address this phenomenon.

The notion of "discourse" in contemporary linguistics has
different definitions, but in this work we follow E. Malyuga’s
view of this notion as "a process of social and national
interaction, the part of which are construction and understanding
of the text as the sum of the process and the result, that is ... text
in conjunction with extralinguistic factors" (Malyuga, 2007, pp.
25-26).

It is important for the advertisement language to distinguish
oral and written discourses, because their construction differs.
The oral discourse allows for greater lexical and grammatical
variability. Different phenomena considered to belong to the oral
discourse were subsequently incorporated into the language
system. They were recorded by dictionaries and became part of
the written discourse. Among these are the use of elliptical
structures, various kinds of irregularities, which is particularly
important for a language such as English, where there is a fixed
word order in the sentence (Karasik, 2000).

Advertising as a social phenomenon performs several other
functions, in addition to purely economic marketing. The most
important of these is socialization, that is, the inculcation in the
consciousness of the individual of knowledge and understanding
of the norms, stereotypes, values and behaviour that exist in
society. It is the adaptation of human being to the existing social
medium.

The choice of linguistic means in the advertisement is never
arbitrary. The selected means show the attempt to use the
language to achieve the intent of advertising.

Empiric Material

One of the main features of advertising discourse is the
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completeness of the message, which has a strictly oriented
pragmatic setting (drawing attention to the subject of
advertising). It is the pragmatic focus of the advertising discourse
that dictates the choice of grammatical and lexical units, stylistic
techniques, special syntax, and the specifics of the organization
of printed material and the elements of different sign systems.
The main trends in writing modern advertising texts are, on the
one hand, expressiveness, on the other hand, conciseness, brevity
and capacity of the information (Golubina, 2002).

For example, "Nokia. Connecting people” (Nokia) or "Think
different.” (Apple) (AdSlogans, 2017).

Another feature is that a message belonging to the advertising
genre combines the signs of written text and verbal speech with a
combination of extralinguistic and paralinguistic tools (Bove &
Arens, 2010; Ledeneva, 2017). The extralinguistic features of
advertising discourse include cultural-historical influences on the
text generation process and non-verbal design (font, color, size,
shape, illustrations; facial gestures of the advertising message
characters; audio). Together with a graphic component in printed
or audio-visual form, the advertising text is a motivated holistic,
meaningful, hierarchically organized sign formation. Take, for
example, an American advertisement of MacDonald's burger —
"The thing you want when you order salad" (The Balance, 2017).
The text is placed on the red background with the illustration of
burger. The color of the background attracts customer attention,
and so does the advertising message, which together make you
want the product. And the similar technique was used in the
British social advertising to reduce road traffic accidents: "Apply
makeup while driving could be deadly!" (Fast Company). This
slogan is located on a black background, which causes negative
feelings of danger and fear. The exclamation point also stresses
the importance of the message and enhances the negative
connotation of the advertisement.

Furthermore, the anthropocentrism is considered as another
feature of the advertising discourse due to the fact that the text of
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the advertisement serves the needs of an individual and the
society and has a pragmatic focus.

Example: "L'OREAL. Because you are worth it." (AdSlogans,
2017).

In this advertisement, the message is focused on the word
you’. It is aimed to attract consumers and makes them feel
special.

Of course, very typical for advertising discourse is word play
which adds up some irony to slogans and other texts
(Ponomarenko & Malyuga, 2015), e.g. "Beanz meanz Heinz'
(Heinz Baked Beans) (AdSlogans, 2017), idioms, "wrong"
syntax, and the wunusual use of punctuation marks, e.g.
"Schweppes. Schhh! You know who?" (Schweppes) (Superdream,
2017).

These means often help to create the most expressive and
successful advertisement messages.

Slang and colloquialism are very active in advertising.
Colloquial structures are used to create an emotionally expressive
color, image, clarity, and operativeness of the advertising text that
is intended for the mass consumer. And it is true that the texts are
often written in such a way that their sound reminds of the sound
of colloquial speech. For example, "Don't text and drive!", "Be
Your own boss!", "Evian-Live young!" (Evian) (Superdream,
2017). In advertising texts slogans are also widely used in a
stylistic way as allusions which makes reference to books, films,
proverbs, and idioms that characterize a country in cultural
aspects. For example, social advertising in Great Britain "Share
or Not to Share" (The Balance, 2017) is an allusion to the play by
William Shakespeare, the famous words of his protagonist
Hamlet «to be or not to bey.

In order to attract consumers' attention to an advertising
message there is no limit of possible deviations from the language
rules. J. Leech in his book "English in Advertising" refers to the
spelling, grammatical, lexical, semantic and contextual deviations
from the language rules (Garan, 2009). For example, the sausage
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advertisement from Knacki: "Why pay more?" (AdSlogans,
2017). In this slogan the word order in the sentence is non-
traditional. This is a distinctive feature of the American English
when the usage of functional words and the word order in the
sentence become elements of emphasis. The absence of the
subject also indicates the impersonality of the advertisement
itself.

But one of the main parameters of a specific linguaculture that
defines all others is explicitness/implicitness. This parameter
allows one to see how the central concept is expressed in the
promotional text: either it is expressed directly (the text
objectifies the concept using tokens directly verbalizing the
concept), or in a hidden way (the meaning of the concept is
reflected in a multimodal text as a whole).

The parameter can vary depending on the advertisement
category. If the advertisement is consumer-oriented, it will
mainly be explicit: "Show Your shoes!" (Egle) (Ad.Slogans,
2017). Here one can see a clear call to action, the concept is
clearly understood. The alliteration "show-shoes" is also used to
enhance the effect.

Social advertising is also mostly explicit - "FIRE kills. You
can prevent it." (Superdream, 2017) - American social
advertising on fire prevention.

But often advertising messages can be implicit. This
phenomenon is more characteristic of British advertising than
American, since the British culture is more reserved than
American which is more straightforward and simple.
(Serdobintseva, 2010).

For example, "We'll take more care of You" (British Airways)
(AdSlogans, 2017) — no worded advice to buy the company
service but a clear indirect incentive to do it.

In addition, implicitness can also be expressed through
anthropocentrism, for instance, the capital letter in the pronoun
"You" reveals the desire of the company to show special respect
to the client, satisfy the consumer needs and make him/her feel
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privileged. And in contrast, the American advertisement of
Adidas company- "Impossible is nothing.” (Superdream, 2017) —
illustrates implicitness of the advertising message, but it has a
forthrightness and clear prompting to action.

Results and discussion

As a result of the work it has become evident that the main
basis of the advertising discourse is the completeness of the
message, which has a strictly oriented pragmatic setting. The
pragmatic focus determines the linguistic means which will be
used to attract the target audience.

The implicitness/explicitness parameter is also a weighty
factor in the advertising discourse. It also determines the selection
of the linguistic means of phonetic, lexical, grammatical, and
stylistic levels for creating an advertisement.

As for the differences between the British and American
versions of the English language in the advertising discourse, it is
worth noting the different ratio of implicitness and explicitness,
which depends on the category of the advertisement. The
implicitness is more typical for British English, while American
English is likely to have explicitness. This differences may be
conditioned by different mentality and cultural values of the
countries and native speakers.

Conclusions

To sum up, it should be noted that the difficulty in creating
advertising texts aimed at a particular linguacultural community
is to make an accurate selection of the means that are applicable,
taking into account all national cultural and specific
characteristics of the selected society. All the elements of the
advertising discourse need to be considered in unity and
interrelationships, as parts of a single thing, which is aimed at
achieving the primary purpose of advertising - influencing the
audience. To realize the goals of advertising, advertising texts
creators use a variety of attention and impact techniques and
means closely related to the linguacultural characteristics of the
country on which the advertising text is targeted. This is why the
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linguacultural analysis of the characteristics of the advertising
discourse is relevant to the study of the foreign language and the
culture of language.
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