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ɍȾɄ 81’42 

 https://doi.org/10.25076/vpl.28.01 

ɋ.Ⱥ. Ⱥɛɪɚɦяɧ 

ȿɪɟɜɚɧɫɤɢɣ ɝɨɫɭɞɚɪɫɬɜɟɧɧɵɣ ɭɧɢɜɟɪɫɢɬɟɬ 

 

ɅɂɇȽȼɈɄɍɅɖɌɍɊɇɕɃ ȺɋɉȿɄɌ ɋɌɊȺɌȿȽɂɂ 
ɉȿɊɋɍȺɁɂȼɇɈɋɌɂ ȼ ȺɇȽɅɈəɁɕɑɇɈɆ 

ɉɈɅɂɌɂɑȿɋɄɈɆ ȾɂɋɄɍɊɋȿ 
 

ȼ ɫɬɚɬɶɟ ɚɧɚɥɢɡɢɪɭɸɬɫɹ ɥɢɧɝɜɨɤɭɥɶɬɭɪɧɵɟ ɨɫɨɛɟɧɧɨɫɬɢ 
ɫɬɪɚɬɟɝɢɢ ɩɟɪɫɭɚɡɢɜɧɨɫɬɢ ɜ ɚɧɝɥɨɹɡɵɱɧɨɦ ɩɨɥɢɬɢɱɟɫɤɨɦ 
ɞɢɫɤɭɪɫɟ. ɉɨɫɤɨɥɶɤɭ ɩɨɥɢɬɢɱɟɫɤɢɣ ɞɢɫɤɭɪɫ ɢɝɪɚɟɬ ɜɚɠɧɭɸ 
ɪɨɥɶ ɜ ɫɨɡɞɚɧɢɢ ɨɩɪɟɞɟɥɟɧɧɨɣ ɤɨɧɰɟɩɬɭɚɥɶɧɨ-ɰɟɧɧɨɫɬɧɨɣ 
ɤɚɪɬɢɧɵ ɦɢɪɚ ɜ ɨɛɳɟɫɬɜɟ ɢ ɩɨɫɪɟɞɫɬɜɨɦ ɢɫɩɨɥɶɡɨɜɚɧɢɹ 
ɨɩɪɟɞɟɥɟɧɧɨɣ ɥɟɤɫɢɤɢ ɢ ɪɢɬɨɪɢɤɢ ɜɨɡɞɟɣɫɬɜɭɟɬ ɧɚ ɫɨɡɧɚɧɢɟ 
ɢ ɩɨɜɟɞɟɧɢɟ ɥɸɞɟɣ, ɧɟɨɛɯɨɞɢɦɨɫɬɶ ɜɵɹɜɥɟɧɢɹ ɢ ɨɩɢɫɚɧɢɹ 
ɦɟɬɨɞɨɜ ɜɥɢɹɧɢɹ ɩɨɥɢɬɢɱɟɫɤɨɝɨ ɞɢɫɤɭɪɫɚ ɧɚ ɨɛɳɟɫɬɜɟɧɧɨɟ 
ɫɨɡɧɚɧɢɟ, ɫɩɨɫɨɛɨɜ ɟɝɨ ɦɚɧɢɩɭɥɢɪɨɜɚɧɢɹ ɦɚɫɫɚɦɢ 
ɩɪɟɞɫɬɚɜɥɹɟɬ ɜɚɠɧɭɸ ɧɚɭɱɧɭɸ ɡɚɞɚɱɭ. ɋ ɹɡɵɤɨɜɨɣ ɬɨɱɤɢ 
ɡɪɟɧɢɹ ɩɟɪɫɭɚɡɢɜɧɨɫɬɶ, ɹɜɥɹɸɳɚɹɫɹ ɨɞɧɨɣ ɢɡ ɝɥɚɜɧɵɯ 
ɪɟɱɟɜɵɯ ɫɬɪɚɬɟɝɢɣ, ɦɨɠɟɬ ɪɟɚɥɢɡɨɜɵɜɚɬɶɫɹ ɪɚɡɥɢɱɧɵɦɢ 
ɫɩɨɫɨɛɚɦɢ – ɥɟɤɫɢɱɟɫɤɢɦɢ, ɝɪɚɦɦɚɬɢɱɟɫɤɢɦɢ, 
ɫɬɢɥɢɫɬɢɱɟɫɤɢɦɢ. ȼ ɤɚɠɞɨɣ ɥɢɧɝɜɨɤɭɥɶɬɭɪɟ ɜɦɟɫɬɟ ɫ 
ɭɧɢɜɟɪɫɚɥɶɧɵɦɢ ɯɚɪɚɤɬɟɪɢɫɬɢɤɚɦɢ ɢɦɟɸɬɫɹ  ɤɭɥɶɬɭɪɧɨ 
ɫɩɟɰɢɮɢɱɟɫɤɢɟ ɱɟɪɬɵ ɟɟ ɪɟɚɥɢɡɚɰɢɢ.  ȼ ɪɟɡɭɥɶɬɚɬɟ 
ɢɫɫɥɟɞɨɜɚɧɢɹ ɚɧɝɥɨɹɡɵɱɧɨɝɨ ɩɨɥɢɬɢɱɟɫɤɨɝɨ ɞɢɫɤɭɪɫɚ ɧɚ 
ɦɚɬɟɪɢɚɥɟ ɪɟɱɟɣ ɚɦɟɪɢɤɚɧɫɤɢɯ ɩɪɟɡɢɞɟɧɬɨɜ ɛɵɥɨ ɜɵɹɜɥɟɧɨ, 
ɱɬɨ ɢɫɩɨɥɶɡɨɜɚɧɢɟ ɜ ɩɨɥɢɬɢɱɟɫɤɨɣ ɤɨɦɦɭɧɢɤɚɰɢɢ 
ɪɚɡɧɨɨɛɪɚɡɧɵɯ ɪɢɬɨɪɢɱɟɫɤɢɯ ɫɩɨɫɨɛɨɜ ɜɨɡɞɟɣɫɬɜɢɹ, ɜ ɬɨɦ 
ɱɢɫɥɟ ɤɨɧɰɟɩɬɭɚɥɶɧɵɯ ɦɟɬɚɮɨɪ ɢ ɞɪɭɝɢɯ ɥɟɤɫɢɤɨ-

ɫɬɢɥɢɫɬɢɱɟɫɤɢɯ ɫɪɟɞɫɬɜ, ɨɛɭɫɥɨɜɥɟɧɨ ɩɪɚɝɦɚɬɢɱɟɫɤɨɣ 
ɰɟɥɶɸ ɫɨɨɛɳɟɧɢɹ ɢ ɧɚɩɪɚɜɥɟɧɨ ɧɚ ɨɤɚɡɚɧɢɟ ɩɟɪɥɭɤɨɬɢɜɧɨɝɨ 
ɜɨɡɞɟɣɫɬɜɢɹ ɧɚ ɫɥɭɲɚɸɳɢɯ ɫ ɰɟɥɶɸ ɢɯ ɭɛɟɠɞɟɧɢɹ ɜ 
ɩɪɚɜɢɥɶɧɨɫɬɢ ɩɨɫɬɚɜɥɟɧɧɵɯ ɡɚɞɚɱ ɢ ɩɭɬɟɣ ɢɯ ɞɨɫɬɢɠɟɧɢɹ. 
Ɉɞɧɚɤɨ ɩɨɫɤɨɥɶɤɭ ɜ ɨɫɧɨɜɟ ɥɸɛɨɣ ɤɨɦɦɭɧɢɤɚɰɢɢ ɥɟɠɢɬ 
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«ɨɛɨɸɞɧɵɣ ɤɨɞ», ɨɛɨɸɞɧɨɟ ɡɧɚɧɢɟ ɪɟɚɥɢɣ  ɢ ɡɧɚɧɢɟ 
ɩɪɟɞɦɟɬɚ ɤɨɦɦɭɧɢɤɚɰɢɢ ɦɟɠɞɭ ɭɱɚɫɬɧɢɤɚɦɢ ɨɛɳɟɧɢɹ, 
ɷɮɮɟɤɬɢɜɧɨɫɬɶ ɫɬɪɚɬɟɝɢɢ ɩɟɪɫɭɚɡɢɜɧɨɫɬɢ ɜɨ ɦɧɨɝɨɦ 
ɡɚɜɢɫɢɬ ɨɬ ɭɱɟɬɚ ɮɨɧɨɜɵɯ ɡɧɚɧɢɣ ɚɞɪɟɫɚɬɚ ɫɨɨɛɲɟɧɢɹ, ɟɝɨ  
ɤɭɥɶɬɭɪɧɨɣ ɝɪɚɦɨɬɧɨɫɬɢ, ɢɫɩɨɥɶɡɨɜɚɧɢɹ ɬɟɯ ɛɚɡɨɜɵɯ 
ɤɨɧɰɟɩɬɨɜ ɢ ɰɟɧɧɨɫɬɟɣ, ɤɨɬɨɪɵɟ ɯɚɪɚɤɬɟɪɧɵ ɞɥɹ ɞɚɧɧɨɣ 
ɥɢɧɝɜɨɤɭɥɶɬɭɪɧɨɣ ɨɛɳɧɨɫɬɢ ɢ ɹɜɥɹɸɬɫɹ ɷɥɟɦɟɧɬɚɦɢ 
ɧɚɰɢɨɧɚɥɶɧɨɝɨ ɦɟɧɬɚɥɢɬɟɬɚ. 

Ʉɥɸɱɟɜɵɟ ɫɥɨɜɚ: ɩɨɥɢɬɢɱɟɫɤɢɣ ɞɢɫɤɭɪɫ, 
ɥɢɧɝɜɨɤɭɥɶɬɭɪɧɵɣ ɚɫɩɟɤɬ, ɫɬɪɚɬɟɝɢɹ ɩɟɪɫɭɚɡɢɜɧɨɫɬɢ, 
ɹɡɵɤɨɜɵɟ ɫɪɟɞɫɬɜɚ ɩɟɪɫɭɚɡɢɜɧɨɫɬɢ, ɮɨɧɨɜɵɟ ɡɧɚɧɢɹ, 
ɤɭɥɶɬɭɪɧɚɹ ɝɪɚɦɨɬɧɨɫɬɶ. 
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LINGUOCULTURAL ASPECT OF STRATEGY OF 

PERSUASION IN ENGLISH POLITICAL DISCOURSE 

 
The article deals with linguocultural aspect of the strategy of 

persuasion in English political discourse. As political discourse 

plays an important role in creation of a definite conceptual and 

value picture in society and by means of special lexis and 

rhetorics influences the consciousness and behavior of people, 

the revelation and description of methods of influence of political 

discourse on public consciousness, means of manipulating people  

is considered to be an important scientific task. From linguistic 

point of view the strategy of persuasion, which is one of the main 

speech strategies, can be realized by different means – lexical, 

grammatical, stylistic. In every linguoculture, together with 

universal characteristics, there are culturally specific means of 

persuasion. As a result of the study of the English political 

discourse on the basis of the speeches of American presidents it 
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was revealed that the use of different rhetorical means of 

persuasion, including conceptual metaphors and other  lexical 

and stylistic devices, is conditioned by pragmatic goals of the 

utterance and is aimed at exerting the perlocutive influence on 

the listeners in order to persuade them in the correctness of  the 

set objectives and the means for achieving them. Since at the 

foundation of any communication  lies a “sСКrОН МШНО”, МШЦЦШЧ 
knowledge of realia and the subject of communication between its 

participants,  the effectiveness of the strategy of persuasion to a 

large extent depends on taking into account the background 

knowledge of the addressees, their cultural literacy, the use of 

those basic concepts and values which are characteristic of the 

given linguocultural community and are elements of national 

mentality. 

Key words: political discourse, lingoucultural aspect, 

strategies of persuasion, linguistic means of persuasion, 

background knowledge, cultural literacy. 

 

ȼɜɟɞɟɧɢɟ  
ɋɪɟɞɢ ɮɚɤɬɨɪɨɜ, ɜɥɢɹɸɳɢɯ ɧɚ ɩɪɨɰɟɫɫ ɤɨɦɦɭɧɢɤɚɰɢɢ, 

ɨɫɨɛɟɧɧɨɫɬɢ ɧɚɰɢɨɧɚɥɶɧɨɣ ɤɭɥɶɬɭɪɵ, ɧɚɰɢɨɧɚɥɶɧɨɝɨ 
ɫɨɡɧɚɧɢɹ ɢ ɦɟɧɬɚɥɢɬɟɬɚ ɢɦɟɸɬ ɩɟɪɜɨɫɬɟɩɟɧɧɨɟ ɡɧɚɱɟɧɢɟ. 
Ʌɢɧɝɜɨɤɭɥɶɬɭɪɧɚɹ ɫɩɟɰɢɮɢɤɚ ɪɟɱɢ ɨɫɨɛɟɧɧɨ ɹɪɤɨ 
ɩɪɨɹɜɥɹɟɬɫɹ ɜ ɩɨɥɢɬɢɱɟɫɤɨɦ ɞɢɫɤɭɪɫɟ, ɤɨɬɨɪɵɣ ɨɤɚɡɵɜɚɟɬ 
ɧɟɩɨɫɪɟɞɫɬɜɟɧɧɨɟ ɜɥɢɹɧɢɟ ɧɚ ɫɨɡɞɚɧɢɟ ɨɩɪɟɞɟɥɟɧɧɨɣ 
ɤɚɪɬɢɧɵ ɦɢɪɚ ɜ ɨɛɳɟɫɬɜɟ ɢ ɩɨɫɪɟɞɫɬɜɨɦ ɢɫɩɨɥɶɡɨɜɚɧɢɹ 
ɨɩɪɟɞɟɥɟɧɧɨɣ ɥɟɤɫɢɤɢ ɢ ɪɢɬɨɪɢɤɢ ɜɨɡɞɟɣɫɬɜɭɟɬ ɧɚ ɫɨɡɧɚɧɢɟ 
ɢ ɩɨɜɟɞɟɧɢɟ ɥɸɞɟɣ. Ɉɫɭɳɟɫɬɜɥɟɧɢɟ ɜɨɡɞɟɣɫɬɜɢɹ ɚɞɪɟɫɚɧɬɚ 
ɧɚ ɦɧɟɧɢɟ ɢ ɩɨɜɟɞɟɧɢɟ ɪɟɰɢɩɢɟɧɬɚ ɹɜɥɹɟɬɫɹ ɝɥɚɜɧɨɣ 
ɨɫɨɛɟɧɧɨɫɬɶɸ ɩɨɥɢɬɢɱɟɫɤɨɝɨ ɞɢɫɤɭɪɫɚ. ɉɪɢ ɷɬɨɦ ɜ ɤɚɱɟɫɬɜɟ 
ɜɚɠɧɟɣɲɟɣ ɜɵɫɬɭɩɚɟɬ ɫɬɪɚɬɟɝɢɹ ɩɟɪɫɭɚɡɢɜɧɨɫɬɢ, 
ɧɚɩɪɚɜɥɟɧɧɚɹ ɧɚ ɭɛɟɠɞɟɧɢɟ ɚɞɪɟɫɚɬɚ ɜ ɩɨɞɞɟɪɠɤɟ 
ɨɩɪɟɞɟɥɟɧɧɨɣ ɩɪɨɝɪɚɦɦɵ, ɩɨɡɢɰɢɢ ɢɥɢ ɞɟɣɫɬɜɢɣ 
(ɑɟɪɧɹɜɫɤɚɹ, 2006). ɉɨɷɬɨɦɭ ɜɫɟ ɠɚɧɪɵ ɩɨɥɢɬɢɱɟɫɤɨɝɨ 
ɞɢɫɤɭɪɫɚ ɜɤɥɸɱɚɸɬ ɜ ɫɟɛɹ ɩɟɪɫɭɚɡɢɜɧɵɟ ɷɥɟɦɟɧɬɵ, 
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ɧɚɩɪɚɜɥɟɧɧɵɟ ɧɚ ɩɪɢɧɹɬɢɟ ɢɞɟɣ ɢ ɞɟɣɫɬɜɢɣ ɨɬɩɪɚɜɢɬɟɥɹ 
ɫɨɨɛɳɟɧɢɹ (АШНКФ, 2009, Щ. 583).  

Ɇɚɬɟɪɢɚɥɵ ɢ ɦɟɬɨɞɵ 
ȼ ɧɚɫɬɨɹɳɟɣ ɫɬɚɬɶɟ ɧɚ ɨɫɧɨɜɟ ɥɢɧɝɜɨɤɭɥɶɬɭɪɧɨɝɨ ɚɧɚɥɢɡɚ 

ɪɟɱɟɣ ɚɦɟɪɢɤɚɧɫɤɢɯ ɩɪɟɡɢɞɟɧɬɨɜ ɢ, ɜ ɱɚɫɬɧɨɫɬɢ, Ȼ. Ɉɛɚɦɵ 
ɪɚɫɫɦɚɬɪɢɜɚɸɬɫɹ ɧɚɢɛɨɥɟɟ ɷɮɮɟɤɬɢɜɧɵɟ ɪɟɱɟɜɵɟ ɩɪɢɟɦɵ ɢ 
ɫɪɟɞɫɬɜɚ ɩɟɪɫɭɚɡɢɜɧɨɝɨ ɜɨɡɞɟɣɫɬɜɢɹ, ɩɪɢɦɟɧɹɟɦɵɟ ɜ 
ɚɧɝɥɨɹɡɵɱɧɨɦ ɩɨɥɢɬɢɱɟɫɤɨɦ ɞɢɫɤɭɪɫɟ. Ɇɟɬɨɞɨɥɨɝɢɱɟɫɤɢ 
ɪɚɛɨɬɚ ɨɫɧɨɜɚɧɚ ɧɚ ɫɨɟɞɢɧɟɧɢɢ ɷɥɟɦɟɧɬɨɜ ɥɢɧɝɜɢɫɬɢɱɟɫɤɨɝɨ, 
ɥɟɤɫɢɤɨ-ɫОɦɚɧɬɢɱɟɫɤɨɝɨ, ɫɢɫɬɟɦɧɨ-ɢɧɬɟɪɚɤɬɢɜɧɨɝɨ, ɚ ɬɚɤɠɟ 
ɤɭɥɶɬɭɪɧɨ-ɢɫɬɨɪɢɱɟɫɤɨɝɨ ɢ ɤɨɥɢɱɟɫɬɜɟɧɧɨɝɨ ɦɟɬɨɞɨɜ ɢ 
ɩɨɞɯɨɞɨɜ. 

Ɋɟɡɭɥɶɬɚɬɵ ɢ ɨɛɫɭɠɞɟɧɢɟ  
ɋɨɝɥɚɫɧɨ ɫɢɫɬɟɦɧɨ-ɢɧɬɟɪɚɤɬɢɜɧɨɦɭ ɩɨɞɯɨɞɭ ɤ 

ɤɨɦɦɭɧɢɤɚɰɢɢ, ɬɟɤɫɬ, ɩɨɪɨɠɞɚɟɦɵɣ ɚɞɪɟɫɚɧɬɨɦ, 
ɤɨɪɪɟɤɬɢɪɭɟɬɫɹ ɨɛɪɚɡɨɦ ɦɢɪɚ ɪɟɰɢɩɢɟɧɬɚ, ɫɨɞɟɪɠɚɳɢɦɫɹ ɜ 
ɫɨɡɧɚɧɢɢ ɚɞɪɟɫɚɧɬɚ, ɢ ɬɚɤɢɦ ɨɛɪɚɡɨɦ ɨɬɪɚɠɚɟɬ ɧɟ ɬɨɥɶɤɨ 
ɢɧɞɢɜɢɞɭɚɥɶɧɵɟ ɯɚɪɚɤɬɟɪɢɫɬɢɤɢ ɝɨɜɨɪɹɳɟɝɨ, ɧɨ ɢ ɱɟɪɬɵ, 
ɩɪɢɫɭɳɢɟ ɨɛɪɚɡɭ ɦɢɪɚ ɪɟɰɢɩɢɟɧɬɚ (ɋɢɞɨɪɨɜ, 2010). Ɍɚɤ, 
ɢɧɚɭɝɭɪɚɰɢɨɧɧɚɹ ɪɟɱɶ ɩɪɟɡɢɞɟɧɬɚ ɜ ɤɚɱɟɫɬɜɟ ɪɟɱɟɜɨɝɨ ɚɤɬɚ 
ɩɪɟɞɩɨɥɚɝɚɟɬ ɤɚɤ ɦɢɧɢɦɭɦ ɞɜɭɯ ɭɱɚɫɬɧɢɤɨɜ – ɝɨɜɨɪɹɲɟɝɨ ɢ 
ɫɥɭɲɚɸɳɟɝɨ. ɋɨɨɬɜɟɬɫɬɜɟɧɧɨ, ɨɧɚ ɯɚɪɚɤɬɟɪɢɡɭɟɬ ɢɯ ɨɛɨɢɯ, 
ɨɬɪɚɠɚɟɬ ɧɟ ɬɨɥɶɤɨ ɢɧɞɢɜɢɞɭɚɥɶɧɵɟ ɯɚɪɚɤɬɟɪɢɫɬɢɤɢ 
ɝɨɜɨɪɹɳɟɝɨ, ɧɨ ɢ ɱɟɪɬɵ, ɩɪɢɫɭɳɢɟ ɨɛɪɚɡɭ ɦɢɪɚ ɪɟɰɢɩɢɟɧɬɚ.  

ɑɬɨɛɵ ɪɟɱɶ ɦɨɝɥɚ ɨɤɚɡɚɬɶ ɩɟɪɫɭɚɡɢɜɧɵɣ ɷɮɮɟɤɬ, ɨɧɚ, ɜ 
ɩɟɪɜɭɸ ɨɱɟɪɟɞɶ, ɞɨɥɠɧɚ ɛɵɬɶ ɩɨɧɹɬɧɚ ɚɭɞɢɬɨɪɢɢ ɢ ɞɨɥɠɧɚ 
ɛɵɬɶ ɩɪɢɧɹɬɚ ɟɸ, ɬ.ɟ. ɢɧɚɭɝɭɪɚɰɢɨɧɧɚɹ ɪɟɱɶ ɞɥɹ 
ɦɨɧɨɫɭɛɴɟɤɬɧɨɝɨ ɪɟɰɢɩɢɟɧɬɚ, ɜ ɞɚɧɧɨɦ ɫɥɭɱɚɟ 
ɚɦɟɪɢɤɚɧɫɤɨɝɨ ɧɚɪɨɞɚ, ɞɨɥɠɧɚ ɨɫɭɳɟɫɬɜɥɹɬɶɫɹ ɩɨ ɫɯɟɦɟ 
«ɡɧɚɸ ɢ ɩɨɧɢɦɚɸ». ɉɨɷɬɨɦɭ ɜ ɧɟɣ ɞɨɥɠɧɵ ɩɨɫɬɭɥɢɪɨɜɚɬɶɫɹ  
ɬɚɤɢɟ ɰɟɧɧɨɫɬɢ ɢ ɩɪɢɧɰɢɩɵ, ɤɨɬɨɪɵɟ ɫɨɡɜɭɱɧɵ ɱɚɹɧɢɹɦ ɢ 
ɨɠɢɞɚɧɢɹɦ ɫɥɭɲɚɸɳɢɯ. Ʉɚɤ ɩɨɤɚɡɵɜɚɟɬ ɚɧɚɥɢɡ 
ɢɧɚɭɝɭɪɚɰɢɨɧɧɵɯ ɪɟɱɟɣ Ȼ. Ɉɛɚɦɵ, ɜ ɧɢɯ ɢɫɩɨɥɶɡɨɜɚɧɵ ɬɚɤɢɟ 
ɫɥɨɜɚ, ɤɨɬɨɪɵɟ ɡɧɚɤɨɦɵ ɢ ɩɨɧɹɬɧɵ ɞɥɹ ɫɥɭɲɚɬɟɥɟɣ ɢ ɦɨɝɭɬ 
ɧɚɣɬɢ ɨɬɤɥɢɤ ɭ ɚɭɞɢɬɨɪɢɢ. ɋ ɥɟɤɫɢɤɨ-ɫɟɦɚɧɬɢɱɟɫɤɨɣ ɬɨɱɤɢ 
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ɡɪɟɧɢɹ ɜ ɤɚɱɟɫɬɜɟ ɤɥɸɱɟɜɵɯ ɜɵɫɬɭɩɚɸɬ ɬɚɤɢɟ ɫɥɨɜɚ, ɤɨɬɨɪɵɟ 
ɜɵɩɨɥɧɹɸɬ ɪɨɥɶ ɢɧɞɢɤɚɬɨɪɚ ɛɚɡɨɜɵɯ ɤɨɧɰɟɩɬɨɜ ɢ ɰɟɧɧɨɫɬɟɣ, 
ɜ ɬɨɦ ɱɢɫɥɟ ɬɚɤɢɟ ɤɚɤ НОЦШМrКМв, ПrООНШЦ, ОqЮКХТЭв, 
competition, fair play, hard work, personal responsibility ɢ ɬ.ɩ. ȼ 
ɤɚɱɟɫɬɜɟ ɨɫɧɨɜɧɵɯ ɰɟɧɧɨɫɬɟɣ ɜɵɫɬɭɩɚɸɬ ɢɞɟɢ, ɜɵɫɤɚɡɚɧɧɵɟ 
ɨɬɰɚɦɢ-ɨɫɧɨɜɚɬɟɥɹɦɢ ɢ ɡɚɥɨɠɟɧɧɵɟ ɜ Ⱦɟɤɥɚɪɚɰɢɢ 
ɧɟɡɚɜɢɫɢɦɨɫɬɢ ɢ Ʉɨɧɫɬɢɬɭɰɢɢ ɋɒȺ. Ɍɚɤ, ɫɨɝɥɚɫɧɨ Ȼ. Ɉɛɚɦɟ, 
ɚɦɟɪɢɤɚɧɫɤɭɸ ɧɚɰɢɸ ɜ ɩɟɪɜɭɸ ɨɱɟɪɟɞɶ ɜɵɞɟɥɹɟɬ ɢ ɞɟɥɚɟɬ 
«ɢɫɤɥɸɱɢɬɟɥɶɧɨɣ» ɟɟ ɩɪɢɜɟɪɠɟɧɧɨɫɬɶ ɨɫɧɨɜɨɩɨɥɚɝɚɸɲɢɦ 
ɞɨɤɭɦɟɧɬɚɦ ɋɒȺ ɢ, ɜ ɱɚɫɬɧɨɫɬɢ, ɨɫɧɨɜɧɨɣ ɢɞɟɟ, ɡɚɩɢɫɚɧɧɨɣ 
ɜ Ⱦɟɤɥɚɪɚɰɢɢ ɧɟɡɚɜɢɫɢɦɨɫɬɢ: “life, liberty, and the pursuit of 

happiness”.  
Ƚɨɜɨɪɹ ɨ ɞɪɭɝɢɯ ɨɫɧɨɜɨɩɨɥɚɝɚɸɳɢɯ ɞɥɹ ɚɦɟɪɢɤɚɧɰɟɜ 

ɰɟɧɧɨɫɬɹɯ ɢ ɩɪɢɧɰɢɩɚɯ, Ȼ. Ɉɛɚɦɚ ɨɬɦɟɱɚɟɬ ɬɚɤɢɟ ɤɚɤ 
tolerance, opportunity, human dignity, justice. ɏɚɪɚɤɬɟɪɢɡɭɹ 
ɚɦɟɪɢɤɚɧɫɤɢɣ ɯɚɪɚɤɬɟɪ, ɨɧ ɜɵɞɟɥɹɟɬ ɬɚɤɢɟ ɟɝɨ ɩɨɫɬɨɹɧɧɵɟ 
ɱɟɪɬɵ ɤɚɤ ɢɧɢɰɢɚɬɢɜɧɨɫɬɶ ɢ ɩɪɟɞɩɪɢɢɦɱɢɜɨɫɬɶ, ɝɨɬɨɜɧɨɫɬɶ ɤ 
ɭɩɨɪɧɨɦɭ ɬɪɭɞɭ ɢ ɥɢɱɧɚɹ ɨɬɜɟɬɫɬɜɟɧɧɨɫɬɶ (initiative and 

enterprise, hard work and personal responsibility). 

Ƚɥɚɜɧɨɣ ɬɟɦɨɣ ɜɬɨɪɨɝɨ ɢɧɚɭɝɭɪɚɰɢɨɧɧɨɝɨ ɜɵɫɬɭɩɥɟɧɢɹ Ȼ. 
Ɉɛɚɦɵ ɹɜɥɹɟɬɫɹ ɩɪɢɡɵɜ ɤ ɟɞɢɧɫɬɜɭ ɢ ɫɨɜɦɟɫɬɧɨɣ ɪɚɛɨɬɟ ɜɨ 
ɢɦɹ ɨɫɭɳɟɫɬɜɥɟɧɢɹ ɨɛɳɢɯ ɰɟɥɟɣ. ɇɚɱɚɜ ɫɜɨɟ ɜɵɫɬɭɩɥɟɧɢɟ ɫ 
ɬɟɦɵ ɟɞɢɧɫɬɜɚ, ɨɧ ɱɟɬɤɨ ɩɪɢɞɟɪɠɢɜɚɟɬɫɹ ɟɺ ɧɚ ɩɪɨɬɹɠɟɧɢɢ 
ɜɫɟɣ ɫɜɨɟɣ ɪɟɱɢ. ȼɚɠɧɵɦ ɪɢɬɨɪɢɱɟɫɤɢɦ ɩɪɢɟɦɨɦ ɹɜɥɹɸɬɫɹ 
ɨɛɪɚɳɟɧɢɹ, ɤɨɬɨɪɵɟ ɩɨɡɜɨɥɹɸɬ ɭɫɬɚɧɨɜɢɬɶ ɤɨɧɬɚɤɬ ɫ 
ɚɭɞɢɬɨɪɢɟɣ (My fellow citizens, My fellow Americans) ɢ 
ɩɨɤɚɡɵɜɚɸɬ, ɱɬɨ ɨɧ ɧɟ ɨɬɞɟɥɹɟɬ ɫɟɛɹ ɨɬ ɞɪɭɝɢɯ ɝɪɚɠɞɚɧ 
ɫɬɪɚɧɵ, ɧɚɯɨɞɢɬɫɹ ɜ ɟɞɢɧɟɧɢɢ ɫ ɚɦɟɪɢɤɚɧɫɤɢɦ ɧɚɪɨɞɨɦ.  

Ɋɟɱɶ Ȼ. Ɉɛɚɦɵ ɨɫɧɨɜɵɜɚɟɬɫɹ ɧɚ ɬɚɤɢɯ ɛɚɡɨɜɵɯ ɞɥɹ 
ɚɦɟɪɢɤɚɧɫɤɨɣ ɩɨɥɢɬɢɱɟɫɤɨɣ ɢɫɬɨɪɢɢ ɞɨɤɭɦɟɧɬɚɯ ɤɚɤ 
Ⱦɟɤɥɚɪɚɰɢɹ ɧɟɡɚɜɢɫɢɦɨɫɬɢ ɢ Ʉɨɧɫɬɢɬɭɰɢɹ ɋɒȺ. ȼ ɬɟɤɫɬɟ 
ɜɬɨɪɨɣ ɢɧɚɭɝɭɪɚɰɢɨɧɧɨɣ ɪɟɱɢ 5 ɪɚɡ ɩɨɜɬɨɪɹɟɬɫɹ ɜɵɪɚɠɟɧɢɟ 
АО, ЭСО ЩОШЩХО (ɜ ɩɟɪɜɨɣ ɢɧɚɭɝɭɪɚɰɢɨɧɧɨɣ ɪɟɱɢ – 1 ɪɚɡ), 
ɤɨɬɨɪɨɟ ɹɜɥɹɟɬɫɹ ɧɚɱɚɥɶɧɵɦɢ ɫɥɨɜɚɦɢ ɩɪɟɚɦɛɭɥɵ 
Kɨɧɫɬɢɬɭɰɢɢ ɋɒȺ.  
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ȼɚɠɧɭɸ ɪɨɥɶ ɜ ɪɟɱɚɯ ɚɦɟɪɢɤɚɧɫɤɢɯ ɩɪɟɡɢɞɟɧɬɨɜ ɢɝɪɚɸɬ 
ɢɧɬɟɪɬɟɤɫɬɭɚɥɶɧɵɟ ɨɬɫɵɥɤɢ ɢ ɚɥɥɸɡɢɢ. Ɍɚɤ, ɜɬɨɪɚɹ 
ɢɧɚɭɝɭɪɚɰɢɨɧɧɚɹ ɪɟɱɶ Ȼ. Ɉɛɚɦɵ ɫɨɞɟɪɠɢɬ ɞɜɟ ɚɥɥɸɡɢɜɧɵɟ 
ɫɫɵɥɤɢ ɧɚ ɪɟɱɢ Ⱥ. Ʌɢɧɤɨɥɶɧɚ, ɜ ɩɟɪɜɨɦ ɫɥɭɱɚɟ, ɤɨɝɞɚ ɨɧ  

ɩɪɢɜɨɞɢɬ ɡɚɤɥɸɱɢɬɟɥɶɧɵɟ ɫɬɪɨɤɢ Ƚɟɬɬɢɫɛɟɪɝɫɤɨɣ ɪɟɱɢ, 
ɱɚɫɬɢɱɧɨ ɩɟɪɟɮɪɚɡɢɪɨɜɚɜ ɢɯ, ɢ ɜɨ ɜɬɨɪɨɦ ɫɥɭɱɚɟ, ɤɨɝɞɚ Ȼ. 
Ɉɛɚɦɚ ɜ ɨɞɧɨɦ ɩɪɟɞɥɨɠɟɧɢɢ ɨɛɴɟɞɢɧɹɟɬ ɩɪɹɦɵɟ ɰɢɬɚɬɵ ɢɡ 
ɞɜɭɯ ɪɟɱɟɣ Ⱥ. Ʌɢɧɤɨɥɶɧɚ – ɜɬɨɪɨɣ ɢɧɚɭɝɭɪɚɰɢɨɧɧɨɣ ɪɟɱɢ 
(1865 ɝ.) ɢ ɪɟɱɢ «Ⱦɨɦ ɪɚɡɞɟɥɟɧɧɵɣ» (“House Divided”), 
ɩɪɨɢɡɧɟɫɟɧɧɨɣ Ⱥ. Ʌɢɧɤɨɥɶɧɨɦ ɜ ɯɨɞɟ ɤɚɦɩɚɧɢɢ ɩɨ ɜɵɛɨɪɚɦ 
ɧɚ ɦɟɫɬɨ ɜ ɋɟɧɚɬ ɋɒȺ ɜ 1858 ɝ. ȼ ɤɨɧɬɟɤɫɬɟ ɫɜɨɟɣ ɝɥɚɜɧɨɣ 
ɢɞɟɢ ɨ ɟɞɢɧɫɬɜɟ ɢ ɧɟɨɛɯɨɞɢɦɨɫɬɢ ɤɨɥɥɟɤɬɢɜɧɵɯ ɞɟɣɫɬɜɢɣ Ȼ. 
Ɉɛɚɦɚ ɢɫɩɨɥɶɡɭɟɬ ɜɵɪɚɠɟɧɢɟ “we cannot walk alone”, 
ɤɨɬɨɪɨɟ ɹɜɥɹɟɬɫɹ ɰɢɬɚɬɨɣ ɢɡ ɢɡɜɟɫɬɧɨɣ ɪɟɱɢ Ɇ.Ʌ. Ʉɢɧɝɚ “I 

Have a Dream” («ɍ ɦɟɧɹ ɟɫɬɶ ɦɟɱɬɚ»). ɉɨɫɪɟɞɫɬɜɨɦ ɰɢɬɚɬ 
ɢɡɜɟɫɬɧɵɯ ɜ Ⱥɦɟɪɢɤɟ ɩɨɥɢɬɢɱɟɫɤɢɯ ɥɢɞɟɪɨɜ Ȼ. Ɉɛɚɦɚ 
ɫɬɪɟɦɢɬɫɹ ɤ ɛɨɥɶɲɟɣ ɭɛɟɞɢɬɟɥɶɧɨɫɬɢ ɫɜɨɟɣ ɪɟɱɢ, 
ɭɫɬɚɧɨɜɥɟɧɢɸ ɤɨɧɬɚɤɬɚ ɫ ɚɭɞɢɬɨɪɢɟɣ.  

ȼɚɠɧɵɦ ɪɢɬɨɪɢɱɟɫɤɢɦ ɩɪɢɟɦɨɦ ɹɜɥɹɟɬɫɹ ɩɨɦɟɳɟɧɢɟ 
ɬɟɤɭɳɟɝɨ ɦɨɦɟɧɬɚ ɜ ɢɫɬɨɪɢɱɟɫɤɢɣ ɤɨɧɬɟɤɫɬ, ɫɨɡɞɚɧɢɟ 
ɜɩɟɱɚɬɥɟɧɢɹ ɢɫɬɨɪɢɱɟɫɤɨɣ ɩɪɟɟɦɫɬɜɟɧɧɨɫɬɢ ɟɝɨ ɩɨɥɢɬɢɤɢ 
ɤɚɤ ɩɪɨɞɨɥɠɟɧɢɹ ɢ ɪɚɡɜɢɬɢɹ ɢɞɟɣ ɨɬɰɨɜ-ɨɫɧɨɜɚɬɟɥɟɣ ɢ 
ɞɪɭɝɢɯ ɜɢɞɧɵɯ ɩɨɥɢɬɢɱɟɫɤɢɯ ɞɟɹɬɟɥɟɣ ɋɒȺ. ɗɬɨɦɭ 
ɜɩɟɱɚɬɥɟɧɢɸ ɫɩɨɫɨɛɫɬɜɭɟɬ ɢɫɩɨɥɶɡɭɟɦɚɹ Ȼ. Ɉɛɚɦɨɣ 
ɦɟɬɚɮɨɪɚ ɛɟɫɤɨɧɟɱɧɨɝɨ ɩɭɬɟɲɟɫɬɜɢɹ (a never-ending journey), 

ɜ ɤɨɬɨɪɨɦ ɭɱɚɫɬɜɭɟɬ ɜɟɫɶ ɚɦɟɪɢɤɚɧɫɤɢɣ ɧɚɪɨɞ. 

ɍɩɨɬɪɟɛɥɟɧɢɟ ɥɢɱɧɨɝɨ ɦɟɫɬɨɢɦɟɧɢɹ we ɜ ɢɧɤɥɸɡɢɜɧɨɦ 
ɡɧɚɱɟɧɢɢ ɹɜɥɹɟɬɫɹ ɟɳɟ ɨɞɧɢɦ ɩɪɢɟɦɨɦ, ɢɫɩɨɥɶɡɭɟɦɵɦ Ȼ. 
Ɉɛɚɦɨɣ ɞɥɹ ɩɨɞɱɟɪɤɢɜɚɧɢɹ ɟɞɢɧɫɬɜɚ ɫɨ ɫɜɨɢɦ ɧɚɪɨɞɨɦ. 
ɋɨɨɬɜɟɬɫɬɜɟɧɧɨ, ɜ ɫɜɨɢɯ ɢɧɚɭɝɭɪɚɰɢɨɧɧɵɯ ɪɟɱɚɯ Ȼ. Ɉɛɚɦɚ 
ɩɪɚɤɬɢɱɟɫɤɢ ɧɟ ɝɨɜɨɪɢɬ ɨɬ ɩɟɪɜɨɝɨ ɥɢɰɚ ɟɞɢɧɫɬɜɟɧɧɨɝɨ 
ɱɢɫɥɚ (ɜ ɩɟɪɜɨɣ ɢɧɚɭɝɭɪɚɰɢɨɧɧɨɣ ɪɟɱɢ ɦɟɫɬɨɢɦɟɧɢɟ I ɛɵɥɨ 
ɭɩɨɬɪɟɛɥɟɧɨ ɢɦ ɬɨɥɶɤɨ ɞɜɚɠɞɵ, ɜɨ ɜɬɨɪɨɣ - ɱɟɬɵɪɟɠɞɵ), ɚ ɜ 
ɨɫɧɨɜɧɨɦ ɝɨɜɨɪɢɬ ɨɬ ɩɟɪɜɨɝɨ ɥɢɰɚ ɦɧɨɠɟɫɬɜɟɧɧɨɝɨ ɱɢɫɥɚ, 
ɢɫɩɨɥɶɡɭɹ ɦɟɫɬɨɢɦɟɧɢɹ we, our, us, ɤɨɬɨɪɵɟ, ɧɚɩɪɢɦɟɪ, ɜɨ 
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ɜɬɨɪɨɣ ɢɧɚɭɝɭɪɚɰɢɨɧɧɨɣ ɪɟɱɢ ɛɵɥɢ ɭɩɨɬɪɟɛɥɟɧɵ, 

ɫɨɨɬɜɟɬɫɬɜɟɧɧɨ 89, 79 ɢ 19 ɪɚɡ.  
Ⱦɥɹ ɞɨɫɬɢɠɟɧɢɹ ɫɜɨɢɯ ɢɥɥɨɤɭɬɢɜɧɵɯ ɰɟɥɟɣ Ȼ. Ɉɛɚɦɚ 

ɚɤɬɢɜɧɨ ɢɫɩɨɥɶɡɭɟɬ ɛɨɥɶɲɨɟ ɤɨɥɢɱɟɫɬɜɨ ɪɚɡɧɵɯ 
ɫɬɢɥɢɫɬɢɱɟɫɤɢɯ ɩɪɢɟɦɨɜ, ɭɫɢɥɢɜɚɸɳɢɯ ɷɦɨɰɢɨɧɚɥɶɧɨɫɬɶ ɢ 
ɜɨɡɞɟɣɫɬɜɭɸɳɭɸ ɫɢɥɭ ɟɝɨ ɪɟɱɢ. ɇɚɩɪɢɦɟɪ, ɩɪɟɞɥɨɠɟɧɢɟ 
―Our journey is not complete‖, ɩɨɜɬɨɪɹɸɳɟɟɫɹ ɜ ɨɞɧɨɦ ɚɛɡɚɰɟ 
ɩɹɬɶ ɪɚɡ, ɢɫɩɨɥɶɡɨɜɚɧɨ ɜ ɮɨɪɦɟ ɚɧɚɮɨɪɵ ɜ ɧɚɱɚɥɟ 
ɩɪɟɞɥɨɠɟɧɢɹ, ɱɬɨ ɭɫɢɥɢɜɚɟɬ ɟɟ ɜɨɡɞɟɣɫɬɜɭɸɳɭɸ ɫɢɥɭ. ɋɚɦɚ 
ɦɟɬɚɮɨɪɚ «ɧɟɡɚɜɟɪɲɟɧɧɨɝɨ ɩɭɬɟɲɟɫɬɜɢɹ» (Our journey is not 

complete) ɜ ɢɫɩɨɥɶɡɭɟɦɨɦ ɤɨɧɬɟɤɫɬɟ ɢɦɟɟɬ 
ɥɢɧɝɜɨɤɭɥɶɬɭɪɧɭɸ ɫɩɟɰɢɮɢɤɭ, ɱɬɨ ɨɫɨɛɟɧɧɨ ɧɚɝɥɹɞɧɨ 
ɩɪɨɹɜɥɹɟɬɫɹ ɩɪɢ ɩɨɩɵɬɤɟ ɟɟ ɩɟɪɟɜɨɞɚ, ɧɚɩɪɢɦɟɪ, ɧɚ ɪɭɫɫɤɢɣ 
ɢɥɢ ɚɪɦɹɧɫɤɢɣ ɹɡɵɤɢ. Ɉɱɟɜɢɞɧɨ, ɱɬɨ ɨɧɚ ɞɨɥɠɧɚ 
ɩɟɪɟɜɨɞɢɬɶɫɹ ɧɟ ɤɚɤ «ɧɟɡɚɜɟɪɲɟɧɧɨɟ ɩɭɬɟɲɟɫɬɜɢɟ», ɚ ɤɚɤ 
«ɧɟɡɚɜɟɪɲɟɧɧɨɟ ɞɟɥɨ», ɜ ɪɟɡɭɥɶɬɚɬɟ ɱɟɝɨ ɬɟɪɹɟɬɫɹ ɨɛɪɚɡɧɨɫɬɶ 
ɚɧɝɥɢɣɫɤɨɣ ɦɟɬɚɮɨɪɵ.  

ȼ ɩɨɥɢɬɢɱɟɫɤɨɦ ɞɢɫɤɭɪɫɟ ɜɚɠɧɨɟ ɦɟɫɬɨ ɩɪɢɧɚɞɥɟɠɢɬ 
ɢɫɩɨɥɶɡɨɜɚɧɢɸ ɪɟɚɥɢɣ. ɇɚɩɪɢɦɟɪ, ɜɨ ɜɬɨɪɨɣ  
ɢɧɚɭɝɭɪɚɰɢɨɧɧɨɣ ɪɟɱɢ Ȼ. Ɉɛɚɦɚ ɢɫɩɨɥɶɡɨɜɚɥ ɬɚɤɢɟ ɪɟɚɥɢɢ 
ɤɚɤ Seneca FКХХs (ɋɟɧɟɤɚ-Ɏɨɥɥɫ), SОХЦК (ɋɟɥɶɦɚ) ɢ SЭШЧОаКХХ 
(ɋɬɨɭɧɜɨɥɥ)  – ɧɚɡɜɚɧɢɟ ɦɟɫɬ, ɩɨɥɨɠɢɜɲɢɯ ɧɚɱɚɥɨ 
ɞɜɢɠɟɧɢɹɦ ɡɚ ɩɪɚɜɚ ɠɟɧɳɢɧ, ɚɮɪɨɚɦɟɪɢɤɚɧɰɟɜ ɢ 
ɧɟɬɪɚɞɢɰɢɨɧɧɵɯ ɦɟɧɶɲɢɧɫɬɜ ɜ ɋɒȺ.  ȼɫɟ ɷɬɢ ɬɪɢ 
ɢɫɬɨɪɢɱɟɫɤɢɯ ɫɨɛɵɬɢɹ, ɫɵɝɪɚɜɲɢɯ ɜɚɠɧɭɸ ɪɨɥɶ ɜ ɛɨɪɶɛɟ ɡɚ 
ɝɪɚɠɞɚɧɫɤɢɟ ɩɪɚɜɚ ɜ Ⱥɦɟɪɢɤɟ, ɯɨɪɨɲɨ ɢɡɜɟɫɬɧɵ 
ɚɦɟɪɢɤɚɧɰɚɦ (ɫɨɝɥɚɫɧɨ ɫɥɨɜɚɪɸ ɤɭɥɶɬɭɪɧɨɣ ɝɪɚɦɨɬɧɨɫɬɢ  ɗ. 
Ⱦ. ɏɢɪɲɚ, ɜɫɟ ɨɧɢ ɜɯɨɞɹɬ ɜ ɤɨɝɧɢɬɢɜɧɭɸ ɛɚɡɭ ɫɪɟɞɧɟɝɨ 
ɚɦɟɪɢɤɚɧɰɚ), ɢ, ɦɟɬɨɧɢɦɢɱɧɨ ɭɩɨɦɢɧɚɹ ɢɯ, Ȼ. Ɉɛɚɦɚ ɞɚɜɚɥ 
ɩɨɧɹɬɶ, ɱɬɨ ɡɚɳɢɬɚ ɢɧɬɟɪɟɫɨɜ ɭɤɚɡɚɧɧɵɯ ɝɪɭɩɩ ɧɚɫɟɥɟɧɢɹ 
ɛɭɞɟɬ ɧɚɯɨɞɢɬɶɫɹ ɜ ɱɢɫɥɟ ɩɪɢɨɪɢɬɟɬɨɜ ɟɝɨ ɚɞɦɢɧɢɫɬɪɚɰɢɢ.  

ɋɥɟɞɭɟɬ ɨɬɦɟɬɢɬɶ, ɱɬɨ ɜ ɩɨɥɢɬɢɱɟɫɤɨɦ ɞɢɫɤɭɪɫɟ 
ɢɫɩɨɥɶɡɭɸɬɫɹ ɢ ɞɪɭɝɢɟ ɩɪɢɟɦɵ ɩɟɪɫɭɚɡɢɜɧɨɝɨ ɜɨɡɞɟɣɫɬɜɢɹ. 
ɋɪɟɞɢ ɧɢɯ ɜɚɠɧɨɟ ɦɟɫɬɨ ɡɚɧɢɦɚɸɬ ɪɢɬɨɪɢɱɟɫɤɢɟ ɜɨɩɪɨɫɵ, ɚ 
ɬɚɤɠɟ ɨɛɳɢɟ ɜɨɩɪɨɫɵ, ɤɨɬɨɪɵɟ ɦɨɝɭɬ ɫɬɪɨɢɬɶɫɹ ɛɟɡ  
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ɢɧɜɟɪɫɢɢ. Ɍɚɤ, ɜ ɟɠɟɝɨɞɧɨɦ «ɉɨɫɥɚɧɢɢ ɨ ɩɨɥɨɠɟɧɢɢ ɫɬɪɚɧɵ» 

(State of the Union Address) ɡɚ 2015 ɝ. Ȼ. Ɉɛɚɦɚ ɢɫɩɨɥɶɡɨɜɚɥ 
ɰɟɥɵɣ ɪɹɞ ɪɢɬɨɪɢɱɟɫɤɢɯ ɜɨɩɪɨɫɨɜ, ɩɪɢɞɚɜ ɢɦ ɮɨɪɦɭ 
ɚɥɶɬɟɪɧɚɬɢɜɧɵɯ. ȼ ɧɢɯ ɩɨɫɪɟɞɫɬɜɨɦ ɫɩɟɰɢɚɥɶɧɵɯ 
ɥɟɤɫɢɱɟɫɤɢɯ ɦɚɪɤɟɪɨɜ ɞɚɟɬɫɹ ɭɤɚɡɚɧɢɟ ɧɚ ɩɪɚɜɢɥɶɧɵɣ, ɫ 
ɬɨɱɤɢ ɡɪɟɧɢɹ ɨɪɚɬɨɪɚ, ɨɬɜɟɬ. Ⱥɥɶɬɟɪɧɚɬɢɜɧɵɟ ɜɨɩɪɨɫɵ 
ɜɩɨɥɧɟ ɜɩɢɫɵɜɚɸɬɫɹ ɜ ɯɚɪɚɤɬɟɪɧɭɸ ɞɥɹ ɩɨɥɢɬɢɱɟɫɤɨɝɨ 
ɞɢɫɤɭɪɫɚ ɨɩɩɨɡɢɰɢɸ «ɫɜɨɣ-ɱɭɠɨɣ» ɢɥɢ «ɞɪɭɝ-ɜɪɚɝ» ɢ 
ɩɨɡɜɨɥɹɸɬ ɧɚɩɨɥɧɢɬɶ ɟɟ ɮɪɟɣɦɨɜɵɟ ɫɬɪɭɤɬɭɪɵ 
ɫɨɨɬɜɟɬɫɬɜɭɸɳɢɦ ɫɨɞɟɪɠɚɧɢɟɦ. 

Ⱦɥɹ ɪɢɬɨɪɢɱɟɫɤɨɝɨ ɫɬɢɥɹ Ȼ. Ɉɛɚɦɵ ɛɨɥɶɲɨɟ ɡɧɚɱɟɧɢɟ 
ɢɦɟɟɬ ɬɚɤɬɢɤɚ ɩɨɞɞɟɪɠɢɜɚɧɢɹ ɩɨɫɬɨɹɧɧɨɝɨ ɤɨɧɬɚɤɬɚ ɫ 
ɚɭɞɢɬɨɪɢɟɣ, ɩɨɥɭɱɟɧɢɹ ɨɬ ɧɟɟ ɩɨɥɨɠɢɬɟɥɶɧɵɯ ɨɬɤɥɢɤɨɜ ɢ 
ɡɧɚɤɨɜ ɫɨɝɥɚɫɢɹ ɢ ɨɞɨɛɪɟɧɢɹ. ɗɬɨɝɨ ɨɧ ɞɨɛɢɜɚɟɬɫɹ, 
ɧɚɩɪɢɦɟɪ, ɩɨɫɪɟɞɫɬɜɨɦ ɢɫɩɨɥɶɡɨɜɚɧɢɹ ɨɛɳɢɯ ɜɨɩɪɨɫɨɜ, ɜ 
ɬɨɦ ɱɢɫɥɟ ɩɪɢɞɚɜɚɹ ɫɩɟɰɢɚɥɶɧɨɦɭ ɜɨɩɪɨɫɭ ɮɨɪɦɭ ɨɛɳɟɝɨ 

ɜɨɩɪɨɫɚ, ɤɨɬɨɪɵɣ ɬɪɟɛɭɟɬ ɭɬɜɟɪɞɢɬɟɥɶɧɨɝɨ ɥɢɛɨ 
ɨɬɪɢɰɚɬɟɥɶɧɨɝɨ ɨɬɜɟɬɚ (―Do you think what?‖ ɜɦɟɫɬɨ  ―АСКЭ 
НШ вШЮ ЭСТЧФ?‖), ɢɥɢ ɱɟɪɟɡ ɨɬɫɭɬɫɬɜɢɟ ɢɧɜɟɪɫɢɢ ɩɪɢ 
ɩɨɫɬɪɨɟɧɢɢ ɨɛɳɟɝɨ ɜɨɩɪɨɫɚ (“АО аКЧt tШ sСШа Шur strОЧРtС ТЧ 
tСТs ЧОа МОЧturв?”), ɱɬɨ ɩɨɡɜɨɥɹɟɬ ɩɨɥɭɱɢɬɶ ɫɤɨɪɟɟ 
ɭɬɜɟɪɞɢɬɟɥɶɧɵɣ, ɱɟɦ ɨɬɪɢɰɚɬɟɥɶɧɵɣ ɨɬɜɟɬ.  

ȼɚɠɧɵɦ ɩɪɢɟɦɨɦ ɪɢɬɨɪɢɱɟɫɤɨɝɨ ɜɨɡɞɟɣɫɬɜɢɹ ɹɜɥɹɟɬɫɹ 
ɜɤɥɸɱɟɧɢɟ ɜ ɪɟɱɶ ɢɥɢ ɜɵɫɬɭɩɥɟɧɢɟ ɪɚɡɧɵɯ ɢɫɬɨɪɢɣ, 
ɩɨɞɬɜɟɪɠɞɚɸɳɢɯ ɨɫɧɨɜɧɭɸ ɢɞɟɸ ɨɪɚɬɨɪɚ. Ʉɥɚɫɫɢɱɟɫɤɢɦ 
ɦɨɠɧɨ ɧɚɡɜɚɬɶ ɩɪɢɦɟɪ ɢɫɩɨɥɶɡɨɜɚɧɢɹ Ȼ. Ɉɛɚɦɨɣ ɜ ɟɝɨ 
ɩɨɛɟɞɧɨɣ ɪɟɱɢ 2008 ɝ. ɢɫɬɨɪɢɢ ɨ 106-ɥɟɬɧɟɣ ɱɟɪɧɨɤɨɠɟɣ 
ɢɡɛɢɪɚɬɟɥɶɧɢɰɟ ɗɧɧ ɇɢɤɫɨɧ Ʉɭɩɟɪ, ɤɨɬɨɪɚɹ ɪɨɞɢɥɚɫɶ ɜɨ 
ɜɪɟɦɟɧɚ, ɤɨɝɞɚ ɨɧɚ ɧɟ ɦɨɝɥɚ ɝɨɥɨɫɨɜɚɬɶ, ɚ ɬɟɩɟɪɶ, ɤɨɝɞɚ ɜɫɟ 
ɢɡɦɟɧɢɥɨɫɶ, ɨɧɚ ɦɨɝɥɚ ɝɨɥɨɫɨɜɚɬɶ ɢ ɝɨɥɨɫɨɜɚɥɚ, ɩɨɞɬɜɟɪɞɢɜ 
ɬɟɦ ɫɚɦɵɦ ɟɝɨ ɝɥɚɜɧɵɣ ɩɪɟɞɜɵɛɨɪɧɵɣ ɫɥɨɝɚɧ ―Yes, we can‖. 

ȼɵɜɨɞɵ 
Ɍɚɤɢɦ ɨɛɪɚɡɨɦ, ɚɧɚɥɢɡ ɪɟɱɟɣ Ȼ. Ɉɛɚɦɵ ɩɨɤɚɡɚɥ, ɱɬɨ 

ɡɚɞɟɣɫɬɜɨɜɚɧɧɵɟ ɜ ɧɢɯ ɤɚɤ ɥɢɧɝɜɢɫɬɢɱɟɫɤɢɟ, ɬɚɤ ɢ 
ɷɤɫɬɪɚɥɢɧɝɜɢɫɬɢɱɟɫɤɢɟ ɫɪɟɞɫɬɜɚ ɢɦɟɥɢ ɰɟɥɶɸ ɨɤɚɡɚɧɢɹ 
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ɩɟɪɥɭɤɨɬɢɜɧɨɝɨ ɜɨɡɞɟɣɫɬɜɢɹ ɧɚ ɫɥɭɲɚɸɳɢɯ, ɢɯ ɭɛɟɠɞɟɧɢɹ ɜ 
ɧɟɨɛɯɨɞɢɦɨɫɬɢ ɫɨɜɦɟɫɬɧɨɣ ɪɚɛɨɬɵ ɞɥɹ ɞɨɫɬɢɠɟɧɢɹ 
ɩɨɫɬɚɜɥɟɧɧɵɯ ɰɟɥɟɣ. ɗɮɮɟɤɬɢɜɧɨɫɬɶ ɤɨɦɦɭɧɢɤɚɰɢɢ 
ɩɪɟɞɩɨɥɚɝɚɟɬ ɨɫɭɳɟɫɬɜɥɟɧɢɟ ɦɨɞɟɥɢ ɡɧɚɸ – ɩɨɧɢɦɚɸ, 

ɤɨɬɨɪɚɹ ɩɪɟɞɩɨɥɚɝɚɟɬ ɨɞɧɨɪɨɞɧɨɫɬɶ ɤɨɝɧɢɬɢɜɧɨɣ ɛɚɡɵ ɢ 
ɮɨɧɨɜɵɯ ɡɧɚɧɢɣ ɤɨɦɦɭɧɢɤɚɧɬɨɜ. ȼ ɬɟɯ ɫɥɭɱɚɹɯ, ɤɨɝɞɚ 
ɮɨɧɨɜɵɟ ɡɧɚɧɢɹ ɤɨɦɦɭɧɢɤɚɧɬɨɜ ɧɟ ɫɨɜɩɚɞɚɸɬ, ɞɟɣɫɬɜɭɟɬ 
ɦɨɞɟɥɶ ɧɟ ɡɧɚɸ – ɧɨ ɞɨɝɚɞɵɜɚɸɫɶ, ɤɨɬɨɪɚɹ ɬɚɤɠɟ ɜɚɠɧɚ ɞɥɹ 
ɩɟɪɫɭɚɡɢɜɧɨɣ ɤɨɦɦɭɧɢɤɚɰɢɢ, ɬ.ɤ. ɩɪɨɰɟɫɫ ɞɨɝɚɞɵɜɚɧɢɹ ɜ 
ɫɥɭɱɚɟ ɩɪɚɜɢɥɶɧɨɣ ɚɪɝɭɦɟɧɬɚɰɢɢ ɩɪɢɜɨɞɢɬ ɤ 
ɞɨɩɨɥɧɢɬɟɥɶɧɵɦ ɢɧɬɟɥɥɟɤɬɭɚɥɶɧɵɦ ɭɫɢɥɢɹɦ ɫɨ ɫɬɨɪɨɧɵ 
ɪɟɰɢɩɢɟɧɬɚ, ɚ, ɫɥɟɞɨɜɚɬɟɥɶɧɨ, ɢ ɤ ɭɫɜɨɟɧɢɸ ɡɧɚɧɢɣ. Ɇɨɞɟɥɶ 
ɧɟ ɡɧɚɸ – ɧɟ ɩɨɧɢɦɚɸ ɝɚɪɚɧɬɢɪɭɟɬ ɧɟɭɞɚɱɭ ɤɨɦɦɭɧɢɤɚɰɢɢ. 
ɍɫɩɟɲɧɨɫɬɶ ɤɨɦɦɭɧɢɤɚɰɢɢ ɡɚɜɢɫɢɬ ɨɬ ɩɪɚɝɦɚɬɢɱɟɫɤɢɯ 
ɩɪɟɫɭɩɩɨɡɢɰɢɣ ɤɨɦɦɭɧɢɤɚɧɬɨɜ, ɢɯ ɤɭɥɶɬɭɪɧɨɣ ɝɪɚɦɨɬɧɨɫɬɢ,  
ɜɵɛɨɪɚ ɬɚɤɢɯ ɪɟɱɟɜɵɯ ɫɪɟɞɫɬɜ, ɤɨɬɨɪɵɟ ɧɟ ɬɨɥɶɤɨ ɧɚɢɛɨɥɟɟ 
ɩɨɥɧɨ ɨɬɜɟɱɚɸɬ ɤɨɦɦɭɧɢɤɚɬɢɜɧɨɦɭ ɧɚɦɟɪɟɧɢɸ ɚɞɪɟɫɚɧɬɚ, 
ɧɨ ɢ ɫɨɨɬɜɟɬɫɬɜɭɸɬ ɰɟɧɧɨɫɬɧɵɦ ɭɫɬɚɧɨɜɤɚɦ ɬɨɣ ɤɭɥɶɬɭɪɵ, 
ɧɚ ɹɡɵɤɟ ɤɨɬɨɪɨɣ ɜɟɞɟɬɫɹ ɤɨɦɦɭɧɢɤɚɰɢɹ.  
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ɥɟɤɫɢɱɟɫɤɢɯ ɟɞɢɧɢɰ ɢɦɟɟɬ ɫɭɳɟɫɬɜɟɧɧɨɟ ɡɧɚɱɟɧɢɟ ɞɥɹ 
ɩɨɧɢɦɚɧɢɹ ɬɟɤɫɬɚ, ɩɨɫɤɨɥɶɤɭ ɪɟɚɥɢɢ ɨɬɪɚɠɚɸɬ ɢɫɬɨɪɢɸ, 
ɤɭɥɶɬɭɪɭ ɬɨɝɨ ɢɥɢ ɢɧɨɝɨ ɧɚɪɨɞɚ. Ⱦɥɹ ɫɨɜɪɟɦɟɧɧɨɝɨ ɦɢɪɚ 
ɯɚɪɚɤɬɟɪɟɧ ɩɪɨɰɟɫɫ ɝɥɨɛɚɥɢɡɚɰɢɢ, ɜ ɪɚɦɤɚɯ ɤɨɬɨɪɨɝɨ 
ɬɪɚɞɢɰɢɢ ɢ ɪɚɡɥɢɱɢɹ ɦɟɠɞɭ ɫɬɪɚɧɚɦɢ ɫɬɢɪɚɸɬɫɹ, ɩɨɷɬɨɦɭ 
ɞɚɧɧɚɹ ɬɟɦɚ ɚɤɬɭɚɥɶɧɚ. ȼ ɞɚɧɧɨɣ ɫɬɚɬɶɟ ɦɚɬɟɪɢɚɥɨɦ ɞɥɹ 
ɩɪɚɤɬɢɱɟɫɤɨɝɨ ɢɫɫɥɟɞɨɜɚɧɢɹ ɩɨɫɥɭɠɢɥ ɪɨɦɚɧ ɏɟɥɟɧ Ɏɢɥɞɢɧɝ 
«Ⱦɧɟɜɧɢɤ Ȼɪɢɞɠɢɬ Ⱦɠɨɧɫ» ɢ «Ȼɪɢɞɠɢɬ Ⱦɠɨɧɫ. ɇɚ ɝɪɚɧɢ 
ɛɟɡɭɦɢɹ» ɢ  ɩɟɪɟɜɨɞ ɷɬɢɯ ɪɨɦɚɧɨɜ Ⱥ.ɇ. Ɇɨɫɤɜɢɱɟɜɨɣ. ȼ 
ɪɚɦɤɚɯ ɢɫɫɥɟɞɨɜɚɧɢɹ ɢɫɩɨɥɶɡɨɜɚɧ ɫɪɚɜɧɢɬɟɥɶɧɨ-

ɫɨɩɨɫɬɚɜɢɬɟɥɶɧɵɣ ɦɟɬɨɞ ɢɡɭɱɟɧɢɹ ɷɦɩɢɪɢɱɟɫɤɨɝɨ 
ɦɚɬɟɪɢɚɥɚ. Ɂɚɞɚɱɚ ɫɬɚɬɶɢ ɡɚɤɥɸɱɚɟɬɫɹ ɜ ɬɨɦ, ɱɬɨɛɵ 
ɩɨɤɚɡɚɬɶ, ɧɚɫɤɨɥɶɤɨ ɜɚɠɧɨ ɩɟɪɟɜɨɞɢɬɶ ɪɟɚɥɢɢ; ɜɵɹɜɢɬɶ 
ɷɮɮɟɤɬɢɜɧɵɟ ɩɪɢɟɦɵ ɢɯ ɩɟɪɟɞɚɱ, ɩɨɫɤɨɥɶɤɭ ɭ ɪɟɚɥɢɣ ɧɟɬ 
ɬɨɱɧɵɯ ɷɤɜɢɜɚɥɟɧɬɨɜ, ɨɧɢ ɩɪɟɞɫɬɚɜɥɹɸɬ ɫɥɨɠɧɨɫɬɶ ɞɥɹ 
ɩɟɪɟɜɨɞɚ ɧɚ ɞɪɭɝɢɟ ɹɡɵɤɢ, ɬɚɤ ɤɚɤ ɹɜɥɹɸɬɫɹ ɨɬɪɚɠɟɧɢɟɦ 
ɧɚɰɢɨɧɚɥɶɧɨɝɨ ɦɟɧɬɚɥɢɬɟɬɚ. Ɍɚɤ, ɜ ɯɨɞɟ ɢɫɫɥɟɞɨɜɚɧɢɹ ɛɵɥɨ 
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ɜɵɹɜɥɟɧɨ, ɱɬɨ ɩɪɢ ɩɟɪɟɜɨɞɟ ɪɟɚɥɢɣ ɧɟɨɛɯɨɞɢɦɵ ɮɨɧɨɜɵɟ 
ɡɧɚɧɢɹ, ɩɨɫɤɨɥɶɤɭ ɧɟɞɨɫɬɚɬɨɱɧɚɹ ɨɫɜɟɞɨɦɥɟɧɧɨɫɬɶ ɦɨɠɟɬ 
ɩɪɢɜɟɫɬɢ ɤ ɛɭɤɜɚɥɢɡɦɭ ɜ ɩɟɪɟɜɨɞɟ. Ɉɩɬɢɦɚɥɶɧɵɦɢ 
ɫɩɨɫɨɛɚɦɢ ɩɟɪɟɞɚɱɢ ɪɟɚɥɢɣ ɹɜɥɹɸɬɫɹ ɨɩɢɫɚɬɟɥɶɧɵɣ ɩɟɪɟɜɨɞ, 
ɝɟɧɟɪɚɥɢɡɚɰɢɹ, ɡɚɦɟɧɚ ɧɚ ɛɨɥɟɟ ɢɡɜɟɫɬɧɵɣ ɷɤɜɢɜɚɥɟɧɬ, ɚ 
ɬɚɤɠɟ ɜ ɛɨɥɶɲɢɧɫɬɜɟ ɫɥɭɱɚɟɜ ɧɟɨɛɯɨɞɢɦɨ ɞɚɜɚɬɶ ɫɫɵɥɤɢ ɫ 
ɩɨɹɫɧɟɧɢɹɦɢ, ɱɬɨɛɵ ɪɟɚɥɢɹ ɛɵɥɚ ɫɨɯɪɚɧɟɧɚ, ɧɨ ɜ ɬɨ ɠɟ 
ɜɪɟɦɹ ɛɵɥɚ ɩɨɧɹɬɧɚ ɱɢɬɚɬɟɥɸ. Ɉɞɧɚɤɨ ɫɬɨɢɬ ɩɨɦɧɢɬɶ, 
ɱɬɨ ɢɧɨɝɞɚ ɪɟɚɥɢɹ ɧɟ ɫɬɨɥɶ ɫɭɳɟɫɬɜɟɧɧɚ, ɬɨɝɞɚ ɟɟ ɦɨɠɧɨ 
ɨɩɭɫɬɢɬɶ ɞɥɹ ɥɭɱɲɟɣ ɩɟɪɟɞɚɱɢ ɫɨɞɟɪɠɚɧɢɹ ɬɟɤɫɬɚ. 

Ʉɥɸɱɟɜɵɟ ɫɥɨɜɚ: ɪɟɚɥɢɢ, ɥɢɧɝɜɢɫɬɢɤɚ ɬɟɤɫɬɚ, 
ɫɬɢɥɢɫɬɢɤɚ, ɩɪɚɝɦɚɬɢɤɚ, ɥɢɬɟɪɚɬɭɪɨɜɟɞɟɧɢɟ, ɩɟɪɟɜɨɞ, 
ɩɟɪɟɜɨɞɨɜɟɞɟɧɢɟ, ɯɭɞɨɠɟɫɬɜɟɧɧɵɣ ɬɟɤɫɬ. 
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This article is devoted to the problem of realia translation in 

English-language texts of the diary genre. Translation of such 

lexical units is important for understanding the text, because the 

realia reflect the history and culture of a particular nation. The 

modern world is characterized by the process of globalization, 

when traditions and differences between countries are blended, 

so this topic is relevant. The material for the research is Helen 

Fielding's novels "The Bridget Jones Diary" and "Bridget Jones. 

The Edge of Reason" and the translation of these novels by A.N. 

Moskvicheva. The comparative method is used in the study. The 

purpose of the article is to show how important it is to translate 

realia, to identify effective methods, because there are no exact 

equivalents in other languages as realia reflect the ethnic 
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mentality. So it was found out that background knowledge is very 

important for realia translation. And the best methods of realia 

translation are descriptive translation, generalization, 

replacement by a well-known equivalent, and in most cases it is 

necessary to give explanatory references. However, if some realia 

are not significant for the text essence, they can be omitted. 
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ȼɜɟɞɟɧɢɟ 

Ƚɥɨɛɚɥɢɡɚɰɢɹ – ɨɫɧɨɜɧɚɹ ɱɟɪɬɚ ɫɨɜɪɟɦɟɧɧɨɝɨ ɦɢɪɚ, 
ɤɨɬɨɪɚɹ ɜɥɢɹɟɬ ɧɚ ɜɫɟ ɚɫɩɟɤɬɵ ɨɛɳɟɫɬɜɚ, ɢ ɜ ɪɟɡɭɥɶɬɚɬɟ 
ɞɚɧɧɨɝɨ ɩɪɨɰɟɫɫɚ ɦɧɨɝɢɟ ɧɚɰɢɨɧɚɥɶɧɨ-ɫɩɟɰɢɮɢɱɟɫɤɢɟ 
ɬɪɚɞɢɰɢɢ ɢ ɫɭɳɟɫɬɜɟɧɧɵɟ ɪɚɡɥɢɱɢɹ ɦɟɠɞɭ ɫɬɪɚɧɚɦɢ 
ɧɚɱɢɧɚɸɬ ɩɨɫɬɟɩɟɧɧɨ ɧɢɜɟɥɢɪɨɜɚɬɶɫɹ. ɉɨɫɤɨɥɶɤɭ ɬɚɤɢɟ 
ɬɟɧɞɟɧɰɢɢ ɟɫɬɟɫɬɜɟɧɧɵɦ ɨɛɪɚɡɨɦ ɨɬɪɚɠɚɸɬɫɹ ɜ ɹɡɵɤɟ, ɜ 

ɫɨɜɪɟɦɟɧɧɨɣ ɥɢɧɝɜɢɫɬɢɤɟ ɧɟɢɡɦɟɧɧɨ ɜɵɫɨɤ ɢɧɬɟɪɟɫ ɤ 
ɫɨɩɨɫɬɚɜɢɬɟɥɶɧɵɦ ɢɫɫɥɟɞɨɜɚɧɢɹɦ: ―the development and 
deepening of different aspects of knowledge showed that the 

language should be studied in connection with contact zones 
(points where different languages and cultures meet) and that it 
should be seen as part of human cognitive activity‖ 

(Aleksandrova, Mendzheritskaya, Malakhova, 2017, p. 100).  
ɇɚɪɹɞɭ ɫ ɜɡɚɢɦɨɜɥɢɹɧɢɟɦ ɹɡɵɤɨɜ ɢ ɤɭɥɶɬɭɪ ɞɪɭɝ ɧɚ ɞɪɭɝɚ 

ɜ ɩɪɨɰɟɫɫɟ ɹɡɵɤɨɜɵɯ ɤɨɧɬɚɤɬɨɜ, ɜ ɤɚɠɞɨɣ ɤɭɥɶɬɭɪɟ ɨɫɬɚɸɬɫɹ 
ɬɚɤɢɟ ɫɥɨɜɚ, ɤɨɬɨɪɵɟ ɯɚɪɚɤɬɟɪɧɵ ɬɨɥɶɤɨ ɞɥɹ ɧɟɟ, ɢ ɡɚɱɚɫɬɭɸ 
ɩɨɞɨɛɧɚɹ ɥɟɤɫɢɤɚ ɜɵɡɵɜɚɟɬ ɡɚɬɪɭɞɧɟɧɢɹ ɭ ɩɪɟɞɫɬɚɜɢɬɟɥɟɣ 
ɞɪɭɝɢɯ ɥɢɧɝɜɨɤɭɥɶɬɭɪɧɵɯ ɫɨɨɛɳɟɫɬɜ. ȼ ɫɜɹɡɢ ɫ ɷɬɢɦ 
ɩɪɨɛɥɟɦɚ ɩɟɪɟɞɚɱɢ ɩɪɚɝɦɚ-ɫɦɵɫɥɨɜɨɝɨ ɫɜɨɟɨɛɪɚɡɢɹ ɪɟɚɥɢɣ 
ɫɪɟɞɫɬɜɚɦɢ ɞɪɭɝɨɝɨ ɹɡɵɤɚ ɜɫɟɝɞɚ ɡɚɧɢɦɚɥɚ ɨɫɨɛɨɟ ɦɟɫɬɨ ɜ 
ɬɟɨɪɢɢ ɩɟɪɟɜɨɞɚ (ɫɦ., ɧɚɩɪɢɦɟɪ, Ʌɢɬɜɢɧɨɜ, 2013; Ɍɨɦɚɥɢɧ, 
Ɇɚɥɸɝɚ, 2016; Crystal, 2017). Ɇɚɤɫɢɦɚɥɶɧɨ ɬɨɱɧɚɹ ɪɟɰɟɩɰɢɹ 
ɫɟɦɚɧɬɢɱɟɫɤɨɝɨ ɫɩɟɤɬɪɚ ɥɟɤɫɢɱɟɫɤɢɯ ɟɞɢɧɢɰ ɢɦɟɟɬ ɛɨɥɶɲɨɟ 
ɡɧɚɱɟɧɢɟ ɞɥɹ ɩɨɧɢɦɚɧɢɹ ɬɟɤɫɬɚ, ɨɫɨɛɟɧɧɨ ɯɭɞɨɠɟɫɬɜɟɧɧɨɝɨ, 
ɬɚɤ ɤɚɤ ɨɬɥɢɱɢɬɟɥɶɧɚɹ ɱɟɪɬɚ ɪɟɚɥɢɣ – ɫɜɹɡɶ ɫ ɨɛɨɡɧɚɱɚɟɦɵɦ 
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ɧɚɪɨɞɨɦ, ɩɪɟɞɦɟɬɨɦ, ɩɨɧɹɬɢɟɦ, ɢɫɬɨɪɢɱɟɫɤɢɦ ɫɨɛɵɬɢɟɦ, 
ɩɨɷɬɨɦɭ ɞɥɹ ɞɚɧɧɨɝɨ ɹɜɥɟɧɢɹ ɯɚɪɚɤɬɟɪɟɧ ɢɫɬɨɪɢɱɟɫɤɢɣ ɢɥɢ 
ɦɟɫɬɧɵɣ ɤɨɥɨɪɢɬ. ɒɢɪɨɤɨ ɢɫɩɨɥɶɡɭɸɬɫɹ ɪɟɚɥɢɢ ɜ ɮɢɤɲɧ-
ɞɧɟɜɧɢɤɚɯ, ɩɨɫɤɨɥɶɤɭ ɝɟɪɨɟɦ ɜɟɞɭɬɫɹ ɡɚɩɢɫɢ «ɞɥɹ ɫɟɛɹ», ɱɬɨ 
ɩɪɟɞɩɨɥɚɝɚɟɬ ɫɜɨɛɨɞɧɭɸ ɮɨɪɦɭ ɜɵɪɚɠɟɧɢɹ ɦɵɫɥɟɣ ɢ 
ɜɩɟɱɚɬɥɟɧɢɣ, ɨɩɢɫɚɧɢɹ ɬɨɝɨ, ɱɬɨ ɨɤɪɭɠɚɟɬ ɚɜɬɨɪɚ-
ɩɨɜɟɫɬɜɨɜɚɬɟɥɹ. 

ɍ ɪɟɚɥɢɣ ɧɟɬ ɬɨɱɧɵɯ ɷɤɜɢɜɚɥɟɧɬɨɜ, ɩɨɷɬɨɦɭ ɨɧɢ 
ɩɪɟɞɫɬɚɜɥɹɸɬ ɫɥɨɠɧɨɫɬɶ ɞɥɹ ɩɟɪɟɜɨɞɚ ɧɚ ɞɪɭɝɢɟ ɹɡɵɤɚ, ɬɚɤ 
ɤɚɤ ɹɜɥɹɸɬɫɹ ɨɬɪɚɠɟɧɢɟɦ ɧɚɰɢɨɧɚɥɶɧɨɝɨ ɦɟɧɬɚɥɢɬɟɬɚ.  

Ɇ.Ʌ. Ⱥɥɟɤɫɟɟɜɚ ɨɬɦɟɱɚɟɬ, ɱɬɨ ɩɟɪɟɜɨɞ ɪɟɚɥɢɣ – ɷɬɨ 
«ɫɥɨɠɧɵɣ ɦɵɫɥɢɬɟɥɶɧɵɣ ɩɪɨɰɟɫɫ, ɫɨɫɬɨɹɳɢɣ ɜ ɨɫɦɵɫɥɟɧɢɢ 
ɤɭɥɶɬɭɪɧɨɝɨ ɷɤɜɢɜɚɥɟɧɬɚ, ɤɨɧɰɟɩɬɚ ɢ ɩɟɪɟɞɚɱɟ ɮɨɪɦɵ, 
ɫɨɞɟɪɠɚɧɢɹ, ɧɚɰɢɨɧɚɥɶɧɨɝɨ ɢ ɢɫɬɨɪɢɱɟɫɤɨɝɨ ɤɨɥɨɪɢɬɚ 
ɫɪɟɞɫɬɜɚɦɢ ɹɡɵɤɚ ɩɟɪɟɜɨɞɚ» (Ⱥɥɟɤɫɟɟɜɚ, 2009, ɫ. 14-18), ɬɨ 
ɟɫɬɶ ɩɟɪɟɜɨɞ ɪɟɚɥɢɣ ɧɟ ɞɨɥɠɟɧ ɫɜɨɞɢɬɶɫɹ ɤ ɩɨɢɫɤɭ ɩɪɹɦɨɝɨ 
ɫɨɨɬɜɟɬɫɬɜɢɹ. 

Ɉɞɧɚɤɨ ɫɬɨɢɬ ɩɨɦɧɢɬɶ, ɱɬɨ ɟɫɥɢ ɪɟɚɥɢɹ ɧɟɫɭɳɟɫɬɜɟɧɧɚ, ɬɨ 
ɟɟ ɦɨɠɧɨ ɨɩɭɫɬɢɬɶ ɞɥɹ ɥɭɱɲɟɣ ɩɟɪɟɞɚɱɢ ɫɨɞɟɪɠɚɧɢɹ ɬɟɤɫɬɚ, 
ɬɚɤ ɤɚɤ ɞɚɥɟɤɨ ɧɟ ɜɫɟɝɞɚ ɦɨɠɧɨ ɫɨɯɪɚɧɢɬɶ ɪɟɚɥɢɸ ɢɥɢ ɧɚɣɬɢ 
ɨɩɬɢɦɚɥɶɧɵɣ ɷɤɜɢɜɚɥɟɧɬ. Ɍɟɦ ɧɟ ɦɟɧɟɟ, ɷɬɨ ɩɪɚɤɬɢɱɟɫɤɢ 
ɧɟɢɡɛɟɠɧɨ ɜɥɟɱɟɬ ɞɟɜɚɥɶɜɚɰɢɸ ɯɭɞɨɠɟɫɬɜɟɧɧɨɣ ɰɟɧɧɨɫɬɢ 
ɩɟɪɟɜɨɞɚ (Ɇɚɥɚɯɨɜɚ, 2017). Ⱦɚɥɟɟ ɜ ɧɚɫɬɨɹɳɟɣ ɫɬɚɬɶɟ ɛɭɞɟɬ 
ɩɪɟɞɩɪɢɧɹɬɚ ɩɨɩɵɬɤɚ ɩɪɨɚɧɚɥɢɡɢɪɨɜɚɬɶ ɤɨɧɤɪɟɬɧɵɟ ɫɥɭɱɚɢ 
ɩɟɪɟɜɨɞɚ ɚɧɝɥɢɣɫɤɢɯ ɪɟɚɥɢɣ ɫ ɰɟɥɶɸ ɭɫɬɚɧɨɜɥɟɧɢɹ ɧɚɢɛɨɥɟɟ 
ɚɞɟɤɜɚɬɧɵɯ ɫɩɨɫɨɛɨɜ ɢɯ ɩɟɪɟɞɚɱɢ ɧɚ ɪɭɫɫɤɢɣ ɹɡɵɤ. 

Ɇɚɬɟɪɢɚɥɵ ɢ ɦɟɬɨɞɵ 
ɉɪɢ ɪɚɛɨɬɟ ɫ ɪɟɚɥɢɹɦɢ ɬɪɚɞɢɰɢɨɧɧɨ ɜɫɬɚɟɬ ɜɨɩɪɨɫ, ɤɚɤɨɣ 

ɩɟɪɟɜɨɞɱɟɫɤɢɣ ɩɪɢɟɦ ɜɵɛɪɚɬɶ. ɋɪɚɜɧɢɬɟɥɶɧɨ-
ɫɨɩɨɫɬɚɜɢɬɟɥɶɧɨɟ ɢɡɭɱɟɧɢɟ ɷɦɩɢɪɢɱɟɫɤɨɝɨ ɦɚɬɟɪɢɚɥɚ ɞɚɧɧɨɣ 
ɫɬɚɬɶɢ – ɫɨɜɪɟɦɟɧɧɵɯ ɚɧɝɥɨɹɡɵɱɧɵɯ ɯɭɞɨɠɟɫɬɜɟɧɧɵɯ 
ɬɟɤɫɬɨɜ, ɧɚɩɢɫɚɧɧɵɯ ɜ ɠɚɧɪɟ ɞɧɟɜɧɢɤɚ, ɢ ɢɯ ɩɟɪɟɜɨɞɨɜ – 
ɞɚɟɬ ɨɫɧɨɜɚɧɢɟ ɝɨɜɨɪɢɬɶ ɨ ɰɟɥɨɦ ɪɹɞɟ ɷɮɮɟɤɬɢɜɧɵɯ 
ɫɩɨɫɨɛɨɜ ɩɟɪɟɞɚɱɢ ɪɟɚɥɢɣ ɫɪɟɞɫɬɜɚɦɢ ɪɭɫɫɤɨɝɨ ɹɡɵɤɚ. 

Ɇɚɬɟɪɢɚɥɨɦ ɞɥɹ ɩɪɚɤɬɢɱɟɫɤɨɝɨ ɢɫɫɥɟɞɨɜɚɧɢɹ ɩɨɫɥɭɠɢɥ ɪɨɦɚɧ 
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ɏɟɥɟɧ Ɏɢɥɞɢɧɝ ―Bridget Jones‘s Diary‖ («Ⱦɧɟɜɧɢɤ Ȼɪɢɞɠɢɬ 
Ⱦɠɨɧɫ») ɢ ―Bridget Jones: The Edge of Reason‖ («Ȼɪɢɞɠɢɬ 
Ⱦɠɨɧɫ. ɇɚ ɝɪɚɧɢ ɛɟɡɭɦɢɹ») ɢ ɩɟɪɟɜɨɞɵ ɷɬɢɯ ɪɨɦɚɧɨɜ Ⱥ.ɇ. 
Ɇɨɫɤɜɢɱɟɜɨɣ. 

Ɋɟɡɭɥɶɬɚɬɵ ɢ ɨɛɫɭɠɞɟɧɢɟ 

ɋ ɰɟɥɶɸ ɜɵɹɜɢɬɶ ɨɩɬɢɦɚɥɶɧɵɟ ɫɩɨɫɨɛɵ ɩɟɪɟɞɚɱɢ ɪɟɚɥɢɣ, 
ɪɚɫɫɦɨɬɪɢɦ ɧɟɫɤɨɥɶɤɨ ɩɪɢɦɟɪɨɜ. ȼ ɪɨɦɚɧɟ ―Bridget Jones‘s 
Diary‖ ɩɟɪɫɨɧɚɠ ɩɨ ɢɦɟɧɢ Ɍɨɦ ɪɚɫɫɭɠɞɚɟɬ ɨɛ 
ɜɡɚɢɦɨɨɬɧɨɲɟɧɢɹɯ ɦɭɠɱɢɧ ɢ ɠɟɧɳɢɧ: 

«Men, he claims, view themselves as permanently on some sort 

of sexual ladder with all women either above them or below them. 

If the woman is below (i.e. willing to sleep with him, very keen on 

him) then in a Groucho Marx kind of way he does not want to be 

a member of her club».  
«Ɇɭɠɱɢɧɚ, ɭɜɟɪɹɟɬ Ɍɨɦ, ɩɪɟɞɫɬɚɜɥɹɟɬ ɫɟɛɹ ɧɚ ɫɜɨɟɝɨ 

ɪɨɞɚ ɫɟɤɫɭɚɥɶɧɨɣ ɥɟɫɬɧɢɰɟ, ɩɪɢɱɟɦ ɜɫɟ ɠɟɧɳɢɧɵ ɧɚɯɨɞɹɬɫɹ 
ɥɢɛɨ ɜɧɢɡɭ, ɥɢɛɨ ɧɚɞ ɧɢɦ. ȿɫɥɢ ɠɟɧɳɢɧɚ ɜɧɢɡɭ (ɬ.ɟ. ɦɟɱɬɚɟɬ 
ɫɩɚɬɶ ɫ ɧɢɦ, ɫɬɪɚɫɬɧɨ ɟɝɨ ɥɸɛɢɬ), ɬɨɝɞɚ ɨɧ ɧɟ ɠɟɥɚɟɬ 
ɛɵɬɶ ɱɥɟɧɨɦ ɟɺ «ɤɥɭɛɚ». 

Ƚɪɚɭɱɨ Ɇɚɪɤɫ – ɚɦɟɪɢɤɚɧɫɤɢɣ ɚɤɬɟɪ ɢ ɤɨɦɢɤ, ɤɨɬɨɪɵɣ 
ɫɧɢɦɚɥɫɹ ɜ ɪɹɞɟ ɯɭɞɨɠɟɫɬɜɟɧɧɵɯ ɮɢɥɶɦɨɜ 20-30-ɯ ɝɨɞɨɜ ɏɏ 
ɜɟɤɚ, ɚ ɜ ɞɚɥɶɧɟɣɲɟɦ ɪɚɛɨɬɚɥ ɧɚ ɪɚɞɢɨ ɢ ɬɟɥɟɜɢɞɟɧɢɢ. ȼ 
ɫɜɨɟɣ ɚɜɬɨɛɢɨɝɪɚɮɢɢ ɨɬ 1959 ɝɨɞɚ, ɤɨɬɨɪɚɹ ɧɚɡɵɜɚɟɬɫɹ 
«Ƚɪɚɭɱɨ ɢ ɹ», Ɇɚɪɤɫ ɪɚɫɫɤɚɡɚɥ, ɤɚɤ ɨɬɩɪɚɜɢɥ ɬɟɥɟɝɪɚɦɦɭ ɜ  
ɝɨɥɥɢɜɭɞɫɤɢɣ ɤɥɭɛ, ɱɥɟɧɨɦ ɤɨɬɨɪɨɝɨ ɨɧ ɧɟɞɚɜɧɨ ɫɬɚɥ: 
«ɉɨɠɚɥɭɣɫɬɚ, ɩɪɢɦɢɬɟ ɦɨɸ ɨɬɫɬɚɜɤɭ. ə ɧɟ ɠɟɥɚɸ ɛɵɬɶ 
ɱɥɟɧɨɦ ɤɚɤɨɝɨ-ɥɢɛɨ ɤɥɭɛɚ». ɉɪɢ ɩɟɪɟɜɨɞɟ ɮɚɦɢɥɢɹ 
ɚɦɟɪɢɤɚɧɫɤɨɝɨ ɚɤɬɟɪɚ ɛɵɥɚ ɨɩɭɳɟɧɚ, ɩɨɫɤɨɥɶɤɭ, ɜɨɡɦɨɠɧɨ, 
ɧɟ ɜɫɟ ɪɭɫɫɤɨɝɨɜɨɪɹɳɢɟ ɱɢɬɚɬɟɥɢ ɩɨɣɦɭɬ ɪɟɚɥɢɸ. 

Ɋɚɫɫɦɨɬɪɢɦ ɞɪɭɝɨɣ ɨɬɪɵɜɨɤ: 
 «I‟Ц tСТЧФТЧР NОа LКЛШur АШЦОЧ. I‟Ц tСТЧФТЧР ТЦКРО КЧН 

roles. I want Barbara Follet in the studio. Get her to give 

Margaret Beckett a make-over» 

«ə ɦɵɫɥɸ ɬɚɤ: ɧɨɜɵɟ ɥɟɣɛɨɪɢɫɬɤɢ; ɢɦɢɞɠ ɢ ɪɨɥɢ; ɫɸɞɚ, 
ɜ ɫɬɭɞɢɸ, Бɚɪɛɚɪɭ Фɨɥɥеɬ – ɩɭɫɬɶ ɨɧɚ ɦɧɟ ɩɟɪɟɞɟɥɚɟɬ 
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Мɚɪгɚɪеɬ Беɤеɬɬ!» 

Ⱦɥɹ ɬɨɝɨ, ɱɬɨɛɵ ɩɨɧɹɬɶ ɪɟɚɥɢɢ, ɤɨɬɨɪɵɟ ɢɫɩɨɥɶɡɭɟɬ ɚɜɬɨɪ, 
ɧɟɨɛɯɨɞɢɦɨ ɨɛɪɚɬɢɬɶɫɹ ɤ ɫɩɪɚɜɨɱɧɨɣ ɥɢɬɟɪɚɬɭɪɟ: Ȼɚɪɛɚɪɚ 
Ɏɨɥɥɟɬ – ɉɚɪɥɚɦɟɧɬɫɤɢɣ ɡɚɦɟɫɬɢɬɟɥɶ ɝɨɫɭɞɚɪɫɬɜɟɧɧɨɝɨ 
ɫɟɤɪɟɬɚɪɹ ɜ Ɇɢɧɢɫɬɟɪɫɬɜɟ ɩɨ ɞɟɥɚɦ ɨɛɳɢɧ ɢ ɦɟɫɬɧɨɝɨ 
ɫɚɦɨɭɩɪɚɜɥɟɧɢɹ. Ɇɚɪɝɚɪɟɬ Ɇɷɪɢ Ȼɟɤɟɬɬ – ɛɪɢɬɚɧɫɤɢɣ 
ɝɨɫɭɞɚɪɫɬɜɟɧɧɵɣ ɞɟɹɬɟɥɶ, ɞɟɩɭɬɚɬ ɉɚɥɚɬɵ ɨɛɳɢɧ, 
ɡɚɦɟɫɬɢɬɟɥɶ ɩɪɟɞɫɟɞɚɬɟɥɹ Ʌɟɣɛɨɪɢɫɬɫɤɨɣ ɩɚɪɬɢɢ ɫ 1992 ɩɨ 
1994 ɝɨɞɚ. 

ɉɟɪɟɜɨɞɱɢɰɚ ɧɟ ɞɚɟɬ ɫɫɵɥɤɢ ɧɚ ɢɦɟɧɚ, ɧɟ ɩɨɹɫɧɹɟɬ ɞɥɹ 
ɱɢɬɚɬɟɥɹ, ɤɬɨ ɷɬɢ ɠɟɧɳɢɧɵ ɢ ɱɟɦ ɨɧɢ ɡɧɚɦɟɧɢɬɵ. Ɍɚɤɢɦ 
ɨɛɪɚɡɨɦ, ɨɛɳɟɫɬɜɟɧɧɨ-ɩɨɥɢɬɢɱɟɫɤɚɹ ɪɟɚɥɢɹ ɬɟɪɹɟɬɫɹ. Ɂɞɟɫɶ 
ɬɚɤ ɠɟ ɛɵɥɨ ɛɵ ɭɦɟɫɬɧɨ ɫɞɟɥɚɬɶ ɫɫɵɥɤɭ ɫ ɩɨɹɫɧɟɧɢɟɦ. 

Ɇɚɬɶ Ȼɪɢɞɠɢɬ ɥɸɛɢɬ ɧɚɪɹɠɚɬɶɫɹ, ɢ ɟɟ ɢɦɢɞɠ ɝɥɚɜɧɚɹ 
ɝɟɪɨɢɧɹ ɨɩɢɫɵɜɚɟɬ ɫɥɟɞɭɸɳɢɦɢ ɫɥɨɜɚɦɢ: 

«It аКs trКТХОr ПШr tСО AЧЧО КЧН NТМk show and there, frozen in 

a video-effect diamond between Anne and Nick on the sofa, was 

my mother, all bouffed and made-up, as if she were Katie Bloody 

Boyle Шr sШЦОШЧО».  
«ɉɨɤɚɡɵɜɚɥɢ ɚɧɨɧɫ ɲɨɭ Эɧɧ ɢ ɇɢɤɚ, ɢ ɬɚɦ, ɜ ɜɢɞɟ 

ɫɜɟɪɤɚɸɳɟɝɨ ɜɢɞɟɨɷɮɮɟɤɬɚ, ɦɟɠɞɭ Эɧɧ ɢ ɇɢɤɨɦ ɧɚ ɞɢɜɚɧɟ 
ɫɢɞɟɥɚ ɦɚɦɚ, ɪɚɡɨɞɟɬɚɹ ɢ ɪɚɫɤɪɚɲɟɧɧɚɹ».  

ȼ ɷɬɨɦ ɜɵɫɤɚɡɵɜɚɧɢɢ ɫɪɚɜɧɟɧɢɟ, ɫɨɞɟɪɠɚɳɟɟ ɪɟɚɥɢɸ,  
ɛɵɥɨ ɨɩɭɳɟɧɨ ɜ ɪɭɫɫɤɨɦ ɩɟɪɟɜɨɞɟ, ɨɞɧɚɤɨ ɜ ɞɚɧɧɨɦ ɫɥɭɱɚɟ 
ɦɨɠɧɨ ɛɵɥɨ ɩɪɨɢɡɜɟɫɬɢ ɡɚɦɟɧɭ ɧɚ ɞɪɭɝɨɟ, ɛɨɥɟɟ ɩɨɩɭɥɹɪɧɨɟ 
ɜ Ɋɨɫɫɢɢ ɢɦɹ – Ɇɚɪɤɢɡɚ ɞɟ ɉɨɦɩɚɞɭɪ.  

ȼ ɪɨɦɚɧɟ ―Bridget Jones: The Edge of Reason‖ («Ȼɪɢɞɠɢɬ 
Ⱦɠɨɧɫ. ɇɚ ɝɪɚɧɢ ɛɟɡɭɦɢɹ») ɝɥɚɜɧɚɹ ɝɟɪɨɢɧɹ «ɫɧɨɜɚ ɩɨɩɚɥɚ ɜ 
ɡɚɜɚɪɭɯɭ» (Ɏɢɥɞɢɧɝ, 2014, ɫ. 240), ɢ ɫɜɨɸ ɫɢɬɭɚɰɢɸ ɨɧɚ 
ɨɩɢɫɵɜɚɟɬ ɫɥɟɞɭɸɳɢɦ ɨɛɪɚɡɨɦ: 

 «FООХ ХТФО Цв ПКtО Тs ЧШа ТЧ tСО СКЧНs ШП sШЦО fresh-of-

OбЛrТНРО SХШКЧО». 
«ɉɨɯɨɠɟ, ɦɨɹ ɫɭɞɶɛɚ ɬɟɩɟɪɶ ɜ ɪɭɤɚɯ ɜɵɫɨɤɨɦɟɪɧɨɝɨ 

ɩɚɪɧɹ, ɤɨɬɨɪɵɣ ɬɨɥɶɤɨ-ɬɨɥɶɤɨ ɜɵɥɭɩɢɥɫɹ ɢɡ Ɉɤɫɛɪɢɞɠɚ». 
Ɉɤɫɛɪɢɞɠ – ɷɬɨ ɫɪɚɳɟɧɢɟ ɫɥɨɜ «Ɉɤɮɨɪɞ» ɢ «Ʉɟɦɛɪɢɞɠ», 
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ɜ ɛɪɢɬɚɧɫɤɨɣ ɤɭɥɶɬɭɪɟ ɞɚɧɧɵɣ «ɤɨɥɥɟɤɬɢɜɧɵɣ ɬɨɩɨɧɢɦ» 
ɢɫɩɨɥɶɡɭɟɬɫɹ, ɱɬɨɛɵ ɩɨɞɱɟɪɤɧɭɬɶ ɤɨɧɬɪɚɫɬ ɦɟɠɞɭ ɷɥɢɬɧɵɦɢ 
ɢ ɩɪɨɫɬɵɦɢ ɭɱɟɛɧɵɦɢ ɡɚɜɟɞɟɧɢɹɦɢ. Ɉɞɧɚɤɨ ɧɟ ɜɫɟ ɪɭɫɫɤɢɟ 
ɱɢɬɚɬɟɥɢ ɦɨɝɭɬ ɩɨɧɹɬɶ ɬɚɤɨɟ ɫɥɨɜɨ-ɝɢɛɪɢɞ, ɩɨɷɬɨɦɭ ɪɟɚɥɢɹ, 
ɢɫɩɨɥɶɡɭɟɦɚɹ ɚɜɬɨɪɨɦ, ɭɬɪɚɱɢɜɚɟɬɫɹ, ɚ ɱɢɬɚɬɟɥɶ ɨɫɬɚɟɬɫɹ ɜ 
ɧɟɞɨɭɦɟɧɢɢ. Ⱦɥɹ ɬɨɝɨ, ɱɬɨɛɵ ɬɚɤɭɸ ɫɢɬɭɚɰɢɸ ɢɡɛɟɠɚɬɶ , 
ɫɬɨɢɥɨ ɫɞɟɥɚɬɶ ɭɬɨɱɧɟɧɢɟ: «Ʉɚɠɟɬɫɹ, ɱɬɨ ɦɨɹ ɫɭɞɶɛɚ ɬɟɩɟɪɶ 
ɡɚɜɢɫɢɬ ɨɬ ɜɵɫɨɤɨɦɟɪɧɨɝɨ ɩɚɪɟɧɶɤɚ, ɤɨɬɨɪɵɣ ɬɨɥɶɤɨ ɱɬɨ 
ɡɚɤɨɧɱɢɥ Ʉɟɦɛɪɢɞɠ ɢɥɢ Ɉɤɫɮɨɪɞ». 

ȼ ɪɨɦɚɧɟ ―Bridget Jones‘s Diary‖ ɝɥɚɜɧɚɹ ɝɟɪɨɢɧɹ ɧɟ ɦɨɠɟɬ 
ɧɚɥɚɞɢɬɶ ɫɜɨɸ ɥɢɱɧɭɸ ɠɢɡɧɶ: 

«But аСОЧ tСОв КrО tШРОtСОr аТtС tСОТr ЦКrrТОН ПrТОЧНs I ПООХ 
as if I have turned into Miss Havisham». 

«ɇɨ ɤɨɝɞɚ ɤ ɧɢɦ ɩɪɢɫɨɟɞɢɧɹɸɬɫɹ ɢɯ ɠɟɧɚɬɵɟ ɞɪɭɡɶɹ, ɹ 
ɱɭɜɫɬɜɭɸ ɫɟɛɹ ɬɚɤ, ɛɭɞɬɨ ɩɪɟɜɪɚɳɚɸɫɶ ɜ ɫɢɧɢɣ чɭɥɨɤ». 

ɉɟɪɟɜɨɞɱɢɤɭ ɧɟɨɛɯɨɞɢɦɨ ɚɤɬɭɚɥɢɡɢɪɨɜɚɬɶ ɮɨɧɨɜɵɟ 
ɡɧɚɧɢɹ, ɜɫɩɨɦɧɢɜ, ɱɬɨ Ɇɢɫɫ ɏɷɜɢɲɟɦ – ɝɟɪɨɢɧɹ ɪɨɦɚɧɚ 
ɑɚɪɥɶɡɚ Ⱦɢɤɤɟɧɫɚ «Ȼɨɥɶɲɢɟ ɧɚɞɟɠɞɵ», ɨɞɧɚ ɢɡ ɫɚɦɵɯ 
ɢɡɜɟɫɬɧɵɯ ɫɬɚɪɵɯ ɞɟɜ ɜ ɥɢɬɟɪɚɬɭɪɟ. ȿɟ ɠɢɡɧɶ ɡɚɦɟɪɥɚ ɜ ɞɟɧɶ 
ɧɟɫɨɫɬɨɹɜɲɟɣɫɹ ɫɜɚɞɶɛɵ. Ɉɧɚ ɬɚɤ ɢ ɫɨɫɬɚɪɢɥɚɫɶ, ɧɟ ɜɢɞɹ 
ɫɜɟɬɚ, ɫɢɞɹ ɜ ɢɫɬɥɟɜɲɟɦ ɩɨɞɜɟɧɟɱɧɨɦ ɩɥɚɬɶɟ. 

ȼ ɷɬɨɦ ɫɥɭɱɚɟ ɩɟɪɟɜɨɞɱɢɤ ɡɚɦɟɧɢɥ ɪɟɚɥɢɸ 
ɭɩɨɬɪɟɛɢɬɟɥɶɧɨɣ ɜ ɪɭɫɫɤɨɦ ɹɡɵɤɟ ɢɞɢɨɦɨɣ, ɩɨɫɤɨɥɶɤɭ, 
ɜɨɡɦɨɠɧɨ, ɧɟ ɜɫɟ ɱɢɬɚɬɟɥɢ ɡɧɚɤɨɦɵ ɫ ɷɬɢɦ ɩɪɨɢɡɜɟɞɟɧɢɟɦ 
ɚɧɝɥɢɣɫɤɨɝɨ ɩɢɫɚɬɟɥɹ.  

ȼɵɜɨɞɵ 
ɂɬɚɤ, ɚɧɚɥɢɡ ɷɦɩɢɪɢɱɟɫɤɨɝɨ ɦɚɬɟɪɢɚɥɚ ɩɨɡɜɨɥɹɟɬ ɫɞɟɥɚɬɶ 

ɜɵɜɨɞ ɨ ɬɨɦ, ɱɬɨ ɨɩɬɢɦɚɥɶɧɵɦɢ ɫɩɨɫɨɛɚɦɢ ɩɟɪɟɞɚɱɢ ɪɟɚɥɢɣ 
ɹɜɥɹɸɬɫɹ ɨɩɢɫɚɬɟɥɶɧɵɣ ɩɟɪɟɜɨɞ, ɝɟɧɟɪɚɥɢɡɚɰɢɹ, ɡɚɦɟɧɚ ɧɚ 
ɛɨɥɟɟ ɢɡɜɟɫɬɧɵɣ ɷɤɜɢɜɚɥɟɧɬ. ȼ ɛɨɥɶɲɢɧɫɬɜɟ ɫɥɭɱɚɟɜ 
ɪɭɫɫɤɨɹɡɵɱɧɵɣ ɬɟɤɫɬ ɧɟɨɛɯɨɞɢɦɨ ɫɧɚɛɠɚɬɶ ɫɧɨɫɤɚɦɢ ɫ 
ɩɟɪɟɜɨɞɱɟɫɤɢɦ ɤɨɦɦɟɧɬɚɪɢɟɦ ɢ ɩɨɹɫɧɟɧɢɹɦɢ 
ɥɢɧɝɜɨɤɭɥɶɬɭɪɧɨɝɨ ɤɨɦɩɨɧɟɧɬɚ ɡɧɚɱɟɧɢɹ, ɱɬɨɛɵ ɪɟɚɥɢɹ ɧɟ 
ɬɨɥɶɤɨ ɛɵɥɚ ɫɨɯɪɚɧɟɧɚ, ɧɨ ɢ ɜ ɬɨ ɠɟ ɜɪɟɦɹ ɨɫɬɚɜɚɥɚɫɶ 
ɩɨɧɹɬɧɨɣ ɱɢɬɚɬɟɥɸ. 
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ɍɫɥɨɜɢɟɦ ɭɫɩɟɲɧɨɣ ɩɟɪɟɞɚɱɢ ɫɦɵɫɥɨɜɨɝɨ ɫɩɟɤɬɪɚ 
ɚɧɝɥɢɣɫɤɢɯ ɪɟɚɥɢɣ ɧɚ ɪɭɫɫɤɢɣ ɹɡɵɤ ɹɜɥɹɟɬɫɹ 
ɩɪɨɮɟɫɫɢɨɧɚɥɶɧɚɹ ɤɨɦɩɟɬɟɧɬɧɨɫɬɶ ɩɟɪɟɜɨɞɱɢɤɚ ɢ ɜɵɫɨɤɢɣ 
ɭɪɨɜɟɧɶ ɜɥɚɞɟɧɢɹ ɜɟɪɬɢɤɚɥɶɧɵɦ ɤɨɧɬɟɤɫɬɨɦ. ɋɩɟɰɢɚɥɢɫɬɭ-

ɹɡɵɤɨɜɟɞɭ ɧɟɨɛɯɨɞɢɦ ɤɨɥɨɫɫɚɥɶɧɵɣ ɡɚɩɚɫ ɮɨɧɨɜɵɯ ɡɧɚɧɢɣ, ɚ 
ɧɟɞɨɫɬɚɬɨɱɧɚɹ ɨɫɜɟɞɨɦɥɟɧɧɨɫɬɶ ɜ ɨɛɥɚɫɬɢ 
ɥɢɧɝɜɨɫɬɪɚɧɨɜɟɞɟɧɢɹ, ɢɫɬɨɪɢɢ ȼɟɥɢɤɨɛɪɢɬɚɧɢɢ ɢ ɋɒȺ, ɢɯ 
ɢɫɬɨɪɢɱɟɫɤɢɯ ɢ ɩɨɥɢɬɢɱɟɫɤɢɯ ɞɟɹɬɟɥɹɯ ɩɪɢɜɨɞɢɬ ɤ 
ɧɟɩɨɧɢɦɚɧɢɸ ɢɫɯɨɞɧɨɝɨ ɬɟɤɫɬɚ, ɱɬɨ ɦɨɠɟɬ ɜɩɨɫɥɟɞɫɬɜɢɢ 
ɫɬɚɬɶ ɩɪɢɱɢɧɨɣ ɛɭɤɜɚɥɢɡɦɚ ɜ ɩɟɪɟɜɨɞɟ. ȼ ɫɜɹɡɢ ɫ ɷɬɢɦ ɜɫɬɚɟɬ 
ɜɨɩɪɨɫ ɨ ɞɚɥɶɧɟɣɲɟɦ ɢɡɭɱɟɧɢɢ ɩɪɚɝɦɚ-ɫɟɦɚɧɬɢɱɟɫɤɢɯ, 
ɥɢɧɝɜɨɤɭɥɶɬɭɪɨɥɨɝɢɱɟɫɤɢɯ ɨɫɨɛɟɧɧɨɫɬɟɣ ɪɟɚɥɢɣ ɜ ɚɫɩɟɤɬɟ 
ɩɟɪɟɜɨɞɨɜɟɞɟɧɢɹ. 
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ɍȾɄ 372.881.111.1 

 https://doi.org/10.25076/vpl.28.03 

Ⱥ.Ⱥ. Ƚɚɥɤɢɧɚ 

ȽɈȺ ɉɈɍ «Ʌɢɩɟɰɤɢɣ ɢɧɞɭɫɬɪɢɚɥɶɧɨ-ɫɬɪɨɢɬɟɥɶɧɵɣ 
ɤɨɥɥɟɞɠ» 

 

ɂɋɋɅȿȾɈȼȺɇɂə ȼ ɈȻɅȺɋɌɂ ɊȺɋɒɂɊȿɇɂə 
ɋɅɈȼȺɊɇɈȽɈ ɁȺɉȺɋȺ ɍɑȺɓɂɏɋə ɇȺ ɁȺɇəɌɂəɏ 

ɉɈ ɂɇɈɋɌɊȺɇɇɈɆɍ əɁɕɄɍ 

 

ȼ ɫɬɚɬɶɟ ɪɚɫɫɦɚɬɪɢɜɚɟɬɫɹ ɫɥɨɜɚɪɧɵɣ ɡɚɩɚɫ ɢɧɞɢɜɢɞɚ, 
ɟɝɨ ɫɨɫɬɚɜɥɹɸɳɢɟ; ɪɚɡɛɢɪɚɸɬɫɹ ɬɚɤɢɟ ɩɨɧɹɬɢɹ, ɤɚɤ 
«ɚɤɬɢɜɧɵɣ», «ɩɚɫɫɢɜɧɵɣ», «ɩɨɬɟɧɰɢɚɥɶɧɵɣ» ɡɚɩɚɫɵ ɫɥɨɜ; 
ɨɬɫɥɟɠɢɜɚɸɬɫɹ ɜɨɡɦɨɠɧɵɟ ɩɭɬɢ ɪɚɫɲɢɪɟɧɢɹ ɥɟɤɫɢɤɨɧɚ; 
ɪɚɫɫɦɚɬɪɢɜɚɟɬɫɹ ɦɟɬɨɞɢɤɚ ɤɨɪɩɭɫɧɨɝɨ ɩɨɞɯɨɞɚ ɢ ɟɟ 
ɢɫɩɨɥɶɡɨɜɚɧɢɟ ɩɪɢ ɨɛɭɱɟɧɢɢ ɢɧɨɫɬɪɚɧɧɨɦɭ ɹɡɵɤɭ, ɜ ɬɨɦ 
ɱɢɫɥɟ ɢɧɨɫɬɪɚɧɧɨɦɭ ɹɡɵɤɭ ɞɥɹ ɫɩɟɰɢɚɥɶɧɵɯ ɰɟɥɟɣ. 

Ɋɚɫɤɪɵɜɚɟɬɫɹ ɦɟɬɨɞɢɤɚ ɤɨɪɩɭɫɧɨɝɨ ɩɨɞɯɨɞɚ: ɤ ɞɚɧɧɨɣ 
ɦɟɬɨɞɢɤɟ ɭɱɟɧɵɟ-ɢɫɫɥɟɞɨɜɚɬɟɥɢ ɩɪɨɹɜɥɹɸɬ ɜɫɟ ɛɨɥɶɲɟ 
ɢɧɬɟɪɟɫɚ, ɬɚɤ ɤɚɤ ɫ ɩɨɦɨɳɶɸ ɭɠɟ ɢɦɟɸɳɢɯɫɹ ɤɨɪɩɭɫɨɜ 
ɬɟɤɫɬɨɜ ɨɫɭɳɟɫɬɜɥɹɟɬɫɹ ɨɬɛɨɪ ɬɟɤɫɬɨɜɨɝɨ ɦɚɬɟɪɢɚɥɚ, 
ɤɨɬɨɪɵɣ ɜ ɞɚɥɶɧɟɣɲɟɦ ɦɨɠɟɬ ɫɥɭɠɢɬɶ ɨɫɧɨɜɨɣ, 
ɩɨɦɨɝɚɸɳɟɣ ɪɚɫɲɢɪɹɬɶ ɥɟɤɫɢɱɟɫɤɢɣ ɡɚɩɚɫ ɭɱɚɳɢɯɫɹ, 
ɨɫɨɛɟɧɧɨ ɜ ɫɩɟɰɢɚɥɶɧɵɯ ɰɟɥɹɯ, ɫɜɹɡɚɧɧɵɯ ɫ 
ɩɪɨɮɟɫɫɢɨɧɚɥɶɧɨɣ ɞɟɹɬɟɥɶɧɨɫɬɶɸ. Ʉɪɨɦɟ ɬɨɝɨ, ɦɟɬɨɞɢɤɚ 
ɤɨɪɩɭɫɧɨɝɨ ɩɨɞɯɨɞɚ ɩɨɡɜɨɥɹɟɬ ɫɨɡɞɚɜɚɬɶ ɢ ɢɫɩɨɥɶɡɨɜɚɬɶ ɩɪɢ 
ɨɛɭɱɟɧɢɢ ɢɧɨɫɬɪɚɧɧɨɦɭ ɹɡɵɤɭ ɬɟɤɫɬɨɜɵɟ ɤɨɪɩɭɫɵ ɭɡɤɨɣ 
ɧɚɩɪɚɜɥɟɧɧɨɫɬɢ, ɫɜɹɡɚɧɧɵɟ ɫ ɩɪɨɮɟɫɫɢɟɣ, ɩɨɥɭɱɚɟɦɨɣ 
ɭɱɚɳɢɦɢɫɹ ɜ ɜɵɫɲɢɯ ɢ ɫɪɟɞɧɢɯ ɩɪɨɮɟɫɫɢɨɧɚɥɶɧɵɯ ɭɱɟɛɧɵɯ 
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ɡɚɜɟɞɟɧɢɹɯ. Ɉɞɧɚɤɨ ɩɪɟɩɨɞɚɜɚɬɟɥɹɦ, ɢɫɩɨɥɶɡɭɸɳɢɦ 
ɹɡɵɤɨɜɨɣ ɤɨɪɩɭɫ, ɫɥɟɞɭɟɬ ɪɚɡɪɚɛɨɬɚɬɶ ɢɥɢ ɜɵɛɪɚɬɶ 
ɧɟɨɛɯɨɞɢɦɵɟ ɭɩɪɚɠɧɟɧɢɹ-ɡɚɞɚɧɢɹ, ɩɨɡɜɨɥɹɸɳɢɟ ɪɚɛɨɬɚɬɶ ɫ 
ɩɪɟɞɥɨɠɟɧɧɵɦ ɤɨɪɩɭɫɨɦ ɢ ɧɚɪɚɳɢɜɚɬɶ ɭɱɚɳɢɦɫɹ ɫɥɨɜɚɪɧɵɣ 
ɡɚɩɚɫ. Ʉɪɨɦɟ ɬɨɝɨ, ɨɬɦɟɱɚɟɬɫɹ, ɱɬɨ ɢɫɩɨɥɶɡɨɜɚɧɢɟ 
ɤɨɪɩɭɫɧɨɝɨ ɩɨɞɯɨɞɚ ɜɨɡɦɨɠɧɨ ɩɪɢ ɭɫɥɨɜɢɢ ɛɚɡɨɜɨɣ ɹɡɵɤɨɜɨɣ 
ɤɨɦɩɟɬɟɧɬɧɨɫɬɢ ɭɱɚɳɢɯɫɹ ɜ ɨɛɥɚɫɬɢ ɢɡɭɱɚɟɦɨɝɨ 
ɢɧɨɫɬɪɚɧɧɨɝɨ ɹɡɵɤɚ; ɬɚɤɠɟ ɜɨɫɬɪɟɛɨɜɚɧɵ ɨɫɧɨɜɧɵɟ ɧɚɜɵɤɢ 
ɩɪɢ ɪɚɛɨɬɟ ɫ ɤɨɦɩɶɸɬɟɪɚɦɢ, ɢɧɮɨɪɦɚɰɢɨɧɧɵɦɢ, 
ɰɢɮɪɨɜɵɦɢ ɧɨɫɢɬɟɥɹɦɢ. 

Ʉɥɸɱɟɜɵɟ ɫɥɨɜɚ: ɨɛɭɱɟɧɢɟ ɹɡɵɤɭ ɞɥɹ ɫɩɟɰɢɚɥɶɧɵɯ ɰɟɥɟɣ, 
ɫɥɨɜɚɪɧɵɣ ɡɚɩɚɫ, ɥɟɤɫɢɤɨɧ, ɤɨɪɩɭɫɧɵɣ ɩɨɞɯɨɞ. 
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RESEARCH IN THE FIELD OF EXPANDING 

STUDENTS ' VOCABULARY AT LESSONS OF A 

FOREIGN LANGUAGE 

 

The article deals with an individual vocabulary, its items; such 

tОrЦs Кs „КМtТЯО‟, „pКssТЯО‟ КЧН „pШtОЧtТКХ‟ ЯШМКЛuХКries are 

considered; the pШssТЛХО аКвs tШ ОЧХКrРО stuНОЧt‟s ЯШМКЛuХКrв 

are traced; the methods of the corpus approach and its using 

while teaching a foreign language are observed alongside some 

basic problems of teaching a foreign language for special 

purposes. The corpus approach is disclosed as researchers are 

showing more interest in this methodology because with the help 

of the existing corpora it is possible to select text material, which 

can later serve as a basis that helps to extend stuНОЧts‟ 
vocabulary, especially the one for special purposes related to 

professional activities. Besides, in teaching any foreign language 

the corpus method allows to create and use narrow focus text 
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corpora related to the profession received by pupils at higher and 

secondary vocational educational institutions. However, teachers 

using language corpora, have to develop or choose the 

appropriate exercises, assignments allowing to work on the 

corpus and to build up stuНОЧts‟ ЯШМКЛuХКrв. IЧ КННТtТШЧ, the 

author notes that the use of the corpus approach is possible only 

if students possess basic LSP skills, IT and digital media 

competence. 

Key words: LSP teaching, vocabulary, lexicon, corpus 

approach. 

 

ȼɜɟɞɟɧɢɟ 
ɐɟɥɶɸ ɞɚɧɧɨɣ ɪɚɛɨɬɵ ɹɜɥɹɟɬɫɹ ɤɪɚɬɤɢɣ ɨɛɡɨɪ ɬɟɪɦɢɧɚ 

«ɦɟɧɬɚɥɶɧɵɣ ɥɟɤɫɢɤɨɧ», ɤɨɦɩɨɧɟɧɬɨɜ ɦɟɧɬɚɥɶɧɨɝɨ 
ɥɟɤɫɢɤɨɧɚ, ɚ ɬɚɤɠɟ ɩɪɟɞɥɚɝɚɟɦɵɯ ɪɚɡɥɢɱɧɵɦɢ ɭɱɟɧɵɦɢ-
ɢɫɫɥɟɞɨɜɚɬɟɥɹɦɢ ɩɭɬɟɣ ɪɚɫɲɢɪɟɧɢɹ ɥɟɤɫɢɱɟɫɤɨɝɨ ɡɚɩɚɫɚ 
ɭɱɚɳɢɯɫɹ ɧɚ ɡɚɧɹɬɢɹɯ ɩɨ ɢɧɨɫɬɪɚɧɧɨɦɭ ɹɡɵɤɭ. 

Ɇɟɧɬɚɥɶɧɵɣ ɥɟɤɫɢɤɨɧ, ɢɥɢ ɥɟɤɫɢɤɨɧ (ɡɚɩɚɫ ɫɥɨɜ) 
ɨɬɞɟɥɶɧɨ ɜɡɹɬɨɝɨ ɢɧɞɢɜɢɞɚ, ɩɨɩɨɥɧɹɟɬɫɹ ɹɡɵɤɨɜɵɦɢ 
ɟɞɢɧɢɰɚɦɢ ɧɚ ɩɪɨɬɹɠɟɧɢɢ ɜɫɟɣ ɠɢɡɧɢ ɧɨɫɢɬɟɥɹ ɹɡɵɤɚ ɢ 
ɭɫɥɨɜɧɨ ɞɟɥɢɬɫɹ ɧɚ 3 ɱɚɫɬɢ – ɚɤɬɢɜɧɵɣ (ɩɪɨɞɭɤɬɢɜɧɵɣ), 
ɩɚɫɫɢɜɧɵɣ (ɪɟɰɟɩɬɢɜɧɵɣ) ɢ ɩɨɬɟɧɰɢɚɥɶɧɵɣ ɫɥɨɜɚɪɧɵɟ 
ɡɚɩɚɫɵ (Ɋɨɝɨɜɚ, 1991). ɉɪɢ ɩɚɫɫɢɜɧɨɦ ɜɥɚɞɟɧɢɢ ɫɥɨɜɨɦ 
ɢɧɞɢɜɢɞ ɫɩɨɫɨɛɟɧ ɬɨɥɶɤɨ ɪɚɫɩɨɡɧɚɬɶ ɢ ɨɩɪɟɞɟɥɢɬɶ ɟɝɨ 
ɡɧɚɱɟɧɢɟ ɩɪɢ ɜɫɬɪɟɱɟ ɫ ɧɢɦ. Ⱥɤɬɢɜɧɵɣ ɡɚɩɚɫ ɩɨɞɪɚɡɭɦɟɜɚɟɬ 
ɧɟ ɬɨɥɶɤɨ ɭɡɧɚɜɚɧɢɟ ɢ ɪɚɫɩɨɡɧɚɜɚɧɢɟ ɫɥɨɜ, ɧɨ ɢ ɭɦɟɧɢɟ 
ɢɫɩɨɥɶɡɨɜɚɬɶ ɞɚɧɧɵɟ ɫɥɨɜɚ ɧɚ ɩɢɫɶɦɟ ɢ ɜ ɪɟɱɢ ɩɪɢ 
ɧɟɨɛɯɨɞɢɦɨɫɬɢ (ɇɢɤɨɥɚɟɧɤɨ, 1999). ɉɨɬɟɧɰɢɚɥɶɧɵɣ ɫɥɨɜɚɪɶ 
ɩɪɟɞɫɬɚɜɥɟɧ ɥɟɤɫɢɱɟɫɤɢɦɢ ɟɞɢɧɢɰɚɦɢ, ɡɧɚɱɟɧɢɟ ɤɨɬɨɪɵɯ ɧɟ 
ɡɧɚɤɨɦɨ ɢɧɞɢɜɢɞɭ, ɧɨ ɦɨɠɟɬ ɛɵɬɶ ɜɵɜɟɞɟɧɨ ɫ ɩɨɦɨɳɶɸ 
ɹɡɵɤɨɜɨɣ ɞɨɝɚɞɤɢ (ɤɨɧɬɟɤɫɬ, ɩɪɚɜɢɥɚ ɫɥɨɜɨɨɛɪɚɡɨɜɚɧɢɹ)  

(Ʌɟɞɟɧɟɜɚ, 2016). ɉɨɬɟɧɰɢɚɥɶɧɵɣ ɫɥɨɜɚɪɶ ɩɪɟɞɫɬɚɜɥɹɟɬ 
ɧɟɤɢɣ ɥɢɧɝɜɢɫɬɢɱɟɫɤɢɣ ɨɩɵɬ ɢɧɞɢɜɢɞɚ. Ɋɚɫɲɢɪɟɧɢɟ 
ɥɟɤɫɢɤɨɧɚ ɧɚɱɢɧɚɟɬɫɹ ɫ ɞɨɛɚɜɥɟɧɢɹ ɹɡɵɤɨɜɵɯ ɟɞɢɧɢɰ ɜ 
ɩɚɫɫɢɜɧɵɣ ɫɥɨɜɚɪɶ, ɤɨɬɨɪɵɣ ɜɫɟɝɞɚ ɩɨ ɨɛɴɟɦɭ ɜɯɨɞɹɳɢɯ ɜ 
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ɧɟɝɨ ɟɞɢɧɢɰ ɛɨɥɶɲɟ, ɱɟɦ ɚɤɬɢɜɧɵɣ.  
ɉɨɧɢɦɚɹ ɩɨɞ ɥɟɤɫɢɤɨɧɨɦ ɫɥɨɜɚɪɶ ɨɬɞɟɥɶɧɨ ɜɡɹɬɨɝɨ 

ɢɧɞɢɜɢɞɚ, ɟɝɨ ɫɥɟɞɭɟɬ ɪɚɫɫɦɚɬɪɢɜɚɬɶ ɤɚɤ ɜ ɤɨɥɢɱɟɫɬɜɟɧɧɨɦ, 
ɬɚɤ ɢ ɜ ɤɚɱɟɫɬɜɟɧɧɨɦ ɚɫɩɟɤɬɚɯ. Ɉɬɪɚɠɟɧɢɟ ɢɡɦɟɧɟɧɢɣ ɜ 
ɚɤɬɢɜɧɨɦ ɢ ɩɚɫɫɢɜɧɨɦ ɫɥɨɜɚɪɹɯ ɭɱɢɬɵɜɚɟɬɫɹ 
ɤɨɥɢɱɟɫɬɜɟɧɧɵɦ ɚɫɩɟɤɬɨɦ, ɚ ɢɡɦɟɧɟɧɢɹ, ɤɚɫɚɸɳɢɟɫɹ 
ɭɫɜɚɢɜɚɟɦɵɯ ɥɟɤɫɢɱɟɫɤɢɯ ɟɞɢɧɢɰ, ɢɯ ɪɚɡɧɨɨɛɪɚɡɢɟ, 
ɨɫɨɛɟɧɧɨɫɬɢ ɮɭɧɤɰɢɨɧɢɪɨɜɚɧɢɹ – ɤɚɱɟɫɬɜɟɧɧɵɦ ɚɫɩɟɤɬɨɦ. 
ɉɪɨɰɟɫɫ ɤɨɝɧɢɬɢɜɧɨɝɨ ɪɚɡɜɢɬɢɹ ɥɢɱɧɨɫɬɢ ɜɥɢɹɟɬ ɧɚ 
ɤɚɱɟɫɬɜɟɧɧɵɦ ɚɫɩɟɤɬ ɥɟɤɫɢɤɨɧɚ, ɨɬɪɚɠɚɹ ɩɨɡɧɚɜɚɬɟɥɶɧɵɟ 
ɜɨɡɦɨɠɧɨɫɬɢ ɢ ɤɨɦɦɭɧɢɤɚɬɢɜɧɵɟ ɩɨɬɪɟɛɧɨɫɬɢ ɢɧɞɢɜɢɞɚ 
(ɉɥɨɬɧɢɤɨɜɚ, 2004). Ɋɚɫɲɢɪɟɧɢɟ ɥɟɤɫɢɤɨɧɚ ɩɪɨɢɫɯɨɞɢɬ 
ɩɭɬɟɦ ɤɨɥɢɱɟɫɬɜɟɧɧɨɝɨ ɧɚɤɨɩɥɟɧɢɹ ɧɨɜɵɯ ɫɥɨɜ, 
ɨɛɨɡɧɚɱɚɸɳɢɯ ɧɨɜɵɟ ɩɨɧɹɬɢɹ, ɭɫɜɨɟɧɢɹ ɧɨɜɵɯ ɡɧɚɱɟɧɢɣ ɭɠɟ 
ɢɡɜɟɫɬɧɵɯ ɫɥɨɜ, ɚ ɬɚɤɠɟ ɫ ɩɨɦɨɳɶɸ ɪɚɡɥɢɱɧɵɯ ɫɩɨɫɨɛɨɜ 
ɫɥɨɜɨɨɛɪɚɡɨɜɚɧɢɹ. ɂɫɬɨɱɧɢɤɚɦɢ ɩɨɩɨɥɧɟɧɢɹ ɦɨɝɭɬ ɫɥɭɠɢɬɶ 
ɪɟɱɶ ɨɤɪɭɠɚɸɳɢɯ ɥɸɞɟɣ, ɥɢɬɟɪɚɬɭɪɧɵɟ ɩɪɨɢɡɜɟɞɟɧɢɹ, 
ɫɪɟɞɫɬɜɚ ɦɚɫɫɨɜɨɣ ɢɧɮɨɪɦɚɰɢɢ ɢ ɬ.ɞ. Ɉɫɧɨɜɧɵɦ ɢɫɬɨɱɧɢɤɨɦ 
ɪɚɫɲɢɪɟɧɢɹ ɥɟɤɫɢɤɨɧɚ ɞɥɹ ɭɱɚɳɢɯɫɹ ɫɥɭɠɢɬ ɩɪɨɰɟɫɫ 
ɨɛɭɱɟɧɢɹ, ɝɞɟ ɩɪɨɢɫɯɨɞɢɬ ɡɧɚɤɨɦɫɬɜɨ «ɫ ɧɨɜɵɦɢ ɞɥɹ 
ɭɱɚɳɢɯɫɹ ɹɜɥɟɧɢɹɦɢ ɞɟɣɫɬɜɢɬɟɥɶɧɨɫɬɢ, ɮɨɪɦɢɪɭɸɬɫɹ 
ɩɪɟɞɫɬɚɜɥɟɧɢɹ ɢ ɩɨɧɹɬɢɹ ɢɡ ɪɚɡɧɵɯ ɨɛɥɚɫɬɟɣ ɡɧɚɧɢɹ» (ɬɚɦ 
ɠɟ: ɫ. 84-86). Ɍɚɤ ɤɚɤ ɫɥɨɜɨ ɹɜɥɹɟɬɫɹ ɨɫɧɨɜɧɨɣ ɧɨɦɢɧɚɬɢɜɧɨɣ 
ɟɞɢɧɢɰɟɣ, ɬɨ ɩɪɢ ɢɡɭɱɟɧɢɢ ɤɚɤ ɪɨɞɧɨɝɨ ɹɡɵɤɚ, ɬɚɤ ɢ 
ɢɧɨɫɬɪɚɧɧɨɝɨ ɛɨɥɶɲɨɟ ɜɧɢɦɚɧɢɟ ɭɞɟɥɹɟɬɫɹ ɥɟɤɫɢɤɨ-

ɫɟɦɚɧɬɢɱɟɫɤɨɣ ɪɚɛɨɬɟ, ɩɪɢɡɜɚɧɧɨɣ ɪɟɲɢɬɶ ɨɫɧɨɜɧɵɟ ɡɚɞɚɱɢ: 
1) ɤɨɥɢɱɟɫɬɜɟɧɧɨɟ ɨɛɨɝɚɳɟɧɢɟ ɥɟɤɫɢɤɨɧɚ (ɫɥɨɜɚɪɹ) 
ɢɧɞɢɜɢɞɚ, 2) ɤɚɱɟɫɬɜɟɧɧɨɟ ɫɨɜɟɪɲɟɧɫɬɜɨɜɚɧɢɟ ɥɟɤɫɢɤɨɧɚ 
(ɭɬɨɱɧɹɟɬɫɹ ɫɟɦɚɧɬɢɱɟɫɤɨɟ ɡɧɚɱɟɧɢɟ ɪɚɧɟɟ ɢɡɜɟɫɬɧɵɯ ɫɥɨɜ, 
ɭɫɬɚɧɚɜɥɢɜɚɸɬɫɹ ɫɟɦɚɧɬɢɱɟɫɤɢɟ ɫɜɹɡɢ ɦɟɠɞɭ ɫɥɨɜɚɦɢ, 
ɭɫɜɚɢɜɚɟɬɫɹ ɥɟɤɫɢɱɟɫɤɚɹ ɫɨɱɟɬɚɟɦɨɫɬɶ ɫɥɨɜ, ɮɭɧɤɰɢɨɧɚɥɶɧɨ-

ɫɬɢɥɢɫɬɢɱɟɫɤɢɟ ɨɫɨɛɟɧɧɨɫɬɢ), 3) ɚɤɬɢɜɢɡɢɪɨɜɚɧɢɟ ɩɚɫɫɢɜɧɨɣ 
ɥɟɤɫɢɤɢ (ɉɥɨɬɧɢɤɨɜɚ, 2009).  

Ɇɟɬɨɞɵ ɪɚɫɲɢɪɟɧɢя ɫɥɨɜɚɪɧɨɝɨ ɡɚɩɚɫɚ 

ɂɫɫɥɟɞɨɜɚɬɟɥɹɦɢ ɩɪɟɞɥɚɝɚɸɬɫɹ ɪɚɡɥɢɱɧɵɟ ɦɟɬɨɞɵ ɩɨ 
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ɪɚɫɲɢɪɟɧɢɸ ɥɟɤɫɢɤɨɧɚ ɢɧɞɢɜɢɞɚ, ɢɡɭɱɚɸɳɟɝɨ ɢɧɨɫɬɪɚɧɧɵɣ 
ɹɡɵɤ, ɩɨ ɩɟɪɟɯɨɞɭ ɩɚɫɫɢɜɧɨɝɨ ɥɟɤɫɢɤɨɧɚ ɜ ɚɤɬɢɜɧɵɣ. Ɍɚɤ 
ȿ.Ɇ. Ʉɚɪɝɢɧɚ ɩɪɢ ɨɛɭɱɟɧɢɢ ɢɧɨɫɬɪɚɧɧɨɦɭ ɹɡɵɤɭ ɩɪɟɞɥɚɝɚɟɬ 
ɪɚɫɲɢɪɹɬɶ ɚɤɬɢɜɧɵɣ ɢ ɩɚɫɫɢɜɧɵɣ ɡɚɩɚɫɵ ɢɧɞɢɜɢɞɚ ɨɬɞɟɥɶɧɨ 
ɫ ɩɨɦɨɳɶɸ ɨɬɛɨɪɚ ɥɟɤɫɢɤɢ ɩɪɢ ɩɪɨɮɢɥɶɧɨɦ ɨɛɭɱɟɧɢɢ. 
Ɉɪɝɚɧɢɡɚɰɢɹ ɚɤɬɢɜɧɨɣ ɥɟɤɫɢɤɢ ɩɪɨɢɫɯɨɞɢɬ ɩɨ ɢɡɭɱɚɟɦɵɦ 
ɬɟɦɚɦ, ɞɟɥɚɟɬɫɹ ɚɤɰɟɧɬ ɧɚ ɢɧɬɟɪɧɚɰɢɨɧɚɥɶɧɨɣ ɥɟɤɫɢɤɟ 
(ɫɥɨɜɚɯ, ɢɦɟɸɳɢɯ ɢ ɧɟ ɢɦɟɸɳɢɯ ɫɢɧɨɧɢɦɵ ɜ ɢɡɭɱɚɟɦɨɦ 
ɢɧɨɫɬɪɚɧɧɨɦ ɹɡɵɤɟ). Ɋɚɫɲɢɪɟɧɢɟ ɩɚɫɫɢɜɧɨɝɨ ɫɥɨɜɚɪɹ 
ɩɪɨɢɫɯɨɞɢɬ ɧɟɨɬɪɵɜɧɨ ɨɬ ɚɤɬɢɜɧɨɝɨ. ɋɨɨɬɧɨɲɟɧɢɟ 
ɩɚɫɫɢɜɧɨɣ ɥɟɤɫɢɤɢ ɧɟ ɞɨɥɠɧɨ ɧɚɦɧɨɝɨ ɩɪɟɜɵɲɚɬɶ ɚɤɬɢɜɧɭɸ, 
ɨɛɟɫɩɟɱɢɜɚɸɳɭɸ ɧɟɤɢɟ «ɨɫɬɪɨɜɤɢ» ɜ ɬɟɤɫɬɨɜɨɦ ɦɚɬɟɪɢɚɥɟ, 
ɪɭɤɨɜɨɞɫɬɜɭɹɫɶ ɤɨɬɨɪɵɦɢ ɨɛɭɱɚɸɳɢɣɫɹ ɦɨɠɟɬ 
ɫɨɫɪɟɞɨɬɨɱɢɬɶ ɫɜɨɟ ɜɧɢɦɚɧɢɟ ɧɚ ɩɚɫɫɢɜɧɵɯ ɟɞɢɧɢɰɚɯ 
ɫɥɨɜɚɪɹ, ɱɬɨɛɵ ɩɨɧɹɬɶ ɫɦɵɫɥ ɜɵɫɤɚɡɵɜɚɧɢɹ. Ɉɫɧɨɜɧɵɦ 
ɢɫɬɨɱɧɢɤɨɦ ɞɥɹ ɩɨɩɨɥɧɟɧɢɹ ɚɤɬɢɜɧɨɝɨ ɢ ɩɚɫɫɢɜɧɨɝɨ 
ɥɟɤɫɢɤɨɧɚ ȿ.Ɇ. Ʉɚɪɝɢɧɚ ɜɢɞɢɬ ɬɟɤɫɬ (Ʉɚɪɝɢɧɚ, 2014). 
ɍɜɟɥɢɱɟɧɢɟ ɨɛɴɟɦɚ ɟɞɢɧɢɰ ɢɧɨɹɡɵɱɧɨɣ ɥɟɤɫɢɤɢ ɜɨɡɦɨɠɧɨ 
ɜɨ ɜɪɟɦɹ ɨɛɭɱɟɧɢɹ ɫ ɢɫɩɨɥɶɡɨɜɚɧɢɟɦ ɢɧɞɢɜɢɞɭɚɥɶɧɵɯ 
ɫɬɪɚɬɟɝɢɣ, ɧɚɰɟɥɟɧɧɵɯ ɧɚ ɪɚɡɜɢɬɢɟ ɩɨɡɧɚɜɚɬɟɥɶɧɵɯ 
ɩɨɬɪɟɛɧɨɫɬɟɣ, ɪɚɫɲɢɪɟɧɢɟ ɥɟɤɫɢɤɢ ɢ ɫɨɜɟɪɲɟɧɫɬɜɨɜɚɧɢɟ 
ɥɟɤɫɢɱɟɫɤɢɯ ɧɚɜɵɤɨɜ ɢ ɭɦɟɧɢɣ ɨɛɭɱɚɸɳɢɯɫɹ (Ɂɵɤɨɜɚ, 2010, 
Ɇɢɥɶɪɭɞ, 2003). ɇ.ȼ. ɇɢɤɨɥɚɟɧɤɨ ɜ ɫɜɨɟɣ ɧɚɭɱɧɨ-
ɢɫɫɥɟɞɨɜɚɬɟɥɶɫɤɨɣ ɪɚɛɨɬɟ ɩɪɟɞɥɚɝɚɟɬ ɢɧɢɰɢɚɬɢɜɧɨɟ 
ɪɚɫɲɢɪɟɧɢɟ ɫɥɨɜɚɪɹ, ɨɫɧɨɜɵɜɚɸɳɟɟɫɹ ɧɚ ɭɦɟɧɢɢ  

ɫɚɦɨɫɬɨɹɬɟɥɶɧɨ ɚɧɚɥɢɡɢɪɨɜɚɬɶ ɹɡɵɤɨɜɨɣ ɦɚɬɟɪɢɚɥ, 
ɪɚɡɪɚɛɨɬɚɜ ɤɨɦɩɥɟɤɫ ɡɧɚɧɢɣ ɨ ɫɩɨɫɨɛɚɯ ɪɚɛɨɬɵ ɫɨ ɫɥɨɜɨɦ 
(ɇɢɤɨɥɚɟɧɤɨ, 1999). Ɋɚɫɲɢɪɟɧɢɟ ɩɨɬɟɧɰɢɚɥɶɧɨɝɨ ɫɥɨɜɚɪɹ 
ɜɨɡɦɨɠɧɨ ɧɚ ɨɫɧɨɜɟ ɫɥɨɜɨɨɛɪɚɡɨɜɚɧɢɹ, ɬ.ɤ. 
ɫɥɨɜɨɨɛɪɚɡɨɜɚɬɟɥɶɧɵɣ ɚɧɚɥɢɡ ɜɵɫɬɭɩɚɟɬ ɜ ɤɚɱɟɫɬɜɟ 
ɷɮɮɟɤɬɢɜɧɨɝɨ ɫɩɨɫɨɛɚ ɪɚɫɩɨɡɧɚɧɢɹ ɡɧɚɱɟɧɢɣ ɧɟɡɧɚɤɨɦɵɯ 
ɫɥɨɜ (Ʌɚɪɢɧɚ, 1998). ɋ.Ʉ. ɀɛɚɧɨɜɚ, ɘ.ɋ. Ȼɵɤɨɜɚ, Ɉ.ɋ. 
Ɇɢɥɨɬɚɟɜɚ ɩɨɥɚɝɚɸɬ, ɱɬɨ ɩɟɪɟɯɨɞ ɢɡ ɩɚɫɫɢɜɧɨɣ ɥɟɤɫɢɤɢ ɜ 
ɚɤɬɢɜɧɭɸ ɜɨɡɦɨɠɟɧ ɜɨ ɜɪɟɦɹ ɩɟɪɟɜɨɞɚ, ɬ.ɤ. ɢɦɟɧɧɨ ɜ 
ɩɪɨɰɟɫɫɟ ɩɟɪɟɜɨɞɚ ɮɨɪɦɢɪɭɟɬɫɹ ɧɟɤɢɣ ɫɬɟɪɟɨɬɢɩ 
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ɩɟɪɟɜɨɞɢɦɨɝɨ ɨɬɞɟɥɶɧɨ ɜɡɹɬɨɝɨ ɫɥɨɜɚ, ɯɚɪɚɤɬɟɪɢɡɭɸɳɢɣɫɹ 
ɪɚɡɧɨɨɛɪɚɡɧɵɦɢ ɚɤɬɭɚɥɢɡɢɪɨɜɚɧɧɵɦɢ ɫɜɹɡɹɦɢ. ɋɥɨɜɨ 
ɢɡɜɥɟɤɚɟɬɫɹ ɢɡ ɩɚɦɹɬɢ ɧɚ ɨɫɧɨɜɟ ɚɤɬɭɚɥɢɡɚɰɢɢ ɟɝɨ ɤɚɬɟɝɨɪɢɢ 
ɡɧɚɱɟɧɢɹ, ɚ ɬɚɤɠɟ ɚɤɬɢɜɢɪɭɟɬɫɹ ɫɜɹɡɶ ɫɥɨɜɚ ɫ ɟɝɨ 
ɢɧɨɹɡɵɱɧɵɦ ɷɤɜɢɜɚɥɟɧɬɨɦ (ɀɛɚɧɨɜɚ, 1982, Ȼɵɤɨɜɚ, 
Ɇɢɥɨɬɚɟɜɚ, 2015).  

Ɉɞɧɚɤɨ ɩɪɢ ɭɫɜɨɟɧɢɢ ɥɟɤɫɢɱɟɫɤɢɯ ɟɞɢɧɢɰ, ɪɚɫɲɢɪɟɧɢɢ 

ɡɚɩɚɫɚ ɫɥɨɜ, ɜɨɡɧɢɤɚɟɬ ɪɹɞ ɩɪɨɛɥɟɦ. ȼɨ-ɩɟɪɜɵɯ, ɨɜɥɚɞɟɜɚɹ 
ɪɚɡɥɢɱɧɵɦɢ ɜɢɞɚɦɢ ɪɟɱɟɜɨɣ ɞɟɹɬɟɥɶɧɨɫɬɢ, ɧɟɨɛɯɨɞɢɦɨ 
ɡɚɥɨɠɢɬɶ ɫɥɨɜɚ ɜ ɩɚɦɹɬɢ ɩɟɪɟɞ ɬɟɦ, ɤɚɤ ɧɚɣɬɢ ɢ ɢɡɜɥɟɱɶ 
ɧɭɠɧɨɟ; ɨɜɥɚɞɟɬɶ ɮɨɧɟɬɢɱɟɫɤɨɣ ɮɨɪɦɨɣ, ɩɪɟɠɞɟ ɱɟɦ 
ɩɪɨɢɡɧɟɫɬɢ; ɢɫɩɨɥɶɡɨɜɚɬɶ ɜ ɫɥɨɜɨɫɨɱɟɬɚɧɢɢ, ɨɫɧɨɜɵɜɚɹɫɶ ɧɚ 
ɫɦɵɫɥɨɜɨɣ ɫɨɜɦɟɫɬɢɦɨɫɬɢ ɢ ɪɭɤɨɜɨɞɫɬɜɭɹɫɶ ɧɨɪɦɚɦɢ 
ɝɪɚɦɦɚɬɢɤɢ; ɭɩɨɬɪɟɛɢɬɶ ɩɨɥɭɱɟɧɧɨɟ ɫɥɨɜɨɫɨɱɟɬɚɧɢɟ ɜ 
ɬɟɤɫɬɟ; ɫɨɨɬɧɟɫɬɢ ɝɪɚɮɢɱɟɫɤɢɣ ɨɛɪɚɡ ɫɥɨɜɚ ɢ ɟɝɨ ɡɜɭɱɚɧɢɟ ɫ 
ɟɝɨ ɥɟɤɫɢɱɟɫɤɢɦ ɡɧɚɱɟɧɢɟɦ, ɩɨ ɜɨɡɦɨɠɧɨɫɬɢ ɨɩɢɪɚɹɫɶ ɧɚ 
ɫɨɫɬɚɜ ɫɥɨɜɚ; ɨɩɪɟɞɟɥɢɬɶ ɝɪɚɦɦɚɬɢɱɟɫɤɭɸ ɮɨɪɦɭ ɫɥɨɜɚ, ɟɝɨ 
ɫɜɹɡɢ ɫ ɨɤɪɭɠɚɸɳɢɦɢ ɥɟɤɫɢɱɟɫɤɢɦɢ ɟɞɢɧɢɰɚɦɢ. ɂɡɭɱɚɬɶ 
ɥɟɤɫɢɤɭ ɢ ɨɛɨɝɚɳɚɬɶ ɫɥɨɜɚɪɶ ɰɟɥɟɫɨɨɛɪɚɡɧɨ ɜɨ ɜɪɟɦɹ 
ɪɟɲɟɧɢɹ ɤɨɦɦɭɧɢɤɚɬɢɜɧɵɯ ɡɚɞɚɱ, ɤɨɝɞɚ ɭɱɚɳɢɟɫɹ ɩɨɧɢɦɚɸɬ, 
ɱɬɨ ɫɥɨɜɚ ɧɟɨɛɯɨɞɢɦɵ ɞɥɹ ɜɵɪɚɠɟɧɢɹ ɢ ɩɟɪɟɞɚɱɢ ɦɵɫɥɟɣ, ɚ 
ɱɟɬɤɨ ɩɨɫɬɚɜɥɟɧɧɚɹ ɪɟɱɟɜɚɹ ɰɟɥɶ ɦɨɠɟɬ ɨɛɟɫɩɟɱɢɬɶ 
ɦɨɬɢɜɢɪɨɜɚɧɧɨɫɬɶ ɢ ɭɫɩɟɯ ɜ ɨɜɥɚɞɟɧɢɢ ɫɥɨɜɚɪɧɵɦɢ 
ɟɞɢɧɢɰɚɦɢ (Ɋɨɝɨɜɚ, 1991). ɇɟɨɛɯɨɞɢɦɨ ɞɨɛɢɬɶɫɹ ɩɪɢ 
ɨɜɥɚɞɟɧɢɢ ɫɥɨɜɚɪɟɦ ɫɨ ɫɬɨɪɨɧɵ ɨɛɭɱɚɟɦɨɝɨ ɬɚɤɨɝɨ 
ɩɫɢɯɨɥɨɝɢɱɟɫɤɨɝɨ ɹɜɥɟɧɢɹ, ɤɚɤ ɢɦɩɪɢɧɬɢɧɝ (imprinting), 
ɤɨɬɨɪɨɟ ɨɩɢɫɚɥ Ⱥ.ɇ. Ʌɟɨɧɬɶɟɜ, ɝɨɜɨɪɹ ɨ ɬɨɦ, ɱɬɨ 
ɱɟɥɨɜɟɱɟɫɤɚɹ ɩɚɦɹɬɶ ɫɩɨɫɨɛɧɚ ɧɟ ɬɨɥɶɤɨ ɡɚɭɱɢɜɚɬɶ, ɧɨ ɢ 
ɡɚɩɟɱɚɬɥɟɜɚɬɶ ɩɨ ɬɢɩɭ «ɪɚɡ ɢ ɧɚɜɫɟɝɞɚ». ɑɬɨɛɵ ɩɪɨɢɡɨɲɟɥ 
ɢɦɩɪɢɧɬɢɧɝ, ɡɚɩɨɦɢɧɚɟɦɨɟ ɞɨɥɠɧɨ ɫɨɨɬɜɟɬɫɬɜɨɜɚɬɶ ɤɚɤɨɣ-
ɥɢɛɨ ɩɨɬɪɟɛɧɨɫɬɢ ɨɛɭɱɚɟɦɨɝɨ ɢ ɩɨɥɧɨɫɬɶɸ ɭɞɨɜɥɟɬɜɨɪɹɬɶ 
ɷɬɭ ɩɨɬɪɟɛɧɨɫɬɶ. ɉɪɢɦɟɧɹɹ ɹɜɥɟɧɢɟ ɢɦɩɪɢɧɬɢɧɝɚ ɤ 
ɢɧɨɹɡɵɱɧɵɦ ɫɥɨɜɚɦ, ɧɟɨɛɯɨɞɢɦɨ ɫɨɡɞɚɜɚɬɶ ɩɨɞɨɛɧɭɸ 
ɧɚɩɪɹɠɟɧɧɭɸ ɪɟɱɟɜɭɸ ɩɨɬɪɟɛɧɨɫɬɶ ɫɨ ɫɬɨɪɨɧɵ ɨɛɭɱɚɟɦɨɝɨ; 

ɬɨɝɞɚ ɜ ɩɚɦɹɬɢ ɨɛɪɚɡɭɟɬɫɹ ɤɚɤ ɛɵ ɥɨɜɭɲɤɚ ɞɥɹ ɫɥɨɜɚ, 
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ɛɥɚɝɨɞɚɪɹ ɱɟɦɭ ɨɧɨ ɢ ɡɚɩɟɱɚɬɥɟɜɚɟɬɫɹ (Ʌɟɨɧɬɶɟɜ, 1977). 
ɋɥɨɜɨ, ɡɚɭɱɟɧɧɨɟ ɬɚɤɢɦ ɫɩɨɫɨɛɨɦ, ɱɚɫɬɨ ɫɪɚɡɭ ɩɟɪɟɯɨɞɢɬ ɜ 
ɚɤɬɢɜɧɭɸ ɥɟɤɫɢɤɭ. 

Ɍɚɤ ɤɚɤ ɩɪɢ ɨɛɭɱɟɧɢɢ ɥɟɤɫɢɱɟɫɤɨɣ ɫɬɨɪɨɧɟ ɪɟɱɢ ɹɜɥɟɧɢɟ 
ɢɦɩɪɢɧɬɢɧɝɚ ɜɨɡɧɢɤɚɟɬ ɞɚɥɟɤɨ ɧɟ ɜɫɟɝɞɚ, ɪɚɫɲɢɪɟɧɢɟ 
ɫɥɨɜɚɪɧɨɝɨ ɡɚɩɚɫɚ ɨɛɵɱɧɨ ɧɚɱɢɧɚɟɬɫɹ ɩɭɬɟɦ ɪɚɫɲɢɪɟɧɢɹ 
ɩɚɫɫɢɜɧɨɝɨ ɫɥɨɜɚɪɹ ɢɧɞɢɜɢɞɚ. ȼ ɷɬɨɦ ɫɥɭɱɚɟ ɬɚɤɠɟ 

ɜɨɡɧɢɤɚɟɬ ɪɹɞ ɩɪɨɛɥɟɦ. Ɉɞɧɨɣ ɢɡ ɝɥɚɜɧɵɯ ɡɚɞɚɱ ɩɪɢ 
ɨɛɭɱɟɧɢɢ ɢɧɨɫɬɪɚɧɧɨɦɭ ɹɡɵɤɭ ɹɜɥɹɟɬɫɹ ɨɜɥɚɞɟɧɢɟ ɥɟɤɫɢɤɨɣ. 
ɋɬɭɞɟɧɬɵ, ɪɟɲɢɜɲɢɟ ɩɪɨɞɨɥɠɢɬɶ ɫɜɨɟ ɞɚɥɶɧɟɣɲɟɟ ɨɛɭɱɟɧɢɟ 
ɜ ɫɪɟɞɧɢɯ ɫɩɟɰɢɚɥɶɧɵɯ ɭɱɟɛɧɵɯ ɡɚɜɟɞɟɧɢɹɯ, ɩɪɢɯɨɞɹɬ ɧɚ 
ɡɚɧɹɬɢɹ ɩɨ ɢɧɨɫɬɪɚɧɧɨɦɭ ɹɡɵɤɭ, ɜɥɚɞɟɹ ɭɠɟ ɧɟɤɢɦ 
ɚɤɬɢɜɧɵɦ, ɩɚɫɫɢɜɧɵɦ ɢ ɩɨɬɟɧɰɢɚɥɶɧɵɦ ɫɥɨɜɚɪɹɦɢ. Ɂɚɞɚɱɚ 
ɩɪɟɩɨɞɚɜɚɬɟɥɹ – ɜɵɹɜɢɬɶ ɭɪɨɜɟɧɶ ɜɥɚɞɟɧɢɹ ɥɟɤɫɢɱɟɫɤɢɦ 
ɡɚɩɚɫɨɦ ɨɛɭɱɚɸɳɢɯɫɹ. ȼɨ ɜɪɟɦɹ ɨɛɭɱɟɧɢɹ, ɪɭɤɨɜɨɞɫɬɜɭɹɫɶ 
ɨɛɪɚɡɨɜɚɬɟɥɶɧɵɦɢ ɩɪɨɝɪɚɦɦɚɦɢ ɢ ɤɚɥɟɧɞɚɪɧɨ-ɬɟɦɚɬɢɱɟɫɤɢɦ 
ɩɥɚɧɨɦ, ɩɨɦɢɦɨ ɬɟɦ, ɚ ɫɨɨɬɜɟɬɫɬɜɟɧɧɨ ɢ ɬɟɤɫɬɨɜ ɛɵɬɨɜɨɣ ɢ 
ɫɬɪɚɧɨɜɟɞɱɟɫɤɨɣ ɧɚɩɪɚɜɥɟɧɧɨɫɬɢ, ɜɤɥɸɱɟɧɵ ɬɚɤɠɟ ɬɟɦɵ 
ɩɪɨɮɟɫɫɢɨɧɚɥɶɧɨ-ɨɪɢɟɧɬɢɪɨɜɚɧɧɨɝɨ ɫɨɞɟɪɠɚɧɢɹ, 
ɩɪɟɞɫɬɚɜɥɟɧɧɵɟ, ɤɚɤ ɩɪɚɜɢɥɨ, ɬɟɤɫɬɚɦɢ. ɋɥɟɞɨɜɚɬɟɥɶɧɨ, 
ɩɪɟɩɨɞɚɜɚɬɟɥɸ ɧɟɨɛɯɨɞɢɦɨ ɨɬɨɛɪɚɬɶ ɥɟɤɫɢɱɟɫɤɢɣ ɦɚɬɟɪɢɚɥ 
ɞɥɹ ɪɟɚɥɶɧɨɝɨ ɩɚɫɫɢɜɧɨɝɨ ɫɥɨɜɚɪɹ-ɦɢɧɢɦɭɦɚ ɩɪɢ ɪɚɛɨɬɟ 
ɨɛɭɱɚɸɳɢɯɫɹ ɫ ɬɟɤɫɬɚɦɢ ɩɪɨɮɟɫɫɢɨɧɚɥɶɧɨɣ ɧɚɩɪɚɜɥɟɧɧɨɫɬɢ, 
ɪɚɡɪɚɛɨɬɚɬɶ ɭɩɪɚɠɧɟɧɢɹ ɞɥɹ ɨɜɥɚɞɟɧɢɹ ɪɟɰɟɩɬɢɜɧɨɣ 
ɥɟɤɫɢɤɨɣ (Ɋɨɞɢɨɧɨɜɚ, 1998). Ɉɛɨɝɚɳɚɹ ɩɚɫɫɢɜɧɵɣ ɫɥɨɜɚɪɶ 
ɨɛɭɱɚɸɳɢɯɫɹ, ɫɥɟɞɭɟɬ ɮɨɪɦɢɪɨɜɚɬɶ ɢ ɪɚɫɲɢɪɹɬɶ 
ɩɨɬɟɧɰɢɚɥɶɧɵɣ ɫɥɨɜɚɪɶ. Ⱦɥɹ ɷɬɨɝɨ ɩɪɟɩɨɞɚɜɚɬɟɥɸ 
ɧɟɨɛɯɨɞɢɦɨ ɨɛɭɱɢɬɶ ɫɬɭɞɟɧɬɨɜ ɩɪɢɟɦɚɦ, ɤɨɬɨɪɵɟ ɩɨɦɨɝɭɬ 
ɢɦ ɜ ɞɚɥɶɧɟɣɲɟɦ ɫɚɦɨɫɬɨɹɬɟɥɶɧɨ ɩɨɧɹɬɶ ɡɧɚɱɟɧɢɟ 
ɧɟɡɧɚɤɨɦɵɯ ɫɥɨɜ ɜ ɤɨɧɬɟɤɫɬɟ ɜ ɩɪɨɰɟɫɫɟ ɱɬɟɧɢɹ. ɋɥɟɞɭɟɬ 
ɭɱɢɬɶ ɩɪɢɟɦɚɦ ɹɡɵɤɨɜɨɣ (ɨɛɨɫɧɨɜɚɧɧɨɣ, ɧɟɨɛɨɫɧɨɜɚɧɧɨɣ) ɢ 
ɤɨɧɬɟɤɫɬɭɚɥɶɧɨɣ ɞɨɝɚɞɤɢ; ɧɚɭɱɢɬɶ ɢɫɩɨɥɶɡɨɜɚɬɶ ɜɧɭɬɪɟɧɧɢɟ 
ɨɩɨɪɵ ɫɥɨɜ, ɚ ɬɚɤɠɟ ɫɥɨɜɨɨɛɪɚɡɨɜɚɬɟɥɶɧɵɣ ɚɧɚɥɢɡ (ɑɢɱɤɨɜɚ, 
2003). ȼ ɧɚɫɬɨɹɳɟɟ ɜɪɟɦɹ ɢɫɫɥɟɞɨɜɚɬɟɥɢ ɭɞɟɥɹɸɬ ɛɨɥɶɲɨɟ 
ɜɧɢɦɚɧɢɟ ɢɫɩɨɥɶɡɨɜɚɧɢɸ ɤɨɪɩɭɫɧɵɯ ɦɟɬɨɞɢɤ ɞɥɹ 
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ɨɛɨɝɚɳɟɧɢɹ ɫɥɨɜɚɪɧɨɝɨ ɡɚɩɚɫɚ ɭɱɚɳɢɯɫɹ.  
ɉɨɞ ɤɨɪɩɭɫɧɨɣ ɥɢɧɝɜɢɫɬɢɤɨɣ ɩɪɢɧɹɬɨ ɩɨɧɢɦɚɬɶ ɪɚɡɞɟɥ 

ɤɨɦɩɶɸɬɟɪɧɨɣ ɥɢɧɝɜɢɫɬɢɤɢ, ɪɚɡɪɚɛɚɬɵɜɚɸɳɟɣ ɩɨɫɬɪɨɟɧɢɟ ɢ 
ɢɫɩɨɥɶɡɨɜɚɧɢɟ ɤɨɪɩɭɫɨɜ ɬɟɤɫɬɨɜ ɫ ɢɫɩɨɥɶɡɨɜɚɧɢɟɦ 
ɤɨɦɩɶɸɬɟɪɧɵɯ ɬɟɯɧɨɥɨɝɢɣ. Ʌɢɧɝɜɢɫɬɢɱɟɫɤɢɣ ɤɨɪɩɭɫ 
ɫɨɫɬɚɜɥɹɟɬ ɛɨɥɶɲɨɣ ɦɚɫɫɢɜ ɹɡɵɤɨɜɵɯ ɞɚɧɧɵɯ, 
ɩɪɟɞɫɬɚɜɥɟɧɧɵɯ ɦɧɨɝɨɱɢɫɥɟɧɧɵɦɢ ɬɟɤɫɬɚɦɢ ɜ 
ɦɚɲɢɧɨɱɢɬɚɟɦɨɦ ɮɨɪɦɚɬɟ (Ɂɚɯɚɪɨɜ, 2005, ɫ. 7). 

ɉɪɟɩɨɞɚɜɚɹ ɫɬɭɞɟɧɬɚɦ ɢɧɨɫɬɪɚɧɧɵɣ ɹɡɵɤ ɞɥɹ 
ɫɩɟɰɢɚɥɶɧɵɯ ɰɟɥɟɣ, ɩɪɟɩɨɞɚɜɚɬɟɥɢ ɨɬɦɟɱɚɸɬ ɧɟɯɜɚɬɤɭ 
ɚɞɟɤɜɚɬɧɨɝɨ ɹɡɵɤɨɜɨɝɨ ɦɚɬɟɪɢɚɥɚ ɢ ɫɩɟɰɢɚɥɶɧɵɯ ɬɟɤɫɬɨɜ ɩɨ 
ɩɪɨɮɟɫɫɢɢ ɭɱɚɳɢɯɫɹ. Ɋɟɲɟɧɢɟɦ ɞɚɧɧɨɣ ɩɪɨɛɥɟɦɵ ɦɨɠɟɬ 
ɫɥɭɠɢɬɶ ɩɪɢɜɥɟɱɟɧɢɟ ɦɟɬɨɞɨɜ ɤɨɪɩɭɫɧɨɣ ɥɢɧɝɜɢɫɬɢɤɢ 
(ɚɜɬɨɦɚɬɢɡɢɪɨɜɚɧɧɨɟ ɢɡɜɥɟɱɟɧɢɟ ɢɧɮɨɪɦɚɰɢɢ, ɨɛɭɱɟɧɢɟ ɧɚ 
ɛɚɡɟ ɞɚɧɧɵɯ, ɤɨɧɬɟɤɫɬɭɚɥɶɧɵɟ ɩɨɢɫɤɢ ɜ ɤɪɭɩɧɵɯ ɤɨɪɩɭɫɚɯ ɫ 
ɢɫɩɨɥɶɡɨɜɚɧɢɟɦ ɦɟɬɨɞɨɜ ɨɛɪɚɛɨɬɤɢ ɟɫɬɟɫɬɜɟɧɧɨɝɨ ɹɡɵɤɚ) 
(ɇɚɝɟɥɶ, 2008, ɫ. 53). ȼ ɧɚɫɬɨɹɳɟɟ ɜɪɟɦɹ ɫɭɳɟɫɬɜɭɟɬ 
ɧɟɫɤɨɥɶɤɨ ɢɡɜɟɫɬɧɵɯ ɤɨɪɩɭɫɨɜ ɚɧɝɥɢɣɫɤɨɝɨ ɹɡɵɤɚ. Ɉɞɧɢɦ ɢɡ 
ɧɚɢɛɨɥɟɟ ɞɨɫɬɭɩɧɵɯ ɢ ɩɪɨɫɬɵɯ ɜ ɢɫɩɨɥɶɡɨɜɚɧɢɢ ɹɜɥɹɟɬɫɹ 
British National Corpus (ɛɨɥɟɟ 100 ɦɢɥɥɢɨɧɨɜ ɫɥɨɜ). 
ɉɪɟɩɨɞɚɜɚɹ ɚɧɝɥɢɣɫɤɢɣ ɹɡɵɤ, ɫɤɚɠɟɦ, ɫɬɭɞɟɧɬɚɦ, 
ɨɛɭɱɚɸɳɢɦɫɹ ɩɨ ɩɪɨɮɟɫɫɢɢ «Ɇɚɫɬɟɪ ɫɬɪɨɢɬɟɥɶɧɵɯ ɢ 
ɨɬɞɟɥɨɱɧɵɯ ɪɚɛɨɬ», ɢɫɩɨɥɶɡɭɹ ɞɚɧɧɵɣ ɹɡɵɤɨɜɨɣ ɤɨɪɩɭɫ, 
ɫɥɟɞɭɟɬ ɧɚɣɬɢ ɢ ɨɬɨɛɪɚɬɶ ɧɟɨɛɯɨɞɢɦɵɣ ɹɡɵɤɨɜɨɣ ɦɚɬɟɪɢɚɥ, 
ɧɚɩɪɢɦɟɪ, ɫɜɹɡɚɧɧɵɣ ɫɨ ɫɥɨɜɨɦ «ɨɛɨɢ» (wallpaper). Ɏɪɚɝɦɟɧɬ 
ɬɟɤɫɬɚ ɧɟ ɞɨɥɠɟɧ ɛɵɬɶ ɨɱɟɧɶ ɛɨɥɶɲɢɦ: ɷɬɨ ɧɟɨɛɯɨɞɢɦɨ ɞɥɹ 
ɥɭɱɲɟɝɨ ɭɫɜɨɟɧɢɹ ɢ ɛɨɥɟɟ ɬɳɚɬɟɥɶɧɨɣ ɪɚɛɨɬɵ ɫ 
ɩɪɟɞɥɨɠɟɧɧɵɦɢ ɡɚɞɚɧɢɹɦɢ. ɇɚ ɩɪɢɦɟɪɟ ɨɞɧɨɝɨ ɩɪɟɞɥɨɠɟɧɢɹ 

ɢɡ ɤɨɪɩɭɫɧɨɝɨ ɦɚɬɟɪɢɚɥɚ (…FТЧКХХв, ЧОЯОr sЭТМФ ЦТrrШr ЭТХОs (Шr 
any other tiles, for that matter) in top of wallpaper, and make sure 
that all porous wall surfaces are sealed with gloss or eggshell (not 

emulsion) before you start the job. (British National Corpus)) 
ɜɨɡɦɨɠɧɨ ɢɫɩɨɥɶɡɨɜɚɬɶ ɬɚɤɢɟ ɡɚɞɚɧɢɹ ɩɨ ɧɚɪɚɛɨɬɤɟ 
ɜɨɤɚɛɭɥɹɪɚ, ɤɚɤ ɹɡɵɤɨɜɚɹ ɞɨɝɚɞɤɚ: 

- ɡɧɚɹ ɡɧɚɱɟɧɢɟ ɫɥɨɜɚ wall (ɫɬɟɧɚ), ɧɚɣɬɢ ɫɥɨɜɨ «ɨɛɨɢ»; 
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- ɨɩɪɟɞɟɥɢɬɶ, ɦɨɠɧɨ ɥɢ ɤɥɟɢɬɶ (ɜɵɜɟɫɬɢ ɡɧɚɱɟɧɢɟ ɫɥɨɜɚ 
stick) ɧɚ ɨɛɨɢ ɩɥɢɬɤɭ (ɞɥɹ ɜɵɜɟɞɟɧɢɹ ɡɧɚɱɟɧɢɹ ɫɥɨɜɚ tiles, 
ɢɥɢ ɱɬɨ ɢɡ ɩɟɪɟɱɢɫɥɟɧɧɵɯ ɫɬɪɨɣɦɚɬɟɪɢɚɥɨɜ ɧɟɥɶɡɹ ɤɥɟɢɬɶ ɧɚ 
ɨɛɨɢ – stickers, other wallpaper, tiles); 

- ɜɵɜɟɫɬɢ ɡɧɚɱɟɧɢɟ ɫɥɨɜɨɫɨɱɟɬɚɧɢɹ mirror tiles; 
- ɡɚɩɨɥɧɢɬɶ ɩɪɨɩɭɫɤɢ ɜ ɫɥɨɜɨɫɨɱɟɬɚɧɢɹɯ/ɩɪɟɞɥɨɠɟɧɢɹɯ ɫ 

ɜɵɜɟɞɟɧɧɵɦ ɡɧɚɱɟɧɢɟɦ ɫɥɨɜɚɦɢ ɢɡ ɬɟɤɫɬɨɜɨɝɨ ɮɪɚɝɦɟɧɬɚ 
ɤɨɪɩɭɫɚ (tiles, stick, wallpaper: 1) TСО ПТrОЩХКМО ЩКЯОН аТЭС …, 
2) I МШЮХН ЧШЭ … ЭСО ОЧЯОХШЩО, 3) ЭШ СКЧР … ); 

- ɩɟɪɟɜɟɫɬɢ ɩɨɥɭɱɟɧɧɵɟ ɫɥɨɜɨɫɨɱɟɬɚɧɢɹ/ɩɪɟɞɥɨɠɟɧɢɹ ɧɚ 
ɪɭɫɫɤɢɣ ɹɡɵɤ 

- ɩɪɢɜɟɫɬɢ ɫɜɨɢ ɫɨɛɫɬɜɟɧɧɵɟ ɩɪɢɦɟɪɵ ɫ ɢɫɩɨɥɶɡɨɜɚɧɢɟɦ 
ɞɚɧɧɵɯ ɫɥɨɜ.  

Ʉɚɤ ɩɪɚɜɢɥɨ, ɫɬɭɞɟɧɬɵ ɯɨɪɨɲɨ ɫɩɪɚɜɥɹɸɬɫɹ ɫ ɩɨɞɨɛɧɨɝɨ 
ɬɢɩɚ ɡɚɞɚɧɢɹɦɢ ɢ ɩɪɨɹɜɥɹɸɬ ɧɟɩɨɞɞɟɥɶɧɵɣ ɢɧɬɟɪɟɫ ɤ 
ɢɡɭɱɟɧɢɸ ɢɧɨɫɬɪɚɧɧɨɝɨ ɹɡɵɤɚ ɧɚ ɨɫɧɨɜɟ ɨɪɢɝɢɧɚɥɶɧɵɯ 
ɮɪɚɝɦɟɧɬɨɜ ɫɩɟɰɢɚɥɶɧɵɯ ɬɟɤɫɬɨɜ ɢ ɪɚɡɪɚɛɨɬɚɧɧɵɯ ɤ ɧɢɦ 
ɭɩɪɚɠɧɟɧɢɣ. 

Ɋɟɡɭɥɶɬɚɬɵ ɢ ɨɛɫɭɠɞɟɧɢɟ 
ȼ ɩɪɟɩɨɞɚɜɚɧɢɢ ɢɧɨɫɬɪɚɧɧɨɝɨ ɹɡɵɤɚ ɩɪɟɨɛɥɚɞɚɟɬ 

ɥɟɤɫɢɱɟɫɤɢɣ ɩɨɞɯɨɞ, ɝɞɟ ɰɟɧɬɪɚɥɶɧɨɟ ɦɟɫɬɨ ɨɬɜɨɞɢɬɫɹ 
ɢɡɭɱɟɧɢɸ ɫɥɨɜ ɢ ɢɯ ɤɨɦɛɢɧɚɰɢɣ. ɋɥɨɜɨ ɩɪɨɹɜɥɹɟɬ ɫɜɨɢ 
ɮɭɧɤɰɢɨɧɚɥɶɧɵɟ ɫɜɹɡɢ ɩɪɢ ɢɫɩɨɥɶɡɨɜɚɧɢɢ ɜ ɪɟɱɢ. ɉɪɢ 
ɩɨɫɬɪɨɟɧɢɢ ɪɟɱɢ ɜɟɞɭɳɭɸ ɪɨɥɶ ɢɝɪɚɸɬ ɫɢɧɬɚɝɦɚɬɢɱɟɫɤɢɟ 
ɫɜɹɡɢ, ɩɪɨɹɜɥɹɸɳɢɟɫɹ ɜ ɫɥɨɜɨɫɨɱɟɬɚɧɢɹɯ, ɮɪɚɡɟɦɚɯ, 
ɢɞɢɨɦɚɯ. ɑɚɫɬɨ ɦɨɠɧɨ ɧɚɛɥɸɞɚɬɶ ɧɟɩɪɚɜɢɥɶɧɨɟ ɩɨɫɬɪɨɟɧɢɟ 
ɫɥɨɜɨɫɨɱɟɬɚɧɢɣ, ɢɥɥɸɫɬɪɢɪɭɸɳɢɯ ɧɟɩɪɚɜɢɥɶɧɨɟ ɫɨɟɞɢɧɟɧɢɟ 
ɫɥɨɜ ɜ ɪɟɱɢ. ɋɚɦɢ ɩɪɚɜɢɥɚ ɫɨɟɞɢɧɟɧɢɹ ɫɥɨɜ ɞɚɥɟɤɨ ɧɟ ɜɫɟɝɞɚ 
ɱɟɬɤɨ ɮɨɪɦɭɥɢɪɭɸɬɫɹ, ɬ.ɤ. ɨɧɢ ɨɫɧɨɜɵɜɚɸɬɫɹ ɧɚ 
ɭɫɬɚɧɨɜɢɜɲɟɣɫɹ ɩɪɚɤɬɢɤɟ ɭɩɨɬɪɟɛɥɟɧɢɹ ɥɟɤɫɢɱɟɫɤɢɯ ɟɞɢɧɢɰ 
(Ɉɪɚɡɛɟɤɨɜɚ, 2016, ɫ. 291). ȼɨɡɧɢɤɚɟɬ ɧɟɨɛɯɨɞɢɦɨɫɬɶ 
ɬɟɤɫɬɨɥɨɝɢɱɟɫɤɨɝɨ ɢɡɭɱɟɧɢɹ ɥɟɤɫɢɱɟɫɤɢɯ ɟɞɢɧɢɰ ɫ 
ɫɨɨɬɧɨɲɟɧɢɟɦ ɥɟɤɫɢɤɢ ɢ ɫɢɧɬɚɝɦɚɬɢɤɢ. ɉɪɢ ɨɛɭɱɟɧɢɢ 
ɥɟɤɫɢɤɟ, ɩɪɚɜɢɥɶɧɨɦɭ ɫɨɫɬɚɜɥɟɧɢɸ ɢ ɮɭɧɤɰɢɨɧɢɪɨɜɚɧɢɸ 
ɫɥɨɜɨɫɨɱɟɬɚɧɢɣ ɬɚɤɚɹ ɜɨɡɦɨɠɧɨɫɬɶ ɜɨɡɧɢɤɚɟɬ ɧɚ ɨɫɧɨɜɟ 
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ɨɛɪɚɡɰɨɜɵɯ ɬɪɟɧɢɪɨɜɨɱɧɵɯ ɬɟɤɫɬɨɜ. ɍɱɚɳɟɦɭɫɹ 
ɩɪɟɞɥɚɝɚɟɬɫɹ ɤɨɪɩɭɫ ɬɟɤɫɬɨɜ, ɤɨɬɨɪɵɟ ɜɵɫɬɭɩɚɸɬ ɜ ɤɚɱɟɫɬɜɟ 
ɨɛɪɚɡɰɨɜ ɩɪɢ ɞɚɥɶɧɟɣɲɟɦ ɢɫɩɨɥɶɡɨɜɚɧɢɢ ɢɡɭɱɟɧɧɵɯ ɢ 
ɭɫɜɨɟɧɧɵɯ ɤɨɧɬɟɤɫɬɭɚɥɶɧɵɯ ɥɟɤɫɢɱɟɫɤɢɯ ɟɞɢɧɢɰ ɜ 
ɞɚɥɶɧɟɣɲɟɦ ɨɛɳɟɧɢɢ (ɑɟɪɧɹɤɨɜɚ, 2011, ɫ. 127). Ʉɪɨɦɟ ɬɨɝɨ, 
ɨɬɦɟɱɚɟɬɫɹ, ɱɬɨ, ɨɛɭɱɚɹ ɢɧɨɫɬɪɚɧɧɨɦɭ ɹɡɵɤɭ, ɧɟɨɛɯɨɞɢɦɨ 
ɫɨɡɞɚɜɚɬɶ ɫɩɟɰɢɚɥɢɡɢɪɨɜɚɧɧɵɟ ɬɟɦɚɬɢɱɟɫɤɢɟ ɤɨɪɩɭɫɵ ɞɥɹ 
ɩɨɞɝɨɬɨɜɤɢ ɫɩɟɰɢɚɥɢɫɬɨɜ ɜ ɨɩɪɟɞɟɥɟɧɧɨɣ ɨɛɥɚɫɬɢ. ɍɱɚɳɢɟɫɹ 
ɩɨɥɭɱɚɬ ɜɨɡɦɨɠɧɨɫɬɶ ɧɚ ɨɫɧɨɜɟ ɥɢɧɝɜɢɫɬɢɱɟɫɤɨɝɨ ɤɨɪɩɭɫɚ ɜ 
ɨɩɪɟɞɟɥɟɧɧɨɣ ɩɪɟɞɦɟɬɧɨɣ ɫɮɟɪɟ ɢɫɫɥɟɞɨɜɚɬɶ 
ɮɭɧɤɰɢɨɧɢɪɨɜɚɧɢɟ ɫɥɨɜɨɫɨɱɟɬɚɧɢɣ, ɩɨɪɹɞɨɤ ɫɥɨɜ ɜ 
ɩɪɟɞɥɨɠɟɧɢɢ, ɫɤɨɧɰɟɧɬɪɢɪɨɜɚɬɶ ɜɧɢɦɚɧɢɟ ɧɚ ɢɫɩɨɥɶɡɨɜɚɧɢɢ 
ɥɟɤɫɢɱɟɫɤɢɯ ɟɞɢɧɢɰ-ɬɟɪɦɢɧɨɜ ɜ ɤɨɧɬɟɤɫɬɟ (Ⱥɯɦɟɬɨɜɚ, 2015). 
ɗɬɢ ɬɚɤ ɧɚɡɵɜɚɟɦɵɟ ɭɱɟɛɧɵɟ ɤɨɪɩɭɫɵ ɩɨɦɨɝɭɬ ɭɱɚɳɢɦɫɹ 
ɢɡɭɱɢɬɶ ɩɪɢɦɟɪɵ ɝɪɚɦɦɚɬɢɱɟɫɤɢɯ ɢ ɥɟɤɫɢɱɟɫɤɢɣ ɹɜɥɟɧɢɣ, 
ɩɨɞɨɛɪɚɬɶ ɜɨɡɦɨɠɧɵɟ ɷɤɜɢɜɚɥɟɧɬɵ ɢɡɭɱɚɟɦɨɣ ɥɟɤɫɢɤɢ, 
ɩɪɨɫɥɟɞɢɬɶ ɡɧɚɱɟɧɢɟ ɢ ɮɭɧɤɰɢɢ ɬɟɯ ɢɥɢ ɢɧɵɯ ɥɟɤɫɢɱɟɫɤɢɯ 
ɟɞɢɧɢɰ ɜ ɤɨɧɬɟɤɫɬɚɯ.  

ȼɵɜɨɞɵ 

ɉɪɢɦɟɧɟɧɢɟ ɤɨɪɩɭɫɧɨɝɨ ɩɨɞɯɨɞɚ ɜ ɨɛɭɱɟɧɢɢ 
ɢɧɨɫɬɪɚɧɧɨɦɭ ɹɡɵɤɭ ɜɨɡɦɨɠɧɨ ɩɪɢ ɫɨɛɥɸɞɟɧɢɢ ɞɜɭɯ 
ɨɫɧɨɜɧɵɯ ɭɫɥɨɜɢɣ: 1) ɩɪɢ ɤɨɦɩɟɬɟɧɬɧɨɫɬɢ ɭɱɚɳɢɯɫɹ ɜ 
ɨɛɥɚɫɬɢ ɢɧɮɨɪɦɚɰɢɨɧɧɨ-ɤɨɦɩɶɸɬɟɪɧɵɯ ɬɟɯɧɨɥɨɝɢɣ ɢ 2) ɩɪɢ 
ɯɨɪɨɲɟɦ ɭɪɨɜɧɟ ɜɥɚɞɟɧɢɹ ɢɧɨɫɬɪɚɧɧɵɦ ɹɡɵɤɨɦ. Ʉɪɨɦɟ ɬɨɝɨ, 
ɢɫɩɨɥɶɡɭɹ ɦɟɬɨɞɢɤɭ ɤɨɪɩɭɫɧɨɝɨ ɩɨɞɯɨɞɚ ɩɪɢ ɨɛɭɱɟɧɢɢ 
ɢɧɨɫɬɪɚɧɧɨɦɭ ɹɡɵɤɭ, ɫɥɟɞɭɟɬ ɜɵɛɪɚɬɶ (ɢɥɢ ɫɨɡɞɚɬɶ) ɢɦɟɧɧɨ 
ɬɨɬ ɤɨɪɩɭɫ, ɤɨɬɨɪɵɣ ɛɨɥɶɲɟ ɜɫɟɝɨ ɛɭɞɟɬ ɨɬɜɟɱɚɬɶ 
ɩɨɫɬɚɜɥɟɧɧɵɦ ɩɟɞɚɝɨɝɢɱɟɫɤɢɦ ɡɚɞɚɱɚɦ. ȿɫɥɢ ɝɨɜɨɪɢɬɶ ɨɛ 
ɨɛɭɱɟɧɢɢ ɫɬɭɞɟɧɬɨɜ ɫɪɟɞɧɟɝɨ ɩɪɨɮɟɫɫɢɨɧɚɥɶɧɨɝɨ 
ɨɛɪɚɡɨɜɚɧɢɹ ɢɧɨɫɬɪɚɧɧɨɦɭ ɹɡɵɤɭ ɞɥɹ ɫɩɟɰɢɚɥɶɧɵɯ ɰɟɥɟɣ, ɬɨ 
ɜɵɛɪɚɧɧɵɣ ɹɡɵɤɨɜɨɣ ɤɨɪɩɭɫ ɞɨɥɠɟɧ ɛɵɬɶ ɧɚɰɟɥɟɧ ɧɚ 
ɪɟɩɪɟɡɟɧɬɚɰɢɸ ɹɡɵɤɨɜɵɯ ɟɞɢɧɢɰ ɜ ɨɬɞɟɥɶɧɨ ɜɡɹɬɨɣ 
ɩɪɨɮɟɫɫɢɨɧɚɥɶɧɨɣ ɫɮɟɪɟ, ɫɨɨɬɜɟɬɫɬɜɭɸɳɟɣ ɫɩɟɰɢɚɥɶɧɨɫɬɢ 
ɭɱɚɳɢɯɫɹ. 
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Ɉɞɧɨɣ ɢɡ ɚɤɬɭɚɥɶɧɵɯ ɡɚɞɚɱ ɩɪɟɩɨɞɚɜɚɧɢɹ ɢɧɨɫɬɪɚɧɧɵɯ 
ɹɡɵɤɨɜ ɹɜɥɹɟɬɫɹ ɚɤɬɢɜɧɨɟ ɜɨɜɥɟɱɟɧɢɟ ɭɱɚɳɢɯɫɹ ɜ ɩɪɨɰɟɫɫ 
ɦɨɬɢɜɢɪɨɜɚɧɧɨɣ ɪɟɱɟɜɨɣ ɞɟɹɬɟɥɶɧɨɫɬɢ. Ʉɚɤ ɨɬɦɟɱɚɟɬ 
ɚɜɬɨɪ, ɛɨɥɟɟ ɩɪɨɞɭɤɬɢɜɧɵɦ, ɚ ɡɧɚɱɢɬ, ɭɜɥɟɤɚɬɟɥɶɧɵɦ, 
ɩɪɨɰɟɫɫ ɨɛɭɱɟɧɢɹ ɦɨɝɭɬ ɫɞɟɥɚɬɶ ɩɪɢɟɦɵ ɜɢɡɭɚɥɢɡɚɰɢɢ. 

ɉɨɫɤɨɥɶɤɭ ɡɧɚɱɢɬɟɥɶɧɚɹ ɱɚɫɬɶ ɢɧɮɨɪɦɚɰɢɢ ɩɨɩɚɞɚɟɬ ɜ 
ɱɟɥɨɜɟɱɟɫɤɢɣ ɦɨɡɝ ɱɟɪɟɡ ɡɪɢɬɟɥɶɧɵɣ ɤɚɧɚɥ, ɜɢɡɭɚɥɢɡɚɰɢɢ 
ɫɩɨɫɨɛɫɬɜɭɟɬ ɭɫɜɨɟɧɢɸ ɢ ɫɢɫɬɟɦɚɬɢɡɚɰɢɢ ɧɨɜɨɣ 
ɢɧɮɨɪɦɚɰɢɢ.  

Ʉɚɤ ɩɨɤɚɡɚɥ ɷɤɫɩɟɪɢɦɟɧɬ, ɩɪɢɦɟɧɟɧɢɟ ɩɪɢɟɦɨɜ 
ɜɢɡɭɚɥɢɡɚɰɢɢ ɧɚ ɡɚɧɹɬɢɹɯ ɨɬɪɚɡɢɥɨɫɶ ɧɚ ɭɫɩɟɜɚɟɦɨɫɬɢ 
ɫɬɭɞɟɧɬɨɜ ɭɠɟ ɱɟɪɟɡ ɞɜɚ ɦɟɫɹɰɚ. ȼ ɤɚɱɟɫɬɜɟ ɩɪɢɦɟɪɨɜ 
ɜɢɡɭɚɥɢɡɚɰɢɢ ɩɪɢɜɨɞɹɬɫɹ ɝɪɚɦɦɚɬɢɱɟɫɤɢɟ ɬɚɛɥɢɰɵ 
ɫɨɨɬɜɟɬɫɬɜɢɹ, ɤɥɚɫɬɟɪɵ, ɫɢɧɤɜɟɣɧ, ɚ ɬɚɤɠɟ ɂɧɬɟɪɧɟɬ-

ɪɟɫɭɪɫɵ LearningApps.org, Tagul.com, Rebus1.com ɢ ɞɪɭɝɢɟ. 
Ɍɚɤɢɦ ɨɛɪɚɡɨɦ, ɛɭɞɭɱɢ ɩɪɨɦɟɠɭɬɨɱɧɵɦ ɡɜɟɧɨɦ ɦɟɠɞɭ 

ɭɱɟɛɧɵɦ ɦɚɬɟɪɢɚɥɨɦ ɢ ɪɟɡɭɥɶɬɚɬɨɦ ɨɛɭɱɟɧɢɹ, ɜɢɡɭɚɥɢɡɚɰɢɹ 
ɫɥɭɠɢɬ ɦɟɯɚɧɢɡɦɨɦ, ɩɨɡɜɨɥɹɸɳɢɦ ɨɩɬɢɦɢɡɢɪɨɜɚɬɶ 
ɤɨɝɧɢɬɢɜɧɵɟ ɩɪɨɰɟɫɫɵ ɨɛɭɱɚɸɳɢɯɫɹ. ȼ ɢɫɫɥɟɞɨɜɚɧɢɢ 
ɷɤɫɩɟɪɢɦɟɧɬɚɥɶɧɵɦ ɩɭɬɟɦ ɞɨɤɚɡɵɜɚɟɬɫɹ, ɱɬɨ ɩɪɢɦɟɧɟɧɢɟ 
ɜɢɡɭɚɥɢɡɚɰɢɢ ɹɜɥɹɟɬɫɹ ɦɨɳɧɵɦ ɫɩɨɫɨɛɨɦ ɜ ɨɛɭɱɟɧɢɢ 
ɢɧɨɫɬɪɚɧɧɨɦɭ ɹɡɵɤɭ ɧɚ ɩɪɨɞɜɢɧɭɬɵɯ ɷɬɚɩɚɯ.  

Ʉɥɸɱɟɜɵɟ ɫɥɨɜɚ: ɜɢɡɭɚɥɢɡɚɰɢɹ, ɦɟɬɨɞɵ ɢ ɩɪɢɟɦɵ 
ɜɢɡɭɚɥɢɡɚɰɢɢ, ɨɛɭɱɟɧɢɟ ɢɧɨɫɬɪɚɧɧɨɦɭ ɹɡɵɤɭ, ɂɧɬɟɪɧɟɬ-

ɪɟɫɭɪɫɵ. 
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One of the urgent tasks of teaching foreign languages is the 

active involvement of students in the process of motivated speech 

activity. As the author notes, visualization techniques can make 

the learning process more productive, and therefore, involving. 

Since much of the information enters the human brain through 

the visual channel, visualization facilitates assimilation and 

systematization of new information. 

As the experiment showed, the use of visualization techniques 

in the classroom influenced the progress of students within two 

months. Examples of visualization are grammatical matching 

tables, clusters, sinquain, as well as Internet resources 

LearningApps.org, Tagul.com, Rebus1.com and others. 

Thus, being an intermediate link between learning material 

and learning outcomes, visualization serves as a mechanism to 

optimize the cognitive processes of learners. The study 

demonstrates experimentally that the use of visualization is a 

powerful way of teaching a foreign language at advanced stages. 

Key words: visualization, methods of visualization, teaching a 

foreign language, Internet resources. 

 

ȼɜɟɞɟɧɢɟ 
ɇɚ ɫɨɜɪɟɦɟɧɧɨɦ ɷɬɚɩɟ ɨɛɭɱɟɧɢɟ ɢɧɨɫɬɪɚɧɧɵɦ ɹɡɵɤɚɦ 

ɹɜɥɹɟɬɫɹ ɨɞɧɢɦ ɢɡ ɧɚɢɛɨɥɟɟ ɡɧɚɱɢɦɵɯ ɧɚɩɪɚɜɥɟɧɢɣ ɜ 
ɨɛɪɚɡɨɜɚɧɢɢ. ɗɬɨɬ ɮɚɤɬɨɪ ɥɟɠɢɬ ɜ ɨɫɧɨɜɟ ɮɨɪɦɢɪɨɜɚɧɢɹ 
ɪɚɡɜɢɬɨɣ ɢ ɨɛɪɚɡɨɜɚɧɧɨɣ ɥɢɱɧɨɫɬɢ. Ɉɛɭɱɟɧɢɟ ɢɧɨɫɬɪɚɧɧɵɦ 
ɹɡɵɤɚɦ ɹɜɥɹɟɬɫɹ ɬɚɤɠɟ ɨɞɧɢɦ ɢɡ ɧɚɢɛɨɥɟɟ ɫɥɨɠɧɵɯ ɭɱɟɛɧɵɯ 
ɩɪɨɰɟɫɫɨɜ. Ⱥ ɩɨɬɨɦɭ ɢ ɭɝɥɭɛɥɟɧɧɨɟ ɢɡɭɱɟɧɢɟ ɢɧɨɫɬɪɚɧɧɨɝɨ 
ɹɡɵɤɚ ɫɨɩɪɹɠɟɧɨ ɫ ɪɹɞɨɦ ɬɪɭɞɧɨɫɬɟɣ, ɪɟɲɢɬɶ ɤɨɬɨɪɵɟ 
ɧɟɨɛɯɨɞɢɦɨ, ɜ ɩɟɪɜɭɸ ɨɱɟɪɟɞɶ, ɢɦɟɧɧɨ ɩɟɞɚɝɨɝɭ. ɋɞɟɥɚɬɶ 
ɨɫɜɨɟɧɢɟ ɢɧɨɫɬɪɚɧɧɨɝɨ ɹɡɵɤɚ ɧɚ ɩɪɨɞɜɢɧɭɬɨɦ ɷɬɚɩɟ 
ɧɚɢɛɨɥɟɟ ɩɪɨɞɭɤɬɢɜɧɵɦ – ɜɨɬ ɨɫɧɨɜɧɚɹ ɡɚɞɚɱɚ ɩɟɞɚɝɨɝɚ. 
ɉɨɷɬɨɦɭ ɧɚɯɨɠɞɟɧɢɟ ɷɮɮɟɤɬɢɜɧɨɝɨ ɫɩɨɫɨɛɚ ɨɛɭɱɟɧɢɹ 
ɢɧɨɫɬɪɚɧɧɵɦ ɹɡɵɤɚɦ ɧɚ ɩɪɨɞɜɢɧɭɬɵɯ ɷɬɚɩɚɯ ɹɜɥɹɟɬɫɹ 
ɚɤɬɭɚɥɶɧɨɣ ɩɪɨɛɥɟɦɨɣ.  

Ɉɞɧɨɣ ɢɡ ɩɟɞɚɝɨɝɢɱɟɫɤɢɯ ɬɟɯɧɨɥɨɝɢɣ, ɩɨɡɜɨɥɹɸɳɢɯ 
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ɫɞɟɥɚɬɶ ɩɪɨɰɟɫɫ ɨɛɭɱɟɧɢɹ ɧɚɢɛɨɥɟɟ ɭɜɥɟɤɚɬɟɥɶɧɵɦ ɢ, ɤɚɤ 
ɫɥɟɞɫɬɜɢɟ, ɩɪɨɞɭɤɬɢɜɧɵɦ, ɹɜɥɹɟɬɫɹ ɜɢɡɭɚɥɢɡɚɰɢɹ. ɗɬɚ 
ɧɟɨɛɯɨɞɢɦɨɫɬɶ ɨɩɪɟɞɟɥɹɟɬ ɞɟɣɫɬɜɢɹ ɩɪɟɩɨɞɚɜɚɬɟɥɹ.  

ɐɟɥɶɸ ɫɬɚɬɶɢ ɹɜɥɹɟɬɫɹ ɜɵɹɜɥɟɧɢɟ ɩɪɟɢɦɭɳɟɫɬɜ 
ɧɚɝɥɹɞɧɨɝɨ ɩɪɟɞɫɬɚɜɥɟɧɢɹ ɢɧɮɨɪɦɚɰɢɢ ɜ ɩɪɨɰɟɫɫɟ ɨɛɭɱɟɧɢɹ 
ɢɧɨɫɬɪɚɧɧɵɦ ɹɡɵɤɚɦ ɧɚ ɩɪɨɞɜɢɧɭɬɵɯ ɷɬɚɩɚɯ. Ⱦɥɹ 
ɞɨɫɬɢɠɟɧɢɹ ɩɨɫɬɚɜɥɟɧɧɨɣ ɰɟɥɢ ɧɟɨɛɯɨɞɢɦɨ ɪɟɲɢɬɶ ɪɹɞ 
ɡɚɞɚɱ, ɚ ɢɦɟɧɧɨ: ɨɩɪɟɞɟɥɢɬɶ ɩɫɢɯɨɥɨɝɨ-ɩɟɞɚɝɨɝɢɱɟɫɤɢɟ 
ɚɫɩɟɤɬɵ, ɚɩɟɥɥɢɪɭɸɳɢɟ ɤ ɜɢɡɭɚɥɢɡɚɰɢɢ, ɢɡɭɱɢɬɶ ɝɟɧɟɡɢɫ 
ɞɟɮɢɧɢɰɢɢ «ɜɢɡɭɚɥɢɡɚɰɢɹ», ɪɚɫɫɦɨɬɪɟɬɶ ɦɟɬɨɞɵ ɢ ɩɪɢɟɦɵ, 
ɥɟɠɚɳɢɟ ɜ ɨɫɧɨɜɟ ɢɧɫɬɪɭɦɟɧɬɚ ɜɢɡɭɚɥɢɡɚɰɢɢ, ɞɨɤɚɡɚɬɶ ɧɚ 
ɨɫɧɨɜɟ ɷɦɩɢɪɢɱɟɫɤɢɯ ɢɫɫɥɟɞɨɜɚɧɢɣ ɷɮɮɟɤɬɢɜɧɨɫɬɶ 
ɜɢɡɭɚɥɢɡɚɰɢɢ. 

ɉɨɧяɬɢɟ ɢ ɮɭɧɤɰɢɢ ɜɢɡɭɚɥɢɡɚɰɢɢ 
Ɋɹɞɨɦ ɩɫɢɯɨɥɨɝɢɱɟɫɤɢɯ ɢɫɫɥɟɞɨɜɚɧɢɣ ɛɵɥɨ ɜɵɹɜɥɟɧɨ, ɱɬɨ 

ɡɪɢɬɟɥɶɧɵɟ ɤɚɧɚɥɵ ɨɛɥɚɞɚɸɬ ɧɚɢɛɨɥɟɟ ɜɵɫɨɤɨɣ ɩɪɨɩɭɫɤɧɨɣ 
ɨɫɨɛɟɧɧɨɫɬɶɸ, ɧɟɠɟɥɢ ɫɥɭɯɨɜɵɟ. ɋɱɢɬɚɟɬɫɹ, ɱɬɨ 90 % ɜɫɟɣ 
ɢɧɮɨɪɦɚɰɢɢ ɱɟɥɨɜɟɤ ɜɨɫɩɪɢɧɢɦɚɟɬ ɢɦɟɧɧɨ ɫ ɩɨɦɨɳɶɸ 
ɨɪɝɚɧɨɜ ɡɪɟɧɢɹ. Ȼɨɥɟɟ ɬɨɝɨ, ɢɧɮɨɪɦɚɰɢɹ, ɩɨɥɭɱɟɧɧɚɹ 
ɩɨɫɪɟɞɫɬɜɨɦ ɡɪɟɧɢɹ, ɛɨɥɟɟ ɨɫɦɵɫɥɟɧɧɚ ɢ ɥɭɱɲɟ ɫɨɯɪɚɧɹɟɬɫɹ 
ɜ ɩɚɦɹɬɢ (ɂɡɨɬɨɜɚ, Ȼɭɝɥɚɟɜɚ, 2015; Ʌɟɞɟɧɟɜɚ, 2014). ȼ ɫɜɹɡɢ ɫ 
ɷɬɢɦ ɜɩɨɥɧɟ ɥɨɝɢɱɟɧ ɜɵɜɨɞ ɨ ɬɨɦ, ɱɬɨ ɢɧɮɨɪɦɚɰɢɸ ɧɚ 
ɡɚɧɹɬɢɹɯ ɧɚɢɛɨɥɟɟ ɜɵɝɨɞɧɨ ɩɪɟɞɫɬɚɜɥɹɬɶ ɫ ɩɨɦɨɳɶɸ 
ɡɪɢɬɟɥɶɧɵɯ ɨɛɪɚɡɨɜ, ɬɚɤɢɯ ɤɚɤ ɫɯɟɦɵ, ɢɥɥɸɫɬɪɚɰɢɢ, 
ɩɪɟɡɟɧɬɚɰɢɢ, ɬɚɛɥɢɰɵ ɢ ɬ.ɩ. 

Ɍɟɪɦɢɧ «ɜɢɡɭɚɥɢɡɚɰɢɹ» ɩɪɨɢɫɯɨɞɢɬ ɨɬ ɥɚɬ visualis, ɬ.ɟ. 
ɧɚɝɥɹɞɧɵɣ, ɜɨɫɩɪɢɧɢɦɚɟɦɵɣ ɡɪɢɬɟɥɶɧɨɣ 
(Ȼɨɥɶɲɨɣ ɗɧɰɢɤɥɨɩɟɞɢɱɟɫɤɢɣ ɫɥɨɜɚɪɶ, 2000). ȿɫɥɢ 
ɜɢɡɭɚɥɢɡɚɰɢɸ ɪɚɫɫɦɨɬɪɟɬɶ ɩɪɨɰɟɫɫɭɚɥɶɧɨ, ɬɨ ɦɨɠɧɨ ɫɞɟɥɚɬɶ 
ɫɥɟɞɭɸɳɢɣ ɜɵɜɨɞ. ȼɢɡɭɚɥɢɡɚɰɢɹ – ɷɬɨ ɬɚɤɨɣ ɩɪɨɰɟɫɫ 
ɞɟɦɨɧɫɬɪɚɰɢɢ ɢɧɮɨɪɦɚɰɢɢ, ɰɟɥɶ ɤɨɬɨɪɨɝɨ ɫɨɡɞɚɬɶ 
ɦɚɤɫɢɦɚɥɶɧɵɟ ɭɞɨɛɫɬɜɚ ɞɥɹ ɟɟ ɩɨɧɢɦɚɧɢɹ, ɚ ɬɚɤɠɟ ɩɪɢɞɚɧɢɟ 
ɡɪɢɬɟɥɶɧɨɣ ɮɨɪɦɵ ɥɸɛɨɦɭ ɨɛɴɟɤɬɭ, ɩɪɨɰɟɫɫɭ, ɫɭɛɴɟɤɬɭ 
(Ʉɥɟɩɢɤɨɜɚ, Ⱥɧɞɪɟɟɜɚ, 2014). ȼɢɡɭɚɥɢɡɚɰɢɸ ɦɨɠɧɨ 
ɩɪɟɞɫɬɚɜɢɬɶ ɜ ɜɢɞɟ ɩɪɨɦɟɠɭɬɨɱɧɨɝɨ ɡɜɟɧɚ ɦɟɠɞɭ ɭɱɟɛɧɵɦ 
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ɦɚɬɟɪɢɚɥɨɦ ɢ ɪɟɡɭɥɶɬɚɬɨɦ ɨɛɭɱɟɧɢɹ. Ɉɧɚ ɫɥɭɠɢɬ 
ɦɟɯɚɧɢɡɦɨɦ, ɩɨɡɜɨɥɹɸɳɢɦ ɨɩɬɢɦɢɡɢɪɨɜɚɬɶ ɤɨɝɧɢɬɢɜɧɵɟ 
ɩɪɨɰɟɫɫɵ ɨɛɭɱɚɸɳɢɯɫɹ. ȼɢɡɭɚɥɢɡɚɰɢɹ ɩɨɡɜɨɥɹɟɬ ɧɚɝɥɹɞɧɨ ɢ 
ɨɩɨɫɪɟɞɨɜɚɧɧɨ ɩɪɟɞɫɬɚɜɢɬɶ ɢɡɭɱɚɟɦɵɣ ɜɨɩɪɨɫ ɧɚɢɛɨɥɟɟ 
«ɡɪɟɥɢɳɧɨ», ɬɟɦ ɫɚɦɵɦ ɨɧɚ ɨɛɟɫɩɟɱɢɜɚɟɬ ɫɢɧɬɟɡ ɡɧɚɧɢɣ. ɇɚ 
ɡɚɧɹɬɢɹɯ ɢɧɨɫɬɪɚɧɧɨɝɨ ɹɡɵɤɚ ɜɢɡɭɚɥɢɡɚɰɢɹ ɦɨɠɟɬ ɨɤɚɡɚɬɶ 
ɞɟɣɫɬɜɟɧɧɭɸ ɩɨɦɨɳɶ ɜ ɰɟɥɨɦ ɪɹɞɟ ɜɨɩɪɨɫɨɜ: 

- ɩɨɜɵɲɟɧɢɢ ɭɪɨɜɧɹ ɡɚɢɧɬɟɪɟɫɨɜɚɧɧɨɫɬɢ ɜ ɢɡɭɱɟɧɢɢ 
ɦɚɬɟɪɢɚɥɚ; 

- ɭɜɟɥɢɱɟɧɢɢ ɨɛɴɟɦɚ ɡɚɩɨɦɢɧɚɟɦɨɣ ɢɧɮɨɪɦɚɰɢɢ; 
- ɨɛɟɫɩɟɱɟɧɢɢ ɫɢɫɬɟɦɚɬɢɡɚɰɢɢ ɩɨɥɭɱɟɧɧɵɯ ɡɧɚɧɢɣ; 
- ɫɬɢɦɭɥɢɪɨɜɚɧɢɢ ɤɪɟɚɬɢɜɧɵɯ ɩɪɨɰɟɫɫɨɜ; 
- ɭɦɟɧɢɢ ɞɟɥɚɬɶ ɜɵɜɨɞɵ ɢ ɩɪɨɜɨɞɢɬɶ ɚɫɫɨɰɢɚɰɢɢ; 
- ɚɤɬɢɜɢɡɚɰɢɢ ɩɨɡɧɚɜɚɬɟɥɶɧɨɣ ɢ ɭɱɟɛɧɨɣ ɞɟɹɬɟɥɶɧɨɫɬɢ; 
- ɮɨɪɦɢɪɨɜɚɧɢɢ ɜɢɡɭɚɥɶɧɨɝɨ ɢ ɤɪɢɬɢɱɟɫɤɨɝɨ ɦɵɲɥɟɧɢɹ; 
- ɮɨɪɦɢɪɨɜɚɧɢɢ ɨɛɪɚɡɧɨɝɨ ɩɪɟɞɫɬɚɜɥɟɧɢɹ ɡɧɚɧɢɣ 

(Ʉɚɦɹɧɨɜɚ, 2008). 
ɉɪɢɦɟɪɵ ɜɢɡɭɚɥɢɡɚɰɢɢ 
ɋɟɝɨɞɧɹ ɫɭɳɟɫɬɜɭɟɬ ɦɚɫɫɚ ɩɪɢɟɦɨɜ ɢ ɦɟɬɨɞɨɜ 

ɜɢɡɭɚɥɢɡɚɰɢɢ, ɤɨɬɨɪɵɟ ɦɨɠɧɨ ɢɫɩɨɥɶɡɨɜɚɬɶ ɧɚ ɡɚɧɹɬɢɹɯ, ɜ 
ɬɨɦ ɱɢɫɥɟ ɩɨ ɢɧɨɫɬɪɚɧɧɨɦɭ ɹɡɵɤɭ (Ɇɚɥɸɝɚ, 2009; Ɋɚɢɰɤɚɹ, 
2010). Ɋɚɫɫɦɨɬɪɢɦ ɜɚɪɢɚɧɬɵ, ɨɫɧɨɜɚɧɧɵɟ ɧɚ ɫɨɜɪɟɦɟɧɧɵɯ 
ɢɧɮɨɪɦɚɰɢɨɧɧɵɯ ɬɟɯɧɨɥɨɝɢɹɯ, ɤɨɬɨɪɵɟ ɜɨ ɦɧɨɝɨɦ 
ɨɫɜɨɛɨɠɞɚɸɬ ɩɪɟɩɨɞɚɜɚɬɟɥɹ ɨɬ ɪɭɬɢɧɧɵɯ ɩɟɞɚɝɨɝɢɱɟɫɤɢɯ 
ɨɩɟɪɚɰɢɣ, ɧɨ ɜɫɟ ɠɟ ɧɟ ɧɚɫɬɨɥɶɤɨ, ɱɬɨɛɵ ɨɛɭɱɚɟɦɵɟ ɦɨɝɥɢ 
ɨɛɯɨɞɢɬɶɫɹ ɛɟɡ ɩɪɟɩɨɞɚɜɚɬɟɥɹ (ɩɨ ɫɥɨɜɚɦ ɢɡɜɟɫɬɧɨɝɨ 
ɫɩɟɰɢɚɥɢɫɬɚ ɩɨ ɨɛɭɱɟɧɢɸ ɚɧɝɥɢɣɫɤɨɦɭ ɹɡɵɤɭ Ɇɚɣɤɥɚ 
Ʉɟɪɪɢɟɪɚ, ―we can be fairly certain that language teachers will 

not be made redundant in the near future‖ (Carrier, 2017, p. 55)).  
ɏɨɪɨɲɨ ɡɚɪɟɤɨɦɟɧɞɨɜɚɥɢ ɫɟɛɹ ɪɚɡɥɢɱɧɵɟ ɢɧɬɟɪɚɤɬɢɜɧɵɟ 

ɭɩɪɚɠɧɟɧɢɹ, ɬɚɤɢɟ ɤɚɤ, ɧɚɩɪɢɦɟɪ, ɩɪɨɟɤɬ LearningApps.org – 

ɛɟɫɩɥɚɬɧɵɣ ɩɪɨɟɤɬ, ɩɪɟɞɧɚɡɧɚɱɟɧɧɵɣ ɞɥɹ ɩɨɞɞɟɪɠɤɢ 
ɩɪɨɜɟɞɟɧɢɹ ɡɚɧɹɬɢɣ ɜ ɢɧɬɟɪɚɤɬɢɜɧɨɦ ɪɟɠɢɦɟ. Ɉɧ ɜɤɥɸɱɚɟɬ 
ɭɩɪɚɠɧɟɧɢɹ ɤɚɤ ɞɥɹ ɨɛɴɹɫɧɟɧɢɹ ɧɨɜɨɝɨ ɦɚɬɟɪɢɚɥɚ, ɬɚɤ ɢ ɞɥɹ 
ɡɚɤɪɟɩɥɟɧɢɹ ɟɝɨ, ɚ ɬɚɤɠɟ ɞɥɹ ɤɨɧɬɪɨɥɹ ɭɫɜɨɟɧɢɹ.  
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ɋɟɪɜɢɫ Tagul.com ɩɨɡɜɨɥɹɟɬ ɫɨɡɞɚɜɚɬɶ ɨɛɥɚɤɚ ɤɥɸɱɟɜɵɯ 
ɫɥɨɜ, ɤɨɬɨɪɵɟ ɨɩɢɫɵɜɚɸɬ ɤɚɪɬɢɧɤɭ ɢɥɢ ɜɢɡɭɚɥɶɧɨɟ ɞɟɣɫɬɜɢɟ.  

ɋɟɪɜɢɫ Rebus1.com ɩɨɡɜɨɥɹɟɬ ɜ ɪɟɠɢɦɟ ɨɧ-ɥɚɣɧ ɫɨɡɞɚɜɚɬɶ 
ɪɟɛɭɫɵ. ɏɨɪɨɲɢɦ ɩɨɦɨɳɧɢɤɨɦ ɹɜɥɹɸɬɫɹ ɢ ɤɨɦɩɶɸɬɟɪɧɵɟ 
ɩɪɟɡɟɧɬɚɰɢɢ, ɨɫɨɛɟɧɧɨ ɫɨɫɬɚɜɥɟɧɧɵɟ ɫɚɦɢɦɢ 
ɨɛɭɱɚɸɳɢɦɢɫɹ. 

ɂɧɮɨɪɦɚɰɢɨɧɧɵɟ ɬɟɯɧɨɥɨɝɢɢ – ɞɚɥɟɤɨ ɧɟ ɟɞɢɧɫɬɜɟɧɧɵɣ 
ɢɧɫɬɪɭɦɟɧɬ ɜɢɡɭɚɥɢɡɚɰɢɢ. Ȼɟɡ ɩɪɢɦɟɧɟɧɢɹ ɤɨɦɩɶɸɬɟɪɧɨɣ 
ɬɟɯɧɢɤɢ ɩɟɞɚɝɨɝ ɦɨɠɟɬ ɢɫɩɨɥɶɡɨɜɚɬɶ ɫɥɟɞɭɸɳɢɟ ɩɪɢɟɦɵ. 
ɇɚɩɪɢɦɟɪ, ɩɪɢ ɢɡɭɱɟɧɢɢ ɝɪɚɦɦɚɬɢɤɢ ɨɛɭɱɚɸɳɢɦɫɹ ɦɨɠɧɨ 
ɩɪɟɞɥɨɠɢɬɶ ɡɚɩɨɥɧɢɬɶ ɬɚɛɥɢɰɭ ɫɨɨɬɜɟɬɫɬɜɢɹ. ɗɬɨɦɭ, ɤɚɤ 
ɩɪɚɜɢɥɨ, ɫɨɨɬɜɟɬɫɬɜɭɟɬ ɩɪɟɞɜɚɪɢɬɟɥɶɧɵɣ ɷɬɚɩ ɨɡɧɚɤɨɦɥɟɧɢɹ 
ɫ ɧɨɜɵɦ ɦɚɬɟɪɢɚɥɨɦ, ɩɨɷɬɨɦɭ ɬɚɤɢɟ ɬɚɛɥɢɰɵ ɧɚɢɛɨɥɟɟ 
ɷɮɮɟɤɬɢɜɧɨ ɢɫɩɨɥɶɡɨɜɚɬɶ ɧɚ ɷɬɚɩɟ ɡɚɤɪɟɩɥɟɧɢɹ.  

 

 
Ɋɢɫɭɧɨɤ 1. ɉɪɢɦɟɪ ɩɪɢɟɦɚ ɜɢɡɭɚɥɢɡɚɰɢɢ, ɪɟɚɥɢɡɨɜɚɧɧɵɣ 

ɜ ɜɢɞɟ ɬɚɛɥɢɰɵ ɝɪɚɦɦɚɬɢɤɢ 
 

ȿɳɟ ɨɞɢɧ ɦɟɬɨɞ ɜɢɡɭɚɥɢɡɚɰɢɢ ɧɨɫɢɬ ɧɚɡɜɚɧɢɟ ɤɥɚɫɬɟɪɚ. 
Ⱦɚɧɧɵɣ ɦɟɬɨɞ ɬɚɤɠɟ ɞɨɫɬɚɬɨɱɧɨ ɷɮɮɟɤɬɢɜɟɧ ɢ ɡɚɤɥɸɱɚɟɬɫɹ ɜ 
ɫɥɟɞɭɸɳɟɦ. ȼ ɰɟɧɬɪ ɥɢɫɬɚ, ɞɨɫɤɢ ɡɚɩɢɫɵɜɚɟɬɫɹ ɨɫɧɨɜɧɨɟ 
ɫɥɨɜɨ. ȼɨɤɪɭɝ ɷɬɨɝɨ ɫɥɨɜɚ ɡɚɩɢɫɵɜɚɸɬɫɹ ɫɥɨɜɚ, ɜɵɡɵɜɚɸɳɢɟ 
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ɚɫɫɨɰɢɚɰɢɢ. Ʉɚɠɞɨɟ ɧɨɜɨɟ ɫɥɨɜɨ ɨɛɪɚɡɭɟɬ ɧɨɜɨɟ ɹɞɪɨ ɢ 
ɞɟɣɫɬɜɢɹ ɩɨɜɬɨɪɹɸɬɫɹ.  

 

 
Ɋɢɫɭɧɨɤ 2.  ɉɪɢɦɟɪ ɤɥɚɫɬɟɪɚ 

 

Ⱦɨɜɨɥɶɧɨ ɩɪɨɞɭɤɬɢɜɧɵɦ ɦɨɠɧɨ ɧɚɡɜɚɬɶ ɬɚɤɨɣ ɩɪɢɟɦ 
ɜɢɡɭɚɥɢɡɚɰɢɢ, ɤɚɤ ɫɢɧɤɜɟɣɧ. ɋ ɩɨɦɨɳɶɸ ɷɬɨɝɨ ɩɪɢɟɦɚ 
ɦɨɠɧɨ ɢɡɥɨɠɢɬɶ ɭɱɟɛɧɵɣ ɦɚɬɟɪɢɚɥ ɜ ɜɢɞɟ ɫɩɟɰɢɮɢɱɟɫɤɨɝɨ 
ɫɬɢɯɨɬɜɨɪɟɧɢɹ. Ɉɫɧɨɜɧɚɹ ɰɟɥɶ ɫɢɧɤɜɟɣɧɚ ɡɚɤɥɸɱɚɟɬɫɹ ɜ 
ɛɨɥɟɟ ɝɥɭɛɨɤɨɦ ɨɫɦɵɫɥɟɧɢɢ ɬɟɦɵ, ɱɬɨ, ɛɟɡɭɫɥɨɜɧɨ, 
ɤɨɪɪɟɥɢɪɭɟɬ ɫ ɢɫɫɥɟɞɭɟɦɨɣ ɩɪɨɛɥɟɦɨɣ. ɋɢɧɤɜɟɣɧ ɫɨɫɬɨɢɬ ɢɡ 
ɩɹɬɢ ɫɬɪɨɤ, ɫɪɟɞɢ ɤɨɬɨɪɵɯ: ɩɟɪɜɚɹ – ɧɚɡɜɚɧɢɟ ɬɟɦɵ, ɜɬɨɪɚɹ – 
ɨɩɢɫɚɧɢɟ ɬɟɦɵ, ɬɪɟɬɶɹ – ɨɩɢɫɚɧɢɟ ɞɟɣɫɬɜɢɹ, ɱɟɬɜɟɪɬɚɹ – 
ɨɬɧɨɲɟɧɢɟ ɚɜɬɨɪɚ ɤ ɬɟɦɟ, ɩɹɬɚɹ – ɫɢɧɨɧɢɦ ɬɟɦɵ. Ⱦɥɹ 
ɜɵɪɚɠɟɧɢɹ ɫɜɨɢɯ ɦɵɫɥɟɣ ɩɨ ɩɪɚɜɢɥɚɦ ɫɢɧɤɜɟɣɧɚ ɞɚɟɬɫɹ ɨɬ 
ɨɞɧɨɝɨ ɞɨ ɱɟɬɵɪɟɯ ɫɥɨɜ ɜ ɤɚɠɞɨɣ ɫɬɪɨɤɟ. 

 
Ɋɢɫɭɧɨɤ 3 – ɉɪɢɦɟɪ ɫɢɧɤɜɟɣɧɚ 
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Ɋɟɡɭɥɶɬɚɬɵ ɷɤɫɩɟɪɢɦɟɧɬɚ 
ȼ ɯɨɞɟ ɜɵɩɨɥɧɟɧɢɹ ɢɫɫɥɟɞɨɜɚɧɢɹ ɛɵɥ ɩɪɨɜɟɞɟɧ 

ɩɟɞɚɝɨɝɢɱɟɫɤɢɣ ɷɤɫɩɟɪɢɦɟɧɬ. ȼ 2016-2017 ɭɱɟɛɧɨɦ ɝɨɞɭ 
ɝɪɭɩɩɚ ɨɛɭɱɚɸɳɢɯɫɹ Ⱥ ɜ ɬɟɱɟɧɢɟ ɞɜɭɯ ɦɟɫɹɰɟɜ ɢɡɭɱɚɥɚ 
ɚɧɝɥɢɣɫɤɢɣ ɹɡɵɤ ɛɟɡ ɩɪɢɦɟɧɟɧɢɹ ɩɪɢɟɦɨɜ ɜɢɡɭɚɥɢɡɚɰɢɢ, ɜ 
ɝɪɭɩɩɟ ɠɟ Ȼ ɩɟɞɚɝɨɝ ɚɤɬɢɜɧɨ ɢɫɩɨɥɶɡɨɜɚɥ ɬɚɤɢɟ ɩɪɢɟɦɵ, ɤɚɤ 
ɫɨɫɬɚɜɥɟɧɢɟ ɝɪɚɦɦɚɬɢɱɟɫɤɢɯ ɬɚɛɥɢɰ, ɤɥɚɫɬɟɪ, ɫɢɧɤɜɟɣɧ,  
ɤɨɦɩɶɸɬɟɪɧɵɟ ɩɪɟɡɟɧɬɚɰɢɢ. Ɉɛɟ ɝɪɭɩɩɵ ɛɵɥɢ ɨɬɨɛɪɚɧɵ 
ɬɚɤɢɦ ɨɛɪɚɡɨɦ, ɱɬɨɛɵ ɜ ɫɪɟɞɧɟɦ ɭɪɨɜɟɧɶ ɢɯ ɩɟɪɜɨɧɚɱɚɥɶɧɨɣ 
ɩɨɞɝɨɬɨɜɤɢ ɛɵɥ ɨɞɢɧɚɤɨɜ. ɋɥɟɞɭɟɬ ɬɚɤɠɟ ɨɬɦɟɬɢɬɶ, ɱɬɨ ɷɬɚɩ 
ɨɛɭɱɟɧɢɹ ɨɛɟɢɯ ɝɪɭɩɩ – ɩɪɨɞɜɢɧɭɬɵɣ.  

Ɋɟɡɭɥɶɬɚɬ ɛɵɥ ɫɥɟɞɭɸɳɢɣ. Ƚɪɭɩɩɚ Ȼ ɩɪɢ ɩɪɨɜɟɪɤɟ ɡɧɚɧɢɣ, 
ɧɚɤɨɩɥɟɧɧɵɯ ɜ ɬɟɱɟɧɢɟ ɞɜɭɯ ɦɟɫɹɰɟɜ ɨɛɭɱɟɧɢɹ, ɩɨɤɚɡɚɥɚ 
ɪɟɡɭɥɶɬɚɬɵ ɧɚɦɧɨɝɨ ɜɵɲɟ, ɧɟɠɟɥɢ ɝɪɭɩɩɚ Ⱥ. Ⱦɚɥɟɟ ɨɛɟ 
ɝɪɭɩɩɵ ɨɛɭɱɚɥɢɫɶ ɨɞɢɧɚɤɨɜɨ, ɬ.ɟ. ɜ ɝɪɭɩɩɟ Ⱥ ɛɵɥɢ ɬɚɤɠɟ 
ɩɪɢɦɟɧɟɧɵ ɦɟɬɨɞɵ ɢ ɩɪɢɟɦɵ ɜɢɡɭɚɥɢɡɚɰɢɢ. ɉɪɢ ɨɱɟɪɟɞɧɨɣ 
ɩɪɨɜɟɪɤɟ ɡɧɚɧɢɣ ɤɚɱɟɫɬɜɨ ɩɪɚɤɬɢɱɟɫɤɢ ɫɪɚɜɧɹɥɨɫɶ, ɨɞɧɚɤɨ 
ɞɥɹ ɷɬɨɝɨ ɩɨɬɪɟɛɨɜɚɥɨɫɶ ɭɜɟɥɢɱɟɧɢɟ ɤɨɥɢɱɟɫɬɜɚ ɱɚɫɨɜ 
ɫɚɦɨɫɬɨɹɬɟɥɶɧɨɣ ɢ ɢɧɞɢɜɢɞɭɚɥɶɧɨɣ ɪɚɛɨɬɵ ɞɥɹ ɝɪɭɩɩɵ Ⱥ ɩɨ 
ɬɟɦɚɦ, ɝɞɟ ɜɢɡɭɚɥɢɡɚɰɢɹ ɧɟ ɛɵɥɚ ɢɫɩɨɥɶɡɨɜɚɧɚ. 

ȼɵɜɨɞɵ 

Ɍɚɤɢɦ ɨɛɪɚɡɨɦ, ɜ ɯɨɞɟ ɪɚɛɨɬɵ ɩɨɞɬɜɟɪɞɢɥɚɫɶ 
ɧɟɨɛɯɨɞɢɦɨɫɬɶ ɩɪɢɦɟɧɟɧɢɹ ɦɟɬɨɞɨɜ ɢ ɩɪɢɟɦɨɜ ɜɢɡɭɚɥɢɡɚɰɢɢ 
ɫ ɩɨɡɢɰɢɣ ɩɫɢɯɨɥɨɝɨ-ɩɟɞɚɝɨɝɢɱɟɫɤɢɯ ɨɫɨɛɟɧɧɨɫɬɟɣ 
ɥɢɱɧɨɫɬɢ. Ⱦɚɠɟ ɬɨɬ ɧɟɛɨɥɶɲɨɣ ɩɟɪɢɨɞ, ɩɨ ɢɫɬɟɱɟɧɢɢ 
ɤɨɬɨɪɨɝɨ ɩɪɨɜɨɞɢɥɨɫɶ ɫɨɩɨɫɬɚɜɥɟɧɢɟ ɪɟɡɭɥɶɬɚɬɨɜ ɪɚɛɨɬɵ 
ɤɨɧɬɪɨɥɶɧɵɯ ɝɪɭɩɩ, ɩɪɨɹɜɢɥ ɩɪɟɢɦɭɳɟɫɬɜɨ ɦɟɬɨɞɢɤɢ, 
ɜɤɥɸɱɚɜɲɟɣ ɜɢɡɭɚɥɢɡɚɰɢɸ, ɜ ɬɨɦ, ɱɬɨ ɫɢɧɬɟɡ ɪɚɡɧɵɯ 
ɫɩɨɫɨɛɨɜ ɜɨɫɩɪɢɹɬɢɹ ɫɬɢɦɭɥɢɪɭɟɬ ɥɭɱɲɟɟ ɭɫɜɨɟɧɢɟ ɭɱɟɛɧɨɝɨ 
ɦɚɬɟɪɢɚɥɚ.  
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ȼ.Ɇ. Ɉɪɟɲɤɨ, Ⱦ.ȿ. Ʉɭɡɧɟɰɨɜ 

Ɋɨɫɫɢɣɫɤɢɣ ɭɧɢɜɟɪɫɢɬɟɬ ɞɪɭɠɛɵ ɧɚɪɨɞɨɜ 

 

ɋɉɈɋɈȻɕ ȼɕɊȺɀȿɇɂə ɋȼəɁɇɈɋɌɂ  
ȼ ɗɄɈɇɈɆɂɑȿɋɄɈɆ ȾɂɋɄɍɊɋȿ  

(ɇȺ ɆȺɌȿɊɂȺɅȿ ɀɍɊɇȺɅȺ THE ECONOMIST) 
 
ȼ ɫɬɚɬɶɟ ɪɚɫɫɦɚɬɪɢɜɚɸɬɫɹ ɫɩɨɫɨɛɵ ɨɛɟɫɩɟɱɟɧɢɹ ɤɨɝɟɡɢɢ 

ɢ ɪɟɚɥɢɡɚɰɢɢ ɤɨɝɟɪɟɧɬɧɨɫɬɢ ɜ ɩɨɩɭɥɹɪɧɨɦ ɷɤɨɧɨɦɢɱɟɫɤɨɦ 
ɞɢɫɤɭɪɫɟ, ɚɧɚɥɢɡɢɪɭɟɬɫɹ ɢɯ ɮɭɧɤɰɢɨɧɚɥɶɧɨ-ɩɪɚɝɦɚɬɢɱɟɫɤɚɹ 
ɪɨɥɶ. ɂɡɥɨɠɟɧɵ ɨɫɧɨɜɧɵɟ ɩɨɞɯɨɞɵ ɤ ɬɪɚɤɬɨɜɤɟ ɩɨɧɹɬɢɣ 
ɞɢɫɤɭɪɫ, ɤɨɝɟɡɢɹ, ɤɨɝɟɪɟɧɬɧɨɫɬɶ ɜ ɫɨɜɪɟɦɟɧɧɨɣ ɥɢɧɝɜɢɫɬɢɤɟ. 

Ⱥɤɬɭɚɥɶɧɨɫɬɶ ɢɫɫɥɟɞɭɟɦɨɣ ɬɟɦɵ ɩɨɞɬɜɟɪɠɞɚɟɬɫɹ ɬɟɦ, 
ɱɬɨ ɤɥɸɱɟɜɚɹ ɪɨɥɶ ɷɤɨɧɨɦɢɤɢ ɜ ɠɢɡɧɢ ɨɛɳɟɫɬɜɚ, ɚ ɬɚɤɠɟ 
ɩɪɨɰɟɫɫɵ ɟɟ ɝɥɨɛɚɥɢɡɚɰɢɢ ɜ ɫɨɜɪɟɦɟɧɧɨɦ ɦɢɪɟ 
ɫɩɨɫɨɛɫɬɜɭɸɬ ɩɨɹɜɥɟɧɢɸ ɦɧɨɠɟɫɬɜɚ ɪɚɛɨɬ, ɩɨɫɜɹɳɟɧɧɵɯ 
ɢɫɫɥɟɞɨɜɚɧɢɸ ɹɡɵɤɚ ɷɤɨɧɨɦɢɤɢ ɜ ɫɨɜɪɟɦɟɧɧɨɣ ɥɢɧɝɜɢɫɬɢɤɟ. 
Ɉɫɨɛɟɧɧɨɫɬɢ ɟɝɨ ɮɭɧɤɰɢɨɧɢɪɨɜɚɧɢɹ ɜ ɷɤɨɧɨɦɢɱɟɫɤɢɯ ɋɆɂ 
ɬɪɟɛɭɸɬ ɨɫɨɛɨɝɨ ɪɚɫɫɦɨɬɪɟɧɢɹ, ɫ ɭɱɟɬɨɦ ɜɥɢɹɧɢɹ, ɤɨɬɨɪɨɟ 
ɨɧɢ ɨɤɚɡɵɜɚɸɬ ɧɚ ɨɛɳɟɫɬɜɨ. 

ɇɚ ɩɪɢɦɟɪɟ ɠɭɪɧɚɥɚ The Economist ɦɟɬɨɞɚɦɢ 
ɫɬɪɭɤɬɭɪɧɨɝɨ, ɤɨɧɬɟɤɫɬɭɚɥɶɧɨɝɨ, ɞɢɫɤɭɪɫɢɜɧɨɝɨ ɚɧɚɥɢɡɚ 
ɩɪɨɜɨɞɢɬɫɹ ɢɫɫɥɟɞɨɜɚɧɢɟ ɫɩɨɫɨɛɨɜ ɜɵɪɚɠɟɧɢɹ ɫɜɹɡɧɨɫɬɢ ɜ 
ɩɨɩɭɥɹɪɧɨɦ ɷɤɨɧɨɦɢɱɟɫɤɨɦ ɞɢɫɤɭɪɫɟ.  

ɋɞɟɥɚɧ ɜɵɜɨɞ, ɱɬɨ ɫɩɨɫɨɛɵ ɜɵɪɚɠɟɧɢɹ ɫɜɹɡɧɨɫɬɢ ɜ 
ɢɫɫɥɟɞɭɟɦɨɦ ɦɚɬɟɪɢɚɥɟ ɩɪɟɞɫɬɚɜɥɟɧɵ ɪɚɡɧɨɨɛɪɚɡɧɵɦɢ 
ɹɡɵɤɨɜɵɦɢ ɟɞɢɧɢɰɚɦɢ ɝɪɚɦɦɚɬɢɱɟɫɤɨɝɨ, ɥɟɤɫɢɤɨ-

ɫɟɦɚɧɬɢɱɟɫɤɨɝɨ ɢ ɫɬɢɥɢɫɬɢɱɟɫɤɨɝɨ ɭɪɨɜɧɹ.  
ɋɪɟɞɢ ɝɪɚɦɦɚɬɢɱɟɫɤɢɯ ɫɩɨɫɨɛɨɜ ɫɜɹɡɧɨɫɬɢ ɛɵɥɢ 

ɨɬɦɟɱɟɧɵ ɢɫɩɨɥɶɡɨɜɚɧɢɟ ɩɪɟɞɢɤɚɬɢɜɧɵɯ ɤɨɧɫɬɪɭɤɰɢɣ, 
ɨɛɪɚɬɧɨɝɨ ɩɨɪɹɞɤɚ ɫɥɨɜ, ɜɢɞɨ-ɜɪɟɦɟɧɧɨɣ ɫɢɫɬɟɦɵ ɝɥɚɝɨɥɨɜ-

ɫɤɚɡɭɟɦɵɯ, ɜɜɨɞɧɵɯ ɫɥɨɜ ɢ ɤɨɧɫɬɪɭɤɰɢɣ, ɫɢɧɬɚɤɫɢɱɟɫɤɨɝɨ 
ɩɚɪɚɥɥɟɥɢɡɦɚ. 
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Ʌɟɤɫɢɤɨ-ɫɟɦɚɧɬɢɱɟɫɤɢɟ ɫɪɟɞɫɬɜɚ ɩɪɟɞɫɬɚɜɥɟɧɵ 
ɥɟɤɫɢɱɟɫɤɢɦɢ ɩɨɜɬɨɪɚɦɢ, ɫɢɧɨɧɢɦɢɱɟɫɤɢɦɢ ɢ 
ɚɧɬɨɧɢɦɢɱɟɫɤɢɦɢ ɡɚɦɟɧɚɦɢ, ɢɫɩɨɥɶɡɨɜɚɧɢɟɦ ɪɨɞɨ-ɜɢɞɨɜɵɯ 
ɨɬɧɨɲɟɧɢɣ ɫɥɨɜ, ɫɥɨɜ ɨɞɧɨɝɨ ɫɟɦɚɧɬɢɱɟɫɤɨɝɨ ɩɨɥɹ, 
ɞɟɣɤɬɢɱɟɫɤɢɯ ɫɥɨɜ. 

ɋɪɟɞɢ ɫɬɢɥɢɫɬɢɱɟɫɤɢɯ ɫɪɟɞɫɬɜ ɧɚɢɛɨɥɟɟ ɪɟɥɟɜɚɧɬɧɵɦɢ 
ɨɤɚɡɚɥɢɫɶ ɪɢɬɨɪɢɱɟɫɤɢɟ ɜɨɩɪɨɫɵ. 

Ʉɨɦɩɥɟɤɫ ɷɬɢɯ ɫɪɟɞɫɬɜ ɨɛɟɫɩɟɱɢɜɚɟɬ ɫɜɹɡɧɨɫɬɶ ɬɟɤɫɨɜ 
ɧɚ ɪɚɡɥɢɱɧɵɯ ɭɪɨɜɧɹɯ (ɮɪɚɡ, ɦɟɠɮɪɚɡɨɜɵɯ ɟɞɢɧɫɬɜ, ɜɧɭɬɪɢ 
ɚɛɡɚɰɟɜ ɢ ɢɯ ɬɟɦɚɬɢɱɟɫɤɢɯ ɝɪɭɩɩ), ɜ ɧɢɯ ɪɟɚɥɢɡɭɟɬɫɹ ɤɚɤ 
ɮɨɪɦɚɥɶɧɨɟ, ɬɚɤ ɢ ɫɦɵɫɥɨɜɨɟ ɟɞɢɧɫɬɜɨ ɞɢɫɤɭɪɫɚ, ɟɝɨ 
ɰɟɥɨɫɬɧɨɫɬɶ. ɉɪɢ ɷɬɨɦ ɨɧɢ ɜɡɚɢɦɨɨɛɭɫɥɨɜɥɟɧɵ ɢ ɱɚɫɬɨ 
ɧɟɨɬɞɟɥɢɦɵ ɞɪɭɝ ɨɬ ɞɪɭɝɚ. 

Ʉɥɸɱɟɜɵɟ ɫɥɨɜɚ: ɞɢɫɤɭɪɫ, ɷɤɨɧɨɦɢɱɟɫɤɢɣ ɞɢɫɤɭɪɫ, 
ɩɨɩɭɥɹɪɧɵɣ ɷɤɨɧɨɦɢɱɟɫɤɢɣ ɞɢɫɤɭɪɫ, ɤɚɬɟɝɨɪɢɢ ɞɢɫɤɭɪɫɚ, 
ɤɨɝɟɡɢɹ, ɤɨɝɟɪɟɧɬɧɨɫɬɶ. 
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The article explores means of cohesion and coherence in 

popular economic discourse, as well as their functional and 
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the concepts of discourse, cohesion, and coherence in modern 
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matters in present-day linguistics. Particular attention should be 

given to the discourse functioning in the mass media as being a 

very influential phenomenon in society. 

All the aforesaid determines the rationale of the study. 

The Economist is used as the source of the empirical material 

for analysis of coherence in the popular economic discourse. The 

descriptive, comparative, and discourse analyses are applied in 

the study. 

The research has shown that means of coherence in the actual 

discourse material include various units of different language 

levels. 

Among the grammatical means of cohesion the most relevant 

ones proved to be predicative constructions, inversion, the verb 

aspectual and temporal system, parentheses, and parallel 

constructions.  

Lexical and semantic means include lexical repetition, 

synonyms and antonyms, genus-species relations, words of the 

same semantic field, and deictic words. 

The most relevant stylistic devise is the rhetorical question. 

The complex of these means provides text cohesion on 

different scales (phrase, paragraph, etc.), as well as formal and 

semantic unity of discourse, its coherence. 

Key words: discourse, economic discourse, popular economic 

discourse, discourse categories, cohesion, coherence. 

 

ȼɜɟɞɟɧɢɟ 
ɇɚ ɫɨɜɪɟɦɟɧɧɨɦ ɷɬɚɩɟ ɩɨɧɹɬɢɟ ɞɢɫɤɭɪɫɚ ɹɜɥɹɟɬɫɹ ɨɞɧɢɦ 

ɢɡ ɰɟɧɬɪɚɥɶɧɵɯ ɞɥɹ ɦɧɨɝɢɯ ɧɚɭɤ. Ɉɧɨ ɩɪɟɞɫɬɚɜɥɹɟɬ ɫɨɛɨɣ 
ɫɥɨɠɧɨɟ ɢ ɦɧɨɝɨɫɬɨɪɨɧɧɟɟ ɹɜɥɟɧɢɟ, ɱɬɨ ɨɛɭɫɥɨɜɥɢɜɚɟɬ 
ɧɚɥɢɱɢɟ ɦɧɨɠɟɫɬɜɚ ɩɨɞɯɨɞɨɜ ɤ ɟɝɨ ɢɡɭɱɟɧɢɸ.  

ɇɚɪɹɞɭ ɫ ɷɬɢɦ ɚɤɬɢɜɧɨ ɪɚɡɪɚɛɚɬɵɜɚɸɬɫɹ ɱɚɫɬɧɵɟ ɬɟɨɪɢɢ 
ɞɢɫɤɭɪɫɚ. Ɍɚɤ, ɨɞɧɢɦ ɢɡ ɧɚɢɛɨɥɟɟ ɜɨɫɬɪɟɛɨɜɚɧɧɵɯ ɜ 
ɫɨɜɪɟɦɟɧɧɨɣ ɥɢɧɝɜɢɫɬɢɤɟ ɹɜɥɹɟɬɫɹ ɷɤɨɧɨɦɢɱɟɫɤɢɣ ɞɢɫɤɭɪɫ, 
ɱɬɨ ɨɛɭɫɥɨɜɥɟɧɨ ɤɥɸɱɟɜɨɣ ɪɨɥɶɸ ɷɤɨɧɨɦɢɤɢ ɜ ɠɢɡɧɢ 
ɨɛɳɟɫɬɜɚ ɢ ɝɨɫɭɞɚɪɫɬɜɚ, ɚ ɬɚɤɠɟ ɩɪɨɰɟɫɫɚɦɢ ɝɥɨɛɚɥɢɡɚɰɢɢ 
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ɷɤɨɧɨɦɢɤɢ ɜ ɫɨɜɪɟɦɟɧɧɨɦ ɦɢɪɟ. 
ɇɟɫɦɨɬɪɹ ɧɚ ɧɚɥɢɱɢɟ ɦɧɨɠɟɫɬɜɚ ɢɫɫɥɟɞɨɜɚɧɢɣ ɤɚɤ 

ɨɬɟɱɟɫɬɜɟɧɧɵɯ, ɬɚɤ ɢ ɡɚɪɭɛɟɠɧɵɯ ɭɱɟɧɵɯ, ɜ ɥɢɧɝɜɢɫɬɢɤɟ ɞɨ 
ɫɢɯ ɩɨɪ ɧɟ ɜɵɪɚɛɨɬɚɧ ɟɞɢɧɵɣ ɩɨɞɯɨɞ ɤ ɩɨɧɹɬɢɸ ɞɢɫɤɭɪɫɚ, ɚ 
ɪɹɞ ɜɨɩɪɨɫɨɜ ɤɚɫɚɬɟɥɶɧɨ ɟɝɨ ɮɭɧɤɰɢɨɧɢɪɨɜɚɧɢɹ ɨɫɬɚɟɬɫɹ 
ɨɬɤɪɵɬɵɦ ɢ ɧɟɞɨɫɬɚɬɨɱɧɨ ɢɡɭɱɟɧɧɵɦ. Ʉ ɬɚɤɢɦ ɜɨɩɪɨɫɚɦ, 
ɫɪɟɞɢ ɩɪɨɱɢɯ, ɨɬɧɨɫɢɬɫɹ ɩɪɨɛɥɟɦɚ ɤɨɝɟɡɢɢ ɢ ɤɨɝɟɪɟɧɬɧɨɫɬɢ 
ɤɚɤ ɨɫɧɨɜɧɵɯ ɤɚɬɟɝɨɪɢɣ ɞɢɫɤɭɪɫɚ. 

ȼ ɫɜɟɬɟ ɜɵɲɟɫɤɚɡɚɧɧɨɝɨ ɨɫɨɛɵɣ ɢɧɬɟɪɟɫ ɩɪɟɞɫɬɚɜɥɹɟɬ 
ɢɫɫɥɟɞɨɜɚɧɢɟ ɫɩɨɫɨɛɨɜ ɜɵɪɚɠɟɧɢɹ ɤɨɝɟɡɢɢ ɢ ɤɨɝɟɪɟɧɬɧɨɫɬɢ, 
ɚ ɬɚɤɠɟ ɢɯ ɩɪɚɝɦɚɬɢɱɟɫɤɨɝɨ ɩɨɬɟɧɰɢɚɥɚ ɜ ɷɤɨɧɨɦɢɱɟɫɤɨɦ 
ɞɢɫɤɭɪɫɟ ɤɚɤ ɨɞɧɨɦ ɢɡ ɧɚɢɛɨɥɟɟ ɜɥɢɹɬɟɥɶɧɵɯ ɜ ɫɨɜɪɟɦɟɧɧɨɦ 
ɨɛɳɟɫɬɜɟ. 

Ɍɚɤɢɦ ɨɛɪɚɡɨɦ, ɰɟɥɶ ɞɚɧɧɨɝɨ ɢɫɫɥɟɞɨɜɚɧɢɹ ɫɨɫɬɨɢɬ ɜ 
ɚɧɚɥɢɡɟ ɫɩɨɫɨɛɨɜ ɜɵɪɚɠɟɧɢɹ ɫɜɹɡɧɨɫɬɢ ɬɟɤɫɬɚ ɜ 
ɷɤɨɧɨɦɢɱɟɫɤɨɦ ɞɢɫɤɭɪɫɟ. 

Ɇɚɬɟɪɢɚɥɵ ɢ ɦɟɬɨɞɵ 
ȼ ɤɚɱɟɫɬɜɟ ɦɚɬɟɪɢɚɥɚ ɞɥɹ ɞɚɧɧɨɝɨ ɢɫɫɥɟɞɨɜɚɧɢɹ ɛɵɥ 

ɜɵɛɪɚɧ ɜɵɩɭɫɤ ɠɭɪɧɚɥɚ TСО EМШЧШЦТsЭ-EЮrШЩО ɨɬ 26 ɧɨɹɛɪɹ 
2017 ɝ.  

ȼ ɯɨɞɟ ɪɚɛɨɬɵ ɩɪɢɦɟɧɹɥɢɫɶ ɫɥɟɞɭɸɳɢɟ ɦɟɬɨɞɵ 
ɢɫɫɥɟɞɨɜɚɧɢɹ: ɫɬɪɭɤɬɭɪɧɵɣ ɚɧɚɥɢɡ, ɤɨɧɬɟɤɫɬɭɚɥɶɧɵɣ ɚɧɚɥɢɡ, 
ɞɢɫɤɭɪɫɢɜɧɵɣ ɚɧɚɥɢɡ. 

Ɉ ɩɨɧяɬɢяɯ «ɞɢɫɤɭɪɫ», «ɤɨɝɟɡɢя», «ɤɨɝɟɪɟɧɬɧɨɫɬɶ» ɜ 
ɫɨɜɪɟɦɟɧɧɨɣ ɥɢɧɝɜɢɫɬɢɤɟ 

ɋɥɨɠɧɨɫɬɶ ɨɩɪɟɞɟɥɟɧɢɹ ɩɨɧɹɬɢɹ «ɞɢɫɤɭɪɫ» ɜɨ ɦɧɨɝɨɦ 
ɨɛɭɫɥɨɜɥɟɧɚ ɟɝɨ ɩɪɢɧɚɞɥɟɠɧɨɫɬɶɸ ɨɞɧɨɜɪɟɦɟɧɧɨ ɤɨ ɦɧɨɝɢɦ 
ɧɚɭɤɚɦ, ɜ ɤɚɠɞɨɣ ɢɡ ɤɨɬɨɪɵɯ, ɜ ɫɜɨɸ ɨɱɟɪɟɞɶ, ɩɪɢɧɹɬɨ 
ɧɟɫɤɨɥɶɤɨ ɩɨɞɯɨɞɨɜ ɤ ɟɝɨ ɬɪɚɤɬɨɜɤɟ: ―Discourse is studied in 
many branches of human knowledge, and there are different 
interpretations of this notion resulting in different understandings 

and definitions‖ (Aleksandrova, Mendzheritskaya, & Malakhova, 
2017, p. 104).  

Ɍɚɤ, ɜ ɫɨɰɢɨɥɨɝɢɢ ɩɪɢɧɹɬɵ ɫɥɟɞɭɸɳɢɟ ɨɩɪɟɞɟɥɟɧɢɹ 
ɞɢɫɤɭɪɫɚ: «ɫɨɰɢɚɥɶɧɨ ɨɛɭɫɥɨɜɥɟɧɧɵɣ ɫɩɨɫɨɛ ɨɛɳɟɧɢɹ ɥɸɞɟɣ 
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ɢ ɩɨɧɢɦɚɧɢɹ ɢɦɢ ɫɨɰɢɚɥɶɧɨɣ ɞɟɣɫɬɜɢɬɟɥɶɧɨɫɬɢ» (Ʉɚɱɚɧɨɜ, 
Ɇɚɪɤɨɜɚ, 2010, ɫ.35); ɫɨɜɨɤɭɩɧɨɫɬɶ ɜɟɪɛɚɥɶɧɵɯ (ɭɫɬɧɵɯ ɢ 
ɩɢɫɶɦɟɧɧɵɯ) ɦɚɧɢɮɟɫɬɚɰɢɣ, ɜ ɤɨɬɨɪɵɯ ɨɬɪɚɠɟɧɵ 
ɢɞɟɨɥɨɝɢɱɟɫɤɢɟ ɢ ɦɵɫɥɢɬɟɥɶɧɵɟ ɨɫɨɛɟɧɧɨɫɬɢ ɨɩɪɟɞɟɥɟɧɧɨɣ 
ɷɩɨɯɢ (Ʉɥɸɟɜ, 2016, ɫ.184); «ɫɥɨɠɧɨɟ ɟɞɢɧɫɬɜɨ ɹɡɵɤɨɜɨɣ 
ɩɪɚɤɬɢɤɢ ɢ ɷɤɫɬɪɚɥɢɧɝɜɢɫɬɢɱɟɫɤɢɯ ɮɚɤɬɨɪɨɜ, ɧɟɨɛɯɨɞɢɦɵɯ 
ɞɥɹ ɩɨɧɢɦɚɧɢɹ ɬɟɤɫɬɚ» (ɍɫɦɚɧɨɜɚ, 2001). 

ȼ ɪɚɦɤɚɯ ɩɫɢɯɨɥɢɧɝɜɢɫɬɢɤɢ ɞɢɫɤɭɪɫ ɩɨɧɢɦɚɟɬɫɹ ɤɚɤ 
ɜɟɪɛɚɥɢɡɨɜɚɧɧɚɹ ɪɟɱɟɦɵɫɥɢɬɟɥɶɧɚɹ ɞɟɹɬɟɥɶɧɨɫɬɶ, 
ɬɪɚɤɬɭɟɦɚɹ ɤɚɤ ɫɨɜɨɤɭɩɧɨɫɬɶ ɩɪɨɰɟɫɫɚ ɢ ɪɟɡɭɥɶɬɚɬɚ, 
ɨɛɥɚɞɚɸɳɚɹ ɤɚɤ ɫɨɛɫɬɜɟɧɧɨ ɥɢɧɝɜɢɫɬɢɱɟɫɤɢɦɢ, ɬɚɤ ɢ 
ɷɤɫɬɪɚɥɢɧɝɜɢɫɬɢɱɟɫɤɢɦɢ ɫɜɨɣɫɬɜɚɦɢ (Ʉɪɚɫɧɵɯ, 2001, ɫ. 113).  

ȼ ɥɢɧɝɜɢɫɬɢɤɟ ɩɨɧɹɬɢɟ ɞɢɫɤɭɪɫɚ ɦɨɠɟɬ ɪɚɫɫɦɚɬɪɢɜɚɬɶɫɹ ɫ 
ɬɨɱɤɢ ɡɪɟɧɢɹ ɬɪɟɯ ɚɫɩɟɤɬɨɜ: ɩɪɚɝɦɚɬɢɤɢ (ɫɢɬɭɚɰɢɢ ɨɛɳɟɧɢɹ); 
ɩɪɨɰɟɫɫɨɜ, ɩɪɨɢɫɯɨɞɹɳɢɯ ɜ ɫɨɡɧɚɧɢɢ ɭɱɚɫɬɧɢɤɨɜ ɨɛɳɟɧɢɹ, ɢ 
ɯɚɪɚɤɬɟɪɢɫɬɢɤ ɢɯ ɫɨɡɧɚɧɢɹ; ɫ ɬɨɱɤɢ ɡɪɟɧɢɹ ɬɟɤɫɬɚ.  

Ʉ ɩɪɢɦɟɪɭ, ȿ.ɋ. Ʉɭɛɪɹɤɨɜɚ ɢ Ɉ.ȼ. Ⱥɥɟɤɫɚɧɞɪɨɜɚ 
ɨɩɪɟɞɟɥɹɸɬ ɞɢɫɤɭɪɫ ɤɚɤ ɤɨɝɧɢɬɢɜɧɵɣ ɩɪɨɰɟɫɫ, ɫɜɹɡɚɧɧɵɣ ɫ 
ɪɟɱɟɩɪɨɢɡɜɨɞɫɬɜɨɦ. ɉɪɢ ɷɬɨɦ ɬɟɤɫɬ, ɩɨ ɢɯ ɦɧɟɧɢɸ, 
ɩɪɟɞɫɬɚɜɥɹɟɬ ɫɨɛɨɣ ɪɟɡɭɥɶɬɚɬ ɩɪɨɰɟɫɫɚ ɪɟɱɟɜɨɣ 
ɞɟɹɬɟɥɶɧɨɫɬɢ, ɢɦɟɸɳɢɣ ɨɩɪɟɞɟɥɟɧɧɭɸ ɡɚɤɨɧɱɟɧɧɭɸ ɮɨɪɦɭ 
(Ʉɭɛɪɹɤɨɜɚ, Ⱥɥɟɤɫɚɧɞɪɨɜɚ, 1999). 

ɉɨ ɦɧɟɧɢɸ Ɍ.ɇ. Ʉɚɦɟɧɫɤɨɣ ɩɨɧɹɬɢɟ ɞɢɫɤɭɪɫɚ, ɜ ɩɟɪɜɭɸ 
ɨɱɟɪɟɞɶ, ɨɛɨɡɧɚɱɚɟɬ ɤɨɦɩɥɟɤɫɧɭɸ ɟɞɢɧɢɰɭ, ɫɨɫɬɨɹɳɭɸ ɢɡ 
ɩɨɫɥɟɞɨɜɚɬɟɥɶɧɨɫɬɢ ɩɪɟɞɥɨɠɟɧɢɣ, ɨɛɴɟɞɢɧɟɧɧɵɯ 
ɥɨɝɢɱɟɫɤɢɦ, ɫɦɵɫɥɨɜɵɦ ɬɢɩɨɦ ɫɜɹɡɧɨɫɬɢ (Ʉɚɦɟɧɫɤɚɹ, 2010). 

ɋ ɬɨɱɤɢ ɡɪɟɧɢɹ ɩɪɚɝɦɚɬɢɱɟɫɤɨɝɨ ɚɫɩɟɤɬɚ, ɧɚɢɛɨɥɟɟ 
ɰɟɥɟɫɨɨɛɪɚɡɧɵɦ ɩɪɟɞɫɬɚɜɥɹɟɬɫɹ ɨɩɪɟɞɟɥɟɧɢɟ 
ȿ.Ɉ. Ɇɟɧɞɠɟɪɢɰɤɨɣ, ɫɨɝɥɚɫɧɨ ɤɨɬɨɪɨɦɭ ɞɢɫɤɭɪɫ 
ɩɪɟɞɫɬɚɜɥɹɟɬ ɫɨɛɨɣ ɩɟɪɟɞɚɱɭ ɤɨɝɧɢɬɢɜɧɨɝɨ ɫɨɞɟɪɠɚɧɢɹ, 
ɤɨɬɨɪɨɟ ɚɞɪɟɫɚɧɬ ɜɤɥɚɞɵɜɚɟɬ ɚɞɪɟɫɚɬɭ ɩɨɫɪɟɞɫɬɜɨɦ ɬɟɤɫɬɚ ɜ 
ɟɝɨ ɥɢɧɝɜɢɫɬɢɱɟɫɤɨɦ ɜɨɩɥɨɳɟɧɢɢ ɢ ɩɨɦɟɳɟɧɧɵɯ ɜ ɧɟɦ 
ɨɩɪɟɞɟɥɟɧɧɵɯ ɫɬɪɚɬɟɝɢɣ ɩɨɞɚɱɢ ɢɧɮɨɪɦɚɰɢɢ 
(Ɇɟɧɞɠɟɪɢɰɤɚɹ, 2005). 

ɗɤɨɧɨɦɢɱɟɫɤɢɣ ɞɢɫɤɭɪɫ, ɢɡɭɱɚɟɦɵɣ ɜ ɞɚɧɧɨɣ ɪɚɛɨɬɟ, 
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ɹɜɥɹɟɬɫɹ ɪɚɡɧɨɜɢɞɧɨɫɬɶɸ ɞɟɥɨɜɨɝɨ ɞɢɫɤɭɪɫɚ, ɤɨɬɨɪɵɣ, ɜ 
ɫɜɨɸ ɨɱɟɪɟɞɶ, ɯɚɪɚɤɬɟɪɢɡɭɟɬɫɹ ɤɚɤ ɹɡɵɤ ɩɪɨɮɟɫɫɢɨɧɚɥɶɧɨɝɨ 
ɨɛɳɟɧɢɹ, ɪɟɚɥɢɡɭɟɦɵɣ ɜ ɪɚɡɧɵɯ ɫɮɟɪɚɯ – ɩɪɨɢɡɜɨɞɫɬɜɟɧɧɨ-
ɷɤɨɧɨɦɢɱɟɫɤɨɣ, ɡɚɤɨɧɨɞɚɬɟɥɶɧɨɣ, ɞɢɩɥɨɦɚɬɢɱɟɫɤɨɣ, 
ɚɞɦɢɧɢɫɬɪɚɬɢɜɧɨ-ɯɨɡɹɣɫɬɜɟɧɧɨɣ, ɩɨɥɢɬɢɱɟɫɤɨɣ, ɬɨɪɝɨɜɨɣ, 
ɭɩɪɚɜɥɟɧɱɟɫɤɨɣ, ɧɚɭɱɧɨɣ ɢ ɞɪɭɝɢɯ (Ʉɭɡɧɟɰɨɜɚ, 2015; 
Ɇɚɥɸɝɚ, 2011; Malyuga & Tomalin, 2017). ɗɤɨɧɨɦɢɱɟɫɤɢɣ 
ɞɢɫɤɭɪɫ ɜ ɥɢɧɝɜɢɫɬɢɤɟ ɪɚɫɫɦɚɬɪɢɜɚɟɬɫɹ ɫ ɬɨɱɤɢ ɡɪɟɧɢɹ ɞɜɭɯ 
ɨɫɧɨɜɧɵɯ ɩɨɞɯɨɞɨɜ. ɋɨɝɥɚɫɧɨ ɩɟɪɜɨɦɭ, ɨɧ ɩɪɟɞɫɬɚɜɥɹɟɬɫɹ 
ɤɚɤ ɫɢɫɬɟɦɚ ɬɟɤɫɬɨɜ, ɜɨɡɧɢɤɚɸɳɢɯ ɩɨɞ ɜɥɢɹɧɢɟɦ ɪɚɡɥɢɱɧɵɯ 
ɮɚɤɬɨɪɨɜ ɢ ɨɛɴɟɞɢɧɟɧɧɵɯ ɨɞɧɨɣ ɬɟɦɚɬɢɤɨɣ.  

ȼɬɨɪɨɣ ɩɨɞɯɨɞ ɨɫɧɨɜɚɧ ɧɚ ɨɩɪɟɞɟɥɟɧɢɢ ɷɤɨɧɨɦɢɱɟɫɤɨɝɨ 
ɞɢɫɤɭɪɫɚ ɤɚɤ ɤɨɦɦɭɧɢɤɚɬɢɜɧɨɝɨ ɫɨɛɵɬɢɹ, ɢɥɢ ɤɚɤ 
ɢɧɬɟɝɪɚɬɢɜɧɨɝɨ ɤɨɦɩɥɟɤɫɚ ɨɬɞɟɥɶɧɵɯ ɤɨɦɦɭɧɢɤɚɬɢɜɧɵɯ 
ɚɤɬɨɜ ɜ ɨɛɥɚɫɬɢ ɷɤɨɧɨɦɢɤɢ (ɓɟɤɢɧɚ 2001, ɫ. 124).  

ȼ ɞɚɧɧɨɦ ɤɨɧɬɟɤɫɬɟ ɩɪɢɜɟɞɟɦ ɨɩɪɟɞɟɥɟɧɢɟ 
ɷɤɨɧɨɦɢɱɟɫɤɨɝɨ ɞɢɫɤɭɪɫɚ, ɞɚɧɧɨɟ Ɍ.Ⱥ. ȿɜɬɭɲɢɧɨɣ ɢ 
ɇ.Ⱥ. Ʉɨɜɚɥɶɫɤɨɣ: «ɫɨɜɨɤɭɩɧɨɫɬɶ ɪɟɱɟɜɵɯ ɚɤɬɨɜ ɜ ɫɮɟɪɟ 
ɷɤɨɧɨɦɢɤɢ, ɚ ɬɚɤɠɟ ɫɨɡɞɚɧɧɵɟ ɩɪɨɮɟɫɫɢɨɧɚɥɚɦɢ, 
ɧɟɫɩɟɰɢɚɥɢɫɬɚɦɢ ɢ ɠɭɪɧɚɥɢɫɬɚɦɢ ɭɫɬɧɵɟ ɢ ɩɢɫɶɦɟɧɧɵɟ 
ɬɟɤɫɬɵ ɢɥɢ ɢɯ ɮɪɚɝɦɟɧɬɵ, ɤɨɬɨɪɵɟ ɨɬɨɛɪɚɠɚɸɬ ɪɟɚɥɢɢ 
ɷɤɨɧɨɦɢɱɟɫɤɨɝɨ ɦɢɪɚ» (ȿɜɬɭɲɢɧɚ, Ʉɨɜɚɥɶɫɤɚɹ, 2014, ɫ. 44). 

ȼ ɤɨɧɬɟɤɫɬɟ ɞɚɧɧɨɝɨ ɢɫɫɥɟɞɨɜɚɧɢɹ ɫɥɟɞɭɟɬ ɫɤɚɡɚɬɶ ɨɛ 
ɨɫɨɛɨɦ ɩɨɞɬɢɩɟ ɷɤɨɧɨɦɢɱɟɫɤɨɝɨ ɞɢɫɤɭɪɫɚ – ɩɨɩɭɥɹɪɧɨɦ 
ɷɤɨɧɨɦɢɱɟɫɤɨɦ ɞɢɫɤɭɪɫɟ. ȿ.Ƚ. ɉɟɬɭɲɢɧɫɤɚɹ ɨɩɪɟɞɟɥɹɟɬ ɟɝɨ 
ɤɚɤ «ɩɪɨɰɟɫɫ ɫɨɡɞɚɧɢɹ ɬɟɤɫɬɚ ɜ ɫɨɜɨɤɭɩɧɨɫɬɢ ɫ 
ɩɪɚɝɦɚɬɢɱɟɫɤɢɦɢ, ɫɨɰɢɨɤɭɥɶɬɭɪɧɵɦɢ, ɩɫɢɯɨɥɨɝɢɱɟɫɤɢɦɢ 
ɮɚɤɬɨɪɚɦɢ, ɰɟɥɟɧɚɩɪɚɜɥɟɧɧɨɟ ɫɨɰɢɚɥɶɧɨɟ ɞɟɣɫɬɜɢɟ, 
ɜɤɥɸɱɚɸɳɟɟ ɜɡɚɢɦɨɞɟɣɫɬɜɢɟ ɥɸɞɟɣ ɢ ɦɟɯɚɧɢɡɦɵ ɢɯ 
ɫɨɡɧɚɧɢɹ – ɤɨɝɧɢɬɢɜɧɵɟ ɩɪɨɰɟɫɫɵ» (ɉɟɬɭɲɢɧɫɤɚɹ, 2008, ɫ. 
57). 

ɉɨɩɭɥɹɪɧɵɣ ɷɤɨɧɨɦɢɱɟɫɤɢɣ ɞɢɫɤɭɪɫ ɪɟɚɥɢɡɭɟɬɫɹ ɜ 
ɫɬɚɬɶɹɯ ɝɚɡɟɬ, ɠɭɪɧɚɥɨɜ, ɚ ɬɚɤɠɟ ɧɚ ɪɚɞɢɨ ɢ ɬɟɥɟɜɢɞɟɧɢɢ. Ʉ 
ɧɚɢɛɨɥɟɟ ɨɬɥɢɱɢɬɟɥɶɧɵɦ ɯɚɪɚɤɬɟɪɢɫɬɢɤɚɦ ɞɚɧɧɨɝɨ ɬɢɩɚ 
ɷɤɨɧɨɦɢɱɟɫɤɨɝɨ ɞɢɫɤɭɪɫɚ ɨɬɧɨɫɹɬ ɫɬɪɟɦɥɟɧɢɟ ɤ ɫɦɹɝɱɟɧɢɸ 
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ɜɵɪɚɠɟɧɢɣ, ɨɫɨɛɟɧɧɨ ɨɬɪɢɰɚɬɟɥɶɧɵɯ ɫɭɠɞɟɧɢɣ; ɲɢɪɨɤɨɟ 
ɢɫɩɨɥɶɡɨɜɚɧɢɟ ɦɟɬɚɮɨɪ, ɩɨɡɜɨɥɹɸɳɢɯ ɥɟɝɱɟ ɨɛɴɹɫɧɢɬɶ 
ɫɥɨɠɧɵɟ ɷɤɨɧɨɦɢɱɟɫɤɢɟ ɩɨɧɹɬɢɹ; ɢɫɩɨɥɶɡɨɜɚɧɢɟ ɫɥɨɜ ɢɡ 
ɨɛɳɟɣ ɥɟɤɫɢɤɢ ɜ ɫɩɟɰɢɚɥɶɧɵɯ ɬɟɪɦɢɧɨɥɨɝɢɱɟɫɤɢɯ 
ɡɧɚɱɟɧɢɹɯ; ɦɟɧɟɟ ɠɟɫɬɤɭɸ ɫɬɪɭɤɬɭɪɭ, ɚ ɬɚɤɠɟ ɫɬɢɪɚɧɢɟ 
ɞɪɭɝɢɯ ɩɪɢɡɧɚɤɨɜ ɫɩɟɰɢɚɥɢɡɢɪɨɜɚɧɧɵɯ ɞɢɫɤɭɪɫɨɜ, ɬɚɤɢɯ ɤɚɤ 
ɬɨɱɧɨɫɬɶ, ɦɨɧɨɪɟɮɟɪɟɧɰɢɚɥɶɧɨɫɬɶ ɢ ɬ.ɩ.; ɩɪɟɨɛɥɚɞɚɧɢɟ 
ɚɪɝɭɦɟɧɬɚɬɢɜɧɨɣ ɢ ɨɩɢɫɚɬɟɥɶɧɨɣ ɮɭɧɤɰɢɢ (SШЛrОrШ, 1993, c. 
256). 

ȼ ɰɟɥɨɦ ɞɢɫɤɭɪɫ ɯɚɪɚɤɬɟɪɢɡɭɟɬɫɹ ɪɹɞɨɦ ɪɚɡɥɢɱɧɵɯ 
ɩɨɤɚɡɚɬɟɥɟɣ, ɨɫɧɨɜɧɵɟ ɢɡ ɤɨɬɨɪɵɯ – ɤɨɝɟɡɢɹ ɢ ɤɨɝɟɪɟɧɬɧɨɫɬɶ. 
ȼ ɨɬɟɱɟɫɬɜɟɧɧɨɣ ɥɢɧɝɜɢɫɬɢɤɟ ɧɚɪɹɞɭ ɫ ɷɬɢɦɢ ɬɟɪɦɢɧɚɦɢ 
ɱɚɫɬɨ ɢɫɩɨɥɶɡɭɸɬɫɹ ɬɟɪɦɢɧɵ ɫɜɹɡɧɨɫɬɶ ɢ ɰɟɥɨɫɬɧɨɫɬɶ.  

Ʉɨɝɟɡɢɹ ɬɟɤɫɬɚ ɩɪɨɹɜɥɹɟɬɫɹ ɱɟɪɟɡ ɜɧɟɲɧɢɟ ɫɬɪɭɤɬɭɪɧɵɟ 
ɩɨɤɚɡɚɬɟɥɢ, ɬɨɝɞɚ ɤɚɤ ɤɨɝɟɪɟɧɬɧɨɫɬɶ ɩɪɨɹɜɥɹɟɬɫɹ ɜ 
ɬɟɦɚɬɢɱɟɫɤɨɣ, ɤɨɧɰɟɩɬɭɚɥɶɧɨɣ, ɦɨɞɚɥɶɧɨɣ ɫɜɹɡɢ ɬɟɤɫɬɚ.  

Ʉ ɮɨɪɦɚɥɶɧɵɦ ɫɪɟɞɫɬɜɚɦ ɫɜɹɡɢ ɜ ɬɟɤɫɬɟ ɨɬɧɨɫɹɬ 
ɫɥɟɞɭɸɳɢɟ ɝɪɭɩɩɵ ɹɡɵɤɨɜɵɯ ɟɞɢɧɢɰ: 

1) ɫɨɸɡɵ ɢ ɧɚɪɟɱɢɹ, ɜɵɪɚɠɚɸɳɢɟ ɥɨɝɢɱɟɫɤɢɟ ɫɜɹɡɢ 
ɦɟɠɞɭ ɩɪɟɞɥɨɠɟɧɢɹɦɢ; 

2) ɪɚɡɥɢɱɧɵɟ ɜɢɞɵ ɩɨɜɬɨɪɨɜ;  
3) ɫɢɧɬɚɤɫɢɱɟɫɤɢɟ ɫɪɟɞɫɬɜɚ (ɩɚɪɚɥɥɟɥɢɡɦ, ɯɢɚɡɦ, ɬɟɦɚ-

ɪɟɦɚɬɢɱɟɫɤɨɟ ɱɥɟɧɟɧɢɟ); 
4) ɬɟɤɫɬɨɨɪɝɚɧɢɡɭɸɳɢɟ ɥɟɤɫɢɱɟɫɤɢɟ ɫɪɟɞɫɬɜɚ (ɧɚɩɪɢɦɟɪ, 

ɜɜɨɞɧɵɟ ɤɨɧɫɬɪɭɤɰɢɢ); 
5) ɞɪɭɝɢɟ (ɢɧɬɨɧɚɰɢɹ, ɬɟɦɩɨɪɚɥɶɧɵɟ ɮɨɪɦɵ, ɷɥɥɢɩɫɢɫ, 

ɞɟɣɤɬɢɱɟɫɤɢɟ ɫɥɨɜɚ) (ɓɢɩɢɰɢɧɚ, 2013).  
Ʉɨɝɟɪɟɧɬɧɨɫɬɶ, ɤɚɤ ɭɤɚɡɵɜɚɥɨɫɶ ɜɵɲɟ, ɩɪɟɞɫɬɚɜɥɹɟɬ ɫɨɛɨɣ 

ɬɟɦɚɬɢɱɟɫɤɨɟ, ɤɨɧɰɟɩɬɭɚɥɶɧɨɟ, ɦɨɞɚɥɶɧɨɟ ɟɞɢɧɫɬɜɨ 
ɞɢɫɤɭɪɫɚ. Ɉɧɚ ɡɚɤɥɸɱɚɟɬɫɹ ɜ ɟɞɢɧɫɬɜɟ ɬɟɦɵ – ɦɢɤɪɨɬɟɦɵ, 
ɦɚɤɪɨɬɟɦɵ, ɬɟɦɵ ɜɫɟɝɨ ɪɟɱɟɜɨɝɨ ɩɪɨɢɡɜɟɞɟɧɢɹ (ȼɚɥɝɢɧɚ, 
2003).  

ɋɩɨɫɨɛɵ ɜɵɪɚɠɟɧɢя ɫɜяɡɧɨɫɬɢ ɜ ɷɤɨɧɨɦɢɱɟɫɤɨɦ 
ɞɢɫɤɭɪɫɟ 

ȼ ɯɨɞɟ ɢɫɫɥɟɞɨɜɚɧɢɹ ɩɪɚɤɬɢɱɟɫɤɨɝɨ ɦɚɬɟɪɢɚɥɚ ɛɵɥɨ 
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ɭɫɬɚɧɨɜɥɟɧɨ, ɱɬɨ ɫɪɟɞɫɬɜɚ ɫɜɹɡɧɨɫɬɢ ɬɟɤɫɬɚ ɜ ɧɟɦ 
ɩɪɟɞɫɬɚɜɥɟɧɵ ɟɞɢɧɢɰɚɦɢ ɪɚɡɥɢɱɧɵɯ ɹɡɵɤɨɜɵɯ ɭɪɨɜɧɟɣ – 
ɝɪɚɦɦɚɬɢɱɟɫɤɢɦɢ, ɥɟɤɫɢɤɨ-ɫɟɦɚɧɬɢɱɟɫɤɢɦɢ, 
ɫɬɢɥɢɫɬɢɱɟɫɤɢɦɢ. 

ɇɚ ɭɪɨɜɧɟ ɝɪɚɦɦɚɬɢɤɢ ɫɜɹɡɧɨɫɬɶ ɜ ɢɫɫɥɟɞɭɟɦɨɦ ɦɚɬɟɪɢɚɥɟ 
ɨɛɟɫɩɟɱɢɜɚɟɬɫɹ ɬɚɤɢɦɢ ɦɨɪɮɨɥɨɝɢɱɟɫɤɢɦɢ ɢ 
ɫɢɧɬɚɤɫɢɱɟɫɤɢɦɢ ɫɪɟɞɫɬɜɚɦɢ:  

1. ɂɫɩɨɥɶɡɨɜɚɧɢɟ ɩɪɟɞɢɤɚɬɢɜɧɵɯ ɤɨɧɫɬɪɭɤɰɢɣ. 
ɉɪɟɞɢɤɚɬɢɜɧɵɟ ɤɨɧɫɬɪɭɤɰɢɢ ɜ ɢɫɫɥɟɞɭɟɦɨɦ ɬɟɤɫɬɟ 

ɜɵɫɬɭɩɚɸɬ ɜ ɪɨɥɢ ɪɚɡɥɢɱɧɵɯ ɱɥɟɧɨɜ ɩɪɟɞɥɨɠɟɧɢɹ 
(ɩɨɞɥɟɠɚɳɟɟ, ɨɛɨɫɨɛɥɟɧɧɨɟ ɨɛɫɬɨɹɬɟɥɶɫɬɜɨ ɢ ɬ.ɩ.), ɚ ɬɚɤɠɟ ɜ 
ɜɢɞɟ ɚɛɫɨɥɸɬɧɵɯ ɤɨɧɫɬɪɭɤɰɢɣ. ɂɫɩɨɥɶɡɨɜɚɧɢɟ ɬɚɤɢɯ 
ɤɨɧɫɬɪɭɤɰɢɣ ɫɩɨɫɨɛɫɬɜɭɟɬ ɞɨɫɬɢɠɟɧɢɸ ɫɟɦɚɧɬɢɱɟɫɤɨɝɨ 
ɟɞɢɧɫɬɜɚ ɧɚ ɭɪɨɜɧɟ ɜɵɫɤɚɡɵɜɚɧɢɹ. Ʉɪɨɦɟ ɬɨɝɨ, ɢɯ 
ɢɫɩɨɥɶɡɨɜɚɧɢɟ ɨɛɭɫɥɨɜɥɟɧɨ, ɩɨ ɜɫɟɣ ɜɢɞɢɦɨɫɬɢ, ɬɟɦ, ɱɬɨ ɨɧɢ 
ɩɨɡɜɨɥɹɸɬ ɜɵɪɚɡɢɬɶ ɦɵɫɥɶ ɛɨɥɟɟ ɤɪɚɬɤɨ, ɜ ɬɨ ɠɟ ɜɪɟɦɹ, 
ɨɛɪɚɳɚɸɬ ɧɚ ɫɟɛɹ ɞɨɩɨɥɧɢɬɟɥɶɧɨɟ ɜɧɢɦɚɧɢɟ ɱɢɬɚɬɟɥɟɣ, 
ɚɤɰɟɧɬɢɪɭɹ ɜɧɢɦɚɧɢɟ ɧɚ ɬɨɦ ɢɥɢ ɢɧɨɦ ɮɚɤɬɟ. ɇɚɩɪɢɦɟɪ: 

Growing spending on health care and pensions for the retired 

is already expected to push up the deficit from 3.2% of GDP in 
2016 to 5.2% of GDP in 2027. 

With each passing survey, fewer people say that couples who 

want children ought to marry first. 
2. ɂɫɩɨɥɶɡɨɜɚɧɢɟ ɨɛɪɚɬɧɨɝɨ ɩɨɪɹɞɤɚ ɫɥɨɜ. 
ɂɧɜɟɪɬɢɪɨɜɚɧɧɵɣ ɩɨɪɹɞɨɤ ɫɥɨɜ ɫɩɨɫɨɛɫɬɜɭɟɬ ɪɟɚɥɢɡɚɰɢɢ 

ɬɟɦɚ-ɪɟɦɚɬɢɱɟɫɤɨɝɨ ɱɥɟɧɟɧɢɹ ɬɟɤɫɬɚ, ɫɜɹɡɢ ɦɟɠɞɭ 
ɩɪɟɞɥɨɠɟɧɢɹɦɢ ɢɥɢ ɩɪɟɞɢɤɚɬɢɜɧɵɦɢ ɱɚɫɬɹɦɢ, ɚ ɬɚɤɠɟ 
ɩɨɡɜɨɥɹɟɬ ɫɞɟɥɚɬɶ ɨɫɨɛɵɣ ɚɤɰɟɧɬ ɧɚ ɬɨɦ ɢɥɢ ɢɧɨɦ ɮɚɤɬɟ. 

…(МШЛКХЭ) СКs rОМОЧЭХв ЛОМШЦО ЦШrО ЯКХЮКЛХО ЭСКЧ ЧТМФОХ 
because of its scarcity. Such is the anticipated demand for it in 
the lithium-ion battery industry that shortages are expected within 

a few years. 
…ЭСО ЩrТЦКrв аКв ЭСОв аКЭМС ЭОХОЯТsТШЧ Тs ЯТК sЭrОКЦТЧР 

services delivered over the internet. Nor are they going to the 

movies much… 
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Ɍɨɬ ɠɟ ɷɮɮɟɤɬ ɧɚɛɥɸɞɚɟɬɫɹ ɩɪɢ ɜɵɧɟɫɟɧɢɢ ɜ ɧɚɱɚɥɨ 
ɩɪɟɞɥɨɠɟɧɢɹ ɜɬɨɪɨɫɬɟɩɟɧɧɵɯ ɱɥɟɧɨɜ ɩɪɟɞɥɨɠɟɧɢɹ, 
ɧɚɩɪɢɦɟɪ: 

To stop donations being stolen, governments and aid agencies 

need to admit how much goes astray. 
3. ɂɫɩɨɥɶɡɨɜɚɧɢɟ ɜɢɞɨ-ɜɪɟɦɟɧɧɨɣ ɫɢɫɬɟɦɵ ɝɥɚɝɨɥɨɜ-

ɫɤɚɡɭɟɦɵɯ. 
ɂɫɩɨɥɶɡɨɜɚɧɢɟ ɜ ɬɟɤɫɬɟ ɝɥɚɝɨɥɨɜ ɬɨɝɨ ɢɥɢ ɢɧɨɝɨ ɜɢɞɚ ɢ 

ɜɪɟɦɟɧɢ ɩɨɡɜɨɥɹɟɬ ɭɫɬɚɧɨɜɢɬɶ ɬɟɦɩɨɪɚɥɶɧɵɟ ɨɬɧɨɲɟɧɢɹ 
ɦɟɠɞɭ ɷɥɟɦɟɧɬɚɦɢ ɬɟɤɫɬɚ. Ɍɚɤ, ɝɥɚɜɧɚɹ ɫɬɚɬɶɹ ɜɵɩɭɫɤɚ ―TСО 
МКsО ПШr ЭКбТЧР НОКЭС‖ ɩɨɫɜɹɳɟɧɚ ɬɟɦɟ ɨɬɦɟɧɵ ɧɚɥɨɝɚ ɧɚ 
ɧɚɫɥɟɞɫɬɜɨ. ȼ ɧɟɣ ɩɪɨɜɨɞɢɬɫɹ ɨɛɡɨɪ ɫɭɳɟɫɬɜɭɸɳɟɣ 
ɫɢɬɭɚɰɢɢ, ɱɬɨ ɜɵɪɚɠɚɟɬɫɹ ɜ ɲɢɪɨɤɨɦ ɢɫɩɨɥɶɡɨɜɚɧɢɢ 
ɝɥɚɝɨɥɨɜ ɜ ɮɨɪɦɟ SТЦЩХО PrОsОЧЭ. Ʉɪɨɦɟ ɬɨɝɨ, ɜ ɫɨɱɟɬɚɧɢɢ ɫ 
ɥɟɤɫɢɤɨɣ, ɢɦɟɸɳɟɣ ɨɬɪɢɰɚɬɟɥɶɧɭɸ ɤɨɧɧɨɬɚɰɢɸ (ɧɚɩɪɢɦɟɪ, 
ЯОЧШЦ, КРСКsЭ, ХШШЦ, КЛШХТsС, СШsЭТХТЭв ɢ ɬ.ɩ.), ɫɨɡɞɚɟɬɫɹ 
ɧɟɝɚɬɢɜɧɵɣ ɨɛɪɚɡ ɫɥɨɠɢɜɲɟɣɫɹ ɫɢɬɭɚɰɢɢ. 

4. ȼɜɨɞɧɵɟ ɫɥɨɜɚ ɢ ɤɨɧɫɬɪɭɤɰɢɢ 
ȼɜɨɞɧɵɟ ɫɥɨɜɚ ɢ ɤɨɧɫɬɪɭɤɰɢɢ ɨɛɟɫɩɟɱɢɜɚɸɬ ɥɨɝɢɱɟɫɤɭɸ 

ɫɜɹɡɶ ɦɟɠɞɭ ɨɬɞɟɥɶɧɵɦɢ ɩɪɟɞɥɨɠɟɧɢɹɦɢ, ɚɛɡɚɰɚɦɢ ɢ 
ɱɚɫɬɹɦɢ ɬɟɤɫɬɚ. ɉɪɢɦɟɪɵ ɜɜɨɞɧɵɯ ɤɨɧɫɬɪɭɤɰɢɣ ɜɤɥɸɱɚɸɬ 
ɫɥɟɞɭɸɳɢɟ: still, however, yet, indeed, despite, but, what is 

more, with this in mind, on the contrary, in fact, if anything, at 
the same time, first, second, third ɢ ɞɪɭɝɢɟ.  

5. ɋɢɧɬɚɤɫɢɱɟɫɤɢɣ ɩɚɪɚɥɥɟɥɢɡɦ. 
ɋɢɧɬɚɤɫɢɱɟɫɤɢɣ ɩɚɪɚɥɥɟɥɢɡɦ ɱɚɫɬɨ ɢɫɩɨɥɶɡɭɟɬɫɹ ɜ 

ɡɚɝɨɥɨɜɤɚɯ ɢ ɩɨɞɡɚɝɨɥɨɜɤɚɯ. ȼ ɬɚɤɢɯ ɫɥɭɱɚɹɯ ɜɫɟ 
ɜɵɫɤɚɡɵɜɚɧɢɟ ɨɬɪɚɠɚɟɬ ɤɥɸɱɟɜɭɸ ɦɵɫɥɶ ɬɟɤɫɬɚ ɢ, ɬɟɦ 
ɫɚɦɵɦ, ɜɵɪɚɠɚɟɬ ɟɝɨ ɫɦɵɫɥɨɜɨɟ ɟɞɢɧɫɬɜɨ. ɇɚɩɪɢɦɟɪ: 

Redistribution: For richer, for poorer. 
The closer John McDonnell gets to power, the harder it is to 

pin him down. 
Ʌɟɤɫɢɤɨ-ɫɟɦɚɧɬɢɱɟɫɤɢɟ ɫɪɟɞɫɬɜɚ ɨɛɟɫɩɟɱɟɧɢɹ ɫɜɹɡɧɨɫɬɢ ɜ 

ɬɟɤɫɬɚɯ ɫɬɚɬɟɣ ɪɟɚɥɢɡɭɸɬɫɹ ɜ ɢɫɩɨɥɶɡɨɜɚɧɢɢ ɫɥɟɞɭɸɳɢɯ 
ɩɪɢɟɦɨɜ: 
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1. Ʌɟɤɫɢɱɟɫɤɢɟ ɩɨɜɬɨɪɵ. 
ɋ ɬɨɱɤɢ ɡɪɟɧɢɹ ɪɟɚɥɢɡɚɰɢɢ ɤɨɝɟɪɟɧɬɧɨɫɬɢ ɬɟɤɫɬɚ 

ɧɚɢɛɨɥɶɲɚɹ ɜɚɠɧɨɫɬɶ ɩɪɢɧɚɞɥɟɠɢɬ ɞɢɫɬɚɧɬɧɵɦ ɩɨɜɬɨɪɚɦ. 
Ɍɚɤ, ɜ ɭɩɨɦɢɧɚɜɲɟɣɫɹ ɜɵɲɟ ɫɬɚɬɶɟ ɨ ɧɚɥɨɝɟ ɧɚ ɧɚɫɥɟɞɫɬɜɨ 

ɧɚɢɛɨɥɟɟ ɱɚɫɬɨ ɭɩɨɬɪɟɛɥɹɥɢɫɶ ɫɥɟɞɭɸɳɢɟ ɫɥɨɜɚ: tax (ɜɫɟɝɨ 
17 ɜɯɨɠɞɟɧɢɣ), taxes (14), inheritance (17), heirs (6), income 
(5), estate (5), rich (5). Ɉɧɢ ɩɪɟɞɫɬɚɜɥɹɸɬ ɫɨɛɨɣ ɤɥɸɱɟɜɵɟ 
ɫɥɨɜɚ ɞɚɧɧɨɣ ɫɬɚɬɶɢ ɢ ɨɬɪɚɠɚɸɬ ɫɦɵɫɥɨɜɨɟ ɟɞɢɧɫɬɜɨ ɜɫɟɝɨ 
ɬɟɤɫɬɚ.  

2. ɋɢɧɨɧɢɦɢɱɟɫɤɢɟ ɢ ɚɧɬɨɧɢɦɢɱɟɫɤɢɟ ɡɚɦɟɧɵ. 
ȼ ɞɚɧɧɨɣ ɪɚɛɨɬɟ, ɤɚɤ ɢ ɜ ɫɥɭɱɚɟ ɥɟɤɫɢɱɟɫɤɢɯ ɩɨɜɬɨɪɨɜ, 

ɜɵɞɟɥɟɧɨ ɞɜɚ ɬɢɩɚ ɫɢɧɨɧɢɦɢɱɟɫɤɢɯ ɢ ɚɧɬɨɧɢɦɢɱɟɫɤɢɯ ɡɚɦɟɧ 
– ɞɢɫɬɚɧɬɧɵɟ ɡɚɦɟɧɵ ɧɚ ɭɪɨɜɧɟ ɜɫɟɝɨ ɬɟɤɫɬɚ ɢ ɡɚɦɟɧɵ ɧɚ 
ɭɪɨɜɧɟ ɩɪɟɞɥɨɠɟɧɢɣ. 

ȼɬɨɪɨɣ ɬɢɩ ɪɟɚɥɢɡɭɟɬ ɫɜɹɡɧɨɫɬɶ ɦɟɠɞɭ ɩɪɟɞɥɨɠɟɧɢɹɦɢ 
ɢɥɢ ɱɚɫɬɹɦɢ ɩɪɟɞɥɨɠɟɧɢɹ, ɧɚɩɪɢɦɟɪ: 

AЦОrТМК‘s DОЩКrЭЦОЧЭ ШП JЮsЭТМО filed a lawsuit to block the 
$109 bn merger of AT&T and Time Warner, arguing that it 
would reduce competition. The deal, announced a year ago, was 

expected to be completed by the end of 2017. 
They have not undermined marriage so far. It is a small fix for 

a huge problem, but it might help. 

Ⱦɥɹ ɨɛɡɨɪɚ ɞɢɫɬɚɧɬɧɵɯ ɡɚɦɟɧ ɨɛɪɚɬɢɦɫɹ ɫɧɨɜɚ ɤ ɫɬɚɬɶɟ 
―TСО МКsО ПШr ЭКбТЧР НОКЭС‖. ȼ ɧɟɣ ɫɢɧɨɧɢɦɢɱɟɫɤɢɟ ɢ 
ɚɧɬɨɧɢɦɢɱɟɫɤɢɟ ɡɚɦɟɧɵ ɩɪɟɞɫɬɚɜɥɟɧɵ, ɧɚɩɪɢɦɟɪ, 
ɫɥɟɞɭɸɳɢɦɢ ɝɪɭɩɩɚɦɢ ɫɥɨɜ: eliminate – binn – abolish; wealth 
– fortune; inheritance – bequest; heir – descendant – offspring; 
poor – rich; equality – inequality ɢ ɞɪɭɝɢɦɢ. 

3. ɂɫɩɨɥɶɡɨɜɚɧɢɟ ɪɨɞɨ-ɜɢɞɨɜɵɯ ɨɬɧɨɲɟɧɢɣ ɫɥɨɜ. 
Ɂɞɟɫɶ ɬɚɤɠɟ ɦɨɠɧɨ ɜɵɞɟɥɢɬɶ ɡɚɦɟɧɵ ɜ ɪɚɦɤɚɯ ɜɫɟɝɨ 

ɬɟɤɫɬɚ ɢ ɧɚ ɭɪɨɜɧɟ ɩɪɟɞɥɨɠɟɧɢɣ: 
Jackfruit trees can be planted alongside coconut palms, the 

main local crop. 
Leyte lies among the islands of the Eastern Visayas, one of the 

most deprived parts of the Philippines. About30% of the people 
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in the region КrО ЩШШr… 

ɉɪɢɦɟɪɵ ɞɢɫɬɚɧɬɧɵɯ ɡɚɦɟɧ: nation – citizens – Americans; 
government – Administration; country – America; West – 
European countries. 

4. ɍɩɨɬɪɟɛɥɟɧɢɟ ɫɥɨɜ ɨɞɧɨɝɨ ɫɟɦɚɧɬɢɱɟɫɤɨɝɨ ɩɨɥɹ. 
Ⱦɚɧɧɨɟ ɫɪɟɞɫɬɜɨ ɫɜɹɡɢ ɜɵɫɬɭɩɚɟɬ ɨɞɧɢɦ ɢɡ ɧɚɢɛɨɥɟɟ 

ɡɧɚɱɢɬɟɥɶɧɵɯ ɜ ɩɥɚɧɟ ɨɛɟɫɩɟɱɟɧɢɹ ɫɦɵɫɥɨɜɨɝɨ ɟɞɢɧɫɬɜɚ 
ɬɟɤɫɬɚ. ɋɥɨɜɚ, ɤɨɬɨɪɵɟ ɦɨɠɧɨ ɨɛɴɟɞɢɧɢɬɶ ɨɞɧɢɦ 
ɫɟɦɚɧɬɢɱɟɫɤɢɦ ɩɨɥɟɦ, ɫɨɨɬɧɨɫɹɬɫɹ ɫ ɤɥɸɱɟɜɵɦɢ ɫɥɨɜɚɦɢ 
ɬɨɣ ɢɥɢ ɢɧɨɣ ɫɬɚɬɶɢ, ɧɟɫɭɬ ɨɫɧɨɜɧɭɸ ɫɦɵɫɥɨɜɭɸ ɧɚɝɪɭɡɤɭ ɢ 
ɩɟɪɟɞɚɸɬ ɟɟ ɝɥɚɜɧɭɸ ɦɵɫɥɶ, ɢ, ɬɚɤɢɦ ɨɛɪɚɡɨɦ, ɭɱɚɫɬɜɭɸɬ ɜ 
ɪɟɚɥɢɡɚɰɢɢ ɤɨɝɟɪɟɧɬɧɨɫɬɢ. 

Ɍɚɤ, ɜ ɫɬɚɬɶɟ ɨ ɧɚɥɨɝɟ ɧɚ ɧɚɫɥɟɞɫɬɜɨ ɦɨɠɧɨ ɜɵɞɟɥɢɬɶ 

ɫɟɦɚɧɬɢɱɟɫɤɢɟ ɩɨɥɹ ɫ ɬɚɤɢɦɢ ɞɨɦɢɧɚɧɬɚɦɢ: hostility (hostile, 
hostility, venom, opposition, to argue, negative, aghast, 

against);inheritance (to inherit, inheritance, ancestral, offspring, 
hereditary, heir, last wish, will); property (estate, wealth, fortune, 

property, home, income) ɢ ɞɪɭɝɢɟ. 
5.ɂɫɩɨɥɶɡɨɜɚɧɢɟ ɞɟɣɤɬɢɱɟɫɤɢɯ ɫɥɨɜ.  
ɇɚɢɛɨɥɟɟ ɩɪɨɞɭɤɬɢɜɧɵɦ ɫɩɨɫɨɛɨɦ ɫɜɹɡɢ ɜ ɷɬɨɣ ɝɪɭɩɩɟ 

ɜɵɫɬɭɩɚɸɬ ɦɟɫɬɨɢɦɟɧɧɵɟ ɡɚɦɟɧɵ, ɧɚɩɪɢɦɟɪ: 
Such levies pit two vital liberal principles against each other. 

One is that governments should leave people to dispose of their 

wealth as they see fit. The other is that a permanent, hereditary 
elite makes a society unhealthy and unfair. 

ɋɪɟɞɢ ɫɬɢɥɢɫɬɢɱɟɫɤɢɯ ɫɪɟɞɫɬɜ ɫɜɹɡɢ ɫɥɟɞɭɟɬ ɨɬɦɟɬɢɬɶ 
ɢɫɩɨɥɶɡɨɜɚɧɢɟ ɪɢɬɨɪɢɱɟɫɤɢɯ ɜɨɩɪɨɫɨɜ, ɤɨɬɨɪɵɟ ɱɚɫɬɨ 
ɜɵɫɬɭɩɚɸɬ ɜ ɪɨɥɢ ɜɫɬɭɩɥɟɧɢɹ ɤ ɩɨɫɥɟɞɭɸɳɟɣ ɚɪɝɭɦɟɧɬɚɰɢɢ, 
ɧɚɩɪɢɦɟɪ: 

But is it sensible for the state to privilege family firms? There 
is something reassuring about entering a shop that has had three 
generations of the same family behind the till. 

ɂɫɩɨɥɶɡɭɸɬɫɹ ɢ ɞɪɭɝɢɟ ɩɪɢɟɦɵ: 
After a longlife, the death taxis in failing health. (ɦɟɬɚɮɨɪɚ) 
High economics, low politics and bad jokes combine in an 
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hour-long monologue before a baying crowd. (ɚɧɬɢɬɟɡɚ) 

The DoJ is right to oppose the AT&T-Time Warner deal. The 
FCC is wrong to scrap net neutrality. (ɚɧɬɢɬɟɡɚ) 

Heir conditioning (ɢɝɪɚ ɫɥɨɜ ɧɚ ɫɨɡɜɭɱɢɢ hair – heir) 

Me, myself and iPhone (ɚɥɥɸɡɢɹ ɧɚ ɮɢɥɶɦ Me, myself and 
Iren) ɢ ɞɪɭɝɢɟ. 

ȼɵɜɨɞɵ  
Ⱥɧɚɥɢɡ ɫɩɨɫɨɛɨɜ ɜɵɪɚɠɟɧɢɹ ɫɜɹɡɧɨɫɬɢ ɜ ɷɤɨɧɨɦɢɱɟɫɤɨɦ 

ɞɢɫɤɭɪɫɟ ɩɨɤɚɡɚɥ, ɱɬɨ ɨɧɢ ɩɪɟɞɫɬɚɜɥɟɧɵ ɜ ɧɟɦ ɟɞɢɧɢɰɚɦɢ 
ɪɚɡɥɢɱɧɵɯ ɹɡɵɤɨɜɵɯ ɭɪɨɜɧɟɣ. 

ɇɚ ɭɪɨɜɧɟ ɝɪɚɦɦɚɬɢɤɢ ɫɜɹɡɧɨɫɬɶ ɢɫɫɥɟɞɭɟɦɵɯ ɬɟɤɫɬɨɜ 
ɨɛɟɫɩɟɱɢɜɚɟɬɫɹ ɬɚɤɢɦɢ ɫɪɟɞɫɬɜɚɦɢ ɤɚɤ ɢɧɜɟɪɬɢɪɨɜɚɧɧɵɣ 
ɩɨɪɹɞɨɤ ɫɥɨɜ, ɢɫɩɨɥɶɡɨɜɚɧɢɟ ɩɪɟɞɢɤɚɬɢɜɧɵɯ ɤɨɧɫɬɪɭɤɰɢɣ, 
ɜɢɞɨ-ɜɪɟɦɟɧɧɨɣ ɫɢɫɬɟɦɵ ɝɥɚɝɨɥɨɜ-ɫɤɚɡɭɟɦɵɯ, ɜɜɨɞɧɵɯ 
ɤɨɧɫɬɪɭɤɰɢɣ, ɫɢɧɬɚɤɫɢɱɟɫɤɨɝɨ ɩɚɪɚɥɥɟɥɢɡɦɚ. 

Ʌɟɤɫɢɤɨ-ɫɟɦɚɧɬɢɱɟɫɤɚɹ ɫɜɹɡɧɨɫɬɶ ɜ ɢɫɫɥɟɞɭɟɦɨɦ ɬɟɤɫɬɟ 
ɩɪɨɹɜɥɹɟɬɫɹ ɜ ɥɟɤɫɢɱɟɫɤɢɯ ɩɨɜɬɨɪɚɯ, ɫɢɧɨɧɢɦɢɱɟɫɤɢɯ ɢ 
ɚɧɬɨɧɢɦɢɱɟɫɤɢɯ ɡɚɦɟɧɚɯ, ɢɫɩɨɥɶɡɨɜɚɧɢɢ ɪɨɞɨ-ɜɢɞɨɜɵɯ 
ɨɬɧɨɲɟɧɢɣ ɫɥɨɜ, ɭɩɨɬɪɟɛɥɟɧɢɢ ɫɥɨɜ ɨɞɧɨɝɨ ɫɟɦɚɧɬɢɱɟɫɤɨɝɨ 
ɩɨɥɹ, ɞɟɣɤɬɢɱɟɫɤɢɯ ɫɥɨɜ. Ɉɬɞɟɥɶɧɨ ɛɵɥɢ ɨɬɦɟɱɟɧɵ 
ɞɢɫɬɚɧɬɧɵɟ ɥɟɤɫɢɱɟɫɤɢɟ ɩɨɜɬɨɪɵ, ɞɢɫɬɚɧɬɧɵɟ 
ɫɢɧɨɧɢɦɢɱɟɫɤɢɟ ɢ ɚɧɬɨɧɢɦɢɱɟɫɤɢɟ, ɚ ɬɚɤɠɟ ɪɨɞɨ-ɜɢɞɨɜɵɟ 
ɡɚɦɟɧɵ ɜ ɬɟɤɫɬɚɯ ɫɬɚɬɟɣ. 

ɇɚɢɛɨɥɟɟ ɡɧɚɱɢɬɟɥɶɧɵɦ ɫɩɨɫɨɛɨɦ ɫɜɹɡɢ ɜ ɷɬɨɣ ɝɪɭɩɩɟ 
ɩɪɟɞɫɬɚɜɥɹɟɬɫɹ ɢɫɩɨɥɶɡɨɜɚɧɢɟ ɫɥɨɜ ɨɞɧɨɝɨ ɫɟɦɚɧɬɢɱɟɫɤɨɝɨ 
ɩɨɥɹ, ɤɨɬɨɪɵɟ ɫɨɨɬɧɨɫɹɬɫɹ ɫ ɤɥɸɱɟɜɵɦɢ ɫɥɨɜɚɦɢ ɜ ɬɟɤɫɬɟ, 
ɧɟɫɭɬ ɨɫɧɨɜɧɭɸ ɫɦɵɫɥɨɜɭɸ ɧɚɝɪɭɡɤɭ ɢ, ɬɚɤɢɦ ɨɛɪɚɡɨɦ, 
ɭɱɚɫɬɜɭɸɬ ɜ ɪɟɚɥɢɡɚɰɢɢ ɟɝɨ ɰɟɥɨɫɬɧɨɫɬɢ. 

ɋɪɟɞɢ ɫɬɢɥɢɫɬɢɱɟɫɤɢɯ ɫɪɟɞɫɬɜ ɧɚɢɛɨɥɟɟ ɜɵɞɟɥɹɟɬɫɹ 
ɪɢɬɨɪɢɱɟɫɤɢɣ ɜɨɩɪɨɫ, ɤɨɬɨɪɵɣ ɱɚɫɬɨ ɢɫɩɨɥɶɡɭɟɬɫɹ ɜ ɤɚɱɟɫɬɜɟ 
ɜɫɬɭɩɥɟɧɢɹ ɤ ɩɨɫɥɟɞɭɸɳɟɣ ɚɪɝɭɦɟɧɬɚɰɢɢ. 

ɉɪɨɜɟɞɟɧɧɵɣ ɚɧɚɥɢɡ ɩɨɡɜɨɥɹɟɬ ɡɚɤɥɸɱɢɬɶ, ɱɬɨ ɫɪɟɞɫɬɜɚ 
ɫɜɹɡɢ ɜ ɷɤɨɧɨɦɢɱɟɫɤɨɦ ɞɢɫɤɭɪɫɟ ɜɡɚɢɦɨɨɛɭɫɥɨɜɥɟɧɵ ɢ 
ɧɟɨɬɞɟɥɢɦɵ ɞɪɭɝ ɨɬ ɞɪɭɝɚ. Ʉɨɦɩɥɟɤɫ ɷɬɢɯ ɫɪɟɞɫɬɜ 
ɨɛɟɫɩɟɱɢɜɚɟɬ ɫɜɹɡɧɨɫɬɶ ɬɟɤɫɨɜ ɧɚ ɪɚɡɥɢɱɧɵɯ ɭɪɨɜɧɹɯ – ɧɚ 
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ɭɪɨɜɧɟ ɮɪɚɡ, ɦɟɠɮɪɚɡɨɜɵɯ ɟɞɢɧɫɬɜ, ɜɧɭɬɪɢ ɚɛɡɚɰɟɜ ɢ ɢɯ 
ɬɟɦɚɬɢɱɟɫɤɢɯ ɝɪɭɩɩ, ɜ ɧɢɯ ɪɟɚɥɢɡɭɟɬɫɹ ɤɚɤ ɮɨɪɦɚɥɶɧɨɟ, ɬɚɤ ɢ 
ɫɦɵɫɥɨɜɨɟ ɟɞɢɧɫɬɜɨ ɞɢɫɤɭɪɫɚ, ɟɝɨ ɰɟɥɨɫɬɧɨɫɬɶ.  

Ɏɭɧɤɰɢɨɧɚɥɶɧɨ-ɩɪɚɝɦɚɬɢɱɟɫɤɢɟ ɚɫɩɟɤɬɵ ɞɚɧɧɵɯ 
ɫɩɨɫɨɛɨɜ ɜɵɪɚɠɟɧɢɹ ɫɜɹɡɧɨɫɬɢ, ɜ ɩɟɪɜɭɸ ɨɱɟɪɟɞɶ, 
ɪɟɚɥɢɡɭɸɬɫɹ ɜ ɤɥɸɱɟɜɵɯ ɫɥɨɜɚɯ ɬɟɤɫɬɚ ɢ ɰɟɩɨɱɤɚɯ ɫɥɨɜ, 
ɩɪɢɧɚɞɥɟɠɚɳɢɯ ɤ ɨɞɧɨɦɭ ɫɟɦɚɧɬɢɱɟɫɤɨɦɭ ɩɨɥɸ. Ʌɨɝɢɱɟɫɤɚɹ 
ɫɬɪɭɤɬɭɪɚ ɞɢɫɤɭɪɫɚ ɩɨɞɞɟɪɠɢɜɚɟɬɫɹ ɤɚɬɟɝɨɪɢɟɣ 
ɬɟɦɩɨɪɚɥɶɧɨɫɬɢ ɢ ɢɫɩɨɥɶɡɨɜɚɧɢɟɦ ɜɜɨɞɧɵɯ ɫɥɨɜ ɢ 
ɤɨɧɫɬɪɭɤɰɢɣ.  
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ȼ ɞɚɧɧɨɣ ɫɬɚɬɶɟ ɪɚɫɫɦɚɬɪɢɜɚɟɬɫɹ ɫɬɪɚɬɟɝɢɹ 
ɭɛɟɠɞɟɧɢɹ, ɤɨɬɨɪɚɹ ɢɫɩɨɥɶɡɭɟɬɫɹ ɤɚɤ ɫɪɟɞɫɬɜɨ ɪɟɱɟɜɨɝɨ 
ɜɨɡɞɟɣɫɬɜɢɹ ɜ ɫɨɰɢɚɥɶɧɨɣ ɪɟɤɥɚɦɟ. Ⱥɜɬɨɪ ɚɧɚɥɢɡɢɪɭɟɬ ɪɹɞ 
ɬɚɤɬɢɤ, ɤɨɬɨɪɵɟ ɩɪɢɡɜɚɧɵ ɨɤɚɡɵɜɚɬɶ ɜɥɢɹɧɢɟ ɧɚ ɦɧɟɧɢɟ 
ɥɸɞɟɣ, ɤɚɫɚɸɳɟɟɫɹ ɨɫɬɪɵɯ ɫɨɰɢɚɥɶɧɵɯ ɜɨɩɪɨɫɨɜ, ɢ ɢɡɦɟɧɢɬɶ 
ɷɬɨ ɦɧɟɧɢɟ ɜ ɬɭ ɢɥɢ ɢɧɭɸ ɫɬɨɪɨɧɭ, ɚ ɬɚɤɠɟ ɩɨɛɭɞɢɬɶ 
ɥɸɞɟɣ ɩɪɟɞɩɪɢɧɹɬɶ ɤɚɤɢɟ-ɥɢɛɨ ɞɟɣɫɬɜɢɹ. Эɬɢ ɬɚɤɬɢɤɢ 
ɜɤɥɸɱɚɸɬ ɜ ɫɟɛɹ ɬɚɤɬɢɤɭ «ɩɪɢɡɵɜɚ ɤ ɞɟɣɫɬɜɢɸ» ɢ ɬɚɤɬɢɤɭ 
«ɨɛɪɚɳɟɧɢɹ ɤ ɷɦɨɰɢɹɦ ɪɟɰɢɩɢɟɧɬɚ». Ʉɪɨɦɟ ɬɨɝɨ, ɚɜɬɨɪ 
ɪɚɫɫɦɚɬɪɢɜɚɟɬ ɹɡɵɤɨɜɵɟ ɫɪɟɞɫɬɜɚ ɪɟɚɥɢɡɚɰɢɢ ɞɚɧɧɵɯ 
ɬɚɤɬɢɤ. ɋɪɟɞɢ ɨɫɧɨɜɧɵɯ ɹɡɵɤɨɜɵɯ ɫɪɟɞɫɬɜ ɜɵɞɟɥɹɸɬɫɹ: 
ɭɩɨɬɪɟɛɥɟɧɢɟ ɨɬɪɢɰɚɬɟɥɶɧɨɣ ɱɚɫɬɢɰɵ “not”, ɦɨɞɚɥɶɧɵɯ 
ɝɥɚɝɨɥɨɜ, ɫɬɪɚɞɚɬɟɥɶɧɨɝɨ ɡɚɥɨɝɚ ɢ ɛɟɡɥɢɱɧɵɯ ɤɨɧɫɬɪɭɤɰɢɣ. 
Ⱦɚɥɟɟ ɚɜɬɨɪ ɩɪɢɜɨɞɢɬ ɪɹɞ ɩɪɢɦɟɪɨɜ ɫ ɚɧɚɥɢɡɨɦ, 
ɞɟɦɨɧɫɬɪɢɪɭɸɳɢɯ ɪɟɚɥɢɡɚɰɢɸ ɞɚɧɧɵɯ ɬɚɤɬɢɤ. ȼ 
ɡɚɤɥɸɱɟɧɢɢ ɚɜɬɨɪ ɝɨɜɨɪɢɬ ɨ ɬɨɦ, ɱɬɨ ɫɬɪɚɬɟɝɢɹ 
ɭɛɟɠɞɟɧɢɹ ɲɢɪɨɤɨ ɢɫɩɨɥɶɡɭɟɬɫɹ ɜ ɫɨɰɢɚɥɶɧɨɣ ɪɟɤɥɚɦɟ ɤɚɤ 
ɫɪɟɞɫɬɜɨ ɜɨɡɞɟɣɫɬɜɢɹ ɧɚ ɷɦɨɰɢɢ ɪɟɰɢɩɢɟɧɬɚ.  

Ʉɥɸɱɟɜɵɟ ɫɥɨɜɚ: ɪɟɤɥɚɦɧɵɣ ɞɢɫɤɭɪɫ, ɫɨɰɢɚɥɶɧɚɹ ɪɟɤɥɚɦɚ, 
ɪɟɱɟɜɵɟ ɫɬɪɚɬɟɝɢɢ, ɫɬɪɚɬɟɝɢɹ ɭɛɟɠɞɟɧɢɹ, ɬɚɤɬɢɤɚ 
ɩɪɢɡɵɜɚ ɤ ɞɟɣɫɬɜɢɸ, ɬɚɤɬɢɤɚ ɨɛɪɚɳɟɧɢɹ ɤ ɷɦɨɰɢɹɦ 
ɪɟɰɢɩɢɟɧɬɚ. 
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STRATEGY OF PERSUASION IN SOCIAL 

ADVERTISING 

 
The article deals with the strategy of persuasion which is used 

as means of linguistic persuasion in social advertising. The 

author analyses several tactics that are aimed at influencing 

pОШpХО‟s ШpТЧТШЧs ШЧ the most topical social issues and to change 

this opinion as well as persuade people to take action. These 

tactics include the tactics of call to action and the tactics of 

appeal to the recipient‟s emotions. In addition, the author 

analyses the ways that are implemented to realize these tactics. 

The following major linguistic means are singled out thereof: 

pКrtТМХО „ЧШt”, ЦШНКХ ЯОrЛs, pКssТЯО ЯШТМО КЧН ТЦpОrsШЧКХ 
sentences as. Then the author gives several examples of these 

tactics implementation. In conclusion the author points out that 

the persuasion strategy is widely used in social advertising as 

means of address to the recipient‟s emotions.  

Key words: advertising discourse, social advertising, speech 

strategies, strategy of persuasion, tactics of call to action, tactics 

of appeal to recipient emotions. 

 

Introduction 

Advertising today is one of the most efficient ways to call for 
ЩОШЩХО‘s ОЦШЭТШЧs КЧН ЭШ ЩОrsЮКНО ЭСОЦ ЭШ ЭКФО КМЭТШЧ Шr ЭШ 
change their opinion on various crucial issues. The main task of 

advertisers is generally to create a most efficient advertisement 
which can ‗СШШФ ЮЩ‘ ЭСО ЭКrРОЭ КЮНТОЧМО and support public 
interest, with a host of stylistic and rhetoric devices being 

indispensable, for that matter (Ledeneva, 2017; Ponomarenko, 
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Malyuga, 2015). Advertisement is considered to be one of the 

most powerful weapons. It influences each and everyone.  
At the beginning of the digital era, advertising was something 

aimed at selling goods to different layers of consumers. However, 

today advertising is a little bit more. It has become something that 
НТРs ТЧЭШ ЩОШЩХО‘s sШЮХs. IЭ ЦКФОs ЭСО аШrХН ХТsЭОЧ КЧН ЛО 
receptive to global problems and challenges. And social 

advertising plays the biggest role in influencing and persuading 
people. 

Theoretical background 

Advertising itself is aimed at providing people with 
information that appears to be most significant and crucial. The 
study of advertising language is impossible without consideration 

ШП ―КНЯОrЭТsТЧР НТsМШЮrsО‖. AНЯОrЭТsТЧР НТsМШЮrsО Тs К ФТЧН ШП 
institutТШЧКХ НТsМШЮrsО. KКrКsТФ V.I. НОПТЧОs ТЭ Кs ―К sЩОМТКХ 
МХТМСцН ЭвЩО ШП МШЦЦЮЧТМКЭТШЧ ЛОЭаООЧ ЩОШЩХО аСШ ЦКв ЧШЭ ЛО 
familiar with each other, but they are to communicate in 
accordance with norms and rules of a ЩКrЭТМЮХКr sШМТОЭв‖ 
(Karasik, 2000, p. 5-20). 

According to Malyuga E.N. an advertising text should contain 
as much information as possible, however, at the same time, it is 
meant to be laconic, clear and expressive (Malyuga, 2008, p. 68-

71). 
Social advertising is pointed at changing social behavioral 

models and attracting attention to the most urgent issues and 

problems. The main customers of social advertising are public 
organizations and charity funds as well as large enterprises and 
governments of different countries.  

The main goal of social advertising is an intention to change 
behavioral models of a society in regard to the advertisement 
ШЛУОМЭ. АСКЭ‘s ЦШrО, ТЧ sШЦО МКsОs, sШЦО ЧОа sШМТКХ ЯКХЮОs КrО 
created. This type of advertising is not aimed at specific target 
audience but the whole social class as well as society.   

This type of advertisement cannot be called commercial 

because it is not intended in making profit. According to the legal 
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НОПТЧТЭТШЧ ШП ЭСО ЭОrЦ ―SШМТКХ КНЯОrЭТsТЧР‖ ЭСКЭ is given in Article 

3 of the Federal law oП ЭСО RЮssТКЧ FОНОrКЭТШЧ ―AЛШЮЭ 
КНЯОrЭТsТЧР‖ НКЭОН 13 MКrМС 2006 NШ. 38-FZ: ―SШМТКХ КНЯОrЭТsТЧР 
is information distributed by any ways, in any form with the 

usage of any means that is addressed to uncertain scope of people 
and aimed at achieving of charity and any other publicly useful 
РШКХs Кs аОХХ Кs ЩrШЯТsТШЧ ШП РШЯОrЧЦОЧЭ ТЧЭОrОsЭs‖ (FОНОrКХ ХКа, 
2006). 

Results and discussion 
Social advertising campaigns can be considered due to various 

directions. The most popular are society, health care protection, 
ecology and family. 

Texts of social advertisements are full of imperative 

constructions targeted at active and aggressive promotion of 
advertising message. Moreover, social advertising messages are 
often characteriгОН Лв ЭСО ТЦЩХОЦОЧЭКЭТШЧ ШП ЩКrЭТМХО ―ЧШЭ‖, 
modal verbs, passive voice and impersonal sentences. The aim of 
such a message is not just to warn somebody, but to directly 
forbid somebody to do something.  

Among speech strategies of social advertising it is possible to 
single out the 3 major ones: strategy of warning, strategy of 

persuasion and strategy of argumentation. This article is going to 

discuss the strategy of persuasion and tactics of its 
implementation, proceeding from the definition of speech 
strategy as building up the discourse functional perspective 

purposefully directed at a certain ultimate goal of 
communication, and that of tactics as a set of language means that 
practically put the strategy into effect (Malyuga & Tomalin, 

2017; Radyuk, Ponomarenko, & Malyuga, 2017). 
The speech strategy of persuasion is implemented by means of 

tactics of call to action and appeal to the recipient‘s emotions. It 

is a rather common situation when while implementing this 
strategy, advertising experts appeal to the general values such as 
ПКЦТХв, СОКХЭС КЧН sШ ШЧ. LОЭ‘s МШЧsТНОr sОЯОrКХ ОбКЦЩХОs: 

(1)            CHILDHOOD ENDS WHEN WORK BEGINS.  
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If you see any case of forced child labor, report it. Forcing 

children to work is a crime and deserves punishment. 

In this advertisement, the advertising experts appeal to our 
emotions and common sense. They persuade us that we should 

not stay indifferent, our task is to inform about cases of law 
violation. In this case, the violation is connected to the usage of 
child labour.  

Here the advertising experts use the images of well-known 
toys such as bear or teletubby that are busy with working. One of 
them is polishing shoes and the other one is sewing on a machine. 

They are doing these with a lost and hopeless expression on their 
faces. 

The current advertisement makes us think that our children 

could be in their place. We are pretty sure, that hardly any parent 
wants his or her child to work as these toys do. Every child 
should have an opportunity to lead a normal life and have a 

childhood.  
In addition to the current strategy, here we can see the 

implementation of capital letters and italic as well as the use of 

the imperative construction that is aimed at urging us to take 
action. 

(2) YOUR SKIN COLOR SHOULD NOT DICTATE YOUR 

FUTURE  
Here the authors stress the fact that all people are equal and 

that our skin color should not identify who we are and what is our 

profession. People nowadays are more tolerant than they used to 
be. However, such problem as racism still exists.  Some people 
believe that people who have a different color of skin are to be 

treated worse than those with white skin color.  
It can be explained from a historical point of view. As we all 

know, some centuries ago, white people in the US and Europe 

used to exploit black people as slaves. To some people not many 
things have changed from those times. They still believe that the 
situation remains much the same and they should be treated the 

same way. Though, in reality we live in a civilized world, 
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everywhere we hear talks about democracy and equal rights for 

every person. So this advertisement is aimed at persuading people 
that they should not be discriminated. And in case a person has 
the black skin color, it should not mean that he or she is good 

only for working as a janitor or other non-qualified jobs. 
Besides, alongside the strategy of persuasion, the authors use a 

modal verb (‗sСШЮХН‘) that definitely shows that it is our right to 

choose a profession we want, our right to be equal. In addition, 
here we observe the use ШП ЭСО ЩШssОssТЯО ЩrШЧШЮЧ (‗вШЮr‘) that 
means that this problem has to do with each person addressed, 

notwithstanding the age, social status or gender.  

Conclusion 
Thus, we can say that social advertising is considered to be 

ШЧО ШП ЭСО ЦШsЭ ЩШаОrПЮХ ЦОКЧs ШП ТЧПХЮОЧМТЧР ЩОШЩХО‘s КЭЭТЭЮНОs 
and views. It plays a great role in changing behavioral models of 
people all over the world. It helps to impact human minds and 

stimulate people to complete a certain set of actions. In this 
article it is impossible to consider the issue to the full extent, but 
it can be concluded that the strategy of persuasion is widely used 

in advertising of different social issues and problems. 
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Ⱥ.ɉ. ɋɚɮɪɨɧɨɜɚ 

Ɍɭɥɶɫɤɢɣ ɝɨɫɭɞɚɪɫɬɜɟɧɧɵɣ ɩɟɞɚɝɨɝɢɱɟɫɤɢɣ 
ɭɧɢɜɟɪɫɢɬɟɬ ɢɦɟɧɢ Ʌ. ɇ. Ɍɨɥɫɬɨɝɨ 

 

ɈɋɈȻȿɇɇɈɋɌɂ ȺɍȾɂɈȼɂɁɍȺɅɖɇɈȽɈ 
ɉȿɊȿȼɈȾȺ 

 
ɇɚɫɬɨɹɳɚɹ ɫɬɚɬɶɹ ɩɨɫɜɹɳɟɧɚ ɪɚɫɫɦɨɬɪɟɧɢɸ ɦɟɫɬɚ 

ɩɟɪɟɜɨɞɚ ɜ ɪɚɦɤɚɯ ɥɨɤɚɥɢɡɚɰɢɢ ɦɟɞɢɚ ɤɨɧɬɟɧɬɚ, ɚ ɬɚɤɠɟ – 

ɨɛɡɨɪɭ ɧɚɢɛɨɥɟɟ ɚɤɬɭɚɥɶɧɵɯ ɩɪɨɛɥɟɦ ɩɟɪɟɜɨɞɚ ɬɟɤɫɬɨɜ ɜ 
ɚɭɞɢɨɜɢɡɭɚɥɶɧɵɯ ɩɪɨɞɭɤɬɚɯ ɧɚ ɩɪɢɦɟɪɟ ɮɢɥɶɦɨɜ ɢ ɜɢɞɟɨɢɝɪ. 
ȼ ɫɬɚɬɶɟ ɩɪɢɜɨɞɹɬɫɹ ɩɨɧɹɬɢɹ ɚɭɞɢɨɜɢɡɭɚɥɶɧɨɝɨ ɩɟɪɟɜɨɞɚ, 
ɥɨɤɚɥɢɡɚɰɢɢ, ɥɨɤɚɥɢ, ɬɪɚɧɫɤɭɥɶɬɭɪɚɰɢɢ ɢ ɦɭɥɶɬɢɦɟɞɢɚ, 
ɪɚɫɫɦɚɬɪɢɜɚɸɬɫɹ ɜɢɞɵ ɢ ɨɫɨɛɟɧɧɨɫɬɢ ɩɨɫɥɟɞɧɟɝɨ; 
ɩɟɪɟɱɢɫɥɹɸɬɫɹ ɜɨɡɦɨɠɧɵɟ ɬɪɭɞɧɨɫɬɢ, ɫ ɤɨɬɨɪɵɦɢ ɦɨɠɟɬ 
ɫɬɨɥɤɧɭɬɶɫɹ ɩɟɪɟɜɨɞɱɢɤ, ɪɚɛɨɬɚɸɳɢɣ ɫ ɦɟɞɢɣɧɵɦɢ 
ɩɪɨɞɭɤɬɚɦɢ. Эɬɢ ɬɪɭɞɧɨɫɬɢ ɜɤɥɸɱɚɸɬ ɜ ɫɟɛɹ 
ɥɢɧɝɜɢɫɬɢɱɟɫɤɢɟ, ɩɚɪɚɥɢɧɝɜɢɫɬɢɱɟɫɤɢɟ, ɤɭɥɶɬɭɪɧɵɟ ɢ 
ɬɟɯɧɢɱɟɫɤɢɟ ɨɫɨɛɟɧɧɨɫɬɢ, ɚ ɬɚɤɠɟ – ɫɩɟɰɢɮɢɤɭ ɰɟɥɟɜɨɣ 
ɚɭɞɢɬɨɪɢɢ, ɨɫɧɨɜɧɵɦ ɤɪɢɬɟɪɢɟɦ ɤɨɬɨɪɨɣ ɹɜɥɹɟɬɫɹ 
ɜɨɡɪɚɫɬɧɚɹ ɤɚɬɟɝɨɪɢɹ ɩɨɬɪɟɛɢɬɟɥɟɣ. ȼ ɪɚɦɤɚɯ ɥɨɤɚɥɢɡɚɰɢɢ 

ɮɢɥɶɦɨɜ ɜ ɤɚɱɟɫɬɜɟ ɨɫɧɨɜɧɵɯ ɜɢɞɨɜ ɩɟɪɟɜɨɞɚ ɜɵɞɟɥɹɸɬɫɹ 
ɞɭɛɥɹɠ ɢ ɫɭɛɬɢɬɪɵ. Ɂɚɜɟɪɲɚɟɬ ɫɬɚɬɶɸ ɫɬɚɬɢɫɬɢɤɚ, 
ɩɪɢɜɟɞɟɧɧɚɹ ɧɚ ɦɟɠɞɭɧɚɪɨɞɧɨɣ ɤɨɧɮɟɪɟɧɰɢɢ LocKit 2017, 

ɩɨɫɜɹɳɟɧɧɨɣ ɜɨɩɪɨɫɚɦ ɥɨɤɚɥɢɡɚɰɢɢ, ɤɨɬɨɪɚɹ ɨɬɨɛɪɚɠɚɟɬ 
ɩɪɹɦɭɸ ɡɚɜɢɫɢɦɨɫɬɶ ɦɟɠɞɭ ɤɚɱɟɫɬɜɨɦ ɩɟɪɟɜɨɞɚ 
ɚɭɞɢɨɜɢɡɭɚɥɶɧɵɯ ɩɪɨɞɭɤɬɨɜ, ɭɪɨɜɧɟɦ ɭɞɨɜɥɟɬɜɨɪɟɧɧɨɫɬɢ ɢɯ 
ɩɨɬɪɟɛɢɬɟɥɟɣ ɢ ɭɫɩɟɯɨɦ ɩɪɨɞɭɤɬɨɜ ɧɚ ɪɵɧɤɟ. ȼ ɡɚɜɟɪɲɟɧɢɟ 
ɚɜɬɨɪ ɩɪɢɯɨɞɢɬ ɤ ɜɵɜɨɞɭ ɨ ɬɨɦ, ɱɬɨ ɚɭɞɢɨɜɢɡɭɚɥɶɧɵɣ 
ɩɟɪɟɜɨɞ ɩɪɨɞɨɥɠɚɟɬ ɭɩɪɨɱɧɹɬɶ ɫɜɨɢ ɩɨɡɢɰɢɢ ɜ ɤɚɱɟɫɬɜɟ 
ɨɬɞɟɥɶɧɨɝɨ ɧɚɩɪɚɜɥɟɧɢɹ ɜ ɪɚɦɤɚɯ ɩɟɪɟɜɨɞɨɜɟɞɟɧɢɹ ɢ 

ɬɪɟɛɭɟɬ ɞɚɥɶɧɟɣɲɢɯ ɢɫɫɥɟɞɨɜɚɧɢɣ. 
Ʉɥɸɱɟɜɵɟ ɫɥɨɜɚ ɢ ɮɪɚɡɵ: ɚɭɞɢɨɜɢɡɭɚɥɶɧɵɣ ɩɟɪɟɜɨɞ; 
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ɩɟɪɟɜɨɞ ɮɢɥɶɦɨɜ; ɩɟɪɟɜɨɞ ɜɢɞɟɨɢɝɪ; ɞɭɛɥɹɠ; ɫɭɛɬɢɬɪɵ; 
ɤɚɱɟɫɬɜɨ ɩɟɪɟɜɨɞɚ; ɬɟɨɪɢɹ ɩɟɪɟɜɨɞɚ. 
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ȼɜɟɞɟɧɢɟ 

ȼ 80-ɯ ɝɨɞɚɯ ɩɪɨɲɥɨɝɨ ɫɬɨɥɟɬɢɹ ɨɛɨɡɧɚɱɢɥɚɫɶ ɬɟɧɞɟɧɰɢɹ 
ɩɟɪɟɯɨɞɚ ɨɬ ɚɧɚɥɨɝɨɜɵɯ ɬɟɯɧɨɥɨɝɢɣ ɤ ɰɢɮɪɨɜɵɦ, ɢɡɜɟɫɬɧɚɹ 
ɤɚɤ ɰɢɮɪɨɜɚɹ ɪɟɜɨɥɸɰɢɹ (ɚɧɝɥ. DТРТЭКХ RОЯШХЮЭТШЧ). Ɉɧɚ, ɜ 
ɫɜɨɸ ɨɱɟɪɟɞɶ, ɩɨɜɥɟɤɥɚ ɲɢɪɨɤɨɟ ɪɚɫɩɪɨɫɬɪɚɧɟɧɢɟ 
ɢɧɮɨɪɦɚɰɢɨɧɧɨ-ɤɨɦɦɭɧɢɤɚɰɢɨɧɧɵɯ ɬɟɯɧɨɥɨɝɢɣ ɢ ɩɨɥɨɠɢɥɚ 
ɧɚɱɚɥɨ ɧɨɜɨɣ ɷɩɨɯɟ ɜ ɪɚɡɜɢɬɢɢ ɱɟɥɨɜɟɱɟɫɬɜɚ, ɩɨɥɭɱɢɜɲɟɣ 
ɧɚɡɜɚɧɢɟ «ɢɧɮɨɪɦɚɰɢɨɧɧɚɹ ɷɪɚ» (ɚɧɝɥ. Information Age, 
Computer Age, Digital Age, New Media Age). ɂɡ 
ɚɧɝɥɨɹɡɵɱɧɵɯ ɧɚɡɜɚɧɢɣ ɞɚɧɧɨɝɨ ɮɟɧɨɦɟɧɚ ɦɵ ɦɨɠɟɦ 
ɜɵɞɟɥɢɬɶ ɨɫɧɨɜɧɵɟ ɝɥɨɛɚɥɶɧɵɟ ɬɟɧɞɟɧɰɢɢ ɩɨɫɥɟɞɧɢɯ 
ɞɟɫɹɬɢɥɟɬɢɣ: ɨɝɪɨɦɧɵɟ ɨɛɴɟɦɵ ɢ ɫɤɨɪɨɫɬɢ ɩɟɪɟɞɚɱɢ 
ɢɧɮɨɪɦɚɰɢɢ, ɩɨɜɫɟɦɟɫɬɧɚɹ ɤɨɦɩɶɸɬɟɪɢɡɚɰɢɹ, 
ɪɚɫɩɪɨɫɬɪɚɧɟɧɢɟ ɰɢɮɪɨɜɵɯ ɬɟɯɧɨɥɨɝɢɣ ɢ ɦɭɥɶɬɢɦɟɞɢɚ.  

Ɇɟɯɚɧɢɡɦɵ ɝɥɨɛɚɥɢɡɚɰɢɢ, ɩɨɹɜɥɟɧɢɟ ɦɭɥɶɬɢɦɟɞɢɣɧɨɝɨ 
(ɚɭɞɢɨɜɢɡɭɚɥɶɧɨɝɨ) ɤɨɧɬɟɧɬɚ ɤɚɤ ɧɨɜɨɝɨ ɜɢɞɚ ɢɧɮɨɪɦɚɰɢɢ, ɚ 
ɬɚɤɠɟ ɟɝɨ ɫɬɪɟɦɢɬɟɥɶɧɨɟ ɪɚɫɩɪɨɫɬɪɚɧɟɧɢɟ ɨɛɧɚɪɭɠɢɥɨ 
ɧɟɨɛɯɨɞɢɦɨɫɬɶ ɜ ɩɨɹɜɥɟɧɢɢ ɧɨɜɨɝɨ ɪɚɡɞɟɥɚ ɜ ɧɚɭɤɟ ɨ 
ɩɟɪɟɜɨɞɟ — ɚɭɞɢɨɜɢɡɭɚɥɶɧɨɝɨ ɩɟɪɟɜɨɞɚ.  

ɐɟɥɶɸ ɞɚɧɧɨɣ ɫɬɚɬɶɢ ɹɜɥɹɟɬɫɹ ɜɵɞɟɥɟɧɢɟ ɨɫɨɛɟɧɧɨɫɬɟɣ 
ɩɟɪɟɜɨɞɚ ɚɭɞɢɨɜɢɡɭɚɥɶɧɵɯ ɩɪɨɞɭɤɬɨɜ ɢ ɪɚɫɫɦɨɬɪɟɧɢɟ ɩɭɬɟɣ 
ɩɪɟɨɞɨɥɟɧɢɹ ɨɫɧɨɜɧɵɯ ɬɪɭɞɧɨɫɬɟɣ ɩɪɢ ɪɚɛɨɬɟ ɫ ɧɢɦɢ. Ⱥɜɬɨɪ 
ɨɩɢɪɚɥɫɹ ɧɚ ɫɨɜɪɟɦɟɧɧɵɟ ɪɚɛɨɬɵ ɩɪɟɢɦɭɳɟɫɬɜɟɧɧɨ 
ɡɚɪɭɛɟɠɧɵɯ ɢɫɫɥɟɞɨɜɚɬɟɥɟɣ ɜ ɨɛɥɚɫɬɢ ɩɟɪɟɜɨɞɚ 
ɚɭɞɢɨɜɢɡɭɚɥɶɧɨɝɨ ɤɨɧɬɟɧɬɚ. 

Ɋɟɡɭɥɶɬɚɬɵ ɢ ɨɛɫɭɠɞɟɧɢɟ 
Ⱥɭɞɢɨɜɢɡɭɚɥɶɧɵɣ ɩɟɪɟɜɨɞ (ɚɧɝɥ. Multimedia translation, 

Media translation (Akbar, 2012, p. 62), Audiovisual translation 

(Iaia, 2015, p. 1)) — ɷɬɨ ɚɞɚɩɬɚɰɢɹ ɦɭɥɶɬɢɦɟɞɢɣɧɵɯ 
ɩɪɨɞɭɤɬɨɜ ɞɥɹ ɞɪɭɝɢɯ ɹɡɵɤɨɜ ɢ ɤɭɥɶɬɭɪ. 

Ɇɭɥɶɬɢɦɟɞɢɚ (ɚɧɝɥ. multimedia) ɩɪɟɞɫɬɚɜɥɹɟɬ ɫɨɛɨɣ 
ɦɧɨɝɨɨɛɪɚɡɢɟ ɤɚɧɚɥɨɜ ɩɟɪɟɞɚɱɢ ɢɧɮɨɪɦɚɰɢɢ ɢ ɜɤɥɸɱɚɟɬ 
ɬɟɤɫɬɨɜɵɟ ɷɥɟɦɟɧɬɵ, ɫɬɚɬɢɱɧɵɟ ɢɡɨɛɪɚɠɟɧɢɹ, ɜɢɞɟɨ ɢ ɚɭɞɢɨ 
ɦɚɬɟɪɢɚɥɵ, ɚ ɬɚɤɠɟ ɢɧɬɟɪɚɤɬɢɜɧɵɟ ɩɪɢɥɨɠɟɧɢɹ (Badii, 

Fuschi, Khan & Adetoye, 2009). 
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Ʉ. Ɋɚɣɫ ɜɵɞɟɥɹɟɬ ɚɭɞɢɨ-ɦɟɞɢɚɥɶɧɵɟ ɬɟɤɫɬɵ ɜ ɤɚɱɟɫɬɜɟ 
ɨɬɞɟɥɶɧɨɝɨ ɜɢɞɚ ɬɟɤɫɬɚ. ɋɪɟɞɢ ɢɯ ɨɫɨɛɟɧɧɨɫɬɟɣ ɨɧɚ ɜɵɞɟɥɹɟɬ 
ɩɟɪɟɞɚɱɭ ɢɧɮɨɪɦɚɰɢɢ ɱɟɪɟɡ ɧɟɹɡɵɤɨɜɭɸ ɫɪɟɞɭ ɜ ɭɫɬɧɨɣ 
ɮɨɪɦɟ, ɟɺ ɜɨɫɩɪɢɹɬɢɟ ɩɨɫɪɟɞɫɬɜɨɦ ɫɥɭɯɨɜɨɝɨ ɤɚɧɚɥɚ, ɚ ɬɚɤɠɟ 
ɛɨɥɶɲɭɸ ɪɨɥɶ ɷɤɫɬɪɚɥɢɧɝɜɢɫɬɢɱɟɫɤɢɯ ɫɪɟɞɫɬɜ ɜ ɟɺ 
ɪɟɚɥɢɡɚɰɢɢ ɢ ɭɫɜɨɟɧɢɢ ɜ ɜɢɞɟ ɧɟɤɨɬɨɪɨɣ «ɥɢɬɟɪɚɬɭɪɧɨɣ 
ɮɨɪɦɵ» (Ɋɚɣɫ, 1978, ɫ. 202–228). Ɍɚɤɢɦ ɨɛɪɚɡɨɦ, ɩɟɪɟɞɚɱɚ 
ɜɟɪɛɚɥɶɧɨɣ ɢ ɧɟɜɟɪɛɚɥɶɧɨɣ ɢɧɮɨɪɦɚɰɢɢ ɜ ɷɬɨɦ ɬɢɩɟ ɬɟɤɫɬɚ 
ɨɞɧɨɜɪɟɦɟɧɧɨ ɨɫɭɳɟɫɬɜɥɹɟɬɫɹ ɩɨ ɚɤɭɫɬɢɱɟɫɤɨɦɭ ɢ 
ɜɢɡɭɚɥɶɧɨɦɭ ɧɚɩɪɚɜɥɟɧɢɹɦ. 

Ɇɭɥɶɬɢɦɟɞɢɚ ɦɨɠɟɬ ɛɵɬɶ ɩɪɟɞɫɬɚɜɥɟɧɚ ɜ ɞɜɭɯ ɛɨɥɶɲɢɯ 
ɤɚɬɟɝɨɪɢɹɯ: ɥɢɧɟɣɧɨɟ (ɚɧɝɥ. Linear multimedia) ɢ ɧɟɥɢɧɟɣɧɨɟ 
(ɚɧɝɥ. Nonlinear multimedia). ȼ ɫɥɭɱɚɟ ɫ ɥɢɧɟɣɧɵɦɢ 
ɦɭɥɶɬɢɦɟɞɢɚ ɢɧɮɨɪɦɚɰɢɹ ɩɪɟɞɫɬɚɜɥɟɧɚ «ɥɢɧɟɣɧɨ», 
ɩɨɫɥɟɞɨɜɚɬɟɥɶɧɨ, ɜ ɨɩɪɟɞɟɥɟɧɧɨɦ ɩɨɪɹɞɤɟ, ɢ ɚɞɪɟɫɚɬ ɧɢɤɚɤ 
ɧɟ ɦɨɠɟɬ ɩɨɜɥɢɹɬɶ ɧɚ ɟɺ ɜɵɜɨɞ. ɉɪɢɦɟɪɚɦɢ ɬɚɤɨɝɨ ɬɢɩɚ 
ɦɭɥɶɬɢɦɟɞɢɣɧɨɝɨ ɤɨɧɬɟɧɬɚ ɦɨɝɭɬ ɫɥɭɠɢɬɶ ɬɟɥɟɩɟɪɟɞɚɱɢ, 
ɮɢɥɶɦɵ ɢ ɫɟɪɢɚɥɵ. ɇɟɥɢɧɟɣɧɵɟ ɦɭɥɶɬɢɦɟɞɢɚ 
ɩɨɞɪɚɡɭɦɟɜɚɸɬ ɢɧɬɟɪɚɤɬɢɜɧɭɸ ɫɪɟɞɭ, ɩɨɡɜɨɥɹɹ ɚɞɪɟɫɚɬɭ 
ɭɱɚɫɬɜɨɜɚɬɶ ɜ ɜɵɜɨɞɟ ɢɧɮɨɪɦɚɰɢɢ ɩɨɫɪɟɞɫɬɜɨɦ 
ɜɡɚɢɦɨɞɟɣɫɬɜɢɹ ɫɨ ɫɪɟɞɫɬɜɨɦ ɨɬɨɛɪɚɠɟɧɢɹ ɦɭɥɶɬɢɦɟɞɢɣɧɵɯ 
ɞɚɧɧɵɯ. Ʉ ɷɬɨɦɭ ɬɢɩɭ ɦɭɥɶɬɢɦɟɞɢɚ ɨɬɧɨɫɹɬɫɹ, ɧɚɩɪɢɦɟɪ, 
ɜɢɞɟɨɢɝɪɵ ɢ ɭɱɟɛɧɵɟ ɤɨɦɩɶɸɬɟɪɧɵɟ ɤɨɦɩɥɟɤɫɵ (Seetharam, 
Venkatram & Subha Indu, 2015, p. 221). Ɋɚɫɫɦɨɬɪɢɦ 
ɨɫɨɛɟɧɧɨɫɬɢ ɚɭɞɢɨɜɢɡɭɚɥɶɧɨɝɨ ɩɟɪɟɜɨɞɚ ɧɚ ɩɪɢɦɟɪɟ 
ɮɢɥɶɦɨɜ ɢ ɜɢɞɟɨɢɝɪ. 

Ɉɛɪɚɳɚɹɫɶ ɤ ɩɟɪɟɜɨɞɭ ɥɸɛɨɝɨ ɩɪɨɝɪɚɦɦɧɨɝɨ ɨɛɟɫɩɟɱɟɧɢɹ, 
ɢɫɩɨɥɶɡɭɸɬ ɬɟɪɦɢɧ «ɥɨɤɚɥɢɡɚɰɢɹ». Ʌɨɤɚɥɢɡɚɰɢɹ – ɷɬɨ 
ɚɞɚɩɬɚɰɢɹ ɧɟɤɨɬɨɪɨɝɨ ɩɪɨɞɭɤɬɚ ɞɥɹ ɰɟɥɟɜɨɣ ɥɨɤɚɥɢ (ɝɪɭɩɩɵ 
ɥɸɞɟɣ, ɤɨɬɨɪɵɯ ɨɛɴɟɞɢɧɹɟɬ ɹɡɵɤ, ɤɭɥɶɬɭɪɚ ɢɥɢ ɢɧɨɣ 
ɩɚɪɚɦɟɬɪ). Ʌɨɤɚɥɢɡɚɰɢɹ ɢɝɪɨɜɨɝɨ ɩɪɨɝɪɚɦɦɧɨɝɨ ɨɛɟɫɩɟɱɟɧɢɹ 
— ɷɬɨ ɧɟ ɬɨɥɶɤɨ ɩɟɪɟɜɨɞ ɷɥɟɦɟɧɬɨɜ ɢɧɬɟɪɮɟɣɫɚ ɢ ɢɝɪɨɜɨɝɨ 
ɦɟɧɸ. ɗɬɨ, ɜ ɩɟɪɜɭɸ ɨɱɟɪɟɞɶ, ɩɟɪɟɜɨɞ ɬɚɤɨɝɨ ɬɟɤɫɬɨɜɨɝɨ 
ɧɚɩɨɥɧɟɧɢɹ ɤɚɤ ɧɚɡɜɚɧɢɹ ɜɧɭɬɪɢɢɝɪɨɜɵɯ ɩɪɟɞɦɟɬɨɜ ɢ 
ɹɜɥɟɧɢɣ, ɞɢɚɥɨɝɢ ɢɝɪɨɜɵɯ ɩɟɪɫɨɧɚɠɟɣ (ɩɪɨɬɹɠɟɧɧɨɫɬɶ 
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ɤɨɬɨɪɵɯ ɜ ɥɨɤɚɥɢɡɢɪɭɟɦɨɣ ɢɝɪɟ ɨɝɪɚɧɢɱɟɧɚ ɩɚɪɚɦɟɬɪɚɦɢ 
ɨɪɢɝɢɧɚɥɶɧɨɣ ɜɟɪɫɢɢ) ɢ ɞɪɭɝɢɯ ɷɥɟɦɟɧɬɨɜ, ɱɬɨ ɬɪɟɛɭɟɬ ɨɬ 
ɩɟɪɟɜɨɞɱɢɤɚ ɨɩɵɬɚ ɩɪɨɯɨɠɞɟɧɢɹ ɢɝɪ ɞɚɧɧɨɝɨ ɠɚɧɪɚ, 
ɩɨɞɪɨɛɧɨɝɨ ɡɧɚɧɢɹ ɫɸɠɟɬɚ ɥɨɤɚɥɢɡɢɪɭɟɦɨɣ ɢɝɪɵ, ɢɫɬɨɪɢɢ ɟɟ 
ɢɝɪɨɜɨɝɨ ɦɢɪɚ, ɪɨɥɟɣ ɩɟɪɫɨɧɚɠɟɣ ɢ ɬ.ɞ. ɉɟɪɟɜɨɞɱɢɤ, 
ɡɚɞɟɣɫɬɜɨɜɚɧɧɵɣ ɜ ɨɛɥɚɫɬɢ ɤɨɦɩɶɸɬɟɪɧɵɯ ɢɝɪ, ɞɨɥɠɟɧ 
ɨɬɜɟɱɚɬɶ ɬɟɦ ɠɟ ɬɪɟɛɨɜɚɧɢɹɦ, ɱɬɨ ɢ ɩɟɪɟɜɨɞɱɢɤ 
ɯɭɞɨɠɟɫɬɜɟɧɧɨɣ ɥɢɬɟɪɚɬɭɪɵ, ɩɨɫɤɨɥɶɤɭ ɩɟɪɟɜɨɞ ɞɨɥɠɟɧ ɧɟ 
ɬɨɥɶɤɨ ɫɨɨɬɜɟɬɫɬɜɨɜɚɬɶ ɬɪɟɛɨɜɚɧɢɹɦ ɹɡɵɤɚ ɩɟɪɟɜɨɞɚ, ɧɨ ɢ 
ɛɵɬɶ ɚɞɚɩɬɢɪɨɜɚɧɧɵɦ ɞɥɹ ɤɨɧɤɪɟɬɧɨɣ ɰɟɥɟɜɨɣ ɚɭɞɢɬɨɪɢɢ, ɜ 
ɱɚɫɬɧɨɫɬɢ ɜɨɡɪɚɫɬɧɨɣ ɤɚɬɟɝɨɪɢɢ ɞɚɧɧɨɣ ɢɝɪɵ. 

ɉɪɟɠɞɟ ɜɫɟɝɨ, ɮɢɥɶɦɵ ɢ ɜɢɞɟɨɢɝɪɵ, ɤɚɤ ɛɵɥɨ ɨɬɦɟɱɟɧɨ 
ɜɵɲɟ, ɨɬɥɢɱɚɸɬɫɹ ɫɬɟɩɟɧɶɸ ɢɧɬɟɪɚɤɬɢɜɧɨɫɬɢ, ɱɬɨ 
ɨɛɭɫɥɨɜɥɢɜɚɟɬ ɪɚɡɧɢɰɭ ɜ ɩɨɞɯɨɞɚɯ ɤ ɩɟɪɟɜɨɞɭ ɷɬɢɯ ɞɜɭɯ 
ɜɢɞɨɜ ɦɟɞɢɚ ɤɨɧɬɟɧɬɚ. ɉɪɢ ɩɟɪɟɜɨɞɟ ɮɢɥɶɦɨɜ ɢ ɫɟɪɢɚɥɨɜ 
ɩɟɪɟɜɨɞɱɢɤ ɫɬɪɟɦɢɬɶɫɹ ɨɛɟɫɩɟɱɢɬɶ ɷɤɜɢɜɚɥɟɧɬɧɨɫɬɶ viewing 

experience ɪɨɫɫɢɣɫɤɨɝɨ ɡɪɢɬɟɥɹ ɢ, ɧɚɩɪɢɦɟɪ, ɚɦɟɪɢɤɚɧɫɤɨɝɨ. 
ȼ ɫɥɭɱɚɟ ɫ ɜɢɞɟɨɢɝɪɚɦɢ ɝɨɜɨɪɹɬ ɨ gaming experience. Ɍɚɤ, 
ɧɚɩɪɢɦɟɪ, ɜɢɞɟɨɢɝɪɵ ɠɚɧɪɚ RPG (ɚɧɝɥ. Role-Playing Game) 

ɨɬɥɢɱɚɸɬɫɹ ɧɚɢɛɨɥɶɲɟɣ ɫɬɟɩɟɧɶɸ ɜɚɪɢɚɬɢɜɧɨɫɬɢ ɪɚɡɜɢɬɢɹ 
ɫɨɛɵɬɢɣ, ɩɨɫɤɨɥɶɤɭ ɷɬɨɬ ɠɚɧɪ ɨɬɥɢɱɚɟɬɫɹ ɛɨɝɚɬɵɦ ɢɝɪɨɜɵɦ 
ɦɢɪɨɦ, ɩɪɨɞɭɦɚɧɧɵɦ ɫɸɠɟɬɨɦ ɢ ɫɥɨɠɧɵɦ, ɞɢɧɚɦɢɱɧɵɦ 
ɜɡɚɢɦɨɞɟɣɫɬɜɢɟɦ ɢɝɪɨɤɚ ɫ ɦɢɪɨɦ ɢ ɩɟɪɫɨɧɚɠɚɦɢ ɢɝɪɵ. 
ɉɨɫɥɟɞɧɟɟ ɜɤɥɸɱɚɟɬ ɜ ɫɟɛɹ ɨɬɤɪɵɬɢɟ ɧɨɜɵɯ ɢɝɪɨɜɵɯ 
ɨɛɥɚɫɬɟɣ, ɧɚɯɨɠɞɟɧɢɟ ɜɧɭɬɪɢɢɝɪɨɜɵɯ ɢɫɬɨɱɧɢɤɨɜ 
ɢɧɮɨɪɦɚɰɢɢ (ɤɧɢɝ, ɦɚɧɭɫɤɪɢɩɬɨɜ ɢ ɬ.ɞ.), ɜɡɚɢɦɨɞɟɣɫɬɜɢɟ ɫ 
ɩɟɪɫɨɧɚɠɚɦɢ ɢɝɪɵ, ɡɚɱɚɫɬɭɸ ɩɨɞɪɚɡɭɦɟɜɚɸɳɟɟ ɜɵɛɨɪ 
ɢɝɪɨɤɨɦ ɪɟɩɥɢɤ ɫɜɨɟɝɨ ɩɟɪɫɨɧɚɠɚ, ɤɚɠɞɚɹ ɢɡ ɤɨɬɨɪɵɯ 
ɡɚɩɭɫɤɚɟɬ ɨɬɞɟɥɶɧɨɟ ɫɨɛɵɬɢɟ ɜ ɢɝɪɨɜɨɦ ɦɢɪɟ, ɢ ɦɧɨɝɢɟ 
ɞɪɭɝɢɟ ɨɫɨɛɟɧɧɨɫɬɢ. ɉɨɷɬɨɦɭ ɩɪɢ ɪɚɛɨɬɟ ɧɚɞ ɩɟɪɟɜɨɞɨɦ 
ɞɢɚɥɨɝɨɜ ɢɝɪɨɜɵɯ ɩɟɪɫɨɧɚɠɟɣ ɧɟɨɛɯɨɞɢɦɨ ɛɵɬɶ ɩɪɟɞɟɥɶɧɨ 
ɜɧɢɦɚɬɟɥɶɧɵɦ ɤ ɬɨɦɭ, ɱɬɨɛɵ ɩɟɪɟɜɟɞɟɧɧɵɟ ɜɚɪɢɚɧɬɵ ɪɟɩɥɢɤ 
ɛɵɥɢ ɫɨɝɥɚɫɨɜɚɧɵ ɤɚɤ ɫ ɩɪɨɲɥɵɦɢ ɢɝɪɨɜɵɦɢ ɫɨɛɵɬɢɹɦɢ ɢ 
ɪɟɩɥɢɤɚɦɢ, ɬɚɤ ɢ ɫ ɛɭɞɭɳɢɦ ɪɚɡɜɢɬɢɟɦ ɫɨɛɵɬɢɣ, 
ɡɚɩɭɫɤɚɟɦɵɦ ɤɚɠɞɨɣ ɢɡ ɧɢɯ. ȼ ɫɢɬɭɚɰɢɢ ɫ ɮɢɥɶɦɚɦɢ ɢ 
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ɫɟɪɢɚɥɚɦɢ ɬɚɤɢɯ ɬɪɭɞɧɨɫɬɟɣ ɧɟ ɜɨɡɧɢɤɚɟɬ ɜɜɢɞɭ ɢɯ 
ɥɢɧɟɣɧɨɫɬɢ. 

ȿɫɥɢ ɦɵ ɝɨɜɨɪɢɦ ɩɪɨ ɩɟɪɟɜɨɞ ɫ ɚɧɝɥɢɣɫɤɨɝɨ ɹɡɵɤɚ ɧɚ 
ɪɭɫɫɤɢɣ, ɬɨ ɬɟɤɫɬ ɧɚ ɪɭɫɫɤɨɦ ɹɡɵɤɟ ɢɦɟɟɬ ɫɜɨɣɫɬɜɨ 
ɭɜɟɥɢɱɢɜɚɬɶɫɹ ɜ ɨɛɴɟɦɟ, ɚ ɡɧɚɱɢɬ – ɢ ɜ ɩɪɨɞɨɥɠɢɬɟɥɶɧɨɫɬɢ 
ɡɜɭɱɚɧɢɹ, ɱɬɨ ɫɨɡɞɚɟɬ ɬɪɭɞɧɨɫɬɢ ɩɪɢ ɞɭɛɥɹɠɟ. ɉɪɢ ɷɬɨɦ ɤɚɤ ɜ 
ɫɥɭɱɚɟ ɫ ɤɢɧɟɦɚɬɨɝɪɚɮɢɱɟɫɤɢɦ ɤɨɧɬɟɧɬɨɦ, ɬɚɤ ɢ ɜ ɫɥɭɱɚɟ ɫ 
ɜɢɞɟɨɢɝɪɚɦɢ ɩɪɨɞɨɥɠɢɬɟɥɶɧɨɫɬɶ ɡɜɭɱɚɧɢɹ ɪɟɱɢ ɨɪɢɝɢɧɚɥɚ 
ɨɝɪɚɧɢɱɟɧɚ, ɚ ɚɪɬɢɤɭɥɹɰɢɹ ɚɤɬɟɪɨɜ ɢɥɢ ɢɝɪɨɜɵɯ ɩɟɪɫɨɧɚɠɟɣ 
ɫɩɟɰɢɮɢɱɧɚ, ɱɬɨ ɬɚɤɠɟ ɡɚɬɪɭɞɧɹɟɬ ɜɵɩɨɥɧɟɧɢɟ ɩɟɪɟɜɨɞɚ ɷɬɢɯ 
ɞɜɭɯ ɬɢɩɨɜ ɦɚɬɟɪɢɚɥɚ. Ⱦɥɹ ɫɨɤɪɚɳɟɧɢɹ ɤɚɤ ɝɪɚɮɢɱɟɫɤɨɣ, ɬɚɤ 
ɢ ɡɜɭɤɨɜɨɣ ɩɪɨɞɨɥɠɢɬɟɥɶɧɨɫɬɢ ɬɟɤɫɬɚ ɫɥɟɞɭɟɬ ɩɪɢɛɟɝɚɬɶ ɤ 
ɦɟɬɨɞɭ ɤɨɦɩɪɟɫɫɢɢ, ɬ.ɟ. ɛɨɥɟɟ ɤɨɦɩɚɤɬɧɨɦɭ ɢɡɥɨɠɟɧɢɸ 
ɦɵɫɥɢ, ɩɪɢ ɷɬɨɦ ɧɟɪɟɞɤɨ ɫɨɩɪɨɜɨɠɞɚɟɦɨɟ ɜɵɧɭɠɞɟɧɧɨɣ 
ɩɨɬɟɪɟɣ ɱɚɫɬɢ ɫɨɨɛɳɟɧɢɹ ɧɚ ɢɫɯɨɞɧɨɦ ɹɡɵɤɟ. 

Ɍɚɤɠɟ ɨɞɧɨɣ ɢɡ ɬɟɯɧɢɱɟɫɤɢɯ ɨɫɨɛɟɧɧɨɫɬɟɣ ɹɜɥɹɟɬɫɹ 
ɩɪɨɛɥɟɦɚ ɨɝɪɚɧɢɱɟɧɢɹ ɤɨɥɢɱɟɫɬɜɚ ɫɢɦɜɨɥɨɜ ɞɥɹ ɷɥɟɦɟɧɬɨɜ 
ɦɟɧɸ ɢ ɢɧɬɟɪɮɟɣɫɚ ɜ ɜɢɞɟɨɢɝɪɚɯ. ȼ ɬɚɤɢɯ ɫɥɭɱɚɹɯ 
ɩɪɢɯɨɞɢɬɫɹ ɨɛɪɚɳɚɬɶɫɹ ɤ ɫɥɨɜɨɮɨɪɦɚɦ ɢ ɫɢɧɨɧɢɦɚɦɢ.  

Ɉɬɞɟɥɶɧɨɝɨ ɜɧɢɦɚɧɢɹ ɡɚɫɥɭɠɢɜɚɟɬ ɚɞɚɩɬɚɰɢɹ ɩɟɪɟɜɨɞɚ 
ɞɥɹ ɜɨɡɪɚɫɬɧɨɣ ɤɚɬɟɝɨɪɢɢ ɩɨɬɪɟɛɢɬɟɥɟɣ ɦɟɞɢɚ-ɩɪɨɞɭɤɬɨɜ. 
Ɍɚɤ ɞɥɹ ɦɚɪɤɢɪɨɜɤɢ ɜɨɡɪɚɫɬɧɵɯ ɨɝɪɚɧɢɱɟɧɢɣ ɜ ɫɮɟɪɟ 
ɪɚɡɜɥɟɤɚɬɟɥɶɧɨɝɨ ɩɪɨɝɪɚɦɦɧɨɝɨ ɨɛɟɫɩɟɱɟɧɢɹ ɨɫɧɨɜɧɵɦɢ 
ɫɢɫɬɟɦɚɦɢ ɪɟɣɬɢɧɝɨɜ ɹɜɥɹɸɬɫɹ ESRB ɢ PEGI (ɋɚɮɪɨɧɨɜɚ, 
2017, ɫ. 304), ɚ ɞɥɹ ɤɢɧɟɦɚɬɨɝɪɚɮɢɱɟɫɤɨɣ ɩɪɨɞɭɤɰɢɢ –– 

ɫɢɫɬɟɦɚ ɪɟɣɬɢɧɝɨɜ Ⱥɦɟɪɢɤɚɧɫɤɨɣ ɤɢɧɨɚɫɫɨɰɢɚɰɢɢ, 
ɜɨɡɪɚɫɬɧɚɹ ɤɥɚɫɫɢɮɢɤɚɰɢɹ ɢɧɮɨɪɦɚɰɢɨɧɧɨɣ ɩɪɨɞɭɤɰɢɢ ɜ 
Ɋɨɫɫɢɢ ɢ ɞɪɭɝɢɟ. ȼ ɪɚɦɤɚɯ ɷɬɢɯ ɪɟɣɬɢɧɝɨɜɵɯ ɫɢɫɬɟɦ ɧɚ 
ɤɚɠɞɭɸ ɜɨɡɪɚɫɬɧɭɸ ɝɪɭɩɩɭ ɧɚɥɚɝɚɸɬɫɹ ɨɝɪɚɧɢɱɟɧɢɹ ɩɨ 
ɜɢɞɚɦ ɪɚɡɪɟɲɟɧɧɨɝɨ ɞɥɹ ɩɨɤɚɡɚ ɤɨɧɬɟɧɬɚ. Ɍɚɤɢɦ ɨɛɪɚɡɨɦ, 
ɩɟɪɟɜɨɞ ɦɟɞɢɚ ɦɚɬɟɪɢɚɥɨɜ ɞɨɥɠɟɧ ɫɨɨɬɜɟɬɫɬɜɨɜɚɬɶ ɟɺ 
ɜɨɡɪɚɫɬɧɨɣ ɚɭɞɢɬɨɪɢɢ. 

Ɉɬ ɜɨɡɪɚɫɬɧɨɣ ɤɚɬɟɝɨɪɢɢ ɩɪɨɞɭɤɰɢɢ ɬɚɤɠɟ ɧɚɩɪɹɦɭɸ 
ɡɚɜɢɫɢɬ, ɧɚɩɪɢɦɟɪ, ɩɟɪɟɜɨɞ ɲɭɬɨɤ. Ⱦɥɹ ɜɵɩɨɥɧɟɧɢɹ ɷɬɨɣ 
ɡɚɞɚɱɢ ɧɟɨɛɯɨɞɢɦɨ ɜ ɫɨɜɟɪɲɟɧɫɬɜɟ ɜɥɚɞɟɬɶ ɹɡɵɤɨɦ ɢ 
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ɤɭɥɶɬɭɪɨɣ ɹɡɵɤɚ ɩɟɪɟɜɨɞɚ, ɭɱɢɬɵɜɚɬɶ ɤɭɥɶɬɭɪɧɵɣ ɭɪɨɜɟɧɶ 
ɝɨɜɨɪɹɳɟɝɨ, ɟɝɨ ɜɨɡɪɚɫɬ, ɷɤɫɬɪɚɥɢɧɝɜɢɫɬɢɱɟɫɤɢɣ ɤɨɧɬɟɤɫɬ ɢ, 
ɭɱɢɬɵɜɚɹ ɫɨɜɨɤɭɩɧɨɫɬɶ ɜɫɟɯ ɷɬɢɯ ɮɚɤɬɨɪɨɜ, ɚɞɚɩɬɢɪɨɜɚɬɶ 
ɲɭɬɤɭ ɤ ɰɟɥɟɜɨɣ ɤɭɥɶɬɭɪɟ, ɹɡɵɤɭ ɢ ɜɨɡɪɚɫɬɧɨɣ ɤɚɬɟɝɨɪɢɢ 
ɩɨɬɪɟɛɢɬɟɥɹ.  

ɑɬɨ ɤɚɫɚɟɬɫɹ ɫɬɢɥɹ ɚɭɞɢɨɜɢɡɭɚɥɶɧɨɝɨ ɬɟɤɫɬɚ, ɨɧ 
ɨɩɪɟɞɟɥɹɟɬɫɹ ɤɚɤ ɥɢɧɝɜɢɫɬɢɱɟɫɤɢɦɢ, ɬɚɤ ɢ 
ɩɚɪɚɥɢɧɝɜɢɫɬɢɱɟɫɤɢɦɢ ɮɚɤɬɨɪɚɦɢ (ɠɟɫɬɚɦɢ, ɩɨɡɨɣ, ɦɢɦɢɤɨɣ 
ɝɨɜɨɪɹɳɟɝɨ). ɉɪɢ ɷɬɨɦ, ɟɫɥɢ ɪɟɱɶ ɢɞɟɬ ɨ ɞɢɚɥɨɝɚɯ ɜɧɭɬɪɢ 
ɮɢɥɶɦɚ ɢɥɢ ɜɢɞɟɨɢɝɪɵ, ɩɪɨɞɭɤɬ ɢɯ ɩɟɪɟɜɨɞɚ ɞɨɥɠɟɧ ɧɟɫɬɢ 
ɱɟɪɬɵ ɪɚɡɝɨɜɨɪɧɨɝɨ ɫɬɢɥɹ, ɩɨɫɤɨɥɶɤɭ ɦɟɞɢɚ ɬɟɤɫɬ 
ɩɪɟɞɫɬɚɜɥɹɟɬ ɫɨɛɨɣ ɞɢɚɥɨɝ. ȼ ɩɪɨɬɢɜɧɨɦ ɫɥɭɱɚɟ ɩɪɢ 
ɞɚɥɶɧɟɣɲɟɣ ɪɚɛɨɬɟ ɧɚɞ ɡɚɩɢɫɶɸ ɞɭɛɥɹɠɚ ɜɵɹɫɧɢɬɫɹ 
ɧɚɪɭɲɟɧɢɟ ɫɬɢɥɟɜɨɣ ɩɪɢɧɚɞɥɟɠɧɨɫɬɢ ɬɟɤɫɬɚ. 

ȼ.ȿ. Ƚɨɪɲɤɨɜɚ ɜɵɞɟɥɹɟɬ ɞɜɚ ɨɫɧɨɜɧɵɯ ɜɢɞɚ ɩɟɪɟɜɨɞɚ 
ɯɭɞɨɠɟɫɬɜɟɧɧɵɯ ɮɢɥɶɦɨɜ: ɞɭɛɥɹɠ ɢ ɫɭɛɬɢɬɪɵ (Ƚɨɪɲɤɨɜɚ, 
2006, c. 141). 

ɋɭɛɬɢɬɪɵ – ɷɬɨ ɩɟɪɟɜɨɞ ɪɟɱɢ ɧɚ ɰɟɥɟɜɨɣ ɹɡɵɤ, ɜ ɜɢɞɟ 
ɫɢɧɯɪɨɧɢɡɢɪɨɜɚɧɧɵɯ ɫɭɛɬɢɬɪɨɜ, ɪɚɫɩɨɥɚɝɚɸɳɢɯɫɹ ɨɛɵɱɧɨ ɜ 
ɧɢɠɧɟɣ ɱɚɫɬɢ ɷɤɪɚɧɚ (Szarkowska, 2005). 

Ⱦɭɛɥɹɠ (ɚɧɝɥ. dubbing) – ɷɬɨ ɫɩɨɫɨɛ ɩɟɪɟɜɨɞɚ 
ɚɭɞɢɨɜɢɡɭɚɥɶɧɨɝɨ ɬɟɤɫɬɚ ɩɭɬɟɦ ɞɨɛɚɜɥɟɧɢɹ ɧɨɜɨɣ ɡɜɭɤɨɜɨɣ 
ɞɨɪɨɠɤɢ ɧɚ ɹɡɵɤɟ ɩɟɪɟɜɨɞɚ (Chaume, 2013, p. 106). 

ɇɟɪɟɞɤɢ ɫɥɭɱɚɢ, ɤɨɝɞɚ ɢɝɪɵ, ɮɢɥɶɦɵ ɢ ɰɟɥɵɟ ɫɟɪɢɚɥɵ 
ɫɨɡɞɚɸɬɫɹ ɩɨ ɦɨɬɢɜɚɦ ɤɧɢɝ ɢɥɢ ɤɨɦɢɤɫɨɜ. ȼ ɬɚɤɨɦ ɫɥɭɱɚɟ 
ɧɟɨɛɯɨɞɢɦɨ ɩɪɢɞɟɪɠɢɜɚɬɶɫɹ ɢɦɟɧ ɢ ɬɟɪɦɢɧɨɜ, 
ɢɫɩɨɥɶɡɭɟɦɵɯ ɜ ɨɮɢɰɢɚɥɶɧɵɯ ɩɟɪɟɜɨɞɚɯ ɩɟɪɜɨɢɫɬɨɱɧɢɤɚ. 
Ⱦɥɹ ɪɚɛɨɬɵ ɧɚɞ ɬɚɤɢɦɢ ɩɪɨɟɤɬɚɦɢ ɩɟɪɟɜɨɞɱɢɤɢ ɱɚɫɬɨ 
ɫɨɡɞɚɸɬ ɫɩɟɰɢɚɥɶɧɵɣ ɝɥɨɫɫɚɪɢɣ – ɫɩɢɫɨɤ ɜɚɪɢɚɧɬɚ ɩɟɪɟɜɨɞɚ 
ɢɦɺɧ, ɮɚɦɢɥɢɣ, ɪɚɡɥɢɱɧɵɯ ɥɨɤɚɰɢɣ ɢ ɬ.ɞ.  

ɂɡɜɟɫɬɧɵ ɫɢɬɭɚɰɢɢ, ɤɨɝɞɚ ɝɥɨɫɫɚɪɢɣ ɧɟ ɩɨɦɨɝɚɟɬ. 
ɇɚɩɪɢɦɟɪ, ɜ ɨɪɢɝɢɧɚɥɶɧɨɣ ɜɟɪɫɢɢ ɫɟɪɢɚɥɚ «ɂɝɪɚ ɩɪɟɫɬɨɥɨɜ», 
ɫɨɡɞɚɧɧɨɦ ɩɨ ɦɨɬɢɜɚɦ ɰɢɤɥɚ ɪɨɦɚɧɨɜ «ɉɟɫɧɶ Ʌɶɞɚ ɢ Ɉɝɧɹ» 
ɩɢɫɚɬɟɥɹ Ⱦɠɨɪɞɠɚ Ɇɚɪɬɢɧɚ, ɨɞɢɧ ɢɡ ɩɟɪɫɨɧɚɠɟɣ ɩɪɨɢɡɧɨɫɢɥ 
ɮɪɚɡɭ «Hodor», ɱɬɨ ɬɚɤɠɟ ɹɜɥɹɥɨɫɶ ɢɦɟɧɟɦ ɞɚɧɧɨɝɨ 
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ɩɟɪɫɨɧɚɠɚ. Ⱦɥɹ ɩɟɪɟɜɨɞɱɢɤɨɜ ɫɨ ɜɫɟɝɨ ɦɢɪɚ ɩɟɪɟɜɨɞ ɷɬɨɣ 
ɮɪɚɡɵ ɫɨɫɬɚɜɢɥ ɨɫɨɛɭɸ ɬɪɭɞɧɨɫɬɶ, ɩɨɫɤɨɥɶɤɭ ɩɨ ɫɸɠɟɬɭ 
ɫɟɪɢɚɥɚ ɭ ɷɬɨɝɨ ɩɟɪɫɨɧɚɠɚ ɛɵɥ ɞɟɮɟɤɬ ɪɟɱɢ ɢ hodor ɹɜɥɹɥɫɹ 
ɚɤɪɨɧɢɦɨɦ ɮɪɚɡɵ «hold the door» (ɞɟɪɠɢ ɞɜɟɪɶ, ɡɚɬɜɨɪɢ 
ɜɯɨɞ). ɇɢ ɧɚ ɨɞɧɨɦ ɹɡɵɤɟ ɞɚɧɧɚɹ ɮɪɚɡɚ ɧɟ ɩɨɯɨɠɚ ɧɚ ɢɦɹ 
ɩɟɪɫɨɧɚɠɚ. Ⱥ ɜ ɪɭɫɢɮɢɰɢɪɨɜɚɧɧɨɣ ɜɟɪɫɢɢ ɫɟɪɢɚɥɚ ɷɬɭ ɮɪɚɡɭ 
ɩɟɪɟɞɚɥɢ ɤɚɤ «ɫɬɨɣ ɭ ɜɯɨɞɚ». 

Ɉɬɞɟɥɶɧɨɝɨ ɜɧɢɦɚɧɢɹ ɡɚɫɥɭɠɢɜɚɟɬ ɤɭɥɶɬɭɪɧɚɹ ɚɞɚɩɬɚɰɢɹ 
ɬɟɪɦɢɧɨɜ ɢ ɹɜɥɟɧɢɣ, ɤɨɬɨɪɚɹ ɧɚɡɵɜɚɟɬɫɹ ɬɪɚɧɫɤɭɥɶɬɭɪɚɰɢɟɣ. 
ȼ ɞɚɧɧɨɦ ɫɥɭɱɚɟ ɪɟɱɶ ɢɞɟɬ ɨɛ ɨɬɫɵɥɤɚɯ ɜɧɭɬɪɢ ɤɭɥɶɬɭɪɵ. 
Ɍɚɤ, ɧɚɩɪɢɦɟɪ, ɢɧɨɫɬɪɚɧɰɵ ɧɟ ɩɨɣɦɭɬ ɜɵɪɚɠɟɧɢɹ «Ʉɚɤɚɹ 
ɝɚɞɨɫɬɶ ɷɬɚ ɜɚɲɚ ɡɚɥɢɜɧɚɹ ɪɵɛɚ», ɞɚɠɟ ɟɫɥɢ ɩɟɪɟɜɨɞ ɛɭɞɟɬ 
ɤɨɪɪɟɤɬɧɵɦ. ɇɢɱɟɝɨ ɧɟ ɩɨɣɦɟɬ ɪɭɫɫɤɢɣ ɱɟɥɨɜɟɤ ɢɡ 
ɨɪɢɝɢɧɚɥɚ ɢɥɢ ɩɟɪɟɜɨɞɚ ɰɢɬɚɬɵ ɢɡ «Ʉɚɫɚɛɥɚɧɤɢ» — Here is 
looking at you, kid. Ɍɚɤɢɟ ɩɪɢɦɟɪɵ ɹɜɥɹɸɬɫɹ ɷɥɟɦɟɧɬɚɦɢ 
ɤɭɥɶɬɭɪɧɨɝɨ ɤɨɞɚ, ɤɨɬɨɪɵɟ ɩɨɞɥɟɠɚɬ ɚɞɚɩɬɚɰɢɢ, ɩɨɫɤɨɥɶɤɭ 
ɢɯ ɫɨɯɪɚɧɟɧɢɟ ɧɟɝɚɬɢɜɧɨ ɫɤɚɡɵɜɚɟɬɫɹ ɧɚ ɜɩɟɱɚɬɥɟɧɢɢ ɨɬ 
ɩɪɨɫɦɨɬɪɚ ɢ ɫɛɨɪɚɯ ɢ ɪɟɣɬɢɧɝɚɯ ɮɢɥɶɦɚ ɤɚɤ ɫɥɟɞɫɬɜɢɟ.  

ɇɚ ɦɟɠɞɭɧɚɪɨɞɧɨɣ ɤɨɧɮɟɪɟɧɰɢɢ, ɩɨɫɜɹɳɟɧɧɨɣ ɜɨɩɪɨɫɚɦ 
ɥɨɤɚɥɢɡɚɰɢɢ, LocKit 2017 ɛɵɥɚ ɩɪɢɜɟɞɟɧɚ ɫɥɟɞɭɸɳɚɹ 
ɫɬɚɬɢɫɬɢɤɚ, ɤɚɫɚɸɳɚɹɫɹ ɩɟɪɟɜɨɞɚ ɤɨɦɩɶɸɬɟɪɧɵɯ ɢɝɪ: 

1. 52-62% ɢɝɪɨɤɨɜ ɩɟɪɟɫɬɚɧɭɬ ɢɝɪɚɬɶ ɢ ɪɚɫɫɤɚɠɭɬ ɨ 
ɩɥɨɯɨɣ ɥɨɤɚɥɢɡɚɰɢɢ ɞɪɭɡɶɹɦ; 

2. Ɉɤɨɥɨ 60% ɢɝɪɨɤɨɜ ɝɨɬɨɜɵ ɩɥɚɬɢɬɶ ɛɨɥɶɲɟ ɡɚ 
ɯɨɪɨɲɭɸ ɥɨɤɚɥɢɡɚɰɢɸ; 

3. 70-90% ɢɝɪɨɤɨɜ ɩɪɟɞɩɨɱɢɬɚɸɬ ɥɨɤɚɥɢɡɨɜɚɧɧɵɟ ɢɝɪɵ, 
ɧɟɡɚɜɢɫɢɦɨ ɨɬ ɭɪɨɜɧɹ ɜɥɚɞɟɧɢɹ ɢɧɨɫɬɪɚɧɧɵɦ ɹɡɵɤɨɦ; 

4. Ƚɪɚɦɦɚɬɢɱɟɫɤɢɟ ɢ ɩɭɧɤɬɭɚɰɢɨɧɧɵɟ ɨɲɢɛɤɢ 
ɡɚɫɬɚɜɥɹɸɬ ɩɪɢɦɟɪɧɨ 16% ɪɭɫɫɤɢɯ ɢ ɩɨɪɹɞɤɚ 27% ɤɢɬɚɣɫɤɢɯ 
ɢɝɪɨɤɨɜ ɩɪɟɤɪɚɳɚɬɶ ɢɝɪɭ ɢɥɢ ɩɟɪɟɤɥɸɱɚɬɶɫɹ ɧɚ 
ɨɪɢɝɢɧɚɥɶɧɵɣ ɹɡɵɤ. 

ȼɵɜɨɞɵ 
ȼ ɡɚɤɥɸɱɟɧɢɟ ɦɨɠɧɨ ɫɞɟɥɚɬɶ ɜɵɜɨɞ, ɱɬɨ ɩɟɪɟɜɨɞ ɜɢɞɟɨɢɝɪ 

ɢ ɮɢɥɶɦɨɜ ɹɜɥɹɟɬɫɹ ɱɚɫɬɶɸ ɩɪɨɰɟɫɫɚ ɢɯ ɥɨɤɚɥɢɡɚɰɢɢ — 

ɜɚɠɧɟɣɲɟɝɨ ɦɚɪɤɟɬɢɧɝɨɜɨɝɨ ɢɧɫɬɪɭɦɟɧɬɚ, ɩɨɡɜɨɥɹɸɳɟɝɨ 
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ɷɬɢɦ ɞɜɭɦ ɜɢɞɚɦ ɪɚɡɜɥɟɤɚɬɟɥɶɧɨɝɨ ɦɟɞɢɚ ɤɨɧɬɟɧɬɚ ɜɵɯɨɞɢɬɶ 
ɧɚ ɪɵɧɤɢ ɥɨɤɚɥɟɣ ɞɪɭɝɢɯ ɹɡɵɤɨɜ ɢ ɤɭɥɶɬɭɪ. Ɉɞɧɚɤɨ ɩɪɢ 
ɪɚɛɨɬɟ ɫ ɦɟɞɢɚ ɩɪɨɞɭɤɬɚɦɢ ɩɟɪɟɜɨɞɱɢɤ ɫɬɚɥɤɢɜɚɟɬɫɹ ɫ 
ɤɨɦɩɥɟɤɫɨɦ ɥɢɧɝɜɢɫɬɢɱɟɫɤɢɯ, ɩɚɪɚɥɢɧɝɜɢɫɬɢɱɟɫɤɢɯ, 

ɤɭɥɶɬɭɪɧɵɯ ɢ ɬɟɯɧɢɱɟɫɤɢɯ ɨɫɨɛɟɧɧɨɫɬɟɣ, ɤɨɬɨɪɵɟ 
ɨɛɭɫɥɨɜɥɢɜɚɸɬ ɧɸɚɧɫɵ ɩɪɢ ɪɚɛɨɬɟ ɫ ɞɚɧɧɵɦ ɜɢɞɨɦ 
ɧɚɩɨɥɧɟɧɢɹ ɢ ɹɜɥɹɸɬɫɹ ɩɪɢɱɢɧɨɣ ɦɧɨɠɟɫɬɜɚ ɬɪɭɞɧɨɫɬɟɣ ɩɪɢ 
ɩɟɪɟɜɨɞɟ. ɑɬɨ ɤɚɫɚɟɬɫɹ ɚɭɞɢɨɜɢɡɭɚɥɶɧɨɝɨ ɩɟɪɟɜɨɞɚ, ɬɨ 
ɫɟɝɨɞɧɹ ɷɬɨ ɧɚɩɪɚɜɥɟɧɢɟ ɭɩɪɨɱɧɹɟɬ ɫɜɨɢ ɩɨɡɢɰɢɢ ɜ ɪɚɦɤɚɯ 
ɧɚɭɤɢ ɨ ɩɟɪɟɜɨɞɟ ɢ ɬɪɟɛɭɟɬ ɞɚɥɶɧɟɣɲɟɝɨ ɢɫɫɥɟɞɨɜɚɧɢɹ.  
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ɋ.ɇ. Ɉɪɥɨɜɚ, Ⱥ.ɋ. ɐɚɝɨɥɨɜɚ 

Ɋɨɫɫɢɣɫɤɢɣ ɭɧɢɜɟɪɫɢɬɟɬ ɞɪɭɠɛɵ ɧɚɪɨɞɨɜ 

 

ɅɂɇȽȼɈɄɍɅɖɌɍɊɈɅɈȽɂɑȿɋɄɂȿ 
ɏȺɊȺɄɌȿɊɂɋɌɂɄɂ ȺɇȽɅɈəɁɕɑɇɈȽɈ 

ɊȿɄɅȺɆɇɈȽɈ ȾɂɋɄɍɊɋȺ 

 
ȼ ɫɬɚɬɶɟ ɪɚɫɫɦɚɬɪɢɜɚɸɬɫɹ ɨɫɧɨɜɧɵɟ 

ɥɢɧɝɜɨɤɭɥɶɬɭɪɨɥɨɝɢɱɟɫɤɢɟ ɚɫɩɟɤɬɵ ɪɟɤɥɚɦɧɨɝɨ ɞɢɫɤɭɪɫɚ ɧɚ 
ɩɪɢɦɟɪɟ ɪɟɤɥɚɦɧɵɯ ɫɨɨɛɳɟɧɢɣ ɪɚɡɥɢɱɧɵɯ ɤɚɬɟɝɨɪɢɣ. 
Ɇɚɬɟɪɢɚɥɨɦ ɞɥɹ ɢɫɫɥɟɞɨɜɚɧɢɹ ɹɜɥɹɸɬɫɹ ɪɟɤɥɚɦɧɵɟ ɫɥɨɝɚɧɵ 
ɢ ɩɨɫɬɟɪɵ ɜ ɛɪɢɬɚɧɫɤɨɦ ɢ ɚɦɟɪɢɤɚɧɫɤɨɦ ɜɚɪɢɚɧɬɚɯ 
ɚɧɝɥɢɣɫɤɨɝɨ ɹɡɵɤɚ. ȼ ɩɨɫɥɟɞɧɟɟ ɜɪɟɦɹ ɜɚɠɧɨɫɬɶ ɪɟɤɥɚɦɧɨɣ 
ɤɨɦɦɭɧɢɤɚɰɢɢ ɧɟ ɩɟɪɟɫɬɚɟɬ ɪɚɫɬɢ. ɒɢɪɨɤɨɟ 
ɪɚɫɩɪɨɫɬɪɚɧɟɧɢɟ ɪɟɤɥɚɦɵ ɜ ɨɛɳɟɫɬɜɟ ɫɜɹɡɚɧɨ ɫ ɪɚɡɜɢɬɢɟɦ 
ɫɪɟɞɫɬɜ ɦɚɫɫɨɜɨɣ ɤɨɦɦɭɧɢɤɚɰɢɢ, ɩɨɫɤɨɥɶɤɭ ɪɟɤɥɚɦɚ 

http://translationjournal.net/journal/32film.htm
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ɪɟɚɥɢɡɭɟɬ ɫɜɨɣ ɩɪɚɝɦɚɬɢɱɟɫɤɢɣ ɩɨɬɟɧɰɢɚɥ, ɮɭɧɤɰɢɨɧɢɪɭɹ ɜ 
ɩɨɬɨɤɟ ɦɚɫɫɨɜɨɣ ɢɧɮɨɪɦɚɰɢɢ ɩɨ ɟɟ ɡɚɤɨɧɚɦ: ɨɧɚ ɞɚɟɬ 
ɢɧɮɨɪɦɚɰɢɸ ɨ ɜɧɟɲɧɟɦ ɦɢɪɟ, ɪɟɬɪɚɧɫɥɢɪɭɟɬ ɰɟɧɧɨɫɬɢ, 
ɪɚɡɞɟɥɹɟɦɵɟ ɜ ɨɛɳɟɫɬɜɟ, ɡɚɞɚɟɬ ɨɪɢɟɧɬɢɪɵ 
ɫɨɰɢɨɩɨɥɢɬɢɱɟɫɤɨɝɨ ɞɟɣɫɬɜɢɹ ɜ ɮɨɪɦɚɯ ɢ ɡɧɚɤɨɦɵɯ ɨɛɪɚɡɰɚɯ 
ɬɪɚɞɢɰɢɨɧɧɨɣ ɞɥɹ ɞɚɧɧɨɝɨ ɨɛɳɟɫɬɜɚ ɤɭɥɶɬɭɪɧɨ-ɡɧɚɤɨɜɨɣ 
ɩɚɪɚɞɢɝɦɵ. Ɍɚɤɢɦ ɨɛɪɚɡɨɦ, ɪɟɤɥɚɦɚ ɫɬɚɧɨɜɢɬɫɹ 
ɢɞɟɨɥɨɝɢɱɟɫɤɢɦ ɢɧɫɬɪɭɦɟɧɬɨɦ ɞɥɹ ɜɨɫɩɪɨɢɡɜɟɞɟɧɢɹ 
ɫɨɰɢɚɥɶɧɵɯ ɫɪɟɞɫɬɜ ɢɧɞɢɜɢɞɭɚɥɢɡɚɰɢɢ, ɩɨɬɪɟɛɢɬɟɥɶɫɤɢɯ 
ɧɨɪɦ ɢ ɩɪɢɜɵɱɟɤ. Ɋɚɫɫɦɚɬɪɢɜɚɹ ɥɢɧɝɜɨɤɭɥɶɬɭɪɨɥɨɝɢɱɟɫɤɢɣ 
ɚɫɩɟɤɬ ɪɟɤɥɚɦɧɨɝɨ ɞɢɫɤɭɪɫɚ, ɚɜɬɨɪ ɜɵɞɟɥɹɟɬ ɟɝɨ ɝɥɚɜɧɵɟ 
ɨɫɨɛɟɧɧɨɫɬɢ, ɚ ɢɦɟɧɧɨ ɨɩɪɟɞɟɥɹɸɳɢɣ ɩɚɪɚɦɟɬɪ 
ɢɦɩɥɢɰɢɬɧɨɫɬɢ/ɷɤɫɩɥɢɰɢɬɧɨɫɬɢ, ɧɚɩɪɚɜɥɟɧɧɨɫɬɶ ɧɚ 
ɩɨɬɪɟɛɢɬɟɥɹ ɢ ɢɫɩɨɥɶɡɨɜɚɧɢɟ ɫɩɟɰɢɚɥɶɧɵɯ ɥɢɧɝɜɢɫɬɢɱɟɫɤɢɯ 
ɩɪɢɟɦɨɜ ɞɥɹ ɜɵɪɚɠɟɧɢɹ ɤɨɧɬɟɧɬɚ ɪɟɤɥɚɦɧɨɝɨ ɫɨɨɛɳɟɧɢɹ, 
ɬɚɤɠɟ ɩɪɨɜɨɞɢɬ ɫɪɚɜɧɟɧɢɟ ɧɟɤɨɬɨɪɵɯ ɨɫɨɛɟɧɧɨɫɬɟɣ ɧɚ 
ɩɪɢɦɟɪɟ ɛɪɢɬɚɧɫɤɨɝɨ ɢ ɚɦɟɪɢɤɚɧɫɤɨɝɨ ɜɚɪɢɚɧɬɨɜ 
ɚɧɝɥɢɣɫɤɨɝɨ ɹɡɵɤɚ.  

ȼ ɪɟɡɭɥɶɬɚɬɟ ɢɫɫɥɟɞɨɜɚɧɢɹ ɦɨɠɧɨ ɫɞɟɥɚɬɶ ɜɵɜɨɞ, ɱɬɨ 
ɪɟɤɥɚɦɧɵɣ ɞɢɫɤɭɪɫ ɚɧɝɥɢɣɫɤɨɝɨ ɹɡɵɤɚ ɨɩɪɟɞɟɥɹɟɬɫɹ ɧɟ 
ɬɨɥɶɤɨ ɰɟɥɶɸ ɪɟɤɥɚɦɧɨɝɨ ɫɨɨɛɳɟɧɢɹ, ɧɨ ɢ ɬɚɤɢɦɢ 
ɷɤɫɬɪɚɥɢɧɝɜɢɫɬɢɱɟɫɤɢɦɢ ɮɚɤɬɨɪɚɦɢ, ɤɚɤ ɤɭɥɶɬɭɪɧɵɟ 
ɨɫɨɛɟɧɧɨɫɬɢ ɢ ɦɟɧɬɚɥɢɬɟɬ ɰɟɥɟɜɨɣ ɚɭɞɢɬɨɪɢɢ.  

Ʉɥɸɱɟɜɵɟ ɫɥɨɜɚ: ɪɟɤɥɚɦɧɵɣ ɞɢɫɤɭɪɫ,  
ɥɢɧɝɜɨɤɭɥɶɬɭɪɨɥɨɝɢɱɟɫɤɢɟ ɨɫɨɛɟɧɧɨɫɬɢ, ɪɟɤɥɚɦɧɨɟ 
ɫɨɨɛɳɟɧɢɟ, ɢɦɩɥɢɰɢɬɧɨɫɬɶ, ɷɤɫɩɥɢɰɢɬɧɨɫɬɶ. 

 

UDC 811.112.2 

 https://doi.org/10.25076/vpl.28.08 

S.N. Orlova, A.S. Tsagolova 

RUDN UЧТЯОЫЬТЭв, PОШЩХОЬ’ Friendship University of Russia 

 

LINGUACULTURAL CHARACTERISTICS OF 

ENGLISH-LANGUAGE ADVERTISING DISCOURSE 

 



86 

The article sheds light upon the main linguacultural aspects of 

advertising discourse on the example of advertising messages of 

various categories. The material for research is advertising 

slogans and posters in the British and American versions of the 

English language. Recently, the importance of advertising 

communication has not ceased to grow. The wide distribution of 

advertising in the society is associated with the development of 

the mass media, as the advertising sector realizes its pragmatic 

goals, functioning in the mass media stream according to its 

laws: it provides information about the outside world, 

retranslates the values of the society, sets the guidelines for 

sociopolitical action in the forms and familiar examples of the 

traditional paradigm. Thus, advertising becomes an ideological 

tool for the reproduction of social means of individualization, 

consumer norms and habits. Considering the linguacultural 

aspects of the advertising discourse, the author identifies its main 

features, namely the determining parameter of implicitness / 

explicitness, the focus on the consumer and the use of special 

linguistic methods for expressing the content of the advertising 

message. Also the author compares some features in the British 

and American versions of the English language. 

As a result of the study, we can conclude that the advertising 

discourse of English language is determined not only by the 

purpose of the advertising message, but also by such 

extralinguistic factors as cultural features and mentality of the 

target audience. 

Key words: advertising discourse, linguacultural features, 

advertising message, implicitness, explicitness. 

 

Introduction 
By the end of the 20th century, advertising has become a 

single global industry through mass communication, in which 
thousands of people are working. In the history of advertising 
technology, there has been an evolution from mass advertising to 

dividing the consumer audience into so-called target groups. In 
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modern society, advertising is both a powerful industry and a 

product of its activities. Advertising is aimed at providing the 
potential recipient of an advertisement with information on goods 
or services to popularize them. 

The need to conceptualize the advertising manifests itself in 
the diversity of discourses that address this phenomenon. 

The notion of "discourse" in contemporary linguistics has 

НТППОrОЧЭ НОПТЧТЭТШЧs, ЛЮЭ ТЧ ЭСТs аШrФ аО ПШХХШа E. MКХвЮРК‘s 
view of this notion as "a process of social and national 
interaction, the part of which are construction and understanding 

of the text as the sum of the process and the result, that is ... text 
in conjunction with extralinguistic factors" (Malyuga, 2007, pp. 
25-26). 

It is important for the advertisement language to distinguish 
oral and written discourses, because their construction differs. 
The oral discourse allows for greater lexical and grammatical 

variability. Different phenomena considered to belong to the oral 
discourse were subsequently incorporated into the language 
system. They were recorded by dictionaries and became part of 

the written discourse. Among these are the use of elliptical 
structures, various kinds of irregularities, which is particularly 
important for a language such as English, where there is a fixed 

word order in the sentence (Karasik, 2000). 
Advertising as a social phenomenon performs several other 

functions, in addition to purely economic marketing. The most 

important of these is socialization, that is, the inculcation in the 
consciousness of the individual of knowledge and understanding 
of the norms, stereotypes, values and behaviour that exist in 

society. It is the adaptation of human being to the existing social 
medium.  

The choice of linguistic means in the advertisement is never 

arbitrary. The selected means show the attempt to use the 
language to achieve the intent of advertising.  

Empiric Material 

One of the main features of advertising discourse is the 
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completeness of the message, which has a strictly oriented 

pragmatic setting (drawing attention to the subject of 
advertising). It is the pragmatic focus of the advertising discourse 
that dictates the choice of grammatical and lexical units, stylistic 

techniques, special syntax, and the specifics of the organization 
of printed material and the elements of different sign systems. 
The main trends in writing modern advertising texts are, on the 

one hand, expressiveness, on the other hand, conciseness, brevity 
and capacity of the information (Golubina, 2002). 

For example, "Nokia. Connecting people" (Nokia) or "Think 

different." (Apple) (AdSlogans, 2017). 
Another feature is that a message belonging to the advertising 

genre combines the signs of written text and verbal speech with a 

combination of extralinguistic and paralinguistic tools (Bove & 
Arens, 2010; Ledeneva, 2017). The extralinguistic features of 
advertising discourse include cultural-historical influences on the 

text generation process and non-verbal design (font, color, size, 
shape, illustrations; facial gestures of the advertising message 
characters; audio). Together with a graphic component in printed 

or audio-visual form, the advertising text is a motivated holistic, 
meaningful, hierarchically organized sign formation.  Take, for 
example, an American advertisement of MacDonald's burger – 

"The thing you want when you order salad"  (The Balance, 2017). 
The text is placed on the red background with the illustration of 
burger. The color of the background attracts customer attention, 

and so does the advertising message, which together make you 
want the product. And the similar technique was used in the 
British social advertising to reduce road traffic accidents: "Apply 

makeup while driving could be deadly!" (Fast Company). This 
slogan is located on a black background, which causes negative 
feelings of danger and fear. The exclamation point also stresses 

the importance of the message and enhances the negative 
connotation of the advertisement.  

Furthermore, the anthropocentrism is considered as another 

feature of the advertising discourse due to the fact that the text of 
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the advertisement serves the needs of an individual and the 

society and has a pragmatic focus. 
Example: "L'OREAL. Because you are worth it." (AdSlogans, 

2017). 

In this advertisement, the message is focused on the word 
‗вШЮ‘. IЭ Тs КТЦОН ЭШ КЭЭrКМЭ МШЧsЮЦОrs КЧН ЦКФОs ЭСОЦ ПООХ 
special. 

Of course, very typical for advertising discourse is word play 
which adds up some irony to slogans and other texts 
(Ponomarenko & Malyuga, 2015), e.g. "Beanz meanz Heinz" 

(Heinz Baked Beans) (AdSlogans, 2017), idioms, "wrong" 
syntax, and the unusual use of punctuation marks, e.g. 
"Schweppes. Schhh! You know who?" (Schweppes) (Superdream, 

2017).  
These means often help to create the most expressive and 

successful advertisement messages.  

Slang and colloquialism are very active in advertising. 
Colloquial structures are used to create an emotionally expressive 
color, image, clarity, and operativeness of the advertising text that 

is intended for the mass consumer. And it is true that the texts are 
often written in such a way that their sound reminds of the sound 
of colloquial speech. For example, "Don't text and drive!", "Be 

Your own boss!", "Evian-Live young!" (Evian) (Superdream, 
2017). In advertising texts slogans are also widely used in a 
stylistic way as allusions which makes reference to books, films, 

proverbs, and idioms that characterize a country in cultural 
aspects. For example, social advertising in Great Britain "Share 

or Not to Share" (The Balance, 2017) is an allusion to the play by 

William Shakespeare, the famous words of his protagonist 
HКЦХОЭ «ЭШ ЛО Шr ЧШЭ ЭШ ЛО». 

In order to attract consumers' attention to an advertising 

message there is no limit of possible deviations from the language 
rules. J. Leech in his book "English in Advertising" refers to the 
spelling, grammatical, lexical, semantic and contextual deviations 

from the language rules (Garan, 2009). For example, the sausage 
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advertisement from Knacki: "Why pay more?" (AdSlogans, 

2017). In this slogan the word order in the sentence is non-
traditional. This is a distinctive feature of the American English 
when the usage of functional words and the word order in the 

sentence become elements of emphasis. The absence of the 
subject also indicates the impersonality of the advertisement 
itself. 

But one of the main parameters of a specific linguaculture that 
defines all others is explicitness/implicitness. This parameter 
allows one to see how the central concept is expressed in the 

promotional text: either it is expressed directly (the text 
objectifies the concept using tokens directly verbalizing the 
concept), or in a hidden way (the meaning of the concept is 

reflected in a multimodal text as a whole). 
The parameter can vary depending on the advertisement 

category. If the advertisement is consumer-oriented, it will 

mainly be explicit: "Show Your shoes!" (Egle) (Ad.Slogans, 
2017). Here one can see a clear call to action, the concept is 
clearly understood. The alliteration "show-shoes" is also used to 

enhance the effect. 
Social advertising is also mostly explicit - "FIRE kills. You 

can prevent it." (Superdream, 2017) - American social 

advertising on fire prevention. 
But often advertising messages can be implicit. This 

phenomenon is more characteristic of British advertising than 

American, since the British culture is more reserved than 
American which is more straightforward and simple. 
(Serdobintseva, 2010). 

For example, "We'll take more care of You" (British Airways) 
(AdSlogans, 2017) – no worded advice to buy the company 
service but a clear indirect incentive to do it.  

In addition, implicitness can also be expressed through 
anthropocentrism, for instance, the capital letter in the pronoun 
"You" reveals the desire of the company to show special respect 

to the client, satisfy the consumer needs and make him/her feel 
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privileged.  And in contrast, the American advertisement of 

Adidas company- "Impossible is nothing." (Superdream, 2017) – 
illustrates implicitness of the advertising message, but it has a 
forthrightness and clear prompting to action. 

Results and discussion 
As a result of the work it has become evident that the main 

basis of the advertising discourse is the completeness of the 

message, which has a strictly oriented pragmatic setting. The 
pragmatic focus determines the linguistic means which will be 
used to attract the target audience. 

The implicitness/explicitness parameter is also a weighty 
factor in the advertising discourse. It also determines the selection 
of the linguistic means of phonetic, lexical, grammatical, and 

stylistic levels for creating an advertisement. 
As for the differences between the British and American 

versions of the English language in the advertising discourse, it is 

worth noting the different ratio of implicitness and explicitness, 
which depends on the category of the advertisement. The 
implicitness is more typical for British English, while American 

English is likely to have explicitness. This differences may be 
conditioned by different mentality and cultural values of the 
countries and native speakers. 

Conclusions 
To sum up, it should be noted that the difficulty in creating 

advertising texts aimed at a particular linguacultural community 

is to make an accurate selection of the means that are applicable, 
taking into account all national cultural and specific 
characteristics of the selected society. All the elements of the 

advertising discourse need to be considered in unity and 
interrelationships, as parts of a single thing, which is aimed at 
achieving the primary purpose of advertising - influencing the 

audience. To realize the goals of advertising, advertising texts 
creators use a variety of attention and impact techniques and 
means closely related to the linguacultural characteristics of the 

country on which the advertising text is targeted. This is why the 
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linguacultural analysis of the characteristics of the advertising 

discourse is relevant to the study of the foreign language and the 
culture of language.  
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