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RUDN University, PОШpХОЬ’ FЫТОЧНЬСТp UЧТЯОЫЬТЭв ШП 
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BREXIT AS A FAMILY METAPHOR IN ENGLISH 

POLITICAL DISCOURSE 

 

The article deals with the family concept of metaphorisation in 

English political discourse based on the nowadays topical theme 

such as Brexit. The term Brexit itself was named the word of the 

year 2016 by Collins Dictionary.  

In the British quality press, such as The Guardian, BBC News, we 

can notice that the topic Brexit draws attention from public. One of 

the major concepts that is used for describing the world and 

political events happening around is association with family. This 

already shows the strong emotional involvement Brexit has on 

society and personal feelings of each person this political topic 

provokes in people. In the present article the author organized and 

КЧКХвгОН ЦОЭКpСШrЬ РrШЮpТЧР ЭСО МШЧМОpЭ ‗ПКЦТХв‘. BКЬТЧР ШЧ ЭСО 
metaphors examples from the printed media discourse the author 

provides the brightest examples of the attitude of politicians and 

effect they have on public.  

By and large, a family relationship appears to function as a highly 

important conceptuaХ rОПОrОЧМО pШТЧЭ ПШr pОШpХО‘Ь understanding of 

political relations in the current context.  

The approaches that were used by the author contain descriptive 

analysis, lingua-cultural approach and cognitive method. 

Keywords: metaphor, expressivity, communication, political 

discourse, lingua-cultural aspect, family concept.  

 

Introduction 

 The study of such a concept as metaphor has always been of great 

interest for various disciplines such as psychology, philosophy and 

linguistics. The role of the metaphor has been discussed a lot in 

linguistics (John Rogers Searle, E. Kubryakova, Roman Jakobson, 

George Lakoff et al.). One of the main focuses of a widespread use 
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of a metaphor is politics. In this article we will provide an overview 

on the usage of metaphors based on articles from the newspapers 

that reveal the Brexit issue.  

   Brexit itself caused a huge public resonance as it affected not 

only the economic and political spheres, but also personal and public 

feeling of UK population, particularly citizens of Scotland, Ireland 

and Wales. In other words, Brexit also outbreaks the national 

conflict. Thus, Brexit is linked to many spheres of life.  

   In this article we will examine: 

 -the quantitative usage of metaphors 

- the effect they have on the society and public view formation 

 -the expressive power they provide the readers with 

What is metaphor? 

To start with, it is essential to define the terms that are most 

commonly used in the article. The first term is metaphor.  

According to ―OбПШrН English DТМЭТШЧКrв‖ a metaphor is ―A figure 

of speech in which a word or phrase is applied to an object or action 

to which it is not literally КppХТМКЛХО‖. In the book by David Ritchie 

we can see the following definition of the term ‗ЦОЭКpСШr‘: it is 

«sООТЧР, experiencing, or talking about something in terms of 

something ОХsО‖ (Ritchie, 2013, p. 8).  

   We also appealed to the philosophers, for example Aristotle, who 

considered a metaphor as an implicit comparison which is based on 

analogy rules (Ritchie, 2013, p. 4).  

Finally, E. Semino wrote that it is ―ЭСО phenomenon whereby we 

talk and, potentially, think about something in terms of something 

ОХsО‖ (Semino, 2008, p.  1). 

To summarize the definition of the term we could still reveal the 

common feature: more than one object is usually involved; each of 

the objects helps to understand the sense and intention and, finally, 

inside one metaphor we are able to compare the objects and 

comprehend each of them. As seen from theoretical analysis, 

linguistics treats metaphor as a stylistic device, as a means of 

expressing cognitive patterns. 

Literature review 
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   One of the major books laying grounds of the cognitive metaphor 

theory is ‗MОЭКpСШrs we live Лв‘ by G. Lakoff and M. Johnson 

(1980) where the authors examined the nature of the metaphor, its 

usage, the role it plays in written or oral speech. By cognitive 

metaphor the authors mean the comprehension of a concept or idea 

with the help of another, the form our way of thinking and acting.  

   Theoretical basis of our study also included ―TСО Language of 

MОЭКpСШrs‖ by Andrew Goatly (1997) which demonstrates the work 

and functions of metaphors in real communicative situations.  

   The next work is ―MОЭКpСШr and Political НТsМШЮrsО‖ by Andreas 

Musolff (2004). This book gives different examples of metaphors 

usage in political discourse.   

   Empirical material comprises articles from British quality press: 

The Daily mail, The Guardian and The Times. 

Functions of metaphor 

   To define the effectiveness of metaphor in political discourse it is 

essential to define its functions. The first function is to fill lexical 

gaps (Goatly, 2011) when there is no specific term, for example 

94,630,000,000,000 kilometers for a light-year (Goatly, 2011, p. 

155). Another function is to explain and to form; for example, 

comparison of the electricity with water flowing through the pipes 

(Goatly, 2011, p. 155). The next function is to express the emotional 

attitude, which is very relevant to political discourse. In some cases 

metaphors are used only in order to ―НrОss up concepts in pretty, 

attention-grabbing or concealing МХШЭСОs‖ (Goatly, 2011, p.  168). 

The use of expressive means in institutional discourse has taken a lot 

of attention in linguistic research works, as the traditional 

understanding of its conventional and strictly regulated character is 

nowadays considered rather inadequate. Scholars admit that 

different genres of institutional discourse (including political one) 

have shifted to more democratic and less conventional registers 

(Malyuga, 2007; Vasilevich, Ledeneva, 2005; Scott, 2018). 

     MОЭКpСШrs‘ conclusive power depends also on the scenario 

structure (Musolff, 2004). Scenarios are able to demonstrate us what 

is normal and accepted in everyday situations; moreover it 
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represents a part of pОШpХО‘s cultural knowledge and values. 

―SМОЧКrТШs‖ are mini-narratives that carry with them an evaluative 

stance (Musolff, 2006). The following example demonstrates this 

definition: ―BrОбТЭ: the journey into the unknown for a country never 

before so diЯТНОН‖ (The Observer 26/06/2016). 

What is Brexit? 

   It is common knowledge that language reflects social processes. 

That is why the attention of linguistics in the second half of XX 

century was attracted to the study of discourse. Discourse is natural 

spoken or written language in context, especially when complete 

texts are being considered. Studying the discourse we are able to 

comprehend the form and function of communication/a speech act.  

     The second term that will be used in the article is Brexit. We are 

interested in what that phenomenon is and why it is possible and 

interesting to study lingua-cultural aspect inside the political one.  

   The process of UK leaving the EU has been lasting already for a 

long time. The referendum was held on Thursday 23 June 2016, to 

decide whether the UK should remain in the European Union or 

leave it. The results are - won by 52% to 48% of society.  

Family Metaphor 

In the recent article of A. Musolff "Truth, lies and figurative 

scenarios: Metaphors at the heart of Brexit" the author  indicates the 

most commonly used and prominent concepts inside the concept of 

Brexit. They are: natural disaster, family, fighting/war, divorce, 

body/heart (Musolff, 2017). In the present article we will analyse the 

family metaphor group.   

One of the most frequent metaphors we can find in newspapers is a 

―ПКЦТХв‖ one. The concepts of family, marriage and relations are 

widely used with the purpose of demonstrating close relations 

between countries of the UK, between the UK and the EU. 

A. Musolff (2004) in his work ―MОЭКpСШr and Political НТsМШЮrsО‖ 

suggested the following definition for love-marriage- and family- 

metaphors: 

A nation state (The UK) is a person. 

Two states that cooperating in politics can be named as are people 
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in relationship. 

A big group of states that cooperate together are defined as a 

family. 

In the context of Brexit we can name some examples. The main 

participants of Brexit – the UK and the EU who are considered to be 

two family members, have some troubles while attempting to find 

compromise and understanding.   

(1) It could all get quite messy. But the course of true love between 

Britain and the EU has rarely run smoothly. 

This quote (1) taken from the Guardian shows the existence of the 

family- and love-marriage- metaphor in the discourse between the 

UK and the EU. 

   Interestingly, but Musloff in his book published in 2004, marked 

the tendency of the British press to write about their national 

РШЯОrЧЦОЧЭ‘s separation or divorce possibility from the EU. It is 

even before Brexit started.  

(2) Theresa May today called on MPs to stop describing Brexit as 

a divorce because it suggested that the UK and European Union will 

be on bad terms after they split. 

   The example (2) taken from the Times contains a ―ПКЦТХв‖ 

metaphor and is very interesting to be analysed. It shows not only 

the comparison between the UK and the EU with a married couple, 

or with a couple in love (like in an example (1)), it also refers to the 

development of the metaphor in a scenario. ―SМОЧКrТШs provide the 

main story-lines or perspectives along which the central mappings 

are developed and ОбЭОЧНОН‖ (Musolff, 2004, p. 18). Musolff 

suggests there are 3 types of family scenario, a) the marriage 

scenario; b) the children scenario; c) the parent(s) scenario. 

   We can find a similar to the example 2 scenario in the Guardian:  

(3) But on a memorably stormy night last June, Britain decided its 

decades-long marriage with the EU had finally and irretrievably 

broken down. Today, it files for divorce. 

   And in Daily Mail: 

(4) This is Britain's divorce letter to Brussels that today triggered 

Article 50 and promised to seize back 'self-determination' from the 
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EU so the UK can 'put our citizens first'. 

As we can see, the family relations metaphors in the context of 

scenario are commonly used. Some newspapers articles mention the 

possible consequences of a divorce if they are good or bad. Here are 

the following examples taken from the BBC:  

(5) Bluntly, the divorce bill would have to be settled before talks on 

trade can begin.  

(6)"Divorce hurts", warns Germany's centre-right Frankfurter 

Allgemeine Zeitung over a photograph of Winston Churchill's 

brooding statue on Parliament Square. 

   In (5) and (6) examples we can notice the developments of a 

family metaphor in the context of marriage scenario: a divorce can 

cause difficulties as it usually causes them in real life. 

   The usage of the family concept metaphors as a model for 

communication between countries-participants in Brexit has been 

widely used in political discourse. In political sphere metaphors are 

highly demanded. The reason for that can be the following: politics 

seems to deal with such phenomena as freedom or justice, war and 

peace, crime, power or influence.  They usually have vague 

definitions and sometimes even non-human nature. It sometimes 

impedes our reference to them, as it is difficult to make 

characteristics of them like we usually do of the objects, such as a 

dog or a flower.  Moreover, the КЮЭСШrs‘ speeches in the current 

articles are rich in expressiveness forms such as hyperboles, 

comparisons, metaphors and litotes. Besides, politics remain 

extremely important in pОШpХО‘s lives and their state of mind as it 

contains expressiveness and personal attitudes. 

Conclusions 

As seen from the analysis of political discourse, cognitive 

metaphor is a widely used tool. It is used to describe current political 

changes, attitudes and trends in an expressive manner.  Comparison 

of Brexit with the sphere of private human relations (family relation) 

reveals the mental perception of this phenomenon by British society 

and global community. The correlation between family and politics 

changes pОШpХО‘s way of thinking sometimes even drastically 
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because each of us has his or her own lives. It also helps politicians 

to form the proper attitude to current global processes that political 

idea of people in power need the society to have at present moment. 

In this way it can be reasonable to have influence through the well-

established social and personal idea and institute - family.   
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SOME SOCIOLINGUISTIC ASPECTS OF REQUESTS IN 

THE ENGLISH LANGUAGE 

The article deals with the speech act of request, ways of 

expressing requests in the English language (British and 

American) and the sociolinguistic factors that determine 

ЬpОКФОrЬ‘ prОПОrОЧМОЬ ТЧ ЭСО МСШТМО ШП rОqЮОЬЭ ПШrЦЮХКЬ. RОqЮОЬЭЬ 
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are viewed as highly frequent speech acts characterized by a high 

degree of the ranking of imposition that is why indirectness is an 

indispensable feature of this speech act. A taxonomy of direct and 

indirect requests (conventional and non-conventional) is drawn 

up by the author based on thorough analysis of modern authentic 

sources (fiction and TV series). The most widespread in 

colloquial English (British and American) are conventional 

indirect requests among which the following are noteworthy: 

obligation and necessity utterances, suggestion formulas, 

ability/possibility utterances, appeals to willingness, want 

utterances and references to memory and awareness. Frequencies 

of different request formulas are compared for superior, 

subordinate and equal speakers, males and females. The distance 

between the communicants is also considered. Considerable 

attention is given in the article to hedging which is perceived as a 

compensatory communicative strategy aimed at attenuating the 

ЧОРКЭТЯО ТЦpКМЭ ЭШ ЭСО ТЧЭОrХШМЮЭШrЬ‘ ПКМОЬ. TСО use of hedging 

devices by superior, subordinate and equal speakers (males and 

females) in different communicative situations is illustrated with 

ample examples. 

Key words: speech act, request, request formulas, 

sociolinguistic factors, status, role, distance, gender, hedging, 

hedge. 

 

Introduction 

Requests are highly frequent speech acts characterized by a high 

degree of the Ranking of imposition (Rx) (Brown and Levinson, 

2014: 77)
1
 In linguistic literature request formulas are roughly 

classified into two groups: direct and indirect requests (Goffman, 

                     
1
 According to Brown and Levinson (2014), Rx is a culturally and situationally 

defined factor characterizing speech acts by the degree to which they are 

МШЧsТНОrОН ЭШ ТЧЭОrПОrО аТЭС КЧ КРОЧЭ‘s аКЧЭs ШП sОХП-determination and of 

approval. 
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1967; Grice, 1975; Blum-Kulka, 1987; Brown and Levinson, 

2014; Leech, 2014, etc.). Direct requests usually take the form of 

either imperatives: ―Lock вШЮr rОЦШЭО,‖ she said (Congo). Don’t 
tell вШЮr ЦШЭСОr вШЮ‘ЯО ЛООЧ РКЦЛХТЧР. (HP4) or performatives

2
: I 

suggest you start working with people who want your help 

(Scrubs4). Nurse Espiniosa, I specifically requested that you 

transfer Mrs. Merchant to the Morning Side Nursing Home 

(Scrubs). Direct requests in the form of imperatives can be 

intensified by means of the intensifying do: And Potter – do try 

КЧН аТЧ, аШЧ‘Э вШЮ? (HP3) or by means of the personal pronoun 

you that focuses attention on the person being addressed: You stay 

ШЮЭ ШП вШЮr КЮЧЭ‘Ь аКв аСТХО ЬСО‘Ь МХОКЧТЧР. (HP2). However, in 

most situations, especially those which do not require urgent 

action, an opposite process occurs: the impact of direct requests is 

mitigated by the extensive use of hedging devices (Lakoff, 1973, 

1977; Fraser, 2010). Hedges should be regarded as face-

redressing strategies (Brown and Levinson, 2014) which reduce 

the possible threat that a speech act can bring about. According to 

Brown and Levinson (2014), hedges are predominantly used as 

negative politeness
3
 strategies in face-saving. Among the most 

common hedging devices found in hedged imperatives are: 

invariant tags
4
 and the politeness marker please: Okay, please, 

                     
2
 PОrПШrЦКЭТЯОs КrО ЮЭЭОrКЧМОs ЭСКЭ НШЧ‘Э НОsМrТЛО КМЭТШЧs ЛЮЭ ТЧМТЭО ШЧОs. TСО 

following performative verbs are likely to be found in requests: suggest, 

request, invite, advise, recommend, tell, appeal, propose, ask, reckon, protest 

etc. 
3
 According to Brown КЧН LОЯТЧsШЧ (2014), ―face is something that is 

emotionally invested, and that can be lost, maintained, or enhanced, and must 

be constantly attended to in interaction. In general, people cooperate (and 

assume each other's cooperation) in maintaining face in interaction, such 

МШШpОrКЭТШЧ ЛОТЧР ЛКsОН ШЧ ЭСО ЦЮЭЮКХ ЯЮХЧОrКЛТХТЭв ШП ПКМО‖ (p. 3). Negative 

face is the basic claim to territories, personal preserves, rights to non-

distraction – i.e. to freedom from imposition. 
4
 Invariant tags, unlike canonical oЧОs, НШЧ‘Э ЭКФО ЭСО ПШrЦ ШП ЭСО ЛШНв, ЭСОТr 

form is fixed. 
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draw a circle (TFIOS). And Potter – do try and win, won’t you? 

(HP3). Bring as many of these books as you can, okay? (HP 4). 

Hedged performatives are characterized by shift of tenses and 

modal verbs as the most common hedging devices: I must ask 

вШЮ, HКrrв, аСОЭСОr ЭСОrО ТЬ КЧвЭСТЧР вШЮ‘Н ХТФО ЭШ ЭОХХ ЦО (HP2). 

I really wanted to ask you how are you getting on with your 

golden egg? (HP 4). I was just ringing to see what you wanted for 

Christmas (BJD). As is seen from the examples above intensifiers 

(really, just) are typical of hedged performatives. Indirect 

requests form two classes: conventional and non-conventional. 

Given the conventionalized character of the speech act of request 

ТЧ ЭСО ПТrsЭ pХКМО, ТЭ sСШЮХНЧ‘Э МШЦО Кs К sЮrprТsО ЭСКЭ КЦШngst the 

possible ways of requesting conventional indirect requests rank 

first.  

The most common types of conventionally indirect requests 

observed in literature are:  

1) Obligation and necessity utterances built with the help of 

the modal verbs must, should, (you might) have to, ought to, 

shouldn't you in the meaning of obligation and the modal verb 

need to in the meaning of necessity. The Ranking of imposition 

(Rx) of such requests is high because they give the hearer little 

choice as to whether fulfill the request or not: I‘Ц КПrКТН ЭСКЭ, ПШr 
your own safety, you will have to spend the night here (HP3). You 

might have to write that down for me (HP3). In the latter example 

the modal verb might in the meaning of supposition implying 

uncertainty functions as a hedge mitigating the potential negative 

impact of the obligation utterance.  

2) Suggestion formulas
5
 starting with the conventional 

formulas how about..., what about..., why don't you..., why 

НШТЧР…, аСв ЧШЭ НШ..., ХОЭ'Ь НШ, вШЮ'Н ЛОЭЭОr... etc.: Why don't you 

                     
5
 According to Fraser (1974), suggestions are speech acts in which the speaker 

indicates their desire for the hearer to consider the merits of the state of things 

expressed by the proposition. 
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help your dad with the wood? (Lost). Charlie, how about you and 

I go for a walk? (Lost). 

 3) Ability/Possibility utterances built with the help of the 

modal verbs can, could, may and their equivalents be able to, be 

possible, be capable of etc. ask the interlocutor about the 

possibility of performing the action: Can you call back? 

(Friends). Could you leave it here on the desk for me? (HP3). 

Ability/Possibility utterances with could sound politer because the 

impact of the request is redressed with the help of shift of tenses 

in the hedging function.  

4) References to memory and awareness starting with do you 

remember..., do you know..., have I asked you..., have you told 

me..., etc. ОТЭСОr НrКа ЭСО ХТsЭОЧОr‘s КЭЭОЧЭТШЧ ЭШ sШЦО prОЯТШЮsХв 
mentioned facts or appeal to their knowledge of the situation: 

АО‘rО ХШШФТЧР ПШr ЭСО NШrЭС TШаОr. ВШЮ НШЧ‘Э know the way, do 

you? (HP 2). You wouldn't happen to know where Rosehill 

Cottage is? (the Holiday).  

5) Appeal to willingness is the type of request asking the 

listener about their will or intention to fulfill the action. These 

forms are usually built with the help of the modal verbs will or 

would in the meaning of willingness and the modal constructions 

would you mind, would you like, do you mind. Will you write my 

recommendation? (Scrubs3). Would you please put all your 

books back in your bags? (HP3). Would you like something to 

drink? (The Holiday).  

6) Want utterances
6
 fall into two groups: the speaker either 

imposes on the hearer their will (I want..., I want you to...): I want 

you to go in there and tell Mr. James that there's absolutely no 

reason for him to be up here (Scrubs). I wanted to talk to you, 

Professor (HP4) or asks the hearer about their willingness to 

perform the action (you might want to, do you want to...): 

                     
6
Given their semantics, want utterances of the latter type could be referred to 

the appeal to willingness group, however their distinctive feature is the 

presence of the verb want in their structure.  
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 (1) Wanna help me grab the rest of those bags? (Lost). 

 (2) Hey, you wanna go grab a cup of coffee? (Scrubs).  

Want utterances of the latter type are highly colloquial and are 

predominantly found in situations where the Power (P) and 

Distance (D) variables make such usage appropriate. Both 

utterances display other features of the colloquial register: ellipsis 

in sentence 1, the interjection hey in sentence 2, the colloquial 

wanna, the use of the verb grab in both sentences. Non-

conventional indirect requests are represented by hints which 

contain partial reference or no reference at all to the object of the 

request and whose meaning is interpretable only by context. Since 

the possible forms of non-conventional indirect requests are 

characterized by great diversity, the process of deriving the 

spОКФОr‘s ТЧЭОЧЭ requires more inferencing activity from the 

hearer, for example: I'm applying for a fellowship, and I could 

really use a letter of recommendation (Scrubs). 

Materials and methods 

Request formulas for the analysis have been obtained from 

contemporary fiction and TV series sources: Harry potter (1998-

2000); The Holiday (2006); Scrubs (TV series) (2001-2010); 

Friends (TV series) (1994-2004); Doctor House (TV series) 

(2004-2012); Lost (TV series) (2004-2010); JШСЧ GrООЧ‘s TСО 
FКЮХЭ ТЧ OЮr SЭКrs (2012); JШСЧ GrООЧ‘s LШШФТЧР ПШr AХКsФК 
(2012) КЧН HОХОЧ FТОХНТЧР‘s BrТНРОЭ JШЧОs's DТКrв (1996).TСО 
collected materials were subjected to thorough structural, 

semantic, statistical and comparative analysis.  

Results and discussion 

 The comparative statistical analysis of different types of 

requests used by British and American male and female speakers 

with respect to their social status yielded the following results: in 

the speech of British males in the superior position imperatives: 

Take the dog up to my office, tell him I will be with him shortly, 

then come back here (HP4) and hedged imperatives dominate. 

Among the most frequent hedges were kindly and please: 

Professor McGonagall, please go to Mr. Filch at once and tell 
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him to search every painting in the castle for the Fat Lady (HP3). 

Kindly escort Harry back up to the castle, Hagrid (HP4). Less 

frequent are want utterances I want the prefects to stand guard 

over the entrances to the hall (HP3) and hints I НШЧ‘Э аКЧЭ ЭШ ЛО 
rude or anything, but ЭСТЬ ТЬЧ‘Э К РrОКЭ ЭТЦО ПШr ЦО ЭШ СКЯО К 
house-elf in my bedroom (HP2). Inferior British males tend to 

use hedged ability/possibility utterances Couldn't you do 

something about it, Dumbledore? (HP1). Among the most 

frequent hedging devices are shift of tenses and negation 

(observed in the example above). The range of request formulas 

used by equal British males is vast. Here we observe 

ability/possibility utterances (can/could), hints Do you need 

driving back to London? (BJD), appeal to willingness utterances 

Will you come to Prague next weekend? (BJD), suggestion 

formulas, аСв НШЧ‘Э вШЮ being the most common of them: Why 

don't you book somewhere for next weekend? (BJD) and want 

utterances: But I do not want you questioning him until he is 

ready to answer, and certainly not this evening (HP4).  

The two most common types of requests used by American 

males in the superior position are ability/possibility utterances 

as in the examples: Carla, can you check room air pulse ox on 

Mrs. Shipp? (Scrubs). Listen, today if you bother me, could
7
 you 

do it without being around me? (Scrubs) and obligation 

utterances: But as to these Americans, you must tell them to leave 

at once (FOS). TСО pШТЧЭ ТЬ, вШЮ‘ve gotta stop wasting 

everybody's time and grow up (Scrubs). Other less frequent, 

though notable types are want utterances: I don't want you 

hanging around him anymore (Lost). Lisa, I want you to start him 

on diuretics, OK?
8
 (Scrubs); hedged imperatives: Look, just cut 

                     
7
 In the case of could we also observe hedging in the form of the shift of 

tenses. 

8
 In this want utterance the invariant tag ok performs the hedging function. 

Most want utterances take the form of the complex object. 
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the damn thing off, will ya? (Scrubs). Oh, for God's sakes, 

Newbie, take a look around, would you please? (Scrubs); appeal 

to willingness: Would you like to share a memory of Augustus 

with the group? (FOS). AЧН ПШr GШН‘Ь ЬКФО, will somebody wake 

up Gloria? (Scrubs) and suggestion formulas: Why don't you help 

your dad with the wood? (Lost). Look, I have an even dandier 

idea: Why don't you crazy kids do something on your own?
9
 

(Scrubs) 

Hedged ability/possibility utterances prevail considerably over 

other types of requests in the speech of inferior American 

males: Could I hitch a ride? (FOS). Dr. Kelso, could you help me 

out? (Scrubs). The hedging function is predominantly performed 

by the shift of tenses, although in many examples more than one 

hedging devices are used by inferior speakers to mitigate the 

relatively high imposition of the request addressed to a superior 

interlocutor as in: I was wondering if you could write a eulogy for 

Hazel (FOS). Other requests are considerably less frequent. 

Among them two types deserve attention: appeal to willingness 

utterances: Dr. Reid, would you sign this for me, please? (Scrubs). 

Will you write my recommendation? (Scrubs). Sir, would you 

mind giving me the duodenojejunostomy instead of the Todd? 

(Scrubs) and hedged want statements as in: Sir, I wanted to talk to 

you about that hernia seminar this weekend? (Scrubs). 

In the speech of equal American males ability/possibility 

utterances prevail: Can you meet us at my house in, say, twenty 

minutes? (FOS). Hedging in the form of the shift of tenses can 

also be observed as in Could you take a look at my ears? although 

such cases are far less frequent in comparison with requests used 

Лв ТЧПОrТШrs. IЭ Тs ЭСО spОКФОr‘s НОМТsТШЧ аСОЭСОr ЭШ ЮsО СОНРТЧР 
devices or not. This, presumably, depends on the distance 

                     
9
 Suggestion utterances are observed in child-adult discourse in families where 

parents are perceived as superiors. However, the distance between the speakers 

in this case is close, which should affect the form of the request. 
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between the interlocutors, their relationships, attitudes or any 

other pragmatic factors which in many situations are impossible 

to trace. Some requests used by equals are heftily hedged: I was 

hoping that maybe you could get someone to cover for me out at 

the prison tonight (Scrubs). Note should be made about the ability 

МКЧ‘Э used in the negative. This type of request usually expresses 

irritation and/or disapproval: Can't you give out the aspirin 

yourself? (Dr. House). The less common types are: want 

utterances: Wanna help me grab the rest of those bags? (Lost). I 

want you to stop seeing her (Scrubs); obligation utterances
10

: You 

should have him checked out, he might have diabetes. (Scrubs). 

Shouldn't you call the fire department or something?! (Scrubs); 

appeal to willingness: Will you be joining us for dinner? (Scrubs). 

Would you go ahead and close your eyes for a second? (Scrubs); 

and hints as in: I don't need you right now (Lost). 

British females occupying the superior position use 

imperatives: Pass the frying pan (HP1) including hedged 

imperatives: Longbottom, kindly do not reveal ЭСКЭ вШЮ МКЧ‘Э ОЯОЧ 
perform a simple Switching Spell in front of anyone from 

Durmstrang! (HP4).  Equally frequent are obligation utterances 

where a wide range of modal verbs expressing the meaning of 

obligation can be observed: AЬ вШЮ‘rО КХХ ТЧ Цв HШЮЬО, вШЮ should 

hand Hogsmeade permission forms to me before Halloween (HP 

3). You‘rО ЭШ РШ in here with the other champions (HP4). Less 

frequent are appeal to willingness utterances: Oh, and dear, after 

вШЮ‘ЯО ЛrШФОЧ вШЮr ПТrЬЭ МЮp, would you be so kind as to select 

one of the blue patterned ones? (HP3). Potter! Weasley! Will you 

pay attention? (HP4). Other types of requests are rare in the 

speech of superior women. Unlike men British women avoid want 

utterances in their speech. Typical of the speech of subordinate 

                     
10

 Equal speakers tend to use the modal verb should in the meaning of 

obligation to build requests, whereas in the speech of superiors must is also 

possible. 
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female speakers are hedged ability/possibility utterances: 

Couldn't you do something about it, Dumbledore? (HP1) I was 

wondering if you could tell us anything about the Chamber of 

Secrets. (HP2). Hedging should be regarded as an indispensable 

feature of the speech of inferior speakers, both males and females. 

Hints are also frequent in the speech of females occupying the 

inferior position: I'm wondering if your house is available this 

Christmas (The Holiday). Equal British females use a variety of 

request formulas with comparable frequencies: ability/possibility 

utterances: Can I offer you a lift home? (The Holiday), including 

hedged ability/possibility utterances: Could you set it for seven 

o'clock tomorrow morning, BBC 1? (BJD). We thought it would 

be super if you and Daniel could come (BJD); appeal to 

willingness utterances: Would you mind coming back tomorrow? 

(The Holiday); hedged imperatives: Pass me one of those mini-

pizzas, will you? (BJD) Do take care, аШЧ‘Э вШЮ Harry? (HP 4). It 

is noteworthy that the number of hedging devices observed in the 

speech of equal British females is by far the higher than in the 

data obtained for men. Obligation utterances are less frequent: 

Mark, you must take Bridget's telephone number before you go 

(BJD). Mention should be made about the frequent occurrence of 

you might want to ПШrЦЮХК ТЧ аШЦОЧ‘s spООМС, ПШr ОбКЦpХe: 

HКrrв, вШЮ‘rО ЬОМrОЭКrв, ЬШ you might want to write down 

everything (HP4). 

One fourth of the requests observed in the speech of Superior 

American female speakers are ability/possibility utterances: 

Okay, can you arrange these to tell a story? (Dr House). Could 

you drop an NG tube on the patient in 234 and then call the 

attending? (Scrubs). The frequency data for imperatives, 

including hedged imperatives are comparable: You bring your 

father home Jack (Lost). Please, let ЦО аКЭМС AЦОrТМК‘Ь NОбЭ TШp 
Model (FOS). Please is among the most frequent hedging 

devices. Less common are hints: Did you think that maybe I'm the 

doctor? (Scrubs). Inferior American female speakers use 

hedged ability/possibility utterances: I wonder if you could give 
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me your opinion on a patient? (Scrubs). I was wondering if it 

were possible to have surgery again? (Scrubs) and hedged appeal 

to willingness utterances: I wonder, though, if you would mind 

answering a couple questions I have about what happens after the 

end of the novel (FOS). As is seen from the examples, the list of 

forms available to speakers occupying the inferior position is 

rather limited. Like equal American men, equal American 

females have a great choice of formulas to express requests. 

Ability/possibility utterances, including hedged utterances: Could 

you move my car out of the sun? (Scrubs). I was just wondering if 

I could get your advice on something (Scrubs). I know this may be 

asking too much, but could you please try and keep it together 

until we can get home and talk about it? prevail over other types, 

although this difference is not considerable. Only slightly less 

frequent are want utterances: I just want you to open up, you 

know, emotionally, spiritually (Scrubs); appeal to willingness 

utterances: Would you keep an eye on Tyler, here, while we take 

care of his dad? (Scrubs); suggestion formulas: Hey Turk, why 

don't you play the next game with Marco? (Scrubs) and hints: Do 

you always have to bring him here? (Friends). I'm trying to figure 

out why you didn't tell me about them (The Holiday). You never 

told me what you really think of Turk (Scrubs). You might want to 

utterances are as common in the speech of equal American 

females as in the speech of British females, for example: If you 

can find them, you might want to fasten your seat belts (LfA). And 

Carla, you may wanna borrow some of my spray-on hair 

(Scrubs). 

Conclusion 

Requests are highly conventionalized speech acts that display a 

high degree of indirectness. While choosing request formulas 

appropriate for the situation communicants rely largely on their 

perceptions of the sociolinguistic factors: the roles they assign to 

each other, their gender characteristics and the distance. Due to 

the considerable ranking of imposition and the negative impact 

rОqЮОsЭs ЦТРСЭ СКЯО ЭШ ЭСО МШЦЦЮЧТМКЧЭs‘ ПКМОs МШrrОМЭ СОНРТЧР 
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behavior as a compensatory strategy is invaluable. 
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PERSUASION, MANIPULATION AND COERCION IN 

BUSINESS COMMUNICATION 

 

The article deals with the communicative strategies and 

ЭОМСЧШХШРТОЬ/ЭКМЭТМЬ аСТМС КrО ЮЬОН ТЧ ЭШНКв‘Ь ЛЮЬТЧОЬЬ 
communication as means of influencing the recipient. The 

authors draw a line between the notions of communicative 

impact, persuasion, manipulation, and coercion as 

communicative strategies observed in different situations of 

communication. Despite many terminological differences the 

authors view the communicative impact as a cover term for 

persuasion, manipulation and linguistic coercion. Considerable 

differences can be observed between persuasion, manipulation 

and linguistic coercion as types of the communicative impact. 

These differences are defined in the article in terms of different 

МШЦЛТЧКЭТШЧЬ ШП ArТЬЭШЭХО‘Ь КrРЮЦОЧЭКЭТЯО МШЦpШЧОЧЭЬ: ХШРШЬ, 
pathos and ethos. Persuasion, manipulation and linguistic 

МШОrМТШЧ prОЬЮppШЬО НТППОrОЧЭ НОРrООЬ ШП ЭСО МШЦЦЮЧТМКЧЭЬ‘ 
awareness. In the case of persuasive argumentation it is the 

highest. The speaker is aware of the necessity to persuade the 

listener, overtly demonstrates their intentions while making the 

rОМТpТОЧЭ‘Ь МХКТЦЬ КЧН аКЧЭЬ К prТШrТЭв. Linguistic coercion is 

pОrМОТЯОН КЬ КЧ ШППОЧЬТЯО ЬЭrКЭОРв аСОrО ЭСО rОМТpТОЧЭ‘Ь аКЧЭЬ КrО 
overtly ignored. Manipulation occupies a position in-between 
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persuasion and linguistic coercion and is viewed as a strategy 

based on covert communicative intentionality. The above-

mentioned types of the communicative impact are also analyzed 

in terms of ethics and moral code which allows the authors to 

differentiate between positive, negative and neutral impact 

factors. Persuasion, manipulation and linguistic coercion are 

realized through different technologies/tactics and are found in 

different situations. Ample examples are given to illustrate the 

КЮЭСШrЬ‘ ШpТЧТШЧ. 
Keywords: business communication communicative impact, 

persuasion, manipulation, coercion, logos, pathos, ethos, 

communicative strategies, communicative technologies/tactics. 
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,        . 
     

  - . 
   

   ,  
     
 ,    

     
:  Julian Fellowes ―Downton Abbey‖ 

(   «  »)  LКЮrОЧ 
АОТsЛОrРОr ―TСО DОЯТХ АОКrs PrКНК‖ (   
«   PrКНК»).    

     
   ―The Economist‖ 

(«  »).     
  , -

  -   . 
   

 –    , 
 , ,  , 

     
       -

 ,      
 (Perloff, 2003, c. 8).   ,   

,     
   ,   

   (   ). 
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(Perloff, 2003, c. 10).     

 :      
 ,      

 . ,  
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.     

    ,   
        

  .    
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. 
 IV      

: 11, 12
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 ( , 1978). 
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; 
4)     (2)  (3),  

,      
       

 . 
   ,   

   ,   
. ,   ,  
       

     . 
,  ,      

       
,      : 

TШЦ: ―Every man or woman who marries into this house, 

every child born into it, has to put their gifts at the family’s 
disposal. I‘Ц К СКrН аШrФОr, КЧН I СКЯО ЬШЦО ФЧШаХОНРО ШП 
the land. Matthew knows the ХКа КЧН ЭСО ЧКЭЮrО ШП ЛЮЬТЧОЬЬ.‖ 

RШЛОrЭ: ―АСТМС I НШ ЧШЭ.‖ 

TШЦ: ―ВШЮ ЮЧНОrЬЭКЧН ЭСО rОЬpШЧЬТЛТХТЭТОЬ аО ШаО ЭШ ЭСО 
people around here. Those who work for the estate and those 

ЭСКЭ НШЧ‘Э. IЭ ЬООЦЬ ЭШ ЦО, if we could manage to pool all of 

that, if we each do what we can do, then Downton has a real 

МСКЧМО.‖ (Downton Abbey, season 3 episode 8)
14

 

     
,  ,      , 

 , , - , ,    
  ,    
     « » 

  ( .  1). - ,    
,       , 

                     
14

 Д  Ж  – URL: 

https://www.heroesandheartbreakers.com/blogs/2012/11/downton-abbey-

series-3-recap-season-3-episode-8-lying-love-and-loose-ends 
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   ( .  2).  

 ,       
   ,    

 ,   ( .  3). 
      ,   

         
     , 

    . 
      , 

    ,   
: Every man or woman who marries into this house, 

every child born into it, has to put their gifts at the family’s 
disposal.      

,       : 
I‘Ц К СКrН аШrФОr, КЧН I СКЯО ЬШЦО ФЧШаХОНРО ШП ЭСО ХКЧН. 
Matthew knows the law and the nature of business.  

    ,    
  : Which I do not.  

       (You 

understand the responsibilities we owe to the people around here. 

Those who work for the estate and those ЭСКЭ НШЧ‘Э),  

      

    : if we could manage to 

pool all of that, if we each do what we can do, then Downton has 

a real chance.      
  : 1)  

 ―we‖,    , 
 ,    , , 

,    ; 2) 
  ―if we could manage to pool all of 

that, if we each do what we can do…‖ 3)  (   
  ) ―every man…every child, those 

who work…those that don‘t‖ 4)  ―  real 

chance‖ .  
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 (  )  . 
     ―The Economist‖  

 .   
    (   

, ,  + )  
     .   
       

  Best Value
15,   

   ,       
.  ,    

      ,   
       . 

 ,   -   
  ,     

 (       
,    ),     

,     ,   
     :  

    ,    
       . 
  ,     

   , –    : 

Read by the world's political and business leaders; Available in 

a format to suit your life; A unique global perspective: The 

Economist's vision of the world, style and philosophy are 

different from other publications. We are international, we stress 

the links between politics and business, we are irreverent and we 

are independent. If it matters in our world we cover it  –  and 

cover it well.     
       

―unique‖, ―different from other publications‖.   

                     
15

 Д  Ж  – URL: 

https://subscription.economist.com/offers/subscription 
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,    ―the world‘s political and business 

leaders‖        
,         
      . 

 ,      
      

     (Sean McPheat, 2010).  
        
     , 

    .  ,  
        

    ,   
,     -  

  .     
   ,   

    . 
    ,  

    . 
 : 

1.―Remember, I want Цв РТrХЬ ЬЦТХТЧР,‖ ЬСО аКЬ ЬКвТЧР ТЧЭШ 
the phone. I could tell from her tone she was talking to Lucia, the 

ПКЬСТШЧ НТrОМЭШr аСШ‘Н ЛО ТЧ МСКrРО ШП ЭСО ЮpМШЦТЧР BrКгТХ 
ЬСШШЭ, КЛШЮЭ СШа ЭСО ЦШНОХЬ ЬСШЮХН КppОКr. ―HКppв, ХШЭЬ ШП 
teeth, clean healthy girls. No brooding, no anger, no frowning, no 

dark makeup. I want them shining. I mean it, Lucia: I will accept 

nothing less.‖ (LКЮrОЧ АОТsЛОrРОr ―TСО DОЯТХ АОКrs PrКНК‖, p. 
103) 

2.―AСЧ-dre-КС, КЬ I‘ЯО ЦКНО clear a dozen times already, the 

rОЯТОа I‘Ц ХШШФТЧР ПШr ТЬ ТЧ ЭСОАКЬСТЧРЭШЧ PШЬЭ. ВШЮ‘ЯО СОКrН ШП 
that little newspaper, right? Just like New York has the New York 

Times, Washington, D.C., has its own paper, too. See how that 

works?‖ HОr ЯШТМО аКЬ ЧШа ЛОвШЧН ЦШМФТЧР: ЬСО аКЬ ЬШ 
incredibly patronizing that she was only one step away from 

actually addressing me in baby talk. (LКЮrОЧ АОТsЛОrРОr ―TСО 
DОЯТХ АОКrs PrКНК‖, p. 192) 
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 :      

    , , 
,  .   (1)   

      
―want‖,        

    .   
   ,  

  .       
(1)   ,   

,      

: Happy, lots of teeth, clean healthy girls. No brooding, no 

anger, no frowning, no dark makeup.  «I mean it, 

Lucia: I will accept nothing less»    

      

 . 

     , 
,    

,  ,     
 ,       

      . 

,       
-      

,      
   :   

« »  « » ,  
    . 

 ,     
  ( , ), 

,  ,   
        

       
. ,    

 . ,      
―The Economist‖,    
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COMMUNICATIVE COMPETENCES FOR 

EXPLICATION OF ENGLISH INTERJECTIONS 

 

Contents, methods and forms of teaching aimed at building 

adequate skills and abilities to express emotionally various 

feelings and attitudes while communicating with partners  are 

considered In the  article. The analysis of the communicative 

situations is based upon the English language teaching 

experieЧМОЬ аТЭСТЧ ЭСО ЮЧТЯОrЬТЭв ЛКМСОХШrЬ‘ ШП PСТХШХШРв 
programme. In view of the programme requirements to the 

university graduates focusing upon the ability to respond 

emotionally using English as a means of intercultural 

communication various traditional and non-conventional  

methods of training English mastering skills are described. The 

КЮЭСШr‘Ь pКrЭТМЮХКr КЭЭОЧЭТШЧ ТЬ ПШМЮЬОН ЮpШЧ ЭСО ЭrКТЧТЧР 
methods aimed at  forming the competences necessary for 

expressing emotions, namely, a problem lecture, a discussion 

lecture, a lecture with application of feedback, an argumentative 

conversation, game and case studies etc. Linguistic illustrations 

for training emotional response are represented by the use of 

English interjections.  

Key words: emotions, communicative competences, abilities and 

skills, interjections, bachelors in Philology. 
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,      ,  

        
 .   

       :  ―Jane 

Eyre‖, ―Rebecca‖, ―Rain Man‖. 
       

       
.      ,   

    
    , . .  

 ( , ),   
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.       
      . 
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    . ,  

 . . ,     
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 :  
 1) Randi (Following him into the hall): Joe, didn't you hear 

what I said last night? I love you! 

Joe: Oh, save it for your plumber!                                                 

                                            (―TСО HвpЧШЭТsЭ‖, JОППrОв R. PКrОЧЭТ) 
2) Charles (As they walk off toward the bedroom, stage left): I'll 

show you several dozen eating utensils that elite druids used in 

12th Century Eurasia. 

Brenda: Ooo, I've never seen anything like that.                     

                                            (―TСО HвpЧШЭТsЭ‖, JОППrОв R. PКrОЧЭТ) 
     

     
     

      
   .      

      

     , 
     

:   
a. Aha!   b. Hey!      c. Ouch!    d. Ugh! 

e. Mm     f. Wow!     g. Oh!       h. AGHH!    i. There, there 

 

• …. , Цв НОКr, sЭШp МrвТЧР, МКХЦ НШаЧ‖. 
• …. , pies! I adore pies. 

• …, Цв ХОР! ВШЮ‘ЯО УЮsЭ ФТМФОН ТЭ. 
• …, ЧШа I sОО аСКЭ‘s аrШЧР. I КННОН ПТЯО, КЧН I sСШЮХН СКЯО 

subtracted five. 

• … , ЭСКЭ‘s ЭСО ЦШsЭ ТЧЭОrОsЭТЧР ЛШШФ I‘ЯО ОЯОr rОКН ТЧ Цв ХТПО. 
• … , ХШШФ КЭ ЭСТs ЭТМФОЭ! I‘ЯО УЮsЭ аШЧ $200,000!!! 
• ―… ―, screamed Zorro, as the bullet tore into his arm. 

• …, ЭСОrО КrО аШrЦs ТЧ вШЮr КppХО. 
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   ,   
    .   

      
      
       

,  .    , 
     
,   : 

1) Evans: Jesus, he's made some impression on you,  hasn't he? 

Sharon: See me at the weekend, Lenny, after work. I'll be by 

ЦвsОХП.                                  (―TСО NТРСЭ АКЭМСЦКЧ‖, R. CЮssОЧ)  
2) Jimmy: Awesome! Where do you live?  

Richard: Kennedy 963. 

Jimmy: Really? I'm in K-962! We're next door neighbors! Wow! 

(―RТМСКrН FrОsСЦКЧ‖, JОППrОв R. PКrОЧЭТ) 
      ,   

       
,     30-  .  . . 

  ,     
 ,  . 

,       
,     .   
  ,    

( , 1935, . 29).   
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TRANSLATION AND LOCALIZATION 

 

Due to the influence of globalization on economic sector, a 

demand for new services within language transfer appeared. A 

new composite industry termed GILT introduced new terms into 

linguistics, which have not yet been properly researched under 

the theory of translation. Internationalization, localization and 

transcreation suggest a new approach to translation in a modern 

world, and may require revision of the basic definitions within 

translation studies. The following article deals with newly 

appeared subdisciplines in translation studies, dictated by the 

need to adapt products and make them marketable for the foreign 

markets. The author defines, analyzes, compares and clarifies the 

above-mentioned terms, which are widely used nowadays within 

the fields of translation studies and global marketing. This article 

also explains the role and place of these mechanisms of language 

and cultural adaptation of a product within the process of its 

development and preparation for the foreign markets, also known 

as globalization. In conclusion, the author points out that these 

terms require further study within the theory of translation, and 

that adoption of these terms may require reviewing the role of 

translation in the 21st century world. 

Keywords: translation, audiovisual translation, localization, 

internationalization, transcreation,  

 

Introduction 

Globalization has influenced all economic sectors and has 

increased the demand for translation services like never before. 

Nowadays industries require not only translation but also new 
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services within language transfer itself. Within language studies 

and marketing, a composite industry termed GILT appeared. 

GILT stands for Globalization, Internationalization, Localization 

(Chandler, 2005) and Transcreation (Mangiron & O'Hagan, 

2006), associated mostly with the translation of utility and 

entertainment software. GILT deals with translation from the 

perspective of globalization. The last involves such issues as 

making products or services available to foreign markets, 

including legal, financial, marketing and other peculiarities (Fry, 

2003). The need for localization emerged to create target market 

versions (also known as locales) of content in electronic form, 

notably computer softwarО (MКЧРТrШЧ & O‘HКРКЧ 2006). 
During the last two decades, there has been a rapid growth in 

the field of localization, which gave rise to a new area for 

translation research (Folaron, 2006, pp. 195-222), (Pym, 2003). 

Due to the newly implemented marketing strategies and business 

models, established mostly without reliance on knowledge of 

conventional translation, the divide between the localization 

industry and translation studies has widened (Quah, 2006), 

(O'Hagan and Ashworth 2003, p. 130). However, some scholars 

(Dunne 2006), (Bouffard & Caignon, 2004, pp. 806-23), (Reinke, 

2005), (Quiron, 2003, pp. 546-58), (Pym, 2003) managed to 

ЛrТНРО ЭСТs РКp ХКЭОХв (JТЦцЧОг, 2007).  
Results and discussion 

The term localization refers to the adaptation of a product and 

translation of its content from one language into another taking 

into account cultural considerations. As a technical term, it is 

widely accepted in the software industry, and thus is also used in 

the context of electronic content (Bartelt-Krantz, 2011). 
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Pic. 1. The internationalization and localization process 

 

As we may observe from the pic.1 illustrating the 

internationalization and localization processes, these two 

combined are a part of a cycle of product preparation for the 

target markets. These two terms are similar, but they have one 

major difference. Internationalization is adaptation of a product 

for the potential use in any place in the world, while localization 

is the adaptation applied for every particular region (locale). 

Internationalization takes place at the early stages of product 

development, while localization is conducted at the late stages 

and for every target language. 

Localization is a dynamically developing sector, adapting to 

the demands, emerging from new types of products to be made 

global-rОКНв. TСКЭ‘s аСв GILT prКМЭТМОs КrО prОsОЧЭТЧР ЧОа 
dimensions of translation studies, which are not yet fully 

explained (Pym, 2004; O'Hagan & Ashworth, 2002). While the 

theory of localization has not been described in the translation 

studies, a commonly accepted localization principle is that 

ХШМКХТгОН prШНЮМЭs sСШЮХН prОsОrЯО ―ЭСО ХШШФ КЧН ПООХ ШП ЭСО 
locally-ЦКНО prШНЮМЭs‖ (Frв, 2003). Moreover, this idea of 

equivalence and the notion of the source and target language is 
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НТППОrОЧЭ ПrШЦ ШЧО ШП ЭСО ЭrКЧsХКЭТШЧ sЭЮНТОs‘. (MКЧРТrШЧ & 
O‘HКРКЧ, 2006) 

Content that is widely localized nowadays include video 

games, movies, animated films and series. Game localization also 

shares many characteristics with audiovisual translation 

(Safronova, 2017), since most localized video games, movies, 

animated films and series are currently dubbed or subtitled, or 

both.  

The aim of the localizers is to produce a version of a product 

that would allow the audience to get experience equal to that of 

ЭСО ШrТРТЧКХ ЯОrsТШЧ‘s. IЧ ШrНОr ЭШ НШ ЭСТs, ЭrКЧsХКЭШrs ЦЮsЭ ЛО 
aware of different stylistic elements such as the register, 

terminology, the kind of humor, the use of puns, etc., as well as 

they also need to be able to recognize allusions and intertextual 

references to other pieces of global popular culture, such as video 

РКЦОs, ПТХЦ КЧН МШЦТМs (MКЧРТrШЧ & O‘HКРКЧ, 2006). 
For this reason, translators are often free to modify, adapt, and 

remove any cultural references, puns, as well as jokes that would 

not work in the target language. Localizers may add new cultural 

references, jokes, and any other elements they deem necessary to 

preserve the game experience and to produce a fresh and 

engaging translation. This type of creative adaptation is the 

exception rather than the rule in any other types of translation. 

The technique of compensation, i.e., introducing a new feature in 

the target text to compensate for a different one that could not be 

reproduced somewhere else in the text is commonly used, and 

accepted, in translation studies. However, the extent of freedom 

in including new features in localization, regardless of the 

original content, is completely different from one of the central 

notions of traditional translation theories: fidelity to the original. 

(MКЧРТrШЧ & O‘HКРКЧ, 2006). 
Last but not least, transcreation is about taking a concept in 

one language and completely recreating it in another language. It 

is normally used in advertisement and applied to the marketing of 

an idea, product or service to the intended audience. The 
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language, therefore, must have the same impact on the target 

audience. Transcreation is widely used when translating trailers, 

teasers, all sorts of advertisement, product packaging materials, 

etc. 

Conclusion 

Today the demographics of media products consumers range 

from young children to adults. That is why localized products 

should preserve its orientation on the target audience, and at the 

same time, they must be equally innovative and exciting, easy to 

pХКв КЧН ЮЧНОrsЭКЧН. (MКЧРТrШЧ & O‘HКРКЧ, 2006).  
Thus, we can say that the translation process involved in GILT 

is characterized by a high degree of freedom and a number of 

constraints that distinguish it from any other type of translation, 

thus making it an area worthy of translation studies. The reason 

for this lies in the nature of media entertainment products, which 

demands a new translation approach. Adoption of these terms 

means that we need to review the terminology of translation 

studies and the role of translation in a globalized 21st century 

world. 
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ENGLISH SPORTS NEOLOGY AND THE WAYS OF 

ITS TRANSLATION INTO THE RUSSIAN LANGUAGE 

(THE LATE 20TH AND EARLY 21ST CENTURIES) 

 

The relevance of this study is determined by the increasing 

linguists scrutiny of such autonomous stratum of the vocabulary 

of the language as terminology in general and sports terminology 

in particular in the context of rapidly changing living conditions 

in the period of globalization, that is oriented to the dominance of 

the English language in all spheres of society. 

The subject of current research is the development of English 

and Russian sports terminological systems of the late 20th and 

early 21st centuries in the context of neology. The aim of the 

study is to identify the corpus of sports neologisms in English and 

their translation in Russian sports terminology. To achieve this 

goal it is necessary to identify the corpus of English neologisms 

of the late 20th and early 21st centuries to determine emerging 
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trends in the development of the sports terminological system and 

to consider the English corpus of sports neologisms in Russian 

translation defining the most frequent and typical ways of 

transmission.  

The results of the study showed that the Russian translation of 

English sports neologisms is implemented in three ways –  

phonetic transcription, graphic transliteration and semantic 

calques. Only 23,4 %  of English sports terms–neologisms have 

no terminological equivalences in Russian.  

The knowledge of sports terms-neologisms can contribute to 

the formation of the terminology literacy not only of sport fans, 

but also of society as a whole. 

Key words: neologisms, sports discourse, nomination, 

transliteration, transcription, calque, matching. 
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    :   , 

,   . 
I.       

 
      

 61 .     
,         

. 
1. aeroball –  ,   ; 
2. basejumping –      

,     ; 
3. bike polo –    ,   

.           
,   ; 

4. bossaball –     
; 

5. chessboxing –  ,    
  ,       

 11 ; 
6. drone racing –   ,  

 ; 
7. extreme cowboy racing –   

; 
8. flyboard air –  ,   

 ; 
      
       

  .      
 ,     , 

      , : 
9. squeaky bum time –    

 ; 
10. to kerzhakov –      

  ,    ,   
; 



78 

11. to tap up –   ,  
; 

12. to Zlatan –  -   , ,  
  . 

II.   
    31 : 

1. ball hog – ,     
       ; 

2. baller – ,    , 
,  ; 

3. ballhead – ,    ; 
4. iron man – «  » – -  

   ,    
   «  »; 

5. iron woman – - ,   
   «  »; 

6. jock – ,    
; 

10. sweatsock – ,   
     ; 

  traceur, judoka  kegler   
    : 

 11. judoka –  – ,  . 
        

;  
12. kegler –  –   ,  

   ; 
13. Traceur –  – ,  , 

   .  
III.     

     
  .    

     
,      
,    2    
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   aholic 

     
  - :  

1. Sportaholic – « » –   

   ;   
2. soccerholic – « » –   

   . 
   

      -  

 . ,    
  -   rooter, 

     бо е ьщи .  
   ,    

,  « »,   –  « » 
( , 2014, . 153). 

  Merriam Webster (Merriam-Webster's 

Collegiate Dictionary, 2003,  p. 452), fan – an enthusiastic 

devotee (as of a sport or a performing art) usually as a spectator -   

  (    

),     .  
     ,   

     fanatic: marked by 

excessive enthusiasm and often intense uncritical devotion) –    

      
  (  ).     

 excessive    
  ,    

      .     
Longman (LDELC, 1992, p. 471)     
« »   : fanatic (often derogatory)  

–  a person who shows very great and often unreasoning keenness 

for something  – ,     
    - .  

   ,    
fan,    ,   , 
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    fanatic,   
  . ,   , 

      
 : 

3. dimplehead –  ,    
   ; 

4.  edhead –    ; 
5.  raker –   ; 

6. fantasier –    ; 
7.  bandwagoner – ,    

       ,  
     ; 

8. clubisian –   ; 
9. fanalyst – - ; 
10. neeker –  ; 

11. puck bunny – ,     
 ,      

.  
     

  ,     
    ,   

     (61).   
    , 

  (31),    
  ,   

,    (14). 
     

 

 ,  ,   
  -   - ,   

 ,   -  

, ,   - 

  - .  
     

  .    
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: 

   (    
–   ); 

   (   
 –   ); 

   ( , 
). 

    

  ,    ,  
-     

   ,   
      

   - .  , 
     

       
.     

  ,    
. .  ( , 1990, .173) ,  

      
   . ,  

skater ( ).      
    ,     

 .     
      ,  
       

,    ,    
  skater  ,    

.    skater   
      

. 
       ,  

   – , 
,  . .  (  ),  
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   (  ) 
     . ,  

 skibob –  

     
          

,      . 
,   . .  (  ) 
    

  ,    
   ( )   

( ),    
.  ,   , 

   ,    
     

   . , 
iron man –  , nordic walking –  

.   
     

  . ,   
 to zlatan,     

  .         
      
,  , ,   

   ,    
 ( , ).  

      141 
     

   : 
 (73 ):  

1. freefall – ; 
2. kiting – ; 
3. rope jumping – ; 
4. sandboarding – ; 
5. slamball – . 

 (22 ): 



83 

1. roll over –  ; 
2. skibob – ; 
3. sledge hockey – - ; 
4. wrong way –  . 

/  (13 ): 
1. bike polo –  ; 
2. football widow –  ; 
3. iron man –  . 

  
 ,     
 -     

     
.   141     
     

 108,  33 –      
    .   : to 

zlatan –  -   , ,  
  ; sweatsock – ,  
     ; 

groundshare – ,      
   . 

    , 
    ,  
 ,     

     
,   , 

 51,7 %, 15,6%  9,2% . 
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THE USAGE OF CONTAMINATION IN MEDIA 

DISCOURSE 

 

The process of contamination represents a productive way of 

word formation in modern English which is characterized by 

expressivity, unusualness and originality. Productivity is proved 

by the active usage of contamination in advertising language, 

media discourse, newspapers, magazines; also in modern English 

literature and other spheres. 

The sudden increase of contaminants was in the 20
th

 century 

and at the beginning of the 21
st
 century. It relates to a growing 

role of mass media outlets, international relations, free 

expression and wide extension of the English language. 

Mass media language has become a mirror of the modern 
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English language in a way. Reinforcement of conciseness in mass 

media language led to its win over sameness, accepted standards 

and platitude. This phenomenon of wordplay is explained by the 

tendency to make the speech more expressive. Wordplay is a kind 

of activity where the concrete practical aims are absent. 

Dynamic processes in a modern word formation become more 

obvious in mass media language as the key tendencies of modern 

language development are determined in this sphere. 

Contamination in mass media is getting an intensive and wide-

scale character whereas not only professional copywriters use it 

in their speech, but usual language speakers also. 

The study addresses the usage of contamination in mass media 

world. The practical significance of the study involves possible 

usage of research results that can give to understand what 

contamination represents and how widely it is used in the 

language of mass media outlets. 

Key words: Contamination, blending, word formation, 

wordplay, media discourse, mass media. 
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  «Mental Floss»,   – 7 

,     20  , 
   .  

     , 
     -   

  ,     
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-  .   ,  

     ,  
   ,  

     
  ,     

. 
    

,   , , coca-

colonization (coca-cola + colonization) – - . 
 ,    

     
,  ,  ,  

,       
    
.  

     
 ,     
  « »,   

 .      
    ,  

    -   
 .     

, :  
- socceroos (soccer + kangaroos) -    

; 
- voluntear (volunteer + tear) - ,   

  ; 
- adultescent (adult + adolescent) -  .  

 . . ,    
    

- .     
  - , -

,    -   
   ( , 2011, . 145): 
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1) -  - Callistope (Callisto + 

Calliope) – ,   ; Ohiowa (Ohio + Iowa) 

-    ;  
2) -  - Delinda (Delia + Linda) – 

; Adriella (Adrienna + Bella) - ,  Armina 

(Ardelia + Wilhelmina) — ;  
3) -  (   ) – 

Brangelina (Brad Pitt + Angelina Jolie) —    
   . 

 -    
     , 

         
 ,    

,   .  
,    ,   

     :  
Eisenhopper (Eisenhower + grasshopper) -  

,       
   .  

   
       

  ,    
 -     

: ashew (as you go up) -   , 
   ; leaverite (leave her right there) 

-   .  
 ,     
  ,  : 

1.   –   
  -  ; 

2.   –    
  ; 

3.   –   
 ,    

   ; 
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4.   –   
    ; 

5.   –   
 . 

  ,    
   ,  

   ,   

    ( , 
2017; , 2013).  ,    

     : 
, , ,   

.     , 
 ,     

   .  , 
   -

 . 
 ,   ,   

 ,    
,  ,     

 .  
   ,     

   ,  
,       

,     .  

    

     
.      

        . 
,     

    ,   
 .  , -   

      
   .  

      
  ,     
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 ,    
      

. 

    
 -  «Mental Floss»,   

,    ,    
,     ,    
    :  

1) ,   : 

This squirrel monkey was the first monkeynaut to fly in space 

and return alive.   

- Monkeynaut (monkey + astronaut) – ,  

   (December, 2015, p. 41). 

What would have happened if Dorian Gray had watched 

YouTube beauty vloggers? 

- Vlogger (video + blogger) - ,   
     -    

 ,  ,    (November, 

2015, p. 8). 

2) ,     
  : 

His name was Tim Burton, and his second project for the 

studio, the one that could give him the credibility to make a big, 

expensive tentpole movie, was right around the corner: 

Beetlejuice. 

- Beetlejuice (bettle + juice) -    
  (October, 2015, p. 29). 

As the clock ticked, Uslan grasped for salable ideas. Then one 

day, he had an epiphany: What about dinosaurs from outer 

space? The kid-friendly lightning bolt resulted in Dinosaucers, a 

1987 animated television series that provided just enough cash to 

get by.   

- Dinosaucers (dinosaur + saucer) –  

   (October, 2015, p. 

29). 
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3) ,     
: 

We characterize them by cultural shifts in fashion (bell-

bottoms!), musical styles (grunge!) and food preferences (kale!). 

- Grunge (grime + slunge) –   , 
    (November, 2015, p. 30). 

FШr ЭСО НТrОМЭШr, LОКr ЭКppОН JШКЧ DКrХТЧР, К аrТЭОr аСШ‘Н 
been pitching a biopic КЛШЮЭ IЬrКОХ‘Ь ПТrЬЭ ПОЦКХО prТЦО ЦТЧТЬЭОr.  

- Biopic (biography + picture) -    

 –  (June, 2015, p. 26). 

4) ,  , : 

Visiting the laundromat meant schlepping to the nearest 

stream or pond—even in the winter.  

- Laundromat (laundry + automat) -   
    (June, 

2015, p. 28). 

5) ,  , : 

Villard de Honnecourt - Inventor of animatronics, the core 

technology ЛОСТЧН TОННв‘Ь ЬОКrТЧРХв ХТПОХТФО НОЦОКЧШr. 
- Animatronics (animation + electronics) - ,  

       
      
 (December, 2015, p. 46). 

TСО SТЦpЬШЧЬ‘ NОН FХКЧНОrЬ‘ “Leftorium” store was fictional 

until a lefty emporium opened in San Francisco in 2008. 

- Leftorium (lefty + emporium) - ,    
   (December, 2015, p. 32). 

6) ,   , 
: 

Today, Swingline staplers are featured in the Cooper-Hewitt 

Smithsonian Design Museum and the Art Institute of Chicago.  

- Swingline (swingle + line) - ,  
  (June, 2015, p. 20). 

Bonanza was a TV show in 1960s that had a theme park until 

2004. 
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Bonanza (banana + bonanza) – 1)  
; 2)   –   (May, 

2015, p. 64). 

 

  ,    
   ,     

,     .  
,     «Mental 

Floss»,      
 ,  : ,   

.  

    
,    

   .  
 ,    

    ,    
, ,   .  
 ,     
     

    ,   
  . 
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DERIVATES FROM ENGLISH INTO RUSSIAN  
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The rendering of proper names is one of the most difficult 

problems any translator comes across while working. Occupying 

the specific position in the particular language system, proper 

names contain lexical, ethnographical, historical and cultural 

aspects. Unlike all the other words, translation of which could be 

found in various dictionaries, translation of proper requires some 

other strategies application. This fact explains the relevance of 

this study for linguists and translators. 

The proper names rendering problem in fiction rises out of 

incorrect and inappropriate translation leading to some proper 

names features loss and translation mistakes and inconsistency, 

which explains significance of the issue.  The question of 

rendering fiction proper names has been considered by different 

translation theorists like E. Breus, A. Bondarenko, D. 

Ermolovich, T. Kazakova etc. 

The aim of the research is to study the most common strategies 

of rendering proper names applied in fiction from English 

language into Russian, namely: transcription, transliteration, 

transposition and cultural replacement. The practical application 

of this research consists of the possibility to use the information 

and the findings as translation recommendations in the teaching 

process and during translation practice. 

Key words: proper name, fiction, strategic choices of rendering, 

transcription, transliteration, transposition and cultural 

replacement. 
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   .   
 ,   
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  ,      

   ;    
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    ,   

   ,  ,   
   ,  
      

«  »  ( ,  2008, . 56). 
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 ,    
    ( , 

, ,   . .),    
     ,    

     
.       

      
   .   

  : Clark- , Hill- , Bin-

, Tonas-   . ( , 2000).  
   ,    

  ,    
  ( , 2001, . 17). 

       
       

 .   
      

    ,  
       

.        
 .  

     
   ,     

 ( , 1985, . 17).  
     

  ,     
     . 

  :  Carry 

Д'Фærɪ]       ,  
Austin['ɔstɪn]   (Merriam Webster‘s Dictionary, 2014); 

    Walpol –  (Vermes, 2003, p. 91). 

 ,  ,  

–      . , 
    

,      
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,      .  
    . ,  

 ,    
    . , 

Mandly –  (  ), Mandly – 

 (  ) ( , 2009, . 15). 

 ,      
 ,     

      
.   ,   
      

 ( ,  ) 
( , 2009).        

     
 .     

    ,  
  : 

 1)      
 ; 2)     

  . 
  -   

 ,    , 
 -  ,   

 .  ,     
     . 

      
  -  .  
      

-  ,   ,  
   ( )   

      . 
  « »    

 ,      
 ;      
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 ,    ( , 2009, . 
18). 

     
   ( , 2001, . 35).  

   ,    
        

   ,     ,   
,  ,   ,   
  ,    

 . 
     64 

     ,   
      

       
 4   :  

1)  (46 %): 

 Gendalf! - ! 

 He hung his hooded cloak on the nearest peg, and 

―Dwalin КЭ вШЮr sОrЯТМО!‖ СО sКТН аТЭС К ХШа ЛШа. -  

    ,     

: « .  !» 

2)    (13 %):  

 ‖TСТs аКs ЦКНО Лв Thror, вШЮr РrКЧНПКЭСОr, TСШrТЧ,‖ СО 
sКТН ТЧ КЧsаОr ЭШ ЭСО НаКrЯОs‘ ОбМТЭОН qЮОsЭТШЧs. -  

 ,  ,  , -    

  . 

 ‖Old Smaug has lived there long enough now to find out 

КЧвЭСТЧР ЭСОrО Тs ЭШ ФЧШа КЛШЮЭ ЭСШsО МКЯОs.‖ -   

   ,     . 

  ,   
,     

        
     . ,  
  ,       
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,    (   

 ). 
3)    (30 %): 

 Bilbo‘s cousins the Sackville-Bagginses were, in fact, 

busy measuring his rooms to see if their own furniture would fit. - 

  , - ,  
      ,  

    . 
 Quite apart from the stones no spider has ever liked being 

called Attercop, and Tomnoddy of course is insulting to 

anybody. -  ,     ;   

«  »,     ,   
 « »  « »   . 

      
    ,  

      
   ,   

     ,  
     ,   

    .  
      

«  » . . . ,  
,   ,     

 (    ,   
). ,    Sackville-Baggins 

     
,  «sack»  «ЛКР»,   

        
 « »  « »,     

  . .,  Sackville-Baggins  
- .      

   ,  
,     



105 

(Fernandes, 2006). 

4)   (11 %): 

 I am Ring-winner and Luckwearer; and I am Barrel-

rider, - went on Bilbo beginning to be pleased with his riddling. - 

     ,      

, —  ,  . 

 ,      
 ,    

 ,   
-  ,    -

 .      
,     
   , 

     
      

.     ,  
     ,  

     . 
,  Luckwearer,    

 «luck»  «аОКrОr»    
       

 « »  « »,      
  ,    

    . 
     

     ,   
    ,  
 ,     

      
 .  

 

 ,     . 
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 –   , 
  ,    

, ,   

.     
   
.     

    ,  
      ,    

   . 
      

       
,  ,  

,   ,  
      
.      

     ,    
       ,  

     .  
      

      (46 

%)     (30 %). 
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