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CASE STUDY AS EFFICIENT TEACHING METHOD  

IN NON LINGUISTIC UNIVERSITIES 
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The article considers using case-study in teaching foreign languages in non-linguistic 

universities. It states that case study as teaching method contributes to professional 

competence development, forming communicative skills and increasing motivation in 

language learning. 

Key words: teaching methods; case-study; professional competences; interactive form of 

teaching; professionally oriented teaching of foreign language. 
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The article deals with the main components of the communication process. The authors 

examine the various forms of business communication style, rigor in the selection of 

vocabulary, reveal the basic concepts of communication and emphasizes in business 

communication. The purpose of the article is for the reader to get acquainted with the 

peculiarities of business communication style, its functions, goals and benefits in the use of 

speech. 

Key words: formal discourse, business communication, business style, distant 

communication, one-way / two-way communication. 

 


