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SEMANTIC MATCHING DURING O. WILDE'S PLAYS TRANSLATION 
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The article is focused on the analysis of semantic matching during the paradox translation 

in O. Wilde's plays, as well as on the analysis of translational transformations accompanying 

the translation from English into Russian, whereby it is possible to draw a conclusion about 

the most common type of translation equivalence using in the process of paradox translating 

in Wilde’s plays. 

Key words: paradox, translational transformations, type of translation equivalence, 

translating of O. Wilde’s plays. 
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,     .  «    

» (  3). 

LADY BRACKNELL. …Algernon is an extremely, I may almost say an 

ostentatiously, eligible young man. He has nothing, but he looks everything. 

What more can one desire? 

 . …    ,   - 

 .     ,         . 

  ? 

   “everything”      

« ».       

,    ,      

  .      

   . 

 : 

DUMBY (with a sigh) Good heavens! How marriage ruins a man! It’s as 

demoralizing as cigarettes, and far more expensive. 

  ).  !     ! 

   ,  ,    . 

 “How marriage ruins a man!” ( : «     

!)  «     !». 

         

  ,         
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 . 

      

(  )   ,       
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        .  

   «   »: 

MRS.ERLYNNE. My dear Windermere, manners before morals! 

 .   ,    

,    . 

       

 “…manners before morals!”,       

,     .  

,   ,    

       

   .     

  –  ,  

      ,  

   .  

,     «  »   

    : 

LADY BASILDON But I will come down with you with pleasure. 

         . 

      

 , ,       

   ,    –  

. 

SIR ROBERT CHILTERN …To succeed one must have wealth. 

         -  

 – , , –  . 

          

 ,  , “succeed”   «  

 ». 
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PURPOSES OF METAPHORIC PRESENTATION OF INFORMATION 

IN POLITICAL DISCOURSE 

 

           

        

       .   

    ,      

           

  . 

 : , ,  ,  

,  , . 

In order to understand purposes of metaphoric presentation of information in politics’ 

public speeches (one part or the USA political discourse) Hillary Clinton’s and Barack 

Obama’s speeches are analyzed in the article. After the analysis an author makes a 

conclusion that due to metaphors orators can grade the acutance of the discussed issues and 

create unreal poetic world view in listeners’ minds. 

Key words: metaphor, metaphorization, political discourse, Hillary Clinton, Barack 

Obama, the USA. 

 


