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THE FORMATION OF THE IMAGE OF CONSUMER IN THE ENGLISH-

LANGUAGE BANNER ADVERTISING DISCOURSE ON THE INTERNET 

 

         

 ,      .  

      , 

      , 

        

        .  

 :  , - , ,  

   

The article covers the features of appeal to the image of consumer in banner advertising 

discourse on the Internet. Key strategies of formation of the image of consumer by reference 

to the concept of advertised product are emphasized, their effect on perception and impact of 

the advertising discourse is determined. 

Keywords: advertising discourse, the Internet advertising, concept, image of consumer in 

advertising  
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      : 

«  »  « ». 

 ,     « »   

       ,  

      

    ,   

          

.  

  ,     

,        

      

       . 

  ,  ,       

  ,     «  

», «  »  «  ».  

  ,    

   : «     

   (  ,   ,    

« »  ),    

    ».  

        

-    UPS, ,    

   : “Taking my business from our basement 

to the world makes me happy. UPS makes me happy. Solutions. Support. 

Services for your growing business. See how UPS can make your business 

happy”.     (make  happy),  

     (  

 )     

.  
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Snickers, ,       ,  

  : “You’re lame (a diva, angry, loopy) when 

you’re hungry. You’re not you when you're hungry. Snickers”  “Eat a Snickers 

and be yourself again”.   ,  , 

   .   

    (a diva)  ,  

 (lame, loopy).  

    ,     

 Snickers      («  –  ,  »), 

  ,     

       

    .  

 ,      , 

  -   ,   

  - ,      

      ,  

    .  

    «   , 

         ,   

      , 

    , 

    » [3: . 95].   

   ,    

      ,  

 IBM “How can you make smarter decisions for your workforce? 

Download you free Ventana Research Report to learn how”. 
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 ,    

  .      

   ,       

   . 

   (    

  businessinsider.com,   

      ) 

   “How can you make smarter decisions for 

your workforce?” ,  ,   

  “IBM Ventana Research Report can help me 

to make smarter decisions”. 

 ,    “you”  

  “your”    

       

     , 

      . 

 ,      

 : «     

,       ,   

». ,    Avon “Avon. We make it easy. You 

make it beautiful”   ,     

,  ,  ,     

.     ,      

 Avon      

 ,  .  

  ,      

,         

       

,   . ,  
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   Maybelline New York “Don’t judge me. Don’t hide 

me. Don’t change me. FITME foundation. Flawless that lets the real you come 

through”.      

 (“don’t judge me”, “don’t hide me”, “don’t change me” –  

“FITME”),         

 ,   ,   

   (“lets the real you come 

through”).  

   “individualism”  “independence”   

  . ,   “The Values 

Americans Live By” . .      

,  ,    : “Here, 

each individual is seen as completely and marvelously unique, that is, totally 

different from all other individuals and, therefore, particularly precious and 

wonderful” («        

,          

    ») [4: . 3]. 

,    Infiniti “If you are not generic and ordinary and 

homogenized you stand out no matter how similar your surroundings. The new 

FX. It can run, but it can’t hide. Infiniti”     

 ,      

 .      

    (“if you are not generic and ordinary and 

homogenized”).  -    

       

 ,        

,    ,   

   (“you stand out no matter how similar 
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your surroundings”).        , 

        Infiniti FX. 

[2: . 146]  

        

,      «    

  ».     

,  ,    eBay   

 : “Only you can make it a comeback”.  ,  

      (  

      

 ),      

    .  

    ,  

     «     

,    ». , ,   

 Canon      

 ( ,   )   

    : “Our laser printers do 

one thing: print. Print like a boss. Canon ImageClass Laser Printers. Printers 

that work the way you do: focused”.  

    Yahoo “your life moves fast. Finally, a site 

that can keep up”       

 : Yahoo   ,     

  .   (   

,    )    

. 

   ,   

        

 « » ,     
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,        . 

       BlackBerry “I 

don’t just use my blackberry for photos and downloads. I use it for real work. 

Arianna Huffington. Editor-in-chief&BlackBerry user. Read more”  

        The Huffington Post 

      

 BlackBerry     ,   

 .  ,   ,  

  « »    , 

        , 

   ,     

   ,      

 . 

 ,  ,     

« »   ,     

     «  »,   

      

 ,   ,   

    .  
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