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SOME OF LINGUISTICS ASPECTS IN ECONOMIC DISCOURSE 
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This article considers the notion of discourse in detail, particularly economic discourse. 

The author considers several definitions of the researched term and conducts a mini-survey: 

where and how economic discourse arises. 

Key words: discourse, text, speech, communication, language 
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FORMATION OF A BUSINESS COMMUNICATION COMPETENCE USING 

INTERACTIVE TECHNOLOGIES FOR BACHELORS STUDYING A FOREIGN 

LANGUAGE 
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The article deals with the problem of a business communication competence formation 

using interactive technologies for bachelors studying a foreign language. The necessity of a 

foreign language business communication competence formation and the usage of interactive 

technologies are explained and justified.  


