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YK 811. 111

C.A. bBypukosa

B.B. bpycakoBa

Poccuiicknii yauBepcureT ApyKObl HAPOA0B

3KOHOMMYECKHWHI JUCKYPC C TIO3UIIAHN
KOTHUTUBHOM JINHTBUCTUKH

Ceco0Hs1  2KOHOMUYecKas —obnacmv  3HAHULL  uepaem
HeMANOBAJNCHYIO PONb 8 JHCU3HU Uelo8eKd, HNOIMOMY ee
HeoOX00UMO paAccMampuéams 60 63aUMOCESA3U C MblULIEHUEM
U 0eamenbHOCmbio yenogexa. Mzmenenus 6 IKOHOMUKe Cmaiu
cocmassaowel NOBCEOHEBHOU JHCUZHU, HMO VEeIuduaen
uHmepec IUHBUCTNUYECKUX UCCLeO08AHUI.

B oannou cmamve npeocmaenensvt paziuunvie oepuruyuu
NOHAMUSL OUCKYPC, IKOHOMUYECKULU OUCKYPC, OMIUYAIOUUEcs]
CNLOJICHOCMbIO U npomugopeuusocmvio. Ommeuaemcs, ymo ¢
RO3UYULL COBPEMEHHBIX N00X0008 OUCKYPC — MO MEKCMm KaK
KOCHUMUBHOe  cobvimue  (codepoicaujee  onpeoeneHHblll
«KOHYenm OelucmeumenbHOCMuy, cucmemy «KOHYenmyaibHo-
CMbICIIOBBIX YCMAHOBOK», KOMOpble GKIYAOM 6 cebs U
UHOUBUOYATIbHBIE, U UCMOpUYECKUe, U 00WecmeeHHble 3HAHUS)
u, 0OHOBPEMEHHO, KOMMYHUKAMUBHOE cobvimue,
«NOSPYICEHHOE 8 JICU3HbY, U aemopa, u yumamensd, U
0bwecmaa 6 yenom.

Aemop paccmampugaem 3KOHOMUYECKUU OUCKYPC 8 KIIoYe
KOZHUMUBHOU JIUHEBUCTNUKU, OCHOBHLIM NOHSMUEM KOMOPOu
ABNAEMCA KOHYENMyanibHas memaghopa uiu memagopuieckast
MoOoenb. Aemop noduepkugaem, 4mo UMeHHO KOHYEenmyaibHAsl
memaghopa  unu  memagopuyeckas  Mooenb  AGNAEMC
cnocobom — ompagiceHuss 00beKmos U AGIeHUs  Mupd
9KOHOMUKU, NO380JAI0OWAsE HAUbONee HNOHAMHBIM 00pA30M
ONUCHIBAMb  9KOHOMUYECKUe  NOHAMUS,  BO3HUKWUE 8
KOHYenmyaubHoOU cucmeme 4eiosexd.

B xo00e uccnedosanus aemop npuxooum K 6b1800y, 4mo



OCHOBHbIMU ~ KOHYENmamu 6  IKOHOMUKEe  SBISAIOMCS:
«IKOHOMUKAY, «GuHancovLy, «MOp2o8ay, «busHecy,
«pockouwiby,  «bedHoCmbY,  Komopvle  NpeoCmasisaon
«IKOHOMUYECKULL MUD» 8 COZHAHUU YeTI08eKA.

B nepcnexmuse npeocmaensiemcs ummepecHviM uzyueHue
IKOHOMUYECKO20 OUCKYPCA C KOSHUMUBHOU MOYKU 3pPeHus,
NOCKONIbKY 30eCb UMeenm MeCmo S3bIK080e OMmpadlceHue
KOZHUMUBHO20 —~ Npoyecca  GOCHPUSAMUS — ONpPeOeNeHHOl
KOHYenmoc@epvli — 3KOHOMUKU, 6 ee OMOeNIbHbIX NPOSLGIEHUSIX
— KOHYenmax, a maxdice IMOYUOHAIbLHOE OMHOUIeHUe K
ONUCHIBAEMOMY — KOHYENnmy, OYEeHKA  OAHHO20  SI8IeHUS,
Gopmuposanue onpeodereHHO20 MHEHUs 00 OnUCbIBAeMOM
cobvimuy  unU  AGIeHUuU, Noodyxucoenue  yumamensi K
onpeoeieHHbIM 0eUCmEUsIM.

Kniouesvie nousimus: Ouckypc, 9KOHOMU4eCKuil OUCKypc,
KOCHUMUBHAS TUHSBUCMUKA, KOHYEeNMYaibHas Memagopa uiu
Memaghopuueckas Mooeinn.

UDC 811.111

S.A. Burikova

V.V. Brusakova

RUDN University, Peoples’ Friendship University of
Russia

ECONOMIC DISCOURSE FROM THE
PERSPECTIVE OF COGNITIVE LINGUISTICS

Today the economic area plays an important role in human
life; therefore, it is necessary to consider it in connection with
human thinking and activity. Economic changes have become
a component of everyday life that increases the interest of
linguistic research.

This article presents different definitions of the term
discourse and economic discourse distinct in their complexity
and controversy. It is highlighted that according to modern



approaches discourse is text as a cognitive event (containing a
definite “concept of reality”, a system of conceptual sense
dispositions which include individual, historical and social
knowledge),and at the same time an event immersed into life,
the author, the reader, the society as a whole.

The author analyzes economic discourse from the
perspective of cognitive linguistics, where the main
phenomenon is a conceptual metaphor or a metaphorical
model. The author notes that it is the conceptual metaphor or
the metaphorical model that is a method of object and
phenomena reflection in economic world. It describes
economic concepts which appeared in the conceptual system
of the person in the most considerable way.

In the study, the author concludes that the basic concepts in
the economy are: "economy”, "finance", "trade", "business",
"luxury", "poverty”, which represent "economic world" in
human consciousness.

In the future, it is interesting to study the economic
discourse from a cognitive point of view, because there is a
linguistic reflection of the cognitive process of perception of a
particular conceptual sphere - economy, its individual
manifestations - concepts, as well as the emotional attitude to
the described concept, the evaluation of this phenomenon, the
formation of a specific opinion on the described event or
phenomenon, pushing the reader to certain actions.

Key words: discourse, economic discourse, cognitive
linguistics, conceptual metaphor or metaphorical model.

Beenenue

B HACTOAIICE BpPEMA OKOHOMHYCCKAsA TEMATHKaA ABJISACTCA
aKTyalbHOH B MHUpE U TpHUBIEKaeT OOJbIIOE BHHUMAaHUE
OOIIECTBEHHOCTH, CpeAcTB MaccoBod uHpopmanuu. Takas
HOMYJSPHOCTh ATOM 00JacTW 3HAHWKM OOYCJIOBJIEHAa HE TOJBKO
pOJIBIO, KOTOPYKO HUIPAaeT B HACTOAINIEE BPEMS JKOHOMHKA B
JKU3HU COLMyMa U Ka)JI0W OTIEIbHOM JTUYHOCTH, HO U B CBA3U C



OTCYTCTBHEM CTAaOMJILHOCTH Pa3BUTHUS SKOHOMHUKHU U ()UHAHCOB.

[Tpoucxonsmre B MHpPE COOBITHS HAIUIH OTPAXEHUE W B
JIMHTBUCTHYECKUX HCCIICIOBAHUAX. CETOJHS SKOHOMHUYECKUM
JIMCKYPC BBICTYIIAET B KAYECTBE O0OBEKTa MHOTHX HCCIIEIOBAHUMH,
B TOM 4YHCIIE B KIIOYe KOTHHTHBHOM JUHIBHCTHKH, H, B
YaCTHOCTH, KOHIICITYAJIbHON MeTadopbl. ITO OOBSICHICTCS TEM,
YTO IIpU MyOJTUYHOM OOCYKICHUH COBPEMEHHBIX SKOHOMHYECKHX
MPOIECCOB  TIOJMUTHKH, OW3HECMEHBI,  KYPHAITUCTBI  JTUOO
CTaparoTCsA 3a0CTPHUTHh IMPOOJEMHBIE BOINPOCHI M MPHUAATh WM
Ooslee CWIIbHOE 3By4YaHHe, Ju0O0, HA00OpOT, MBITAIOTCA
NPUYKPACUTh CHUTYaIMIO, HCIOJb3ysl CpEeIACTBA OOPa3HOCTH,
BIUIOTH 10 AB(EMHU3MOB, KOTOpPHIE IIOMOTAIOT MPEICTaBUTh
TeKylue coObiTusi B Oojee BeironHoMm cBere (Opnoma, 2012;
[Tonomapenko, 2011). Pombp  nOJOOHBIX  NPHUEMOB B
bopMHUpPOBaHHUH COBPEMEHHOTO KOMMYHUKATUBHOI'O
MPOCTPAHCTBA HamOoOJiee TOJHO PACKPBIBAETCA B paMKax
JUCKYypC-aHaJIN3a.

IonsiTHE TUCKYpPCA KAK JUHTBUCTHYECKAS KATEropus

BaxxueitiuM coObITHEM 7S Pa3BUTHUS S3BIKO3HAHUS KOHIA
MPOIIJIOTO — Havajia HBIHEITHETO BEKOB SIBUJIOCH BOSHUKHOBEHUE
KOTHUTUBHOM JIMHTBUCTHKHA, B LEHTPE BHUMAHUS KOTOPOU
HaXOIUTCS S3BIK KaK OOIIMN KOTHUTHUBHBIM MexaHW3M. JlaHHas
HayKa HUCCJIEAYeT MEHTaJbHbIE MPOLECCHI, MPOUCXOAUINE MPU
BOCIIPUSITHH, OCMBICIICHUH i IMO3HAHUU peanbHOM
JNEHCTBUTENILHOCTH CO3HAaHUEM, a TaKkkKe BHIbI M (OPMBI HX
MEHTAJIbHBIX PENPE3CHTALAMN.

OauuM U3 0OBEKTOB W3YYEHHUS KOTHUTHUBHOM IJIMHTBUCTHKHU
ABIIIETCS JTUCKYpPC, KOTOpBIA mosBumics Bo Ppanuuu B 1960-¢
rogsl B paMmKax (paHIy3CKOW IIKOJBl aHajau3a JIUCKypca.
CerogHsi naHHBIi (EHOMEH WCIOJB3YeTCs HE TOJNBKO B
A3bIKO3HAHUM, HO M B T'YMAaHUTApHBIX HaykKax. TeM HE MeEHee
OTIpENIeTICHUsT TIOHATUS «IUCKYPC» B HACTOSIIMH MOMEHT
MPOTUBOPEYUBBI M HEOAHO3HAUHbI. JIMHTBUCTHYECKHE IIKOJIBI,
pa3TUYHbIe HAYKH BKJIAJBIBAIOT B HETO CBOE 3HAUCHHE.

OtoMy BOIIPOCY MOCBSILIEHO MHOECTBO pabot
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OTEYECTBEHHBIX JIMHI'BUCTOB, Takux kak M. JI. Makapos, B.I.
Kapacuk, [O.E. IIpoxopos, B.E. Yepnsasckas, M.}O. Oneuiko, a
TaKke 3apyOeKkHBIX aBTOpoB — ToitHa A. Ban Jleiika, Hopmana
dspxito, Jebopsr Inddpun, Mapuanne B. Moprercen un Jynsst
Oummrnc, Dpuecro Jlakno u lllanrane Mydd u apyrue.

Crnenyer OTMETUTb, YTO TOJIKOBAaHUE TIOHSATHS JIMCKypca
3HAYUTENIPHO  MEHSUIOCh ~ Ha  MPOTSHKEHUM  MOCIEIHUX
necsatwietud. B 1960-e  rogel MOHATHE — «JIUCKYPC»
UCIIONIb30BAJIOCh B KAaYeCTBE CHHOHUMAa TEPMHUHOB «TEKCT» U
«peub». B Hacrosiee Bpemsi AUCKYpC TPaKTYyeTCs C TOYKHU
3peHUs] KOTHUTUBHO-AUCKYPCUBHOW MapaurMbl, MPe1sIoKeHHON
T. Ban /[leiikom, E.C. KyOpskosoi, O.B. AnexcanapoBoid u
npyrumu nuHrsuctamu. Kak ormewaer E.C. KyOpsikoBa, Takoii
MOJIXOJ] TO3BOJISIET paccMaTpUBaTh JUCKYPC HE TOJIBKO C TOYKH
3pEHUs] PEUEBBIX AKTOB U PEUYEBBIX COOBITHI, HO M KaK OCOOYIO
dbopMy pernpe3eHTalMH PA3IUYHBIX BUJIOB 3HAHUS, KOTOpPHIE
OTIPECIISAIOT PEeUYEBbIE CTPATETUH KOMMYHUKAHTOB U BIIUAIOT Ha
BbIOOP KOHKPETHBIX S3BIKOBBIX ()OpPM B Ipoiecce GopMHUpOBaHUS
muckypca (Ky6psikosa, 2000, c.7). B paMkax AaHHOTO MOAXoja
JUCKYpC MOHMMAeTCsl Kak crnoco0 opraHuszanuu MHGopMaluu —
KaK SI3IKOBOM, TaK M BHES3BIKOBOM — B BepOanbHON ¢opme
Tekcta A1 oOMeHa M TIepefayd HHQPOpMAMM Ha OCHOBE
KOHLIETITYaJIbHBIX MPEJCTaBICHUN MOIb30BaTENs A3bIKA. Tak, 1Mo
yrBepxkaennio B.3. JlembsakoBa, «Jluckypc...KOHIICHTPUPYETCS
BOKPYI HEKOTOPOTO OIOPHOTO KOHIIENTa, CO3/AaéT oOumuit
KOHTEKCT, OINHCHIBAIOIINI JCHCTBYIOIIME JIUIA, OOBEKTHI,
00CTOSITENECTBA, COMPOBOXKIAIOIIUE COOBITUS, UX OLICHKY, (poH,
nosicHsrOIIMN coosrTus» (lembsinkos, 1980, c.33).

[TosTOMy BakHas poJib B MPOLECCE AUCKYPCHUBHOTO aHaIM3a
MPUHAJJICKUT TOHATUIO «KOHIIETIT», KOTOpOE B JIaHHOW paboTe
ONpeNeNsieTCsl KaK «OIepaTUBHAsl COJAEpKaTeabHas €IWHULIA
MaMsATH, MEHTAJbHOTO JICKCUKOHA, KOHIIENTYaJTbHONH CUCTEMBI U
s3pika Mo3ra (lingua mentalis)...» (KyOpsixoBa, 2012, c.13).

Takum oOpazoM, ¢ MO3UITUI COBPEMEHHBIX MOIX0I0OB TUCKYPC
— DOTO TEKCT KaKk KOTHUTHUBHOE CcOObITHE (cojepikaliee

11



ONpPENENEHHbI  «KOHLENT  JEUCTBUTEIBHOCTH»,  CHUCTEMY
«KOHIENTYaAJIbHO-CMBICIIOBBIX YCTaHOBOK», KOTOPBIE BKJIIOYAIOT
B ce0s M MHIUBUAYAIbHbIC, U UCTOPUYECKUE, U OOIIECTBEHHbIE
3HaHWUS) U, OJHOBPEMEHHO, KOMMYHHKATHBHOE COOBITHE,
«TOTPYKEHHOE B JKU3Hb», U aBTOpa, U 4YUTaTessl, U oOIIecTBa B
LEJIOM.

IJKOHOMHYECKHI [JUCKYPC B KOTHMTHMBHOH mapagurme
HAYYHOTI'0 3HAHMS

OyHKIUOHUPOBAHUE JUCKypca COOTHOCUTCS CO BCEMH
chepaMu 4eIOBEUECKOMN ACATEIHHOCTH, B TOM YHCIIE U B 00J1aCTH
SKOHOMUKH.

B MHOroumciieHHBIX CIIOBapsiX TIOHATHE <«IKOHOMHUKA
TPAKTYEeTCsl KaK: COBOKYIHOCTb IIPOU3BOJACTBEHHBIX OTHOLIECHUMN
HMCTOPUYECKHU ONPEACICHHOTO croco0a MIPOU3BOJICTBA,
SKOHOMHYECKUN 0a3uc o0IIecTBa; HAPOJHOE XO3SHUCTBO CTPAHbI;
OoTpaciib HayKd, KOTopas Wu3ydaeT (YHKIUOHAIBHBIC WU
OTpacieBbI€ aCIIEKThl SKOHOMUYECKUX OTHOIIECHUI.

Heob6xomguMo OTMETUTH, YTO DKOHOMHUYECKHH JAUCKYPC
SBIISETCS CHEM(PUUIECKUM BHJIOM JMCKYypca U COOOIaeT 3HAHUS
00 DSKOHOMHMYECKHX SIBJICHHUSX, CBOMCTBaX U KauecTBax
sKoHOMUYeCcKuX (eHomeHoB (JluTBuHOB, Matromenko, 2014;
Malyuga, Tomalin, 2014; Ponomarenko, Parshutina, 2016).
HNHTepec K UCCaeI0BAHUIO SKOHOMUYECKOTO JUCKYpCa B JIaHHOU
pabote He ciy4yaeH, MOCKOJIbKY ASKOHOMHUYECKHE HW3MEHECHUS
CTaJM COCTAaBJISIONIECH Halled MOBCEAHEBHOM JKHU3HU U MOITOMY
JIONIIM  CBOMCTBEHHO OOCYXXJaTh BOMPOCHI JIKOHOMHUKH U
Ou3Heca.

HccnenoBanuio 3KOHOMHYECKOTO JUCKypca TMOCBSIIEH P
nuHrBuctuyeckux uccnegopanuil (E. Mnpuenko, M. Jlukyns, E.
JIyr, E.H. Mamora, B. MansueBa, T. MapreHiok, E.
[TerymmHckas, FO. Crenanos, K. TomameBckas u apyrue).

[ToHsiTHE HPKOHOMHYECKHM JHCKYpPC HMMEET HECKOJBKO
nepununmii.  Tak, E.}O.  MaxHumnkas  XapakTepusyer
SKOHOMUYECKHH JIMCKYPC KaK COBOKYITHOCTh BCEX pEUYEBBIX
aKTOB, MWCHOJb3YEMbIX NPH ONHCAHUM U XapaKTEPUCTHKE
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SKOHOMHUYECKHX peanuil. [lo1 5KOHOMHUECKUM JUCKYPCOM aBTOP
MOHMMAET YCTHBIC W MUCHhMEHHBIC (DPArMEHTHI TEKCTA U IENIbIe
TEKCThI, OTpa)karolie SKOHOMUYECKYIO MpakTuky (MaxHuikas,
2002, c. 158).

I[To mMuenuto B. E. YepHsBCKO#, 3KOHOMUYECKUU HUCKYPC
MpEJICTaBIsIeT OO0 CHCTEMY TEKCTOB, OOBCIMHEHHBIX C€IMHOMN
TEMaTHKOI ¥ BO3HUKAIOLIUX B MpOIlecCe KOMMYHUKAIIMU B cepe
ODKOHOMHKH  TIO]  BJIMSHHUEM pa3HOro ponxa  (HakTopos
(9KCTPANMHTBUCTUYECKUX, MPArMaTUYECKUX, COLUOKYIbTYPHBIX
u apyrux) (Yepussckas, 2009, c.152).

Cornacio omnpenenenuto, ganHomy E. I'. IlerymmHckoil —
«OKOHOMHUYECKUHN AMCKYPC MPEJCTABISAET COO0M CO3JaHne TEKCTa
B COBOKYIHOCTH C MpParMaTUYECKUMH, COLMOKYJIbTYPHBIMH,
IICUXOJIOTHYECKUMHU (PaKTOpaMu, 11eJIEHAIPABIEHHOE COLUAIbHOE
JIEHCTBHE, BKIIIOYAIOIIEE B3aUMOJCHCTBUE JIFOJIEHM U MEXaHU3MBbI
WX CO3HAHUSI — KOTHUTUBHBIE MPOIIECCHI.

«Ilog 3KOHOMHUYECKUM JIUCKYPCOM COBPEMEHHUKA
MOHMMAETCS pEYeBO€ IPOU3BEIECHUE, TEKCT COBPEMEHHUKA,
OTPKAIOIMIUKN KOHUENTYaTINU3aluil0 3KOHOMHYECKUX pealluid, B
COBOKYITHOCTH C IKCTPAJUHTBUCTUYECKUMH, TPArMaTUYECKUMH,
COIIMOKYJIbTYPHBIMU, MICUXOJIOTHYECKUMHU, u JIpYyruMu
(dakTopaMy, CYIIECTBEHHBIMU [UIsl B3aUMOJEWUCTBUSA JIOJEH U
MexaHu3MOB ux co3Hanus» (Tomamesckast, 2000, c.25).

O060061mMB pa3aTU4HbIE TOHUMAHUS 5 KOHOMUYECKOTO TUCKYpCa,
SA3BIKOBE/IbI BBIJICISAIOT JIBa KIIFOUEBBIX MOJAXO0JA K OMPENEIECHUIO
MOHSATHUSL  «IKOHOMHYECKHH guckypc». CorjmacHo mepBoMy
HaIpPAaBJICHUIO Y)KOHOMUYECKUHN AUCKYPC — ITO CUCTEMA TEKCTOB,
KOTOpbIE BO3HUKAIOT II0J] BIUSHHEM pPa3IUYHBIX (PAKTOPOB
(9KCTPANTMHTBUCTUYECKUX, MPArMAaTUYECKUX, COIUOKYIbTYPHBIX
U J1p.) U 00BEAMHEHBI OJJHOW TEMATHKOM.

B cBere BrOporo mnoaxoma SKOHOMHYECKHM AMCKYpC
MPEACTaeT Kak KOMMYHHKATHBHOE COOBITHE, KaK MHTETpaTHBHAS
COBOKYITHOCTh OTJICTbHBIX KOMMYHHUKATHBHBIX aKTOB B cdepe
SKOHOMMKH.

[IpencraBisieTcss MHTEPECHBIM H3YYEHHE HKOHOMUYECKOTO
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JUCKypca ¢ KOTHUTUBHON TOUKH 3PEHHUS, TOCKOJIbKY 3/16Ch UMEET
MECTO  SI3BIKOBOE  OTPa)XCHHWE  KOTHUTHBHOTO  IIpoliecca
BOCTIPUATHUS ONPEICICHHON KOHLENTOCHEPhl — S3KOHOMHUKH, B €€
OTJENbHBIX MPOSBICHUSAX — KOHIIETITAX, a TAK)KE HYMOIMOHAIBHOE
OTHOIIEHHE K ONHCHIBAEMOMY KOHIICNTY, OII€HKa JaHHOTO
SBICHUA,  (OPMHPOBAHUE  ONPEACICHHOTO  MHEHHS 00
OMKCHIBAEMOM COOBITUU WJIM SIBICHHUH, MOOYXKACHUE YUTATENs K
ONPEACICHHBIM JEHCTBUSM.

OCHOBHBIMH ~ KOHLIETITAMH B DKOHOMHUKE  SIBJISIFOTCS:
«OKOHOMUKaY», «(PUHAHCHI», «TOPTOBIID», «OM3HEC», «POCKOIIbY,
«OeIHOCThY», KOTOpbIE MPEACTABIAIOT «IKOHOMUYECKUI MHP» B
CO3HAHUH YEIIOBEKA.

Konnentst pEeNpe3eHTUPYIOTCS MOCPEACTBOM
KOHLENTYaIbHBIX MeTapop WIM METaQOpPUUYECKUX MOJEIeH.
Metadopa paccmarpuBaeTcsi Kak «BHJIEHHE OIHOTO OOBEKTa
4yepe3 APYrodl m B 3TOM CMBICIIE SBISIETCS OJHUM M3 CIIOCOOOB
pernpe3eHTaluu 3HaHus B s13bIkoBoi popme» (KybOpsikosa, 1996,
c.25).

PaccMoTpuM mpumepsl UCHONB30BAHUS  KOHLENTYaJlbHBIX
MeTadop, IPeICTABIAIONINX KOHIIENT «0oraTcTBo». MaTtepuaiom
JUIS ~ WCCIICZIOBAHUS  TOCIHYXWIM  CTaTbM  SKOHOMHUYECKOMH
HAIpaBICHHOCTH U3 M3BECTHOTO OPUTAHCKOTO MEPHUOTUIECKOTO
m3ganus, “The Financial Times”. KoHienr «0orarcrsoy
(WEALTH) sBnsercst ogHUM M3 Ba)XXHBIX KOHLENTOB, MOTOMY
YTO XapaKTEPEeH JJIs1 MHOTUX aCIEeKTOB YEJIOBEYECKOI0 OBITHS.

CornacHo ompezeneHusM, mnpenacraBieHHsiv B Oxford
Dictionary online, Wealth is: 1) “an abundance of valuable
possessions or money”; 2) “the state of being rich; material
prosperity”; 3) “Plentiful supplies of a particular resource”; 4)
“well-being” (Oxford Dictionary online, 2017).

B cBoio ouepens Cambridge Dictionary Online, ngaer
cnenyromyto nedunumuio Wealth is: 1) “a large amount of
money or valuable possessions that someone has”; 2) “a large
amount of something good” (Cambridge Dictionary Online,
2017).

14



Takum  oOpasoM, uACH, TMEpeJaBaeMyld  KOHIIETITOM
«OoraTcTBO» MOXKHO 0003HAUUTH CIEAYIOUIMM O0pa3oM: «3TO
npouBeTaHue U Ojaromoigyyue, K KOTOPOMY CTpeMsTcsS U
KOTOPOT'O OYEHB XOTST JOCTHYB.

Jlanee  paccMOTpuUM  NpUMEpPbI, KOTOpPbIE  PEaTU3yIOT
koHuenryanbHyto moaens BUSINESS IS WEALTH.

Hampumep, “Fed gravy train picks up the speed” (The
Financial Times, 2012). Beipaxenue “gravy train”, o3Hayaer
MO3UTUBHBIC YCIOBUS U OJaronpusTHOE Pa3BUTHE OMPEIEICHHOMN
chepsl Om3Heca. ABTOPBI YaCTO CTPOSAT 3aroJIOBOK C ITHUM
dpazeonoru3zmMom, co3iaBas MeTapOpPUUYECKHE CpPAaBHEHUS C
JBUKEHUEM I10€3/1a, IOJYEPKHUBAIOUINE pa3BUTHE (UHAHCOBO
OJaronpusATHON CUTYaIUH.

B orpeiBke “LENOVO is the best company in the world at
balancing innovation and efficiency. Chinese firm so far to have
developed world-class marketing skills. Big Blue’s former PC
division is now a cash cow, Mr Yang declares, smiling broadly.
So too is the Chinese market, where the firm has a vast
distribution network and universal brand awareness: “We have
two cash cows” (The Financial Times, 2013).

Beipaxxenue “cash cow” ucnomnb3yercss 1Ba pasza. B mepsblit
pa3 3To pupma, KOTOopasi MPUHOCUT JOXOM, a BTOPOH pa3 aBTop,
TOBOPS O IBYX TOBapax, UMEET B BUJIY U MEPCIEKTUBHYIO GUPMY,
W TIEpCIEKTUBHBIM KUTANCKUM pBIHOK. M, cienoBaTensHo,
COYeTaHHUEe 3TUX JABYX (haKTOpOB 0OELIAtOT BHICOKUI T0XO/I.

Taxkum oOpazom, CYILIECTBYIOT BBIPa)KCHMS,
MaHU(ECTUPYIOIUE  HUCCIETYyEeMBbIi  KOHILIENT IOCPEACTBOM
KOHIIETITYaIbHBIX MeTadop.

BriBoabI

B 3axmouenue criegyer OTMETUTh, YTO NMOHMMaHUE TepMHUHA
«OKOHOMHYECKHHA TUCKYpPC» B COBPEMEHHBIX YCIOBUAX TECHO
CBS3aHO C KOTHUTUBHBIMH WCCIICJAOBAHUSMH, TJC JJTaHHBIN
deHoMeH omnpeaenseTcd, Kak peYeMBICIUTENIbHOE OTpakeHHe
OIHOM M3  OCHOBHBIX cdep  AESITeIbHOCTH  4YeJIOBEKa.
DKOHOMHUYECKHE SBJICHHS UM COOBITHS  PENpe3eHTHUPYIOTCS
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MOCPECTBOM KOHIIENTYAIBHBIX MeTadop WU MeTadOpHUECKUX
Mozelel. Mcnonb3oBaHue NaHHOIO Marepuala Ipu MOATOTOBKE
SKOHOMHUCTOB — HENPEMEHHOE YycjoBHe (OpMUPOBaHUS HE
TOJILKO COOCTBEHHO MpodeccHoHALHOTO Oaraka 3HAHWM, HO U
MEXaHU3MOB WX O(MPEKTUBHONW aKTyad3alid B  JIIOOBIX
curyanusx mnpodeccuonanpHoro obmenus ([ecarosa, 2016;
Mautora, 2010).
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YK 372.881

A.I'. UBaHoBa

JI.LA. KacumoBa

Poccuiicknii yauBepcuTeT ApyKObl HAPOA0B

KOHLENTYAJIbHASI META®OPA B OBYYEHUH
AHTJIMACKOMY SI3BIKY (HA MATEPHAJIE IOBECTH
JUKEPOMA K. TKEPOMA)

Cmamus nocesujenda UCCNe008aAHUIO npoo.emol
KOHYenmyaubHou Mmemagopvl u ee poau 6  U3VHeHUul
unocmpannoeo  asvika. Coenacho eunomesze  UCCIEO08AHUS,
AHAIU3 KOHYENMyaibHOU Mema@opvl HA YPOKAX UHOCMPAHHO2O
A3bIKA UMeem 3HAYUMENbHbIN TUH2B00UOAKMUYECKUL NOMEHYUAT
u cnocobocmeyem nosviutenuio 3ppexmusHocmu - yuebHo2o
npoyecca. B cmamve  amanusupylomcs credyiowjue munvl
U3yuaemMoco s6NeHUs: CMpYKmypHvie Mmemaghopvl, memaghopvi
nepeoauu, OpuUeHMayuoHHvle Memaghopsl, OHMOIOSUHECKUE
Mmemaghopul, memagopa «KOHmMeuHep».

Aemop danHou cmambvu paccmampusaem si36IK08ble CpeoCcmada
0J1s1 CO30aHUsL KOHYENnMYaibHOU Memagopwl, a maxaice nposooum
amanus  UH2B0OUOAKMUYECKO20 — NOMEHYUANd — U3y4aemozo
sAeNeHuss Ha mamepuane npumepe nogecmu Jocepoma K.
Ibicepoma  «Tpoe 6 nooke, me cuumas cobaxuy. Beuody
nedazoeuyecKkoll HanpaeieHHOCMU UCCLe008AHUSL UCNONb308ANCS
aA0anmupoBanHvlil 8APUAHM, NPEOHAZHAYEHHBIU Ol YYAUUXCAL.
Onupasce Ha meopemuyecKuli mamepuan, OblLIU PACCMOMPEHbl
PA3HO0Opa3zHble  NpuUMepbl  UCHONb308AHUSL  KOHYENmyaibHOU
Memagopvl U NPOAHATUZUPOBAHLL ee  (DYHKYUOHUPOBAHUe 6
mexcme. Ha ocnoee nonyueHHuIX uccie0osanuti asmop 6blsagull
JIUH2B0OUOAKMUYECKUL NOMEHYUAT KOHYENMYalbHOU Memaghopbsl
U npuuien K bl800y, 4Mo AHAIU3 OAHHO2O (PEHOMEHA 6 PAMKAX
U3YYeHUs Umepamypvl HA UHOCMPAHHOM A3blKe NO380J5Aem
yuawumcs bonee noiHo u 21yO60Ko NOHAMb CYMb NPOU3BEOeHUS,
8bIABUMb NPUYUHBI, 00YCABIUBAIOWUE OMHOUEHUE 2ePOes U UX
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oeticmeusi, a Makdce OMHOUWIEHUS. A8Mopa K  2eposim
npou3eedeHusl.

Uzyuenue uHOA3LINHO2O JUMEPAMYPHOSO NPOU3BEOCHUS HA
OCHOBe KOHYENMyaibHbIX Memagop CMUMyIupyem paseumue
MBICTUMENbHBIX CNOCOOHOCMEN U3VHAIOWUX UHOCMPAHHDIL A3bIK,
npuyuaem K Kyibmype KpUmuyeckoeo MblulleHus U noOHUMaem
Ha KAYecmeeHHO UHOU YPOBEHb  pA3GUmMus 6 UYeiom U
KOMMYHUKAMUBHBIX HABLIKOB 8 YACHOCTU.

Kniouesvie  cnosa:  KoHyenmyanibHas memagopa,
KOCHUMUBHBIUL ~ N00X00,  MbluileHue,  KOSHUYUU,  KOHYenm,
KOHYenmocgepa.

UDC 372.881

A.G. lvanova

D.l. Kasimova

RUDN University, Peoples’ Friendship University of
Russia

CONCEPTUAL METAPHOR IN TEACHING ENGLISH
(ON THE BASIS OF THE NOVEL BY JEROME K.
JEROME)

The article examines the problem of conceptual metaphor and
its role in learning a foreign language. Interpreting a foreign-
language literary work on the basis of the conceptual metaphor
enhances the mental abilities of the foreign language students.

According to the hypothesis of the study, conceptual metaphor
analysis applied at the foreign language lessons has significant
linguo-didactic value and enhances the educational efficiency.
The following types of metaphors are studied in the present
article: structural metaphors, conduit metaphors, orientational
metaphors, ontological metaphors and container metaphors. The
author of this article considers the language tools used for the
conceptual metaphor creation.

The linguo-didactic value of the studied phenomenon is
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analyzed on the basis of the novel by Jerome K. Jerome «Three
Men in a Boat (To Say Nothing of the Dog)». Since the
conceptual metaphor is examined as an educational tool, we
analyze the above-mentioned phenomenon on the basis of
adapted version that is designed for English learners. A variety of
conceptual metaphor examples and their functioning within the
text were studied in the terms of the theoretical data collected in
the article. Having analyzed the problem the author distinguishes
the linguo-didactic value of the conceptual metaphors and also
comes to the conclusion that the phenomenon analysis enhances
the study of literary works in a foreign language. The conceptual
metaphor analysis allows students to understand the essence of
the literary work more fully and deeply, as well as to identify the
reasons for relations that are established between the characters,
the characters’ actions, and also clear up the author’s attitude
towards the characters.

This approach accustoms the students to critical thinking and
raises fundamentally the developmental level in general and
communicative skills in particular.

Keywords: conceptual metaphor, cognitive approach,
thinking, cognition, concept, sphere of concepts.

BBenenue

HccrenoBarend OTMEYAOT, 4YTO B HACTOSIIEe BpeMs B
JUHTBUCTUKE HAOIIOAAeTCs MpoIecC MepecMOoTpa MO3HIMMA IO
BOIIPOCAaM COOTHOIICHHS $3bIKAa W MBIIUICHUS, S3BIKOBOTO
OTPaKEHMsI PEATbHOCTH. OTH TMPOLECChl HEMOCPEACTBEHHO
3aTparuBaloT Meradopy — OAHY u3 HauOoyiee JIeTaabHO
M3YYEHHBIX, HO HEM3MEHHO BBI3BIBAIOIINX MHTEpeC, QUTYpP peuu.
Mertadopa HEe OorpaHMYHMBAECTCS OIHOW JIHIIH S3BIKOBOU Chepoi,
TO ecTh cdepoit nekcuku. [Iporecchl, TPOUCXOIAIIHNE B
MBIIUICHAM ~ YEJIOBeKa, TakKe B 3HAYUTEIBHOH CTENeHHU
metadopuunbl (Jlakopd, Ixoncon, 2004). To, uTo S3BIK
SBIIIETCS KaK OCHOBHBIM M IPEUMYIIECTBEHHBIM CIOCOOOM
dukcanuu 3HaHUN 00 OKPYXKAIOIIEM MHpPE, TaK U UCTOUHUKOM U
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CPEACTBOM H3YYEHHUS pe3yJbTaTOB IO3HAHUS, [O3BOJSET
MOCTaBUTh BOIIPOC O POJIU MeTa(opbl B M3yUYEHUH AHTIIMHACKOTO
A3bIKa Kak MHOCTpaHHOro. BooOmie, cpeacrBa oOpa3HOCTH B
J1000M  BBICOKOPAa3BUTOM  SI3bIKE  HEHUCYEPIAEeMBbl, WU,
COOTBETCTBEHHO, 3HAYMMOCTb TAKUX CPEACTB JUIsl IOJIHOLCHHOM
S3BIKOBOM  TMOJATOTOBKH  CIEHUAIUCTOB  pa3HBIX  cdep
JeATEeILHOCTH HENb3s nepeonieHuTh (Manaxoga, 2006).

HccnenoBanue npodiaemMsbl

[TpunsaTo paccmarpuBath MeTadopy HE KaK €AMHUYHBIM U
U30JIMPOBAaHHBI  ()EHOMEH, HO KaK OOBEKT  CII0KHOTO
KOMMYHHKaTHUBHO-MBICIUTENILHOTO ~ IIPOCTPAHCTBA,  KOTOPBIii
OTHOCUTCSI K 00JacTsIM 3MOLMOHAJIBHOTO MO0 COLMAIBbHOTO
onbiTa. Takum 0O0Opa3oM, CIOXKHBIE W  HEMNOCPEICTBEHHO He
HaOMo1aeMble  OOBEKTHI, OTHOCSIIMECS K  MBICIUTEIbHBIM
IPOCTPAHCTBAM, pPEATU3YyIOTCS B IpOLIECCe IO3HAHUSA uepes3
metadopy. Tak, ciop meradoprueckn CpaBHUBACTCS C BOWHOM,
chepa SKOHOMUKM M TOJIMTUKA C UIrPaMH, CHOPTHUBHBIMU
COPEBHOBAaHMSIMH M T.I. JpyruMu cioBaMu, TpU peau3aliu
NOJOOHBIX KOHIENTYaJIbHBIX METa(Op OCYIIECTBIIAETCS MEPEHOC
HETOCPEACTBEHHO HAOII0AaeMOT0 MBICIHTEIHHOTO MPOCTPAHCTBA
Ha HEMOCPeACTBEHHO He HabIogaeMoe, KOTOpoe, B CBOIO
ouepenb, B JAaHHOM TpOIecce KOHIENTYU3UPYyeTcs W
CTAaHOBUTCS  4YacThl0  OOIIEH  KOHLENTYaJbHOM  CHUCTEMBI
oTaenbHOM s3pikoBoM obOmmoctn (Malakhova, 2016). Crout
3aMEeTUTh, YTO OJHO U TO € MBICIUTEIbHOE IPOCTPAHCTBO
MOXET OBITh pEaJM30BaHO B OJHOW WIM  HECKOJBKUX
KOHIeNnTyanbHbIX MeTadopax (Ilnexanosa, 2003).

B Tteopun konuentyaiabHOW Mertadopsl [Jx. Jlakodpdom u
M./I)xoHcoHOM, a Takxke M. TepHepom ObLTM BBeIEHBI TakHe
MOHATHUS KaK 00JIacThb-MCTOYHUK (source domain) u o06sacTh-
MUIIEeHB/TIeNb (target domain). OO1acTb-UCTOYHUK SIBIISAETCS
0a30BbIM MTOHITHEM, CTUMYJIOM JIJIsl BOSHUKHOBEHHSI BTOPUYHOTO,
POM3BOJIHOTO 3HAa4YeHUs, KOTOpoe, B  pe3yibTare
MeTaopruIecKoro MepeHoca, CTPYKTYpHpPYyeT 00JIacTb-MHUIIICHB.
TpaguunoHHO  OOJIACTH-UCTOYHHMK  HpEACTaBIsieT  coOOi
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HENOCPEJICTBEHHO Ha0II0/1aeMoe sIBJICHUE, KOHKPETHOE TOHATHE,
JOCTYITHOE TIPSIMOMY (PU3HUYECKOMY OTIBITY, a 00JIaCTh-MHIIICHb, B
CBOIO O4Yepelb, MPUHAMICKUT KIAcCy aOCTPaKTHBIX MOHSATHUH,
HEJOCTYIHBIX MPSIMOMY (PU3NYECKOMY OMBITY. Takum 00pazom,
KOHIeNTyalnbHass MeTadopa BbIIeNAeT Hauboiee BaKHbIE
MPU3HAKK KOHIIENTAa, M HapsAay C OTUM, OJHO U TO XK€
a0CTpaKkTHOE SIBJICHHE MOXET OBITh BBIPAXKEHO PA3TUYHBIMU
KOHIIETITYaJIbHBIMH MeTa(pOpaMu.

B mannoit pabore paccmaTtpuBaercs npobiema Metapopuku B
noeectn Jlxepoma K. Jxxepoma «Tpoe B noake, He cuuTas
co0aku» (amanTUPOBAaHHBIM BapUAHT) C OMOPOW HA TEOPHUIO
Ixopmxka Jlakodda. Jlakodd BHEC HEOUECHUMBIM BKIAT B

pa3BUTHE TEOpUU KOHIIENTYyalnbHOH MeTadophl, KOTOpas
npefcTaeT Kak oOpa3Has MOJAETb, IOCPEICTBOM KOTOPOid
CTPYKTYpPUPYIOTCS u YIIOPSII0UUBACTCS OKpY’Karolas

JeHCTBUTENILHOCTh, (OpPMHUpPYETCS TOBEACHHE W JICHCTBUS.
[leHHOCTh M3YY€HHUS KOHLENTYyalbHOW MeTadopbl HAa MpUMeEpax
XYyJOKECTBEHHOM JIUTEpaTyphl 3aKJIOYaeTcs B TOM, 4YTO
NONOOHBIN aHamM3 JaeT HaM BO3MOXKHOCTh TJIyO)Ke U Jierye
noHATH TpousBeneHue. Iloectb «Tpoe B Jogke, He cuMTas
co0aku» IIMPOKO MCCIEJOBAHO B IUIAHE TPATUIIMOHHOTO
(YHKIIMOHAIBHO-CTHJINCTUYECKOTO  MMOoAXoJa K  MeTadope.
3amadyedl Ke€ HACTOSILEr0 HCCIEJOBaHMs, B CBOK OYEpE.D,
SBJISICTCSl aHANIM3 pealn3allud KOHIENTyalbHOW meTtadopsl. B
CTaThe paccMaTpuBaercs HE CTOJIBKO U3y4EHHE
(GYHKIMOHUPOBAHUS MeTagopbl B €€ IIUPOKOM TOHUMAaHUH,
CKOJIBKO €€ KOHILENTYaJIbHOE COJEp)KaHWEe M TO, KakK ITO
coJiepsKaHue KOHCTPYUpPYeTCsl (MCXOAHBIM KOHIENT, KOHIIEIT-
1eTIb).

B mpoussenenun «Tpoe B jojake, HE cuuTas coOaK» 4acTo
UCTIONB3YETCSI MPUEM  TepCOHH(UKAIUN  (aHTpormoMopdHas
MeTtadopa), KOTopass BO3HHUKAET, KOTJIa OTBJICUECHHBIE TMOHATHUS,
JKUBOTHBIE, MPEAMETHI MPEACTAOT B O0pa3e ueloBeKa, W 3a
TaKOBbIMM NIPU3HAIOTCS  YEJIOBEYECKUE CBoWcTBA. J[epom
UCTIONB3YET MEePCOHU(MUKAIMIO KaK IS CO3JaHUS KOMHYECKOM
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CUTYallUH, Tak W Aud HO3THYECKOTO OIHCaHMS
(mepconuunmpyroTes ema, 3yOHas IIeTKa, Jieca IS YIOYKH,
J0/IKa, YalHUK, TOPO/a U TOMY I10OJ00HOE).

[lepconn¢ukanusi JEKUT B OCHOBE CIICAYIOUIETO KOHIIETITA:
«Belllb, IpeAMeT OblTa — uYesoBeK» (MpUYéM, Kak MpaBUIIo,
KOBapHBIA). Jta MeTtadopa mpeacraBieHa B pacCMaTPHUBAEMOM
OPOM3BEACHUUM B  MHOIOYHCIEHHBIX M pa3HOOOpa3HbIX
BeIpakeHUsX, Hanpumep: “I always think that I am doing too
much work. It is not because | do not like work. I do like it. (...) I
can sit and look at it for hours. You cannot give me too much
work. I like to collect it. My study is full of it.”

[TonsiTHE «pabOTHI» 3a4aCTYIO HEPA3PBIBHO CBSI3aHO C TPYIOM
(KaKk TpaBWIIO, TSKENBIM), YTO OTPaKaeTcs B CIEAYIOIUX
BeipaxkeHusix: work hard, backbreaking work, work like a horse,
to get tired of working ‘TpyauTbcs B moTe Juia, KaTOPKHBIN
TpyZ, paboTaTh Kak JIOMOBas JIOIIAAb, YCTaTb OT paOoThl’. A B
JaHHOM CJy4yae KOHLENT  paboma — (msadxcenviii) mpyo
MIPOTUBOINOJIOXKEH KOHLENTY IOBECTBOBATENS paboma — docye.
3aHATHE  JOCYrOM  IPEANOoJIaraeT  HEKOTOpble  yCHIIHA
(yMcTBeHHBIE, (U3MYECKHE), HO HE B TakoM o00beMe, Kak
TpeOyeTcst Uil  BBINOJHEHMS palboThl. Takke KOMUYHO
HAJIOXKEHHE KOHIIETITa OepexcHOCmb 6 pabome — aKKypamuoe
6blNOJIHEHUE pa607’l’lbl Ha KOHICIIT ITOBCCTBOBATCIIA 6€p€9fCHOCI11b
6 pabome — coxpaneHue pabomvl 8 NEPEO30AHHOM GUOE.

[ToMumMo  BbIIIEONIHMCAHHBIX  KOHIENTOc(ep, abCcTpakTHOE
NOHATHE paboma paccMaTpUBAEeTCid Kak CaMOOBJEIOLIast
CYIIHOCTb, T.€. UCHOJB3yeTcsl oHTojoruueckas meragpopa (You
cannot give me too much work. 1 like to collect it. My study is
full of it.). Bocnpusitue KoHIENTYyalbHOH MeTadopbl paboma
ecmb CywyHOcmb TIO3BOJIIET HaM KiacCU(ULIMPOBATH, CUUTATH,
aHAJTM3UPOBaTh U MPOBOAMUTH MPOUUE MOJOOHBIE ONEpPAUH HaJ
a0CTPaKTHBIM MTOHATHEM, a 3HAYUT, PACCYKIATh O HEM.

“It was a glorious morning, late spring or early summer, as
you care to take it, when grass and leaves are blushing to a deeper
green; and the year seems like a fair young maid, whose
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womanhood comes to the end.”

B BhlconucaHHOM TpHMeEpe KOHIENITyallbHAs MeTadopa
COCTOMT M3 CIEAYIOUUX COCTABIAIOIINUX: OO0JaCTh-UCTOYHHUK
603pacm (MOJIOJOCTh) HaKJIaJbIBACTCSI HAa 00JIACTh — IIelb
no30Hee Jlemo, 4YTO TMOPOXKAAeT KOHIENTYyalbHYIO MeTadopy
«T103]IHEE JIETO — 3TO MOJIOZAsl IEBYIIKA, Ubs KEHCKasl 3pElIOCTh
CKOPO MpOon&T». 37ech eCTh TAaKXKe JIeTKas UPOHUS O TOM, YTO
JIEBYILKA, HE BbIJIaHHAs B IOHOCTU 3aMyX, YK€ B MOJOJOCTHU
OyIeT BOCIIPUHUMATHCS «CTapOM IEBOI.

BriBoabI

Metadopa mnpencraBisier coboil  00pazHyH0  MOJEIb,
IIOCPEACTBOM KOTOPOM CTPYKTYPUPYETCS M YHOPSAIOYUBAETCS
OKpYXKarolllas JeHCTBUTEIbHOCTh, (OPMHUPYIOTCA TOBEACHHE U
neiictus. VccnemoBaHue KOHLENTYalbHOW MeTadopbl  Kak
HEOTHEMJIEMON EAMHMIIBI PEYd  MpH HM3YUYEHUHU Ha YpOKax
MHOCTPAHHOI'O fA3bIKAa JIUTEPATypHOrO MPOU3BEICHUS MO3BOJISET
yuammcs  6ornee  TIyOOKO TMOHSATh CMBICT — H3Yy4aeMOro
MPOU3BENICHUS, OTHOIICHUSI MEXIy TeposIMU U, COOCTBEHHO,
OTHOIIEHHE aBTopa K TeposM u T.A. [lpm aHanmze
KOHIENTYyalbHOH MeTa(opsl B MPOLECCE U3YUEHUs JINTEpaTyphbl
HA WHOCTPAHHOM SI3bIKE OTIOpa Ha TaKHUe MOHATHUS, KaK «00JIacTh-
UCTOYHUK», «OOJacTh-LIeNb», «KOHLENT», «KOHIEenTopcepar
MO3BOJISIET YUTATESIM OTBETUTH Ha CIIEAYIONIHEe BOMPOCh: «Uem
00yCJIOBJIGHO TIOBe/leHHe repoeB, wux nehctBus? Kaxkas
B3aMMOCBS3b BO3HUKAET MEXKAYy CIOBaMH Teposi MU €ro
MHUPOOILYILIEHUEM, a Takxke aeucTBusmMu?». Takum o0paszom,
caMo sIBIIEHHE KOHIIETITyaJIbHON MeTadopsl mpeacTaBisier coboit
Hekoe mnojnolue aicbepra: Te MeTadopUyuecKHue S3bIKOBHIE
€MHUIIBI, KOTOpble (PYHKIIMOHUPYIOT B pEUYH — BEPXHAS YaCTh
alicbepra, a B OCHOBaHHUU aiicOepra JEKUT K04 K TOHUMaHUIO,
KaK (pOPMHPYIOTCSI 3TH S3BIKOBBIE €IUHUIIBI, KAKOW TITyOUHHBIN
CMBICI B HHX 3aJlokeH. Mccriemyss ocHOBaHWe aiicOepra, Mbl
UCClIeTyeM KOHIENTyaIbHy0 MeTadopy.

Ha npumepe mosectu «Tpoe B joake, HE cuuTas cOOAKK»
UCIIONIb30BaHUE aHAIM3a KOHIENTYyalbHOW MeTadophl MO3BOJISET
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Oosiee TAyOOKO W TOJHO OOCYAWUTHh C YYalIUMHUCA TNPUYUHBI
JICUCTBUIA IepOEB M KX IOBEICHHUE, B TOM YHUCIE KOMUYECKHUE
CUTyallud, BO3HMKAIONIME BCJIEACTBUE TPAAUIMOHHOIO JJIs
MOBECTH KOHIIENTA «BEIIb, MPEIMET ObITa — YEIOBEK » (MPUIEM,
KaK TPaBWJIO, KOBAPHBIN) WJIM K€ BCIICICTBHE HECOOTBETCTBUS
KOHIIenToc(hep repoes.

Jluteparypa
1. AbakymoBa O.b. SI3bIkOBas KapTHHa MHUpPAa U S3BIKOBBIE
crepeotunsl // SI3pik 1 kKommyHHKanws. Bem.XI|. — Open:

OpioBckutii roc. yH-T, 2003.

2. ApytionoBa H.JI. Meradopa u muckypc // Teopus
metadopsl. — M.: IIporpecc, 1990.

3. Tabenr A.A. BepOanmszamus KOHIENTa «rOpol» B pPOMaHe
Ixeka Kepyaka “The Town and the City” // T'oponckas
KyJlbTypa U TOpoJ B KynbType. Marepuansl Beepoccuiickon
Hay4yHO-TIpakTHueckor koHepenuuu. [lox penakuueit C. B.
ConoBbeBoil. — Camapa: Camapckuil TrocyaapCTBEHHBIH
UHCTUTYT KynbTypbl, 2013. — C. 154-158.

4. Jlakopd k., xoncon M. Metadopsl, KOTOPHIMU MBI
xuBeM. — M.: Equtopuan YPCC, 2004.

5. JlutBunoB A.B., HUBonuna T.B. MerakorHuius: MNOHATHE,
CTPYKTYpa, CBSI3b C MHTEIUICKTYaJIbHbBIMU KOTHUTHBHBIMU
CIIOCOOHOCTSIMU (mo MaTepuagam 3apyOexKHBIX
uccnenoBanuii) / CoBpeMeHHas 3apyO0eXHasi TICUXOJIOTHS. —
2013. — Ne 3. — C. 59-70.

6. ManaxoBa B.JL BepOanuzanus KOHIIENITYaJIbHOTO
coaepKaHus (bpa3zeonorn4ecKuMu CpeACTBaAMU /l
®pazeonornueckue YTeHus naMatu npodeccopa BaneHTHHBI
Annpeesnnl Jlebenunckoii. — Kypran: U3a-Bo Kypranckoro
roc. yH-Ta, 2006. — Beim. 3. — C. 230-232.

7. IlnexanoBa T.®. Tekct xak guanor. — Munck: MI'JIVY, 2003.
—25lc.

27



8. Jerome K. J. Three men in a boat (to say nothing of the dog).
Retold by Diane Mowat Oxford Bookworms, Stage 4. —
USA: Oxford University Press, 2000.

9. Malakhova V.L. Phraseological representation of conceptual
content // Axagemuueckas Hayka — OpOOJEMBI  H
noctwkenus. Marepuansl X MexayHapoaHoi HaydHO-
npaktuyeckoii kondepenruu. North Charleston, USA, 2016.
— C. 105-107.

10. Malyuga E.N. Modern concepts of intercultural business
communication development in linguistics // Bompocsr
npuKIaTHON JIMHrBUCTUKHU. — 2015, — Nel7. — C. 106-118.

11. Reddy M. J. The conduit metaphor: A case of frame conflict
in our language about language // Metaphor and Thought. —
Cambridge: Cambridge University Press, 1979. — Pp. 284-
310.

References

Abakumova, O.B. (2003). Linguistic picture of the world and
language stereotypes [Jazykovaja kartina mira i jazykovye
stereotipy]. Jazyk i kommunikacija, XI, 9.

Arutyunova, N.D. (1990). Metaphor and discourse [Metafora i
diskurs]. In Teorija metafory. Moscow: Progress. (p. 512).
Gabets, A. A. (2013). Verbalizacija koncepta «gorod» v romane
Dzheka Keruaka «The Town and the City» [Verbalization of
concept “city” in Jack Kerouac’s novel “The Town and the
City”]. In Gorodskaja kul'tura i gorod v kul’ture. Materialy
Vserossijskoj  nauchno-prakticheskoj  konferencii.  Pod
redakciej S. V.  Solov’evoj.  Samara:  Samarskij

gosudarstvennyj institut kul'tury, (pp. 154-158).

Jerome, K. J. (2000). Three men in a boat (to say nothing of the
dog). Retold by Diane Mowat Oxford Bookworms, Stage 4.
USA: Oxford University Press.

Lakoff, G., & Johnson, M. (2004). Metaphors we live by.
Moscow: Editorial URSS.

Litvinov, AV., & Ivolina, T.V. (2013). Metakognicija: ponjatie,

28


http://elibrary.ru/contents.asp?issueid=1249961
http://elibrary.ru/contents.asp?issueid=1249961
http://elibrary.ru/contents.asp?issueid=1249961&selid=21273496

struktura, svjaz' s intellektual'nymi  kognitivnymi
sposobnostjami (po materialam zarubezhnyh issledovanij)
[Metacognition: the concept, structure, communication with
intelligent cognitive abilities (based on foreign studies)].
Sovremennaja zarubezhnaja psihologija, 3, 59-70.

Malahova, V.L. (2006). Verbalizacija konceptual’nogo
soderzhanija frazeologicheskimi sredstvami [Verbalization of
conceptual content by phraseological means].
Frazeologicheskie chtenija pamjati professora Valentiny
Andreevny Lebedinskoj. Kurgan: lzd-vo Kurganskogo gos.
un-ta, 3, 230-232.

Malahova, V.L. (2016). Phraseological representation of
conceptual content. In Academic science — problems and
achievements IX: Proceedings of the Conference. North
Charleston, 20-21.06.2016 (Russian Edition). North
Charleston, SC, USA: spc Academic, (pp. 105-107).

Malyuga, E.N. (2015). Modern concepts of intercultural business
communication development in linguistics. Voprosy
prikladnoj lingvistiki, 17, 106-118.

Plekhanova, T.F. (2003). Tekst kak dialog [Text as dialogue].
Minsk: Dialog.

Reddy, M. J. (1979). The conduit metaphor: A case of frame
conflict in our language about language. In A. Ortony (Ed.),
Metaphor and Thought. Cambridge: Cambridge University
Press, (pp. 284-310).

YK 81'373.43

C.H. IlonoBa

A . Kuzupus

Poccuiicknii yauBepcureT ApyKObl HAPOA0B

KOMIIBIOTEPHBIE HEOJIOI'M3MBbI B A3BIKE

IMOKOJIEHUM Y U Z (HA MATEPHAJIE CAWTA
MACMILLAN DICTIONARY.COM)

29


http://elibrary.ru/contents.asp?issueid=1249961&selid=21273496

B cmamve  npusooumcs  Kpamkas — Xapakmepucmuxa
mexncoucyunaunapnot.  Teopuu Ilokonenuti, pazpabomanuou
amepuxaunckumu uccieoosamensmu V. llmpaycom u H. Xoyeom,
20e 0coboe BHUMaHUe asmop yoensem NPeOCMABUMENIM
nokonenu Y u Z. Bwiosucaemcs eunomesza o6 0coOEHHOCMAX
peuu noxonenuti Y u Z: npeocmasumeny OaHHbIX 08YX NOKOIEHUL,
Y u Z, akmusno ucnonvsytom u noogepeaiom moouguxayuam
KOMNbIOMEPHYIO JIeKCUKY 8 CB0ell NOBCeOHEeHOU peuu, U, KAk
crnedcmeue, KOMNbIOMepHble HeOoN02Uu3Mbl 3anumarom
ONpeOenéHHblll NPOYeHm JIeKCULeCKo20 COoCmasa Ux A3bviKd.
Ilpusoosmcs  onpedenenuss  Heonocusma  usz  «Cnosaps
aunesucmudeckux mepmunosy O.C. Axmanosou u «bonvuwiozo
Auyuxnoneduueckozo Cnosapsay noo pedaxyueti B.H. Apyesoil.
Aemop ccvinaemcs Ha Kiaccuguxayuu Heonoeuzmos 1.B.
Ilonosoui.  Ilpouzeooumcs  aunanuz 89  KOMNbIOMEPHBIX
neonoeusmos ¢ cauma Macmillan Dictionary.com. Asmop
svisiensiem 10 naubonee ynompebumenvuvix eounuy (app, wiki,
emoji, QR code, unfollow, vlog, Bitcoin, VolP, cloud computing u
trolling) ¢ nomowwio memooda roruuecmeenno2o cpasHeHus.
NONYYEHHbIX pe3yIbmamos 6 mpEéX NOUCKOBbIX CUCMEMAX:
Google, Bing u Yahoo. C nomowwro anaruza OauHbIX,
nonyuennvix uz xkopnycoe makux British National Corpus (BNC)
u Corpus of Contemporary American English (COCA),
denaromcsi 8160061 00 0bwWem Koauvecmee ynompeOneHul u
AKMYAnuU3UpoOBAHHbLIX ~ Munax  Ouckypca — O0as  Kaxcooll
ananuzupyemoui  eounuyvl. Magazine u Academic sensiomes
CaMbIMU  YACMOMHBLIMU —~ MUNAMU  OUCKYPCA, 8  KOMOPbLIX
aKmyanu3upos8aIucy ananuzupyemvle Heon02U3Mbl.
IIpoussooumcs noomeepcoenue bl0BUHYMOLU UNOME3bL.

Kniouesvie cnosa: onpedenenus neonoeusma, xnaccuguxayuu
Heol02Uu3M0o8, KoMnviomepHule Heonocusmel, Teopus Ilokonenuti
B. lImpayca u H. Xoysa, noxkonenus Y u Z, KOpnycHulil aHaius,
munwvl OUCKypca.
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COMPUTER NEOLOGISMS IN THE LANGUAGE OF
GENERATIONS Y AND Z (EXEMPLIFIED BY
MACMILLAN DICTIONARY.COM)

The article deals with a brief summary of the Generational
Theory developed by the American researchers W. Strauss and N.
Howe where special attention is paid to the members of the
generations Y and Z. A hypothesis about the speech features of
the generations Y and Z is given: the representatives of these two
generations, Y and Z, are actively used and subjected to
modifications of computer vocabulary in their everyday speech,
and, as a consequence, computer neologisms occupy a certain
percentage of the lexical units of their language. The article
provides definitions of the neologism of the "Dictionary of
linguistic terms” by O. S. Akhmanova and "Big Encyclopedic
Dictionary” edited by V. N. Yartseva. The author refers to the
classification of neologisms by T. V. Popova. The analysis of 89
computer  neologisms  from the website  Macmillan
Dictionary.com is conducted.  The author identifies 10 most
common units (app, wiki, emoji, QR code, unfollow, vlog, Bitcoin,
VolIP, cloud computing and trolling) using the method of
quantitative comparison of the results of three search engines
such as Google, Bing and Yahoo. The conclusion about the total
number of occurrences and up to date types of discourse for each
of the analyzed units is made by the analysis of data obtained
using two corpora - the British National Corpus (BNC) and
Corpus of Contemporary American English (COCA). Magazine
and Academic are the most frequent types of discourse where
each of the analyzed units is actualized. The hypothesis is
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confirmed.

Key words: neologism definition, classifications of
neologisms, computer neologisms, Strauss-Howe Generational
theory, generations Y and Z, corpus analysis, types of discourse.

Beenenue

SI3BIK — 3TO IMHAMUYecKas cucTeMa, rje o0pa3oBaHUE HOBBIX
€AMHMIl SIBJISETCS AKTUBHBIM IIPOLIECCOM, KOTOpBIA Tpedyer
NOCTOSTHHOTO u3ydeHus. OOpa3oBaHUE HOBBIX JIEKCHUECKUX
€AMHMI] 3aBUCUT OT CIEAYIOUUX AKCTPATMHIBUCTHUECKUX
(aKkTOpOB: HOBBIE IOTPEOHOCTH OOIIecTBa, TiaoOamu3amus |
QIIEKTPOHHAsI ~ «CETEBU3allUs» COBPEMEHHOI'O  COLlMyMa |
MOJIMTUYECKUE, SKOHOMUYECKHE, COLMAIbHBIC, KYJIbTYpHbIE H
JTyXOBHbIE W3MeHeHus B xu3Hu oOmectBa (Kucenesa, 2016;
Masrora, 2009; Pawnkas, 2013). DTu ¢GaxTopbl OKa3bIBAIOT
BIMSIHUE Ha peYeBOi (DakTop, TaK KakK IMPOUCXOAMUT IPOLECC
ACCUMUJIALIMY HEOJIOTU3MOB B si3bIke. Heonoruzmel mpuobperarot
AKTYaJIbHOCTh 3a CUET CBOECH 3HAYMMOCTH, IIPOSIBILIFOLIENCS B X
IIOBCEMECTHOM HCIIOJIb30BAHMM BO BCEX JKaHpax sA3blKa U
perucTpanyu B CIOBapsX. B 3TOM OTHOIIEHUN aHTJIMUCKUI SI3BIK
HE SIBJISIETCS UCKIIIOUEHUEM.

Teopus IlokoseHuii: ocodeHHOCTH pevu MokoJeHud Y u Z

PaccmaTpuBasg coBpeMEHHBIE TEHACHLHUU KOMIIBIOTEPU3ALUU
oOuiecTBa, Mbl CTOJIKHYJIUCh C TaKUM SIBJICHHEM, Kak
MexaucuinHapaas «Teopus Ilokonennii» Y. Hlrpayca n H.
XoyBa (Howe & Strauss, 1991). B pamkax cBoeili Teopuu
[tpayc n X0yB BBIAENSAIOT LIECTh NMOKOJIEHNUH, CYHIECTBYIOINX
CEeTOJIHA: «Bemmuaiimee TTOKOJICHHEY, «MomuanmBoe
nokosieHuey, «baou-o6ymepos», «lloxonenne X», «Ilokonenue
Y», «lloxkonenue Z» (Teopust mokonenuid. 2017). TenmeHuust
OBICTPOMY ~ CTUPAHHIO  pa3IMYMid  LEHHOCTEH  MEeXIy
MPEJICTABUTENSIMA OJTHOTO U TOTO K€ NMOKOJICHHUS, KUBYIIUMHU B
pasHBIX KOHIIaX 3€MHOrO Iapa, oOycioBiieHa riolanu3anueil u
MOBCEMECTHBIM  HCIIOJIb30BAaHMEM  JJIGKTPOHHOM  CEeTH B
coBpemenHoMm obOmiectBe (HocoBa & KyxkeneBa-caran, 2013, c.
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86). B pamkax Hamieli cTaTbu Mbl OOpaTHM Hallle BHUMaHHE Ha
«IToxonenne Y» u «llokosienne Z» U NPEICTABUM UX KPATKYIO
XapaKTEPUCTHKY.

[Toxomenne Y — TepBOE MO-HACTOSIIEMY IU(POBOE
nokoJienue. 75% ero npeacTaBuTeIEH CO3all CBOM CTPAHUIIBI B
Facebook. 20% npexacraBuTeneil mokoneHus: Y pasMecTUIA CBOU
Buneo B Wurepuere (Cama, 2014). Ilokonenue Y oOnamaer
XOpoIIo ChOPMUPOBAHHBIMH COITUABHBIMU HaBbIKaMu. Pa3zBuras
KOMMYHHUKa0eIbHOCTh MpeAcTaBUTee mokojaeHus Y cBsi3aHa C
T€M, YTO OHHM C JIE€TCTBA HMEIU BO3MOXHOCTh HCIIOJIH30BaTh
u(poBble TEXHOJOTUU U yMeNo ¢ HUMHU obOpamatotes (Teopus
nokosnenuit B Poccun, 2017).

[Toxonenue Z siBAsieTCsl CBOCOOPA3HBIM MOKOJIEHUEM pyOexka
BEKOB, Ha TMPEJCTaBUTENCH KOTOPOTO OKa3bIBACT BIIUSHUE
nokosieHue «MuUIeHuyM», TeM He MeHee, Y HUX (popMHUpYyrOTCs
coOCTBeHHBIE 0cOOeHHOCTH. Pa3BuTHE UPPOBBIX TEXHOJIOTUH H
WuTepHera caenano WX TOKOJEHHEM, KOTOpOE POIWIOCH U
BBIPOCJIO B IM(PPOBOI cpesie, TaK KaK MOUYTH BCIO MHPOPMAIUIO
OHM MoJydaroT u3 HTepHeTa, OJHAKO OHU OTIUYHO YMEIOT C HEU
paborarb.  IlpeacraBuTenu  ATOrO  TMOKOJCHHUS  MBICIAT
dbparMeHTapHO,  OTIMYHBIMH  OT  JPYTUX  TOKOJEHUM
KaTeropusiMM, TaK KaK OHU TPHUBBIKIM K  H3JIOKEHUIO
uH(bOpMallMM B CKAaTOM BHJE B pPA3IUYHBIX CTaThsIX U
coruanbHbIX ceTsx (IlonmskoBa & UBanosa, 2014; [Tonosa, 2005;
Malyuga, 2016). Coriacio C.H. IlomoBoif, OHH NPHUBBIKIN
WCIIOJIH30BaTh KOPOTKHE COOOIICHHUS, B KOTOPHIX OJMOIMH H
burypsl peus 3aMeHEHbl Ha «cMmailnb» U «MmeMmbl» (Ilomoga,
2016, c. 123).

Mbl BbIABHraeM THUIIOTE3Y O TOM, 4YTO IIOKOJEHHS Y U Z
aKTHBHO WCIOJB3YIOT W MOIUMDUIHMPYIOT KOMIBIOTEPHYIO
JEKCUKY,  CJIEIOBATE€IbHO,  KOMIIBIOTEPHBIE  HEOJOTU3MBI
COCTABJISIIOT OMPEEIEHHBIA MPOIIEHT JEKCUYECKOT0 COCTaBa MX
A3BIKA.

Heosnoruzmel: onpenejieHusi M Kiaaccupukanumn

Cormacuao O.C. AXMaHOBOM, HEOJIOTU3MOM Ha3bIBACTCS CIOBO
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u/un 00OpOT, CO3JaHHOE [UIsi O0O3HAYeHUs MpeaMeTa WU
NOHATHUS, KOTOPOE TMpeXAe OBbUIM HEU3BECTHBI OOIIECTBY
(AxmanoBa, 2017). B cratbe «bDOC» mnepBbIM NPUBOIUTCS
onpeneneHue, cxoxee ¢ omnpeneneHueM O. C. AxMaHOBOH ¢
yKa3aHWEeM Ha TO, YTO K HEOJOrM3MaM TakKe OTHOCSTCS U
3alMCTBOBAHUS; BTOPHIM IIPUBOJUTCS CIEAYIOLIEE ONpPE/CIICHUE:
HEOJIOTU3MBl — «HOBBIE CJIOBA W BBIPAXKEHHS, HEOOBIYHOCTH
KOTOpBIX $SICHO OIIyIIAaeTcss HOcUTeIsIMHU s3bika» (bombiioi
SHIMKIIONEIUYECKU cioBapb, 2017).

CymiecTBYIOT —pa3iuyHble KJIAcCU(UKALUU HEOJIOTM3MOB.
Cornacuo T.B. ITonoBoii, HEOTOTU3MBI JIEIATCS HA HEOJIEKCEMBI,
Heo(pasembl 1 HeoceMeMbl (cioBa U (pazeonorusmsr) ([lomona,
2005, c. 30).

ITo cnocody ob6pazoBanus T.B. IlonoBa Bwiaenser 3 rpymisl
HEOJIOTU3MOB TaKHUXx, KaK 3aMMCTBOBaHHBIE,
clIoBOOOpa3oBaTeNbHbIE M CeMaHTH4eckue  (cioBa |
¢dpazeonoru3mMbl ¢ HOBBIM 3HaueHHeM, Heosoru3mbl (Ilomoaa,
2005, c. 35-36).

MarepuaJjbl 1 METOABI

Matepuanom 1S UCCIEIOBAaHUS MTOCTYKUIIN JaHHbBIE CIOBaps
Macmillan (Macmillan Dictionary, 2017): 89 KOMIBIOTEPHBIX
HEOJIOTU3MOB. B KauecTBe OCHOBHBIX METOJOB HCCIIEIOBAHUS
BBICTYIWJIM CPAaBHUTENBHBIN U CTATUCTUYECKUN METO/IBI.

Pe3yabTarsl
C nomoripro mouckoBeix cucreM Google, Bing u Yahoo! namu
ObLIH BBISIBJICHBI 10 HauOosee YHOTPEOUTEIbHBIX

KOMITBIOTEPHBIX Heosoru3moB: app, Wiki, emoji, QR code,
unfollow, vlog, Bitcoin, VVoIP, cloud computing u trolling.

3ateM MBI TPOAHAIM3UPOBAIN JaHHBIE HEOJOTU3MBI C
nomoteio AByx kopmycoB (Corpus of Contemporary American
English (COCA, 2017) u British National Corpus (BYU-BNC)
(BNC, 2017) u coOpanu cTaTUCTHYECKHE JaHHbIE 00 oO0IIeM
KOJIMYECTBE YMOTPEOJNICHH W THIAaxX JUCKypca, B KOTOPBIX
AKTYaJIM3UPOBAJICA Ka)K)IBIﬁ N3 pacCMaTpuBacMbIX HCOJIOTM3MOB
B orpeiesI€HHBIN BpeMeHHo# nepuox (Tabum. 1).

34



Heonoruzm KonuuecTtBo ynorpebiaeHuii B
COCA/BNC
App 4856/146

Wiki 343/0
Emoji 41/0
QR code 55/0
Unfollow 6/0
vlog 4/0

Bitcoin 110/0

VolP 21710

cloud computing 174/0

Trolling 821/17

Tabnuna 1. KonmnyectBo ynoTtpebieHnii HEOJOTU3MOB B
COCA/BNC

Mpl npunuim K BbIBOLY O TOM, YTO CaMbIMHU YacCTOTHBIMH
TUIIaMU JUCKYypcCa, B KOTOPBIX AKTYaJIn3UPOBAINCH
aHaJM3upyemble Heosormsmbl, sBisitotes:  app  (COCA) —
Magazine (2598), app (BNC) — Academic (119); wiki (COCA) —
Academic (238); emoji (COCA) — Spoken (22); QR code
(COCA) — Academic (33); unfollow (COCA) — Spoken u Fiction
(2); vlog (COCA) — Magazine (3); Bitcoin (COCA) — Magazine
(44); VoIP (COCA) — Magazine (105); cloud computing (COCA)
— Magazine (77); trolling (COCA) — Magazine (419), trolling
(BNC) — Non-academic (7). Axryamu3ainusi TPOHCXOMIA
npeumyiiectseHHo B 2010-2015 rr.

3akiiloueHue

Hamu  Obin1 mpousBenéH — aHaimm3 10  nHaubonee
yInoTpeOUTENbHBIX ~ KOMIBIOTEPHBIX  HeoJoru3MoB. Crexyer
OTMETUTh, YTO TMPEACTABICHHBI aHAIU3 HE MOXET OBITh
HCYCPIBIBAIOIIUM, TaK KaK ITPOLECC HECOJIOrn3annuu HEIIPEPHIBCH.
OpHako  pe3ynabTaThl  NPOBEAEHHOTO  aHalIM3a  SBISIOTCS
MOATBCPKIACHUCM BBI}IBHHYTOﬁ HaM#M THUIIOTE3BI O TOM, YTO
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MPEJICTaBUTENN MOKOJIeHUH Y U Z aKTUBHO T€HEPHUPYIOT U, KaK
CIEICTBUE,  HCHOJB3YIOT  HEOJIOTM3MBbI,  CBSI3aHHBIE  C
KOMIIBIOTEPHOI TEXHUKOM, B CBOEH peyH.

Jluteparypa
1.  AxwmanoBa O. C. CioBapb JHHIBUCTUYECKHX TEPMUHOB //
Classes.ru. —  [Dnektponnsiii  pecypc]. URL:

http://www.classes.ru/grammar/174.Akhmanova/source/worddoc
uments/h.htm (gara oopamenus: 28.01.2017).

2. BombImoil SHIUKIONEANYECKUN CIIOBaph. — [ DJIIEKTPOHHBIN
pecypc]. URL: http://www.vedu.ru/bigencdic/42109/ (mara
obpaienus: 29.01.2017).

3. Kucenesa A.B. OBOIIOLHOHHBIE TEHIEHIIUNA u
NEPCHEKTUBBl  Pa3BUTHS aHTIHMICKOrO si3bika //  Bompockr
NpUKIaIHOW TUHTBUCTUKH. — 2016. — Ne 22, — C. 48-61.

4, Mamora E.H. K Bompocy 00 00ydeHWH WHOCTPaHHBIM
A3bIKAM ~ C  HKCIIOJIb30BaHMEM  HOBBIX  HMH(OPMAIIMOHHBIX
TexHosorui // Borpockl mpukiagHoi auHrBHCTUKA. — 2009. — No
1-C.91-95.

5. Hocosa C.C., KyxeneBa-caran WU.I1. Mononexp B ceTeBOM
WH(OPMAIIMOHHO-KOMMYHUKATUBHOM  OOIIECTBE: 3apyOeKHbIE
noaxoapl K miydeHuto npoonemsr // CIDK. — 2013. — Ne49. —
[DNEeKTPOHHBII pecypc]. URL:
http://cyberleninka.ru/article/n/molodezh-v-setevom-
informatsionno-kommunikativnom-obschestve-zarubezhnye-
podhody-k-izucheniyu-problemy (nara obpamienus: 26.01.2017).
6. [TonsikoBa H.B., MBanoBa A.I'. IHTEepakTUBHBIA MeETOH —
BeO KBECT — B NPO(PECCUOHAIBHO OPUEHTUPOBAHHOM OOY4YEHUHU B
HEIMHTBUCTHUYECKHX  By3ax //  Bompocel — mpukiaaHoit
muHTBHCTHKH. — 2014, — No 15-16. — C. 90-95.

7. [TomoBa C.H. HWuauBuayanbHbI TOAXOJ B OOyYEeHUH
coBpeMeHHoil Monozaexu (Ilokonenust Z). // I'ymanutapHsie u
conuanbHbie Hayku. — 2016. — Ne 6 — C. 114-125. doi:
10.18522/2070-1403-2016-59-6-114-125

36



8. Tlomosa T.B. Pycckas Heonoruss u Heorpadus: YdeOHOE
nocobue. — Exatepunoypr: 'OY BIIO YI'TY-VIIH, 2005. - 96 c.
9. Paunkas JILK. Jnmaktudeckas KOHIIEI I
CaMOCTOSITENILHOM ~ y4eOHO-TIO3HABATENILHOW  JI€ATEIHHOCTH
CTYJICHTOB B HMHTEpHET-cpeae: ABTopedepar Tuc. ... JOKTOpa
negarorndeckux Hayk: 13.00.01. M., PY]JIH, 2013. - 55 c.

10. Cama A.B. Ilokonenne Z — mnokonenue snoxu OI'OC //
MHHOBAIIMOHHBIC TIPOCKTBI W TPOrpaMMbl B 0OOpa3OBaHUU. —
2014. — Ne 2. — C. 24-30.

11. Teopuss mnoxoneHwii // Bukumeaums — cBOOOIHASA
SHLMKIIONIEUS. - [OneKTpOHHbIN pecypc]. URL:
https://ru.wikipedia.org/wiki/%D0%A2%D0%B5%D0%BE%D1
%80%D0%B8%D1%8F %D0%BF%D0%BE%D0%BA%D0%B
E%D0%BB%D0%B5%D0%BD%D0%B8%D0%B9 (nata
obpamenus: 25.01.2017).

12. Teopuss mnokonenuit B Poccum //  RuGenerations.
[DJ1eKTpOHHBIN pecypcl]. URL:
https://rugenerations.su/2010/03/30/%D0%B0%D0%BC%D0%B
5%D1%80%D0%B8%D0%BA%D0%B0%D0%BD%D1%81%
D0%BA%D0%B8%D0%B5-y/ (nata oopamenus: 27.01.2017).
13. Xowmsxosa E. 1. "Tlokonenue Y" B KOHTEKCTE COLIMATBLHOTO
B3aMMOJEeICTBUS B coBpeMeHHOM obuecTtse // U3Bectus TIIY. —
2011. — Ne 6. — C. 153-156.

14. British National Corpus (BYU-BNC) - BYU corpora. —
[Onexrponnsnii  pecypc]. URL: corpus.byu.edu/bne/ (mara
obpamenus: 04.02.2017).

15. Corpus of Contemporary American English (COCA) -
BYU  corpora. -  [DnekTpoHHBIIi  pecypc]. URL:
corpus.byu.edu/coca/ (nara oopamienus: 04.02.2017).

16. Howe N., Strauss W. Generations: The History of
America’s Future, 1584 to 2069. — New York: William Morrow
& Company, 1991.

17.  Macmillan Dictionary. — [Onextponnsiii pecypc]. URL:
http://www.macmillandictionary.com/buzzword/recent.html
(mata obpamenwus: 30.01.2017).

37



18. Malyuga E. Exploiting the potential of ICT: assessment of
students’ knowledge // SGEM2016. Bulgaria, Albena, 2016. -
Book 1. - Vol. 3. — P. 319-326.

References

Ahmanova, O.S. (2017). Slovar lingvisticheskih terminov
[Dictionary of linguistic terms]. Retrieved from:
http://www.classes.ru/grammar/174.Akhmanova/source/wor
ddocuments/h.htm

Bol'shoj Jenciklopedicheskij Slovar' [Big Linguistic Dictionary].
(2017). Retrieved from:
http://www.vedu.ru/bigencdic/42109/.

British National Corpus (BYU-BNC) - BYU corpora. (2017).
Retrieved from: corpus.byu.edu/bnc/.

Corpus of Contemporary American English (COCA) - BYU
corpora. (2017). Retrieved from: corpus.byu.edu/coca/.
Homyakova, E. I. (2011). "Pokolenie Y" v kontekste social'nogo
vzaimodejstvija v sovremennom obshhestve ["Generation Y”
in the context of social interaction in modern society].

Bulletin of the TPU, 6, 153-156.

Howe, N., & Strauss, W. (1991). Generations: The History of
America’s Future, 1584 to 2069. New York: William
Morrow & Company.

Macmillan  Dictionary.  (2017). Retrieved  from:
http://www.macmillandictionary.com/buzzword/recent.html.

Kiseleva, A.V. (2016). Jevoljucionnye tendencii i perspektivy
razvitija anglijskogo jazyka [Evolutionary trends and English
language development]. Voprosy prikladnoj lingvistiki, 22,
48-61.

Malyuga, E. N. (2009). K voprosu ob obuchenii inostrannym
lazykam s ispol'zovaniem novykh informatsionnykh
tekhnologii. [On the issue of teaching foreign languages
using new information technologies]. Voprosy prikladnoi
lingvistiki, 1, 91-95.

38



Malyuga, E. (2016). Exploiting the potential of ICT: assessment
of students’ knowledge. In 3™ International
Multidisciplinary Scientific Conference on Social Sciences
and Arts SGEM 2016, SGEM2016 Conference Proceedings,
Book 1, Vol. 3. Bulgaria, Albena, (pp. 319-326).

Nosova, S.S., & Kuzheleva-sagan, I.P. (2013). Molodezh' v
setevom informacionno-kommunikativnom  obshhestve:
zarubezhnye podhody k izucheniju problem [Youth in
network information and communicative society: foreign
approaches to study issues]. SPZh, 49. Retrieved from:
http://cyberleninka.ru/article/n/molodezh-v-setevom-
informatsionno-kommunikativnom-obschestve-zarubezhnye-
podhody-k-izucheniyu-problemy.

Poljakova, N.V., & lvanova, A.G. (2014). Interaktivnyj metod -
veb kvest - v professional'no orientirovannom obuchenii v
nelingvisticheskih vuzah [The interactive method of web-
quest in professionally orientated teaching in non-linguistic
universities]. Voprosy prikladnoj lingvistiki, 15-16, 90-95.

Popova, S.N. (2016). Individual'’nyj podhod v obuchenii
sovremennoj molodezhi (Pokolenija Z) [Individual approach
to education of modern youth (Generation 2Z)].
Gumanitarnye i social'nye nauki, 6, 114-125. doi:
10.18522/2070-1403-2016-59-6-114-125

Popova, T.V. (2005). Russkaja neologija i neografija [Russian
neology and neography]. Ekaterinburg: GOU VPO UGTU-
UPL.

Raickaja, L.K. (2013). Didakticheskaja  koncepcija
samostojatel'noj uchebno-poznavatel'noj dejatel'nosti
studentov v internet-srede [Didactic theory of students’
independent learning and cognitive activities in the Internet
media]. (Doctoral thesis abstract, RUDN, Russia, Moscow).

RuGenerations. (2017). Retrieved from:
https://rugenerations.su/2010/03/30/%D0%B0%D0%BC%D
0%B5%D1%80%D0%B8%D0%BA%D0%B0%D0%BD%D
1%81%D0%BA%D0%B8%D0%B5-y/.

39



Sapa, A.V. (2014). Pokolenie Z - pokolenie jepohi FGOS
[Generation Z - generation of the FGOS epoch].
Innovacionnye proekty i programmy v obrazovanii, 2, 24-30.

Teorija pokolenij [Generational theory] (2017). Retrieved from:
https://ru.wikipedia.org/wiki/%D0%A2%D0%B5%D0%BE
%D1%80%D0%B8%D1%8F %D0%BF%D0%BE%D0%B
A%D0%BE%D0%BB%D0%B5%D0%BD%D0%B8.

YK 81'342.2

A.B. Pamiok

A.E. KonbkoBa

Poccuiickuii ynuBepcuTeT Apy:K0bI HAPOJA0B

THUIIBI PEUEBOI'O BO3JEVICTBUA (HA IIPUMEPE
CTPATEI'NM IIONCKA PEHIEHUN)

Paccmampusaromes  ocnosuvie  8onpocel  meopuu  peuesoeo
8030elicmausl, Komopoe onpeoeisiemcsi Kaxk — 8030elcmeue
Yel08eKa HA OPY2020 Yel08eKa U SPYRNY Uy NpU NOMOWU peyu
U CoOnposoAHCOAOWUX pedb  He8epOANbHbIX  Cpeocms 0
00CMuUdICeHUst NOCMABIEHHOU 2060PAUUM  YelU — UBMEHEHUs.
nogeoenus aopecama, e20  YCMAaHOBOK, HamepeHul,
NPeOCmasieHull, OYeHOK 8 X00e pPeuesoco 63aUMOOelCmaUs ¢
HUM. Oma meopust s61emcsi aKmyaibHOU, MaK Kak MHO2Ue
npoGheccuoHanvl UCNOIL3YVIOM 6 CB0el pedu PA3IudHble MEeXHUKU
yoedcoeHuss u 6e3 He20 HeBO3MONCHA OCO3ZHAHHASL NPEOMEMHAs
oesamenbHOCb.

be3 comnenus, manunynayus u yoesxcoenue uepaiom Kio4esyro
PONb 68 MOMEHmM pa3e08opd, 6edb OCHOBHASL Yelb O0ujeHus —
OdoHecmu 00 4elN08eKa C8010 MbIClb, YOeoumn, 3acmasums Ymo-
mo coerams. Ilosmomy Hudce npedcmagienvl OCHOBHblE
NPUYUHBL UCTOTIL30BAHUSL IMUX O8YX NPUEMO8 U Dolee 0emaibHO
PACCMOmMpeHa meopus peuesoco 8030eUCm8Usl ¢ MOYKU 3PeHUs
PA3HBIX YYEHDIX.

Yenosex 6 moul unu UHOU Mepe MAHUNYIupyem OpyeuMu ioou:
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BHE 3ABUCUMOCMU OM  603PACMA, COYUAILHO2O CMamycd.
Manunynupoeanue — wWupoKo pacnpocmpameHHoe seieHue 60
scex cghepax dHcu3HeOesmenrbHOCMU 4el08eKd U 3a4acmyio OHO
npumensemcs 6 OusHece 8 Guoe CKpbimMo2o B030eUCHEUs.
Aemopbl onucwbieaom HeKomopvie MAHUNYISAMUEHbLE MEXHUKU U
npueMvl: UCKaxcenue u ymausanue uH@Gopmayull, UMNIUYUMHYIO
nooauy ungpopmayuu. Tax dice unmepecen mom ¢hakm, 4mo
MOMeHm u epemsi Ol nooawu Maxou uHgopmayuu Oo0alceH
Obimb cneyuarbHo NOOVOPAH.

Hccneoosanue unnrocmpupyemces npumepamu  akmyaiusayuu
cmpamez2uu NOUCKA peulenutl 8 0en08om Ouckypce. Buloenstomest
maxue munsi peuesozo 8030elicmaus, Kax
PAYUOHANbHOE/IMOYUOHATbHOE, npsaMoe/KoceenHoe,
HamepeHHoe/HeHamepenHoe, JUYHOCIMHO OpUeHMUpPOB8aHHoe /
COYUANBLHO OPUEHMUPOBAHHOE, NPOOYKMUBHOE/HENPOOYKMUBHOE
u opyeue.

Kniouesvie  cnosa:  meopusi  peuesoeo  8030elcmeus,
UHMEHYUOHANbHOE 8030€llCBUe, KOMMYHUKAYUS, MAHUNYIAYUS.

UDC 81'342.2
A.V. Radyuk
A.E. Kon’kova
RUDN University, Peoples’ Friendship University of
Russia
TYPES OF SPEECH INFLUENCE (EXEMPLIFIED BY
SOLUTION SEARCH STRATEGY)

This article is devoted to the basic issues of the theory of speech
influence, which is defined as the impact on a person or group of
people with the help of speech and non-verbal means to achieve
the main goal of the speaker: change the behavior of the
addressee, his mindset, intentions, perceptions, opinions in the
course of verbal interaction with him. This theory is relevant, as
many professionals use persuasive techniques in their speech and
conscious substantive work is not possible without it.

41



There is no doubt that manipulation and persuasion play a key
role during the conversation, because the main goal of
communication is to convey our ideas and thoughts, to convince,
to get something from other person, to persuade him to do
something. So, below are the main reasons to use these two
devices and the theory of speech influence is examined in more
detail from the point of view of different scientists.

People in one way or another manipulate other people:
regardless of age and social status. Manipulation is quite a
widespread phenomenon in all spheres of human life and often it
is used in business for concealed influence. Authors describe
several manipulative techniques and methods: distortion and
withholding of information, the implicit presentation of
information. Also interesting is the fact that the moment and time
for presentation of such information should be chosen
purposefully.

The study is illustrated by examples of actualisation of solution
search strategy in business discourse. The following types of
speech influence are distinguished: rational / emotional, direct /
indirect, intentional / unintentional, person oriented / socially
oriented, productive / unproductive and others.

Key words: theory of speech influence, intentional influence,
communication, manipulation.

Introduction

Anthropological approach to the analysis of linguistic
phenomena is taking into account the relationship of linguistic
signs to people who use language. Intention and premeditation
determine the activities of people and the way they use language
to perform these activities. A person (subject / speaker) with all
his psychological characteristics, speech competence, background
knowledge becomes the centre of the communicative process. In
the framework of this approach transition from analysis of stable
meaning of the word to the consideration of the changeable and
flexible meaning of a narrative is also taking place.
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The works on functional and pragmatic linguistics (R.O.
Jakobson, L.S. Vigotsky, Ch.S.Pierce, Ch.W. Morris et al.) state
that the speaker is guided by some goals: he hopes to produce an
effect, which will lead to understanding and appropriate action on
the part of the interlocutor.

The modern state of speech influence theory

Modern approach is based on the idea that human speech by its
nature has an enabling force (Malyuga, 2015). The enabling
power of the word has been subject to extensive analysis in many
sciences. But in the second half of the twentieth century these
investigations were united under the title of “theory of speech
influence”.

The theory of speech influence is the science of effective
communication. Of course, like any theory, it has its own history.
In ancient Greece and Rome rhetoric flourished, it taught
effective public speaking, ability to conduct the dispute, adduce
arguments etc. Throughout its development, rhetoric, on the one
hand, was understood as the art of eloquence; on the other hand,
it remains a science of persuasion tools aimed at a certain result,
the forms of speech influence on the listener. In the twentieth
century, rhetoric was integrated into the humanities, having taken
into account new socio-cultural realities: poetics and literary
criticism, stylistics, pragmatics, theory of argumentation,
neorhetoric, mass communication theory, advertising, political
propaganda, etc.

Why was an integrated approach to speech influence necessary
in XX century? Several reasons can be distinguished:

Socio-political: the development of democracy, ideas of liberty
for everyone, role of person itself and human equality led to the
need for science, which can teach how to persuade people with
equal or different social status.

Psychological: since the end of the nineteenth century we can
see that the role of the person in society has been reconsidered. In
psychological terms a man is a complex, versatile personality,
requiring a differentiated approach.
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Communicative: these causes are related to development of
human communication. Talking about the value of oral speech, it
IS necessary to say that it begins to perform increasingly
diversified functions, plays an increasingly significant role in
society, which leads to the need to search for special techniques
in communication.

Economic reasons: competition, crises of production have
created the need in the science of advertising, “the imposition" of
goods, "conquest” buyers. Salespeople were the first who have
realised the need of science to convince and manipulate.

All the factors mentioned above precondition the importance of
research of communication approaches and devices. The power
of speech influence is widely studied in modern linguistics and
many related sciences, in particular, in pragmalinguistics,
psychology, psycholinguistics, sociolinguistics, theories of mass
communication and rhetoric (Ledeneva, 2004; Parshutina, 2014;
Ponomarenko & Parshutina, 2016). From the point of view of
pragmalinguistics, language, being the main tool of
communication, serves not only for the information transmission
but it also influences interlocutors, thus regulating their social,
interpersonal relations, mental state and behavior (J. Searle, J.
Austin). Speech influence can be defined as the impact on
individual and / or collective consciousness and behavior carried
out by various verbal means, in other words — by means of
utterances in native language. Sometimes under the notion of
speech influence, we understand the use of messages built by
means of non-verbal semiotic systems, which include
paralinguistic tools (tempo, timbre, loudness and logical stress),
kinesics tools (gestures, facial expressions, posture), etc. (Sedov,
2003).

For example, the following excerpt illustrates how non-verbal
means benefit to speech influence. The strategy of solution search
is applied in spite of negative attitude to the speaker.

The Duchess faced Ogilvie. “How much do you want?”
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The abruptness took him by surprise. “Well ... I figure you
people are pretty well fixed.”

She said coldly, “I asked how much.”

The piggy eyes blinked. “Ten thousand dollars.”

Though it was twice what she had expected, her expression
did not change. “Assuming we paid this grotesque amount, what
would we receive in return?”

The fat man seemed puzzled. “Like I said, I keep quiet about
what I know.”

“And the alternative?”

He shrugged. “I go down the lobby. I pick up a phone.”

“No.” The statement was unequivocal. “We will not pay you.’

(A.Hailey. Hotel)
The speakers have to cooperate as only cooperation meets the
interests of both: the Duchess conceals the crime and the head of
hotel security intends to blackmail her. Non-verbal and
paralinguistic means are as follows: posture (faced, shrugged);
facial expression (eyes blinked, piggy eyes, her expression did
not change, seemed puzzled); intonation (said coldly, abruptness,
unequivocal statement). Tactics of inquiry, repetition (How much
do you want, | asked how much), highlight the tension between
the speakers.
Speech acts theory
For a long time scientists believed that, the function of speech
consists of the transmission of information about the world.
According to the modern approach, we use words to influence
other people. Thus, this message transmission not always the
ultimate goal of communication; it is used only as means to
achieve other goals, but the ultimate goal is the management of
the interlocutor’s actions. This fact was most vividly highlighted
by the theory of speech acts (J.Austin, J.Searle). The idea of the
subordination of speech to the objectives of the activities, in the
structure of which it functions, appears in most theoretical and
experimental studies of speech influence in our country and
abroad (H.P.Grice, G.Leech, D.B. Carnegie, |.M.Kobozeva,

’
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St.Levinson et al.).

Speech influence and, in its broad meaning, verbal
communication, is taken as an aspect of its focus, target,
conditions, while verbal communication is described from the
point of view of the position of one of the communicants, when
he or she considers himself (herself) as the subject of speech
influence, and his (her) companion — as an object. To be the
subject of speech influence means to regulate your interlocutor,
with the help of speech we encourage the other person to begin,
change, finish any activity or create a readiness to make a
particular activity when there is a need. Actually, it refers to the
motivation for immediate response, verbal or non-verbal action,
as well as indirect effects aimed at creation of certain emotions,
attitudes, evaluations, and feelings in the listener needed by the
sender of the speech. Subsequently, these settings should lead to
the organisation of the behavior of the listener, because the
sender (author of the statement) reckons on it. Trying to influence
a man, we want to provoke his behavior in the right direction,
find his (her) weaknesses and, as a result, manipulate through
them.

The following excerpt illustrates how solution search can be
accompanied by such pressure on weaknesses. During
negotiations on the sale of the hotel its owner states that it would
be dishonest to deprive employees of their jobs. As an example
the trusted barman is mentioned.

“I've information that he’s bleeding you white. A high
percentage of your bar profit is being skimmed off,” O’Keefe
declared. “Your supposedly loyal staff is riddled with corruption.
There’s scarcely a department in which you aren’t being robbed
and cheated. Naturally, I haven'’t all the details, but those I have
you 're welcome to.”

(A. Hailey. Hotel)

In response, the buyer manipulates, exposing the hotel
employee in a disadvantageous light. This inevitably harms the
image of the entire organisation, which convinces the owner of
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the hotel to sell it.

The pragmatic effect of discrediting is reinforced by
emotionally coloured metaphors (bleeding you white, skimmed
off). The tactics of mockery (supposedly loyal staff),
exaggeration (riddled with corruption, scarcely a department) are
used. The strategy of the solution search is aimed at the outcome
profitable in the long run for both of them (Radyuk, 2013b).

One of the important aspects of speech influence is that when it
is carried out by orally presented information it takes time to
grasp the meaning of each word in context, to think or listen to a
sequence of verbal messages, and it is often not enough for
understanding. Therefore, if certain words are intentionally
emphasised and in case if a sentence is well structured with a
special purpose, we can say that oral information can have more
impact than the written one.

Summarising the above mentioned factors, it can be concluded
that speech impact is the verbal impact on another person or
group of people and accompanying speech non-verbal means to
achieve the speaker’s goal, also to influence the addressee, his
dispositions, intentions, views, values in the course of verbal
interaction.

Subject and object of impact

Impact on the mind of the recipient, and then on his (or her)
behaviour implies the existence of subject and object of
influence, influence on the motivational sphere of the addressee,
its consequences. These and other factors create the basis for the
major classifications of types of speech influence singled out in
the linguistic literature and works on psychology.

Depending on what sphere of human mental activity is involved
in the communication process in a greater or lesser degree,
speech influence can be divided into rational and emotional one.
Trying to influence the behavior of the interlocutor, the speaker
can influence his rational sphere. To this end, he draws
convincing facts and arguments influencing the consciousness of
people. The purpose of emotional impact is to express the
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speaker’s emotions and achieving a reciprocal emotional reaction
from the listener, leading to changes in his behavior. In its turn
the emotional impact can be divided into two types: indirect,
which is performed by the initial appeal to the rational "self" of
the addressee (assessment, information), and directly -
implemented through the creation of imagery, various failures of
logical thinking (Dotsenko, 1997).

According to the nature of the interaction of the subject with the
object, the following types are distinguished: a direct impact
when the subject openly produces the object influence through its
claims and demands, and an indirect impact, not directly
forwarded to the object of its environment (Zeltukhina, 2004, p.
13). A direct way of speech influence includes such forms, which
possess a definite meaning in the language system that directly
expresses the appropriate illocution, that is, the communicative
goal of the speaker. For example, forms of the imperative
traditionally associated with the meaning of inducement,
narrative and interrogative utterances are conventionally
associated with the illocutionary force of the message and request
of information.

Alternative intentions represent the use of linguistic forms for
the expression of illocutionary force, not connected with their
direct linguistic meaning. Indirect forms do not openly express
the intentions of the speaker.

According to the criterion of awareness of speech impact
deliberate and side effect types are singled out (Issers, 2002, p.
26). In case of deliberate speech impact the speaker aims to
achieve a certain result from the object of speech influence. Side
effect speech influence is effected unintentionally, because the
subject does not attempt to achieve a certain result from the
object.

We can distinguish the following types of verbal impact (taking
into account such criteria like: the type of speech acts, especially
within the classifications of speech acts and speech genres)
(Shmeleva, 1990, p.12):
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- Social (social non-information speech acts, involving the
virtual adressee, the clichéd expressions: greetings, oaths,
prayers).

- Volitional (speech acts performing the will of the addresser:
orders, requests, failures, advice, etc.).

- Advocacy (speech acts, containing information and its
interpretation: explanation, report, message, and
acknowledgment);

- Emotional and evaluative (speech acts that establish social,
moral and legal, interpersonal subjective-emotional relationships:
criticism, praise, accusation, insult, threat).

Perlocutionary criterion (addressee's reaction) is the basis of
classification of the following types of speech influence
(Pocheptsov, 1987, p. 91):

- Evaluative (changing the relationship of the subject to the
object, the connotative value of an object subject);

- Emotional (formation of a common emotional state);

- Rational (restructuring of categorical structures of individual
consciousness, the introduction of new categories).

According to targeting the interlocutor, it is possible to
distinguish between personal and socially oriented speech effect
(Leontiev, 1981, p. 66).

Personally oriented speech influence is directed to the listener
from the speaker. The speaker builds the image of his (or her)
interlocutor in order to achieve the desired effect. In socially
oriented impact, the speaker builds the generalised image of the
group of interlocutors as a whole for successful speech influence.
Each of these types of speech influence can contribute to the
regulation of the activities of the interviewee and changing
his/her behavior.

The notion of manipulation

To construct a theory of speech influence, it is very important to
distinguish between two factors: on the one hand, the concept of
manipulative and actuating influence, and productive and non-
productive manipulation, on the other hand. This differentiation
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of the ways to influence the other person in the process of
communication has hierarchical nature, reflecting different levels
of communicative competence of language use: at the lower level
of the typology is unproductive manipulation, at the highest is
speech actualisation.

In psychology, the term manipulation can be defined as "a form
of psychological influence, the skillful execution of which leads
to the hidden arousal in the other person's intentions which do not
coincide with his actual existing desires, and urge him/her to
perform certain manipulative actions” (Dotsenko, 1997, p. 59).
The basis of linguistic manipulation are the mechanisms which
force the addressee to accept uncritically the speech message,
contribute to the emergence in his mind of illusions and
misconceptions, influence the emotions of the recipient and
provoke him to commit the actions beneficial for the speaker.
Unproductive form of the manipulative effects can be considered
as a hidden influence on the consciousness of the interlocutor, to
cause frustration, i.e. the psychological discomfort (Zeltukhina,
2004, p. 21). In other words, non-productive manipulation is the
speech act, the purpose of which is the manifestation of feelings
of superiority over the interlocutor by demonstration of his
imperfection, inferiority, which lead to the subordination of the
listener to the requirements of the speaker. For example, the goal
of productive manipulation is the impact on his behavior by using
his weaknesses. In this case, the initiator of the communication
becomes a voluntary donor, putting his interlocutor in a situation
of social well-being and status of superiority (Sedov, 2003, p.
23). Compliment or flattery can be considered the easiest way of
manipulation.

The following dialogue can serve as an example of productive
manipulation.

“You’re a topflight controller, the best numbers and money
man | know anywhere. And any day you get an urge to move over
here with Northam, with a fatter paycheck and a stock option, I’ll
shuffle my own people and put you at the top of our financial pile.
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That’s an offer and a promise. [ mean it.”

R. Heyward collects supporters of his candidacy for the
election to the post of the bank manager. L. Kingswood, his
partner, at first rejects all small arguments, identifying his
manipulation and offers to speak openly.

The solution search strategy is realised by the tactics of
compliment (You’re a topflight controller) and discrediting tactic
(you’re not an over-all leader), which makes his words more
objective. He recognises the virtues of R. Heyward and even
promises a post in his company, but stresses that for the head of
the bank he lacks leadership qualities.

“But good as you are, Roscoe, the point I'm making is you're
not an over-all leader.”

(A. Hailey. Moneychangers)

As the interlocutor manages to analyse not only speech, but
also such extralinguistic factors as interests, goals, prejudice,
manipulation becomes obvious and leads to a change in the
pragmatics of discourse.

Both productive and unproductive manipulation by the behavior
of the addressee suggest the impact on the emotional sphere, in
contrast to other forms of strengthening the expression, appealing
to the rational sphere.

The highest form of verbal interaction and impact is
communication on cooperative actualisation level, which is the
most optimal variant of effective communication (Radyuk,
2013a; Vetrinskaya, 2013). The main feature of the speaker’s
behavior is respect for the personality of the interlocutor,
fundamental equality, and openness of the methods of exposure.
Actualisation communication is based on the intent to cause
sympathy of communicative partner by exciting the informal
interest in his mind, an attempt to switch it on. It should be
noticed that to learn actualisation communication is not an easy
task, and therefore everyday life is dominated by manipulative
forms of influence, which, as noted earlier, is expressed in hidden
motivation of the recipient to desired actions by influencing his
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subconscious emotions through flattery, compliments, or,
conversely, sharply negative assessment of his personality and
actions.

Conclusions

Thus, the classification of types of speech influence can be
guided by the following principles and criteria: the sphere of
human mental activity, the nature of the interaction of the subject
with the object, awareness / unawareness of speech acts and the
method of their reasoning, illocutionary and non-illocutionary
aspects, the factor of manipulation in the speech impact,
orientation on the interlocutor.
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YK 81°25

I'' X.Pama3zaHoBa

EBpa3uiickuii HAUMOHAJbHBII YHUBEPCUTET
um.JI.H.I'ymuniieBa

BA3OBBIE BJIOKU TEKCTA 1P OBYYEHUU
IHHEPEBOJAY

B cmamve ananuzupyromes npoonemvl npu oOyuerue nepegooy 8
HeNUHBUCIUYECKUX 8Y3AX U ONUCHIBAIOMCS OCHOBHbIE NeMEHMbL
npoyecca nepegooa mekcmad. — Yuem He0OXOOUMbIX DeleMeHmos
npoyecca nepesooa Yeno2o odecnedum KoppeKmHoe e20 UsoHCeHue
HA NepeBOOHOM SI3blKe, a 3HAYUM NOHUMAHUE COOEPICAHUS
nepeéeoenHo20 MAmepuaia peyunueHmoM.

C nosuyuu  Qynxyuonanuzma — aemop  ycmaHaeIueaem
@DYHKYUOHANLHO 3HAYUMbBIE U CMbICIOBblE NEeMEHMbl Nepesood,
gvldensgem  Oazoevle  ONOKU  MEKCMA, HANPAGIeHHHble  Ha
nepyenyuio mexKcma u pe3yibmamueHbulll no0Xo0 6 npoyecce
00yuenus nepesody ¢ 00H020 A3bIKA HA OPY2Oll.

Asmop ommeuaem, umo Kayecmeo nepeeood HAXOOUMCs 8
APSIMOU  3A6UCUMOCIU  OM  80CHPOU3BEOCHUsL CIUISL OPUSUHATA.
Taxowce HenpemeHHbIM YCl08UEeM NPU Nepesooe MeKCmd ABNAEmcs.
yuem cneyupuKu, Xapakmepa u Cmpykmypol Munos KOMHO3UYUOHHO-
peuesvix opm, obycroemsarowue omoop Mmamepuaia no e2o
DYHKYUOHATILHOU 3HAYUMOCTU

Ha mamepuane mexcmog xy0oicecmeeHHO20 U HAY4HO20 Cmuell
asmopom OvlIu  OONOJIHEHbL NApaMempbl, NpU Yueme KOMOopbix
MOMNCHO OOCMUSHYMb  AOEKBAMHO20 Nepesood: yuem eOUHUYybl
mekcma (ceepxghpazo6o2o eOUHcmaa), yuem N0UKO-CeMaHmu4eckux
OMHOWIeHULl  MedcOy — cocmasnsiowumu  yeioeo. B nepesooe
NPUMEHACMCS. ONUCAHUe — CHOCOO U3NONCEHUs, NPU KOMOPOM
coobimusi,  npeoMembl,  AGIEHUs.  PACKPLIBAIOMCS  NYMeM  Ux
Ooemanu3ayuu, 8bIA6NIeHUs U ONUCAHUS YACHHBIX NPUZHAKOS.

Ilpu nepesode HeoOXO0UMO OCO3HAHUE CMBICIOBOU DYHKYUU
Kaxcooll 0emanu 8 Yeliom, 3HaHue moyHo2o0 Muna KOMHO3UYUOHHO-
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peuesblx hopm yenoco u ux paznuduil mexcoy cobou. B uacmnocmu,
0N MEKCMO8  HAYYHO20 CMUld  OOMUHUDYVIOWUM  ABNAEmCcs
onucamenbHo-peqhiieKCUBHbILL MUNn KOMRO3UYUOHHO-peyesoll hopmbl.
Onucanue 6 meKcmax XyO0O0JCEeCMBEHHO20 CMUIL He AGIAEmCs
OOMUHUPYIOWUM, A  BbINOJHAEM  U300PA3UMENbHYIO  (DYHKYUFO.
OCHOBHbIM OMIUYUEM HAYYHO20 ONUCAHUSL OM X)OOHCECBEHHO2O
3aKnOYaemcs 8 MOM, YMO NPU USNONCEHUU HAYVYHLIX NOHAMULL
20BOPAWUL/NUUYIULL  UCXOOUM U3 PACKPLIMUSA  CYMU  OAHHbIX
NOHAMULL

Kax evlsicnunoce, domunupyrowum munom OmMHOWEHUU MeHcOy
COCMABIAIOWUMY  YEN020 ABNAEMCsl NOACHUMENbHbINL MUn J102UKO-
CeMaHmMuUYecKux OMHOULeHULL.

Knrouesvie cnosa: nepegod, mexcm, KOMNOZUYUOHHO-pEUeBAs.
gopma, onucamenvho-peghnexcusnas opma, pegrekcuHo-
KOCHUMUBHASL ~ KOMHO3UYUOHHO-peuegas  ¢opma,  102UKO-
cemManmuyecKue OMmHOULeHUsL.

UDC 81°25
G.H. Ramazanova
L.N. Gumilyov Eurasian National University

THE MAIN BLOCKS OF THE TEXT
IN TEACHING TRANSLATION

The article deals with the main ways of teaching to translate
some material in non-linguistic high schools and the author
describes the main elements of the translation process. To take
into account all the main and important elements of text
translation process is crucial for getting the correct translated
and its perception by the recipient.

On the basis of functionalism the author differentiates
meaningful elements of translation, distinguishes the main blocks
of the text, that help to perceive it and to get resultative approach
in teaching to translate from one language to another.

The author notes that the quality of translation largely depends on
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the reproduction of the original style. It is also a prerequisite for
translation to take into account the specificity of the nature and
structure of the types of compositional forms of speech that contribute
to the selection of material according to its functional significance.

On the material of fiction and scientific texts the author has
supplemented the parameters, influencing adequate translation:
considering the text units (super-phrasal unity), considering logical
and semantic relationships between the components of the whole.
Description is applied in the process of translation - the method of
presentation, in which the events, objects, phenomena are revealed by
their detailisation, identification and description of particular traits.

In particular, for the scientific style of texts descriptive and
reflective type of compositional speech form is peculiar.
Description in fiction texts is not dominant and performs
representational function. The main difference between the
scientific description and one in fiction is that in presenting
scientific concepts the speaker / writer concentrates on the
disclosure of the essence of these concepts.

As it turned out, the dominant type of relationship between the
components of the whole is an explanatory type of logical-
semantic relations.

Key words: translation, text, compositional speech form,
descriptive and reflexive form, reflexive and cognitive
compositional speech form, logico-semantic relations.

Beenenune

AHalu3  JTUHTBUCTMYECKOW  JHMTEpaTypsl IO  Impolieme
IIEPEBO/IA TEKCTA MO3BOJISET BBIACINUTH Pa3IMYHbIE TCHIACHIIMU.
Ilytu wu3yd4eHus 1mpolecca IEepeBoJa TEKCTa HaMEYeHBI
MOMBITKAMU BBIJIESTh OCHOBHYIO €IMHHUILY TEKCTa (HaIrpuMmep,
cBepX(pa3oBble €IMHCTBA, CIOKHOE CHHTAKCHYECKOE LEN0e U
T.IL.).

bonpmoil Bkmax B TEOPUI0 U IIPAKTUKY IEPEBOJAa BHEC
P.fIxoOcon. BpaBuHyTass UM kiaccuukanus THIIOB IEpeBoja
(BHYTpHUS3BIKOBOM TMEPEBOJ, TO €CTh H3JIOKEHHE TOHATHS
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JPYTUMU CJIOBaMU; MEXKBbA3BIKOBOM MEPEBOJI, TO €CTh MEPEBOJ B
COOCTBEHHOM CMBICJIE CJIOBA; MEKCEMUOTHUECKUN NEPEBOA, TO
€CTh H3JIOKEHUE OJHOM CEMHOTHYECKOM CHUCTEMBbl 3HAKaMu
JpYroM  CHUCTEMBI) OTKpbUIa THEpPCHEKTUBY U1  aHaIu3a
MepeBOIUECKOM nesTeabHoCTH (SIkoOcon, 1985, c. 362).

Marepuajibl 1 MeTObI

Marepuaniom cTaTbu CIIy’KaT TEKCTbl XYJOXKECTBEHHOIO U
HAy4YHOIO CTWICH. BemymmMm MeTronoM K HMCCIENOBaHMIO JTaHHON
MPOOJIEMBI SIBIISICTCS. METO]T aHAIM3a U CUHTE3a, METO HAOIOICHHUSI.

PesyabTaTsl U 00cyKIeHHE

JlunrBuctuyeckas auTeparypa uHpopMupyeT
0 IapaJurMajJbHbIX YepTaX COBPEMEHHOW JMHIBUCTUKU. B
YaCTHOCTH, TPU  OCHOBHBIC  MApagurMbl  Takue,  Kak
KOMITAPAaTUBU3M, CTPYKTYPAJIU3M, [TOJIMIIApaIUrMaIbHasl CUCTEMA
B HUCTOPUM S3bIKO3HAHUS HE COXPAHWIUCh B MX HM3HAYAJIBHOM
Buje. Ho oHM He mmenn conmManbHOro KOHTEHTa. B TOT mepuon
CO3J1aBAJIUCh KOMIIBIOTEPHBIE IPOTPAMMBI 10 IIEPEBOY.

IIponsonun nepemeHsl. TeOpeTHKM S3BIKO3HAHHS €HIE HE
OPULUTA K €AMHOMY MHEHHIO B KBaJIM(UKAIUK STHUX MEPEMEH.
[lepemeHbl B A3BIKO3HAHMM MPOECLUPOBAINCH U OOYCIOBUIU
IIEPEMEHBI B IIEPEBO/IE.

HeBsiHocThie TOABI XX BEKa OTMEUYEHbBl HHTEHCHUBHOCTBHIO
Hay4YHOHM IapagurMbl U HAYYHOM peBoironueil. B sror mepuon
MPOUCXOJAUT CTAHOBJIEHUE (PYHKIIMOHAIbHO-KOMMYHUKATUBHON
JUHTBUCTUKH, KOPITYCHOM TMHTBUCTHKH (corpus linguistics) u ap.
KaK HOBBIX HaIIPaBJIEHUH B IMHIBUCTHUECKUX MCCIIEOBAHUSX.

@YHKIMOHAIbHO-KOMMYHHUKATUBHBIN NIOJXOJ] B JINHIBUCTHKE,
MOJIXOJbl ~ KOPIYCHOM  JIMHTBUCTUKM  OTKPBUIM  HOBBIE
HalpaBlIeHUs, U TEPCIEeKTUBBl B 00JACTH pa3BUTHS TEOPHH
NepeBoA.

[TocpencTBOM — COBEPIIEHCTBOBAaHUS  OOIIEH  Mpoleaypbl
ONMMCAaHUSA  S3bIKa MOXHO  BbIPaOOTAaTh  JIOMOJHUTEIBHYIO
METOAMKY 00pabOTKU M aHAJIN3a EPEBOIA.

[TepeBoa mpexacraBisieT coboi crnennduueckuil BUA peueBoit
JESATENIBHOCTH, CIIY)Kalllui TIO3HAHUIO OAHOIO Hapojaa ApyruM. B
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TO K€ BpEeMs, IEpPEeBOJ - OYECHb CIOXHBIA BHJ pPEUYEBOU
JESTEIIbHOCTH; npueM  MHQOpPMAUMU ~ OpU  TEPEeBOjJE
OCYIIIECTBIISIETCS Ha OJJHOM SI3bIKe, a nepeaaya ee (MHdopManun)
- Ha apyrom (CynpyH, 1980).

['maBHOE W OCHOBHOE TpeOOBaHHE, NPEIBIBIIEMOE K
NEpEeBOJy — aJEKBATHOCTb IMOJJUHHUKY, T.€. NEPEBOJ JOJKEH
OBITH CBOETrO pojia MOJHOIEHHBIM '"IKBHUBAJIECHTOM' OpUTHHAIA.
OpuruHan cieyer MOHUMaTh, 110 CIPaBEIIMBOMY 3aMEUaHUIO 3.
KnemexxeBnua, Kak CUCTEMY M KaK OpraHHYECKOE IIeJIoe, a He KaK
CYMMY 3JIEMEHTOB U MEXaHUYECKOE COYETAHUE UX.

Tak, mpu mnepeBoje LEHTPAIbHBIM SIBISETCS MOHUMaHHE U
r1y0OKOe NMPOHUKHOBEHUE B 3aMbICell MpousBeAeHus. B teopun
nepeBojia MPHUHATO JeNieHWe ero Ha WH()OPMALMOHHBIA U
XynoxkecTBeHHbIM. Otcoga ciaeayer, uYTo TMpu OOy4YeHHUH
MEPEBOY aApXUBaXXHBIM SIBJISICTCS yuer KaAHPOBO-
CTHJINCTUYECKUX OCOOEHHOCTEHN TEKCTA.

Ctunb, Kak M3BECTHO, MOKET HOCHUTH PA3IUYHBIN XapakTep:
OH MOJKET OBbITh Y3KOHAIIMOHAIBHBIM WJIHM JaK€ PErHOHaIbHBIM.
CrnenoBarenbHO, COXpaHEHHE CTHIIA OOECleYMBaeT COXpaHEHHE
BCEX JIOCTOMHCTB IIPOU3BEICHUS.

Tak, HarrpuMep, KOMIIO3ULIMOHHO-peueBas popMa «OIMUCAHUE»
UMeEET b depeHIaIbHbIe MIPU3HAKU B TEKCTax
XyA0XKEeCTBEHHOro M HayuHoro ctuis (Pamazanoma, 2014a). B
YaCTHOCTH, B TEKCTE XYIO>KECTBEHHOTO CTWUJISI €r0 OCHOBHBIM
NPU3HAKOM SIBJISETCS CTaTUYHOCTh (M300pa’KeHHE MOCTOSHHBIX,
HEU3MEHSAEMbIX KauecTB). ONUCAHUIO NMPUCYIIH KOHCTPYKLHU C
IIPOCTPAHCTBEHHBIMM  OTHOWIEHUSAMH. OmnKCcaHue BBINIOJIHAET
M300pa3uTeNbHYI0, XapakTeposornyeckyro ¢yHkuuio. [Ipu stom
OHO UCKJII0YAaeT BPEMEHHBIE XapaKTEPUCTUKH.

Hampuwmep:

She was tall, thin girl, with a slender face. She had green eyes
and a spattering of what Joseph called American freckles across
the bridge of her nose.

S.Shaw

B  nmanHoM Tekcre umeercs  OOJNbIIOE  KOJIMYECTBO
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MPHJIAraTeIbHbIX, BBITOIHIIONIMX U300Pa3UTEIbHYI0 QYHKIIHIO B
onucanuu nepconaxa: «tally, «thiny, «slender», «greeny.
HayyHnoe omucaHue OTIMYaeTCs OT  XYAO0XKECTBEHHOTO.
OCHOBHBIM OTJIMYHEM, IOJIAraeM HY)KHO MPH3HATH TO, YTO IPH
W3JI0OKCHUU HAYYHBIX TOHSATHH TOBOPSIIHHA/ITHITYITUH HCXOIUT
U3 PAacKpBITHS CYTH JaHHBIX IOHATHH; WHA4YEe TOBOPS, IIKaa
MEHTQJIBHBIX ~ aKTOB  BBIIIC  HEXEIH MNPH  H3JIOKCHUHU
OOBIYHBIX/IIOCTOSIHHBIX IEHCTBHUH JIHIA WIH He-IuIa, 100 ero
XapaKTepHBIX KauecTB. Bce 3T0 JaeT HaM BO3MOXKHOCTh BHECTH
JIOTIOJTHEHHE B TPAAMIIMOHHOE IMOHITHE KOMITO3UIIMOHHO-PEUCBOM

bopmbI «OMHCAaHWE»  —  «OIHUCATEIbHO-PEQIICKCUBHAS
KOMITO3HITMOHHO-peueBas hopma.
OcHoBHasi 1lelb  HAy4YHOTO OMNHCAHHUS —  PACKPBITHE

OMMpCACIICHHOI'0 IMOHATHUA YCPE3 OMNHCAHHUC COCTABJIAIOIIUX €TI0
JJICMCHTOB. O61uee IMMOHATHUEC CEMAHTU3UPYCTCA IOCIICAOBATCIBHO
OT POAOBBIX IPU3HAKOB — K BHUAOBLIM. C IMOMOIIIbKO HAYYHOI'O
OINMMCAaHUS PACKPBIBAKOTCA HAYYHBIC ITOHATUA, HAOTCSA HAYYHBIC
OIpEICIICHNS.

Harmpumep:

The Internet is wonderful research tool, and using it can really
help you find the information you want. But first, you should get
to grips with the basics. The first thing to do is to start your web
browser, which is a program that lets you view Internet pages
(also called web pages). These are not like pages in a book-they
are all different sizes and don't have numbers-really they are
documents on the Internet. The most popular browsers are called
Navigator and Explorer. Find the icon (remember what that is-a
little picture) on the screen which has one of these names next to
it and double click. Then the program opens!

(A Mug's Guide. Using Computers)

B nannom cBepxdpazoBom enunctBe (CDE) nano ommcanue
IIOHSATUA «I/IHTepHeT», €ro MnpcaHasHAa4YCHUC [JI1I 4YCIOBCKA.
Onucanue HaIpaBJICHO Ha IIOMIAroBOC€ BBIIIOJIHCHUC pa60TBI C
Opaysepom. JleTanu3upoBaHbl TUITEI Opay3epoB.

CJ'IC,Z[OB&TCJ'ILHO, KaueCTBO IICPCBOJAa HAXOOUTCSA B HpHMOﬁ
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3aBUCUMOCTH OT BOCHPOU3BEACHHA CTHUIIA OpUTHHAJIA.

HereMeHHHM YCJIOBUEM IIPU MEPCBOJC ABIACTCA TAKIKEC YUCT
KOMIIJIEKCa JIEKCUYCCKUX u rpaMMaTH4Y€CKUX CpE€ACTB,
XapaKTEPHBIX IS ONMUCAHHUS U OTOOp SKBUBAJIECHTHOTO OJIOKA B
SI3BIKE Ha KOTOpBIﬁ OCYHICCTBIIACTCA MEPEBOI. DTO - OE3INYHbBIE
q)OpMI)I MMaCCUBHOI'0 3aJiora, KOHKPETHAA JICKCUKA U CIICHHUAJIbHAA
TCPMUHOJIOTUA, 0O0JBIIOE KOJIMYECTBO YTOUHAIOMIUX 3JICMCHTOB,
pacripocTpaneHHbie omnpezenenus ¢ npudyactusimu (babaitnoBa &
Mamnbiesa, 1985).

Hanpuwmep:

The website is really just a collection of pages like this one,
connected together with hyperlinks, which are the underlined
words like the one you just clicked on. Again, computer people
dislike long words so they shorten this to 'link’. Clicking on a link
is called following a link', and doing this several times means
you're 'navigating' the web, or, if you have no particular purpose,
'surfing the net'. Congratulations on your new skill! So, how are
home pages organized? Well, they vary but usually the main links
are down the left hand side or along the top. These take you
directly to the different sections of the site. Sometimes there will
be a separate side panel, or a frame, with these main links. When
you go to another page, often this panel stays the same. This will
help you find the information you want quickly.

(K.Cox)

B COE-Be wucnonp3oBaHa mnaccuBHas ¢opma «is called»,
«are...organized»;  yTOUHSIOIIME  DJIEMEHTHI:.  CONnected,
underlined.

C®E-Bo npezacraBieHo OONbIIMM KOJIMYECTBOM KOHKPETHOM
JIEKCHKH W CIelMaIbHONW TepMmuHosoruei: website, hyperlinks,
click on, computer, a link, ‘navigating' the web, ‘surfing the net’,
home pages, the site, a side panel.

Ha mam B3TJIAA, r000€e IMPOU3BCACHUEC HE3aBUCUMO OT €ro
CTHJIIA MMpEACTaBIACT coboit CJIOKHOC CCMAaHTUKO-
CHUHTAKCHUYECKOC N KOMITIO3UITMOHHO-CTUJIIMCTUYCCKOEC C€IUHCTBO.
3Ha‘-II/IT, HCIIPEMCHHBIM YCJIOBUCM IIPU NIEPCBOJAC TCKCTA ABJIACTCA
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y4er cnenuuKy,  XapakTepa U CTPYKTYpbl  THIIOB
KOMIIO3UIIMOHHO-PEYEBBIX  (OpM, OOYCIIOBIHMBAIOIIKE OTOOP
HEKOCTO Marcepuaia I10 €ro (bYHKL[I/IOHaJIBHOﬁ 3HAYNMOCTHU
(PamazanoBa, 2014b).

B CBsA3H1 C BBIIICU3JI0KCHHBIM, HEMAJIOBAa>XHbBIM
MPEACTABISIETCST  penpe3eHTanuss  pedIeKCHBHO-KOTHUTUBHOU
KOMHOBI/IHHOHHO-pe‘IeBOﬁ (bOpMBI KaKk OJHOIrO H3 OCHOBHBIX
TUIIOB B paMKax HAay4YHOI'O TCKCTaA.

PaCCY)KI[aTB — OTO, HpPEKIAC BCCTrO, I'OBOPUTbL B MOHOJIOIC,
PasMbIILIAA O BCYHOM, BbIpaXkad HACH, IIOACHIAA IMPOLCCChI U
Jcj1asad BbIBOJAbI, Ha KOTOPLIX MOKHO Cq)OpMI/IpOBaTB 06]1_[1/16
IpaBujia U 3aKOHOMCPHOCTH.

Hampumep:

The language user, as we stressed before, brings to bear her
knowledge of the world, and many relevant aspects of this very
extensive world knowledge may therefore become part of the
conceptual representation (1). Similarly, language users have had
previous experiences, such as having read other discourses about
the same kinds of facts, and traces of the representations of these
experiences gradually build and update models of the situation in
episodic memory (I1). These models provide the knowledge and
referential basis for the interpretation process (I11). And finally,
individual language users may also generate opinions, that is,
evaluative beliefs, about individual objects or facts, based on
their attitudes and ideologies (1Y).

(T.A.van Dijk. Semantic Discourse Analysis)

B nepBoit yactu ganHoro C®PE-Ba Benercs pacCcykIeHUE O
CIIOCOOHOCTH ITIOJIL30BAaTENS  SI3BIKA PCIPE3CHTUPOBATE CBOU
3HAHUA O MHUPE; BBIABUTACTCA IIOJIOKEHUC O TOM, YTO ITa
penpe3eHTannss HOCUT KOHIIENTYaJbHbIN XapakTep. Bropas Jacte
MMpEaACTaBJIACT cIoco0 OCYHICCTBJICHUA ,Z[aHHofI npoucaypasl.
TpeTI)SI 4aCTb IIOACHACT, HAa OCHOBE 4Y€TO OHA IPOUCXOAUT.
quBepTa}I qaCTb IIOABITOXKXKHUBACT OCHOBAaHUE BOIIpOCa
OTHOCHUTEIBHO CIIOCOOHOCTH IIOJIB30BATENS S3bIKa BbIpaXXaTb
CBOC JIMYHOC MHCHHC.
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KommyHukaTuBHasT  3aJada B pacCyXJGHHH  TEKCTa
XyJI0’)KECTBEHHOTO CTHIIA peanuzyercs MOCPENICTBOM
o0berHeHHs (aKTOB B 3aMKHYTO€ B CMBICIIOBOM OTHOILIECHUU
nenoe. OHa (CBA3HOCTH) K TOMY K€ OTJIMYAETCS JIMHEWHOCTHIO,
TaK KaK 4YaCTH HEMOCPEACTBEHHO CBSI3aHBI APYT C IPYroM. 31eCh
B OOJbINCH cTeneHW HAOIIOJacTCsl MPUYMHA, a HE TOSCHEHUE
(PamazanoBa, 2013).

Hanpuwmep:

No, he thought, I am not going to let this happen (). Most of
all, she was Roger’s girl, and even if any girl would desert that
handsome, superior man of an awkward, craggy boy like himself,
it was inconceivable that he, Noah, could repay the generous acts
of friendship even by the hidden duplicity of unspoken desire (lI).

(F.Shaw)

Pasnuynble cpenctBa (MecTOMMEHHS, UMEHa COOCTBEHHBIE,
pa3IuuHble  BUIO-BpEMEHHbIE (OpPMBI TIJIATOJOB M T.1.)
BBIPAXAIOT CTPYKTYPHYIO IIEJIOCTHOCTh TEKCTa. A  Takoi
aHAJTMTUYECKUH MOoKa3aTeb CcBs3u Kak "'most of all" oTHocuTCA K
AKCIUTMIIMTHO BBIPAXKEHHBIM CPEICTBAM OpTraHU3aIlMU TEKCTA.

B Ttexcre "most of all', mpucoenuHsii BTOpyIO YacTh
BBICKA3bIBAHUS K  TEpBO, MOTYEPKUBACT IPUYUHY
HEJOMYCTUMOCTH HEKOETO OOCTOSTENIbCTBA, H3JIaracMoro B
[IEPBOM YaCTH.

Wrtak, pacCyKXIEHMI0 MPUCYIIH IPUYUHHO-CIICICTBCHHBIE
KOHCTPYKITUH.

[Tpomecc mepeBoa TeKCTa OTMEUEH HE TOJNBKO KakK MPOIECC
npeooOpa3zoBaHus TEKCTOB, HO U KaK MPOIlecc Mepelayn CMbICIA.

HpI/I HCCICAOBAaHMU TCKCTA XYAOXKCCTBCHHOI'O WM HAYYHOI'O
CTHJIEH KaK OOBEKTa JIMHIBUCTHYECKOTO U MEPEBOJHOTO, HAMU
OBLIM JIOMOJHEHBl MapaMeTpbl, MPH Y4eTe KOTOPhIX MOXKHO
JOCTUTHYTh aJICKBAaTHOTO TEpeBOJa. DTO, MPEXJE BCETO, Y4eT
eIUHUIIBI TEeKCTa (CBepX(pa3oBOro E€IWHCTBA), YYET JIOTHKO-
CEMAHTHYECKUX OTHOIICHUH MEX]y COCTABISIOIIUMU IEIOT0 U
T.11. ¥ T.1. (PamazanoBa, 2002).
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CJ'IGIIOBaTeJ'IBHO, IIpu IepeBOJAC YUYET HAJIMYUA THUIIOB JIOTHKO-
CEMAaHTUYECKUX OTHOIICHUN MCKAY COCTAaBJIAOIIMMH TCKCTA
o0ecIeunT onpeIeIeHHbIN 00beM ycrexa.

Anammnz AYTCHTUYHOT'O MaTcpuajia Mmo3BOJIACT 3asiBUTh O TOM,
qTO B OHI/IC&TCJ’IBHO-pC(bJ'IeKCI/IBHOM TUIIE KOMIIO3UIIMOHHO-
pedeBoii GopMBI TOMHUHHUPYIOIIUM SIBJISICTCS ITOSICHUTEIIBHBIN THIT
JIOTUKO-CEeMaHTHYeCKHX oTHoIIeHui (Pama3anosa, 2002).

Hanpuwmep:

Phonological rules govern the distribution and sequencing of
phonemes within a language (1). This organization is not the same
as speech, which is the actual mechanical act of producing
phonemes (I1). Without the phonological rules, distribution and
sequencing of phonemes would be random (l11). Distributional
rules describe which sounds can be employed in various positions
in words (1Y).

B nannom C®E-Be, cocrosumieM u©3 4YeTbIpeX 4acTew,
HAJIMYCCTBYCT IIOSICHCHUC. Bce nociaecayromue Tpu YacTu
MOACHAIOT HNCPBYIO: I 4Y€TO U C Kakoi OCJIBIO CYIICCTBYIOT
ImpaBujia CI)OHOJ'IOFI/II/I, TaK¥XK€ IMOACHACTCA OTINYHNEC OAaHHOI'O
00BbEKTa OT APYroro, B YaCTHOCTH, SI3bIKA.

AHaJIOTUYHOE SIBICHHE YCTAHOBJICHO B OIIMCAaTCIIbHOM THIIC
KOMIIO3UIIMOHHO-PEYEBON (POPMBI B CTPYKTYpE XY 0’KECTBEHHBIX
TCKCTOB: JOMUHHUPYIOIIUM  ABJISICTCSA HOSICHUTEIbHBIM  THII
JIOTHKO-CEMAHTUYESCKUX OTHOIIIEHUH.

Harpumep:

1. He looked at me from under wide grey eyebrows (I). His
eyes were sunken, colourless, rogue (I1).

(R.Chandler. "Goldfish™)

Mexnay 1mepBol W BTOPOM  4YacTsIMU HMEET  MECTO
MOSCHUTENbHBIA THI OTHOmEeHuW. CoaepkaHue BTOPOM YacTh
YTOYHACT, ACTAIIU3UPYECT COACPIKAHUC nep130171 qaCTHu u
MpeJICTaBIsIeT COO0M KOHKPETU3AIIHIO.

OHI/IcaHI/Ie, KakK IIpaBUJI0, B TCKCTaxX ABYX CTUJIECH U3naraercs B
IJIaHE HACTOAIICTO BPEMEHU C IMHUPOKHUM HCIIOJIB30BAHHUEM
TJIarojoB 3TOI0 (I)yHKI_[I/IOHaJIBHOI‘O 3HA4YCHUA.
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[lenpr0 HAYYHOTO ONUCAHUA SBJISETCA pENPE3CHTALUS U
neuHUpOBaHUE HOBBIX 3HaHMU. OTCIOa, HAyYyHOE OIHMCAHUE
pacKkpbIBaeTCs Ha MOHATHUIHO-TEPMHUHOJIOTMYECKOM YPOBHE.
Hcnonb3yss onmcaHue, agpecaHT pacKpbIBAC€T OINPEIEICHHBIE
MOHSTHS, KOHIIENITyaJIbHbIE JIMHUU TpeaMeToB. [Ipu 3Tom obiue
HNOHATHUS ~ NPUOOPETAIOT  JETAlbHYIO  XapakTepucTuKy. B
YaCTHOCTH, aBTOpP TEKCTAa CTPEMUTCA JaThb HE YIPOILIEHHOE
ONKCAaHHWE IpeaMeTa, a HaoOOpOT, OH CTPEMHUTCS JaTh €ro
JETATU3UPOBAHHYIO  JIECKPUIILUIO  IOCPEICTBOM  BBEICHUS
ompeneneHuss  npeaMera, AudQepeHIruaNbHBIX — MPHU3HAKOB
MIpPEMETA C MOSICHEHUEM.

Wrak, omucaHue — 3TO TakoM CHocoO U3JIOXKEHUs, IpU
KOTOPOM COOBITHS, TIPEAMETHI, SBICHHUS U T.H. PAaCKpPHIBAIOTCS
NyTeM UX JETalW3allU{, BBISBJICHUS U OIMCAaHUS YacCTHBIX
MIPU3HAKOB.

BriBoabI

B npouecce cBoell KHU3HEAESATEIBHOCTH YEJIOBEK, [MO3HABAs
HEYTO HOBOE, IEpEeNaeT CBOM 3HAHMS, OLIYLICHUS, YyBCTBA
JIPYTUM IIOCPEICTBOM OIUCAHUS.

[Ipu nepeBosie HEOOXOAMMO OCO3HAHUE CMBICIOBON (DYHKITMH
KQKIOW JETAIU B LIEJIOM, 3HaHHE TOYHOT'O THIAa KOMIIO3ULMOHHO-
peyeBbIX (OpM IEIOT0 M HUX pa3Iuuuid Mexay coOoil. B
YaCTHOCTH, JUII TEKCTOB HAy4YHOIO CTUJS JOMUHUPYIOLIUM
ABJIIETCS OINMHUCATENIbHO-PE(IEKCUBHBIN THUI KOMIO3UIIMOHHO-
peueBoil hopMbl. OnucaHue B TEKCTaX XYI0’KECTBEHHOI'O CTHIIS
HE SIBJISIETCS JOMUHUPYIOIIUM.

OcHOBHBIM OTINYHAEM HAy4HOT'O ONMCaHUs oT
XyJIOKECTBEHHOI'O 3aKJIOYAeTCs B TOM, YTO IIPU HU3JI0KECHUH
Hay4YHbIX  TOHATHM  TOBOPAIIMN/MUINYIIMH  HUCXOAUT W3
pPacKpbITUSl CYTH JaHHBIX TIOHATUN; WHA4Ye TOBOps, IlKaia
MEHTAJIBHBIX  aKTOB  BBIIIE, HEXKEIM IPU  U3JI0KEHUU
OOBIYHBIX/TIOCTOSHHBIX AEHUCTBUM JIMIA WM HE-JIWIa, JTHOO ero
XapaKTEpHBIX Ka4eCTB.

Onuncanne TEKCTOB XYJOKECTBEHHOTO CTHWJISI BBINOJIHSAET
n300pasutenbHylo  (QyHKIMIO. Ero OCHOBHBIM TNPU3HAKOM
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ABIISIETCS CTaTUYHOCTH (u300pakeHue MTOCTOSIHHBIX,
HEU3MEHSEMbIX KaueCTB).

Tem He MeHee MeXIy HMMH €CThb M XapaKTepOJOIMYEeCKUM
u30MOp(U3M: JTOMHHHUPYIOIIAM THIIOM OTHOLICHUH MEXIy
COCTABJISIFOLMMU LEJO0TO ABJISIETCS MOSACHUTENIbHBINA TUI JIOTHKO-
CEMaHTHUYECKHX OTHOIIICHUM.

B pamkax pedraexCHBHO-KOTHUTUBHOM KOMIIO3UIIMOHHO-
pedeBoii  (poOpMBI MPOHM3BOAMUTCA PACCYKICHHE O Pa3IUIHBIX
MEHTaJIbHBIX CHOCOOHOCTSIX WHJUBU/]IA, YMEHUAX
perNpe3eHTUpPOBAaTh CBOM 3HAHUA O MHPE, BBIIBUTAIOTCS
MOJIOKEHUSI KOHIIENTYalIbHOTO XapakTepa W T.N. PaccyxneHus
BHOCSIT TIOSICHEHUSI M Pa3bsICHEHUS] IPUYUH OTCYTCTBUS JaHHBIX
mapaMeTpoB M MPENOCTABISAIOT  CHOCOOBI  JOCTHKEHUS
HEOOXOUMBIX PE3YJIbTATOB.

B CTPYKTYpe KOMITO3UIIMOHHO-PEYEBOU (hopMbI
«pacCyXKICHHE» B TEKCTaX XYI0KECTBEHHOTO CTHJIS B OOJbIICH
CTETNeHH HAONIOAAeTCs MPUYMHA, a HE MOSICHEHHE; 00beIMHEHUE
(GakTOB B 3aMKHYTO€ B CMBICJIOBOM OTHOIIEHUU IIEJI0€
omnpenensieTcss Kak KOMMYHHMKAaTHBHas 3ajada B PacCyKICHUU
TEKCTa XyI0KECTBEHHOT'O CTHIIS.

Takum oOpa3om, MpH TMEpeBOJe HEAOMYCTUMBI OOBIYHOE
BOCITPOM3BEJICHUE M TPEeOOpa3oBaHUE IJIEMEHTOB U CTPYKTYP
OpUTHHAaJa.
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YK 81'373.43
A.A. CtenanoBa
Poccuiickuii ynuBepcuTeT Apy:KObl HAPOA0B

CIIOCOBBI CJIOBOOBPA3OBAHMS AHTJINIICKAX
JEJOBBIX HEOJIOTU3MOB (HA MATEPHUAJIE CAWTA
WORDSPY.COM)

B cmamve paccmampueaemcsi nouamue «He0NO2UIM», €20
xapakmepucmuku U Kiaccugukayuu, a  makdce — 6UObl
C1086000PA308AHUSL  AHRNIOA3LIYHBIX HEON02USMO8 8 0€l0B0l
cpepe. Ananuzupyemcs 55 He0N02U3ZMO8 AHSIUNCKO20 A3bIKA 8
cghepe buzneca Ha baze Mamepuano8 NOCMOAHHO NONOIHAEMO20
catima Hoswvix cnoe WordSpy.com. B pezynbmame aunanusa
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8b10eNIAIOMCS HauboIee 4acmommuvie GUObl C108000PA308AHUS
AHUNCKUX ~ 0eN0BbIX  HeoNo2U3MO8,  Cpedu  KOMOPbIX
CIIOBOCIIOdNCEHUE, COKpalyeHue, KOHeepcus u aggurcayus. B xooe
uccne008anusi ObLIO BbIAGNIEHO, YMO OOMUHUPYIOWEU ABIAEMC sl
Kamezopusi  CLOBOCIOMNCEHUs,  20e Haubonee 4ACMOMHOU
aenaemcss modeavs Noun + Noun = Noun, nomumo smoeo,
scmpeuanuco opyeue mooenu, maxue kax Noun + Preposition =
Noun, Adjective + Noun = Noun, Verb + Object = Verb. Bmopoe
MeCmo Nno  cnocody CL080OCINONCEHUs. 3AHUMAEN Kame2opus.
COKpaujenus, 20e cpedu NpuMepos Obliu 0OHAPYIHCEHbl YCeyeHue
00H020, 08YX UIU 0O0OUX KOMNOHEHMO8 8 Npoyecce CAUAHUSA O8YX
U mpéx cnos, u npumepvl CLO80CIUAHUS, MAKdKHCe OblLl HAUOeH
npumep abbpesuayuu. Kpome smoeo, Owliu 0OHApPYIICEHDL
HeOo02U3MbI-UOUOMDbI, 3anHumMarowue mpembe mecmo.
Yemeépmoe mecmo no 4acmomHoCmu c108000pa308aHus 3aHsIA
KoHeepcusi ¢ mooensimu nepexooa Adjective -> Noun u Noun ->
Verb. Haumenvuumu xamezopusimu Clo80CI0MHCEHUsL GbLCIYRUIU
apppuxcayus, 6 uacmuocmu cypuxkcayus, a maxxce ObLl
3aghuxcuposan cyuail KOMOUHUPOBAHUSL Kamezoputl
appuxcayuu u cokpawenus. B 3axnrouenuu 6vin coenan 6vi800,
umo no cnocoby ci080006pazoeanus Hauboiee UYACMOMHOU U
NPOOYKMUBHOU — Kamezopuel — Ol AHSIUUCKUX — Oel0B8blX
HeOol02UMO8 SIBNISLEMCSL CTLOBOCTIONCEHUE.

Kniouesvie cnosa: Heo02U3M, c108000pazosanue,
CNLOBOCIOdNCEHUE,  COKpaweHue,  KOHeepcus,  agghuxcayus,
uouoma, obusnec
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The article discusses the concept of "neologism”, its
characteristics and classifications, as well as word-building
patterns of English neologisms in business sphere. 55 English
business neologisms are analyzed on the materials of constantly
updating web-site of new words WordSpy.com. As follows from
the analysis, the most frequent word-building patterns of English
neologisms in business include compounding, word-clipping,
conversion and affixation. The study finds that the dominant
category is compounding, and the most frequent model is Noun +
Noun = Noun; in addition, other models are found, such as Noun
+ Preposition = Noun, Adjective + Noun = Noun, Verb + Object
= Verb. On the second place is word-clipping, among which
there are cases of one, two, or both components being clipped in
the process of merger of two or three words. Examples of
blending and abbreviation are also found. In addition, there are
idioms as neologisms, taking third place. On the fourth place
there is conversion, including models Adjective -> Noun and
Noun -> Verb. The smallest categories are affixation,
particularly suffixing, and combination of the categories of
affixation and word-clipping. Finally, it is concluded that the
method of compounding is the most frequent and productive for
business English neologisms.

Keywords: neologism, word-building, compounding, word-
clipping, conversion, affixation, idiom, business

Beenenue

Kak wu3BecTHO, OOIIECTBO TIOCTOSHHO pa3BUBACTCS B
pasIMYHBIX HampaBleHUsAX M obsacTsax. Ilpowcxomut mporecc
rJ106anu3annn, 0COOEHHO CTPEMUTENIHO Pa3BUBAIOTCS HAayYHbIE
U TexHuuyeckue otpaciu. C pa3BUTHEM MHOTOUYHUCIEHHBIX cdep
HaIlel )KM3HH, B YaCTHOCTHU c(eprl OU3HECa, MOABISAIOTCS HOBBIE
peanuu, TpeOyromue HOMHUHAUMU. SI3BIK  HAXOAWUTCS B
IMOCTOAHHOM PpPa3BUTHHU, a JII00bIe HWHHOBAIIMU U AOOCTHXKCHHUSA B
KaKoH-Tu0o OTpaciu Tak WM MHAa4Ye HAXOJAT CBOE OTpa)KCHUE B
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A3BbIKE, YTO MPUBOIUT K IOSBICHUIO B SI3bIKE HOBOM JIEKCHKH -
Heosoru3moB (Kucenesa, 2016). Takum oOpazoM, HEOJOTU3MBI B
CBOIO OdYepelb Takke TpeOYyIoT M3Y4eHHs Uil OCYIIECTBICHUS
3¢ (HeKTUBHONH KOMMYHHKAITUU U BCEOOIEro MOHUMAHWUS TeX HITU
WHBIX SIBJICHUN B JIeJIOBOM cdepe. B 1e10BbIX OTHONICHUSX Kak
HUTJIC BAXHO IMPOU3BOJUTH  BIICYATIICHUE COBPEMEHHOTO
4yeNoBeKa, UAYIIero B HOTY co BpeMmeHeM. [loaTomy B mporecce
MOJTOTOBKKA TIPEICTaBUTENICH OW3HEca H3yYeHUE AaKTyalbHBIX
WHHOBAIMM (KaK B COAEpXKaTelbHOM, TaK U B METOJAUYECKOM
MJIaHe) J0JDKHO CTOsATh BO riaBe yria ([ecstosa, 2016; Cubym,
2013).

IlousiTHe HeoslOrM3Ma

CerosiHss HaCUMTHIBAETCS MHOXKECTBO OMPEICIICHUN MOHATHS
«HEOJIOTH3M», JIMHTBUCTHYECKHX TEOPUA M TOYEK 3PCHUS
aBTOPOB Pa3IMYHBIX PabOT O MPUPOJE ITOro sBICHUS. MHEHUS
UCClIeIoBaTeNel HACTOJIbKO pA3HATCS, 4YTO A0 CUX IIOp He
CYILIECTBYET €AMHOTO0 MU TOYHOTO OIpEAeTICHUS HEOJIOTH3MOB.
OnHako B JIaHHOW CTaThe aBTOP MPUICPKUBACTCS OIMpPEACIICHUS,
nanHoro B «CroBape mauHrBHcTHYeckuX TepMuHoB» O.C.
AXMaHOBOHM, COIJIACHO KOTOPOMY HEOJOTM3MOM Ha3bIBAIOTCS
«CTIOBO WM 00OpOT, CO3JaHHbIE (BO3HUKIIKE) Ui 0003HAYCHUS
HOBOTO (TPeXJIe HEU3BECTHOIO) MPEAMETa MU ISl BBIPAXKCHUS
HOBOTO MOHATH» (AXxMaHOBa, 2017).

Uto kacaercsi KiacCUPUKALMI HEOIOTU3MOB, TO HEOJOTHU3MBI
Takke HE MMEIOT equHoW Kiaccudukanuu. Haubonee momHoOU
aBTOp JaHHOM craThu cuuTaeT kiaccudukauuio T.B. Ilonosoi,
I7I€  BBIICISIOTCS  HEOJOTH3MBI  COTJIACHO  CIIEAYIOIIUM
KareropusiM: 1) Mo BUIY S3BIKOBOM €IUHUIIBI, 2) MO CTENeHU
HOBU3HBI, 3) MO BUAY oOO3HA4aeMoil peanuu; 4) Mo crmocoly
obpazoBanus ([Tomosa, 2005).

['oBopss o Heonorusmax, T.B. IlomoBa Taxke oOpamaer
BHAMaHHWE Ha CYIIHOCTHBIC TapaMeTpbl (KOHKPETH3ATOPHI)
HEOJIOTU3MOB,  cchuiasick Ha Tpyasl H.3. Kortenosoii.
Beinemnstitoress  cnemyromue mapameTpsl: 1) Bpems (cioBa, He
CYIIIECTBOBABIIME IO OMPEACIEHHOTO Tepuoia); 2) s3BIKOBOE
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MPOCTPAHCTBO (00JIaCTh ymOTpeOIeHus); 3) TUIT HOBU3HBI (CIOBO
wii (pa3eosoru3M HMEIOT HOBOE 3HAYCHHE (CEeMaHTHUYECKHM
HEOJIOTU3M),  HOBYHO  (opMy  (HEOJOTH3M-CHHOHMM K
CYIIECTBYIOIIEMY CJIOBY) HWJIM W TO, W Jpyroe (COOCTBEHHO
Heosoruzm)). C yu€rom »sTux mnapamerpo, T.B. Ilomoa
OTIpeNieNsieT HEOJOTU3MBI «KaK CJIOBA, 3HAYCHHS CJIOB M UIHOMBI,
CYIIECTBYIOIIKE B ONPEICICHHOM SI3bIKE, MOIBS3BIKE U SA3bIKOBOI
cdepe U He CYIIECTBOBABIINE B MTPEIIICCTBYIONINH IEPHO B TOM
Ke s3BIKE, MObs3BIKE, sA3bIKOBOM cepe» (Ilomosa, 2005, c. 11-
12).

MartepuaJjbl 1 METOBI

MarepuanoMm HccIeqoBaHUsA MOCIYXKWIM 55 aHITIMKACKUX
HEOJIOTU3MOB M3 JIeJoBOM cdeppl C calfiTa HOBBIX CIIOB
WordSpy.com (WordSpy, 2016). OCHOBHBIMH METOJaMHU
WCCJIEIOBAHMSI  BBICTYNUJIM  METOJ  CIUIOIIHON  BBIOOPKH,
CPaBHUTEBHBINA U CTATUCTUYECKUI aHATU3BI.

Pe3yabTaTsl U 00Cy:KICHUE

MHorre aBTOpPbI JIMHTBUCTUYECCKUX HCCIICTOBAHUIN BBIICISIOT
CIIeTyIOIINe OCHOBHBIE (TMPOJYKTUBHBIE) CIOCOOBI 00pa3zoBaHUS
HEOJOTM3MOB:  CIIOBOCIIO)KEHHE,  COKpaIleHHE, KOHBEpCHS,
addukcanus.

B pesynpTare anamm3a ObUTO BBISBICHO, YTO Ha CaliTe HOBBIX
cioB WordSpy.com B pasnene «ousHec» 70,9% HEOIOTH3MOB
o0pa3oBaHbl MYTEM CIIOBOCIOKEHHUS NBYX-TpEX cioB. boibiias
YacTh HEOJIOTU3MOB B ITOW KaTEropuu 0Opa3oOBaHBI MO MOJAETHU
Noun + Noun = Noun. B kauecTBe npuMepoB MOXKHO MPUBECTH
crnenyromiee: boomsayer (boom + sayer, antonum doomsayer) —
TOT, KTO  TIPEICKa3bIBaCT  IEPUOJLI  MPOIBETAHUS U
OnaronpusiTHble coObITUs; buyer blur (buyer + blur) — gyBcTBO
3aMelIaTeNlbcTBA ~ WJIM  TOTPSICEHUS  W3-3a  OOMJIBHOCTH
HOTPEOUTENBCKOTO MPEUIOKEHUS,, OCOOCHHO MPU PACCMOTPEHUH
00nexToB HeapmkumoctH, client golf (client + golf) — «xenoBas»
urpa B roiib(), Korjaa KTo-TO CHEIHAIBLHO MPOUTPHIBAECT B TIOIB3Y
MOTEHIMATHFHOTO OM3HEC-KIIMEHTA C ENTBI0 TOBBICHTD IIAHC TOTO,
YTO KJIMEHT COIJIACUTCS Ha MpejioxkeHue / caenky; cookie(-)jar
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accounting (cookie jar + accounting) — mpakTruka OyXrajaTepcKkoro
yuéTa OpraHu3aIyii, KOTr/a UCTIOIb3YIOTCSl pe3epBHBIN (OHT st
COKpaIleHUs] TPUOBLTN B OJIarONPUSTHBIE TOJbI U MOCIEAYIOIIee
UCIIONIb30BAaHUE JTOr0 pe3epBHOrO (OHAA IS  yBEIWUYCHHS
npubbUIH B HebmaronpustHoe Bpems; death care industry (death
care + industry, antonum health care industry) — otpacib,
BKJIIOYaroIass B ce0sg IIOXOpPOHHBIE OmOpo, KiIaaduia u
MOCTABIIUKOB PUTYaJIbHBIX YCIIYT.

Berpewanace mozens Noun + Preposition + Noun = Noun.
Hanpuwmep, cradle(-)to(-)cradle (cradle + to + cradle) — mepuon
JKU3HEHHOTO IIMKJIAa TMPOJAYKTa, OXBATBHIBAIOIIUK pa3paboTKy,
MIPOU3BOJICTBO, UCIOIB30BAHKE, & TAKXKE MEepepabOTKy MPOIyKTa
BO 4TO-1100 Apyroe; cradle-to-gate (cradle + to + gate) — sram ot
Hayaia pa3padOTKU MPOAYKTa 0 MOMEHTA, KOTJa MPOIAYKT ObLI
MPOU3BEJEH.

Bbut  BBISIBIIEHBI HEOJIOTHU3MBI, OOpa30BaHHBIE IO THUILY
Adjective + Noun = Noun. Hanmpumep, corporate perp walk
(corporate + perp walk) — nemMoHCTpaTHMBHOE KOHBOWPOBAHHE
Kakoro-aubo HEIaBHO apecTOBAHHOTO PYKOBOJIUTENS IS
npeccel; competitive teardown (competitive + teardown) -
CO3/IaHME aHaJIoTa M3JIeNHsl KOHKYpeHTa MyTéM pazbopa oOpasia
Y KOITMPOBAHUS €ro 3JIeMeHTOB; 1) green tape (green + tape,
cpaBH. red tape) — Bpems3aTpaTHbIE OIOPOKPATUYECKHE
MPOLIEAYPHl WK PETyIUPYIOIINE HOPMBI, Kacaroluecs: nmpooieM
OKPYXKarOILEeH Cpebl.

Emé omHoW MOAEIbIO CIIOBOCIOXKEHHUSA sABIserca Verb +
Object = Verb. Hanpumep, to borrow brains (to borrow + brains)
— KOHCYJBTUPOBATHCS C / HAHATH YEJOBEKA, UMEIOIIETO OIMbBIT B
KakoM-J1100 BoIpoce.

Btopoe Mecto 1O YacTOTHOCTH OOpa3oBaHUsA 3aHUMAET
KaTeropusi COKpaIieHus, Ha JIOJI0 KOTOporo npuxoautcs 16,4%.
HaunGonee yacTto BCTpedanuch MPUMEPHI CIUSHHS C yCEUEHHUEM
KOMIIOHEHTOB. Hampumep, causiHue ¢ yCEYEHHUEM IMEepPBOro
KOMITOHEHTa: Cybergriping (cyberspace + griping) — BeIpaxkeHHUe
HEJOBOJIbCTBA MO TOBOJAY KOMIIAHMM WU €€ MPOAYKTOB B
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WHTepHeTre, B YAaCTHOCTH MCIIOJB3Ysl BeO-CalT, CIELUAIBHO
co3manHbiil s AToro; shedquarters (shed + headquarters) —
noMelieHue (rapax, aHrap, XMKHUHa), UCIIOJIb3yeMO€E B KauecTBe
ouca mm HeOOIBIIOro 000COOIEHHOTO pabovero KabMHeTa.

Berpewanuces  ciyyan  ycedyeHuss BTOPOrO  KOMITOHEHTA:
sweatworking (sweat + networking) — oOmieHue ¢ 1EbIO
YCTAQHOBJICHUsI  JIEJIOBBIX KOHTAKTOB BO  BpeMS  3aHATHS
dusnueckoit akTuBHOCTHIO; techno-strike (technological + strike)
— CHUTyalMs, KOrja 4jeHbl Hpodcor3a M €ro CTOPOHHUKU
3aChINal0T KOMIAHUIO 3JICKTPOHHBIMH COOOIEHUSIMHU, (DakcaMu U
HOCEIIEHUs MU~ BeO-caifta, 4TOObI  BBIBECTM M3  CTpOS
AIIEKTPOHHBIE CEPBUCH KOMITAHHH.

B xone ananmu3za OblmM OOHApYXEHbI Clydyal M YCEUCHMs
000MX KOMITOHEHTOB: INvestomer investor + customer) — kiaueHT
KOMITAaHUH, TAaKXKe SBISAIOIINNACS €€ aKLIHOHEPOM.

beit  0OHapyKeHbl TpUMEpbl  CJIOB-CIMTKOB: diworsify
(diversify + worse) — yxyamiarte 9To-1u00 MOCPEACTBOM KaKhX-
6o u3meHenuit; fiscalamity (fiscal + calamity) -
KaTacTpoduyeckje GUHAHCOBje MK YKOHOMHUYECKOE MMOJI0KEHHE,
BbI3BaHHOE HEI((EKTUBHBIM (UHAHCOBBIM  PYKOBOJICTBOM,;
PowerPointlessness PowerPoint + pointlessness) — 6ecrione3Hbie
nepexoipl, 3BYKH W Jpyrue creiPP@exTsl B Tpe3eHTAlUsX,
BBINOJIHEHHOH B porpamme PowerPoint.

Taxke ObUT HaliJIeH TPUMEpP, COJAEpKaIUid a0O0peBHATYypY:
MTBU (maximum time to belly-up) - MakcuManbHBIi
OKUTaeMBIi CPOK, B TEYEHHE KOTOPOTO KOMIAHHS MOXKET
«IIPOJIePKATHCS HA TUIABY.

Cpenu nmpoaHaTM3MPOBAHHOTO MaTepHalia TaKKe BCTPETHIUCH
OpUMEpPbl  HEOJOru3MOB-UaAuOM (5,5%), KOTOpbIE 3aHUMAIOT
TpeThe MecTo: MOoon the giant — ompomMeT4nBO MPHUHUKATH OoJIee
CHJIBHOTO CONEpHHKAa, B YAaCTHOCTH, KOHKYpEHTa IO Ou3Hecy;
open the Kimono — mpeaoCTaBUTh HAa MHCTIIEKTUPOBAHUE KYPHAIIBI
OyXrajaTepckoro ydéra KOMIIAHHM; PAacCKpBITh 4YTO-TO, YTO JI0
9TOTO CKpbIBaJioch; throw it over the wall — 3akoHYUTH
BBITIOJIHEHHE CBOEI HEMOCPEACTBEHHOW 3a/1auu NMpu padoTe Haj
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IPOCKTOM, OTKa3aThCsl OT B3aMMOJACUCTBUS C  JAPYTHMH
y4acTHHKaMH, paOOTArOIMMK HaJ] MIPOCKTOM Ha IMOCIICAYIOIINX
CTausIX.

YerBéproe MecTo 3aHs1a KoHBepcus (3.6%). Hampumep: bads
(Adjective -> Noun, antonum g00dS) — ToBapsl WM JCHCTBHA,
MOPOYXK/IAOIIIE SKOHOMUYECKAN POCT, OJHAKO TAKKE HAHOCSIIUE
BPEl OKPYIKAOIICH cpejie Wik 0011ecTBy; 98) to Dell (Noun
-> Verb) — o00OHTH KOHKYpPEHTa IOCPEJCTBOM YCTPaHCHHUS
MOCPETHUKA M 3aITyCKa MPSIMBIX TPOJIaXK.

[TaToii W HauMeHbIIECW KaTeropuel ObUIa MpecTaBIcHA
apduxcarust (1,8%). Ilpumep: sneakerization (cydduxcarus
sneaker + -ization) — co3gaHWe MHOTOYHCICHHBIX MAacCOBBIX
HUIIEBBIX MPOIYKTOB.

Taxoke ObT 3aUKCHpPOBAH ciydail KOMOWHAIIMHM KaTeTOpUit
adpdukcanmu W ciaugHUA C yceuyeHueM kommoHeHTa (1,8%),
KOTOpBI OBUT BBIJICIICH B OTJACIBHYIO TPYIITY: to intersource
(mpedukcanus inter- + ouUtSOUrce) — mepeaoBepsATH YacTh PAOOTHI
KOMY-JTHOO TIOCPEICTBOM CO3JIaHHSI COBMECTHOTO MPEIIPHSITHS /
NESITeIPHOCTH € BHEUIHMM  TIOCTaBIIMKOM  YCIYT WU
MIPOM3BOIUTEIIEM.

BriBoabI

TakuMm o0pa3zoM, Jake Ha Marepuajge HeOOJbLIOW BBIOOPKH
SI3BIKOBOTO  MaTepuaja, TaKoW BHJ CIIOBOOOPAa30BaHUS Kak
CIIOBOCJIO)KEHHE COBEPIICHHO OYEBHIHO SBISIETCS HamOosee
YaCTOTHBIM W TPOJYKTHBHBIM JIJISl aHIVIMHCKUX  JICJIOBBIX
HEOJIOTH3MOB.
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Poccuiickuii ynuBepcuTeT Apy:KObl HAPOA0B

POJIb AJIUVIIO3UH B PEKJIAMHBIX CJIO'AHAX

B cmamve paccmampueaemcs ponb annio3uu 6 peKiamMHblX
cnozanax. AkmyanbHocms 0aHHOU pabomsl 0OYCI061EHA POIbIO,
KOMOPYIO ~ GbINONIHAEM peKiama 60 6cex cgepax Haulell
nogceOHesHOU Jicu3HU. M3yueHue pexnamvl ¢ MOYKU 3PEHUs.
JUHSBUCMUKY — MOdCem  NOCnOcoOCME08ams  VIyUUEHUIO
KOMMYHUKAMUBHLIX CNOCOOHOCMEU PEeKIaMHbIX pa3spadomyuxkos
u  npoexmuposwuxos. Hccneoosanue exnoyaem 6 cebs
meopemuyeckue U  JUHSBUCMUYECKUE  (KOHMEKCMYAlbHbIlL
ananus) memoovi. Ob0vekmom cmamvl Gblcmynaem nedamudasl
peknama, 8 mo epems Kaxk npeomem — anno3us. Llenv dannozo
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UCCTeO08AHUSL: NPOAHATUSUPOBAMb PEKIAMHbLE CLO2AHbL, HAUMU
8 HUX QII03UU U U3YYUMb UX 6IUAHUE HA uyumamens. 3aoadu
UCCTe008AHUS: 0aMb XAPAKMEPUCUKY CLOCAHAM, 6blOeIUMb
OCHOBHblE BUObL ANLNIO3UL, ONUCAMb MEXAHUSM PpAbOmbl ANI03Ul,
Haumu aiio3uu 8 PeKilamMHbIX CLO2AHAX, NPOAHATUBUPOBAND UX
POJIb U COenams 8b1800bl.

Bovidensiemcess HeckoIbKO mMunog auio3uu;  UCMopudecKkas,
oubnelickas U mugonocuueckas, NOAUMUYECKUe  JTO3YHeU,
BbICKA3LIBAHUSL  U3BECMHBIX — JI00€l,  UCHOpuYecKue U
cospemeHHble cobblmus, o0bluau U Mpaouyuu, NPOU3EEOeHUs.
UCKYCCMBA U ABTIEHUSL MACCOBOU KYIbNYPbL.

Aemop cmamvu npuxooum K 661800y, 4mMo ALNI03UsL A6IAEHC S
IpPekmusHbiM  CMUTUCIUYECKUM — NPUEMOM,  KOMOPbIll
nomozaem co30amensimM peKiamvl Cco30amb 00paz moeapa,
NO3UMuUBHOe @neyamieHue, Npusiedb GHUMAHUe Yumamens K
HeMy U 6 mo Jce 8pems auno3us coodoujaem 00 OCHOBHBIX
Xapakxmepucmuxkax mosapa uiu yCiyeu.

Knioueswvie cnosa: annoszus, cioeau, pexkiama, nompeoumers,
obpas, mosap, yciyeu.
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Russia

THE ROLE OF ALLUSION IN THE ADVERTISING
SLOGANS

The article deals with the role of allusion in the advertising
slogans. The current importance of this work is proved by the
role which advertising plays in almost all spheres of our life.
Studying linguistics from the advertising point of view can
contribute to the communication competence of advertisement
developers and designers. The research includes theoretical and
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linguistic (contextual analysis) methods. The object of the
research is printed advertising, while the subject is allusion. The
aim of the research is to analyze advertising slogans, find
allusions there and study their influence on the reader. The tasks
are the following: to give characteristics of slogans, to single out
main types of allusion, to describe the mechanism of allusion,
find allusions in the advertising slogans, analyze their role and
make conclusions.

Several types a allusion are singled out: historical, Bible and
mythological, political mottos, statements of famous people,
historical and modern events, customs and traditions, art
masterpieces and phenomena of mass culture.

The author of the article comes to conclusion that allusion is
an effective stylistic device that helps advertisers to create an
image of the product, positive impression, attract reader’s
attention to it and at the same time it informs about the main
characteristics of some product or service.

Key words: allusion, slogan, advertising, consumer, image,
product, services.

Introduction

In the modern society advertising takes up the leading
positions and dominates as economic, informative,
communicative and cultural phenomenon. Advertising contains
information, which is usually presented in laconic, artistic-
expressive form, is emotionally colored and informs potential
consumers about the most important facts of some product or
company.

The advertising slogan is a core and essential element of any
advertisement. These several words contain the main idea of an
advertisement, create an image of goods or services. In other
words, slogan is charged with the difficult task — to arouse
consumers’ interest, inducing them to purchase a particular
product (Malyuga, 2012; Malyuga & Banshchikova, 2011).

Nowadays slogan as a kind of the advertising text is not fully
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investigated from the linguistic point of view and there are a lot
of stylistic devices, the role of which is not yet examined in detail
like, for example, metaphor, pun and allusion. In this article
allusion, one of the most wide-spread stylistic methods, will be
considered.

Results and discussion

Both in English and Russian advertising allusion is used by the
authors of slogans. Before starting the research, it is necessary to
define the notions of “slogan” and “allusion”.

Slogan is usually defined as “laconically expressed and eye-
catching idea of the advertising conception which is honed to the
linguistic perfection” (Feofanov, 2003, p. 225). It follows that
slogan should evoke association with the advertised product or
single out company and its production among competitors
(Ledeneva, 2004; Vasilevich & Ledeneva, 2005).

Allusion is a stylistic device, containing clear indication or
distinct hint at literary, historical, mythological or political fact,
well-known quotation, aphorism, fixed in written or oral speech.
Such elements are called markers or representatives of allusion,
while texts and facts of reality to which they refer are called
denotations of allusion.

Not only lexical, but grammatical, word-building, phonetic
levels of the text organization may possess allusive sense. Ways
of its expression may be presented by spelling, punctuation, and
graphic means such as fonts. Even dates can serve as allusion.

Now let’s consider how allusion works. The process of
allusion actualization by the reader involves:

- marker detection. If allusion is hidden and not obvious (it
doesn’t appear in quotation) the reader may not understand that it
exists. Some authors use allusion in order to satisfy some readers
who are keen on recognizing allusions. Nevertheless, it causes
risk that allusion may be lost, it can be real, but weak.

- identification of the text. There is no particular list obligatory
for everyone, readership becomes wider, there are more books
and even Bible is less popular now. Modern authors like to refer
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to gloomy, very private or even non-existent texts. Decoding of
many allusions is impossible without footnote or author’s
explanation.

- modification of the initial interpreting of the text. At this
stage the initial understanding of the text containing allusion is
changed.

- activation of the text. While reading, the reader fixes new
information in short-time memory. The activation of each idea
activates ideas adjacent to it. Thus the activation is spread
through the whole structure of memory, distributing what should
be added and what should be moved from the text interpretation.

There are several types of allusion. The most widely used type
of allusion is the historical one. For example, Boycott — to act
together in abstaining from using a specific item — originates
from Charles C. Boycott who refused to charge lower rents and
his staff boycotted. Such allusions are easy for decoding, as they
are concrete and precise, but at the same time they are less
expressive and emotional. Historical and literary allusions carry
substantial and intellectual information.

Bible and mythological allusions are the most expressive and
emotional. Usually authors use bible allusions for positive
characteristics, while mythological allusions are often used for
negative connotation. For example, Pandora’s Box — something
that opens the door for bad occurrences, opened by someone
known for curiosity; named for Pandora who opened a box of
human ills. To broadcast bright, sensational information authors
use mythological allusions more often than bible and literary
ones.

In spite of national affiliation, every person who knows Greek
mythology is able to define the meaning of allusion. Thus,
allusions on the basis of cultural and historical concepts serve as
ways of the outside world experience, which are usually common
for every language community. Cultural allusions are often
borrowed from literature, as for example, Frankenstein —
anything that threatens or destroys its creator; from Mary
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Shelley’s novel.

In the advertising texts allusions may refer to political mottos,
statements of famous people, historical and modern events,
customs and traditions, art masterpieces and phenomena of mass
culture, used in everyday life.

Allusion in the advertising slogan doesn’t contain any sense
load, referring the reader to a particular event. Here the use of
allusion speeds up the process of memorizing. Firstly, it is
connected with a kind of irony which may not appeal to the
customer, secondly, because he or she had already seen this
construction and it remains in memory and will work according
to analogy.

More often well-known phrases are used, for example “To be
or not to be” or “Time is money” to which a great deal of slogans
refer. For instance, “Time is what you make of it” - Bpemsi — smo
mo, umo mul uz He2o Odenaewn, this slogan was created by the
Swiss watchmaking company Swatch.

Let us consider several slogans, the authors of which used
allusion as the main stylistic device and analyze them.

The following slogan was created by Mars: «4 Mars a day
helps you work, rest and play» (Mars) — Kmo Mapc 6 oOenv
cvedaem, mom o ckyke sabwvieaem. The author of this slogan
refers to the famous proverb An apple a day keeps the doctor
away - Kmo s610x0 6 0enb cvedaem, y moz2o 0OKmMop He Ovleaem.
Thus, the reader gains the positive impression and, consequently,
good image of the advertised product.

«America's storytellery (Kodak Cameras and Films) — Xpanum
sawu ucmopuu (Andy Thomas, painting). This allusion refers to
the painting of the famous artist, Andy Thomas and helps the
reader to imagine that with the help of Kodak devices, he or she
will be able to create personal photo masterpieces. Moreover, the
name of the painting itself contains the aim of this product
purchase and opportunities that will be opened up for the
consumer.

«A nose in need deserves Puffs indeedy (Puffs Tissues brand)
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— Puffs. [Ipye nosnaemcs 6 npocmyoe. This allusion helps the
reader to realize the necessity of the product and understand that
tissues of this brand will be irreplaceable during the process of
recovery. This slogan possesses the informative and substantial
character.

«The sub is toasted. Your willpower is toasty (Subway) — He
ucnwimoisail cebs. Mcnoimaii noswrii Sub. In the advertising text
of the fast-food company “Subway” new sandwiches are
advertised. In American English “sub” is a sandwich consisting
of long piece of bread, cut in half and filled with meat, cheese or
vegetables. “Willpower” is self-control necessary for performing
“a feat”. For example, if you want to lose weight, you need
willpower to eat less. The idea of the used socio-cultural allusion
is that subs of “Subway” are so tasty, that you can’t control
yourself.

«Don’tWorryBeHuggies» (Huggies) — Paccrabvcs, mol 6
Huggies. The advertiser refers to the famous song of Bobby
McFerrin "Don't Worry, Be Happy". The target group of the
advertised product consists of parents, who worry about comfort
of their babies. This slogan creates positive impression about the
product, assures parents that their child will feel comfortable in
this diaper and they have nothing to worry about.

Conclusion

As a result of the study we can conclude that allusion is a very
effective stylistic device widely used by advertisers. As the main
aim of any slogan is to inform about the product and attract
attention to it, allusion becomes a perfect tool. With the help of
allusion, creating particular associations, authors succeed to catch
the right spirit and impress the reader in a positive way, and also
to inform about the main intended purpose of this or that product.
Allusion in slogans helps consumers to use imagination, think of
opportunities and induce them to act, that is to purchase goods or
use services.
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YK 81°06
A.O.®PacxyTaAuHOBa
Poccuiickuii yHuBepcuTeT Apy:KObl HAPOA0B

OTHOIIEHMUE IMOJAPOCTKOB K
BPUTAHCKOMY U AMEPUKAHCKOMY
AHI'VIMUCKOMY

B cmamve paccmampusaiomcsi 06a 8apuanma aHeauticKo2o
AZBIKA, KOMOpble AGNAOMC Haubolee NONYIAPHbL 8 HACMosujee
epemMsi 6 Mupe, Mo ecmb OPUMAHCKUL AHETUUCKUL SI3bIK U
AMEPUKAHCKULL  AH2IULCKULL  A3bIK.  AKMYanbHOCMbl0  OAHHOU
cmamovu A6IAEMCs akm mozco, Ymo 6 CO8PEMEHHOU Mupe )
cmyOeHmo8 6ce uawe U yauje B03HUKAEN B0NPOC, KAKOl
sapuanm npasunivHulil. Taxoice asmop cmamvu paccmampueaen
OmHOUleHUe MONI00020 NOKOAEHUS K MOMY UIU UHOMY BUOY
AHTUTICKO20 SI3bIKA.

B xo00e uccrneoosanusi agmopom cmamvu ovliu onpowervt 30
CMYOeHmo8 nepeoo u 8Mopo2o Kypcos OaKaiaepuama u nepeoo
Kypca maeucmpamypul Poccutickoeo ynueepcumema Opyicowi
Hapoooe (PY/[H), usyuarowux auenutickuti s3vlK 6 Kauecmee
nepeoco UHOCMPAHHO2O A3bIKA 8 PAMKAX HeNnpoheccuoHaIbHO2O
oowenus. Ilo  umoeam  onpoca  Oviia  cocmasieHa
cmamucmuyeckas maoauya u ouaspammvl 01 HA2AAOHO20
000CHOBAHUS NPOO.IEMB.
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AHnanuz  nexcuku — nokazai, — 4mo  OpumaHckue — closd
VROMPEOAAIOMCS CMYO0eHmMamMu 3HAYUMENbHO Yauye, HO NPOYeHm
AMEPUKAHCKUX CI08 MAKJCe BbICOK. Hacmoma yYnompeoneHus
Opumanckux cnos eviule, wem amepuxauckux, Ha 8,6 %.
I'pammamuuyeckue KOHCMPYKYUU, XapaxkmepHuvle ons
Opumamncko2o eapuanma aHaIUlcKo20, 0Oonee Yacmomusl, yem
amepuxanckozo, Ha 27,6 %.

Aemop nooduepkugeaem, umo OONLUWUHCIEO ONPOULEHHBIX
CMYO0eHmo8  8bICKA3bIBAIUCL 34  AMEPUKAHCKULL  8ApUAHM,
apeymenmupysi Cc60l0 NO3UYUIO MeM, YmoO OaHHAs 6epCusl
noHsmHeti, 6oiee pacnpoCMpaHeHd, COo8peMeHHel U NpusmHerl
Ha cayx. OOHako pe3yrbmamvl ONPOCA NOKA3LIBAIOM, YMO HA
npaxmuxe 57 % evibuparom OpumancKuii 6apUanm aHeIULCKO20.
Omo obvAcHAemca mem, umo O NpenooasaHus 3d OCHOBY
bepemcsi  OpumaHcKuil — eapuawm ¢ €20  KAHOHUYEeCKoU
2PAMMAMUKOU.

Pezynomamel uccnedosanuss mozym Ovlimb UCNONIL308AHLL 8
Kayecmee 00KA3amenbCmed UMeHeHUU, KOmopbvle NPouUsouIu 8
AHNULICKOM 53bIKe 30 HeOasHee 8peMsl U3-3a HOB020 NOKOJIEHUS.

Knwouesvle  cnosa: — anenuiickuti  A3bIK,  OPUMAHCKULL
AHRUUCKULL, AMEPUKAHCKULL AH2TUUCKUI.

UDC 81°06

A.O. Faskhutdinova

RUDN University, Peoples’ Friendship University of
Russia

THE YOUTH ATTITUDE TOWARDS BRITISH AND
AMERICAN ENGLISH

The article discusses two types of English — British English
language and American English language, the most popular in
the modern world. The relevance of this article is the fact that in
today's world students are increasingly the question arises which
variant is correct. Also the author of the article is concerned with
attitudes of young people towards a particular type.
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In the course of research the author interviewed 30 students of
People’s Friendship University of Russia (PFUR), which are
studying English language as the first foreign language in the
non-professional communication. According to the results, the
author built analytical component in the form of statistical tables
and diagrams.

The analysis of vocabulary showed that students most often
use British words, but the percentage of American words is also
high: the frequency of British words is higher than that of
American words by 8.6 %. The grammatical constructions
peculiar of the British version of English are more frequent than
the American version by 27.6%.

The author emphasizes that the majority of the students
interviewed spoke in favour of the American version, arguing
their position by the fact that this version is more understandable,
more widespread, more up-to-date and more pleasant for the ear.
However, the survey results show that in practice, 57 % choose
the British version of English. This is due to the fact that the
British version with its canonical grammar is taken as a basis for
teaching.

The results of this study can be used as evidence of changes,
which have occurred in the English language in recent years
because of the young generation.

Key words: English language, British English, American
English

Beenenue

B nacrosimee BpeMsi B COBPEMEHHOH JIMHTBUCTUKE BO3HHK
BOIIPOC OTHOCHUTEIBHO PpAa3JIMYUMil M BaXHOCTH H3y4EHUS
OpUTAHCKOTO W/WJIM aMEPUKAHCKOTO BapuaHTa aHTJIMHCKOTO
s3bika. Kakoil m3 HUX HamOojee akTyajeH JUId U3ydeHHUs? DTo
BBI3bIBA€T HEMAJIO PA3HOTJIACHI y MUJUIMOHOB JIIOJIEH, KOTOPbHIE
U3y4aroT A3bIK. HekoTopble nroau CUMTArOT, YTO aMEPUKAHCKHUI
BapHaHT 0oJiee COBPEMEHHBIH M MPOCTOM, KTO-TO MPU3BIBAET
BEPHYTHCS K KJIACCHYECKOMY OPUTAHCKOMY aHTJIMACKOMY.
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Ha nanHOM »Tame u3-3a CIOPOB, YTO NPABUIIBHO, @ YTO HET,
MPENOJABATENM AHIJIMHUCKOTO SI3bIKa ITOBCEMECTHO OTMEYAIOT
HOBYKO  Bapualyi0 JIaHHOI'O HHOCTPAHHOIO  fA3bIKa, TJIE
CTaJIKUBAIOTCS OpUTaHCKas ¥ amepukaHckas Bepcuu (JIMTBUHOB,
2013; Maiora, 2001; Malyuga & Tomalin, 2016). ITogoGHast
JUHTBUCTUYECKAss CUHEPTUS TOJIydnsia COOCTBEHHOE Ha3BaHUE —
«MEXIYHAapOJHbI  AHIJIMHCKHI». OTa  BEpcHs, KOTOpOU
MOJIB3YIOTCSI B OCHOBHOM KUTEJIM HEAHTJIOSI3bIYHBIX CTPaH, UMEET
HEUTPAIbHYIO 3MOLIMOHAJIBHYIO OKpacKy, B HEH IPaKTUYECKU
OTCYTCTBYET CJIGHI M HUIUOMBI (MPUCYTCTBYIOT JIHIIb CaMbIe
HOMYJISIPHBIE).

Ocraercsi aKkTyajdbHBIM BOIPOC: KAaKOBO MHEHHE MOJIOJIOTO
MOKOJIEHUS, KOTOPOE M3y4daeT S3bIK, KOTOPOE BIUSAET Ha HEro?
Kakne acnekTsl BIMSIOT Ha MNPEANOYTEHUE AMEPHUKAHCKOrO WJIN
OputaHckoro  auriuiickoro? Uto  BbIOEpET  MOJIOJEKb:
OCTAHOBHUTBHCA HA «KJIACCHKE» WM CJENOBaTh 33 HOBEUIIMMU
TEHOECHLIUNA?

Hcropus Bonpoca

Jns Hawama oOpaTUMCS K MCTOPUHA M K TOMY, KTO OTKPBLI
AMepuKy W cTajl ocBauBaTh HOBble 3emiu. B 1492 ronpy
Xpucrodpop Komym6, renyssern; Ha cinyxbe HMcnmanum, wuckanl
Oonee kopotkuil myth B Munauio u3 Mcnanuu, HO okazaics y
OeperoB Oynymieit AMEpHKH, KOTOPYIO, IO MHEHHIO KapTorpada
M. Banbpazemionnepa, Ha3Baiu TakoBoil B 1507 rogy B uecTh
dnopentuiickoro uccienoatenss Hosoro Cera — Amepuro
Becnyuun. OcBoeHHMEM HOBBIX 3€Melb, KaK U HX OTKPBITHEM,
3aHSUTUCH NPEICTaBUIIA PA3IUYHBIX €BPONEHCKUX CTPaH.

HoBoe wmecTto cTpeMmInCh 3aBO€BaTh TOPTOBIIBI, MEIKAs
OypKkya3us Y JIOJM, WCKaBIIME VYKPBITUE OT YrOJIOBHOTO
npecienoBanus. ECTECTBEHHO, 3TUM JIOJSIM HYXEH ObUI OJIMH
€MHCTBEHHBIH SI3bIK, YTOOBI OHU JIPYT IpyTra MOTJIM MOHUMaTh. 1
WM CTaJl aHTJIUACKUMN.

Takoil pa3HOLIEPCTHBI KOHTUHIEHT JIFOJEH, €CTECTBEHHO, HE
MOT HMETh MPEKPACHOTO OpPUTAHCKOTO TPOM3HOIICHUS W HE
npuaaBaig OOJIBIIOTO 3HAYEHHUST TOYHOCTU TpaMMaTUKH. Takum
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00pa3oM MOsBUIICA YNPOUICHHBIM BapUaHT AHIVIMHCKOrO S3bIKA,
CTaBIIUI (PyHIaMEHTOM aMEPHUKAHCKOTO aHTJIUMHCKOTO.

Takoe nonoxeHue Ien NpPeACTaBIsieT OCOObI HMHTEpec, a
MHOTZIa U OCOOYI0 TPYIHOCTb, B y4eOHOM mpoliecce, TaK Kak
IpenojaBaTessiM HEoOXOAUMO HUMETh Oosiee-MEHee UeTKHUe
OPUCHTHPLI, KAKUC CAWHUIBI A3bIKa 1 MOACIIN HUX yHOTpG6J'I€HI/I$I
clleflyeT CUMTaTh 00pa3LlOBBIMU M HACKOJBKO CTPOIrO MOJXOAUTH
K BbIOOPY CTYyAE€HTaMU TOI'O WJIM MHOTO BapHaHTa aHIJIUHCKOTO
(Mautrora, 2010).

HccaenoBanue u pe3yjibTaThl

Poccuiickue mpenojaBareny aHITMHCKOTO fA3bIKa MOCTOSIHHO
BCTPCHAIOTCA CO CTYACHTAMM, KOTOPBLIC YBCPCHLI, YTO OTHU JBa
BapHaHTa aHIJIMMCKOIO s3bIKa BO MHOTOM OTJIMYArOTCS APYr OT
Jpyra, 4To Aake ObIBAIOT Cllyyau, KOI'/la aMEepUKaHEell He OWMET
OpuTaHlla, HIOTOMY 4TO B 00€UX BapHalMAX S3bIKa CYIIECTBYIOT
TaKUC CJIOBA, KOTOPBIC MUIIYTCSA OAWHAKOBO, HO MOI'YT HUMCTb
AQHTOHMMMYECKHE 3HAUCHUsI M BbIpaKaTh pPa3Hble MOHATHUA. Takue
CIIOBa B OCHOBHOM HCIIOJIb3YIOTCS B pa3roBOpHOW Qopme
aHIJIMICKOTO 53bIKa, HO OHHU JCWCTBUTEIBHO CYLIECTBYIOT U
MHOTJa BBOJAT B 3a0yX/J€HHE YEJIOBEKa, 3HAIOIIET0 TOJbKO
OIHO W3 3HAYEHUH, JaXe INpPHU HAINYUU ONPEIAECICHHOTO
KOHTEKCTA.

Takxke y CTyJIeHTOB HEPEIKO BO3HUKAIOT BOIPOCHI 110 MTOBOLY
HAINMCAaHUs TaKuX CJIOB, Kak, Hampumep, «favourite» u «coloury,
[OTOMY YTO B aMEPUKAHCKOM B HHUX Tpornajaer OykBa «U», a B
OpUTAaHCKOM, COOTBETCTBEHHO, IPHUCYTCTBYET. ITO BBOJIUT
CTYACHTOB B 3a0NIy’KI€HHE M CO3/1ae€T MHOKECTBO BOIIPOCOB,
OMH W3 KOTOpBHIX sBIsgeTcs Hambonee yacthiM: «Kak
npaBwibHO?». Ha 3TOT Bompoc ecTh jauiib oauH oTBeT «Oba
IMPaBUJIBHBIC), HO TaKOBBIMHU OHH 6y,21yT JIMIb TOrJAa, Koraa BbI
TOBOPUTE WUJIH MUIIETE Ha OJJHOM KOHKPETHOM BapUaHTe.

ZIJ'IH 00BEKTUBHOTO ONpeACICHUA MNPEANOYTCHUA CTYICHTOB
ObUT pa3paboTaH OMPOCHBIN JIUCT, COCTOSIIIUIN U3 IBYX 3a/laHUI.

B nepBom 3aaHuu UM MpeaocTaBiIsiiach TabJIKIa, COCTOSIIAS
U3 JBYX CTOJIOLIOB M TPUILATU MATH CTPOK. B KaxkIyro cTpouky
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ObUIM 3aHECEHBl Pa3HbIC CJIOBA, 0003HAYAIOLIME OAHO U TO XKe
MOHATHE — OJJHO U3 HUX OPUTAHCKOTO MPOMCXOXKICHUS, APYroe —
aMEpUKAHCKOro. 3ajada CTYAEHTOB COCTOsAJa B TOM, 4YTOOBI
BbIOpaTh TO CJIOBO, KOTOPOE OHU 3HAIOT U UCHOJb3YIOT. JKUpPHBIM

mpU(PTOM BBIIEICHBI CIIOBa OPUTAHCKOTO MPOUCXOXKICHHUS (CM.
Tabm. 1).

Apartment Flat
Can Tin
Biscuit Cookie
Lift Elevator
Autumn Fall
Petrol Gasoline
Intersection Crossroads
Mail Post
Rest room Public toilet
Assignment Homework
Closet Wardrobe
Milliard Billion
Grade Mark
Surname Last name
Subway Tube
Oatmeal Porridge
Essay Term paper

Tabnuma 1. Bapuanuu cioB aMepruKaHCKOTo U OpUTAHCKOTO
aHrauickoro 1 3aganusd Nel B ompoce cTyieHTOB

IIo pe3yjibTaTaM 3TOr0 3aJdaHHus ObLIH CO3aHbl KPYT'OBBIC
AuarpaMmbl, ITOKa3bIBArOIIHNEC MMPOLCHTHOC COOTHOIICHHEC
yTIOTpe6J'ICHI/I$I 6pI/ITaHCKI/IX U aMCPUKAHCKUX CJIOB TPUALUATBIO
CTYACHTAMH, H3YyYarOIIuMHU AHTIIMUACKUH SI3BIK B KadecTBE
MEPBOIro HHOCTPAHHOI'O A3bIKA.
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BrE
57,1%

Pucynoxk 1. Ynorpebnenue Pucynok 2. YrorpeGiienue
BapualMi s3bKa Cpeiu BapHAaIInii A3bIKA CPEIH
MYKCKOTO TI0J1a ’KEHCKOTO 1101

Pucynok 3. YrorpeOiieHre BapraIuii s36Ika CPeIi BCeX
CTYJCHTOB

Cyns mo HariagHBIM pe3yiabTaTaM Juarpamm, OpHTaHCKHE
CJIOBa YMOTPEOJIAIOTCS CTYyIE€HTaMHM 3HAYMTENbHO 4Yalle, HO
IPOLEHT aMEpPUKAaHCKUX CJIOB Takke BbICOK. Cpenu CTYAEeHTOB
MY’KCKOTO TIOJla BBIACNAETCS MPOLEHT, paBHbIM 48,6, 4rO
COCTaBJISIET MPAKTUYECKU IMOJIOBUHY B MOJIYYEHHON CTATHUCTHKE.
Cpenu CTYIEHTOB JKEHCKOI'O I0J1a, Y KOTOPBIX TaKXe BEIYLIYIO
pollb  WrpaeT OpWUTAaHCKUU BapUaHT AHTJIMICKOTO  S3bIKa,
IPOLIEHTHBIN pa3pbIB 0oJiee BBICOK B CPAaBHEHHUH C Pe3yJbTaTaMU
CTYIEHTOB MYXcKkoro moja. IlogoOHoe paznuuue JaHHBIX
IPUBEJIO K CPEAHEMY pE3yJbTaTy, IZI€ BCE TAKKE 3HAUEHUE
ynotpeOaeHus: OpUTAHCKUX CJIOB BBIIIE, YeM aMEPUKAHCKHX, Ha
8,6%.

Bropoe 3amanme B ompoce cryaeHTOB BKIo4dasio 30
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NpeyIokeHud, mno 15 mnpemioxeHui aMepuKaHCKOro |
OpHUTAaHCKOTO BapUaHTOB, OTPAXKAIOIIUX MX TIPaMMATUYECKUE
ocobeHHocTu. CTyeHTaM MpeICTOosII0 BEIOpaTh MPAaBUIBHBIH, 1O
UX MHEHHIO, BapuaHT. B Ttabmuue 2 mnpezacraBieHa YacTh
3aaHusl.

I have just arrived home

| just arrived home

They suggested that he
should apply for the job

They suggested that he
apply for the job

Love isn't as bad as
toothache

Love isn't as bad as a
toothache

the Oxford University

Oxford University

He is sick

Heis ill

It is your turn to bath the
baby

It is your turn to bathe the
baby

He has just gone home

He just went home

I have already seen this
movie

| already saw this movie

Have you got a car?

Do you have a car?

Tabmuna 2 Bapuanuu npeioKeHuit aMepruKaHCKOTo U
OpUTaHCKOTO aHTIHICKOro TSt 3aaanus Ne 2 B ompoce
CTYAACHTOB

[To pesynbpTaTam BTOPOTO 3aJaHMsl OBUTHA CO3/IaHBI KPYTOBBIE
JUarpaMMbl,  MOKa3bIBAIOIIME  MPOLEHTHOE  COOTHOIICHHE
ynoTpeOieHus: OpUTAHCKUX W aMEPUKAHCKUX TPaMMATHUYECKUX
KOHCTPYKIUU TPUALIATHIO CTYICHTAMH.
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BrE
s 66,7%
53,3%

Pucynok 5.

VYnorpebienue cpeau
Pucynok 4. Ynorpebnenue JKEHCKOrO TIOJA

Cpelu MY>KCKOTO T0Jia

Pucynok 6. Yrorpebiaenue rpaMMaTHKU CpeId BCeX
CTY/ICHTOB

JlaHHBIe HaTJsAHBIE PE3YNIbTaThl JUAarpaMM MOKa3bIBAIOT, YTO
OpuTaHCKasg TpaMMaTHKa B IEJIOM YIIOTPEOISETCS CTYACHTaMH
yame. Cpenu CTYyIEHTOB MYXKCKOrO Tojla II0Ka3aTellb 10
UCTIOJIB30BaHUI0 aMEPUKAHCKOW TpaMMaTuku paBeH 46,7 %, uro
IPEBOCXOJUT YHOTpeOJeHne TakoW K€ TpaMMaTHKU CpPeau
CTYJICHTOB XEHCKOTO 1oja Ha 13,4 %.

Takoe pasnuuue NaHHBIX MPUBEJIO K CpPeIHEMY pe3yibTary,
€ BCE TakKe YaCTOTHOCTh YIOTPEOJICHHs OpUTAHCKOTO
BapHaHTa aHIVIMHCKOTO 3aMETHO BBIIE, YeM aMEPHKaHCKOIro, —
Ha 27,6 %.

BoIBOaBI
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Mexny ~ OpUTaHCKMM  BapUMaHTOM  aQHIJIMICKOTO |
aMEpPUKAHCKMM BapUaHTOM A3bIKA OIPEIEIECHHO CYLIECTBYIOT
paznuuus. Takxke JIOAM pacxonsaTcss BO MHEHMSX, KaKOM iKe
BAPUAHT M3y4yaTb. DOJBIIMHCTBO ONPOILICHHBIX CTYAEHTOB
BBICKA3bIBAIMCh 3a AMEPUKAHCKUI BapHaHT, apTyMEHTUPYS CBOIO
MO3UIIMIO TEM, UTO JaHHAs BepcHUs TMOHATHEH, Oosee
pacupocTpaHEHa, COBPEMEHHEW M MpPUSATHEW Ha CIyX, OJAHAKO
pe3yabpTaThl OIMpoca IMOKa3biBalT, 4yTo 57 % BBIOUpAIOT
OpuTaHCKUU BapwaHT aHrauiickoro. Takue pa3nuyus B
MPEANOYTEHUU U B YIOTPEOJICHHUH MOXHO OOBSICHUTH TEM, YTO B
IIKOJIaX M YHHUBEPCUTETAX XOThb M IPENOJAeTCs CMEIIaHHbIN
BAapUAHT AHTJIUNCKOr0, TEM HE MeHee OPUTAHCKHUI BapUaHT C €ro
KaHOHUYHOCTBIO U TPAMMATHKOM Bcerja OyneT npeodianaTh Haj
aAMEpPUKAHCKUM.
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