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THE PROCESS OF TEACHING PROPER NAMES 

 

The problem of teaching foreign languages as the tools for 

business communication nowadays has special place in terms of 

the modern education. It is closely connected with the fact, that 

the foreign language is becoming a leading discipline nowadays, 

together with the special subjects. It is explained by the fact, that 

the value of professionals on the labor market, in terms of the 

developing international contacts, is determined by the level of 

their language skills. 

Recent research of this decade shows us the topical 

importance of the social – cultural approach. This is closely 

connected with progressive development of different international 

contacts and bonds in various spheres of social life such as 

politics, economy, culture etc. 
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Socio – cultural competence is the result of references to the 

socio – cultural approach. The works of A.N. Shukina, E.N. 

Solovova, E.I. Passova are devoted to this process. Studying a 

foreign language becomes a creative process of understanding 

the mother country of this language. It also helps to understand 

the mentality of people, their culture, history, art. It also provides 

us with the necessary knowledge, skills and attainments that help 

us to become dedicated professionals.  

Proper names are one of the tools that form socio – cultural 

competence. Most of them serve to denote different object in the 

language, including the business one. However, many do not pay 

enough attention to the translation of the proper names. 

That is why this research is devoted to the methods of 

translation of proper names. The topicality of this issue consists 

in the possibility to use that knowledge in practice and in the 

teaching process, both in linguistic and non-linguistic 

universities. 

Key words: transcription, transliteration, calque, 

transposition, realia, proper names, lexical unit, transformation, 

semi – calque.   
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1)  ,    : 
Stock, Lee, Walle. 

2)  , . .   
    : Brighton, 

Birmingham, Canterbury  . 
3)  ,    : 

Blackpool, Shirehead, Ninebanks, etc. 

4) : New Forest, Stratford on Avon, 

Long Riston ( , , 2010, . 64). 

     . 
. .   ,   

  : 
a)  – a wooden India, the British lion; 

b)  – from China to Peru, from Dan to 

Beersheba; 

c)  (  ) – Bronx cheer, the 

Bremen ell, Chicago pineapple; 

d)  (  ) – Broadway boy, Bond 

Street; 

e)  (  ) – Father Thames, Limpopo 

river; 

f)  (   ) – St. Mary 

Meed, a Gretna Green marriage; 

g)  (  ) – the mistress of Adriatic, 

the Pink Arabian sea ( , 2008, . 82). 

   ,    
   ,    

 ,  , , 
,  ,  , 

    . 
     

: 
1.   ( ,   ); 
2.  (  –   ,   

. .); 
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3.  (    ); 
4. ; 
5.   ,    
 ,   ; 
6.  (  ); 
7.    

(  ),   ,   
 ; 

 . .     
,   ,   

    ,  . 
   ,   
 : 

)   ,    –  
Pete Lewis    London; 

)     -  
: Robin    Rene;  

)    : John    Mary 

(  , 2002. . 39). 

 ,   . . 
   : 

1. ,  : Jim – 

- ; Pommy –   
, .  pomegranate – ,  
,    . 

2. ,     
: Mr. and Mrs. Joe Blow –   ; 

Fred – ,  . 
3. ,   : John 

Hop – . 
4. ,     

 : Dean Maitland –  ; Molly 

Dookers – ; Bobby Dazzler – ,  
  ,     

,    . 
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5. ,     
: Mick – ; Holly Joe –  

( , 2004, . 203). 

       
  .  

     
,       

 .    ,   , 
  .  

I   –  ( . . 
): 

1)  ,     
    ,    : a 

doubting Tom (  ), a Juda‘s kiss (  
), as poor as Job (   ); 

2)  ,     
  ,    

: Pandora‘s BШб (  /    
), Achilles‘ heel (  ), the sword of 

DКЦШМХОs (  ) ( , 2008, . 81). 

II  ,     
  ,     ( . . 
): 
     

   : Jack of the clock – 

  -  , the Black Maria – 

«  ». 
  ,   

   : Bloody Mary – 

   , Joe Miller – 

«  »,   , 
   . 

  ,   
 : Cordelia‘s gift – «  
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    –  
        
 .     

  ,     
    . 
, Cape of Good Hope -   , Lake 

Superior -   ( , , 2004, . 268). 

   ,    
   ,    

   . 
,   ЭаШ – ЭСТrН ЦКУШrТЭв  

   , 
   «    ».  

    : 
1.      –  

 – Winter Palace,   – White House; 

2.    – «  
» - The White Guard ( , , 2004, . 

267); 

3.   – the Salt Lake –  
, the Indian Ocean –  ; 

4.      – the 

Democratic Party –  ; 
5.  (    ,  

  ) – income tax –  
, НОМТsТШЧ-making –   ( , 2002, 

. 90). 

3.  –    
    ,  

    ,   
  . , Bloody Mary – 

  ( , 2006, . 124). 

4.  –   
. 
   -  
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GENDER FEATURES OF BRITISH AND AUSTRALIAN 

ECONOMISTS’ SPEECH PORTRAIT 

 

This article is devoted to topical gender issue and its influence 

on the speech. The author investigates how men and women 

economists can influence the society by means of language and 

what features are peculiar to their speech. In this article speeches 

of different economists, men and women, Britons and  

Australians, were studied. Studying this matter is remarkable as 

it helps to describe and find out certain characteristics in public 

statements in different English-speaking countries. The 

importance of this research is explained by the considerable 

interest to the ability to explain our own thought, and ways to 

control people by means of a conversation. Speech acts, used in 

set speeches and presentations are different for men and women, 

and they have their own unique character. According to the 

results of this research, we can conclude that the gender criterion 

is universal (nor completely social, neither completely personal). 

Therefore, it can't be considered as the only distinctive feature 

for female and male economists.  

In conclusion, we can say that any language is under the 

influence of many factors. Women in a communicative act easily 
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switch, change roles in the process of communication. Men, on 

the other hand, have difficulties in changing topics of 

conversation, taking a great interest in the topic under 

discussion; they do not react to remarks that are not related to it. 

Keywords: speech portrait, gender, speech culture, economic 

discourse, linguaculturology, verbal behaviour. 

 

Introduction 

Nowadays with the development of international 

communication, integration and learning different languages, it is 

very important to communicate with each other. The purpose of 

our study is to discover the main features of the speech portrait of 

economists КЧН ЭШ НТsЭТЧРЮТsС ЩОМЮХТКrТЭТОs ЛОЭаООЧ ЦОЧ‘s КЧН 
аШЦОЧ‘s sЩООМС. FШr ЭСТs, аО аТХХ ШЛsОrЯО sЩООМСОs ШП BrТЭТsС-

speaking and Australian-speaking economists of both genders. 

We aim to explain the significant scientific interest to the ability 

to express our own thoughts and to control the public.  

The amount of these factors is different, but explanation is 

needed to compose a complete image of verbal behaviour of a 

person. It was suggested, that gender identity plays a significant 

role in the verbal behaviour of a person and it causes specific 

features of the speech portrait of men and women (Bakusheva, 

1995; BöЭЭРОr, 2017; Bucholtz, Liang, & Sutton, 1999).  

The main tasks during this investigation were: 

 to study speech portrait and methods of its 

НОsМrТЩЭТШЧ, sЩОМТПТМКХХв ТЧНТЯТНЮКХ‘s ЩrОПОrОЧМОs ТЧ 
speaking, that makes him or her recognizable; 

 to learn more about speech profile of economists, 

who will be a good sample of individuals working in 

economy sphere and giving public presentations; 

 to look through the culture of modern English 

language, to learn more specifically three main aspects of 

speech culture: prescriptive (abidance by the speech 

standards), communicative (the ability to achieve the goal 

by using all language means), and speech etiquette (the 
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ability to use polite forms and means to achieve mutual 

understanding in the dialogue); 

 to compare the achieved results about the 

НТППОrОЧМОs ШП ЦОЧ‘s КЧН аШЦОЧ‘s sЩООМС ЩШrЭrКТЭ.  
Gender linguistics consists of various aspects of representation 

of gender in language. These aspects can be divided into two 

categories: how the genders speak, and how they are spoken 

about. Language not only reflects reality, but it also creates a 

reality (Malyuga, 2009; Cameron, & Coats, 1989). 

How the genders are spoken about usually involves a feminist 

КРОЧНК КЧН КЩЩХТОs ЭШ аШЦОЧ‘s rОЩrОsОЧЭКЭТШЧ ТЧ ХКЧРЮКРО, аСТМС 
has become an important political issue. The representation of the 

genders in fiction also falls into the category of how the genders 

are represented in the language. Considering how the genders 

express themselves, scientists addressed the issue of men being 

ЭСО ШЧОs ―аСШ СКЯО ЦКНО ЭСО аШrХН, аСТМС аШЦОЧ ЦЮsЭ ТЧСКЛТЭ‖ 

(Cameron, 2005). Such restrictive language forces women to use 

a system of personal expression that is not necessarily true to 

their nature, and that issue has been addressed not only by 

linguists (Malyuga, 2011; Weber, 1968; Crawford, 1995; Butler, 

1990). 

Verbal behaviour of men and women is a field of study of 

inherited and learned language patterns in human minds. It was 

assumed that all people have a basic sense of language, or rather 

of grammar. When men and women talk, their utterances differ in 

terms of semantics and syntax (Zemskaya, 1993; Coats, 1993). It 

is possible that the differences in speech portrait are perceived to 

be much stronger than they actually are. 

Methods and used materials 

The material for present research was taken from such popular 

УШЮrЧКХs КЧН ЧОаsЩКЩОrs, Кs ―TСО GЮКrНТКЧ‖ КЧН ―TСО АКХХ 
Street JШЮrЧКХ‖. TСО НКЭК ПШr ЭСО КЧКХвsТs ШП РОЧНОrОН sЩООМС ТЧ 
this research is taken from the presentations, speeches, and 

interviews of randomly chosen English economists of both 

genders. 
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The study involved various methods of investigation, such as: 

descriptive and comparative methods, documents analysis and the 

method of component analysis. 

The research had two stages of the investigation. First, the 

definition of gender and economic discourse were studied. 

Second, speeches and presentation of British and Australian 

economists of both genders were analyzed and compared in the 

same-gender aspect. These helped to make a conclusion about the 

functions of every peculirity that was found. 

The analysis 

As we aim to consider the speech portrait exhibited by 

ОМШЧШЦТsЭs, аО ЧООН ЭШ НОsМrТЛО ЭСО ЧШЭТШЧ ШП ‗ОМШЧШЦТМ 
НТsМШЮrsО‘. EМШЧШЦТМ НТsМШЮrsО КssТЦТХated a dominant influence 

from other discourses (such as political discourse, for example) 

(Henderson, Dudley-Evans, & Backhouse, 1993). It shares a lot 

of metaphors with the financial discourse and covers topics, 

narratives, as well as more or less stereotyped facts that are 

adopted by other types of discourses, such as scientific, general 

fiction, etc. Discourses make social changes that imply 

alternation of social practices. Such alternation, in turn, 

transforms the very nature of texts, discourses and languages 

used. 

Bв ЭСТs ПКМЭ, аО МШЮХН МШЧsТНОr РОЧНОr ЩОМЮХТКrТЭТОs ШП ЩОШЩХО‘s 
МШЦЦЮЧТМКЭТЯО ЛОСКЯТШЮr. TСО ФОв НТППОrОЧМО ЛОЭаООЧ ЦОЧ‘s КЧН 
аШЦОЧ‘s sЩООМС ЩrКМЭТМОs sЭОЦs ПrШЦ ЭСО ПКМЭ ЭСОв ЭОЧН ЭШ 
perceive the purpose of communication differently (Malyuga, 

2009; Cameron, 2005; Tannen, 1996). A research on 

psychological gender varieties showed that while women use 

communication as a tool to develop social connections and create 

relations, men use language to employ dominance and achieve 

tangible results. Women are more expressive, cautious and polite 

in a conversation, while men are more self-confident and 

dominating (Werner, 1993; Gray, 1992). 

Most differences between men and women are associated with 

power and status. Men and women employ various styles of 
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interaction, as they usually assimilate their communicative skills 

at an early age in same-gender groups. While men focus on the 

information exchange, women commonly tend to value the very 

process of communicative interaction (Tannen, 1993; Wood, 

1996). 

In ШЮr rОsОКrМС аО КЧКХвsОН РОЧНОr НТППОrОЧМОs ШП ЩОШЩХО‘s 
speech portrait on the linguacultural level. We compared British 

women with Australian women and did the same comparison 

with men. 

AЭ ЭСО ХТЧРЮКМЮХЭЮrКХ ХОЯОХ, ЦОЧ‘s sЩООМС Тs ОбЭrОЦОХв МШrrОМЭ. 
IЭ ХКМФs ОЦШЭТЯО аШrНs КЧН ОбЩrОssТШЧs; ТЭ‘s qЮТЭО sТЦЩХО, 
moderate and correct. Women tend to use specific professional 

and formal language. 

Interestingly enough, the speech portrait of Australian men 

and women is quite similar in terms of: 

 correctness; 

 lack of metaphors, abusive language, or anything that is 

said in a figurative sense; 

 lack of conjunctions; 

 propensity to sound bookish and formal. 

While comparing the speech portraits of British and Australian 

people, we may say that there is a significant difference. 

Although the British tend to be rather accurate in terms of their 

communicative behaviour, they sometimes use emotionally 

coloured vocabulary and other linguistic means that make their 

speech rather ambiguous. 

Results 

Language material allowed us to conclude that the gender 

criterion has an intermediate character (neither purely social, nor 

purely personal). Being linguistically relevant, it can't be 

considered as an absolute marker of female and male speakers. 

In this work it was shown how women use some essential 

linguistic characteristics in their usual presentation context. All of 

them and their usage is a conscious choice, supporting different 
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approach in gender speech styles. These styles differ due to the 

conflicting interaction purpose. For female these means are 

demonstration of connection and solidarity. Often appraising with 

ЦОЧ‘s ХКЧРЮКРО Кs ЭСО ЧШrЦ, ЦТsТЧЭОrЩrОЭКЭТШЧ ШП аШЦОЧ‘s 
speech intentions is very common (Vinokur, 1989; Nikolaeva, 

1991; Trufanova, 2004; Kitaygorodskaya, 2003). 

Some characteristics that can be drawn out are the following: 

connotations that were found between specific characteristic 

ЮsКРО КЧН аШЦОЧ‘s ХКЧРЮКРО sСШЮХН ЧШЭ ЛО ЩrОsЮЦОН ЭШ ЛО ТЧ КХХ 
situations or contexts. Second is that, an interpretation of a 

ЩКrЭТМЮХКr МСКrКМЭОrТsЭТМ, ТЧ КННТЭТШЧ ЭШ К sЩОКФОr‘s ТЧЭОЧЭТШЧ, МКЧ 
be done only within the setting of the interaction (Telia, 1996). 

Summarizing the consideration of male and female speech 

portrait, it should be noted that any speaker is influenced by a 

number of factors. Women in a communicative act switch easily, 

change roles in the process of communication. Men, on the other 

hand, switch not so easily, taking a great interest in the topic 

under discussion, they do not react to remarks that are not related 

to it (Spender, 1980; Maeve, 1995; Freed, 1995). 

There is also a so-called, polyphony of conversation, on the 

one hand, and more frequent interruption of women by men, on 

the other. In the male speech, one can trace the terminology, the 

desire for the accuracy of nominations, the stronger influence of 

the "profession" factor, the greater, compared to the female, 

tendency to use expressive, especially stylistically lowered 

means, and intentional coarsening of speech (Smith, & Philip, 

1985). 

Typical features of female speech included hyperbolized 

expressiveness and more frequent use of interjections and modal 

words and expressions. Female speech reveals a large 

concentration of emotionally evaluative vocabulary, and in male 

speech, the evaluation lexicon is more stylistically neutral. 

Women tend to intensify, above all, positive assessment. Men 

more often use negative evaluation, including stylistically 

nonstandard vocabulary. It can also be concluded that in different 
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communicative situations, different verbal behaviour is found. 

Comparison of British and Australian variants gave us 

surprising results. As it used to be known, British English is more 

correct and is acknowledged as a norm, but in contrast to 

Australian, it is not seen that way. Australian speech portrait 

sШЮЧНs ЦШrО ПШrЦКХ КЧН ―МХОКr‖. 
Conclusions 

АО ФЧШа ЭСКЭ ОКrХТОr, ЭСО ЭОrЦ ―РОЧНОr‖ аКs ЮsОН ЭШ НОsМrТЛО 
ЭСО НТППОrОЧМОs ЛОЭаООЧ ЦОЧ‘s КЧН аШЦОЧ‘s sЩООМСОs. MШrО 
vivid studies showed that now gender linguistics helps people to 

avoid misunderstanding in cross-cultural communication. Recent 

analyses presented us how to understand each other in our 

communication and how to behave. With these findings we can 

understand why women and men used some peculiar preferences, 

which come from their childhood and influence our society. 

Moreover, we have looked over the impact of gender on 

language. We surely can say that women and men differ in their 

linguistic behavior. Traditionally, men are seen as dominant 

speakers. At the same time, women have less respect in our world 

and during communication. Sometimes they are not even heard. 

Also, the function of language for men and women differs a 

lot. Men try to use language to build their own status and 

independence, while language for women is a way to connect and 

has some intimate characteristics. As a result, conversations 

between them have some misunderstandings. 

To understand the features of female and male speech portrait, 

we, first of all, should remember about such categories, as 

―ЦКsМЮХТЧТЭв‖ КЧН ―ПОЦТЧТЧТЭв‖. TСОsО МКЭОРШrТОs СКЯО 
biologically genetic opposite principles. They are different 

―аШrХНs‖ КЧН ЭШ КЯШТН sШЦО ЦТsТЧЭОrЩrОЭКЭТШЧs, аО sСШЮХН 
remember about them. All differences are due to their personal 

development. While boys and girls grow up, they experience 

sШМТОЭв‘s ТЧПХЮОЧМО ШЧ ЭСОТr ХКЧРЮКРО, ЛОСКЯТШr, МСКrКМЭОrs КЧН 
personalities. Differences are about their relation to age, marital 

status and even ethnic group. That is why women are more 
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emotional, while men are self-controlled. 

Due to all above said, we have distinguished characteristics of 

ЦОЧ‘s КЧН аШЦОЧ‘s sЩООМСОs. As ЦОЧ аКЧЭ ЭШ ЛО ТЧНОЩОЧНОЧЭ, 
women are very sociable. Men prefer to share and gain 

information they need, while women value the process of 

communication. 

Women pay more attention to the correctness of syntax, in 

order to express their thoughts, they would use precise grammar. 

Women pay more attention to using standard language than men 

НШ, ЭСКЭ‘s аСв ЭСОв КrО sЭrТМЭ аТЭС ЭСО rЮХОs ШП ЭСО ХКЧРЮКРО ЮsКРО. 

Women tend to use the standard form. This point is emphasized 

ТЧ ЭСО НТППОrОЧМО ШП аШЦОЧ‘s КЧН ЦОЧ‘s ЩrШЧЮЧМТКЭТШЧ. 
We have mentioned that women usually show politeness in 

their conversation. Besides, women also show that they are 

reserved, when they talk. We know that men tend to interrupt 

other people‘s ЭКХФ. IЧ РОЧОrКХ, НЮrТЧР ЭСО МШЧЯОrsКЭТШЧ ТЧЯШХЯТЧР 
both sexes, women often play the role of patient listeners. 

Though, men want to be heard, which drives them to catch an 

opportunity when it is possible. 

Men and women even choose different topics for their 

discussions. When men are talking, they are more likely to 

choose the topics of politics, economy, stocks, sports, current 

news. While women have more interest in talking about family 

affairs, such as МСТХНrОЧ‘s ОНЮМКЭТШЧ, clothes, cooking, fashion, 

КЧН ШЭСОrs. АШЦОЧ‘s ЭКХФ Тs КssШМТКЭОН аТЭС СШЦО КЧН НШЦОsЭТМ 
КМЭТЯТЭТОs, аСТХО ЦОЧ‘s Тs КssШМТКЭОН аТЭС ЭСО ШЮЭsТНО аШrХН КЧН 
economic activities. 

As this research deals with discourse and economic discourse, 

we have studied different works about this topic. Discourse is 

linguistic relations, forms and structures, that are explored by 

means of discourse analysis, as a part of stylistic analysis, and is 

concerned with the study of speech and writing (West & 

Zimmerman, 1985). We have redefined the ЭОrЦ ―НТsМШЮrsО‖ ТЧ 
regard to ―ОМШЧШЦТМ НТsМШЮrsО‖. TСОsО ОбЭОЧsТШЧs ШП ЭСТs МШЧМОЩЭ, 
can be useful for social science. Discourse, which functions 
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through cultures, participates in redefining the prospects of these 

cultures. This problem is relevant for many areas, including 

political and cultural issues. 

The general conclusion is that discourse has a major impact on 

social, cultural or economic environment. The word has the 

power to change realities and also to build new identities, cultures 

and economies. 

Nowadays ЭСО ЭОrЦ ―sЩООМС ЩШrЭrКТЭ‖ Тs used to denote a 

complex of linguistic means which describe the human 

personality. It is a connection between mentality and speech 

forms. Thus, speech behavior is the language of the personality 

integrated with other people, which is expressed in the speech in 

one social community (national, demographic, professional, and 

other) (Matveeva, 1993; Erofeyeva, 1990). 

So, with the change of the scientific paradigm, attention is 

focused on the connection between language and a human being 

and the problem of the language personality is brought to the 

forefront. A detailed study of the concept of language personality 

leads to the emergence of many definitions, including the 

concepts of speech, communicative, dictionary personality. 

When describing a speaker's portrait and language, speech 

characteristics are considered separately or in combination. The 

analysis of the speech portrait is a characteristic of different 

levels of realization of the language personality. One of the most 

important aspects in describing a speech portrait is the fixation of 

the most distinctive elements. 

In this regard, the description of all levels of language is not 

mandatory, and the characteristics of linguistic features and 

features of speech portrait are fundamental. In addition, with 

regard to the speech portrait of a person, the linguo-culturological 

aspect acquires a certain significance. When describing the 

speech portrait of a literary character, you should also pay 

attention to commenting remarks by both the author and the 

characters by themselves (Bogin, 1984; Karasik, 2003). 

Finally, conclusions are drawn from the consideration of ways 
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of expressing the evaluation in the gender-assessment discourse, 

and also the possibilities for further research of the specifics of 

the influence of such parameters as the situation of 

communication, age, education, which are predicted on the 

differentiation of male and female speech. 

We have studied the examples of meЧ‘s КЧН аШЦОЧ‘s 
speeches. We compared speech among same-gendered aspect, 

and took for consideration speeches of Australian economists. On 

the whole, we may conclude that both genders use a lot of 

adjectives, expressive words and phrases in British English. But 

there are different tendencies, due to their social behavior, 

environment and attitude to life. We understood that these 

differences came from their background and psychological 

aspect. 
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ONOMASTIC REALIAS AS A TRANSLATION 

PROBLEM IN A CONTEMPORARY ENGLISH SCIENCE-

FICTION NOVEL 

 

The article deals with the differential peculiarities of science-

fiction as a standalone genre of literature, and with such terms as 

―oЧoЦКsЭТМ rОКХТК‖ КЧН ―oЧвЦ‖. IЭ КХso МoЧМОrЧs аТЭС ЭСО 
methods and ways, which translators use in order to translate the 

above mentioned linguistic units from English into Russian. The 

aim of the article is to find out, what translation problems arise 

with the presence of onomastic realias in the texts of 

contemporary English science-fiction novels, and what methods 

translators use in order to keep translation faithful to the 

original. Contrastive and comparative analyses of the empirical 

material reveal that in the situations when there is no direct 

equivalent of the noun denoting imaginary realia, a translator 

needs to logically deduce the meaning of the problematic word or 

phrase and come up with the most adequate variant. A good 

translator has to possess extensive background knowledge and 

understand imagery behind objects and phenomena described in 

sci-fi literature. 

Key words: onomastic realias, onyms, science-fiction, 

linguostylistics, pragmatics. 
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     : 
  ). 
 ,     
   – Scramblers   

  ―Blindsight‖ ( . - «  ») (Watts, 

2006). Scramblers     
   .    

  ,   ,  
 ,      

- ,  -  ,    
   ,    . 

      
  scramble: 

1. ―ЭШ МСКЧРО К rКНТШ Шr ЩСШЧО sТРЧКХ sШ ЭСКЭ ТЭ МКЧ ШЧХв ЛО 
ЮЧНОrsЭШШН ЮsТЧР К sЩОМТКХ НОЯТМО‖ (CКЦЛrТНРО EЧРХТsС 
Dictionary, dictionary.cambridge.org); 

2. ―ЭШ put things such as words or letters in the wrong order so 

ЭСКЭ ЭСОв НШ ЧШЭ ЦКФО sОЧsО‖ (CКЦЛrТНРО EЧРХТsС DТМЭТШЧКrв, 
dictionary.cambridge.org). 

  scrambler     
    «  /  

». 
 ,       

  - ,   , 
  . .     Scramblers  

   ( , 2015). ,  , 
    ,   

,    .   
        
     .    

  ( ,   ) 
   ,    

 ,       . 
 ,  , - Wintermute. 

     ―Neuromancer‖ ( . 
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– « ») ―Wintermute‖ –    
,        

       
 (Gibson, 1984).    

        
    ( , 1987).  

« » –      
―mute‖ (      

 – « »),      
    .  

Ousters.       ―Hyperion Cantos‖ 
( . – «  »)    Ousters 

–   ,      – 

         
  ,    
     

 –   ,  
-  (Simmons, 1989).   

      
ouster: ―EУОМЭТШЧ ПrШЦ К ЩrШЩОrЭв, ОsЩОМТКХХв аrШЧРПЮХ ОУОМЭТШn; 

НОЩrТЯКЭТШЧ ШП КЧ ТЧСОrТЭКЧМО‖, -    
eviction, expulsion, overthrow, removal, banishment (Oxford 

Dictionaries, en.oxforddictionaries.com).  ,  
  ,    

    ( , 2000).  
Maui-Covenant. -  –    
  ,  ,   «  » 

(Simmons, 1989) ( , 2000).      
    ―Covenant‖,    

   .   

      : 

―AЧ КРrООЦОЧЭ аСТМС ЛrТЧРs КЛШЮЭ К rОХКЭТШЧsСТЩ ШП МШЦЦТЭЦОЧЭ 
between God and his people. The Jewish faith is based on the 

biblical covenants made with AbrКСКЦ, MШsОs, КЧН DКЯТН‖ 
(Oxford Dictionaries, en.oxforddictionaries.com).   
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   ―covenant‖   
  « ».      
  ―Promised Land‖,  
  «  ».   

    ,  
  ,    

. 
 

   ,     
        

 –      
  ,   
  –     

      –   
 –  .  ,   

 ,     
       
 ,       

  . 
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PHRASEOLOGICAL IN THE CONTEXT OF BUSINESS 

COMMUNICATION DEMOCRATISATION  

 

In the context of the continuous development of globalisation, 

business has an ever growing influence on the development of 

international relations, which naturally goes beyond the borders 

of one country and leads to the need for interethnic contacts in 

this field. Globalisation leads to the need for continuous 

contacts between countries. English serves as a tool for 

establishing intercultural understanding.  

Foreign languages occupy one of the most important places in 

the maintenance of international relations. Studying the existing 

problems of teaching foreign languages, it is necessary to pay 

attention to phraseological units. In international 

communication, the problem of mutual understanding is very 

relevant today. People who speak different languages and 

belong to different cultures differently perceive the world – 

through the prism of their native language. And most of all, the 

differences are observed in the phraseological picture of the 

world. The study of phraseological units, reflecting the national 

peculiarities of the culture of your business partner, seems to be 

an important factor for better understanding between the 

partners who belong to different cultures.  

In this article, we studied the phraseological units used in 

business speech in quality press, and we compared them with 

similar linguistic units of the Russian language. The scientific 

and practical significance of the work is that all materials can 

be used to compile methodological developments and manuals 
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in the courses of the phraseology of the English language, and 

the practice of teaching English as a foreign language.  

Key words: intercultural communication, globalisation, 

idioms, phraseology. 

 

Introduction  

The aim of this paper is to analyse business English idioms 

with respect to new tendency to democratisation of business 

language (Kiseleva, 2016; Khramchenko, 2014; Khramchenko, 

2014). We compare phraseological units used in Russian and 

English to find some similarities in business discourses of 

various countries.  

Materials and methods  

Theoretical background embraces academic works in the 

field of phraseology and of phraseography (V.V. Vinogradov, L. 

Smith, and others.); works in the field of cognitive linguistics 

(Vezhbitskaya A.); works on the study of metaphors and 

metaphorical expressions (M. Johnson, V. Yu. Apresyan, etc.).  

Language material analysed was retrieved from quality 

business press in 2017-2018. 

Results and discussion  

The language of business communication does not imply the 

presence of emotional vocabulary. It is generally believed that 

the language of business communication is literal, and not 

metaphorical, that business people, communicating with each 

other, do not use idiomatic expressions, phraseological phrases 

and other expressive means of language. And, nevertheless, 

there is no emotionless communication, the activation of 

emotion is "veiled" by the idiomatic nature of speech (Litvinov 

et al., 2017). 

When studying the language of business communication, 

scientists turn to several ways of stratifying the lexical layers. 

According to T.B. Nazarova, it is possible to single out the 

words of a common language – General English words, the 

common vocabulary of business communication – General 
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Business English vocabulary, and also the terminology: General 

Business English terminology and specialized terminology or 

terminologies (Nazarova, 1996, p. 27-36).  

The analysed material has demonstrated there is a certain 

number of positively colored idioms denoting profit. They 

include, in particular the following: to make a bundle, to make a 

killing, to be in the black  (  ,   
), to hit the jackpot ( ,  ).  

He turned the company around with a deft combination of cost 

reductions, divestitures, and new product rollouts, and by 1998, it 

was back in the black.  

You have to pay for a lot of mistakes to hit the jackpot.  

Idioms with negative connotation reflect the reverse side of the 

business process – losses, debts, as well as cases of dishonest 

profit. These include to be in the red ( ), to go 

broke (     ), to be down-and-out, in the hole 

(    ), to lose your shirt (   ), 

to be cash-strapped, to pay an arm and leg for something (to run 

out of money (to be without money). It is obvious that the number 

of idioms and phraseological units, even limited by a certain 

semantic circle, is very large.  The widespread use of idioms in 

the analysed texts indicates the democratisation of the language 

of English business communication, its stylistic convergence with 

oral speech.  

TСЮs, ЭСО КrЭТМХО ―TСО rТРСЭ аКв ЭШ СОХЩ НОМХТЧТЧР ЩХКМОs‖ (ЭСО 
Economist, Oct 21st 2017) can serve as an example of this trend.  

Comparing the economic positions of thriving regions and 

abandoned places, the author uses various pragmatic means to 

create emotional colouring of his argumentation. The analytic 

nature of the article allows to characterise the underdeveloped 

rОРТШЧs Кs ―ЭСosО ПОН Юp аТЭС ЭСО sЭКЭЮs qЮo‖, ―sЭЮМФ ТЧ ЭСО аroЧР 
place‖ КЧН ЭСО ЦОКsЮrОs ЭКФОЧ Лв ЭСО КЮЭСШrТЭТОs Кs СКЯТЧР ―a 

patchy record‖. TСОsО МШХХШqЮТКХ КЧН ТЧПШrЦКХ ОбЩrОssТШЧs КХХШа 
to reach the communicative goal of the article – to express 

indignation and attract attention to the issue. Moreover, the 
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freedom to travel is described with the help of the attribute 

―ПШШЭХШШsО‖ аСТМС Тs ЦКrФОН ТЧ НТМЭТШЧКrТОs Кs МШХХШqЮТКХ: ―TСО 
ЭвЩТМКХ AЦОrТМКЧ Тs ЦШrО ПШШЭХШШsО‖. 

Syntactic constructions also demonstrate the tendency to 

simplification. For example, ellipsis can be used in emotional 

judgments.  

The 20th century bore that theory out: income gaps narrowed 

across American states and European regions. No longer. 

For progressives, alleviating poverty has demanded welfare; 

for libertarians, freeing up the economy. Both have focused on 

people. (Ibid.) 

 The appeal to idioms is also determined by the author's desire 

to interact with a wide audience and verbalise his intentions with 

the help of those means that can influence not only the logical but 

also the sensual sphere of the addressee and emotionally 

consolidate the necessary images in his consciousness. This not 

only facilitates the perception of the text, but also creates the 

necessary imagery that can affect the recipient more than dry 

facts and logical evidence. 

Let us analyse the following example.  

At a premium - one of the simple business phrases that have 

nothing to do with the word "premium", and it is translated "at a 

high or relatively high price", for example: 

When new laptops came out, we sold them at a premium. - 

When new laptops came out, we sold them at a high price.  

In the sphere of business English (stock transactions), when 

new concepts were verbalised, lexical units representing 

zoomorphic metaphors appeared and became stronger: bear 

( ) is a dealer playing on the stock exchange for a fall) 

and bull ( ) is a dealer on the stock exchange playing for a 

rise). On the basis of these conceptual metaphors a number of 

phraseological units appeared: bear raid / bear campaign – 

"RAID bears": active sale of securities (or goods) of a certain 

type in order to knock down their prices and subsequent 

purchase on more favorable terms, bear rumors – disturbing 
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rumors (on the stock exchange), bull account – obligations 

broker securities in the game on the rise (on the stock 

exchange), bull-bull – maintaining high prices on the stock 

exchange.  

A distinctive and significant feature of the metaphor is its 

ability to formulate and verbalise new concepts in those 

subsystems of the language where the introduction of imagery is 

not crucial, including in business discourse. In this capacity, a 

metaphor can be called a conceptual one, i.e. creating concepts - 

verbalised concepts. Similar phraseological units are used both 

in oral business speech, and in writing. In business discourse, 

there are orientation metaphors associated with spatial concepts 

and relationships. For example, climb to the top of the career 

ladder – climb the ladder; beat the very bottom of the career 

ladder – occupy the lowest position of the hierarchy. A detailed 

study of the metaphorics of English and Russian business 

discourses remains the object for further research. 

Conclusions  

In business discourse in the context of intercultural 

communication the universal expressions and phraseological 

units are used which indicates the fact of interpenetration of 

languages and cultures and the international character of the 

modern world of business. Business text, like any other, should 

not be viewed as an isolated phenomenon, but as a phenomenon 

directly related to extralinguistic reality. 

Not only the specific speech situation in which a particular 

expression is made, but also the functional style or discourse in 

which the expression is used, has a great impact on the 

peculiarities of the use of idioms. In business discourse the 

functions of the message and impact co-exist. In general 

business style vocabulary is characterised by neutrality. But it is 

necessary to pay special attention to the fact that the function of 

influence of the speaker on the interlocutor allows the first to 

expand the choice of the lexical means used. To give his speech 

the necessary effect, the speaker can use emotionally-evaluative 
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and expressive means, including idiomatic expressions and this 

has proved to be a developing tendency where business 

communication requires persuasiveness. The acquired 

knowledge will help to better understand not only the culture of 

business communication of representatives of the business 

sector in other countries, but also their own country, which is 

important for a person engaged in business activities with 

representatives of English-speaking countries or for human or 

scientific activities in the field of linguistics, intercultural 

communication, linguistics and other scientific disciplines. 
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INTERCULTURAL COMMUNICATION IN TERMS OF 

BUSINESS ENGAGEMENT 

 

Business communication is treated as a cross-cultural 

communication between business partners of different 

linguaculture with a purpose of attaining the goals set or 

exchange of information. An emphasis is put on the peculiarities 

of social grace and phatic function of language.  Business 

communication requires special knowledge of language norms, 

but also broad competencies that are formed on the basis of 

knowledge from a wide range of different scientific fields. In the 

article an important place is given to the linguistic and cultural 

specifics of interaction, linguoculture communication is carried 

out according to principles and norms that may have significant 

differences. 

Key words: communication, intercultural communication, 

business communication, linguoculture, discursive models of 

courtesy, verbal communication, speech etiquette. 
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« » ( . polite). ,    
,   polite (showing good manners toward 

others, as in behaviour, speech etc., refined or cultured  Lat. 

politus, ptp. polire = to polish)      
 БV .  ,     

poli       
     : qui observe 

les convenances sociales;   (    
)       

 БVIII .  ,   
«   » 

 « »    
  ,   , 

      
,       

«ЦКЧЧОrs ЦКФвЭС ЦКЧ».   ,   
  (    )  

       (  
   ), 

― ‖     ―  
‖.      , ―ЭСО BrТЭТsС КrО ЧШЭ 

routinely polite to each other — a habit that can be oppressive in 

ШЭСОr МЮХЭЮrОs; ЭСОв КrО РШШН ‗ШЧ ЩКrКНО‘ аСОЧ ЭСОв СКЯО ЭШ ЛО, 
ЭСШЮРС ЭСОв ЦТРСЭ РrЮЦЛХО‖ (Leary:1957, c. 518). 
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FUNCTIONAL NON-LINEARITY AS MEANS OF 

BUILDING UP SENSE SPACE OF BUSINESS ENGLISH 

DISCOURSE 

 

This work is carried out in terms of functional linguistics and 

aimed at a disclosure of functional (pragmasemantic) non-

linearity of speech based on Business English discourse with 

regard to its dubious nature. On the one hand, it is a systemically 

organized conventional discourse, while on the other, it is a 

dynamic and adaptive communicative type, within which partners 

have to build up lively, responsive sense space to succeed in 

achieving their goals. The authors proceed from the definition of 

non-linearity as a mutual influence of system components on each 

other in such a way that the synergistic effect of their coherent 

activities outperforms a meachanically obtained sum of separate 

effects. In reference to speech this postulate implies the 

ОЦОrРОЧМО oП ‗ЧОа sОЧsОs‘, ЭСКЭ КrО ЧoЭ proЧО Эo ЦКЧТПОsЭКЭТoЧ Лв 
text elements on their own, outside the given discourse or in other 

combinations. 

The provided functional analysis of sample fragments of 

Business English shows that its pragmasemantic properties can 

not be actualized as merely linear ones, since in that case a 

significant amount of sense space would be ruined, and the text 

would lose its ability to function as an adequate speech act. The 

authors argue that communicatively viable discourse results from 

a combination of linear and non-linear relations between text 

components, as it is this combination that generates specific 

semantic accretions in discourse. 

In conclusion the authors state the necessity for 

representatives of different professions to look into the issue of 

discourse non-linearity and to make practical use of speech 

ability to bring forth non-linear functional effects. The authors 

see it as means of creating discourse sense space, with the latter 

being not only explicitly demonstrative of, but also implicitly 
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assimilating, the desired pragmatic and semantic components. 

Elaborating this skill is undoubtedly helpful in enhancing 

ЛЮsТЧОss pОopХО‘s ОППТМТОЧМв oП spООМС КМЭТЯТЭв. 
Keywords: Business English discourse, discourse sense space, 

functional non-linearity, semantic accretions, rhetorical impact, 

discourse dynamic systemacy  
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     Metaphors we live by 

  ,  ―metaphor is pervasive in everyday 

life, not just in language but in thought and action. Our ordinary 

conceptual system, in terms of which we both think and act, is 

ПЮЧНКЦОЧЭКХХв ЦОЭКЩСШrТМКХ ТЧ ЧКЭЮrО‖ (LКФШПП, JШЧsШЧ, 2003, Щ. 
4).    « »  
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I аКЧЭ Эo ЛО sЭrКТРСЭ НoаЧ ЭСО ХТЧО, I НoЧ‘Э аКЧЭ pОopХО 
guessing with me (Meaden, 2016). 

   ,   
       
       

 (     
      

 ,     
),     
      

 :      
 , ,  

  .   
-     
    –   ,  

   «    »  «  
 ,   ». ,   
        



73 

 ,     
     ,   
   .  

    
    
    –   

,      
     , 

  –      
  ;     

        
  (    
)   (    
)  ( , 2017( )).  

 ,     
   ,  

      
  ,  
 .     

    
     :  

 ,     
. -      

    , 
«       

,      
  » ( , 2006, c. 231). 

      
,       

  : «     
 ( ),   ,   
    ».    

 ,    «  
»   , , 

    



74 

       
     . 

     , 
    .  

        
 (   )  , 

        
      ,   

 . 
    

    ,    
,     , 
,     

 ,    
     . 

      
      The Guardian (8  

2018 )   ,   
   BT:  

He bought EE, took on the industry watchdog Ofcom in a 

lengthy battle and, most boldly of all, transformed the company 

into a sports broadcaster by taking on Sky in the battle for 

football rights. But last month Patterson finally ran out of rope 

when the company announced he would be stepping down later 

this year, after investors made it clear they had lost confidence in 

his ability to lead BT through an ambitious turnaround plan 

(Monaghan, 2018, http)  
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NКЭТoЧКХ RОЬОКЫМС NЮМХОКЫ UЧТЯОЫЬТЭв “MEPСI” 

 

SOME PECULIARITIES OF TEACHING GERMAN AS 

A SECOND FOREIGN LANGUAGE TO NON-

LINGUISTIC STUDENTS 

 

Teaching a second foreign language has its specifics since it is 

influenced not only by the learners` mother tongue but also by 

their first foreign language. Observing the speech of Russian-
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speaking students who start learning German after English shows 

that the influence of English on learning German turns out to be 

stronger than that of their mother tongue. 

At the given stage of research we consider the phonetic aspect 

of this influence since the other levels of language should be 

given separate consideration. 

This paper contains a brief typology of mistakes often made by 

students in their studying German after English. We survey 

special features of the English phonetic system that cause the 

occurrence of these mistakes and give some tips to eliminate 

them. 

Mistakes at the phonetic level are primarily connected with the 

incorrect pronunciation of individual sounds. Mistakes connected 

with the violation of the reading rules are considered in the paper 

as well. All the mistakes in question are due to the effect of the 

English articulation basis and pronunciation rules. 

Pronunciation mistakes often lead to the distortion of a 

meaning of individual words and as a result to a communication 

disruption. Therefore, one of the teacher`s aims is to contribute to 

the decrease of mistakes in learners` speech. In order to achieve 

this aim at the phonetic level, some methods of working with 

students are offered. These methods are supposed to improve 

learners` pronunciation skills. At the same time the teacher 

should make their students aware of the fact that at the initial 

stage of learning German English could rather hinder than 

support the acquisition of the former. For this reason, one of the 

first skills which students should acquire is the ability to abstract 

from their knowledge of English for a while. 

Key words: German, English, first foreign language, second 

foreign language, phonetics, language interference, articulation 

basis, typology of mistakes. 
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,      
         
     ,    

. 
   

       
,       

       
 . 

1)    Дu:Ж, , , 
  gut, besuchen     

.      « »,   
 ДʊЖ, ,   , 
     , 

      ДʊЖ  
   . 

2)     Дe:Ж  
    . 
,     , 
    Дi:Ж,     
 . .: er [e:  Ж - , ihr [i:  Ж - , ,  ( . 

.),  ( . .). 
3)    Дo:Ж,  

     ,  
  .      
  ДɔЖ,    ДəuЖ. .: wohnen 

*ДˈvəunənЖ  Дˈvo:nən]. 

4)       
       
   .     
       
    ,   

     . .: 
*Er_ist Student. *Aber_ich bin Lehrer. ,   
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 ,       
. .: The worker_is at home, her_aunt, colour_of the  sky.  

5)  -   Дl] 
    Д Ж,     ДlЖ  

 . ,    
 ,      

 ,     
,    .     
      

  ДlЖ,  ,    
 Д Ж    Д ˊЖ. 

6)       
     
 « »    ДrЖ,  

       
  Дr] (Reibe-r),   , 

       : 
Wasser Дˈvas Ж, nтher Дˈnɛ: Ж (Duden, 2000). 

7)      , 
     ,    

  .  ,   
   ,    
  ,     
  . .: Tag *[ta:gЖ  Дta:k], 

und *ДʊndЖ  Дʊnt]. 

8)        
   .   , 

     ,   
    (ch, oo)  

      . 
    :  

8.1.    w (We)  -  
,       w 

(double-u).  
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8.2     v [faʊЖ,  
      Дf]: Volk [fɔlk], viel 

[fi:l], vier Дˈfi:  Ж (Duden, 2000).    
   Дv]. 

8.3.    s     
[sЖ   ДsЖ,   z   ДzЖ  

 Дts]. 

8.4.   j (Jot)  ДʤЖ,    
    (Job, joggen)  , 
       (jung, Jacke). 

8.5.    ch,  -

,      ,   
  ДбЖ (Ach-Laut): auch, acht, Buch,   ДхЖ (Ich-

Laut): ich, richtig, Chemie.     
       
    ДʧЖ. 
8.6.   sp-   st-     

  Дsp-Ж  Дst-Ж   Дʃp-Ж  Дʃt-]. 
8.7.       oo, 

 -     ДʊЖ    ДʌЖ, 
      
  (      

 Дo:]: Boot [bo:t], doof [do:f]). 

   

  . . , «  –  -  
, ,       

    » ( , 2012, . 132).  
       
,     

. 
     

  . 
1.      ,  
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  . 
2.      
 ,    

 ,    
 ,     . 

3.     
    

      
,     

    . 
4.     ,   

 (Dlaska & Krekeler, 2008, p. 507),  «  
       

     
».     

    . 
5.      

   ДHubackova, 2011, p. 37Ж.   
      

   .     
     – ,  

,        
   . 
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5. DUDEN (2000). DКs AЮssЩrКМСОаörЭОrЛЮМС: АörЭОrЛЮМС 
der deutschen Standardaussprache. Duden, Bd. 6, hrsg. von der 

Dudenredaktion. – 4-e, neu bearbeitete und aktualisierte Auflage. 

- MКЧЧСОТЦ, LОТЩгТР, АТОЧ, ГürТМС: DЮНОЧЯОrХКР, 2000. – 894 S. 

6. Hubackova, S. (2011). Listening texts in the teaching of 

German language. Procedia – Social and Behavioral Sciences, 

28, 34-38. 

 

References 

Achkasova, E.N., & Pozdnyakova, M.N. (2017). K voprosu ob 

obuchenii vtoromu inostrannomu jazyku v vysshem 

uchebnom zavedenii [On teaching a second foreign language 

in higher education institutions]. International Scientific 

Research Journal, 10 (64), 6-8. 

Vinogradov V.A. (1990). Interferentsiya [Interference]. 

Linguistic encyclopedia, 197. 

Tishulin, P.B. (2012). Vidy jazykovykh oshibok i vozmozhnosti 

ikh ispravleniya pri obuchenii inostrannomu jazyku [Types 

of language mistakes and possibilities of correcting them in 

teaching a foreign language]. University proceedings of 

VoХРК rОРТoЧ. SОrТОs ―HЮЦКЧТЭТОs‖, 1 (21), 132-137. 

Dlaska, A., & Krekeler, C. (2008). Self-assessment of 

pronunciation. System, 36, 506-516. 

DUDEN (2000). DКs AЮssЩrКМСОаörЭОrЛЮМС: АörЭОrЛЮМС der 

deutschen Standardaussprache. Duden, Bd. 6, hrsg. von der 

Dudenredaktion. – 4-e, neu bearbeitete und aktualisierte 

Auflage. - MКЧЧСОТЦ, LОТЩгТР, АТОЧ, ГürТМС: DЮНОЧЯОrХКР, 
2000. – 894 S. 

Hubackova, S. (2011). Listening texts in the teaching of German 

language. Procedia – Social and Behavioral Sciences, 28, 

34-38. 



94 

 81’42 

  https://doi.org/10.25076/vpl.30.08 

. .  

    

. . .  

 

       
   

 

       
     

     
     
-    

.     
    

,      
   .     

 : , ,  
 , - , . 

        
 ,     

     , 
  .     

     
   . -

    
 ,     

,       ,  
     
      

,     -  
 , ,   

 .     
     , 



95 

       
,        

.    
      

 ,   ,   
  .    

     , 
,     -

.      
      

      
  . 

 :  , , 
 ,  , 

, , ,  
, . 

 

UDC 81’42 

  https://doi.org/10.25076/vpl.30.08 

Ya.Yu.Khlopotunov  

Tula State Lev Tolstoy Pedagogical University 

 

SPEECH TACTICS OF THREAT IN AMERICAN 

POLITICAL DISCOURSE 

 

This article is devoted to threat as a widely-spread tactical 

means of fulfilling communicative strategy of subordination in 

modern American political discourse, while political 

communication is characterized with functional-pragmatic 

evolution. Political discourse is regarded as a special type of 

institutional discourse, when the subjects of speech activity are 

politicians of all stripes. This discursive type manifests itself in 

the form of political interviews, press-conferences, meetings with 

voters, debates, reports etc. The main goal of English political 

НТsМoЮrsО Тs Эo ТЧПХЮОЧМО pОopХО‘s МСoТМОs КЧН КМЭТoЧs. TСО КЮЭСor 
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uses functional-linguistic analysis to determine that threatening 

people in politics is achieved through a spectrum of rhetorical 

means including those that have pragma-semantic components of 

fear, hatred, pressure and tension. Using threatening phrases, 

speakers try to change foreign policy issue in either positive or 

negative way. This malicious tendency can be later noticed in 

physical opposition of different countries or making peace 

between enemy countries. It is necessary to thoroughly research 

all the peculiarities of using subordination tactics and its 

influence on the formation of the foreign policy issue and foreign 

political discourse. 

Key words: political discourse, threat, communicative 

strategy, speech tactics, confrontation, pragmatics, rhetoric, 

functional linguistics, subordination.  
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     , 

      
   . ,  
       
     : 

Twenty-three of the 28 member nations are still not paying 

what they should be paying and what they are supposed to be 

paying for their defence. This is not fair to the people and 

taxpayers of the United States (Sommerlad, 2018). 

     
should be paying     
supposed to be paying     

    ,  
       . 

     
 this is not fair     

      , 
      . 

 ,      
    - ,   

     . 
      

,      
-      

: 
IП ЭСОв rОsЭКrЭ ТЭ, ЭСОв‘rО РoТЧР Эo СКЯО ЛТР proЛХОЦs — bigger 

ЭСКЧ ЭСОв‘ЯО ОЯОr СКН ЛОПorО КЧН вoЮ МКЧ ЦКrФ ТЭ НoаЧ.  IП ЭСОв 
restart their nuclear program, they will have bigger problems 

than they have ever had before (CNN). 

      
big problems  bigger problems,      

     ,  
        

   . 
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  ,    
  ,    

 if.   will   
  would   

,   .   
 (you can mark it down)   

 ,    
    . 

,     
,       

  . 
      

      
 .      

  (1)    
-  (2): 

(1) Since 9/11, we have taken the fight to these terrorists and 

extremists. We will stay on the offense. We will keep up the 

pressure, and we will deliver justice to our enemies (President 

Bush Delivers State of the Union Address). 

(2) North Korea is looking for trouble. If China decides to 

help, that would be great. If not, we will solve the problem 

without them! U.S.A. (Twitter). 

  (1)      
 keep up the pressure,   
     

  ,    deliver justice, 

    
   .  (2)  

,    , looking for 

trouble  solve the problem,    
 .      
     

- .  , -
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